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Heat's On Stores 
To Rethink Sales 
Of Gangsta Rap 



I ED CHR1STMAN 



NEW YORK— With the contro- 
versy heating up over themes ex- 
pressed in gangsta rap record- 
ings, music retailers once more 
find themselves caught between 
those who would like to ban such 
albums and those seeking to de- 
fend freedom of expression. 

In Washington, D.C., the Na- 
tional Political Congress of Black 
(Continued on page 65) 



Modem Rock Radio Branching Out 

Format Offshoots Mix Fresh With Familiar 



Retailers Stiff 
Waiting For MD, 
DCCTo Catch On 

This story was prepared by Marilyn 
A. Gillen in Las Vegas and Ed 
Christ man and Paul Vema in N. Y. 

NFW YORK — "Neither MD, DCC 
Making Splash At Retail." That was 
the Billboard headline one year ago 
as the fledgling audio formats began 
to filter into the marketplace across 
the U.S. 

Since then, several of the key con- 
cerns expressed by retailers queried 
'n February 1993— -hardware delays 
(Continued on page 70) 

Labels, Publishers Near 
Asian Royalty Agreement 

HONG KONG— Multinational rec- 
ord companies and their sister mu- 
sic publishing companies appear 
close to agreeing on a 'ramework 
for the payment of mech nical roy- 
alties in various Asian cmntries. 

(Continued on page 77) 



■ BY ERIC BOEHLERT 

NEW YORK— If radio builds it, it 
will fragment. 

This broadcasting truism has 
been the catalyst behind the birth 
of many new- 
formats over 
the years as 
broad genres 
like rock, ur- 
ban, and adult 
contemporary 
have splint- 
ered. Now it 
has resulted in dead can 

the splintering 

of another format — modern rock. 

Not surprisingly, modern rock's 
fragmentation comes at a time 
when the format is enjoying its 
greatest listener success and in- 
tense label attention. Last summer, 
modern rock stations logged their 
best showing ever in the Billboard/ 



Arbitron national format ratings, 
which track audience size by for- 
mat (Billboard, Nov. 27, 1993). 

Today, no fewer than four dis- 
tinct modern rock sounds exist: 

• Heritage modern rockers are 




the format pioneers that continue 
to play deep album cuts, occasional 
B-sides, and imports. Core artists 
include Nirvana, U2, and the Pix- 
ies. 

• Top 40/modern rock is a new 
breed of alternative stations that 
spin singles in heavy rotation. Core 



Hunt For 'Next Big Thing' 
Unearths Ska Underground 



I BY KRISTIN LIEB 



BOSTON— The music industry's 
ongoing hunt for "the next big 
thing" often plows up underground 
cultures. For dec- 
ades, ska, the pro- 
genitor of reggae, 
went unnoticed by 
mainstream Ameri- 
ca. But with the re- 
surgence of reggae 
in the form of dance- 
hall and punk in the 
form of grunge, ska 
has been eliciting underground ex- 
ploration. Now the genre appears 
ready to thrive. 
Ska hit big in England in the 




wake of punk, but it never really 
crossed the Atlantic. A few dedicat- 
ed fans caught on in the U.S., 
though, and turned the .Jamaican/ 
British import into an American 
subculture. For more 
than a decade, ska 
fans worked togeth- 
er to establish a ska 
network and support 
their own under- 
ground. 

In March 1993, the 
Mighty Mighty Boss- 
tones became the 
first ska band signed to a major la- 
bel (although some count the ska- 
rooted Fishbone among the lead- 
(Continued on page 20) 



artists include the Lemonheads, 
10,900 Maniacs, and R.E.M. 

• Modern-leaning top 40s are 
those major-market pop stations 
that find a home for both the 
Smashing Pumpkins and Mariah 
Carey. 

• Classic 
modern rock 
stations are 
new modern 
rock outlets 
that, along 
with new re- 
leases, rely 
usa heavily on 

modern rock 
oldies, such as Soft Cell's "Tainted 
Love." 

That list does not include two 
other distinct subsets: traditional 
college radio rockers and newer al- 
bum alternative stations, which of- 
fer progressive music with a folk- 
ish feel (Billboard, May 22, 1993). 

Label representatives applaud 
the format's latest moves as offer- 
ing critical new mainstream outlets 
(Continued on page 6.Q 




Pavement Hopes To 
Travel A 'Crooked' 
Road To Success 



JANUARY 15, 1994 



Kyuss Lands On 
Its Feet And 
Keeps Climbing 

■ BY CHRIS MORRIS 

LOS ANGELES — Kyuss' sudden 
move to major-label status is the 




most recent and surprising devel- 
opment in the saga of a hand that 
forged a unique, indefinable 
sound in the arid, superheated air 
of the desert east of Los Angeles. 
But there have been ups and 
downs. 

In late 1993, things were look- 
ing great for Kyuss. 

(Continued on page 7fi) 



Developing Acts' Impact Grows 

Heatseeker Elite Reward Labels ' Tenacity 



■ BY CARRIE BORZILLO 

IX)S ANGELES— Alternative, rock, 
rap, and R&B acts dominated the 
elite list of 50 art- 
ists on 33 labels 
that achieved 
Heatseekers Im- 
pact status in 
1993. 

A Heatseekers 
Impact act is one lemonheads 
whose album is 

propelled from the Heatseekers al- 
bum chart of developing artists into 
the top half of The Billboard 200, the 
top 25 on Top R&B Albums or Top 
Country Albums, or the top five on 




one of Billboard's other popular-for- 
mat charts. 

Of the 50 Impact acts, 19 were al- 
ternative or album rock artists and 17 
were either 
_ R&B or hip-hop 

UmVtyv artists - 

nLrAI \\ In 1992, there 
were 44 differ- 
ent artists on 33 
labels reaching 
Impact status. 
The 40-posi- 
tion Heatseekers album chart debut- 
ed in October 1991 to chronicle artists 
who have never appeared in the up- 
per reaches of Billboard's key charts. 

/< 'ntitin 'ii 'I or) pay ,'/>') 



1993's Best-Selling 
Singles & Albums 
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Inspired by 
Border Radio 
and now 
being broadcast 
WORLDWIDE: 
"PINCUSHION," 
THE FIRST 
SINGLE. 

ANTENNA 

the new album from 

ZZ TOP* 

IN STORES 

JANUARY 18. 

World Tour begins 
April 1/94. i 
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Arts Say 'Arrow' Points Up 

70s Oldies Format Gains In L.A. 



I BY PHYLLIS STARK 



NEW YORK— The fall Arbitron ratings 
brought good news for CBS Radio. KCBS- 
FM Los Angeles, the flagship of the group's 
experimental "Arrow" format, jumped from 
a 1.9 to a 2.8 share of the 12-plus audience in 
its first book with the new format 

When the oldies station fell to 21st place 
in the summer Arbitron ratings, CBS 
launched the '70s-based "Arrow" (an acro- 
nym for "all rock'n'roll oldies") format to 
boost the station's ratings. Then, without 
waiting for results in Los Angeles, CBS 
forged ahead, launching the format on its 
stations in Washington, D.C., Dallas, and 
Houston. KCBS-FM's rise to 13th place in 
the fall book indicates the gamble may 
mean a big payoff for CBS. 

Executives at KCBS-FM were not the 
only happy broadcasters in Los Angeles. 
Spanish KLAX, which grabbed headlines 
by going from worst to first last fall, 
proved its staying power by remaining on 
top for a fifth consecutive book. 

Top 40/rhythm KPWR (Power 106) re- 
mained in second place, although it was oft" 
slightly (4.9-4.8). Adult contemporary 
KOST (4.74.4) held on to third place, and 
news/talk KFI remained in fourth (4.1-4.3). 
Tying for fifth place were top 40 KHS (3.8- 
4.2) and modem rock KROQ (3.9-4.2). 

In New York, urban WRKS (5.7-5.8) re- 
mained on top. Top 40 WHTZ (Z100), which 
zoomed up to second place in the summer 
book thanks largely to an emphasis on 
modern rock crossovers, dipped a bit (4.7- 
4.5) to tie for fourth place in the new book 
with oldies WCBS-FM (3.94.5). The latter 
moved up to that position from eighth 
place in the summer book. AC WLTW re- 
captured second place in New York with a 
4.3-4.8 jump. N/T WABC (4.54.6) remained 
in third place. 

Urban WBLS dropped out of the top five 
in New York (4.14.0) under new PD Quincy 
McCoy. N/T WINS moved up from 12th to 
seventh place with a 3.4-3.9 jump. Adult- 
leaning top 40 WPLJ (4.0-3.9) was off 
slightly, and was closely followed by top 
40/rhythm WQHT (Hot 97), which rose 3.6- 
3.8 under the guidance of new PD Steve 
Smith. N/T W0R (3.93.6) rounded out the 
top 10. 

Also of note in New York, adult alterna- 
tive WQCD (CD101.9) had its best book in 
recent memory (3.0-3.6), ironically during 
the same period in which PD Shirley Mal- 
donado was let go. WNCN was flat at 1.5 
in its final book as a classical station. (It re- 



cently switched to album rock WAXQ.) The 
market's only remaining commercial classi- 
cal station, WQXR, was up 1.1-1.8. 

Classic rock WXRK (K-Rock) was off 
4.1-3.6. Spanish WSKQ-FM was up 2.3-3.0, 
while rival WAD0 dipped 2.0-1.4. N/T 
WCBS-AM dipped 3.6-2.9. 

In the Long Island, N.Y., market, album 
WBAB (5.4-5.1) and AC WALK (5.7-5.1) tied 
for the top spot WHTZ was up 4.3-5.0 from 
the summer, capturing third place in the 
market WXRK (4.64.8) took fourth place, 
while WABC (4.44.3) rounded out the top 
five. 

Elsewhere on Long Island, adult stan- 
dards WHLI's 2.64.0 jump took it from 
15th place to sixth place in the market AC 
WKJY (2.&3.9) also took a dramatic stride 
forward from 14th to seventh place, where 
it tied with rival WBLI (4.7-3.9), which 
dipped from third place in the summer, and 
WCBS-FM (4.53.9). 

Complete 12-plus ratings for the Los An- 
geles, New York, and Long Island mar- 
kets appear on page 61 of this issue: addi- 
tional results will be reported in next 
uvek's Billboard. 



Special Listings 
Rank Top Singles, 
Albums Of 1993 

NEW YORK— A special feature list- 
ing the best-selling singles and albums 
of 1993 has been prepared for this is- 
sue of Billboard. The two listings in- 
clude rounded sales projections sup- 
plied by SoundScan. It is the first time 
that piece counts have appeared in a 
Billboard ranking. 

The information in the new feature, 
Best-Selling Records Of 1993, differs 
from the 1993 year-end sales charts in 
Billboard's Dec. 25, 1993, issue because 
the period used for the sales data in 
this issue is the 1993 calendar year, 
which includes the peak holiday-selling 
season — the Christmas and post- 
Christmas weeks. (Since Billboard and 
SoundScan use a Monday -Sunday sales 
week, the actual |>eriod covered is Jan. 
4. 1993Jan. 2, 1994.) 

Historically, the Billboard year-end 
charts have used a December-Novem- 
ber chart year in order to prepare all 
(Continued on page 73) 



Gangsta Rap Protesters Stage 2nd 
Demonstration At D.C. Sam Goody 



I BY BILL HOLLAND 



WASHINGTON, D.C.— The National Polit- 
ical Congress of Black Women, along with 
the local chapter of the Coalition of Labor 
Union Women, activist Dick Gregory, and 
local clergy, staged the second in a prom- 
ised series of demonstrations against 
gangsta rap at high-visibility record retail 
locations here Jan. 5. The target this time 
was Sam Goody's busy downtown location 
at 17th and L Streets N.W., about four 
blocks from the White House. 

The NPCBW staged a similar demon- 
stration Dec. 21 at a Nobody Beats The 
Wiz store here (Billboard, Jan. 8). Annette 
Williams, the group's director of communi- 
cations, says the demonstrations will con- 
tinue "both here and around the country," 
and that the group has begun to gain the 
support of "black colleges and student 
groups, ministers, and black women's 
groups and sororities.' 1 

At the latest demonstration, C. Delores 



Tucker, president of the group, which 
claims 2,500 members, told the crowd of 
about 50 protesters, "We have gathered 
here today to reaffirm our decision to en- 
gage in nonviolent, direct action in order to 
make our concerns heard about gangsta 
rap and misogynist lyrics that degrade and 
denigrate women." 

She added, "We now want record 
[stores] such as Sam Goody to refuse to 
sell such cultural garbage." 

Sam Goody is one of the main logos of 
the 1,100-unit Musicland Group, the na- 
tion's largest music retailer. 

Tucker said, "NPCBW and the NPCBW 
Entertainment Commission are not 
'thought police,* and we are not attempting 
to stifle anyone's First Amendment 
rights." But, she added, "the continued de- 
humanization and negative depiction of 
women [in gangsta rap] subjects our 
young people to offensive images that de- 
stroy their spirits." 

(Continued on page 65) 



THIS WEEK IN BILLBOARD 



ANGLO ACTS ON MTV LATINO 

. . . and lots of 'em. More than a year after the launch of MTV 
Latino, only 20% of the videos on its play I ist are by Latino art- 
ists. In this week's edition of The Eye, Deborah Russell reports 
on the situation. Page 31 

A NEW FORMAT FOR RADIO SUCCESS 

A bit of beginner's luck and a club DJ's observations played 
roles in the decision to program Biloxi, Miss.'s WWXX as a 50- 
50 blend of country hits and classic rock. Carrie Borzillo reports 
on the station's first six months on the air. 

Page 60 
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Is End Near For Films In Public Domain? 

Retroactivity Key Concern OfPD Proponents 



■ BY SETH GOLDSTEIN 

NEW YORK— Movies in the public 
domain, the backbone of the home 
video industry in its early days and 
still a major source of revenue for re- 
tail suppliers and catalog houses, 
may go the way of the dodo if Con- 
gress passes legislation that brings 
U.S. copyright law into sync with the 
European Community (Billboard, 
Oct 9). 

No bills have been introduced, but 
groups like the Committee For Film 
Preservation and Public Access are 
worried that the fall 1993 hearings 
held by the Library of Congress' 
Copyright Office point in that direc- 
tion. Copyright holders hope the con- 
cern is well plaeed. 

"It is obvious to anyone in the 
know that many closed-door hearings 
have been held between officials of 
the Copyright Office and various pri- 
vate entities or individuals," says 
Greg Luce, a Film Preservation 
spokesman and owner of Medford, 
Ore. -based Sinister Cinema, which 



does a thriving mail-order business in 
public-domain titles. "The subject of 
these meetings in some cases has 
been these controversial issues of 
copyright extension and copyright 
resurrection." 

Extension and resurrection are in- 
extricably tied together in public and 
private discussions. Proponents of 
change, including the Motion Picture 
Assn. of America and the National 
Music Publishers Assn., want Con- 
gress to extend copyrights of works 
by individuals — primarily songs and 
novels — to the life of the author plus 
70 years. Currently, it's life plus 50 
years. Works for hire, such as mov- 
ies, magazines, and newspapers, 
would be protected for 95 years, up 
from 75 years. 

Because coverage is retroactive, 
Luce and others fear that movies go- 
ing back to the turn of the century — 
and long in the public domain — would 
be returned to copyright for a period 
of time ranging from a few years to 
decades. On their side is the U.S. Su- 
preme Court, which has ruled that 



public properties remain public. Even 
if the Court changes its mind, observ- 
ers note the impossibility in assigning 
ownership of movies whose creators 
and distributors have long vanished. 

Nevertheless, advocates of retro- 
activity appear willing to take the 
plunge. "There's a huge amount of 
money coming to us" if properties 
are equally protected on both sides of 
the Atlantic, says a New York attor- 
ney representing copyright holders 
who favor longer terms. "The upside 
would be very, very significant. It 
would benefit the public good and 
strengthen the economy. I'm not go- 
ing to make light of the public-do- 
main industry, but you have to take 
into account what's good for this 
country." 

He agrees that retroactivity raises 
"complicated questions," but main- 
tains that legislation is within reach 
this year. "One can always hope," he 
says. Another lawyer, who claims to 
be neutral on the subject, adds, "Take 
my word for it, the big guns are out 
(Continued on page 65) 



VSDA's Growing Pains 
Could Affect July Meet 



■ BY EILEEN FITZPATR1CK 

LOS ANGELES— Although the 
Video Software Dealers Assn. has 
some great expectations for its July 
24-27 convention in Las Vegas, the 
confab's progress could be ham- 
pered by the unclear role of outgo- 
ing executive VP Don Rosenberg, 
the lack of a meetings director, and 
the difficulty of putting down roots 
in Los Angeles. 

VSDA announced it will not re- 
new Rosenberg's employment con- 
tract, which expires Sept. 30 (Bill- 
board, Jan. 8). The organization also 
has yet to hire a meetings director 
to replace Donna Ward, who opted 
not to relocate to Los Angeles when 
VSDA decided to vacate its Marl- 
ton, NJ., offices. 

According to convention co-chair- 
man and VSDA secretary Ken Dor- 
rance, this year's convention will fo- 
cus more on video games than vid- 



eo-cassettes. The association is 
soliciting game manufacturers to 
exhibit in greater numbers than be- 
fore. It seems to be succeeding. 
"Video games will make a big state- 
ment on the floor," says Dorrance, 
who sought recruits Jan. 4-8 at the 
Winter Consumer Electronics Show 
in Las Vegas. 

"Video game companies want to 
go to our convention," says VSDA 
president Dawn Wiener, another 
CES attendee. "There will be no 
problem getting them to exhibit" 
To accommodate the newcomers, 
Dorrance says the show floor will 
be redesigned to give game manu- 
facturers a prominent position. 

While some VSDA sources ex- 
pect Rosenberg to fulfil] his duties, 
such as planning the convention, 
Wiener says the board has other 
ideas. "There will probably be 
someone temporarily in charge pri- 
(Continued on page $5) 



Tower Refutes 'Spy' Charge, 
Reaffirms Support For Gays 



LOS ANGELES— Tower Records/ 
Video president Russ Solomon has is- 
sued a company-wide memo emphati- 
cally denying the allegations of a for- 
mer employee who claims in a lawsuit 
that he was asked to spy on a homo- 
sexual store manager. 

The lawsuit, filed in San Francisco 
Superior Court, claims that former se- 

Mobile Fidelity 
Makes New GAINs 
In Audiophile Vinyl 

■ BY RICK CLARK 

MEMPHIS— Mobile Fidelity Sound 
Lab, a pioneer in the audiophile mu- 
sic software market, is returning to 
the vinyl record arena. 

The label, based in Sebastopol, 
Calif., initially made its name in 
the late '70s as a supplier and stan- 
dard-bearer of high-quality rec- 
ords. It left that market in the late 
'80s, focusing its attention on the 
substantial consumer base it had 
developed with audiophile CDs, 
most notably its 24-karat gold Ul- 
tradisc line. 

Nevertheless, there remains a 
hardcore consumer contingency 
that believes CD has never matched 
vinyl sonic-ally. Since leaving vinyl 
behind, old Mobile vinyl titles, par- 
ticularly its Beatles, Sinatra, and 
Rolling Stones boxed sets, have be- 
come sought-after items that in- 
creased substantially in value 
among collectors. Continued re- 
quests from audiophiles and re- 
newed general consumer interest in 
vinyl prompted Mobile Fidelity to re- 
turn to vinyl, with the aim of improv- 
ing its existing technology. 

To that end, Mobile enlisted Nel- 
son Pass, award-winning amplifier 
designer and president of ftiss Lab- 
oratories, to fine-tune the analog 
(Continued on page 57) 



curity guard Husham (Eddie) Haroun 
was forced to resign when he was in- 
structed to install a listening device in 
the office of a gay manager at one of 
Tower's San Francisco stores. Haroun 
also claims racial discrimination (Bill- 
board Jan. 8). 

Solomon's memo, dated Dec. 28, 
states that Haroun resigned in Febru- 
ary 1993 after Tower refused his re- 
quest for a leave of absence over the 
Christmas holidays. 

'Tower never requested Eddie, or 
anyone else at any time, to spy on ho- 
mosexual or heterosexual employ- 
ees," the memo says. "Anyone who 
works for Tower must realize the bla- 
tant absurdity of these allegations." 

In a separate interview, Solomon 
called the lawsuit "a bunch of fabrica- 
tions that are simply not true." 

He further defended the chain's hir- 
ing practices, particularly in the Bay 
Area. 

"A high percentage of the San 
Francisco staff are gay; we don't have 
a problem with it," says Solomon. In- 
dustry observers confirm that Tower 
is notable for its tolerance of alterna- 
tive lifestyles. 

Haroun's attorney, Ricardo C. 
Saria, contends that his client has 
"documents and witnesses to prove 
the installation of the bug." 

Saria also says publicity generated 
by the lawsuit has prompted other for- 
mer Tower employees to come forward 
about the alleged unfair treatment of 
gays. 

"We have proof there is homophobia 
in those ITower'sJ halls," Saria says. 

Media coverage of the lawsuit also 
has prompted the San Francisco dis- 
trict attorney's office to review the 
case, according to assistant DA David 
Moon. 

Moon says the review is a prelimi- 
nary procedure used to determine 
whether an investigation is warranted. 

The district attorney's office has 
not collected any information about 
the lawsuit and has not decided 
whether or not to conduct a full-scale 
investigation. eileen fitzpatrick 




Gold Spice. Jive recording artists Spice-1 and Too Short celebrate during a 
party at Glam Slam in Los Angeles. Spice-1 was presented with gold awards for 
his eponymous debut and his current album, "187 He Wrote." Too Short, whose 
latest album. "Get In Where You Fit In," has gone gold, received an award 
commemorating total sales of more than 5 million units of his four previous gold 
and platinum albums. Shown, from left, are Spice-1; his manager, Chaz Hayes; 
Jive senior VP/GM Barry Weiss; and Too Short. 



Regis Gets In Fitness Game 

Nabisco, PPI Link For Cross Promo 



NEW YORK— Nabisco Biscuit Co. 
and PPI Entertainment are co-spon- 
soring a $3 million, yearlong cam- 
paign that will bring PPI's next fit- 
ness release, "Regis Philbin: My 
Personal Workout," to the atten- 
tion of shoppers in 40,000 supermar- 
kets when the 55-minute tape 
reaches retailers Feb. 23. 

At the same time, Nabisco hopes 
to raise its own profile among 
stores that don't normally carry its 
products. "My Personal Workout" 
is being cross-promoted with Nabis- 
co's Harvest Crisps crackers, which 
business director John Baumbusch 
expects to cross over to video out- 
lets. Each of the 250,000 cassettes 
in PPI's biggest initial shipment 
will carry a plug for the cracker, en- 



dorsed by Philbin since its introduc- 
tion. 

Two years ago, Nabisco launched 
a major effort to get Oreo cookies 
and the like into video dealers. The 
joint PPI effort is the next step, 
says Baumbusch, who claims Na- 
bisco has seen "double-digit 
growth" in nonfood locations. 

"My Personal Workout" will get 
plenty of supermarket attention. In 
addition to in-store displays and 
tags on 1 million cracker boxes, Na- 
bisco has contracted with Act Me- 
dia to place ads for the cassette on 
shopping carts in 13,000 supermar- 
kets. Nabisco will offer Harvest 
Crisps buyers a $5 mail-in rebate, 
lowering the tape's price to $19.98. 

SETH GOLDSTEIN 




After 27 Years, 
Mike Hennessey 
Calls it Quits 

LONDON— Mike Hennessey, Bill- 
board's chief European correspon- 
dent and a 27-year veteran of its in- 
ternational operations, is retiring 
from the magazine this month. 

"Mike has been instrumental in de- 
veloping and de- ^^^^^ 
fining Billboard's Mr^^fe 
international out- 
look for much of W w 
the past quarter- 
century," says in- 
ternational editor 
in chief Adam 
White. "Our glob- 
al coverage of the 
entertainment 
business today owes a great deal to 
his groundwork, and it's difficult to 
think of Billboard without him. We 
wish Mike all the best in his future 
endeavors." 

Hennessey joined Billboard in Lon- 
don in 1966 to help develop its Euro- 
pean editorial coverage under direc- 
tor Andre de Vekey, recruiting a net- 
work of correspondents. In 1968, he 
was involved in the company's pur- 
chase of the U.K. trade paper Record 
Retailer, which became Music Week 
(and which, in 1977, was acquired by 
another British publisher). 

As Billboard's chief European cor- 
respondent for the past three years, 
Hennessey has been based near 
Stuttgart, Germany. In addition to 
his roving-reporter and special-issue 
assignments, he has been active as an 
author and musician. He is one of Eu- 
rope's leading authorities on jazz, and 
his published books include a biogra- 
phy of drummer Kenny Clarke and a 
portrait of London's celebrated Ron- 
nie Scott's club. 

Hennessey also played a key role in 
the International Music Industry Con- 
ference, the summit meeting orga- 
nized annually by Billboard in the 70s 
and early '80s. During that time, he 
was the magazine's international edi- 
torial director and managing director 
of Billboard Ltd., its U.K. company. 
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Commentary 



Soundtrack Composers Deserve Credit 



■ BY MICHAEL WHALEN 

Movies and television represent an exciting 
and predominately uncharted frontier for 
contemporary composers. 

Orchestral soundtracks created specifi- 
cally for commercially viable films and 
television programs are reaching an un- 
precedented new audience. That's good 
news for the music industry, as there is 
obvious market potential inherent in such 
an appreciative and receptive new con- 
sumer niche. 

For composers seeking increased expo- 
sure for their work, motion pictures and 
television are invaluable vehicles through 
which serious composition can be effec- 
tively translated to the masses. There's a 
lot of thoughtful, serious work being pro- 
duced for soundtracks, work to which at- 
tention should rightfully be paid from a 
critical and a marketing perspective. 

One can make a convincing case for 
George Lucas' "Star Wars" as the film 
that best represents this musical era's de- 
fining movement toward serious, fully or- 
chestrated soundtrack compositions that 
appeal to the moviegoing masses. Com- 
poser John Williams created a romantic, 
postmodern score with superb melodic 
lines that helped elevate the film to a gen- 
uinely spiritual level. Before videocas- 
settes were the norm, nearly 4 million 
moviegoers purchased the "Star Wars" 
soundtrack album, making it one of the 
largest-selling non-pop albums ever. The 
music was powerfully transforming, and 
audiences responded. 

There are many encouraging examples 
of audience-pleasing, "critic proof orches- 
tral soundtracks from recent films. John 
Williams' "E.T." and John Barry's "Out Of 
Africa" scores are two compelling exam- 
ples; the rich, dramatic scores for "Jurassic 
Park," "Chariots Of Fire," "Field Of 
Dreams," "Star Trek," "Henry V," 
"Dances With Wolves," and "Bram Stok- 
er's Dracula" are still others. For the small 



screen, the CBS miniseries "Lonesome 
Dove" and PBS' "The Civil War" series 
benefited substantially from memorably 
lush soundtracks that were integral to the 
mood and power of the overall productions. 

The consumer market for orchestral/ 
semi-orchestral soundtracks is now extend- 
ing significantly past "collectors" who rou- 
tinely purchase them like baseball cards or 
comic books. 

Consumers like to be pointed in a specific 
direction in terms of what to buy, so an in- 
triguing kind of cross-pollenation between 
the record and film industries is occurring. 



There are still 
obstacles for 
those who work 
in this medium' 




Michael Whalen is a 
composer based in 
Chappaqua, N.Y. 



An enormous box-office hit can propel 
soundtrack sales — either pop or classical. 
Conversely, a particularly memorable 
score, or single from that score, has the po- 
tential to increase interest in a film and, 
concomitantly, in the film's soundtrack al- 
bum. "Robin Hood: Prince Of Thieves" is a 
perfect example. The movie's score fused 
classical and pop with spectacular results, 
both artistically and commercially. Movie- 
goers who were transported by Bryan Ad- 
ams' pop hit theme "Everything I Do (1 Do 
. It For You)" purchased the otherwise en- 
tirely orchestral soundtrack. By all ac- 
counts, the soundtrack aroused at least as 
much audience enthusiasm as the film it- 
self. Riding the crest of the pop hit's wave, 
an album composed primarily of Michael 
Ka men's rich, romantic, orchestral music 
received mass exposure. 

As auspicious as all of this is for contem- 
porary composers, there are still a number 



of obstacles confronting those who work in 
this medium. 

Firstly, there is the challenge of time. 
Music for film is almost inevitably com- 
posed within a short span of time; the cre- 
ative process must, therefore, necessarily 
be condensed. Secondly, given the enor- 
mous competition for soundtrack slots and 
the advent of home recording technology, 
today's composer is virtually forced to act 
as a one-person cottage industry, acting si- 
multaneously as producer, orchestrator, 
computer programmer, and, lest we forget, 
composer! 

Yet another very real challenge to the 
creation of orchestral soundtracks is the 
prevalence of "temp tracks." These are ex- 
isting pieces of music that film directors 
use for rough cuts and previews. Directors 
often attach themselves to these tracks 
and the composer is forced to juggle be- 
tween the director's "temp" score and his 
or her own instincts. 

While composers are undoubtedly 
pleased to be working in the soundtrack 
medium, they have yet to achieve the kind 
of recognition they deserve from either 
consumers, retailers, or record labels. With 
the exception of John Williams, soundtrack 
composers are seriously low-profile. Most 
composers are not signed to record labels, 
so the record companies presumably see no 
apparent value in promoting the composer. 
One would hope that with the escalating 
visibility of orchestra-based soundtracks 
and of soundtracks in general, long-term 
relationships will blossom between com- 
posers and record companies; the record 
business would then have an intrinsic, vest- 
ed interest in supporting not only the title 
but the artist as well. 

Still, for composers anxious to get their 
"voices" heard, the movies and television 
are helping to bring the sounds of orches- 
tras and symphonies, strings and wood- 
winds, to a whole new type of audience. 
Any way you look at it, that's exciting 
news for everyone involved. 
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CHEERS FOR EDITORIAL 

I want to jump for joy and shout "Hoo- 
ray" after reading the Billboard editorial 
"Culture, Violence, And The Cult Of The 
Unrepentant Rogue" (Billboard, Dec. 
25). 

Seldom have I seen an opinion more 
thoughtful and passionate than this one. 
Word for word, line by line, the editorial 
tears apart the rationales and sanctimo- 
nious claims of "mirroring society" made 
by those who really are hungrily eyeing 
only the bottom line and not the effect of 
their product on our lives. 

And it was absolutely brilliant to have 
connected much of today's moral environ- 
ment to the pardon of President Nixon 
way back in 1974. Shouldn't this make us 
contemplate how our actions today may 
affect our lives in the years ahead? 

I congratulate Billboard on the un- 
equivocal strength and purpose of its 
statement. 

George David Weiss 
President 

Songwriters Guild Of America 
New York 



AN UNSUNG MASTER 

Wow! What a great story on Heinichen 
(Billboard, Dec. 11). With your help, a great 
many more people will make the discovery 
of this very unsung baroque master. 

In fact, the response to Heinichen has 
been such that I am converting it to domes- 
tic production, because Hanover cannot 
keep up with the U.S. demand. We can't 
really wait three weeks for the boat to 
come in. 

Karen Moody 
VP Deutsche Grammophon 
PolyGram Classics 
New York 

WORLD OF THANKS 

I've been meaning to write for a long time 
to say how much we appreciate Billboard's 
support for roots and world musics. In Sep- 
tember you ran a nice feature on eclectro, 
centered on one of our fellow specialist 
publications in Britain, the jazz magazine 
Straight, No Chaser (Billboard, Sept 18). 

Compared to Britain, where our trade 
paper, Music Week, totally ignores any- 
thing off the mainstream, Billboard's cov- 



erage of topics like the African music busi- 
ness in Paris or in Senegal, the Irish music 
scene, artists like Ali Farka Toure, and la- 
bels like Luaka Bop is thoroughly wel- 
comed and valued, as is your World Music 
chart 

Ian Anderson 
Editor 
Folk Roots 
London 

MORE BEATLES ART 

It was interesting to read about the Bea- 
tles' artistic contribution to the Monterey 
Festival souvenir program (Billboard, 
Dec. 25), but it is not "the only known visu- 
al artwork created collaboratively" by the 
group. The Beatles also painted an ab- 
stract pop-art picture one year earlier, in 
1966, at their Tokyo hotel during their Jap- 
anese tour. It has been reproduced in 
books and is now believed to be owned by 
a former president of the Japanese Bea- 
tles Fan Club. 

David Stark 
SongLink International 
London 



Articles and letters appearing on this page serve as a forum tor the expression of views of general merest. The opinions offered here are not necessarily those of Billboard or its management 
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Sting's 'Tales' Heads Grammy Class 

Foster, Menken Also Among Top Nominees 



■ BY MELINDA NEWMAN 

NEW YORK — Sting, who already 
has 10 Grammys to his credit, has 
been nominated for another six statu- 
ettes, making him the top nominee 
for the 36th annual Grammy Awards. 

Sting's "Ten Summoner's Tales" is 
up for album of the year, while the 
track "If I Ever Lose My Faith In 
You" got a nod for record of the year 
(a singles award) and song of the 
year (a songwriter's award) honors. 
The song also earned Sting a nomina- 
tion in the best male pop vocal cate- 
gory, while "Demolition Man" did the 
trick in the best male rock vocal cate- 
gory. The longform musk video for 
"Ten Summoner's Tale" also was 
nominated. 

Other multiple nominees include 
composer Alan Menken and producer 
David Foster with five apiece and 
Whitney Houston, Billy Joel, and 
R.E.M with four nominations each. 
Luther Vandross, Neil Young, conduc- 
tor Pierre Boulez, bluegrass pioneer 
Ralph Stanley, and Tangerine Dream 
each received three nominations. 
Aerosmith's Steven Tyler and Joe Per- 
ry got four nominations in perfor- 
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mance and songwriting categories. 

In addition to Sting, other artists 
with releases up for album of the 
year are Donald Fagen for "Katna- 
kiriad," Houston for "The Body- 
guard" soundtrack, Joel for "River 
Of Dreams," and R.E.M. for "Auto- 
matic For The People." 

In all but one case, the nominees 
for record of the year and song of the 
year are identical. In addition to "If I 
Ever Lose My Faith In You," con- 
tenders in both categories are 
Young's "Harvest Moon" and Joel's 
"The River Of Dreams," both self- 
penned, as well as "A Whole New 
World (Aladdin's Theme)," performed 
by Peabo Bryson and Regina Belle 
and written by Alan Menken and Tim 
Rice. Houston's "I Will Always Love 
You" rounds out the record of the 



year category, while "I'll Do Any- 
thing For Love (But I Won't Do 
That)," recorded by Meat Loaf and 
written by Jim Steinman, is the fifth 
nominee in the song of the year cate- 
gory. The omission of "I Will Always 
Love You" in the song of the year cat- 
egory means that Dolly Parton will 
not be honored at this time for writ- 
ing the best-selling single ever by a 
solo artist Her recording of the song 
was nominated for best female coun- 
try vocal performance in 1982, but 
lost to Juice Newton's "Break It To 
Me Gently." 

Nominees in the best new artist 
category are Belly, Blind Melon, Toni 
Braxton, Digable Planets, and SWV. 
Among the hit-making newcomers 
from the class of '93 who were ex- 
cluded in this and other categories 
are 4 Non Blondes, Robin S., Tag 
Team, and H-Town. Stone Temple Pi- 
lots received one nomination, in the 
best hard rock vocal performance cat- 
egory, for "Plush." 

Although she has been a mainstay 
on the pop charts since the spring re- 
lease of "janet," Janet Jackson was 
nominated only in the R&B field, in 
(Continued on page 70) 



Alternative Supergroup Gets 
Back With Beatles 'Backbeat' 



I BY CRAIG ROSEN 



LOS ANGELES— As Capitol pre- 
pares to celebrate the 30th anniver- 
sary of the Beatles' American de- 
but, Virgin Records has a Beatles 
tribute of its own planned with the 
"Backbeat" soundtrack. 

The music on "Backbeat," due 
March 8, may not sound exactly like 
the Fab Four, but it isn't meant to. 
Producer Don Was assembled an al- 
ternative rock supergroup in an at- 
tempt to capture the spirit of the 
early Beatles, rather than the exact 
sound. 

The film, which will open March 
18 in New York and Los Angeles, is 
set in Hamburg in 1961 and focuses 
on Stu Sutcliffe, John Lennon's 
best friend and the Beatles' original 
bass player, who died in 1962, after 
leaving the group. The songs on the 
soundtrack represent material the 
Beatles were performing during 
the Hamburg period. 

For the soundtrack, Was recruit- 
ed Dave Grohl from Nirvana on 
drums, Mike Mills from R.E.M. on 




bass and backing vocals, and gui- 
tarists Thurston Moore and Don 
Fleming from Sonic Youth and 
Gumball, respectively. The Afghan 
Whigs' Greg Dulli sings John Len- 
non's parts on nine tracks, while 
Soul Asylum's Dave Pirner handles 
McCartney's vocals on three tracks. 
Mills sings lead on "Road Runner." 

Upon being hired as the sound- 
track's producer, Was called Ringo 
Starr for advice. Was recalls, "I 
said, 'What do I do about this?' [The 
movie takes place] before he was in 
the Beatles, but he was hanging 
around Hamburg at the same 
time." 

"Ringo said, 'Don't try to make it 

(Continued on page 75) 



Sony Launches New Line Of 
Budget Classical Recordings 



I BY PAUL VERNA 



NEW YORK— In an effort to capital- 
ize on a marketing opportunity that 
so far has been seized primarily by in- 
dies, Sony Classical has become the 
second major label to tap into the 
fast-growing super-budget classical 
market 

Sony is set to launch a new line of 
classical CDs — on the Infinity Digital 
label — at $4.98 apiece, matching the 
price point used by independently dis- 
tributed budget leaders like Laser- 
light Digital, Naxos, Madacy, and 
Pilz (Billboard, Dec 25, 1993). 

"We're testing the waters with an 
initial release of 22 titles," says Jim 
Gavigan, VP of sales at Sony Classi- 
cal, noting that all performances are 
new digital recordings by Russian or- 
chestras. 

Among the titles in the repertoire 
are such workhorse classics as 
Bach's Brandenburg Concertos Nos. 
3, 4, and 6, Beethoven's Third and 
Fifth Symphonies and selected piano 
sonatas, Strauss' Waltzes, and Vival- 
di's Four Seasons. Solicitation for the 
series — which is scheduled to ship 
Feb. 8— began Monday (10). 

So far, the only other major label to 
tap the super-budget arena has been 
EMI/Angel, which introduced its En- 
core series last June. However, un- 
like Infinity Digital, Encore culls its 
material from its parent label's 
vaults, says Gavigan. Sony, by con- 
trast, is taking pains to position its 
line as a new Label that has no direct 
relationship to Sony Classical other 



than sharing a common distributor in 
Sony Music Entertainment 

"The marketing of Sony Classical 
still remains as the priority and the 
focus for the company," says Gavi- 
gan. "Infinity Digital should be 
looked upon strictly as capitalizing on 
a marketing opportunity, and one 
that up until now has been ignored by 
the majors." 

Some retailers predict Sony will do 
exceedingly well with the new line. 
Mike Tully, classical buyer at 370- 
store Camelot Music in North Can- 
ton, Ofiio, says, "I imagine it's going 
to have a little more success than oth- 
(Continued on page 75) 




Unalarmed. Elektra's Del The Funkyhomosapien shows off his Popular 
Uprisings T-shirt, earned when his recent album, "No Need For Alarm," debuted 
at No. 1 on Billboard's Heatseekers chart. 



NSAI Blasts Controlled Composition Clause 

Group Seeks Full Royalties For Songwriters 



■ BY EDWARD MORRIS 

NASHVILLE— The Nashville Song- 
writers Assn. International has sent 
letters to the CEOs of Sony and Mat- 
sushita, asking that they drop con- 
trolled composition clauses from the 
contracts of artists signed to their re- 
cord labels. 

Under such clauses — common to 
recording contracts in this country — 
newer artists who record their own 
songs usually are paid 75% of the me- 
chanical royalty rate accorded to 
them by law. 

Of greater import to NSAI, howev- 
er, is the fact that in many contracts, 



the artist/songwriter must either 
persuade his or her co-writers to ac- 
cept the substandard rate, or pay the 
difference between the reduced and 
statutory rate from his or her own 
royalties. 

In some contracts, co-writers can 
be left with reduced rates, even with- 
out agreeing to them. 

Publishers — several of which are 
tied corporately to the major la be is — 
routinely acquiesce to the reduced 
rate for their writers. 

Sony owns the Columbia and Epic 
labels, among others, while Matsu- 
shita owns MCA. NSAI was to send 
the same petition and signatures to 



the heads of the other major record 
companies after the first of the year, 
according to Pat Rogers, executive di- 
rector of the NSAI. 

Rogers says her organization is 
taking a straightforward but low- 
key approach to solving the prob- 
lem. "It is a formal petition, re- 
questing that the owners of the rec- 
ord companies drop the controlled 
composition clause," she says. 
"The reason we sent to the Japa- 
nese first is that it is customary for 
them to review existing practices 
at the new year." 

Rogers adds that the focus of the 
(Continued on page 30) 



Sears To Sponsor 
Phil Collins' North 
American Tour 

■ BY DON JEFFREY 

NEW YORK— Phil Collins, who in 
the past lent his music and image to 
promote Michelob beer, has forged 
another commercial link with a famil- 
iar middle-American brand name — 
Sears. The giant retailer plans to 
sponsor the musician's North Ameri- 
can tour starting in May. 

At press time, the deal had not 
been signed, but Sears Roebuck & 
Co. spokeswoman Mary Ann 
O'Rourke said it likely would be 
wrapped up during the week of Jan. 
10. 

O'Rourke says Collins' latest al- 
bum, "Both Sides," will be displayed 
prominently in the 800-store chain's 
Brand Central departments, which 
sell consumer electronics and appli- 
ances. No other recording by Collins 
or any other artist will be sold in 
those departments. 

Michael Farrell, chief executive of 
International Talent Group, which is 
booking Collins' tour, says of the 
Sears sponsorship: "It's really a retail 
situation. This is the only record 
they're going to carry in every store. 
It's really a good marketing thing for 
the record." 

The added retail thrust may be just 
what is needed, since Collins' current 
album has not performed as well as 
his earlier solo efforts. On The Bill- 
board 200 this week, it falls to No. 44 
in its eighth week on the chart after 
(Continued on page 70) 
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Judge Denies Publisher's Royalty Claim 

Rejects Bourne Bid On 'Red Robin' Copyright 



I BY IHV LICHTMAN 



NEW YORK— A New York federal 
judge, himself a composer and mem- 
ber of performing rights society 
ASCAP, has decided that a simple pi- 
ano-and-voice lead sheet made by a 
music publisher is not the stuff from 
which performance dollars can con- 
tinue to flow to the publisher after it 
has lost rights to a song. 

In a long-running case that may 
wend its way to the U.S. Supreme 
Court, Judge Richard Owen, after 
more than a year of deliberation, 
ruled Jan. 3 in favor of the heirs of 
Harry Woods, writer of the standard 
"When The Red Red Robin Comes 
Bob-Bob-Bobbin' Along." The plain- 
tiffs argued that Bourne Music had 
no special "derivative" rights to col- 
lect publisher performance royalties 
from ASCAP. The heirs had recap- 
tured the publisher's share of the 
song in 1982 for a 19-year extension 
period granted by the 1976 U.S. Copy- 
right Act 

More than $100,000 in royalties 
have been held in escrow by ASCAP, 



a nominal defendant in the action. 

If Bourne appeals the decision, the 
U.S. Supreme Court ultimately could 
be asked to decide its second case in- 
volving royalty rights to pre-1978 
songs subject to a termination provi- 
sion of the nation's copyright law. 
Under this legislation, an author or 
his heirs can "terminate" the previ- 
ous publisher's share of ownership in 
a copyright that has completed its 
56th year. 

While the New York federal court 
action centered solely on the issue of 
performance royalties, song royalties 
(or mechanicals) derived from sales 
of recordings were the focus of a 
1985 U.S. Supreme Court ruling that 
favored the music publishing commu- 
nity. 

In that ruling, the high court, re- 
versing a lower court's ruling in a 5-4 
vote, held that Mills Music could con- 
tinue to collect post-termination me- 
chanicals on recordings of "Who's 
Sorry Now?" that it had licensed be- 
fore the song was recaptured by the 
heirs of co-writer Ted Snyder. The 
high court ruled that Mills' original 



pre-termination licenses on the song 
were still valid. Under the law, record 
companies do not lose their original li- 
censes to manufacture and distribute 
a song even after the composition 
falls into its 19-year extension period. 
This is part of a "derivative work" ex- 
ception built into copyright legisla- 
tion. 

BOURNE CUIUS 'DERIVATIVE WORK' 

In the "Red Robin" case, Bourne, a 
successor company to Irving Berlin 
Music, which originally acquired the 
song, viewed its publisher arrange- 
ment of the song as a "derivative 
work" (e.g., a recording or novel ar- 
rangement). Under the termination 
right section of the 1976 Copyright 
Act this would keep publisher royal- 
ty income flowing into Bourne's cof- 
(Continued on yage 75) 




Gold "Lights." Following Bruce Hornsby's recent show at New York's 
Paramount, RCA Records label executives presented the artist with a gold 
plaque commemorating sales of his "Harbor Lights" album. Shown, from left, 
are senior VP of A&R Dave Novik; senior VP of promotion Butch Waugh 
Hornsby; president Joe Galante; and senior VP of marketing Randy 
Goodman. 



Court Orders Auction Of AA Records' Masters 

Kids 'Music Firm Owes $6 Million In Back Royalties 



'94 Billboard Buyer's Guide 
Has Expanded Inf I Listings 



NEW YORK— There is much to cel- 
ebrate in Billboard's 1994 Interna- 
tional Buyer's Guide. The 280-page 
sourcebook for the music and home 
video industries contains the most 
international listings and the larg- 
est U.K. section in its 35-year his- 
tory. 

For 1994. the buyer's guide also 
adds audio book publishers to its 
listings of record labels, home video 
companies, music publishers, 
wholesalers, accessory manufactur- 
ers, CD replicators, tape duplica- 
tors, and more. In all, the guide con- 
tains more than 20,000 listings, all 



verified and updated for the 1994 
edition (European listings are gath- 
ered by Billboard's sister publica- 
tion, Music & Media.) 

The cover price for the 1994 buy- 
er's guide is $95. For more informa- 
tion, please call 800-344-7119. 

Billboard also publishes the In- 
ternational Talent & Touring Direc- 
tory; the Record Retailing Directo- 
ry: the International Tape/Disc Di- 
rectory'; Nashville 615/the Country 
Musk Sourcebook; the Internation- 
al Recording, Equipment and Stu- 
dio Directory; and the International 
Latin Music Buyer's Guide. 



NEW YORK— The Union County, 
NJ., sheriffs department will auc- 
tion off some 5,000 masters of chil- 
dren's recordings March 3 in Eliza- 
beth as part of a 1992 judgment lev- 
ied against AA Records. 

A A Records and its president, 
Abraham I. Massler, were ordered by 
New York State Supreme Court to 
pay more than $4.6 million in back 
royalties to three music publishing 
companies in a case that extended 
back 20 years (Billboard, May 16, 
1992). 

According to the 1992 judgment, 
Massler stopped paying royalties on 
material in 1971, although he contin- 
ued to release product using the ma- 
terial and prepared inaccurate state- 
ments until 1986. 

The three publishing companys, Li- 
cette Music Corp., Fairyland Music 
Corp., and Dorton Music Corp., own 
the rights to the music used on such 
AA Records titles as Bing Crosby's 
"Christmas Story" and Jimmy Dur- 



ante's "I Like People." Children's 
musk producer Arthur Shimkin and 
Charles Bananty co-own the trio of 
publishing firms. 

According to Douglas Ede, an at- 
torney for the plaintiffs, neither 
Massler, who has been forced into in- 
voluntary bankruptcy, nor AA Rec- 
ords has made any kind of payment 
to the three publishing companies. 

"There has not been a dollar of 
payment" says Ede. "We hope to de- 
rive as much from the sale [of the 
masters] as we can to help satisfy the 
outstanding judgment." Ede would 
not estimate how much he expects 
the auction to raise. 

However, AA Records' attorney, 
Randy Pearce, believes the auction 
will bring enough money to cover the 
debt "Generally, I don't think there's 
any question that the judgment will 
be satisfied by the sale of the mas- 
ters," he says. "We're attempting to 
assist the plaintiffs' attorneys in find- 
ing purchasers. The last thing we 



want is to have someone go in and 
pay nothing for the masters." 

Shimkin scoffs at any notion that 
the defendants will be able to pay off 
their debt from the auction alone. 
"That's utter nonsense," he says of 
Pearce's hope. "There's no such thing 
as $6 million worth [the amount now 
owed because of interest] of chil- 
dren's audio tapes in the world." 
Shimkin says he has talked with sev- 
eral children's labels that have ex- 
pressed interest in purchasing the 
masters; all those labels, he says, 
evaluate the total worth of the collec- 
tion to be between $200,000 and 
$350,000. 

Ede says the masters, the primary 
known asset of AA Records, were lo- 
cated in a warehouse in New Jersey, 
and were seized in a supplementary 
proceeding following the initial judg- 
ment 

AA Records continues to do busi- 
ness as Bestway Group Inc. 

MEI.INDA NEWMAN 
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RECORD COMPANIES. Richard Chechilo 

is promoted to VP of sales and opera- 
tions for Sony Music Special Prod- 
ucts in New York. He was VP of op- 
erations and customer service. 

Deborah Lewow is named national 
promotion director for jazz and pro- 
gressive music at Warner Bros, in 
New York. She was senior director of 
NAC promotion at GRP. 

Michael Roth is promoted to direc- 
tor of A&R, alternative at Scotti 
Bros, in Santa Monica, Calif. He was 
an A&R staffer. 

Teas Arevalo is promoted to asso- 
ciate director of corporate communi- 
cations for FolyGram Holding Inc. in 
New York. She was manager of cor- 
porate communications. 

Monte Connor is promoted to VP 
of A&R at Roadrunner Records in 
New York. He was director of A&R. 

Lisa Michelson is appointed man- 
ager of jazz, NAC, and AAA at Elek- 
tra Entertainment in New York. She 




was music director/continuity direc- 
tor at WTMX Chicago. 

Ken Weinstein is named associate 
director of media relations /alterna- 
tive music for Atlantic Records in 
New York. He was director of public- 
ity, video, and advertising for Caro- 
line Records. 

Greg McCarn is promoted to man- 
ager of media relations for RCA Re- 
cords Nashville. He was administra- 
tor of media relations. 

Jive Records appoints Sam Bates 
Northwest regional pop promotion 
manager in San Francisco and Kelly 



Schweinsberg national manager of 
mixshow/dance promotion in New 
York. They were, respectively, North- 
ern California promotion manager for 
independent labels at California Re- 
cord Distributors and in-house consul- 
tant for special projects for Jive. 

Ken Masters is named national ac- 
counts manager for Ichiban Records 
in Atlanta, Ga. He was merchandise 
manager at Super Club Video Corp. 

Susan Wassenaar is promoted to 
executive assistant/manager, admin- 
istration for Arista Records in New 
York. She was executive assistant to 



CONNER MICHELSON 

the executive VP/GM. 



, Richard BenjrlofT is ap- 
pointed VP of finance for Sony Music 
Distribution in New York. He was 
VP of finance and administration for 
Relativity Entertainment Distribu- 
tion Inc. 



BMI in New York names 
Robert J. Barone VP of information 
technology and Michael Crepezzi as- 
sociate director of performing rights 
research. They were, respectively, di- 
rector of information services for the 



music entertainment division of MCA 
Inc. and royalty and accounting man- 
ager for Disney Music Publishing. 

RELATED FIELDS. The Hit Factory in 
New York names Carl Segal book- 
ings manager of The Hit Factory 
Inc., Linda DufTany studio manager 
of The Hit Factory Mastering, and 
George Englis studio manager of 
The Hit Factory Broadway. They 
were, respectively, an independent 
producer, GM at Master Disk, and op- 
erations manager of The Hit Factory 
Recording Studios. 
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Columbia, NKOTB 'Face The Music' With New Album 



■ BY CRAIG ROSEN 



LOS ANGELES — With "Face The 
Music" set for release Jan. 25, Colum- 
bia Records and NKOTB are hopeful 
that the music of the one-time teen 
stars known as New Kids On The 
Block will be accepted on its on own 
merits, rather than burdened with any 
preconceived notions the public may 
have. 

To accomplish that goal, the label 
issued the first single from the album, 
"Dirty Dawg," on a white-label disc to 
clubs and to top 40 and urban radio in 




NKOTB: Joe Mclntyre, Jonathan 
Knight, Donnie Wahlberg, Jordan 
Knight, and Danny Wood. 



mid-December, while the Columbia 
publicity department sent out an ad- 
vance sampler under the moniker 
"BONK-T." 

Even the group's abbreviated moni- 
ker suggests that it and the label are 
trying to elude the backlash that fol- 
lowed the group's startling success of 
1988-90, which included three No. 1 
singles and two No. 1 albums. Yet Co- 
lumbia VP of marketing, East Coast, 
Jay Krugman points out that the ab- 
breviated name is not new. The New 
Kids first called themselves NKOTB 
on 1990's "No More Games/The Remix 
Album." 

Says Krugman, "This is not some- 
thing new that we devised. This is 
something that has a history and shows 
the growth and development of the 



■ BY CATHERINE APPLEFELD 



WASHINGTON, D.C.— By schedul- 
ing Crowded House's "Together 
Alone" for U.S. release Jan. 25, al- 
most four months after the album's 
international bow, Capitol Records 
has given itself time to prepare for 
what it hopes will be the biggest 
House party yet for the band on this 
side of the Atlantic 

"When records have been released 
simultaneously worldwide and are 
successful, an artist or band often is 
required to l>e in two places at the 
same time, and we didn't want that to 
happen," says Perry Watts-Russell, 
Capitol Records VT of A&R, who ac- 
knowledges the release also was 
moved back to allow the new Capitol 
team to settle in. "Because of the 
change in regime, we wanted to wait 
to get myself and other people in the 
company in place and get the cam- 



group over its career. It's not just a 
one-off album situation." 

Group member Donnie Wahlberg 
also downplays the abbreviated moni- 
ker. 

"It's no big deal," Wahlberg says. 
"We tried it on the remix album. We 
remixed the name for the album. We're 
not really kids anymore. We got tired 
of the old name and wanted to try 
something different There? is so much 
baggage attached to the New Kids On 
The Block" 

Indeed, a lot has changed for the 
group. First and foremost, "Face The 
Music" is the group's first album with- 
out New Kids' creator Maurice Starr 
at the production helm. Instead, sev- 
eral prominent hit-making producers 
are involved, including Teddy Riley, 
Narada Michael Walden, Walter Afan- 
asieff, and Wahlberg, who has demon- 
strated his production chops on record- 
ings by his younger brother, Markv 
Mark." 

"We felt it was time to do the stuff 
we wanted to do, as opposed to the 
stuff Maurice wanted to do," says 
Wahlberg, who produced "Dirty 
Dawg," which features additional vo- 
cals by Nice & Smooth. "We really 
stopped working [with Starr] three 
years ago, and there was no sense in 
getting back together. In those three 
years, everybody's taste changed." 

Says Krugman, "The fact that Don- 
nie wrote and produced the first single 
is the strongest statement yet for them 
as a band." 

With Starr out of the picture, the 
NKOTB members also were allowed to 
contribute more material to "Face The 
Music," with Wahlberg penning six 
tracks and Jordan Knight collaborat- 
ing with Wahlberg, Afanasieff, and 
Walden. 

Though big-name producers were 
brought in to work on the project, 
Wahlberg says NKOTB, which also in- 
cludes Jonathan Knight, Danny Wood, 



paign ready for the new year." 

Ironically, "Together Alone" is the 
Crowded House project most re- 
moved creatively from the U.S. After 
recording its previous three albums 




CROWDED HOUSE: Nick Seymour, 
Paul Hester, Neil Finn, and Mark Hart. 



in Los Angeles, the band selected an 
old house near a remote beach on 
New Zealand's west coast as its 
makeshift studio. 

(Continued fm pave 12) 



and Joe Mclntyre, had ultimate crea- 
tive control. 

"It was very fulfilling, because we 
were in total control of the thing," Jor- 
dan Knight adds. "We saw the project 
all the way through." 

With NKOTB in control, the group 
was able to infuse more hip-hop ele- 
ments in the mix. "Maurice came from 
an older school of music," Jordan 
Knight says. "Hip-hop has been pail of 
our sound for a long time, but he wasn't 
too up for it We would sing the songs 
for Maurice, then go listen to hip-hop." 

On the album's opening cut, "Face 
The Music (Intro)," NKOTB addresses 
its past, including allegatbas made by 
a former associate producer that the 
group lip-synched during live perform- 
ances and that Starr often sang on its 



■ BY BARBARA DAVIES 



NEW YORK— Normally, the release 
of any new album includes an attendant 
set of marketing and promotional 
plans. Not so with "Crooked Rain, 
Crooked Rain," the sophomore set 
from Matador Records act Pavement. 

Matador gleefully concedes that it 
has no real business or marketing 
agenda for the Feb. 14 release, other 
than word of mouth on the retail circuit 
and plans for a single or two. That lais- 
sez-faire approach, coupled with sheer 
critical praise of the band's unique 
sound arid style, worked artfully with 
the group's 1992 debut album, "Slanted 
& Enchanted." 

Label co-founder Chris Lombardi 
recalls the prerelease hype for 
"Slanted" as massive, noting that Spin 
reviewed the album before it was even 
in the promotional stages. "There was 
a huge amount of hype, and the record 
lived up to it," Lombardi says. 'There's 
a lot of confusion about this one, but 
people will be pleasantly surprised. If 11 
live up to the hype." 

Proof that these methods work can 
be found, perhaps, in Pavement's sales 
figures. SoundScan's tally for sales of 
"Slanted" is approximately 20,000 
unite. However, Lombardi's label part- 
ner, Gerard Cosloy, estimates that 
50%-75% of Matador's sales fall outeide 
SoundScan's calculations via alternate 
means of distribution, including cata- 
logs. Lombardi says the album's unit 
sales total 80,000 in the U.S. alone. 

This time around, Pavement also will 
have the benefit of Matador's relation- 
ship with Atlantic Records to propel 
"Crooked Rain" through the WEA dis- 
tribution system. And the label will 
continue to rely on support from the 
network of independent retailers that 
drove sales of the first album. "We've 
really built strong alliances with mom- 
and-pops," Lombardi says, adding that 
Matador also distributed Pavement's 
output on Chicago indie Drag City 
prior to the release of "Slanted." 

So, says Lombardi, there's no need 
for marketing gimmicks. 

And that's exactly how Pavement 
would have it according to singer/gui- 
tarist Stephen Malkmus. Although he 



records. 

"It's really a double-edge challenge," 
Wahlberg says of the song. "Deal with 
what's important with an act — the mu- 
sic and the entertainment. Listen to 
the music, and if you like it fine. If you 
don't, fine. But it doesn't matter if 
we're on lunch boxes. That's not impor- 
tant. All that's important to me is the 
music." 

He adds, "It's also a challenge to us. 
We can't fight back against the critics, 
because that's a fight we can't win. But 
now we have a chance to deliver the 
goods ourselves." 

Jordan Knight concurs, saying the 
most important thing about "Face The 
Music" is the that the group "proved 
something to ourselves — we can do it 
by ourselves." 



and band co-founder Spiral Stall's (aka 
Scott Kannberg) serve as the band's 
managers, producers, songwriters, and 
art directors, Malkmus maintains that 




PAVEMENT: Steve West, Stephen 
Malkmus, Spiral Stairs. Bob 
Nastanovich, and Mark I bold. 



acts have more important things to 
worry about than business. 

"What bands should concentrate on 
is getting their own image and signi- 
fies and their own language, so that it 
won't matter what label is pushing 
them," he says. "It just seems like the 
groups that are really successful, like 
U2 or R.E.M., it doesn't matter what 
label they're on. They have artistic con- 
trol." 

And in its agreement with Matador, 
Pavement is in control of its unique 
output. "We just do a profit split with 
Matador," Malkmus says. "Ajid they 
don't try to own [our] records for eter- 
nity. They realize that if they work well 
with you, you would work with them on 
the next record." 

lombardi is quick to agree that the 
band is in control. "We didn't know we 
were putting out the new record until 
November. They alluded to it. My nails 
were totally bitten down." He adds, 
hopefully, "We got a fax of what the 
[new album's! cover art might look 
like." 

This nonchalance on the band's part 
is not to say the group doesn't want to 
succeed — it wants to succeed on its 
own terms. 

"There's plenty of ambition in the 
band," Malkmus says, refuting publi- 
cized references to the band as a 
"slacker" outfit, noted for its fre- 
quently shambling live shows charac- 
terized by former drummer Gary 



Yet at radio, some programmers 
may not be able to look past the 
group's old image. In NKOTB's home- 
town of Boston, top 40 WJMN (Jam'n 
94.5) MD Erick Anderson says "Dirty 
Dawg" is "a fairly good-sounding rec- 
ord," but adds that the station hasn't 
decided if it will add it 

"It's an interesting situation," 
Anderson says. "We always like to sup- 
ix>rt the local acts, but it's anybody's 
guess to see where their image is . . . 
It's a wait-and-see for us." 

NKOTB plans to be on the road for 
much of 1994, with dates in Japan and 
Australia tentatively set for February 
and March. The tour wings its way to 
the U.S. in the summer months. 



Young's much-publicized antics. The 
drummer's gags ranged from giving 
gifts of raw veggies to audience mem- 
bers to just plain disappearing during 
shows. Young is no longer with the 
band, however; some see the split as 
evidence that Pavement is "getting se- 
rious." Malkmus says simply, and not 
without a trace of irony, "Just chalk it 
up to artistic differences." 

In addition to Malkmus and guitarist 
Spiral Stairs, the band's members are 
bassist Mark Ibold, drummer Bob 
Nastanovich, and new drummer Steve 
West. 

The first single from "Crooked 
Rain" is "Cut Your Hair," which is set 
for release during the last week of Jan- 
uary. Also this month, the band will 
film its first-ever video to accompany 
the song. 

Malkmus remains unfazed by the 
amount of hype and business work that 
Lombardi intimates will follow. 

Pavement has done its share of pain- 
ful learning ("we gave away 'Slanted & 
Enchanted' to Europe for, like, forever 
or something, and that was like a burn. 
But we didn't know," Malkmus says), 
and the band appears ready to face 
what the new album brings — even if it 
means reluctantly hiring a manager. 

"[R.E.M. managerl Jefferson Holt 
and the guy for U2, they're obviously 
geniuses in the music biz who got all 
these things for their bands. R.E.M. 
just kind of cruised through unscathed. 
They didn't even have to lip-sync in 
their videos," Malkmus says. 

'There must be some level where 
you can't jump up another level unless 
you have someone always working for 
you, talking to people, paying your 
rent, answering your phones while 
you're gone, setting up trust funds for 
your child." A wry grin accompanies 
the last. "I don't think we need [a man- 
agerl. Until the next record— we'll just 
keep saying that" 



TO OUR READERS 

The Beat is taking a break. It will 
return next week. 



For Crowded House, Plans 
Come Together' At Last 



Pavement's 'Crooked' Road To Success 

Matador, Band Take Hands-Off Marketing Approach 
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Pilgrim's Progress 
To Be Measured 
With Tower Tour 



■ BY DAVID SPRAGUE 

NEW YORK — Conventional wisdom 
decrees that the success of any new act 
hinges on getting its records into retail 
outlets. Atlantic hopes to put a spin on 
that dictum by getting new signing 
Billy Pilgrim into the stores — literally. 
The duo is to play a cross-country tour 
of Tower Records outlets, starting next 
month in San Francisco. 

The "Tower-To-Tower" tour will see 
the Atlanta-based duo — singer/guitar- 
ists Kristian Bush and Andrew Hyra — 
play acoustic shows at more than 50 
Tower stores in support of its self-ti- 
tled major-label bow, due Jan. 25. 

"We've been looking for alternate 
ways of generating retail interest that 
would create the feel of a partnership," 
says Atlantic manager of product de- 
velopment Amira Largent "Tower will 
advertise the dates in Pulse! magazine, 




BILLY PILGRIM: Andrew Hyra and 
Kristian Bush. 



and the chain's involvement will get us 
front-racking much more effectively 
than a developing-artist program." 

Hyra and Bush, who released two in- 
dependent albums under their own 
names (the first bankrolled by Indigo 
Girl Amy Ray, whose band mate, 
Emily Saliers, lends vocal support on 
"Billy Pilgrim"), are no strangers to 
shoestring tours. "We've always been 
able to just throw our guitars in the 
trunk of a car and take off at a mo- 
ment's notice," says Bush. 

Having built a following on their 
hometown's burgeoning acoustic music 
circuit ('They can sell out a 400-seat 
club for five straight nights," says Lar- 
gent), Hyra and Bush began working 
with a full band about a year ago. They 
only began using the moniker Billy Pil- 
grim (the name of a character in Kurt 
Vonnegut's "Slaughterhouse Five") af- 
ter signing with Atlantic. 

"Calling ourselves something other 
than Hyra and Bush would have meant 
starting over," says the Connecticut- 
bred Hyra. "And we figured this was 
as good a time as any to do that." 

"Billy Pilgrim" also marks a depar- 
ture in sound for the duo. Whereas 
their debut, "St. Christopher's Cross," 
and last year's odds-and-sods collec- 
tion "Words Like Numbers" were 
fairly straight acoustic discs, their ma- 
jor-label debut (produced by fellow 
Atlantan Don McCollister, with some 
finishing touches added by Hugh Padg- 
ham) is much lusher. The fuller sound 
is evident on the first single, "Get Me 
Out Of Here," which Largent says the 
label will promote to college and adult 
alternative outlets. 

"There are things we do that are ab- 
(Coutiuued on next page) 
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Nick Vide@s Are $@ Successful? 

KIDS! 




A cool Clarissa? Cartoon kisses? And kilted 
Yaksmen? If this is all Greek to you, don't 
sweat it - it's a language kids understand 
perfectly. That's why Nickelodeon videos 
always translate into humongous sales. 
Clarissa Explains It All "Dating" — 
Includes never-before-seen footage and special bonus 
stickers. LV49211 

"Mushfest" — Includes a unique interactive fortune- 
telling feature and special bonus stickers. 
r LV49213 

The Ren & Stimpy Show "On 
Duty" — Featuring the music 
videos "Royal Canadian Kilted 
Yaksmen Anthem" and "Firedogs." 
LV49215 
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FOR CROWDED HOUSE, PLANS COME TOGETHER' AT LAST 



(Continued from page 10} 

"It was really to break the mold as 
far as what we'd been doing," says 
Crowded House patriarch and New 
Zealand native Neil Finn, regarding 
the switch of locale as well as the move 
to record more tracks live. "We 
thought our albums had a certain for- 
malness to them; they sounded heavily 
crafted. We wanted to shake ourselves 
out of what we perceived to be a for- 
mula that was developing." 

New to the studio with Crowded 
House was guitarist/keyboardist Mark 
Hart, who had been touring with the 
band after the release of its previous 
album, "Woodface," and who joined as 
a full-time member when Neil's 
brother, Tim Finn, left the band to re- 
turn to his solo career. "Mark was very 
competitive in terms of getting parts 
on the album," says Finn of the good- 
natured studio rivalry- "And for my 
part, I didn't have to worn,' about play- 
ing guitar as accurately because Mark 
was there," 



To help bring out its more rustic 
side, the band opted to 1-eplace the pol- 
ished finish of "Woodface" producer 
Mitchell Froom with the more esoteric 
vibe of Youth, a onetime member of 
British hand Killing Joke. 

"He was completely different from 
Mitchell," says Finn. "His approach 
was far fn>m logical, and in some ways 
it was exciting and also quite discon- 
certing at times — but it all seemed to 
work out in the end." 

The result is a more personal album 
that showcases the band's guitar-pro- 
pelled pop on numbers such as first 
single "Locked Out" as well as the 
smooth balladry of "Fingers Of Love," 
and even some polyrhythmic sounds, as 
evidenced on "Private Universe," 
which features a troupe of log drum- 
mers from Auckland's Cook Island 
Community. Additionally, the Waka 
Huia Maori Choir makes an appear- 
ance on the album's title and closing 
tracks. 




AMUSEMENT BUSINESS* 



BOXSCORE 



TOP 10 CONCERT 
GROSSES 



ARTIST(S) 


Venue 


Datasi 


Ticket Pnceisi 


Attendarte 

Capacity 


Promoter 


GtORGt STRUT 
TWCTUWTCWCE 
CUT WALKER 


Reunion Arenj 
Dallas 


Dec 31 


JH7.I32 

www 
w 


18.410 

sellout 


Varnell Enter crises 


MCMEL BATON 


Rosemon! 
Horifon 
HDsemont. Ill 


Dec 31 


MB 1. 690 

|7V M7S0/ 
13) W 


10,44? 

velloul 


Jam Prods 


NUNMHDM STtAMTOUEfr 
'FRESH HI CHRISTMAS 


Orpheum 
Theatre 
Omaha. Neb 


Dec. ?6 31 


(368, S22 

Ki75/ ton 


19.250 
seven 

:n 


Sound I'm. Inc 


MANNHEIM STLAMPCUt" 
FRESH WE CHRISTMAS 


Orpheum 
Theatre 
M nnf ■:■ h:. 
V 'ii' 


Dec. 912 


J3S5.I23 

$29 50/119 50 


15.006 

VI 

WttOUlS 


SojnrJ Tiak Inc 
Theatre Uve 


MCHHL BOLTON 


The Mark ol the 
Quad Cities 

V:. ne : 


Dec 28 


$327^22 

M7 50/ $29.50 


10.165 
settout 


Jam Prods 


TED NUGENTS EIGHTH 
ANHUAL WHftASH BASH 


Cotw Arena 
Detrot 


Dec 11 


$323,400 

$27 50 


12.192 
sellout 


Brass Ring Prods 


MA WHEN STEAMROLLER 
' FRESH AIRE CHRISTMAS" 


Capitol Theatre 
Salt Lake Crty 


Oct 15 


$310430 

$27 50/ $21 SO 


12.999 
seven 

-.ellllLl: 


Sound Irak Inc. 
Space Agency 


KENKTG 

LOUIE ANDERSON 


Ervin J Nutter 
Center 
Wright State 
University 
Dayton. Ohio 


Dec 30 


$232,727 

$49 50/ $2450 


8.627 

9350 


Be -m P-:di 
in -house 


wem Baron 


Rockfnrd 
MetroCentre 
HocWorrJ. Ill 


Ok. 29 


$220,398 

$35/ $27.50 


7340 
9304 


Jam Prods 


TTcounoatm 

PATTY LOVELESS 


Star Plua 
Theatre 

Menillville, Ind. 


Dec 31 
Jan | 


$218,054 

$32/ $22 


7,7*7 
10200, 
three 
shows 


in-house 


Copyrighted and compiled by Amusement Business, a publication of BPI Communications. 
Boxscores should be submitted to: Mane RaiM', Nashville Phone: (6 1 5)-32 1 -4295. Fax: (6 1 5)- 
327 1 575 For research information and pricing, call Marie Rat lift, (61 5)-32 1 -4295. 



"You can get the most unlikely com- 
binations of people together and it feels 
quite natural once you start working," 
says Finn of the band's work with the 
indigenous musicians. "The day we got 
together to record, everybody was to- 
tally committed to making it work and 
we had a remarkable moment" 

Although "Locked Out" initially is 
being targeted to the band's core fan 
base at commercial alternative and 
adult alternative radio, Capitol is hop- 
ing "Together Alone" will be the album 
to give Crowded House the success the 
band has witnessed in the U.K., Aus- 
tralia, and New Zealand, but has failed 
to reach in the U.S. so far. "It is my 
hope that pop radio is ready for 
Crowded House," says Brian MaeDon- 
ald, Capitol's national director of alter- 
native promotion. "I think the format 
has grown and adapted to a changing 
environment, and it is pulling more 
tracks from alternative radio. If, in es- 
sence, they're saying that 'Don't 
Dream It's Over' is the only Crowded 
House track that can go to pop radio, 
there's something seriously wrong with 
pop radio," says MacDonald, referring 
to the No. 2 hit single off the band's 
198(5 platinum self-titled debut. 

One way the label will be targeting 
Crowded House fans is via bouneeback 
cards that are packaged with each al- 
bum. "This is one of the first bands 
Capitol is dying to build up a database 
on," says Watts- Russell. "This tech- 
nique has been very effective in 
England . . . and we're hoping by the 
time the second and third singles are 
released [in the U.S.1, we'll be in touch 
with the core fans." 

Watts-Russell says the cards also 
will be placed on the seats at venues 
when the band tours the States in the 
spring. Although an opening act for the 
theater jaunt has yet to be selected, 
Watts-Russell says, 'To begin with, 
we'd like to do it with an act that is per- 
ceived as being more alternative. We're 
looking for an act that appeals to a 
younger audience because we don't 
want to leave the younger fans out." 

Finn and company, who currently 
are wrapping a European tour, will be 
getting exposure Down Under with 
their participation in a Feb. 25 concert 
in New Zealand to benefit Amnesty In- 
ternational. To ensure the publicity is 
felt back in the U.S., Capitol is arrang- 
ing a tie-in with Tower Records in 
which contest coupoas will be available 
near "Together Alone" displays in 
Tower stores to win a trip to see the 
Amnesty show. 



PILGRIM'S PROGRESS 

(Continued from page 11) 

solutely folk, but what weVe got on this 
record isn't," says Bush. "It was drier 
and rawer before we went to London to 
mix with Hugh, but he really did some 
Cool stuff to it" 

Largent, who foresees the band 
breaking out region by region as the 
l Tower-To-Tower" tour (which also in- 
cludes label mate Melissa Ferrick) pro- 
gresses, feels people must see the band 
live and hear its debut. 'The experi- 
ences are totally different," she says. 

Hyra agrees. "We try to convey a 
live thing on record. But acoustic music 
U, by its nature, not a magnetic tape 
thing. It's something you have to see 
and feel live." 



Continental Drift 
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ST. LOUIS: This city's fastest-growing buzz in recent memory surrounds the 
arrival of Thick, which has been packing local clubs since September. Front- 
man/vocalist Michael Apirion admits that his return to local music has crea- 
ted some of the appeal. "I've been playing in bands here since I was 15, and 
I'm seeing some of the same people in the audience." Apirion was central to 
one of St Lews' most promising bands four or five years back, the Uncon- 
scious — a funk/past-punk coalition that had flirtations with a major recording 
deal. But it was Apiiion's previous union with bass- 
ist Dave Simon in Blank Space that led to Thick. 
Apirion had left the Unconscious and moved to 
L.A.; Simon had gone to New York, where he 
played a role in the pilot for MTVs "The Real 
World." With drummer Ted Bunch, Simon formed 
the original Thick in New York. They pursued 
Apirion, and he joined the band over the phone but 
suggested a return to St. Louis. "We started work- 
ing on the songs with tapes and stuff before w'e 
even got here," says Apirion. Guitarist Tom Ful- 
ton, who had replaced Apirion in Blank Space, also 
signed on. Since then, they've begun recording a lo- 
cal indie release while honing the material in front 
of their growing cadre of fans. "We want to keep 
the sound pretty straight-ahead rock," says Apirion, whose engaging stage en- 
ergy and good looks recall a youthful Mick Jagger. The physical similarities 
collide with musical expression on Thick's cover of "Monkey Man." Says Apir- 
ion, "That's what we're heading for. We've got the two guitars interplaying 
a lot more now, and although the influences are pretty varied, that's a lot of 
what we're aiming for, without losing that sease of making something new." 

BRIAN Q. NEWCOMB 

MILWAUKEE: When singer/guitarist Alex Ballard returned to Milwaukee in 
1992 after a Seattle sojourn, his first move was into the recording studio. De- 
spite its low fidelity, the resulting EP, "Madeira," on Milwaukee's Don't Rec- 
ords, stirred up excitement locally through airplay on college station WaMSE 
and led directly to the creation of his new band, Alex Ballard & Sugarfoot 
"I saw right through the production when I heard Alex's record. I could see 
what he was trying to do," says drummer Rob McCuen, a veteran of Milwa- 
ukee recording acts Plasticland and Liquid Pink. Ballard's aim — to meld 
AC/DC's energy with Dwight Yoakam's twang and British Invasion song- 
craft — is clearly represented on a new demo produced by roots rocker Ian 
Span ir of the Span ic Boys. Working in the state-of-the-art Music Head Studio 
in Lake Geneva, Wis., Spanic intends to record a full CD with the group before 

the end of 1994. Ballard and band 
also are contributing a track to a 
Raspberries tribute disc to be re- 
leased later this year by Australia's 
Zero Records. Meanwhile, the band 
has become a hot attraction with 
steady hometown performances at 
Shank Hall and other popular clubs, 
and has quickly built a regional rep- 
utation. A slot at St. Louis' Missis- 
sippi River Music Festival last Sep- 
tember was followed by club dates 
in Chicago, St. Louis, Madison, Wis., and Iowa City, Iowa, have u hrssen 

FORT LAUDERDALE, Fla.: The fifth annual South Florida Rock Awards suc- 
ceeded once again this year in picking the local bands that are ready to shoot 
to prominence on the national scene. Held this year on a Thursday evening 
at the Plus Five Club in Fort Lauderdale, the show, which previously had 
awarded the Mavericks, Saigon Kick, and Nuclear Valdez before those 
bands went national. Marilyn Man son, the hard-rock spook show signed ear- 
lier this year by Interscope Records, won for band of the year. The Mansons 
will have an album, "Portrait Of An American Family," out in March. Collaps- 
ing Lungs won for best rap band and for best drummer (Chris Goldbach). 
The Lungs have been together for about three years and have gone through 
several member changes. The current lineup, with new drummer Goldbach, 
has proven a winner The band was snapped up by Atlantic Records just one 
week prior to the awards show. A hybrid of industrial and "rap-core" music, 
the Lungs present a cacophony of exotic sounds, featuring samples of congas, 
guitars, and something they call the "Crime Unit," a towering racket of saw- 
blades and metal pipes in various octaves. Look for an EP and a tour early 
next year. Other winners included folk rocker Mary Karlzen for her indie EP 
"Hide," and Voidville for best rock band, with its lead singer Diane Ward 
snaring best female vocalist. Rene Alvarez won best male vocalist while his 
band, Forget The Name, won best alternative band and best full-length local 
release for "Stones For Steven." sandra schulman 
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Setting Up Song Shop; 
Showcase Honors Warren 



I ALKING SONGS: The UJC's In- 
dependent Publishers Assn. is host- 
ing its first Song Shop seminar 
among writers, publishers, produc- 
ers, and users Jan. 21 at London's 
Commonwealth Institute starting at 
1 p.m. The free forum, chaired by Pe- 
ter Robinson, managing director of 
Dome Records, is expected to cover 
a wide range of issues related to the 
creative aspects of songwriting and 
the exploitation thereof. As of press 
time, the following |>anelisUs had been 
scheduled: 
Diana Gra- 
ham, manag- 
ing director of 
Arista Rec- 
ords U.K.; 
Feargal Shar- 
key, former 
recording art- 
ist and current 
A&R manager 

at Polydor Records; record producer/ 
songwriters Tony Swain and Chris 
Neil. To be distributed to attendees 
will be a Song Shop CD featuring a 
selection of unreleased songs owned 
by members of IPA, including new 
collaborations by Albert Hammond 
and Graham Lyle, Doug Flett and 
Guy Fletcher, Chris Eaton, Geof- 
frey Williams, and BJ Robertson. 
IPA was formed a year ago; current 
membership is 30 independent pub- 
lishers. 



Words&Music 



ians, the Ohio Express, JJ Jackson, 
Tommy James & the Shondells, 
Freddie Scott, Bo Diddley, Tony 
Orlando, Elton John, and the Talk- 
ing Heads. They got in touch with 
Words & Music the other day to note 
that they still work out of Great 
Neck, Long Island, where they've 
just built a 24-track studio and to 
note that one of their songs, "Little 
Black Egg," published via their Abre- 
dar Music, is currently a charter 
from the maxi-CD single by the Le- 
monheads. 
And they say 
they are 
grooming a 
new group 
called DC 
Twist. 



by Irv Lichtman 



H 



E REMEMBERED: One of the 
(sadly) few tributes to songwriting 
great Harry Warren on the 100th an- 
niversary of his birth (Christmas 
Day) was a one-hour syndicated pres- 
entation by Bob Allen's "The Song- 
writers Showcase." Allen salutes a 
songwriter each week. "When they're 
no longer around, I seek out next of 
kin and performers." In addition to 
playing classic recordings of Warren 
tunes, Allen speaks to Warren's 
granddaughter, the daughter of Al 
Dubin, Warren's lyricist partner; 
Margaret Whiting; Tammy 
Grimes; and Patti Maguire. Allen 
tells a story he got from former 
ASCAP president Stanley Adams: 
Warren had so little public identity 
that as a prank he'd claim to be other 
songwriters in restaurants and would 
sign their names to his checks (In a 
recent New Yorker profile by Wil- 
frid Sheed, it was noted that Warren 
said even his best friends hadn't 
heard of him.) The show aired Dec. 
12-Jan. 1 in nine markets, including 
Baltimore (WWLG), Denver 
(KEZW), Suffolk County, N.Y. 
(WLIM), Nassau County, N.Y. 
(WHPC), and Richmond, Va. 
(WTVR). 

The BUBBLEGUM KIDS: When 
rock'n'roll became rock (i.e., cere- 
bral) in the '60s, producer/writers 
Jerry Kasenetz and Jeff Katz of- 
fered the inevitable backlash called 
"bubhlegum music" and got around 
to working with such acts as Freddie 
& the Dreamers, 7 & the Myster- 



OOUTHER 

EXPOSURE: 
A promotional 
CD featuring the songs (and in some 
cases the performances) of John Da- 
vid Souther is available from EMI 
Music Publishing, according to Paul 
Tannen, senior director of standards 
catalog. The 20-song collection con- 
tains four of the songs he wrote for 
the Eagles, which country artists 
performed for the Eagles tribute al- 
bum, "Common Thread." Artists fea- 
tured include Don Henley, James 
Taylor, Linda Ronstadt, George 
Strait, and Bonnie Raitt. Among 
Souther's four appearances is his own 
top 10 hit, "You're Only Lonely." 

Coward & sondheim: Noel 

Coward and Stephen Sondheim 

represent two different eras and con- 
cepts of the musical theater, but they 
had several things in common: Their 
songs, often written in extended op- 
eretta form, are uncommonly good, 
and both are words-and-music men. 
For those who like sophisticated dis- 
section of a song from a musicolo- 
gist's point of view (and written for 
musicologists!), "Sondheim's Broad- 
way Musicals" by Elgar Professor of 
Music and head of the School of Per- 
formance Studies at the University of 
Birmingham, England, Stephen 
Banfield (The University of Michi- 
gan Press, 472 pages, $49£0) fills the 
bill. "Noel Coward' — A Bio-Bibliogra- 
phy" by former actor/lyricist Ste- 
phen Cole (Greenwood Press, West- 
port, Conn., 319 pages) provides a 
compact biography of Coward, along 
with a useful compendium of his 
works. The Coward book comes on 
the heels of Angel Records' wonder- 
ful four-CD box of Coward's long ca- 
reer as an interpreter of his own 
songs on EMI Records. 

PrINT ON PRINT: The following 
are the best-selling folios from CPP/ 
Belwin: 

1. Bette Midler, Greatest Hits 

2. Garth Brooks, In Pieces 

3. Hakim, Express Yourself 

4. The Firm, Soundtrack Music 

5. Melissa Etheridge, Yes I Am. 



Peter Frampton's Alive Again On Relativity 

Indie Hopes Spirited New Set Will Spark Comeback 



I BY CRAIG ROSEN 



LOS ANGELES— Back in mid- 
December, Relativity Records used a 
novel approach to announce the Jan. 
25 release of Peter Frampton's self- 
titled debut for the label. It sent ad- 
vance CDs with "season's greetings 
from Relativity and . . . Peter Framp- 
ton" to 4,000 of its closest friends at 
press, retail, radio, and even rival la- 
bels. 

Says Relativity president Barry 
Kobrin, "It's the first time that I have 
sent something out to competing la- 
bels. We wanted people to give it a lis- 
ten and not simply dismiss Peter on 
his past reputation." 

Frampton's past is most notable 
for one of the best-selling live albums 
of all time, "Frampton Comes Alive!," 
which shot to No. 1 in 1976 and made 
him a superstar by selling more than 
6 million units in the U.S. alone. In 
fact, in the film "Wayne's World 2," 
Mike Myers quips that the album was 
"standard issue" in the suburbs dur- 
ing the '70s. 

However, Frampton's following 
dwindled with subsequent releases. 
After a series of disappointments in 
the '80s, Frampton reunited with 
former Humble Pie mate Steve Mar- 
riott in 1991; the reunion was cut 
short when Marriott was killed in a 
fire April 20, 1991. 

To lift his spirits, Frampton de- 
cided to hit the road in 1992. "I'm the 
guy that had the biggest live record 
and I was sitting at home, so I de- 
cided to go on the road to have some 
fun," Frampton says. A six-week club 
tour ended up running seven months. 

While Frampton was on the road, 
Kobrin'^ friend, MJ.J Records presi- 
dent Jerry Greenberg, mentioned to 
him that Frampton was available. In- 
itially, Kobrin rejected the idea of 
signing the artist. "I didn't think he 
was right for the company at the 
time," he says. 'Today, we're the type 
of company that specializes in new 
and developing acts." 

Yet Kobrin listened to Frampton's 
demo and had second thoughts. Sub- 
sequent talks with Frampton sealed 
the deal. 

Kobrin notes that while Relativity 
has had other veteran acts on the la- 
bel, including Allan Holdsworth and 
John McLaughlin, "those artists 
weren't willing to do what baby art- 
ists will do . . . Peter is willing to pay 
his dues again. He's willing to do what 
it takes, as long as we do our respon- 
sibility." 

Frampton launched a six-to-eight- 
week promotional tour of retail and 
radio outlets in early January to 
spread the word. "It's not like I ha- 
ven't done this before," Frampton 
says. "I really believe in this album, 
and the record company believes in it, 
so I'm willing to work as hard as thev 
do." 

Frampton says Relativity is right 
for him. "I'm not just a number, and 
there's not some big corporate struc- 
ture. If people say they're going to do 
something, they do it. I haven't been 
in a situation like this since my early 
days at A&M with Humble Pie, when 
we were first rock act on the label . . . 
It's the same feeling with Relativity." 

That back-to- basics feeling is ap- 




PETER FRAMPTON 



propriate, because "Peter Frampton" 
marks a return of sorts to the singer/ 
guitarist's roots. "On the last record 
[1989's "When All The Pieces Fit" on 
Atlantic Records!, I used machines a 
little too much," Frampton says. "It's 
very easy to get involved in comput- 
ers. For this album, I wrote all the 
songs on acoustic guitar or piano. And 
I knew if it didn't sound good with 
acoustic guitar and piano, it wouldn't 
sound any better with gadgets. It had 
to pass that test" 

Two of the 12 tracks on "Peter 
Frampton" show the influence of 
Marriott. "Out Of The Blue" initially 
was recorded with Marriott as a 
demo while the two were in the ses- 
sions that produced two tracks for the 



1992 Frampton retrospective "Shine 
On: A Collection." 

"We talked at length about how we 
were going to rearrange the song and 
rerecord it," Frampton says. Follow- 
ing Marriott's death, Frampton recut 
the basic tracks with co-producer Ke- 
vin Savigar and sampled Marriott's 
voice onto the cut from the four-track 
cassette demo. 

Frampton laid the groundwork for 
the track "So Hard To Believe" with 
John Regan before reuniting with 
Marriott. "The first day we [Framp- 
ton and Marriott] got together, I 
went back to the hotel and wrote 
most of the lyrics, except for the last 
verse, which was written after he 
died." 

To push the album, Relativity is 
creating an electronic press kit that 
tentatively will open with the 
"Wayne's World 2" clip, set for mid- 
January release. At that time, it also 
plans to take the album's opening 
track, "Day In The Sun," to album 
rock, and has to work "Waiting For 
Your Love" at top 40 radio eventu- 
ally. 

Also on tap is a U.S. tour. Although 
no dates are set, Kobrin says, "Peter 
will tour 866 days a year, if need be." 
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VARTTINA 
THE KLEZMATICS 

The Bottom Line, New York 



'HETHER OR NOT it was the 
first beachhead in the "Finnish Inva- 
sion," as Varttina's stage intro pro- 
claimed, the quartet's final stop on its 
first U.S. tour provided an explosive 
salvo of vocal pyrotechnics and girlish 
charm that translated warmly despite 
the language barrier. And to further 
win over the domestics in a Dec. 8 
house heavily infiltrated by Finns, 
group founder Sari Kaasinen — the 
others are her sister Mari, Kirsi Kah- 
konen, and Sirpa Reiman — disclosed 
in English the themes of the group's 
traditional ethnic/folk music, which 
largely stems from the country's Kar- 
elia region, much of which was lost to 
Russia after World War II. 

A good case in point: The title track 
from Varttina's current Green Linnet 
album, "Seleniko," lamented a girl's 
marriage without her mother's bless- 
ing, much to the poor bride's everlast- 
ing regret. As Kaasinen explained, 
many of the songs deal with such mis- 
fortunes wrought by men, "angry, 
lazy, drinking too much; in a [term] 
we learned here, these men are 'cowts 
potatoes'!" 

But the heavily accented patter 
was only part of the delight. As a 
whole, the females, who have been 
compared facilely with Le Mystere 
Des Voix Bulgares and even Abba, 
giddily gesticulated — often as if 
scolding recalcitrant husbands — or 
merrily danced to the John Mellen- 
camp-like backing of soprano sax, 
standup bass, acoustic guitar, \iolin, 
and accordion. Vocally, Varttina es- 
pouses the Karelian power-singing 
mode, buoyantly belting out the 



songs seemingly in unison, though of- 
ten with microtonal harmonies and 
stylistic whoops and yips. Like the 
blues and Cajun music, the lusty de- 
livery nullified the typically downcast 
moralizing, as did such behavior as 
the women's attempt at "putting a 
love spell" between female accordion- 
ist Riitta Potinoja and one of the 
"very pretty boys" seated close to the 
stage. 

With their Eastern European/Yid- 
dish-rooted klezmer heritage, the 
Klezmatics couldn't have been bet- 
tered as the opener. The Flying Fish 
act's lively set included "Honikzaft," 
which violinist Alicia Svigals said was 
perhaps the only explicitly homo- 
erotic Yiddish pop tune ever rec- 
orded. Scandal was averted, though, 
when she revealed that the tune, the 
title of which means "Honey Juice," is 
derived from the Bible's "Song Of 
Songs." 

JIM BESSMAN 
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POPULAR'UPRISINGS 
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COVERAGE OF NEW AND DEVELOPING PROSPECTS FOR THE HEATSEEKERS CHART 




Peace On Earth. FFRR 

newcomer One Dove is taking 
flight at radio, as debut single 
"White Love" rises 16-14 on 
Modem Rock Tracks while the 
song's video clocks time on 
MTV's "Alternative Nation." Los 
Angeles. San Francisco. New 
York, Dallas, and Washington, 
D.C.. have been key airplay and 
sales markets for its "Morning 
Dove White" album. 

BaND'S BAND: What do Def Leppard singer Joe Elliott, 
Stone Temple Pilots frontman Weiland, and Sonic Youth gui- 
tarist Thurston Moore have in common? All three rockers give 
thumbs up to longtime Los Angeles band Redd Kross, which 
Ls working its first Mercury album, "Phaseshifter" {Popular Up- 
risings, Oct. 16). 

Don't be surprised if you see enthusiastic 
quotes from Elliott, Weiland, and Moore in 
upcoming trade ads. As it is, Weiland already 
raved about Redd Kross in a three-page fea- 
ture article about the alternative band in En- 
tertainment Weekly's Dec. 3 issue, one of sev- 
eral clippings in the band's bulging press file. 
In the EW piece, Weiland dubbed Redd Kross 
"the coolest band in the world" and their new 
album "the best album of the year." 

Moore, meanwhile, wrote an article for 
Raygun titled "I Dig Redd Kross." The inter- 
view Moore conducted for that article was the 
basis of the "Kross Words" promotional cas- 
sette that Mereury used to launch the band's 
label debut. 

Along with Entertainment Weekly and 
Raygun, the band also has been profiled in 
Spin, Mademoiselle, Details, and BAM. The 
year-end issue of US listed Redd Kross — 
along with Delicious Vinyl's the Pharcyde, 
Beggars Banquet's Buffalo Tom, and Matador's Liz Phair — 
as an act destined to break through to a larger audience in 1994. 

The video for lead single "Jimmy's Fantasy" reached MTVs 
"120 Minutes," and a video for the new track "Lady In The 
Front Row" has just been submitted to the music video channel. 
The band scored a Dec. 21 shot on 'The Tonight Show," an ap- 
pearance that helped its SoundScan numbers double during 
that month. 

On the radio side, Mercury hopes to build on the core of 16 
leading alternative stations that jumped on the first single. 
Early believers in "Jimmy's Fantasy" included WFNX Boston, 
KITS (Live 105) San Francisco, and WBRU Providence, R.I. 
In LA., KROQ's Rodney Bingenheimer has been a longtime 




Kitsch Pitch. Zoo act Love 
Jones took its brand of 
progressive lounge music to 
NBC's "Late Night With Conan 
O'Brien" Jan. 6. The Louisville, 
Ky.. quintet pushed its "Here's 
To The Losers" album during 
the fourth quarter on a tour 
with Afghan Whigs, is working 
on a spring tour, and is 
shooting a video for "Li'l Black 
Book." 



supporter, but this track marked the first time in the band's 
11-year recording career that it had been added to the station's 
playlist 

Starting Feb. 1, Redd Kross will gain exposure at retail in 
Mercury's "1994-Play" campaign, a store scheme designed to 
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MOUNTAIN 
CaxJebox, CMtta 




Ik 



NORTHEAST 
AdanSondet, IhfnAI Gonna laugh M You 



EAST NORTH CENTRAL 
Crocket. Kerosene Hal 



XT 



221 



WEST NORTH CENTRAL 
BgH«odTo<lrJtTheMoniten,5Ww5weefV 



MIDDLE ATLANTIC 
K7,SwhaBofto Swing 



PACIFIC 
US3, Hand On me Torch 



SOUTH ATLANTIC 
Counting Crows, August t C verything After 
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SOUTH CENTRAL 
Doug Supemow, Red And too Gionde 



THE REGIONAL ROUNDUP 



Rotating top- 10 lists of best-selling titles by new & developing artists. 


PACIFIC 

1. U53, Hand On The Torch 

2. Counting Cram, Auguil And Everything ... 
1. Cartdtobox. CimHebox 

4. Total OtvatMtM*, Legl'ii* II! 

5. Cracker. Keroicni Hit 

6. Dead Can Danct, Into Trie Labyrinth 

7. Del Tht FunkyhofftOMpl«n. No Need For 

8. Dm? Forfrtf. De*p Forest 

9. Bt| Hud TodeVMenitari, Sister Sweetly 
10. HaOdawi,. Haddaway 


SOUTH CENTRAL 

1. Doug Supetna*. Red And Rio Grande 

2. Big Head Todd Monite.j. SiUer Sweetly 

3. US3, Hand On The Torch 

4. Firth HM, Take Me As 1 Am 

5. Miir. Rim* Co mo Tu 

6. Counting Crowt, August & Everything After 

7. EmlrSo Navaira, Soutnern Exposure 
8 Haddaway, Haodaway 

9. Candltboi, Canoieboa 
10. UfjMMII 4 MJU, Comm' Out Hard 



Krosslng Over. Redd Kross is 
one of four alternative bands 
that Mercury will pump in its 
"1994-Play" promotion, a retail 
campaign that includes display 
contests and an in-store play 
contest. The band appeared 
on NBC's "The Tonight Show" 
Dec. 21 , and looks to score 
more TV appearances in 
February when it returns from a 
European tour. 



stoke the band, along with fellow alternative priorities Cather- 
ine Wheel, James, and the Veldt. 

MoNKEY BUSINESS: Amherst Junction, Wis.-based Envi- 
ronmental Awareness is racking up sales with, of all things, a 
deer-hunting anthem. Bananas At Large, self-described as an 
"experimental studio comedy group," is 
— scoring with "Da Turdy Point Buck," an al- 

bum of rural Midwest humor. 

Regional radio support and national ex- 
posure on "The Dr. Demento Show" — not 
to mention the beginning of deer hunting 
season — is boosting sales in the West 
North Central region. The title track 
reached the top spot on "The Dr. Demento 
Show" comedy countdown, and was No. 4 
in that show's *93 year-end rankings. 

"It's been five years since this song first 
appeared on vinyl 45," says Bananas' exec- 
utive producer, Gary Nilsen. The troupe's 
first full-length compact disc came out in 
November, and Nilsen says "we can't fill 
orders fast enough." 

Novelty radio kingpin Dr. Demento 
says, "I don't know what percentage of my 
listening audience hunt deer, but you 
would think that at least half of them do 
based on the response to this record. This form of Midwestern 
rural humor is almost a mini-phenomenon. There are similar- 
themed songs by Da Yoopers and the Happy Schnapps 
Combo that are getting a great response from listeners." 

WhERE THERE'S SMOKE: The Holly Cole Trio's "Don't 
Smoke In Bed" sees a 36% sales gain, which prompts a re-entry 
at No. 10 on the Top Contemporary Jazz chart. The album ben- 
efits from an appearance the Canadian act made on the Dec. 
30 edition of "The Today Show." 

Popular Uprisings is prepared by Geoff Mayfield and Brett 
Ahvood ivith assistance from Silvio Pietroluongo. 
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5 


7 


* * * No. 1 * * * 

US3 BLLJE NOTE 8GfiB3\CAPITOl 19 98/15 981 


HAND ON THE TORCH 




2 


12 


COUNTING CROWS when 24528(10 98/15 961 AUGUST & EVERYTHING AFTER 


(b 


8 


19 


CRACKER VIRGIN 39012 (10 98/13 981 


KEROSENE HAT 




3 


45 


BIG HEAD TODD I THE MONSTERS giant/reprise 24486/wb (9 9B/15 981 SISTER SWEETLY 




9 


23 


CANDLEBOX MAYERICfcSIRE 45311WARNER BROS (7 9811 98) 


CANDLEBOX 




4 


32 


DOUG SUPERNAW MA 18 1 33- BMM9JB 


RED AND RIO GRANDE 




6 


11 


ADAM SANDLER warner Bros 45393 1998,15 981 THEY'RE ALL GONNA LAUGH AT YOU 




11 


6 


HADDAWAY ARISTA 18730(9 9S/15 981 


HADDAWAY 


» 


12 


8 


K7 TOMMY BOY 1071 110 98/15 981 


SWING BATTA SWING 


10 


15 


14 


JOSHUA KADISON sb« «0920tRGiio 98,15 981 PAINTED DESERT SERENADE 


11 


14 


8 


FAITH HILL warmer bros 45389 19 93/15 981 


TAKE ML AS 1 AM 


12 


10 


12 


MARY-KATE & ASHLEY OLSEN zoom express 3E03&T3MG kidz (9 98/1 3 


98i 1 AM THE CUTE ONE 


13 


13 


10 


CRASH TEST DUMMIES arista 18727 19 9S/15.9BI 


GOD SHUFFLED HIS FEET 


14 


16 


16 


DEAD CAN DANCE 4 a 0 45384 warner bros |9.9S/15.9S] 


INTO THE LABYRINTH 


(is; 




29 


DEEP FOREST 850 MUSIC 57840 (9 98 EQ' 15 98) 


DEEP FOREST 


16 


22 


24 


URGE OVERKILL geffen 24529* 19 9S>13 98) 


SATURATION 


(ii; 


28 


4 


TOTAL DEVASTATION pga 18734/arista 19 98/15 98) 


LEGALIZE IT! 


(is: 


21 


6 


DEL THE FUNKYHOMOSAPIEN .. .t--.a„:s29- do 98,15 mi 


NO NEED FOR ALARM 


19 


n 


22 


JULIANA HATFIELD THREE MAMMOTH/ATLANTIC 9227B/AG 19 9»I5.981 


BECOME WHAT YOU ARE 


20 


20 


13 


JAMES MERCURY 514943 (9 98 EO/1 3 981 


LAID 



The Heatseefcers cnar t f - s ' 5 ,he best-selling titles by new and developing artists, defined as those who nave new appeared in the 
top 100 of The Billboard 200 chart, nor in the top 25 ol the Top R&B Albums or Top Country Albums chart, no* in the top five 
of any other Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are 
immed ale y ineligible to appear on the Heatseefcers chart. All albums are available on cassette and CO. 'Asterisk indicates vinyl LP 
is available. (_) Albums with the greatest sales gains, fe 1994. Bill hard/HP I Communications. 



21 


25 


12 


BLACK MOON wreck 2002*/nervous i9.9Bas.9S) 


ENTA DA STAGE 


22 


1? 


20 


CRY OF LOVE Colombia 53404 (9 98 EO/15 98) 


BROTHER 


23 


19 


16 


MARTINA MCBRIDE ftc* 66288 19 9&1S98I 


THE WAY THAT 1 AM 


24 


27 


14 


THE CONNELLS rvr 2590 < 10.98/15.981 


RING 


(25) 


33 


26 


ROBIN S. BIG BEAT/ATLANTIC 8250»AG 19 98/15 98) 


SHOW ME LOVE 


26 


35 


7 


THE AFGHAN WHIGS ele«ira61»i H0 98/15 9BI 


GENTLEMEN 


(27J 




4 


LIZ PHAIR MATADOR 51* 1898/1298) 


EXILE IN GUYVILLE 


28 


30 


7 


CULTURE BEAT SSO MUSIC S759I/EPK 19.98 £0/15.98) 


SERENITY 


29 


31 


22 


BROTHER CANE VIRGIN 87797(9 98/13 981 


BROTHER CANE 


(30) 




1 


DIG RADWACTD/E 10916/MCA (9.98/13 98) 


DIG 


(3T 




19 


TECHMASTER P.E.B. newtown22Ii*<99b/15.9bi 


IT CAME FROM OUTER BASS II 


32 


34 


is 


SHELBY LYNNE morgan creek ?ooi8/mercury (9 9a i 3 


TEMPTATION 


33 


37 


10 


SHAWN CAMP REPRISE 45450/WARNER BROS 19,98(15 98) 


SHAWN CAMP 


3D 




i 


BASS BOY NEWTOWN 2212' 19 98)14 98) 


KING OF QUAD 


35 


38 


5 


GABRIELLE GOIDISCS/LQNDON 2S443/PLG (9 98/1 3,981 


GA6RIELLE 


(36J 




2 


BIOHAZARD R0ADRUNNER91]2{998/1496) 


URBAN DISCIPLINE 


(3D 




E 


BUFFALO TOM beggars banouet.eastwest 92292/ag (9 


je/15 9B| BIG RED LETTER DAY 


31 


39 


12 


COMING OF AGE 200 : 1064 9 9&15 9B 


COMING or ACT 






9 


BAD RELIGION Atlantic 82546/AG (9.98/15981 


RECIPE FOR HATE 


40 


21 


11 


JERRY GARCIA It DAVID GRISMAN acoustic oisc 9 


9,98/15 98) NOT FOR KIDS ONLY 



14 
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Pendulum Swings Back For Lisa Lisa 

Singer Hopes To Rise Again With New Label 



I BY J R. REYNOLDS 



LOS ANGELES — Lisa Lisa is 
rinRinf? in the New Year with a new 
album on a new label. She also has 
a new set of production partners 
and a new sense of control. 

"This is the happiest I've been 
since I've been recording," Lisa 
Lisa reports. "In my new situation, 
I have a lot more control and I'm 
doing things I've always wanted." 

The artist's new album, "LL-77," 
will be released Jan. 25 by Pendu- 
lum/ERG. The label already has 
issued a first single, "Skip To My 
Lu," which is moving up the Hot 
R&B Singles chart. 

Ruben Rodriguez, president/ 
CEO of Pendulum, says "LL-77" 
demonstrates the growth Lisa Lisa 
has achieved as an artist. "This al- 
bum shows Lisa isn't afraid to ex- 



LISA LISA 



pand and grow. She's always been 
on the cutting edge with her music, 
and this album continues that crea- 
tive tradition." 

"LL-77" is described by Lisa 
Lisa as a "darker" album. The mu- 
sical content and lyrical themes 
play toward a slightly more adult 



audience. It includes sexier, more 
sultry-sounding tracks, as well as 
uptempo, rock-edged material. Yet 
the set also holds the familiar, 
youthfully energetic rhythms for 
which Lisa Lisa is known. 

"The lyrics on this album are all 
a reflection of me and my life," she 
says. "My darker side came out [on 
this album], I guess, because it had 
the opportunity. There's always 
been a hunger inside me to do this 
kind of music, and now I can finally 
do what I want to do." 

Recording her fifth album in 
eight years, Lisa Lisa's musical 
phoenix is perhaps not as dramatic 
as it might seem. The danceable, 
uptempo tracks she's known for are 
still there. But added to her reper- 
toire are other tracks that add a dif- 
ferent dimension to Lisa's sound 
(Continued on jKige 19) 



Tupac's Loss May Preserve Awards' Image; 
New Indies Form Out West And Down South 



The 



Rhythm 



HE NAACP DODGED fui-ther controversy Jan. 5 at its 
26th annual Image Awards in Pasadena, Calif., when it 
honored Denzel Washington as outstanding lead actor in 
a motion picture — and not Tupac Shakur. The rapper's 
nomination had attracted much attention; earlier in the 
week, the National Political Congress of Black Women, 
which has staged several demonstrations against gangs ta 
rap, asked the NAACP to withdraw Shakur's nomination. 

But with Washington 
taking the acting award, 
the spotlight shifted to 
Whitney Houston and 
"The Bodyguard." Hous- 
ton proved again that 1993 
was her year, walking off 
with awards for outstand- 
ing female artist, outstand- 
ing album, outstanding 
soundtrack album, and out- 
standing music video ("I'm 
Everj' Woman"). To top it 
off, she picked up a special 
Image Award as entertainer of the year. 

Earth, Wind & Fire, Curtis Mayfield. and the Pointer 
Sisters were all recipients of Hall Of Fame awards. Other 
music award-winners included Shai, named outstanding 
new artist; Luther Vandross, outstanding male artist; En 
Vogue, outstanding duo or group; the Winans, outstand- 
ing gospel artist; Kenny G, outstanding jazz artist; and 
Jazzy Jeff & Fresh Prince, outstanding rap artist 

The six-hour marathon taping was further highlighted 
by the appearance, after much speculation, of Michael 
Jackson, who confidently took the stage and presented the 
choreography award to Debbie Allen— but not before de- 
claring, "Not only am I presumed innocent, I am innocent" 

Meanwhile, behind the scenes, winners and presenters 
were greeted with questions about Shakur, who allegedly 
has been involved in a pair of violent crimes in recent 
months. Most respondents spoke up in support of the em- 
battled rapper. 

LaBEL MANIA: Music veterans CJ. Bates and J.B. 
Bates have formed the independently distributed Sub- 
Groove Records. The new label is based in Sacramento, 
Calif., and so far has signed two acts: hip-hopper Sub-Zero 



by J. R. Reynolds 



and pop-influenced jazz ensemble the Brew. J.B. will pilot 
the label while CJ. heads up A&R. 

Platinum Atlanta Records is an optimistically named 
new Atlanta-based indie label. Headed by president/CEO 
Gene Burleson, the label's emphasis is on developing tal- 
ent from the Southeast, especially in the metro Atlanta 
area. Signees include female vocalists Donyale and Pam- 
ela Holmes, male vocalist Johnathan Merriweather, and 
rappers 187 and Grok. 

From Boynton, Fla., 
comes indie label Street 
Street Communications 
Inc.. which executive direc- 
tor/CEO Mark St. Juste 
says "will never put out 
any product that will lead 
to the erosion of societal 
values and morals." Street 
Street's first album, "Flor- 
ida Funk Bass, Bass, Bass 
& Mo Bass" by A.C. Au- 
Funkster, was released 




Nov. 30. 

WoMACK REISSUES: Bobby Womack was only 16 
when he played guitar for Sam Cooke. At 20, he wrote the 
Rolling Stones' "It's All Over Now," the second U.S. top 
40 hit for the bad-boy rock crew. Razor & Tie Music, which 
released the Womack collection "Lookin' For A Love (The 
Best Of Bobby Womack 1968-1975)" in April, reissued two 
more Womack albums, "The Poet" (1981) and "The Poet 
II" (1984), in November. Both albums are produced or co- 
produced by Womack; "The Poet II" features the vocals 
of Patti LaBelle on three tracks. 



B 



UT THE BAND PLAYED ON: Despite a snowstorm, 
the second annual "Soul Of R&B Revue" at New York's 
Ijone Star Roadhouse last month reportedly drew a sold- 
out audience. The bill included local reggae act Red Stripe, 
Shanachie recording artist Billy Vera, and Shanachie's 15- 
piece funk band Syndicate Of Soul. Vera's set-closer was 
dedicated to the late gospel/blues artist Richard Tee, 
whose final performance, Shanachie says, was recorded 
with Vera for the label's 1993 album 'The Soul Of R&B 
Revue . . . Live At The Ixme Star Roadhouse." 




Xscape To South Central. Columbia recording act Xscape performed a benefit 
concert that was part of a church-sponsored clothing and food drive. Pictured, 
from left, are Tameka Cottle, Tamika Scott. Kandi Burrus. and LaTocha Scott. 



USO Provides Live Outlet For Acts 

Package Tours Send Artists To Bases 



I BY DAVID NATHAN 



SAN JUAN, Puerto Rico— Seeking 
an alternative means for performing 
live, a number of R&B artiste are dis- 
covering a "captive" audience at mil- 
itarv bases on tours presented by the 
USO. 

The Washington, D.C.-based USO 
is well known for the celebrity enter- 




Vocalists Keith Washington and 
Cherrelle mix it up. while soloist Will 
Downing looks on. All three were a part 
of the recent "R&B Live" USO concert 
tour of U.S. military bases in the 
Caribbean. 



tainment it has been providing since 
its inception more than 50 years ago. 
In addition to a host of other services 
and programs it offers to U.S. armed 
forces personnel around the globe, 
the nonprofit entity (funded by cor- 
porate and private donors) has in- 
creased its presentation of R&B acts 
to troops stationed in various loca- 
tions worldwide. 

Most recently, the USO completed 
an AT&T-sponsorcd tour package at 
bases in the Caribbean, featuring 
Keith Washington. Will Downing. 
Cherrelle, and an all-star band that 
included Ray Fuller (musical direc- 
tor), Rayford Griffin, Mark Ste- 
phens, Eddie Mininfield, and guest 
vocalists Penny Ford and Kipper 



Jones. 

The tour was the third USO ven- 
ture with producers Ramon Hervey 
and Bill Hammond, the co-founders 
of "R&B Live," a series of shows es- 
tablished in June 1991 in Los 
Angeles as a vehicle for bringing to- 
gether name acts with top musicians 
for live presentations. Featured art- 
ists at the L.A. shows have included 
Al Jarreau, Chaka Khan, and Van- 
essa Williams; two special shows 
have been done in New York, and a 
television series based on the con- 
cept is in the works, according to 
Hervey. 

The USO's heightened involve- 
ment with R&B artists began about 
three years ago, notes Stacy Rosen- 
thal, international entertainment 
tour producer, who coordinated the 
recent tour with Hervey and Ham- 
mond. 

"[R&B artistsj didn't really know- 
about [the opportunity] until about 
three years ago. We started check- 
ing with the troops to find out what 
kind of music they wanted . . . and in 
1990, we did an Earth, Wind & Fire 
tour of Japan and Korea. The re- 
sponse was amazing." It is estimated 
that 669 of U.S. active service men 
and women are African Americans. 

In 1991, the USO presented Jef- 
frey Osborne and a special Warner 
Bros, roadshow, arranged by label 
executive Ife Kiara and featuring 
Washington, David Peaston, Timmy 
Gatling, Le Gent, and Ex -Girlfriend. 
The 1992 lineup included a "Sand 
Jam" with E.U. and Lady Soul; a 
"Transatlantic Jam" with Alyson 
Williams, Portrait, and Ex-Girl- 
friend; and a Smokey Robinson tour. 

Following initial USO contact with 
"R&B Live" in June 1992, the first 
package under the banner was put 
together in January 1993. 

During its tour of Turkey and 
Italy, the show included Sheila E., 
(Cnnfi nurd on page Iff) 
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TITLE 

PK.jL'.ll.'FR f.CiNGWRITTJxl 


ARTIST 

lA&Fl 1 NLMBEI'D G"RI -juTING LA.QEL 


03 


2 


2 
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* * * No. 1 

CRY FOR YOU i 


* * * 

. i ♦ JODECI 

■ : .,-■•.',/.!, r.) . v.- 


2 


1 


1 


15 


CAN WE TALK • 

" . i HAH'TACr.D SIIJMONSi 


♦ TFVIN CAMPBELL 

Hi ::■ *'i Jv.(:>: |." 1 :>Vt. arnFR (i=T:> 


3 


4 


4 


13 


NEVER KEEPING SECRETS 

BABVF ACE. LA RtlO.D. SIMMONS (BABVFACE) 


♦ BABYFACE 

(OIVI EPIC 77264 


CD 


6 


8 


10 


GETTO JAM • 

OJ BATT.FCAT iDOW-NO." GILLIAM* 


♦ DOMINO 

(C) (Ml (T| OUTBURST PAL 7729&CIIAOS 


s 


3 


3 


15 


GANGS! A LEAN A 

C JACKSON <C JACKSON, E J TURNER. T CARTER; 


♦ DRS 

1C) (M) m CAPITOL 44958 


CD 


11 


19 


4 


UNDERSTANDING 

J DUPRI.M.SEAl iMSEAU 


♦ XSCAPE 

(CI DO SO SO DEE 77335.COLUMBIA 


7 


5 


5 


13 


HERO A 

W A-^ASASItrf ,M CAF?FV M r^i'V. AFANAS t-f' 


♦ MARIAH CAREY 

IC) (V) DO COLUMBIA 77234 


S 


7 


7 


14 


BREATHE AGAIN • 

. A DF.D BAflTAitT D ■ IMMI. ". ■ (BARYFACE) 


♦ TONI BRAXTON 

IC) !M EX) LAFACE 2^054/ARtSTA 


1 


10 


10 


12 


TIME AND CHANCE 

D J POOH I W JORDAN, COLOR ME i ' " 


♦ COLOR MEBADD 

(C) ID) (V) GIANT !B33ft REPRISE 


u 


9 


6 


16 


SHOOP« 

A.MARTIN.C J AMES ISP ARKS JAMES. DEN TON , ROBERTS. TURNER) 


♦ SALT-N-PEPA 

■ (C) FT) (X) NEXT PlATFJLULONDON B57 3I4JPLG 


11 


14 


15 


10 


U.N.l.T.Y. 


♦ QUEEN LATIFAH 

CO 10) (T) MOTOWN 2225 


12 


15 


13 


15 


NEVER SHOULD'VE LET YOU GO (FROM "SISTER ACT 2') ♦ HI-FIVE 

JOE K.MiLLER (E.F.WHITE) ICl JIVE 42178 


13 


16 


12 


12 


SEX ME (PARTS 1 8, II) • 

R.KELLY (R.KELLY) 


♦ R. KELLY 

(C) (T) (X) JIVE 42161 


14 


13 


14 


12 


KEEP YA HEAD UP« 

D J DARYL (T SHAKUR.O ANDERSON, R TROUTMANI 


♦ 2PAC 

ICl !Mi [TUX! INIFHSCLIPE r l«?^^ATLANTlC 


19 


8 


9 


7 


WHArs MY NAME? 

Dft.DRE 1SNOOP) 


♦ SNOOP DOGGY DOGG 

IC) DEATH ROW.1NTERSCOPE 9834GA .AT 


11 


12 


11 


19 


JUST KICKIN' IT A 

J.DUPRI (j.DUPRI.M SEALSI 


♦ XSCAPE 

ICl IT) SO SO DEF 77119COLUMBIA 


17 


19 


20 


21 


COME INSIDE 

N.MOOGC ".^rf'.r I vYih. E.N. HODGE) 


♦ INTRO 

ICl (T)IX) ATLANTIC 873)7 


C® 


29 


32 


6 


YOU'RE ALWAYS ON MY MIND 

8 A.MORGAN (B A MORGAN ,RWILSON,0. SCOTT) 


♦ SWV 

K . u: I HC/. i-.'7^fl 


© 


21 


23 


26 


RIGHT HERE (HUMAN NATURE1/DOWNTOWN • ♦ SWV 

B A, MORGAN. G PARKER iB A. MORGAN J BETTIS.S PORCAPO.G PARKE" G GOME/.* ORTIZ; CO (T) (Vt (X) RCA 62614 


(D 


22 


25 


6 


YOU DON'T HAVE TO WORRY 

E FERRELl (K CftfENE.E FERRELL) 


♦ MARY J. BLIGE 

(C) (Tl UPTOWN M701JWCA 


21 


18 


17 


15 


LOOKING FOR MR. DO RIGHT 

A. STEWART (A STEWART) 


♦ JADE 

:C GIANT RFv = i&[ 


© 


23 


21 


10 


THE MORNING AFTER ♦ MAZE FEATURING FRANKIE BEVERLY 

f. Beverly (ffttvERi vi ici warner bros. 1&349 


23 


26 


26 


18 


ANNIVERSARY • 

TDNYITONlrTONE! fR WIGGINS.C WHEELER] 


♦ TONY! TONI! TONE! 

(CI (V) WING 859 56614ERCURY 


© 


NE1 


»► 


1 


* * * Hot Shot Debut * * * 

(LAY YOUR HEAD ON MY) PILLOW ♦ TONY! TONI! TONE! 

nMrtTONIFTCMC' (T ChRiSTW».0 WIGGiKS.R.WIGGNSI (O (VI WING 858 rfeOMESC^Vr 


© 


33 


33 


6 


* * * Power Pick/Sales * * * 

U SEND ME SWINGIN' ♦ MINT CONDITION 

MINT OXOFTION (K.lEVtFTSI C Pf RSPCCTIVE 7439 


2S 


24 


22 


12 


SLOW AND EASY 

f. -r;.i vi*n * I't.'i.M IHCiiiTIMK.S MURDOCK) 


2APP & ROGER 

ICl (Dl REPRISE 18315 


© 


28 


V 


10 


MAKE LOVE EASY 

P LAURENCE <P LAURENCE) 


♦ FREDDIE JACKSON 

ICl RCA 62704 


21 


21 


16 


13 


AGAIN A 

J.JAM.T LEWSJ JAC'.^ "t IJ JACKSON ,J. HARRIS lll.T LEWIS! 


♦ JANET JACKSON 


23 


25 


24 


23 


HEY MR. DJ. • ♦ ZHANE 

118TH STREET PRODUCTIONS IGtST f:Mi n '. .'t '. Lit'tY, IC) (T) FLAVOR UNIT 77121/EPK 


30 


30 


30 


11 


AWARD TOUR 

A TRIBE CALLED QUEST IJ DAVIS.A.MUHAMMAO.M.TAYIORI 


♦ A TRIBE CALLED QUEST 

(C) (T) (X) JIVE 42187 


31 


20 


28 


35 


WHOOMP! (THERE IT IS1A 

TAG TEAM (TAG TEAM) 


♦ TAG TEAM 

IQ (M) i TnX (LIFE 790C!'. BEL l MARK 


@ 


35 


54 


3 


I'M IN THE MOOD ♦ CE CE PEN ISTON 

'. -ih.MSNI I SOUl SMCC K.KARL f. .CUTFATHF": (CI (Ml (Tl AIM 0460 


© 


36 


36 


12 


BETCHA'LL NEVER FIND 

S HURLEY ' "v* ,i 


♦ CHANTAY SAVAGE 

ICl (Tl 1 O 67652/RCA 


34 


32 


2S 


13 


YOUR LOVE KEEPS WORKING ON ME 

ART -N RHYTHM . . 4X. h ! ' . R .•,■( ■! . DiGil' 


♦ JODY WATLEY 

(C) MCA 54 744 


35 


34 


34 


23 


DREAMLOVERA 

M .CAREY. D HALL.W AFANA-SIEFF IM CAREY. D. MALL) 


♦ MARIAH CAREY 

ICHDI :Ml HI :V) xi COLUMBIA ;/qbli 


© 


NEW ► 


1 


GROOVE THANG 

NAUGHIY 9Y NATURE (NEUFVI 1 . : ■ F)Y NATL)'- : 


ZHANE 

».' i.':. 1 ,', 'I WASHINGTON ICl MOTOWN 722B 


© 


39 


41 


5 


FAMILY AFFAIR (FROM "ADDAMS FAMILY VALUES") SHABBA RANKS 

S REMl (S STEWART) ICl ATLAS 85S Z.T2.'Y>LG 


31 


31 


31 


13 


(1 KNOW 1 GOT) SKILLZ • 

OFF J£F M WFlLS ■ '.- ' >' WELLS 


♦ SHAQUILLE O'NEAL 

(C) (T) (XI JIVE 42)77 


39 


3; 


37 


8 


WHO'S THE MACK 

J AM T LEWIS (J HARRIS lll.T.LEWTSI 


♦ RALPH TRESVANT 

IC MCA M773 


40 


43 


45 


31 


ANOTHER SAD LOVE SONG • 

L A RE ID, BAA vF ACE. D.SIMMONS ( BABYF ACE. D SIMMONS) 


♦ TONI BRAXTON 

ICl (M) (T) (XI LAFACE 2-404 7/ARISTA 


41 


1/ 


18 


7 


LET IT SNOW 

D MLKNICHI (I !.'(■( :h L';"K\;r.H: A MORRIS 


♦ BOYZ II MEN 

(C) (Dl MOTOWN 22 16 


42 


45 


44 


27 


IF* 

JJAM.T !*' JACKSON (J i-ARR.i. i T LEWIS) 


♦ JANET JACKSON 

(C) a) (V) 00 VIRGIN 12676 


43 


46 


40 


24 


SOMETHING IN YOUR EYES 

LA REID.BABYFACE, O.SIMMONS (K. EDMONDS) 


♦ BELL BIV DEVOE 

(C) (V) MCA 54725 


® 


53 


53 


6 


PROCESS OF ELIMINATION 

CHRISTIAN IL A.^RIS Y T STYLE) 


ERIC GABLE 

IC) (Ml EPIC 7 7288 


45 


40 


38 


10 


REAL MUTHAPHUCKKtN G'S 

RHYTHM 0 (EA2Y E. GANGS ' A L'HLSIA.RG. KNOCC OUT) 


♦ EAZY-E 

(Cl (T) RUTHLESS 550aR£LATIVITY 


C46) 


49 


47 


9 


THE ONE FOR ME 

JOE * Vl.LER.JOt D T GERRELLI 


♦ JOE 

IC) <T) MERCURY 862 740 


47 


42 


43 


15 


COME BABY COME • 

1 GARDNER A7 IK7j GARDNER! 


♦ K7 

IC) (M) (D (X) TOMMY BOY 7572 


41 


41 


39 


12 


AFTER THE LOVE 

B MCKNIGHT IB MCKNIGHT 1 lURNFS! 


♦ BRIAN MCKNIGHT 

(CI MERCURY 862 7)0 


49 


38 


35 


11 


NEVER LET ME GO 

L VANOROSS.M MILLER U.SCOTT) 


LUTHER VANDROSS 

: v. . I't.ipn 
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TITLE ARTIST 

PRODUCER (SONGWRITER) LABEL 4 NLMBF K UISTRIBU UNO LABEL 


50 44 


42 


10 


FREAKIT ♦DASEFX 

C.CJWHTY.O.LYNCH CA WESTON.W HINFS C CHARITY. D-LYNCH1 ICl (M) (D (Xl EASTWEST 9834: 


51 48 


48 


9 


LOVE TONIGHT ♦ CHRIS WALKER 

C WALKER IC WAJ.KCRI : PENOUIUM - 


dD 


54 


51 


8 


SPEND THE NIGHT ♦ EARTH, WIND & FIRE 

M WHITE ID THOMASI (C) (D) REPRrSE )8324 


S3 


56 


52 


14 


RUNAWAY LOVE ♦ EN VOGUE FEATURING FMOB 

T MCELROY V FOSTER IT MCELROY (C) EASTWEST 98354 


54 


52 


<3 


16 


FOREPLAY ♦ RAAB 

B.DUEAE I'A.'.ti ■ M (Ml ID <X i RIP-TT 1001*'II.C 


SS 


50 


49 


12 


KEEPIN' MY COMPOSURE ♦ H -TOWN 

J.CATALON (SKAZAM.DINO.G'^STIC^T (O (M> fTJ 1 UKF 473 


M 


51 


58 


7 


DUNKIE BUTT ♦ 12 GAUGE 

" F .A'i; - i.| .IFF - n r,RiC:",R> (1 PIN KNEY R. GORDON) (C) 01 (XI STTTEET UFE 7',mU V BROS 


dD 


60 


57 


6 


WHAT 1 DO BEST ♦ ROBIN S. 

N.MARTINELLI (F.W1LDHORN.J MURPHY) (Cl IV) BlG BEAT 9B355/ATLANTIC 


3D 


80 


— 


2 


* * * Power Pick/Airplay * * * 

WHEN A MAN LOVES A WOMAN ♦ JODY WATLEY 

ART 6 RHYTHM U WATLEY. LCAA1PSELL) ICl MCA 54793 


dD 


68 


72 


5 


BELIEVE THAT ♦ KEITH WASHINGTON 

G LEVERT C NICHOLAS IG.LEVERT L NICHCLASi (C) OWEST . ! ; VIAH\ = F' BROS. 


to 


55 


59 


14 


UP ON THE ROOF ♦ II D EXTREME 

P BROWN J CARUTHER5 IC KING G GQff r, (Cl GASOUNE ALLEY 5473SJMCA 


61 


5? 


66 


6 


REALLY DOE ♦ ICE CUBE 

LAVIAW D MCDOWELL (ICE CUBE UWLAW O frJICOOWELLl (C) 1 1 PRIORITY 


© 


64 


62 


8 


COME CLEAN ♦ JERU THE DAMAJA 

OJ PREMIER t r.A </y j C MART IN C p AfiHER ' K JONES TTAYLCRI 'CmTi PAYDAY 127 


m 


63 


74 


5 


CANTALOOP (FLIP FANTASIA) ♦USS 


C64) 


% 


- 


2 


WHATTA MAN ♦ SALT-N-PEPA FEATURING EN VOGUE 


(9 


47 


46 


12 


LONG WAY FROM HOME ♦JOHNNY GILL 

L.A.REi:i.eftBV ; aC: ? i.lM'.'C'.S L A RE'D. BAB Y' AC [ C SiMMONS) MOTC'A'T. ??C ! 


® 


72 


75 


5 


NOTHING COMPARES 2 U ♦ PRINCE 

PRINCE PRINCE) IC) (D) (VI PAISLEY PARK 1B372/WARNER BROS. 




67 


67 


7 


HERE COME THE LORDS ♦ LORDS OF THE UNDERGROUND 

X-DEF IAWARORKXD KE1LY.M >'.' . I/--.': i- ,./. | ' . l :ci iM: HiPtNOULUM 58065EHG 


68 


66 


63 


11 


69 ♦ FATHER 

T. RlLEY (T.RILEY. FATHER M.C.. BUTT NAKED TIM OAWG) (Ml CD (XI UPTOWN S4751VMCA 


■ 


61 


61 


9 


BOOM SHAK A-TACK ♦ BORN JAMERICANS 

C TMOMPSON ■ -i HOWELL Ml (T DfLICKJUS VINYL 10139".'EASTWEST 


70 


70 


66 


19 


STAY IN MY CORNER ♦ KEITH WASHINGTON 

J. NETTLES BEY ,T .COFFEY U. NET! LESBEY.T.COFFEY.K. WASHINGTON) (C) QWEST 18393/WARNER BROS 


71 


69 


68 


7 


YOU'LL NEVER FIND ANOTHER ♦ Y T STYLE 

E BJLKER -f BAKER) ThiRO STONE i c >& ATLANTIC 


72 


62 


64 


12 


I'M REAL ^ ruffhous* KR ' S KR ° SS 


® 


79 


89 


4 


LET'S MAKE LOVE AARON HALL 

A HAl t (A HALL P I STEWART) ICl SILAS 51 MMJQI 


© 


75 


69 


10 


BROOKLYN BOUNCE ♦ DADDY-0 

OADOY-0 .DADLV1 0 ? TROUTMAN) (O (Tl RROO''T0wrvlSl-AhD fl6? WWrPl G 


75 


71 


73 


20 


COMING HOME TO LOVE ♦ COMING OF AGE 

KASHIF IM jCiT.LL - -•. LLIS S. STEIN) ICl 200 14099 


71 


58 


55 


14 


SO HIGH ♦ 2669 

J.SANCHE2 IM MCRAlEi.Lt ROONEY.B G ANG.El BOOG E.TMICKNE22 SHORTI 1 FORTH Cl MOTOWN 2217 


77 


74 


71 


6 


BORN IN THE GHETTO ♦ FUNKY POETS 

BE US, DARL'NG ION. GONZALEZ MURPHY (BEnS.MLF(PHY.A5HL,'RA2 tR.FRA.-tRl ■ Ci iMl b'jO MUSIC ;r09*LPIC 


71 


59 


60 


11 


ALL NIGHT ♦ ME-2-U 

D.GAINES 10. GAINES) HI RCA CLt SD 


71 


65 


65 


9 


BABY I'M BACK ♦ J.T. TAYLOR 

K.BAYYAN U.T.TAYLOR.K BAYYAN.N BAHLtl C MCA 54752 


dD 


86 


83 


5 


DO YOU STILL LOVE ME ♦ WILL DOWNING 

BJ EASTMONO IB.J EASTMOND.W DOWNING! IC) MERCURY 862 848 


dD 


81 


93 


4 


MARTIAL LAW (HEY MAN... SMELL MY FINGER) ♦ GEORGE CLINTON 

'. 1 1 K i ' V, .BRYANT ... e/j yK"YANl ■ ICl ID: I T'i CAISLt* PnHK - " .->". 1 i BROS 


(82) 


83 


81 


4 


SKIP TO MY LU ♦ LISA USA 

C SA1 AH (C* SALAMI (Cl (M) rn ill) PFrHDUIL'M 58094AJXRC 


13 


76 


76 


19 


METHOD MAN ^ ^ ♦WU-TANG CLAN 


CM) 


95 


88 


3 


SO MUCH IN LOVE ALL-4-0NE 

G ST.CLAlR.T.O SRIEN - . '■ ' |J ; . WIIL1AMS) (Cl ATLANTIC 872? 1 


dD 


89 


94 


3 


YOURS ♦ SHAI 

C MARTIN (C". RENSALIERI (C) GASOUNE ALLEY 5474GMCA 


dD 


97 


97 


3 


WE AIN'T GOIN' OUT LIKE THAT ♦ CYPRESS HILL 

D J MUGGS.T-NAY <L FREESt.L MUGGERUD T.RAYT IC) (Ml IT) DO RJFFHOUSE ' Cl . .'.'BiX 


dD 


91 


84 


5 


BLOWIN' MY MIND ♦ ART MADISON 

J K'-ir. i; CM - , x iNi, A . Nc . i.'NtV (Cl (M) (T) (X) JVK S0021LC 


dD 


88 


82 


4 


1 GO ON ♦ MC LYTE 

T FYFF t.F GRANT. M H LtV MC . Y ' t I t-ttt t GRANT M RILtYl (Ml IT) FIRST PPJORI1Y 95995*/ATLANTIC 


89 


73 


78 


19 


SWEAT CA LA LA LA LA LONG) ♦ INNER CIRCLE 

1 LEWIS.T HARVEY R LEWIS (1 LEWIS) (C) IT) (V) LUG BCAT 9B42*ATLANTIC 


(ID 


92 


90 


5 


ANGEL COMPANY 

S BROWN.O.IAWRENCE (S BROWN 0 LAWRENCE) (C) GIANT 18392/REPRISE 


tl 


84 


80 


18 


VOODOO TEDDY PENDERGr>lj«S 


02 


82 


86 


14 


I'M A PLAYER ♦ TOO SHORT 

THE DANGEROUS CREW : 1 SHAW B COLLINS G QOOPER G CLINTON JR ) (C) IMl (T) JIVE 45152 


03 


78 


79 


8 


SAME OL' SHIT^ ^ ,C) in RUTHIESS 55* TOuS 


S4 


90 


77 


16 


STRAIGHT FROM MY HEART ♦ UNV 

J PENN II IJ POWE J CLAY O ^EfTTE S POWE) (C) (OH VI MAVERTCKy^'RE 1 8 I s ) i'WARNt R BROS 


OS 


94 


85 


13 


93 'TIL INFINITY ♦SOULS OF MISCHIEF 

A PLUS (7.MASSEY.0 LINDSEY.D THOWPSON1 (O (T) JIVE 42157 


96 


85 


92 


6 


HUMP Wir IT 95 SOUTH 

THE BASS MILO'AN: .•■ (J."-'i-iyjWAN.N.ORANGEI ICl 


07 


77 


70 


9 


I'M LOOKING FOR THE ONE (TO BE WITH ME) ♦ JAZZY JEFF & FRESH PRINCE 

T, RILEY. M HILLY (W W.lM.y.SMUH.T.HILEYI (C) ' ' (X] JIVE 42183 


(3D 


99 




2 


l-IGHT (ALRIGHT) ♦ DOUG E. FRESH 

DOUG E FRE5H 4 Gf ■ RE5H CREW (DAVTS.SCflCCGINS.UNOUEXM) <TI GEE STREET/4TH S. BROADWAY 440 583VPIG 


00 


87 


91 


17 


LET ME RIDE ♦ DR. PRf 

OR-DRE (DR.DRt SNOCiri (Cl DEATH ROW..1NTERSCOPE 571»AiXAMTIC 


101 


98 


98 


3 


1 CAN SEE CLEARLY NOW (FROM "COOL RUNNINGS") ♦JIMMY CLIFF 

P HENTON U.NASHJ (O CHAOS 77207 



(33 Records with Ihe greatest airplay and sates gams th.s week. ♦Videoclip availability, • Recording Industry Assn Of America (RIAA) certification for sales ol 500.000 units, i 
the symbol Catalog number is for cassette single. 'Asterisk indicates catalog number is for cassette maxi-single. regular cassette single unavailable. (C) Cassette single availability. 
(V) Vinyl single availability (X) CD maxi-single availability. >R 1994, Bil iboarctBPI Communications, 



, RIAA certification for sates of 1 milHon units, with additional million indicated by a numeral following 
(D) CD single availability. (Ml fffMWlil maxi-singte availability. (T) Vinyl maxi-single availability. 



16 



BILLBOARD JANUARY 15, 1994 



Billboard. 



FOR WEEK ENDING JANUARY 15, 1994 R&B SINGLES A'Z 



I 


1 


0 


t R&B Air 


'11 


ll 


a 




Co 
an 
ret 


mpetod Iran ■ rational sample of airplay suppled by Broadcast Data Systems' Radio Track service. 76 RfcB stations 
ekKtroracaty monitored 24 hours a day. 7 days a week. Songs raided by gross mpresswrts, computed by cross- 
trancing exact times of airplay with Artrtron listener data. This data is used in the Hot R4fl Singles chart 


s 

t 

i 


1 
S 


g 
* 


TITLE 

ARTIST ( LABE L/ DIS TRrBUTUMC LABEL) 


THIS WEEK 


i 
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TITLE 

ARTIST (LABEL, 1 DISTRIBUTING LABEL) 








* * NO. 1 * * 


38 


38 


14 


QUIET TIME TO PLAY 

JOHNNY GILL •■- • 


i 


| 


15 


CAN WE TALK 


39 


44 


31 


RIBBON IN THE SKY 

efTRO ' A ! i. ANTIC) 


2 


2 


19 


NEVER KEEPING SECRETS 

BABYFACE 'EPIC) 


.« 


43 


10 


MAKE LOVE EASY 

FREDDIE JACKSON . -O. 


3 


4 


8 


CRY FOR YOU 

JOOECI (uptown -MCA) 


41 


40 


30 


w 

JANET JACKSON fvWGINi 


4 


3 


13 


SEVEN WHOLE DAYS 

TONIBRAXTON(tAFACE ARtSTA) 


42 


37 


12 


SEX ME 

ft KELLY (JtVF) 


5 


6 


10 


UNDERSTANDING 

XSCAPE SO Dtf < ■ . ..Mfn*' 


« 


48 


9 


WHO'S THE MACK 

RALPH TRESVANT ■ M * 


t 


5 


17 


SHOOP 

SALTN-PEPArNE«T PLATEAU) 


44 


46 


5 


YOUR BOOT'S CALLJN* 

H KELLY : . 


I 


7 


21 


BREATHE AGAIN 

TONiBH*'.*OS!ianv.:.( t.-.-.-J- 


45 


47 


26 


SOMETHING IN YOUR EYES 

BELL BTVDfvOf (MCA) 


I 






JUST XICKIN' IT 

XSCAPE (SO SO DEF COLUMBIA) 


46 






SLOW AND EASY 

2APP 4 ROGER (REPRISE) 




10 


13 


(LAV YOUR HEAD ON MY) PILLOW 

TONY 1 TOM TONE! (WING MERCURY 1 


47 


50 


27 


DOWNTOWN 

SWV (RCA, 


10 


15 


1« 


HERO 

MAR1AH CAREY • « .,MWA 


48 


51 


25 


AGAIN 

JANET JACKSON . IRGIN. 


11 


M 


15 


GANGSTA LEAN 

An-': ■ 


49 


49 


5 


PROCESS OF ELIMINATION 

ERIC GABLE (LWC) 


12 


U 


15 


NEVER SHOULD VE LET YOU 00 

m flVE IHVF) 


50 


68 


3 


WHEN A MAN LOVES A WOMAN 

r,"r ,'.-.' i ■ \i 


13 


13 


22 


COME INSIDE 

IMTTO (ATLANTIC) 


51 


53 


20 


RUNAWAY LOVE 

EN VOGUE lEASTVrtSU 


14 


21 


25 


ANNIVERSARY 

TONY 1 TOM TONE' 1 rtir. .. Ml ' 


52 


52 


8 


QUEEN OE THE NIGHT 

WHITNEY -Ol ' '» 


15 


]? 


g 


SHHH 

TEWNCAMP8EU. ~ . 


53 


• 


f. 


LET IT SNOW 

BOYZN MEN (MOTOWN) 


IS 


16 




HEY MR. DJ. 

ZHANE UNIT i ■ 


54 


54 


11 


NEVER LET ME GO 

[UTHEft VANDROSS . 


17 


i; 


10 


UNITY. 

■ ■- LA* I IF AH 'li US', 


55 


55 


12 


KEEPIN' MY COMPOSURE 

H TOWN 1 li"! i 


11 


22 


11 


YOU'RE ALWAYS ON MY MIND 

SWV<RCAj 


56 


62 


1 


THE ONE FOR ME 

JOE (MERCURY) 


19 


19 


13 


YOU DONT HAVE TO WORRY 

MARY J BUGEiUfCWN MCAl 


57 


56 




AFTER THE LOVE 

BRIAN MCKN-3W (Ml Rm. '-V 


20 


18 


12 


TIME AND CHANCE 

COLOR ME BADOi »«'■■! 


52 


51 




BECAUSE OF LOVE 
JANET JACKSON (VWGINj 


21 


20 


12 


GETTO JAM 

OOMNO (OUTBURST. RAL CHAOS) 


59 




7 


WHATTA MAN 

SALT N PEPA/EN VOGUE :V> - J s'-A' 


22 


39 


2 


GROOVE THANG 

ZHANE if* HfJWNl 


60 


63 


t 


LOVE TONIGHT 

CHRIS WALKER iT>lNC\A At ERG' 


23 


25 


3 


I'M IN THE MOOD 

ce n >, ■., ■.■.-.! 


61 


64 


13 


HOW DEEP IS YOUR LOVE 

IU1HER VANDTOSS'LV EPIC) 


21 


28 


26 


RIGHT HERE {HUMAN NATURE) 

SWVrRCA) 


62 


65 


4 


BELIEVE THAT 

KFITH WASHINGTON (QWEST) 


25 






U SEND ME SWINGlN' 

MHT CONDITION (PERSP£CT(VE) 


63 


67 


17 


STAY IN MY CORNER 

KEJTH WASHINGTON i QA i . * 


26 


29 


23 


DREAMLOVER 

MAR1AH CAREY V - ' 


W 


58 


5 


SADIE 

R. KELLY CfJVQ 


27 






KEEP YA HEAD UP 

2PAC (INTERSCOPE .'ATLANTIC) 


65 




27 


WHOOMPI (THERE IT IS!) 

TAG TEAM : ' 1 ;>t . . MA -no 


28 


27 


10 


THE MORNING AFTER 

MAZE . FRANKJE BEVERLY i WA^V P F~ ■-. 


66 


59 


16 


FOREPLAY 

RAAB ' « > ! ; 


29 






LOOKING FOR MR. DO RIGHT 

JAOE (OtANT 'REPRISE*) 


67 


JO 


g 


ALL NIGHT 

ME-24J(RCA] 


JO 


35 


12 


BETCHA'LL NEVER FIND 

CMANTAY SAVAGE : !l RC"A| 


68 




1 


LETS MAKE LOVE 
AARON HALL (SILAS. MCA) 


31 


32 


30 


SOMETHING IN COMMON 

BOBBY BROWN, WHITNEY HOUSTON (MCAl 


69 




1 


YOU'LL NEVER FIND ANOTHER 

YT STYLE iTillHfJ ' 'i I',- AT, AM 


a 


36 


5, 


ANOTHER SAD LOVE SONG 

TONI BRAXTON u Af AC L ARISTA) 


70 




7 


FREAKIT 

OAS EFX (EASTWEST) 


33 


31 


5 


BUMP N* GRIND 

R KELLY JIVI 


71 


73 


13 


UP ON THE ROOF 

II D EXTREME c.A'-. ■ V ALLEY M Ai 


34 


30 


13 


YOUR LOVE KEEPS WORKING ... 

JOOY WATlEY V a 


72 


75 


2 


SPEND THE NIGHT 
EARTH. WIND *-iHf imPHtSfi 


35 


33 


9 


AWARD TOUR 

A TMBE CALLED QUEST (JIVE) 


73 


74 


13 


SO HIGH 


36 


3* 


12 


WHAT'S MY NAME? 

SNOOP DOGGY OOCC. (Of ATH ROW) 


'4 




s (1 KNOW 1 GOT) SKILU 
8 SHAQUIl L f O'NEAL (JtVE) 


n 


4! 


5 


FAMILY AFFAIR 

SHA88A RANKS i 1 ' ^ - 


'5 




, | BLOWING MY MfNO 

1 | ART MADISON (JVK »X) 



Q Tf »ck* moving up the chart with airplay gains g 1 994. Billboard. BPl Coronvjn*atior« 



HOT R&B RECURRENT AIRPLAY 





1 


5 


SOMETHING'S COIN' ON 




4 


11 


LOVE NO UMIT 

MARY J Bl tGf (UPtOWN/MC*) 




3 


11 


THATS THE WAY LOVE GOES 

JANET JACKSON (VIRGIN) 




2 


6 


I'M IN LUV 




7 


27 


DONT WALK AWAV 

JADE (GIANT. REPRISE 1 




9 


n 


I'M SO INTO YOU 

SWV (RCA) 




U 


i 


1 GET AROUND 

ZRAC (INTERSCOPE. ATLANTIC) 




15 


15 


WEAK 

SWV (RCA) 




10 


« 


FOR THE COOL IN YOU 
BABYFACC (EPtO 


10 


17 


11 


LATELY 

JOOECI (UPIOWN.MCA) 


11 


5 


73 


EVERY LITTLE THING U DO 

CHRISTOPHER WILLIAMS (UPTOWN MCA) 


12 


6 


5 


LAtO BACK GIRL 

MAZE EEATURING FRANKJE BEVERLY (WBI 


13 


8 


11 


BABY I'M YOURS 

SHAJ (GASOLrC AUET MCAl 



14 


12 


14 


SHOW ME LOVE 

ROBM S (BKi BE AT /ATLANTIC) 


15 


14 


5 


LOSE CONTROL 

SILK (KEIA.ELEKTRA) 


16 




12 


KNOCKIN' DA BOOTS 

II TOWN (LUKE) 


17 


13 


8 


CRY NO MORE 

LJ 1 !!H! M( (MVH *ll *1 . 1 Y MT.Al 


18 


20 


8 


ONE LAST CRY 

BXIAf. W CHI 


19 


16 


12 


LET ME BE THE ONE 

INTRO (ATEANTKr) 


20 




33 


I'M EVERY WOMAN 

WHITNEY HOUSTON (ARISTA) 


21 


18 


12 


ONE WOMAN 

JADE (GIANT .REPRISE) 


22 


25 


8 


RUFF NECK 

MC LYTE (FIRST PRKJRITY/ ATLANTIC) 


23 


24 


11 


IF 1 HAD NO LOOT 

TONY- TONT TONE' (WING MERCURY) 


24 


23 


27 


KISS Of LIFE 

SADE(EPIC) 


25 




3 


ALRIGHT 

KRIS KROSS iRufl HOUSE . CO. UM8IA) 



Ret w Ttnn am title* whtch have appeared on the Hot R4B 
S^ighM chart tor 20 weeks and have dropped bekm the top 50 



TITLE (rhjbfcslsei - U«miTig Org) Sheet Muse Drst 
tt to Uomba. KSCW/Vontti, A$CAP/tM\ Apti. 

ASCAP/Across UOtti Street. ASCAP.-Father Vi C. 

ASCAP/My Ten Sons, ASCAP) WBM 
4t AFTER the LOVE (Pn, ASCAP/Lars Km Lunch. 

ASaP/Hejoyte, BM1) 
a AGAIN (Black Ice, BMI/FTyte Tym*. ASCAP) WB1V1 
71 ML NIGHT (Musk Corp. 01 America. BMI/Bnght 

UfW, BMI) 

M ANGEL (Hip City, BMI/Songs By D, ASCAP/Crystal 
AH. ASCAP) 

23 ANHIVEIrSARY (Porygram Int'l, ASCAP/Torty Torn 
Tone. ASCAP./Rev. ASCAP) HL 

40 ANOTHER SAD LOVE SOW (teal. BMI /Sony Songs. 
BMl.'BootJie loo. BMI. ^iinet -Tamerlane, BMI) 
WTJM/HL 

30 AWARD TOUR (Zomta. ASCAP/Jau Merchant, 
ASCAP) CPP 

79 BABY I'M BACK (Suit. BMI/Knsman, BMI/Wiararu. 
BMI) 

M BELIEVE THAT (Trycep. BMV/omtuj, BMI.fllimal. 
BMr/Oeeebntfi Own, BMI) 

13 BETCHA'LL NEVER HMD (Last Song ASCAP/Tr-rd 
Coast, ASCAP) 

S7 BLOWIH' MY MIND (J. tag IV. BMI/Music Of The 
World, BMI/Antke Iting ASCAP/Tabraylah. ASCAP) 

a BOOM SHAK A-TACK (Chilled Out. BMI/Mudslide. 
SMI) 

77 BORN IN THE GHETTO (Euparis. A$CAP/5ony Tunes, 
ASCAP/Wwrw-Tarwlane. BMl/Nutf Loot 
BMI/Nornad-Noman. BMI, EMI April, ASCAP/B Boy. 
ASCAP) WBM 
I BREATHE AGAIN (teal. BMI, 'Sony Songs, BMI) HL 

74 BROOKLYN BOUNCE (Sip. BMI/TiMtman, BMI/O 
Dad, BMI/fJtaUti, BMI) 

63 CAHTALOOP (FLIP f ANTASiA) (EMI B-Kk#00d. 

BMI/US-3, BMI) 
Z CAN WE TALK (teal. BMI/Sony Songs. BMI/Bootae- 

Loo. BMI/Wanw-Taaserlane. BMI) HL/WBM 
47 COME BABY COME (Tat Girl, B Ml/ Blue Ink. 

BMI/Thwd & Lax, BMI) 
63 COME CLEAN (EMI. ASCAP/Gwfted Peart. ASCAP) 
17 COME INSIDE (VeUe Int l. ASCAP/Tiabensha. 

ASCAP/MCA, ASCAP/Ness. Nitty & r^prm, 

ASCAP/WB, ASCAP/Wike, ASCAP; WBM/HL 

75 COMING HOME TO LOVE (Watnn-Tanieriane. 
BMl/Xashil, BMI /Streamline Moderne. 8MI/New 
Musk Grrjup. BMI) WBM 

1 CRT FOR YOU (EMI April, ASCAP/ OeS wing Mob, 
ASCAP) WBM 

SO M T0U STILL LOVE ME (WB, ASCAP/Heritage Hill, 

ASCAP/Will Down. ASCAP) WBM 
33 DREAMLOVER (Rye Songs, BMI/Sony Songs, 

BMI/Stone Jam. ASCAP/WB, ASCAP) WBM 
S6 DUNKIE BUTT (AMI, BMI) 
37 FAMILY AFFAIR (FROM ADDAMS FAMILY VALUES) 

(Miiac. BMI/Wirritr-Tarnertane. BMI) WBM 
M FORf PLAY (Drop Seme, ASCAP) 

50 FREAKIT (Straight Out Da Sewer. ASCAP/Tat Wax. 
BMI,. EM I April, ASCAP/CeHars To The Addict. 
ASCAP/^ewer Slang. BMI/EMI BUckwood, BMI) WBM 

5 GANGSTA LEAN (Rap & Mora. BMI) 

4 GETTO MM (No Doon. ASCAP/Cats On The Prowl. 

ASCAP/Getto Jam, ASCAP/Chrysalts. ASCAP) 
36 GROOVE THANG (Mnth Town. ASCAP/Naoghty. 
ASCAP/Etaby Fingers, ASCAP/Mims. ASCAP/Snown 
Bnwte, AStAP/Fraddw Dae, BMI) 
67 HERE COME THE LORDS (LOTDG. ASCAP/Martey 
Marl, ASCAP/EMI April. ASCAP/Ghetto Man, ASCAP) 
WBM 

7 HERO (Sony Songs. BMI/Rye. BMI/Wallyworld, 

ASCAP/WB. ASCAP) HL/WBM 
29 H[r MR DJ. (Naughty, ASCAP/T Boy, ASCAP/FUroi 

Unit, ASCAP/Almo. ASCAP/lnnng. BMIA1/B/0 ItseR, 

ASCAP/Medad. BMI) 
42 If iBlack Ice, BMI/Flyte Tym*. ASCAP/Jobele, 

ASCAP/Stone Agate, BMI) WBM 
H I GO ON (Brooklyn Based, ASCAP/Top B*n'. 

ASCAP/Smokin' Sound. ASUP/Qwfc Tene, BMI) 
M l-KHT (ALRIGHT) (Entertaining. ASUP/tnterprising 

Scroggets Girts. BMI) 

31 (I KNOW I GOT) SKILU (Word Lite. ASCAP /Chrysalis, 
ASCAP/'Ua. ASCAP/Uge Giant. ASCAP/WB, ASCAP) 
CPP/WBM 

32 I'M IN THE MOOD (EMI Virgo. ASCAP/Steeen And 
Brandon. ASCAP/CasacMa. ASCAP) HL 

77 I'M REAL (So So Def. ASCAP/EMI Apr-. ASCAP) 
WBM 

16 JUST KtCXIN' IT (So So Del. ASCAP/EMI 

ASCAP/T ull Keel. Ml/Ground Control. BMI) WBM 

55 KEEPIN' MY COMPOSURE IPac lam. BMI/Wreckshop, 
BMI) WBM 

14 KEEP YA HEAD UP (Ghetto Gospel, BMI/lnterscope 
Pearl. BMI, 'Warner-Tamerlane. BMI/Ruober Band. 
BMI/Sajj, BMI/Trautman, BMI) WBM 

24 (LAY YOUR HEAD ON MY) PILLOW (Polygram Intl. 
ASCAP/Torty Tom Tone. ASCAP/Dango. ASCAP) 

41 LET IT SNOW (Cancelled Lunch. ASCAP/Pn. 
ASCAP/Squtrt Shot. BMI) CPP/HL 

73 LETS MAKE LOVE (MCA. ASCAP/Ensign, ASCAP/Lant 
Bran*. BMI) 

B LONG WAY FROM HOME (Kear, BMI/TJ<»t)w Loo. 
BMI.Warnef-Tainerlane, BMI) WBM 

21 LOOKING FOR MR. 00 RIGHT (Large Giant 
ASCAP/Wofcie, ASCAP/WB. ASCAP) WBM 

51 LOVE TONIGHT (CCW. ASCAP/Rogli. ASCAP/EMI 
BlKkwood, BMI) 

27 MAKE LOVE EAST (MCA. ASCAP/Bush Burmn ', 
ASCAP/Paul Laurence ill. ASCAP) 

61 MARTIAL LAW (HEY MAN.. .SMELL MY FINGER) 
(Warnar-Tarivartane. BMI/ExoskelatBl, 
BMI/AufOurd'Hui, BMIAmk. ASCAP) WBM 

13 METHOD MAN (Wu-Tang BMI) 

22 TH[ MORNING AFTER (Amajemerit, BMI) 

3 NEVER KEEPING SECRETS (Sony Swigs, BMI/Ecal, 
BMI) HL 

49 NEVER LET ME GO (Duchess, BMI) 

12 NEVER SHOULDVE LET YOU GO (FROM SISTER ACT 

2) (Zombi. ASCAP/4MW. ASCAP) CPP 
66 NOTHING COMPARES 2 U ! Controversy, ASCAP/WB 

ASCAP) WBM 
46 THE ONE FOR ME Uomba. ASCAP/Black Hand, 

ASCAP/D T Gerrel. ASCAP) 
M PROCESS Of ELIMINATION (Louis St. BMl/TmttvuiiV 

Type Nrta. ASGAP/WB, ASCAP) WBM 
61 REALLY DDE (Gangsta Boogw, ASCAP/WB, 

ASCAP/LawtkMM. ASCAP) WBM 
45 REAL MUTHAPHUCXKIN (TS (Ruthless Attack. 

ASCAP/Hard 2 Oppose, ASCAP) 
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Hot R&B Singles Sales 

Compiled from a national slid- sample of POS (porrr o, y.e i equipped key R&B retail stores which report number 
of units sold to SoifndScan, Inc. This data is used in the Hot R&J3 Singles chart. 



i 

1 


5 


g 
1 


TITLE 

ARTIST (LABEL/DISTRIBUTING LABEL) 




e 

5 


LAST WEEK 1 




TITLE 

ARTIST (LABEL/DISTRIBUTING LABEL) 








* * NO. 1 * * 






17 


7 


HERE COME THE LORDS 

LORDS Ol UN-* w-.HO-.-Sn («:N!XAIJM) 


i 






GETTO JAM 

DOMINO (CXnriURST RAL) 1 «h » No. 1 




39 


3S 


8 


SAME OL* SHIT 

MC REN (RUTHLESS. RELATIVITY) 


2 


1 


14 


GANGSTA LEAN 

DRS(CAPITOl| 




40 




6 


LET IT SNOW 

BOY2 ■ MEN (MOTOWN) 


3 


3 


6 


CRY FOR YOU 

JOOECI '■' a 




41 




9 


MAKE LOVE EASY 

FREDDIE JACKSON (RCA) 


4 


i 


14 


CM WE TALK 

TEV1N CAMPSFU > i", 1 ■"■ ■ '• ' rSAKNI - W . , 




42 


39 


12 


UP ON THE ROOF 
IIDEXTREACiG» c ^i K ALLEY V 


5 


10 


12 


SEX ME 

R KElly i r,i 




43 


34 


21 


HEY MR. D J. 

ZHANE (FLAVOR UNIT/EPIC) 


6 


% 


11 


HERO 

MARIA)! CAREY 




44 




30 


IOCTAROUNO 

2PAC (INreRSCOPE/ ATLAN TC) 


7 


] 


10 


KEEP YA HEAD UP 

2PAC imraCOFt ATLAMTIC) 




45. 


69 


2 


WE AINT GOIN* OUT LIKE THAT 

CYPRESS HILL .> Jf UOJi! JMBlAi 


g 


2 


5 


WHAT'S MY NAME 

SNOOP DOGGY OOGC i r> aim row) 




46 


49 


3 


FAMILY AFFAIR 

SHA88A HANkS (ATLAS PLG) 


9 


g 


13 


BREATHE AGAIN 

TONI BRAXTON ■'. Af AC f ARiS 'A | 




n 

s 


52 


?0 


INDO SMOKE 

MtSTAGRAAM (EPlC SfjUr^jTRAX tPIO 


10 


16 


2 


UNDERSTANDING 

XSCAPE .'-.:■ SOr-f ■ ni JVQ a.i 




48 




10 


THE MORNING AFTER 

MATE FEATURING FRAINWE HEVERLT (WBl 


11 


13 




UNITY 

QUI ! N LATIFAM (WOTCTWN) 




49 




9 


ROOM SHAK A TACK 

BORN JAMERICANS (DELICIOUS VWYL) 


12 


1] 


10 


TIME AND CHANCE 

COLOR ME BADO (GiANT/ RE PRISE) 




50 


— 


3 


BETCHA'LL NEVER FIND 

CHANT ay SAVAGE 0.O/WCA) 


13 


9 


35 


WHOOMP! ( THERt IT IS) 

TAGTIAM .. " : ■ . !«"l i 




$1 




22 


SOMETHING IN YOUR EYES 


14 


H 


11 


NEVER KEEPING SECRETS 

hlH'i-i: 1 r.PtlVl 




=2 






SOUND OF DA POLICE 

KRSONE iJi.'l 1 


15 


\b 


11 


AGAIN 

JAICT JACHSOlN fVIHGJNi 




53. 




1 


I'M IN THE MOOD 

CECE WN'sTGf, AAV 


16 


1 j 


13 


(1 KNOW 1 GOT) SKILLZ 

SHAQIALLE O/NEJU. (JTVE) 




54 




21 


SWEAT (A LA I A LA LA L ONG 1 

INNER CIRCLE :" BEAT ATLANTIC) 


17 


20 


10 


REAL MUTHAPHUCKKIN G'S 

EAZY-E (HU THl [ SS ■ RE LA TWIT V ) 




55 


46 


25 


METHOD MAN 

WU-TANG CLAN ■ : -j. f. 


18 


1Z 


19 


JUST KICKIN' IT 

XSCAPE - SOOEF i:oLL.'Mti,A: 




56 




4 


1 CAN SEE CLEARLY NOW 

JIMMY CUFF (CHAOS) 


19 


21 


13 


NEVER SHOULDVE LET YOU GO 

M-fl'rt 




= 7 
5' 


64 




COUNTY LINE 

CCO K) 1 1 ' .h ;. 


20 


22 


11 


AWARD TOUR 

A TRIBE CALLED (A- . . W ■ 




58 




7 


hump wrr it 

95 SOUTH (WRAP Ch-SAN) 


2i 


23 


9 


DUNKIE BUTT 

1 2 GAUGE iSCOTTi BROS.) 




59 


SO 


16 


LET ME RIDE 

DR ORE .'J' JTh»f,rt •.•■ -■•'. -"i i 


22 


18 


15 


SHOOP 

SALTN-PEPA (NEXT PLATEAU) 




60 




30 


RUFF NECK 

MCLYTE fflflST PRIORI T Y ATLANTIC) 








COME 6ABY COME 

K7 (TOMMY BOY) 




61 




23 


DREAMLOVER 

MARIAH CAREY (COLUM6AA) 


24 


26 


II 


COME INSIDE 

fNTRO (ATLANTIC) 




62 


59 


40 


WHOOT, THERE IT IS 

95 SOUTH :.VAP OK-BAN) 


25 


25 




LOOKING FOR MR DO RIGHT 

S H , ■.- ■ 




63 


65 


4 


AFTER THE LOVE 

BRIAN MCXNCHT (MERCURY) 








SLOW AND EASY 

.--■-T .. HI ,.. :M ,Pi L..,..,, , 




64 




16 


COMING HOME TO LOVE 

COMANGOf AGE '-' 


27 


31 




YOU DONT HAVE TO WORRY 

MARY J BllGE niWCWIN MCJL) 




65 




32 


LATELY 

JOOCO (UPTOWN MCA) 


26 


28 


g 


REALLY DOE 

CE CUBE IN- 




66 


67 


U 


93 TIL INFINITY 

SOULS OF MISCWtF < jrvt) 


29'. 


35 


8 


COME CLEAN 

JCRU THE DAA4AJA (1 ONDON/PIG) 




67 


66 


13 


I'M A PLAYER 

TOO SHORT I . .! 


30" 


37 


14 


raab E ^!fnT TLC) 




68 


68 


95 


DAZZEY DUKS 

DU'CE i ■ Hi V.AWn ■ 


31 


32 


10 


FREAKIT 

DAS EFX (EASTWEST) 




69 


71 


10 


BROOKLYN BOUNCE 

DACOv O ■ Ei "' • CiyVN.'iSLANO/PIG) 


32 


41 


5 


CAHTALOOP (FLIP FANTASIA) 

USJlBLUf IWTE CAPITOL) 




ra 




23 


CHECK YO SELF 

Ct CUBE I--V10RITY) 


33 


36 


11 


ft 

FATHER (UPTCWlN MCA) 




;i 


54 


7 


IM LOOKING FOR THE ONE 

JAZZY Itt-f - Vi -Jl PRINCE 


34 


43 


3 


YOU'Hf ALWAYS ON MY MIND 

SWV (RCA) 




72 




24 


IM IN LUV 

JOE (MERCURY) 


35 


61 


3 


U SEND ML SyVINGIN 

mim i on: oio*> iti PSPeCTTVE) 




73 


74 


12 


MANY CLOUDS OF SMOKE 
TOTAL DEVASTATION (PGA, ARISTA) 


36 


29 


16 


ANNIVERSARY 

TONYiTONPTONEJ.Mr, , Ml ~* l .'■ " 




74 


73 


9 


NOW I FEEL YA 

SCARF ACE r«AP A-iOT PRJORITV) 


37 


33 


12 


IM REAL 

RRtSkROSS •■ >.'- J 




75 


75 


25 


If 

JANET JACKSON (VIRGIN) 



O Singles with increasing sales € 1994. EMIboard/BPt Comrnunications and SounctScan. inc. 



S3 



IS RIGHT HERE (HUMAN NATURE) TJOWNTOWN 

i Warner TamerLane, BMI/tliterscope Pearl, BMI/Bam 
Jams, BMI/ATV, BMI/Jotin Bettis, ASCAP/WB. 
ASCAP/Playtul. BMI/GG Loves Musk. BMI) WBM 
RUNAWAY LOVE (Tufr-E-Nuff, BMI^MI Blackwood, 
BMI) 

SEX ME (PARTS I ft II) (Zornbe. BMI/R.Kelly. BMI) 
HL/CPP 

SHOOP (UiwchappaR. BMI/Placid. BMI/Ned Plateau, 
ASCAP.'S T M . BMI) WBM 
SKIP TO MY LU (Amplified tsvann, BMI/Wirner- 
Tamertane, BMI) WBM 

SLOW AND EASY (7 rout man. BMI/Safi. BMI) 

SO HIGH (Second Genwatcn Rooney Tunes. 

BMI/MCA. BMI/JackArsO. ASCAP) 

SOMETHING IN YOUR EYES (Sony Songs. BMI/Ecal. 

BMI) 

SO MUCH IN LOVE (Abkco, BMI) HI 

SPEND THE NIGHT OjttJe Reata, BMI/ClYurtt. r 

Monkey. SMi/McSpadden, BMI) 

STAY IN MY COMER (Coffey, flettkobey, BMI/Big 

Gianl BMI/K-Shre*e, ASCAP/EMI Apral, 

ASL^P/Wirner-Tarrtertarw. BMI) WBM 

SWEAT (A la la LA LA LONG) (Mad House, BMI) 

TIME AND CHANCE (BritttesM, ASCAP /Me Good. 

ASCAP) 

UNDERSTANDING (Full Keel. ASCAP /Air Control, 
ASCAP) WBM 

U N I T T. (Queen Latrfih. ASCAP/Four Knights, 

BMI/Music Corp. Of America. BMI) HL 

UP ON THE ROOF (Scraaa Genn-EMI, BMI) WBM 



U SEND ME SWING! N' (New Perspechve, ASCAP) 
VOODOO (Trycep. BMI/Zcrnoa, BMI/Ttamal. 
BMI/Cleveland's Own. BM l/Wainer -Tamerlane. BMI) 
CPP/WBM 

WE AINT COIN' OUT LIKE THAT : BMC. 
ASCAP/Cypress Funky, ASCAP/MCA. ASCAP/Soul 
Assasns, ASCAP/T -Ray, BMI) HI 
WHAT I 00 BEST (Brom Flash. ASCAP/Sbocai. 
ASCAP/Scaranunga. ASCAP/Ctwry Rmer, BMI) WBM 
WHAT'S MY NAMET (Suge. ASCAP) 
WHATTA MAN (Sons 01 K-OSS, ASCAP/Sandia, 
ASCAP/Nert Plateau, ASCAP /Irving. BMI) 
WHEN A MAN LOVES A WOMAN (A Dwa. 
ASCAP/Ri|htson|. ASCAP/Zomba, ASCAP/ Art ft 
Rhythm, ASCAP) 

WHOOMP (THERE IT IS) (AJvert BMI) 
WHO'S THE MACK (Ftyt* Tyrne. ASCAP) WBM 
YOU DONT HAVE TO WORRY (WB. ASCAP Hess. 
Nrtty ft Capone, ASCAP/Fiank Nrlty, 
ASCAP/Fribensha. ASCAP) WBM 
YOU'LL NEVER FIND ANOTHER (Elijah B . BMI) 
YOU'RE ALWATS ON MT MINO (Warner -Tamerlane. 
BMi/lnterscope Pearl. BMI/Bam Jams. BMI/Taejng 
Care Of Busmess, BMI/Minder. ASCAP) WBM 
YOUR LOVE KEEPS WORKING ON MC (WB. 
ASCAP/Hulu Shay, ASCAP/Tu. ASCAP/lnterscopa. 
ASCAP/TTwg. ASCAP/Brandi Jo. ASCAP) WBM 
YOURS (Music Corp. 01 America. BMI/Gasokne ARey, 
BMI/Cameo Appearance By Ramses. ASCAP/MCA. 
ASCAP/Ettryi. ASCAP/Yppahc. ASCAP) HL 
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At THE TOP: "Cry For You" by Jodeci (Uptown) rises to the top of the 
Top R&B Singles chart. "Cry" is No. 1 at nine stations including WQUE New 
Orleans, KJMS Memphis, WCKU Lexington, Ky., and WRKS Washington, 
D.C. It ranks top five at 21 stations and top 10 at 17 stations. "Understanding" 
by Xscape (So So Def) sustained interest— airplay points increased nearly 
11%, and on the Hot R&B Singles Sales chart it moves 16-10. The song ranks 
No. 1 at eight stations, including WLWZ Greenville, S.C.; KKBT Los Angeles; 
WEAS Savannah, Ga.' and WOLF Syracuse, N.Y. It also ranks top five at 
13 stations and top 10 at another 13. 

PoWER PICKS: "U Send Me Swingin' " by Mint Condition (Perspective) 
earns the Power Pick/Sales award as it moves up the R&B Singles chart 33- 
25. Sales increased 65%; airplay exposure is strong and building. It ranks top 
10 in airplay at nine stations, including KJLH and KACE in Los Angeles, 
WPLZ Richmond, Va., WUSL Philadelphia, and WDKX Rochester, N.Y. 
"When A Man Loves A Woman" by Jody Watley (MCA) increases 73% in air- 
play and zooms up the R&B Singles chart 80-58. It is top 10 at WDKX and 
is gaining strong airplay at WRKS New York, WVAZ Cleveland, WGCI Chi- 
cago, and WQOK Raleigh, N.C. 

DeTAILS, DETAILS: A number of new songs are finding favor with 
R&B radio. "I'm In The Mood" by CeCe Periston (A&M) developed over the 
holidays and this week moves up to No. 32. It's top five at WFXA Augusta, 
Ga., and WQOK Raleigh, N.C. It ranks top 10 at five other stations, including 
WUSL and WJHM Orlando, Fla. . . . "Betch'all Never Find" by Chantay Sav- 
age (I.D.) swings up to No. 33. The Chicago native is No. 2 on WGCI in her 
hometown, and top five at WENN Birmingham, Ala., and WQOK . . . "Groove 
Thang" by Zhane enters the chart at No. .36, signalling that the duo still has 
a handle on the grooves after moving to the Motown label. The song is top 
five at WMYK Norfolk, Va, and WCDX Richmond. It gets top 10 exposure 
at WQUE New Orleans and KJLH Los Angeles . . . "Whatta Man" by Salt- 
N-Pepa featuring En Vogue (Next Plateau) rises 96-64 with some strong in- 
creases in sales, but mainly in airplay. It re-enters the Hot R&B Airplay chart 
at No. 59. This song was selected for airplay off the En Vogue EP by rhythm- 
crossover radio last summer. Now that it's the current Salt-N-Pepa single, 
R&B radio is taking to it nicely: It is top 10 at WQOK and KTOW Tulsa, Okla. 

COUNTDOWNS COUNT: A number of songs on the airplay-only chart have 
reactivated even though those songs are not current singles. BDS information 
helps us see the impact of the end-of-year countdown shows. Airplay of listen- 
ers' favorite songs actually forces "Right Here (Human NatureVDowntown" 
by SWV (RCA) back up the chart with a bullet — those radio increases could 
not be denied. Janet Jackson, Toni Braxton, Tony Toni Tone, Mariah 
Carey, and En Vogue also benefited from the year-end reviews. 

R&B MONITOR UPDATE: "Can We Talk" by Tevin Campbell (Qwest) 
holds the No. 1 position on the R&B/Adult chart in the R&B Airplay Monitor. 
The adult Airpower is "(Lay Your Head On My) Pillow" by Tony Toni Tone 
(Wing). "Cry For You" by Jodeci (Uptown) easily takes the top spot on the 
R&B/mainstream chart. There are two Airpower awards: "You're Always On 
My Mind" by SWV (RCA) and "Shhh" by Campbell. 
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TITLE 

ARTIST (LABEL DISTRIBUTING LABEL) 


1 


3 


3 


SHOW VOL! 

JEFF REDO (I Ml ERG) 


2 


8 


3 


TELL ME 

KIARA (THG 'HOOVE N) 


3 


14 


7 


FOR LOVE ALONE 

BETTY WRIGHT (MS Bl 


4 


6 


5 


GONE TOO SOON 

MCHAEL JACKSON (MJJ.XPIC) 


5 


13 


t 


UKwrr 

TMA AUUHOUK5 (LOW/RCA) 


6 


9 


9 


CARHOPPERS 

POSITIVE K (ISLAND /PLG) 


1 


73 


3 


JINGLE JANGLE 

LEGION FEAT BLACK SHEEP (MERCURY! 


8 




1 


EGO TRIPPW (PART TWO) 

DC LA SOU (TOMMY BOY) 


9 


S 


; 


FEMALE MAC 

SMOOTH (JIVE? 


10 


22 


4 


PARADISE 

BRANDON PARTS (JAMM) 


li 


11 


4 


GOOOY GOOOY 

ISCTTE MEIEWE? (FtVER RAJ) 


a 


21 


2 


STAY 

EIERNAL (EMi ERG) 


13 


1 
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ADOAMS FAMILY (WHOOMFT) 

TAG TEAM (ATLAS/PIG) 
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TITLE 
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ARTIST (LABEL 'DISTRIBUTING LABEL) 


14 


4 


5 


SHORT SHORTS 

RAHEEM THE AM (lift 'Mil MARK) 


15 


15 


3 


WHY (S IT? (FUK DAT) 

SAGAT (MAXI) 


16 




1 


MONEY IN THE GHETTO 

TOO SHORT (JIVE) 


1? 




1 


KRAZY 

BI.ACXGIRL (RCA) 


18 


20 


2 


IrUN IN T E RSrCOPE / ATLANTIC) 


19 


U 


6 


PHONXIE MELOOIA 

TMA MEXANNZ (MAO SOUNDS' MOTOWN) 


20 


12 


6 


TASTIN 1 LOVfc AGAIN 

Hf Ftt AMD NOW (THIRD STONE ,' ATLANTIC) 


21 


25 


2 


MURDA SHOW 

5fK 1 ; [jivt) 


22 




1 


WATCH THE SOUND 

FAT JOE (VIOLAT OR. 1 RELATIVITY) 


a 


17 


5 


PLAYER'S BALL 

OUT R AST (LAf ACE. ARtSIA) 


24 




1 


1 BEEPED YOU 

FATHFR (UPTOWN/MCA) 


25 




1 


FAITHFUL 

HIFIVE (JIVE; 



sr lists me top 25 singles under No 100 
it y*t charted 



USO'S R&B TOURS 

(Continued from page 15) 

Michael Cooper, and Meli'sa Morgan 
and was sponsored by AT&T and 
GEICO Insurance. The response 
was so strong that a second "R&B 
Live" tour of the U.K. and Germany 
was conducted in July with Philip 
Bailey, Howard Hewett, Lisa Taylor, 
and comedian Tommy Davidson. 

The latest six-show tour kicked off 
Dec. 1 in Panama and ended Dec. 12 
in Bermuda, with stops in Puerto 
Rico, Antigua, and Guantanamo Bay, 
Cuba, 

Hammond, who has attended all 
three USO tours, says that "putting 
together a show [like this] is a lot of 
work, since it involves a lot of differ- 
ent people's schedules. But when we 
do these tours, the artists and musi- 
cians understand our mission. There 
are no headliners as such — it really 
is like a family-type of atmosphere." 

The artists on the most recent trek 
concur. Downing notes, "This is the 
first time I've done shows for the mil- 
itary. It's a chance to give back to 
people who are serving the country, 
and it definitely puts into perspective 
what the men and women in the 
armed forces do on a daily basis." 

For Cherrelle, audience reaction 
at every show was "really great. Peo- 
ple bring their whole families, and 
it's a real high seeing young brothers 
and sisters who may not have the op- 
portunity to get out and see enter- 
tainment." 

The USO tours give recording acts 
a chance "to do some things that are 
exciting and different," says Wash- 
ington. "I didn't take full advantage 
of that on my first tour with USO. 
But this time I got to jump off a boat, 
hang from a plane ... as well as work 
with some great artists and musi- 
cians." 

The timing for the "R&B Live" 
package was particularly appropri- 
ate, notes USO director of ent ertain- 
ment Dave Mitchell. "The holiday 
season can be particularly lonely for 
service men and women who are to- 
tally isolated from family, friends, 
and loved ones. This "R&B Live" 
tour lets them know that their coun- 
try, and their heroes in the entertain- 
ment industry, appreciate that." 

With plans for a fourth such USO 
package in March, Hervey notes, 
"We're able to create an attractive 
and cost-effective package by fusing 
three or four different artists to- 
gether." 

The tours also affect record sales, 
since product is available on base 
through the Army & Air Force Ex- 
change Services. Hervey says the 
AAFES purchased 35,000 copies of 
Washington's latest Qwest album on 
the basis of the artist's inclusion on 
the tour. 

The USO's Rosenthal says the or- 
ganization also is looking at record 
companies to sponsor tours, saying it 
is an additional opportunity to gener- 
ate sales and exposure for acts while 
giving artists a chance to serve peo- 
ple who are themselves serving — 
people who may be separated from 
their families for years. 

"The shows have really helped 
provide the forces with a touch of 
home," she says. "We're starting to 
get calls from agents representing 
different acts, and the word is get- 
ting out through R&B artists who 
have talked to each other about their 
experiences with us." 
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TITLE llllll ARTIST 

1 -"il ^ Nl. >.'-.(-.|: : . ' HI ITU, [iH- 


CD 


2 


2 
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* * * NO. 1 

GETTO JAM • 

M I Jl M -'. ki ' ' -H J- . 


* Tlr * 

♦ DOMINO 

1 ji No ; 


2 


3 


3 


1 


KEEP VA HEAD UP 

CI ;M) (T1 (XI MTERSCOK 983A5/AG 


♦ 2PAC 


3 


1 


1 


5 


WHAT'S MY NAME? 

J DEATH I*C(-M i .- LIT: at, 


♦ SNOOP DOGGY DOGG 


4 


5 


6 


7 


U.N.l.T.Y. 

CI (31 ill MOTOWN 2225 


» QUEEN LATIFAH 


b 


4 


4 


19 


WHOOMP' (THERE IT IS) 

ICI .1 (II IXH'Ft 'I i M'.l-- 


♦ TAG TEAM 


6 


6 


1 


11 


(1 KNOW 1 GOT) SKILLZ 

(C> TOO JIVE 42)77 


♦ SHAQUILLE O'NEAL 


7 


a 


S 


9 


REAL MUTHAPHUCKKIN G'S 


♦ EAZY-E 


1 


9 


10 


10 


AWARD TOUR 

HO IT) (XI JIVE 42187 


♦ A TRIBE CALLED QUEST 


S 


10 


11 


7 


DUNKIE BUTT 

iCim IX: STREET iFi 753737SCOTT1 BROS 


♦ 12 GAUGE 


10 


; 


5 


13 


SHOOP • 

(CKTI IK) NEXT Pl ATEAULONrjON B57 3I4,*IG 


♦ SALT-N-PEPA 


11 


ii 


9 


7 


COME BABY COME* 

ICI (Mi HI (XI TOMMY 80) 7572 


♦ K7 


12 


12 


12 


6 


REALLY DOE 

PHIOH 1) ' i r K-1 : 


* ICE CUBE 


© 


15 


14 


7 


COME CLEAN 

:( .(; CAOAi ((-« )27 .• •. ■ . d 


♦ JERU THE DAMAJA 


14 


1.3 


13 


9 


FREAKIT 

■J - . ... - 


♦ DAS EFX 


@ 


19 


23 


6 


CANTALOOP (FLIP FANTASIA) 

If: IT) ill BLUE NOTE 44(F4 c „CAPlTCil 


♦ US3 


18 


16 


15 


9 


69 

M it 1 1 UPTOWN 54751 '.'MCA 


♦ FATHER 


17 


14 


17 


11 


I'M REAL 

(CUM. (T)0() Cjir.ii i i -; .Mi .•. 


♦ KRIS KROSS 


QD 


20 


18 


7 


HERE COME THE LORDS ♦ LORDS OF THE UNDERGROUND 

(C) (MKT) PENDULUM 58065/ERG 


19 


17 


16 


7 


SAME OL' SHIT 

(C) (T) RUTHHSSSSIGYRFlAHVUy 


♦ MC REN 


20 


18 


19 


25 


1 GET AROUND • 

(C) (M) IT) INTERSCOPE 9B372/AG 


♦ 2PAC 


© 


35 


38 


4 


WE AINT GOIN' OUT LIKE THAT 

ici .Mnii ■: Nijf.-X - - ,'vi IMC a 


♦ CYPRESS HILL 


(22) 


21 


24 


3 


FAMILY AFFAIR 

CI ATLAS 8^5 737/PIG 


♦ SHABBA RANKS 


@ 


26 


29 


21 


INDO SMOKE 

(CUT (iriC 77026 


» MISTA GRIMM 


24 


21 


20 


7 


BOOM SHAK A-TACK 

(M) IT) DELICIOUS VINYL >0139*/AG 


♦ BORN JAMERICANS 


CD 


29 


22 
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SOUND OF DA POLICE 


♦ KRS-ONE 


26 


22 


26 


18 


METHOD MAN 

C iTilOUDl.. -■•(- Cl 4 


♦ WU-TANG CLAN 


® 


31 


40 


7 


COUNTY LINE 

17 IT *;TC*IMYB0Y 577* 


♦ COOUO 


28 


28 


30 


7 


HUMP wir IT 

; it . .■.pap : ?7 ;i-i(.ai( 


♦ 95 SOUTH 


a 


25 


28 


15 


LET ME RIDE 

T DEATH [- .'i f.'iP'.TC'i - -(.'SAG 


♦ DR. DRE 


30 


23 


21 


23 


RUFFNECK • 

(CiiMi IT) FiHST ppiowity 'j«.i::ii;AO 


♦ MCLYTE 


31 


30 


31 


25 


WHOOT. THERE IT IS 

(Mj WKAPOlbOVICHlBAN 


♦ 95 SOUTH 


32 


33 


27 


li 


93 'TIL INFINITY 

R (Tl JIVE 42157 


♦ SOULS OF MISCHIEF 


33 


32 


34 


9 


I'M A PLAYER 

M JIV14I>I« 


♦ TOO SHORT 


® 


37 


33 


10 


BROOKLYN BOUNCE 

. T. R-.Cn ■TT:WM(,iAN[)862GB4.'PIG 


♦ DADDY-0 


35 


34 


37 


8 


DAZZEY DUKS A 

(C) IT) TMR 30eSy6EUJ0ARK 


♦ DUICE 


(D 


42 


42 


18 


CHECK YO SELF A ♦ ICE CUBE FEATURING DAS EFX 

iM) IT) (41 PRIORITY 53830* 


37 


27 


25 


7 


I'M LOOKING FOR THE ONE ♦ JAZZY JEFF/FRESH PRINCE 

• IIVF 47)83 


38 


39 


« 


7 


MANY CLOUDS OF SMOKE 

. IT ' . ARISTA 1-2624 


♦ TOTAL DEVASTATION 


39 


38 


32 


8 


NOW 1 FEEL YA 

(CiRAP A (OT 53H4:.iPH 3H TV 


♦ SCARFACE 


® 


44 


41 


15 


STAY REAL 

<C) (M) IT) RAUCHAOS 7714CYCOLUMFJ1A 


♦ ERICK SERMON 


41 


36 


36 


5 


ADDAMS FAMILY (WHOOMP!) 

(C) ATLAS B55 138PLG 


♦ TAG TEAM 


® 


43 


43 


5 


LIGHT (ALRIGHT) 0 DOUG E. FRESH 

(M) T i GEE STREET.I4TM A 8V*AY 440 C i :,i JiNf 


43 


40 


35 


3 


SHORT SHORTS 

UfE79504/BtUM'JJK 


RAHEEM THE DREAM 


C44) 


47 


45 


8 


THINK IABOUT ID 


• PATRA 


(3D 


RE-ENTRY 


17 


INSANE IN THE BRAIN* 

C l.l ITI f RurTI'OL'-:! TTiJ-j.COLLWijlA 


♦ CYPRESS HILL 


© 


46 


39 


7 


HEAT IT UP 

ICI (Tl MCA 54743 


RAK1M 


® 


NEW ► 


. 


EGO TRIPPIN' (PART TWO) 

: 'Tl -. ■ TOMMY BO) 599 


♦ DE LA SOUL 


® 


NEW ► 


1 


LIKWIT 

I IT. ..Tl [ • , T.RWi 4 


♦ THA ALKAHOLIKS 


49 


45 


48 


14 


ORE DAY* 

(C)lM'(T) I (ATM Pi ).\ '.T[^(l.l(.| ' T K. ' Aj^ 


♦ DR. DRE 


50 


NEW ► 


1 


THE MURDA SHOW 

(M) ((> JIVE 42193* 


• SPICE 1 



O Recwds with the greatest sates gains the week ♦ VnJeoctip availability • Recording Industry Assoaalw 
□f America (RIAA) certification lor sales ol 500,000 units. A RtAA certification lor sales of 1 million units Catalog 
no. is tor cassette single. 'Asterisk indicates catalog number is lor cassette maxi-single; cassette single unavailable. 
(C) Cassette single availability (D) CO single availability. (M) Cassette maxi-stngte availability. (T) Vinyl mail-single 
availability. (X) CD maxi-smgle availability. £■ 1994, Biliboard/BPI Communications, and SoundScan, Inc. 
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1 


1 
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★ * * No. 1 * * * 

SNOOP DOGGY DOGG DtATH ROW/INTERSCOPE 92279*/AO (10 WI&.W DOGGY STYLE 


1 


CD 


2 


_ 


2 


★ ★♦Greatest Gainer*** 

JODECI UPTOWN 1091&MCA[10W1S.98I DIAR> O WAD BAND 


2 


3 


5 


2 


5 


ICE CUBE priority 53876* no 9*16.981 LETHAL INJECTION 


1 


4 


7 






R. KELLY jlVE4U2?il09a'lJ9B) 12 PLAY 


3 


5 




4 


25 


TONI BRAXTON A ula 2 MOMmsrA 19 9B/I5 981 TONI BRAXTON 


1 


£ 


4 


3 


18 


MARIAN CAREY A ' Columbia 53205* tie- 96 EO/16 981 MUSIC BOX 


1 




g 


7 


10 


TEV1N CAMPBELL QWEST 453SSWARNEC BROS <10.9B'16 98) I'M READY 


3 




g 


% 


33 


JANET JACKSON A viftGiN fl7B?5 no 9Sv:6.9Sj JANET. 


1 


§ 


11 


12 


12 


SALT-N-PCPA • NEXT PLATEAUIONDON S2S392-/PUS 110.98716.98) VERY NECESSARY 


g 


10 


12 


9 


20 


BAB YF ACE • EPIC 53558* 110 98 E0715 981 FOR THE COOL IN YOU 


2 


U 


10 


10 


12 


XSCAPE • so SO DEI S7107-7COIUUIW 19 98 ECUS 981 HUMMIN' COMIN' AT CHA 


3 


12 


15 


U 


12 


EAZY:EA RUTHLESS 5503-/SEUTIVITY 17 9871 1981 irS ON (DR. ORE 187UM1 KILLA 


] 


13 


14 


13 


8 


A TRIBE CALLED QUEST J1YE-K90* 110 9*15 98) MIDNIGHT MARAUDERS 




14 


18 


15 


10 


TOO SHORT jrvl 41526- I10.9W15.98I GET IN WHERE YOU FIT IN 


1 




20 


18 


4 


DOMINO OUTBURST/HAL 57701'^CHAOS 19 98 EQ'15 981 DOMINO 


15 


16 


16 


16 


28 


TONY! TONI! TONE! A WING 514933WERCURYU0.9B EQ15 981 SONS OF SOUL 


3 


U 


13 


14 


59 


SOUNDTRACK A >° arista 18699* no ss 15 9B: THE BODYGUARD 


1 


jg 


27 


25 


10 


ZAPP A ROGER REPRISE 45143/WARNER BROS (10 98/15.98) ALL THE GREATEST HITS 


9 


11 


21 


20 


10 


SHAQUIUX O'NEAL JIVE 41529* I10.9S715.9SI SHAQ DIESEL 


10 


20 


19 


21 


19 


MAZE FEATURING FRANKIE BEVERLY WARNER BROS 45297 1 10 99. 1 5 98) BACK TO BASICS 


3 


21 


33 


35 


24 


CYPRESS HILL A RUFFHOUSE 53931*7COLUMBIAI10 98EQ/15.98) BLACK SUNDAY 




22 


36 


23 


g 


MC REN RUTHLESS 5505'7RELATIVITY 19 98716 981 SHOCK OF THE HOUR 


1 


23 


28 


22 


7 


CMS EFX EASTWEST 92265-7AG Il0.987l5.96) STRAIGHT UP SEWASIDE 


6 


24 


32 


33 


g 


WU-TANG CLAN LOUO 66336*fl*CA (9.98/1 5.9S) ENTER THE WU-TANG (36 CHAMBERS) 


9 


25 


23 


24 


7 


QUEEN LATIFAH MOTOWN 6370 19 98/13 98) BLACK REIGN 


18 


26 


17 


19 


59 


KENNY G A* ARISTA 18646 CIO 98/15 96) BREATHLESS 


2 


27 


31 


28 


46 


2PAC • INlERSCOPt 922097AC I9.9S715.9SI STRICTLY 4 MY N.I.G.G.A Z 


4 


26 


2S 


34 


55 


DR. DRE A 3 OEATHROW/lNTERSOOPE57128*/PRIORirV i ,:i IB .5.98) THE CHRONIC 


1 


29 


35 




2 


RALPH TRESVANT MCA 10889(10 98/15 981 IT'S GOIN' DOWN 


29 


30 


26 


31 


9 


ORS CAPITOL 81445 19 96713 98) GANGSTA LEAN 


6 


31 


39 


27 


4 


MARY J. BUGE uptown 10942-uca no.wi5.9si WHAT'S THE 41 1? REMIX ALBUM 


27 


32 


g 


g 


13 


BOYZ II MEN A MO10WN6365I10-W15 98I CHRISTMAS INTERPRETATIONS 


6 


33 


34 


29 


7 


COLOR ME BAOD giant 24524/REPRiSE( 10 98/15 98) TIME AND CHANCE 20 


34 


24 


30 


62 


SWVA'RCA6«>74I9 W13 9S)|S ITS ABOUT TIME | 2 


35 


30 


32 


61 


SADEA'ER)C53I7S!I0 98EO/I698i LOVE DELUXE | 2 


:36 


43 


38 


15 


SPICE !• J VE 41513 (9.9S15.9BI 187 HE WROTE 1 


37 


38 


36 


39 


INTRO • ATLANTIC 82463'AG 19 9& I S 9S; ^ INTRO | 11 


38 


37 


37 


15 


MARTINLAWRENCECASTWE5T92289i:0.98,15 98) TALKIN' SHIT , 10 


39 

- 


50 


52 


5 


US3 BtUENOTE80883*7CAPIIOL(9.W159B: 52 HAND ON THE TORCH ■ 39 


40 


46 


41 


4 


SOUNDTRACK HOLLVWOOO 615627aEKTRA(l0.9(H6.96) SISTER ACT 2: BACK IN THE HABIT 


40 


41 


48 


47 


21 


SCARFACE9 RAP-A.LOT53861*/«WORinf [10.98/15.981 THE WORLD IS YOURS 


1 


42 


45 


46 


4 


SMAI GASOLINE ALLEY 10945A4CA I10.9B/15.98) RIGHT BACK AT CHA 


42 


43 


42 


39 


78 


BRIAN MCKNIGHT* MERCURY 848605(10 98 E0715 9BI BRIAN MCKNIGHT 


17 


© 


68 


65 


13 


MINT CONDITION PERSPECTIVE 9005'AtM (9.98/13.96) FROM THE M NT FACTORY 


44 


45 


55 


48 


14 


AARON HALL MCA 1081019 98/15 96) THE TRUTH 


7 


46 


53 


42 


I 


II D EXTREME GASOHNF ALLEY 10958/MCA 19.98T5 96) II D EXTREME 


22 


47 


40 


45 


22 


KRIS KROSS 0 RUFFHOUSE 57278*7COLUMBIA (10.98 EO/15.96) DA BOMB 


2 


46 


60 


58 


12 


BLACK MOON WRECK 2002*/NERV0US <9. W15.981 32 ENTA - >A STAGt 


31 


49 


44 


43 


20 


FOURPLAY WARNER BROS. 45340 1 10.W16.981 BETWEEN THE SHEETS 


15 



50 


49 


44 


30 


JOHNNY GILL • motowm 6355 (io.Wi5.-9W 


PROVOCATIVE 


4 


(347 


82 






*** Pacesetter * * ★ 

VARIOUS ARTISTS 'hump 4010 (9 W16 Mi OLD SCHOOL 


51 


52 


67 


56 


11 


ERICK SERMON RALXHAW 574W,*t;OLUMBtA(9 98 EQ'15 981 


NO PRESSURE 


2 


53 


41 


40 


31 


LUTHER VAN DROSS A LV 53231/EPC (10.90 E016 981 


NEVER LET ME GO 


3 


54 


61 


54 


14 


KRS-ONE JIVE 41517* 19 9*15 98! 


RETURN OF THE BOOM BAP 


5 


55 


70 


67 


14 


E-40 SIC WIO IT 340 (8 9* ! 1 96) 


THE WAIL MAN 


13 




77 


50 


20 


JOE MERCURY 518016 (9 98 EQ'15 981 ffi 


EVERYTHING 


16 


57 


52 


53 


10 


HI-FIVE JIVL 4] 528 110 o& 15.98 


FAITHFUL 


23 


51 


59 


61 


35 


INNER CIRCLE • big beat/atlajntk 9Z26UAG (9.W15.96) ^ 


BAD BOYS 


41 


CO 

. rjy 


79 


68 


6 


DEL THE FUNKYHOMOSAPIEN euatra 61529' (10.98/15 .98) 


IS NO NEED FOR ALARM 


uJZ_ 


SO 


75 


76 


14 


SOULS OF MISCHIEF jive «15U« (9.9*15 98) 


93 TIL INFINITY 


17 


61 


74 


70 


40 


ONYX A HAbCHA0S53302*/COlUMBIAC9.98 EQ'15 98) 


BACDAFUCUP 


8 


62 


47 


4? 


16 


PRINCE PAJSUY PARK 45440/WARNER BROS 139 98/49.98) 


THE HITS/THE B-SIDES 


6 


63 


72 


76 


8 


K7 TOMMY 90V 1071 [10.901S.MI ^ 


SWING BATTA SWING 


63 


$4 


57 


60 


16 


PRINCE PAISLEY PARK 45431/WARNER BROS 11? 98/17 981 


THL HITS : 


14 


65 


69 


69 


16 


PRINCE PAISLEY PARK 45435VWARNER BROS 112 .98/17.98) 


THE HITS 2 


23 


66 


81 




2 


FATHER UPTOWN 10937VMCAI10 W15.90I 


SEX IS LAW 


66 


67 


71 


57 


15 


KEITH WASHINGTON QWEST 45.336AVARNER BROS 1 10.98/15.91 


1) YOU MAKE IT EASY 


15 


61 


51 


51 


18 


SOUNDTRACK • MJJ/£P»C SOUWDTRM 5728WEPIC (10.98 EQ>16.98) FREE WILLY 


19 


69 


86 


73 


;•; 


JODY WATLEY MCA 10947 (10 98.15 981 


INTIMACY 


38 


70 


56 


62 


24 


TAG TEAM LIFE 7800QBELlMARKI9 9B/14 gB) 


WHOOMP! (THERE IT IS) 


28 


71 


76 


77 


59 


JADE • GIANT/REPRISE 24466/WARNER BROS (9 98/15 98)^ 


JADE TO THE MAX 


19 


77 

Ll£1 


93 


93 


15 


DE LA SOUL TOMMY BOY 1063 (10 98/16.98) 


BUHLOONE MIND STATE 


9 


73 


90 


SI 


20 


EIGHTBALL & MJG suave oooi <9.wi5.98i 
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MTV PARTY TO GO VOLUME 3 
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MTV UNPLUGGED EP 


16 


93 


85 


87 


22 


OLETA ADAMS FONTAHA 514965jMERCURY i10,9B EQ,15 98l 


EVOLUTION 


20 


® 


RE-EKTRT 


102 


CYPRESS HILL A 

RUFFHOUSE 4 7 889* .COLUMBIA (9.M EO/15.98) 


CYPRESS HILL 


4 


95 


94 


89 


19 


STANLEY CLARKE EPIC 47-t89(10 98EGyi5.98l 
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® 
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99 
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® 
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SINCERELY YOURS 
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92 


96 


84 


EN VOGUE A- EASTWEST 92121 l l AG(10.9a/1698) 


FUNKY DIVAS 
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PENDULUM SWINGS BACK FOR LISA LISA 



(Continued frum page 15) 

and may spell a wider market 
share. 

"We want this project to succeed 
internationally, which is part of the 
reason Jan. 25 is a worldwide re- 
lease date for the album," Rodri- 
guez says. "Our goal with this al- 
bum is to keep the same core 
audience, and then bring on board 
new people in as well." 

The label plans a Jan. 20 kickoff 
reception in New York; a promo- 
tional tour will begin on the 25th, 
the same day the album drops. "By 
mid- February, she'll be visiting se- 
lected markets — stopping in on ra- 



dio, video, retail, and press outlet-s," 
Rodriguez says. "Then, around 
Feb. 20, shell go to Europe." 

Asked the significance of the al- 
bum's title, Lisa Lisa says, "turn it 
upside down . . . It's [the number 
77] my lucky number." 

The artist says she's lucky to rec- 
ord for Pendulum because of the 
longtime relationship she has en- 
joyed with ex-Columbia exec Rodri- 
guez, who had a hand in the plati- 
num success of her first two albums, 
1985*1 "Lisa Lisa & Cult Jam With 
Full Force" and 1987's "Spanish 
Fly," as well as 1989's "Straight To 



The Sky," which was certified gold. 

"I've known Ruben since the days 
when T was signed to Columbia, and 
he was promoting my career over 
there," she says, "and since he's 
worked with me before, he knows 
the formula for having a successful 
Lisa Lisa record." 

Gone from the picture are her 
former musical partners, Cult Jam, 
and her mainstay production team, 
Full Force. Stepping in as pro- 
ducer/songwriters on the new proj- 
ect are Giovanni Salah, who penned 
and produced the first single; Nona 
Hendryx; Jr. Vasquez; Tony Shim- 



kin; and Guru. 

However, Lisa Lisa says she had 
complete control over what ended 
up on "LL-77" and that her creative 
influence was intimately inter- 
twined "with each and every track's 
production." 

"I like to describe my music as 
R&B, hip-pop, dark, and I wanted 
to touch every part of music," she 
says. "The most challenging thing 
about this whole project was also 
what made it so exciting — and that 
is that I made all the moves with it 
. . . from selecting producers to 
mastering the final product." 
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HUNT FOR 'NEXT BIG THING' UNEARTHS SKA UNDERGROUND 

(Continued from page 1) 



ere). The Bosstones inked a seven-al- 
bum deal with Mercury, perhaps en- 
suring that their punk/metal/ tradi- 
tiona) ska scheme will become the 
genre's major-label template. 

The Skatalites, one of the first Ja- 
maican ska bands, signed a three-re- 
cord contract with Shanachie in June 
1993, and released "Skavoovee," its 
first record since since 1984. 

The title of the album is itself a 
marketing tool: Skavoovee also is 
the name of a monthlong, pan-gener- 
ational ska festival that concluded in 
November. The 24-show, multi-artist 
club tour featured full sets by the 
Toasters, the Selector, Special Beat 
(a ska supergroup featuring ex- 
members of the English Beat and 
the Specials), and the Skatalites. It 
sold out 1,000-2,500-person-capacity 
venues in major ska markets like 
Boston, New York, Chicago, Los An- 
geles, San Diego, Madison, Wis., and 
Denver, and sold at least 75% of ca- 
pacity at other stops. 




THE TOASTERS 



Meanwhile, Bruce Harris, 
EMI/ERG director of catalog devel- 
opment and marketing, has pro- 
duced "The 2-Tone Collection: A 
Checkered Past," a two-CD collec- 
tion of all the ska singles released on 
the famous British label from 1979- 
86. And the Toasters are working on 
a fifth album, "Dub 56," for their 
own indie label, Moon Records. Joe 
Jackson, who has produced three of 
the band's previous albums, is pro- 
ducing "Dub 56," according to Rob 
"Bucket" Hingley, Toasters guitar- 
ist and Moon Records president. 
Hingley expects "Dub 56" to sell 
15,000-20,000 units, the usual for a 
Toasters release. 

All the recent activity tells ska vet- 
eran Tommy McCook something: 
That his years of hard work making 
Jamaican street music have not been 
in vain. McCook is a founding mem- 
ber of the Skatalites, which formed 
in the early '60s. The Skatalites' in- 
fluence is far-reaching, and if Ice-T 
weren't looking, some might even 
call them the original gangstas. 
They helped create ska and went on 
to play what is commonly perceived 
as the "original rebel music." Those 
original rebels spawned the more 
popular reggae giants, including 
Bob Marley, Jimmy Cliff, and Toots 
& the Maytals. 

Ska, reggae's fast-paced predeces- 
sor, was born in jazz and R&B ses- 
sions in the early '60s. The late Cluet 
Johnson, bandleader of the Blues 
Blasters, usually is credited as a pio- 
neer. Don Drummond, Roland Al- 
phonso, Lloyd Knibbs, Lloyd Bre- 
vett, Lester Sterling, and McCook 
had been playing with Johnson regu- 
larly, and they went on to form the 
Skatalites in 1964. Guitarist Emest 
Ranglin also is cited as an architect 
of the sound. 

McCook likes to recount the folk- 
loric birth of reggae from ska: "One 
terribly hot summer, the ska bands 
decided to stay cool and slow it down 
a bit, and thus created rock steady. 
But it was still too hot, and the musi- 



cians were getting older, so the music 
was slowed down yet another notch 
and reggae was bom," he says. 

And reggae made waves, relegat- 
ing ska, the genre that made it possi- 
ble, to status as an overshadowed 
subculture. 

In 1979, 2-Tone Records, a small 
independent label with a wealth of 
know-how, was formed to market 
the work of Special AKA, which lat- 
er became the Specials. The label, 
run by members of the Specials and 
the Selector, signed a marketing 
deal with Chrysalis Records that 
year and helped bring ska out of the 
Jamaican underground and into the 
British mainstream. The collabora- 
tion yielded the works of now-leg- 
endary bands such as Madness and 
the English Beat, in addition to the 
Specials and the Selector. 

By early 1980, 2-Tone had released 
seven singles, all of which sold at 
least 250,000 copies, according to the 
record company; all but two made 
the British top 10. In its seven years 
of operation, 2-Tone produced eight 
albums and 29 singles. 

Disgruntled, working-class kids 
found a new movement in ska. They 
became "rude boys" and girls, mod- 
eling themselves after the original 
ska fans — Jamaican anarchists. Brit- 
ish fans appropriated the black-and- 
white ethic of 2-Tone, which did all 
its advertising in black and white to 
promote racial harmony, and affect- 
ed all of the necessary sartorial 
touches: black suits, thin black ties, 
and black porkpie hats. 

In the U.S., a few dedicated fans 
caught on to the '80s ska movement 
and began establishing a ska net- 
work. Ska bands found each other 
and worked together to support 
their own underground, keeping the 
style alive. The scene got progres- 
sively larger, and ska is now attract- 
ing attention in the U.S. with domes- 
tic acts like the Bosstones, Bim 
Skala Bim, and the Toasters. 

Most major cities in the U.S. boast 




THE MIGHTY MIGHTY BOSSTONES 



their own ska bands. In Boston, a 
known ska haven, there are as many 
as 13. Musicians who have dedicated 
their lives to the genre are the rule, 
not the exception, and ska bands per- 
ceive each other as compadres, not 
competitors. 

"The surge is the result of tire- 
less, grass-roots work of a few musi- 
cians who created an audience," 
says Rick Barry, a member of Bos- 
ton's Bim Skala Bim. "Now that au- 
dience is beginning to expand. Ska 
has created its own industry, and 
now it's there to be harvested. " 

According to Harris, "[Americans] 
are finally prepared to understand 
ska, because they Anally understand 
punk and reggae. Dancehall, reggae, 
grunge, and hip-hop have broken 
down musical barriers and paved the 
way for ska. 

"Punk/grunge was a necessary 
precedent," he adds. "It's not an ac- 
cident that the true acceptance of 
reggae is related to the popularity of 




BIM SKALA BIM 



grunge. UB40 is way different than 
Soundgarden, but they're on the 
charts at the same time. That should 
tell you something." 

Larry Gold, owner of SOB's, a 
world music club in New York, and 
chief mastermind behind Skavoovee, 
says ska can be as popular now as it 
was in England 15 years ago. "Ska- 
voovee convinced me of that," Gold 
says. 

"Radio airplay for ska is still limit- 
ed at best, but I'm used to that, com- 
ing from a world music background. 
Radio will be the last to jump on the 
wagon." 

College stations still spin ska reg- 
ularly, but commercial stations tend 
to think it's washed up, according to 
record company observers. 

Some alternative stations with 
progressive playlists play ska as 
part of their overall scheme. Laurie 
Gail, a disc jockey at Boston com- 
mercial alternative station WFNX, 
says she plays ska because it works 
well for her in such a college city, 
with its thriving ska scene. 

"I guess most stations look at ska 
as some sort of quirky little form of 
music that has its own limited set of 
fans," she says. But she plays two 
bands, Bim Skala Bim and the 
Mighty Mighty Bosstones, in regu- 
lar rotation. 

Carter Allen, music director of 
rock station WBCN Boston, takes 
the party line, and says he might 
play the Mighty Mighty Bosstones, 
but that would be his boundary. 

"In radio, things have to hit," Al- 
len says. "We just use our instincts. 
We really don't play ska." 

Oedipus has an alternative show 
on WBCN and plays Bim Skala Bim 
in regular rotation. "Ska is growing 
in the clubs, but not on radio," he 
says. "Most ska bands haven't risen 
from indie status, so we're really not 
aware of them." 

INTERNATIONAL COMPILATION 

So what can bands do to make ra- 
dio stations aware of them? Follow 
Dan Vitale's lead. During Vitale's 
eight years with Bim Skala Bim, he 
has established himself as a cult fig- 
ure and grass-roots organizer of a 
tightly knit ska network in Boston. 
Bim created its own label, Bib Re- 
cords, four years ago to get its own 
projects into the marketplace. Now, 
Bim Skala Bim tours regularly, sells 
15,000-20,000 units per album, and 
helps all sorts of ska acts gain visi- 
bility so they can do the same. Bib's 
November 1993 release, "The 
Shack," is an international ska com- 
pilation featuring old British favor- 
ites like Special Beat and Nutty 
Boys (a Madness spin-off group fea- 
turing vocalist Lee Thompson and 
guitarist Chris Foreman) and up- 
and-coming American acts like the 
I. A -based Hepcat and the Philadel- 
phia-based Ruder Than You. 



Vitale is also interested in promot- 
ing local ska musicians. "Mash It Up 
■93" is a Boston-only ska collection 
that showcases the work of 13 Bos- 
ton-area bands. The compilation was 
released in August 1993 by DVS (for 
Dan, Vinny, and Steve) Media, Bib's 
subsidiary label. DVS and Bib prod- 
ucts are distributed by Relativity Re- 
cords. 

Vitale says he would like to work 
with the right major label, but until 
that major emerges, Bim will contin- 
ue using its standard practices — 
flooding college radio stations with 
product, touring frequently, and 
"putting music in peoples' ears" un- 
til they love it. 

Josh Zieman, senior director of 
marketing for Mercury, says he's 
done "a lot of wacky things" to pro- 
mote the Bosstones' "Don't Know 
How To Party," including merchan- 
dizing in skateboard shops and flying 
a plane carrying promotional mes- 
sages over Fenway Park the day 
"Don't Know How To Party" was re- 
leased. 

The stunts worked. "Someday I 
Suppose" was in "on" rotation for 8 
weeks on MTV; "Don't Know How 
To Party" spent one week on The 
Billboard 200 at No. 187; and the Bos- 
stones have consistently sold out 
shows in major U.S. markets. Mercu- 
ry's short-term goal is to keep the re- 
cord rolling through 1994. The long- 
term goal, according to Bob Skoro, 
Mercury's senior VP of A&R, is to 
make the Bosstones a platinum-sell- 
ing act 

Natalie Waleik, senior buyer for 
the 11-store, Boston-based Newbury 
Comics chain, says ska has "definite- 
ly been a trend. It sells well, and 
more and more people are getting 
into it. I'm surprised more major la- 
bels haven't jumped on ska. Maybe 
they're afraid it's a fad that's going 
to go away. But I've seen the resur- 
gence building for the last year or 
two, and it definitely still has a way 
to go." 

"My ska section is usually pretty 
empty," said Charlie Edwards, new 
music buyer for the Chicago outlet 
of Reckless Records, a four-store 
London-based chain. "The older 
stuff like Madness sells out as fast 
as I can get it in stock. The local 
pieces I get in on consignment sell 
very quickly too. It's funny, you put 
porkpie hats and checkerboard pat- 
terns on the cover and somebody will 
buy it" 

Pa Pa Ray, owner/buyer for the 
two-store St. Louis, Mo.-based Vin- 
tage Vinyl, says his store has always 
done well with the genre. "The key is 
that now more ska is available in 
user-friendly formats [such as compi- 
lations and CDs]. We have about 100 
titles, and ska is a very important 
part of our overall Caribbean sales." 



FASTER AND HARDER 

However, not all of ska's pioneers 
are happy with the new music being 




SPECIAL AKA 



made in the genre. The sound of ska 
has evolved in the U.S. to a faster, 
harder style, leaning more toward 
rock and punk. Most of the bands in- 
corporate ska rhythms and basslines 
into these more familiar formats. 

In addition, some are concerned 
that major-label involvement will 
corrupt the genre. 

"Major labels haven't adopted ska 
in the States because ska here has 
been kind of trashy. There haven't 
been any good American ska songs," 
says Pauline Black, an original mem- 
ber of the Selector. 

Ranking Roger, former vocalist 
for the English Beat and later Gen- 
eral Public, has spent the last 3'/ 2 
years touring with Special Beat a 
successor to English Beat and has 
decided to call it quits. "I've worked 
on some variation on the Beat for 13 
years. I've loved it but I'm stopping 
before the apple goes bad." 

Roger is pursuing pop interests; 
his duet with Sting, a jazzier version 




MADNESS 



of "Demolition Man," was released 
in the U.S. in October. He also will 
reunite with Dave Wakeling to cut a 
record with the pop-oriented General 
Public. 

Some ska bands are concerned 
that major labels would encourage 
them to change their style to make 
them easier to market. The Toast- 
ers' Hingley cites the ska-flavored 
Fishbone as a prime example: "Fish- 
bone used to be a ska band but 
turned into Frankenstein's monster. 
Now they're in black leather and 
studs and playing heavy metal gui- 
tar. It's amazing what industry will 
do." 

Joe Gittleman, bassist for the 
Bosstones, says the band likes the 
autonomy it has at Mercury. He 
was originally wary of signing on 
with a major label that would 
change its sound and identity. "We 
like where we are now," he said. 
"Right in between Madness and Mi- 
nor Threat." 

Some ska acts have learned from 
the experiences of their peers. "Be- 
fore signing a major label deal, I'd 
look very closely at the long term," 
says Hingley. "Often, you don't get 
past the first album. Two of our for- 
mer members left to form Unity 2. 
They got a major label deal, but sold 
no records and got dropped. After 
10 years, I'm not sure I want to put 
all my eggs in one basket like that." 

One of the difficulties a major re- 
cord company would face is how to 
market ska. "[Major] labels don't 
know how to deal with ska, and disc 
jockeys are afraid to play it because 
it's not black and it's not white," 
Black says. "White stations, in par- 
ticular, get funny about playing ska 
because it's not, well, Led Zeppelin." 

While mainstream acceptance is 
still an uncertainty for ska, one 
thing is certain: The genre has lon- 
gevity. "Ska will be in the States for 
a long while," says Ranking Roger. 
"I'm not sure if it will go top 40, but 
it might, and if it does, it will be the 
next big thing." 
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Juliet Roberts No Longer 'Caught' In Import Limbo 



UN THE BEAT: The wait for a 
domestic release by Juliet Roberts 
is finally over. 

After drawing manic support 
from Stateside club DJs with the 
flawless import "Caught In The 
Middle," she hits mighty hard with 
"I Want You" (Reprise/Warner 
Bros.), a disco-drenched slammer 
that she co-penned with Nick 
Jones. Roberts' big and booming 
voice is fashionably dressed in per- 
colating pop/house rhythms, swirl- 
ing strings, and a gospel-like sing- 
along chorus that sticks to the 
brain on impact. There were more 
remixers and producers involved 
than you can shake a stick at, 
including Simon Dunmore, 
Danny D, Development Corp., 
Roger Sanchez, and Underdog. 




Movln' On Up. Chicago-based 
producer/DJ Derrick Carter, pictured 
working the turntables at local venue 
Ka'boom, has amicably ended a long 
stint with Cajual Records. He will now 
focus on remixing gigs. Among his first 
assignments are singles for Ulysses, 
the Sttckmen, and Tafuri. Carter also 
will produce his own singles for 
Organico and Prescription Records. 

The result is a well-rounded 12- 
inch package that should meet with 
fast and ardent approval. Can't 
wait for the album to hit the streets 
late next month. 

Speaking of divas, Elaine Mata 
Jones is a commanding presence 
on "Better Things," a sassy, finger- 
wavin* anthem created by Workin' 
Happily (80 Proof, New York). Her 
deep and throaty performance is 
an excellent match for the track's 
wickedly catchy hook and frenetic 
beat-base. There are four w r ay-cool 
remixes by the 50% posse and 
Cousin It. Be wise and jam on 'em. 

Among the more offbeat, but to- 
tally slammin' pairings we have 
heard in recent weeks is INXS with 
Ray Charles — as interpreted by 
Eric "E-Smoove" Miller on the 
red-hot import pressing of "Please 
(You Got That)" (Atlantic). Fast 
breaking on tastemaking dance- 
floors around the U.S., the primary 
credit for this irresistible gem goes 
to Miller, who did an astonishing 
job of molding and contorting the 
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by Larry Flick 

rock-rooted original track without 
completely sacrificing the song (he 
even retained some of the cool Mid- 
dle Eastern-flavored guitar licks). 
It's not planned for release here — 
an odd move, given the flagging 
state of INXS' current "Full Moon, 
Dirty Hearts" album. This could 
pump some pop life into the proj- 
ect. 

Members of male vocal group 
Body Rhythm & Soul coo and 
whisper like potential teen idols on 
the sweet and sexy "Need For 
Love" (Inverted, New York), which 
lays the singers' soft harmonies 
over an infectious pop/disco foun- 
dation. One to work your old favor- 
ite hustle steps to, the track also 
comes in a staccato break-beat/hip- 
hop version that is appealing, 
though it doesn't work nearly as 
well as the original mix. Another 
quibble is with out-of-place 
"whoomp" gang chants midway 
through the tune, which taint the 
suave, romantic tone with sad, 
jock-grabbin' machismo. Regard- 
less, a promising debut, produced 
by the act with Craig del Casino. 

If you find yourself tiring of the 
same old production/remix teams, 
have a nibble on the work of the up- 
and-coming Deep Freeze Produc- 
tions posse, a London-based outfit 
that is starting to make some de- 
served underground noise abroad 
with "The Reservoir Dubs" ( Fluid), 
a sturdy EP of instrumentals. The 
general feel of the tracks is a stew 
of dark house and trance — with a 
periodic retro-disco spritz. Any one 
of the four titles would be a fine 
programming choice, though we 
are most connected to the dreamy, 
ambient subtext of "The Lost Soul 
Of Arch Stanton." 

Producer/songwriter Victor 
Sanchez dons the group name 
Digital \)' Mensions to deliver a 
pair of tasty underground house 
dubs, "Work" and "Baby" (JPIL, 
New York). The focus of both cuts 
is on thick and rugged beats and 
spare organ pads. Punters in need 
of a hook to grab hold of will take 
comfort in the occasional female vo- 
cal loop. On the whole, though, this 
hard stuff is not necessarily in- 
tended for the mainstream at 
heart. 

Coming from a slightly similar 
direction is "Need A Little Love" 
by Juan Bartet (Angel Eyes, Hia- 
leah Gardens, Fla.), which relies 
heavily on a spiraling hook and an 
insistent deep house bassline. The 
primary difference lies in the inclu- 
sion of at least one mix with a full 
vocal by Bartet. Although his 
untrained pipes require a few spins 
in order to properly click with the 
groove, his earnest and impas- 



sioned reading eventually wins you 
over. 

Soothing rain: Although 

John Rocca is best known for 
"I.O.U.," his 1983 hit with Freeze, 
his more recent creative explora- 
tions via his newer alter ego, Midi 
Rain, may very well elevate him to 
a higher level of success. After 
kickin* such fierce, innovative sin- 
gles as "Eyes" and "Shine" 
through Vinyl Solution in the U.K. 
over the past few years, he is about 
to issue an eponymous full-length 
collection on Columbia that pro- 
vides nutrition for the brain and 
motivation for the body. 

"It's nice to have individual hits, 
but this album wasn't intended to 
sit a bunch of singles or songs to- 
gether," Rocca says. "Rather, this 
is atmospheric music that should 
be listened to as a w hole piece. My 
wish is for my music to take people 
on a journey. It can get a little 
strange at times, since my influ- 
ences range from Pink Floyd to 
James Brown." 

It is the quirky combination of 
such influences that makes Midi 
Rain music work so well. Composi- 
tions like "Darkness" and 
"Brother" are rooted in primal, 
hip-grinding rhythms, but are 
coated with soft and pillowy synth 
passages that are, by turns, art- 
fully poppy and quasi-symphonic. 
Despite Rocca's conceptual inten- 
tions, much of the material does 
lend itself to singles consumption. 
For proof, investigate any of the 
12-inch pressings of "C rack Train," 
"Always," or the recently issued 
"Fire." Brought out individually, 
these tracks have been smartly 
reinvented with deep house and 
rave/trance personalities that com- 
plement the original versions and 
support the notion that Rocca is a 
writer who excels at layering and 
weaving a broad variety of musical 




CLUB PLAY 



1. GET IT STARTED PRINCE OF HOUSE 
EPIC 

2. CHRONOLOGIE JEAN MICHEL JARRE 
OtSCMES DREYf US ttWOW 

3. ALL BECAUSE OF ME GEORGIE 
PORGIE ™>e 

4. I'M IN THE MOOD CECE PENISTON 
MM 

5. GOING NOWHERE GABRIELLE GO Discs 

MAXI SINGLES SALES 

1. EGO TRIPPIN' (PART TWO) DE tA 

SOUL TOMMY BOY 

2. DIRTY DAWG NKOTB columbu 

3. SELFISH THE OTHER TWO owcst 

4. CONGA TE DOUBLE PLUSGOOD sim 

5. HOUSE OF LOVE EAST 1 7 London 

Breakouts: TiMes with future chart potential, 
based on club play or sales reported this week 




Goody Girls. Chaos/RAL/Fever artist Lisette Melendez, center, is flanked by 
students at New York's Intermediate School 70, where she capped a 50-city tour 
of U.S. junior high and high schools. The trek was part of a teenage pro- 
education/anti-drug program called Project Reward. Melendez continues to plug 
her current single, "Goody Goody,'' taken from the "True To Life" album, which 
goes to retail this week. The label Is propping a push behind the second single. 
"Will You Ever Save Me," planned for release next month. 



idioms. This project is not to be 
missed. 

TlD-BEATS: Barring unfortu- 
nate promotional mishaps, one of 
the big-breaking acts of 1994 will 
be EMFs female quartet Eternal. 
Already the darling of its native 
U.K., this charismatic group is 
more than just another factory- 
issued clique of new-jill swingers. 
On its debut disc, "Always & For- 
ever," slated for March release, 
songs like first single "Stay," "Save 
Our Love," and "So Good" cover a 
necessary funk/hip-hop canvas 
with retro-disco and pop colors — 
not to mention nicely measured vo- 
cals that reveal more range than 
much of the competition. The 
songs, written and produced by a 
virtual army of well-regarded folks 
from both sides of the ocean, are 
well-structured and showcase the 
act's voices to excellent effect. We 
simply cannot get enough of this 
highly noteworthy project . . . After 
roughly 18 months of partnership, 
Moonshine Records principals Ste- 
phen Levy and Ricardn Vinas 
have split. Levy will retain Moon- 
shine, which has fast become one of 
the leading indies on the West 
Coast, and Vinas will soon launch 
Planet Earth Recordings. Among 
Moonshine's first releases of 1994 
will be the latest edition of its "DJ 
Culture" series, this time showcas- 
ing the considerable turntable tal- 
ents of Dave Seaman and Sasha 
. . . Indie label veteran Curtis 
Urbina has joined New Jersey's 
Continuum Records as senior VP 
of operations, and is in the process 
of solidifying its dance department 
with club promotions manager 
Chris Bergen. The label recently 
scored national successes with Red 
Red Groovy and Beautiful People 
. . . You never can be sure where a 
career in clubland will lead you — 
just ask U.K. producer Youth. The 
one-time brain behind Blue Pearl 
has recently been adding his 
unique groove sensibilities to solid 
new albums by pop-rockers 
Crowded House and Paul 



McCartney, a nice switch from the 
much-traveled urban path that 
many of his contemporaries take. 
For those who have been tucked 
beneath a large boulder. Youth's 
McCartney collaboration, the glori- 
ously ambient "Strawberries 
Oceans Ships Forest," has gotten 
drooling acclaim since its release 
overseas on Parlophone Records 
several weeks ago . . . It's been way 
too long since D'bora gave smart 
punters a thrill with her generally 
underappreciated Smash/Island al- 
bum "ESP." After taking an ex- 
tended vacation from recording, 
she has reunited with industry 
mentor Connie VarvitsiotiB and 
signed on with Chicago's Vibe Mu- 
sic. A new single should be out lick- 
ety-split . . . Disco veteran Claudja 
Barry has resurfaced as the lead 
vocalist on "Poison," a rave/NRG 
twirler by General Base (Rough 
Mix, Germany). Although the rec- 
ord is undeniably derivative in con- 
tent, it does have a hook that is ulti- 
mately a whole lot of fun ... If 
RuPaul is not enough to fill your 
drag queen desires, direct your at- 
tention to San Francisco's Pussy 
Tourette, a staple of the West 
Coast club and cabaret scene. He 
(or she, depending on your per- 
spective) is taking aim at a national 
breakout with "French Bitch" 
(Feather Boa, San Francisco), an 
insinuating jam that gets its mar- 
ketability from hot tribal remixes 
by DJs Digit and EFX . . . While 
Arista trio Expose prepares sev- 
eral new tracks for a possible grea- 
test-hits package, one of its mem- 
bers, Ann Curless, is spending 
spare moments developing her 
promising talent as a tunesmith. 
Currently, she is shopping a demo 
of potential hit songs that are ripe 
for major-label A&R picking. Of 
the tracks, "Overjoyed" shines as a 
silky, slow-groove mover, bringing 
to mind artists like Vanessa Wil- 
liams and Trey Lorenz, while "I 
Can See Clearly" chugs with 
danceable beats, a cute hook, and 
emancipating lyrics worthy of Ru- 
Paul. Enough hints? Start dialing. 
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JanuMiy 19 - 21, 1994 
Sam Francisco Pan Pacific Hotel 

The first Ainual Billboard Dance Music Summit: An 
international grass-roots event that will grasp the future 
and examine the present, while casting a mindful eye on 
the past, from the street to the top of the charts ! 



•SPECIAL ATTRACTIONS^ 

Keynote Addresses: 

Def Mix Productions Head: JUDY WEINSTEI? 
Legendary Dance Diva : MARTHA WASH 
2 nights of Live Artist £. DJ Showcasing 
A CALL TO ARMS: Billboard's AIDS Fundrais 
featuring Star-studded performances 
Hosted by LIFEbeat E The RED HOT Organiz 

• OTHER ATTRACTIONS WILL BE ANNOUNCED 

• WATCH BILLBOARD FOR DETAILS 



I am paying by: CHECK 

Name: 



AONEY ORDER MC/VISA AMEX 



Company: . 
Address: _ 
Phone : 



Credit Card »:. 
Signature: 



(not valid without signature) 'registration fees are non refundable" 

YES! I will be attending the Friday Night AIDS Fundraiser. I understand that the tickets are an 

additional S25 per person with the purchase of a registration. I have enclosed the amount with 
my registration payment. 



•HOTEL 
Pan Pacific Hotel 
500 Post Street 
San Francisco, CA 94102 
For Reservations call: 
(415) 771-8600 

For discount room rate of $135 please 
state that you will be attending 
Billboard Dance Summit 

•DISCOUNT AIRFARE 

Call Carber Travel (800) 225-4570 
ask for Billboard Desk or 
American Airlines (800) 433-7300 
* For a discount airfare supply 
starfile » 0314AK 

•CONTACT INFO 

Melissa Subatch 
(212) 536-5018 
Fax (212) 536-5055 

•REGISTRATION 

Early-bird registration - $175 
(postmarked December 31, 1993) 

Pre-Registration - $200 
(postmarked January 10, 1994) 



•TOPICS 
•DJing in tht 90 s - 

■Thi Future of Dance Music at the Majors - 

■ Billboard Dance Charts - 

- Country Music Remixes ♦ Nightclubs - 

■ Where is Techno Going? ■ 

■ face-off: Major Label Promoters vs. Indie Promoters - 

■ Record Pools - 

■ Bring Dance Music Back to Crossover ♦ Pop Radio • 

- The Dance industry Responds to the AIDS Epidemic - 

■ Where do Indie Labels Stand in Dance Music? - 

- House Music. ..Where it is • Where is it Coing- 

- Clublife * Its Effect on your Lifestyle and Health - 

■ Club Re-mixing or Dance Production • 

- Latin in Dance Music - 

- Developing Dance Music Artists - 



Late 6 walk up registration - $250 



Please mail registration form to: 




Billboard Dance Music Summit 

ATT: Melissa Subatch 1515 Broadway, 14th fl. 
New York. NY 10036 
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CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS. 

TtTI C ADTICT 

MIL. t An Hal 
LABEL 4 NUMBCMHSTRIBUTINO LABEL 




3 


5 
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* * * No. 1 * * * 

LOVE CHANGES VIRGIN 38413 I mm* if No] . ♦ MK FEATURING ALANA 




2 


3 


9 


YOUR LOVE KEEPS WORKING ON ME MCA M .'flfi ♦ JODY WATLEY 


)~\ 


4 


9 


8 


1 LOVE MUSIC (FROM "CARUTO'S WAIT) EPIC 77285 ♦ ROZALLA 


CO 


5 


11 


t 


SUME SIGH SAY FREEZE saw HOUSE OF GYPSIES 


(1) 


7 


13 


7 


QUEEN OF THE NIGHT ARISTA PROMO WHITNEY HOUSTON 


E 


6 


:o 


8 


I'M BEAUTIFUL DAMMITT! MM 041 1 ♦ UNCANNY ALLIANCE 


7 


8 


16 


9 


THINGS CAN ONLY GET BETTER SIREAUANT 2450B/WARHER BROS ♦ D REAM 


1 


5 


14 


8 


1 LIKE TO MOVE IT SIHiclLY RHY1HU 12192 REEL 2 REAL FEATURING MAD STUNTMAN 


9 


1 


2 


11 


SHOW ME KARWR BROS 41207 ULTRA NATE 


US; 


16 


25 


5 


JOY CHAOS 77364 ♦ STAXX OF JOY FEAT. CAROL LEEMING 


(11) 


14 


24 


6 


RILLY GROOVY CONTINUUM 12315 BEAUTIFUL PEOPLE FEATURING JIMI HENDRIX 


12 


12 


7 


11 


GO WEST EMI 5B084/ERG ♦ PET SHOP BOYS 


13 


11 


1 


11 


TRADICION epc 1/192 ♦ GLORIA ESTEFAN 


14 


10 


8 


10 


LEMON ISLAND 862 957|PIG ♦ U2 


15 


13 


4 


10 


VIOLENTLY HAPPY ti extra u,:u BJORK 


(If) 


21 


26 


6 


ALL 1 WANT imago 2»33 ♦ CAPTAIN HOLLYWOOO PROJECT 


C12J 


24 


27 


6 


WHITE LOVE FFRR 120 003 ♦ONE DOVE 


u 


17 


21 


10 


BETCHA'LL NEVER FIND RCA 62651 ♦ CHANTAY SAVAGE 


19 


15 


6 


11 


WHAT IS LOVE EASi*E51 5598I AC EN VOGUE 


■'20 ! 


26 


32 


5 


1 CAN'T STOP MROUNE 2528 MELLOW MELLOW 


21 


-I— 


]2 


g 


CONGA TE SIRE 41038.WARNER BROS ♦ DOUBLEPLUSGOOD 


(^1 


31 


46 




JUST KEEP ME MOVING S.RE 41197,-WAftNER flpc; ♦ K D. LANG 


M) 

\±A) 






— j- 


LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) ARISTA 1 2648 4> HADDAWAY 


24 


?] 


2i 


10 


U KNOCK ME ANGEL EYES 5412 WARNING 


25 


22 


19 


12 


L ESPERANZA WARNER BROS 41054 OSVEN VAIH 








2 


BEEN A LONG TIME COLUMBIA 77303 THE FOG 


© 


33 


43 


4 


SELFISH QWEST 41 1557WARNER BROS THE OTHER TWO 


(28J 


36 




2 


SHINE ON m 7056 HUGH K 


3D 


43 




2 


* * * Power Pick* * ★ 

BIG TIME SENSUALITY EUKTRA 66244 * BJORK 


T55T 


-A 


39 


4 


THAT'S WHAT 1 THINK EPIC 77234 ♦ CYNDI LAUPER 


31 


Z9 


30 


6 


LOVE. PEACE 4. HAPPINESS EERR 120 coo SOUL SOLUTION 


(32) 


32 


38 


5 


BOOM zm 7: 1 J SATIN & SCARLETT 


33 


28 


31 


6 


DON'T GO AMERICAN 4104OWARNER BROS. AWESOME 3 


34 


25 


20 


11 


BLUE BUDDHA NlERSCOPE 95W&ATL4NT.C ♦THRILL KILL KULT 


(35) 


44 




2 


WHEN YOU TOUCH ME iiHNG292 MASTERS AT WORK FEATURING INDIA 


(36) 


W 




2 


AWARD TOUR jive 42186 ♦A TRIBE CALLED QUEST 


37 


20 


15 


13 


1 WANNA 8E FREE BLACK LABEL 9ITC-LEGAL THE LUNA PROJECT 




NE\rY> 




* * * Hot Shot Debut * * * 

DREAM DRUMS eight ball 04 LECTROLUV 


39 


27 


22 


14 


FIESTA FATAL Atlantic 85721/ag B TRIBE 


40 


41 


42 


4 


ALL OF ME NOTT us 0006 TY BRUNSON FEATURING CHANELLE 


<E> 


NEW ► 


1 


A DEEPER LOVE arista 1 2651 ♦ ARETHA FRANKLIN 


42 


47 




2 


LIFE'S A BEAT IMAGO 25039 ♦ PLAN S 


43 


19 


18 


14 


MR. VAIN 550 music 77214,'ERC ♦CULTURE BEAT 


44 


42 


41 


5 


HOUSE OF LOVE LONDON 869 903/PIC ♦ EAST 1 7 


49 


34 


29 


7 


1 WILL BE FREE SOLIO PLEASURE import BABY JUNE 


46 


39 


28 


9 


THE KEY, THE SECRET PULSE 8 12445.RAD1WL ♦ URBAN COOKIE COLLECTIVE 


(47) 


NEWf> 


1 


LOVE IS FOREVER chaos 77241 ♦ TASHAN 


41 


46 


« 


4 


WHAT'S MY NAME? otA'H Row PROMO ni RKlji 1 ♦ SNOOP DOGGY DOGG 


(48) 


NEW ► 


1 


WELCOME TO MY MIND WAX IRAK 8697 ♦ PSYKOSONIK 


(50) 


NEW ► 


1 


1 WANT TO THANK YOU AREA 10 004 LATRECE 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


MAXI-SINGLES SALES 

COMPILED FROM A NATIONAL SUB-SAMPLE OF POS [POINT Of SALE) EQUIPPED KEY DANCE RETAIL 
STORES WHICH REPORT NUMBER Of UNITS SOLD TO SOUNDSCAN. INC. SOUndS&ffi 
TITLE II llll ARTIST 

LABtL & NUMBEIVDI5TRlBUriNG LABEL 


1 


1 


1 


8 


* * * No. 1 * ★ * 

GETTO JAM (M) (T) 00 OUT BURS TCHAOS "29WCOLUMBtA 6 wwta 


-No. 1 ♦ DOMINO 


w 


2 


— 


2 


U.N.l.T.Y. (TI MOTOWN -.847 




♦ QUEEN LATIFAH 


(1) 


a 


5 


15 


SHOOP (II Hi NEXT PLAIEAuaOTHDON 857 315/PIG 




♦ SALT-N-PEPA 


4 


3 


2 


8 


WHY IS IT? (FUK DAT) [Mi m ix) max. 2014 




♦ SAGAT 


5 


i 


4 


19 


GIVE IT UP (Ml IT) 00 FFHR 350 039 




♦ THE GOODMEN 


6 


5 


9 


3 


I'M IN THE MOOD IM) <n aam wei 




♦ CE CE PENISTON 


iTt. 
(i> 


13 


10 


11 


AWARD TOUR (Ti (x: i vi 42,86 


♦ A TRIBE CALLED QUEST 




6 


8 


13 


MR. VAIN (T| 00 550 MUSC 77214/EPIC 




♦ CULTURE BEAT 




16 


12 


II 


COME CLEAN (T) payday ,zoao2.'fFRR 




♦ JERU THE DAMAJA 


10 


7 


3 


3 


LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE* IM] (THW ARISTA i Z648 


♦ HAODAWAY 


LiiJ 


17 


6 


4 


SOUND OF DA POLICE tw (Ti jive 42191 




♦ KRS-ONE 




15 


11 




BEEN A LONG TIME \M) hi Columbia 77303 




THE FOG 


(13) 


26 


22 


19 


PUSH THE FEELING ON IMHTi GREAT iONES 530 GiCHSLANO 




NIGHTCRAWLERS 


14 


9 


13 


11 


SHOOT TO KILL (Mi rr> weeded H»7a«cRvOus 




♦ MAD LION 




.10 


43 


16 


DREAMS (TlCO'DiSCS/LONDON B57 141/PLG 




♦ GABRIELLE 


© 


34 


19 


5 


YOU DON'T HAVE TO WORRY (!) uptown M702,WCA 




♦ MARY J. BLIGE 




NEW ► 


1 


★★★Hot Shot Debut* ★★ 

WHATTA MAN it> NEXT puteauionoon S37 »l/rt.G ♦ SALT-N-PEPA FEATURING EN VOGUE 




12 


14 


g 


BREATHE AGAIN iMj,n <xi lai-ace <? -a 056. arista 




♦ TONI BRAXTON 


(. 13,. 


39 


26 


28 


WHOOMP! (THERE IT IS) <M) m <» LIFE 7900 l/K llmark 




♦ TAG TEAM 


20 


10 


16 


8 


HERE COME THE LORDS imi IT) pendulum mwmug ♦ LORDS OF THE UNDERGROUND 


(Q) 


2i 


27 


15 


HOW MANY EMCEE'S (MUST GET OISSED) (Ml <T> WRECK 20064/NERVOUS 


♦ BLACK MOON 


22 


11 


7 


4 


TIME AND CHANCE (M) id oo giant 41U7/warner bros. 




♦ COLOR ME BADD 


23 


20 


32 


11 


BOOM SHAK A-TACK <M) (Tj DELICIOUS VINYL 10139/AG 




♦ BORN .(AMERICANS 


C?4) 


40 


18 


21 


* ★ ★Greatest Gainer* ★ ★ 

HEY MR. DJ. (T) FLAVOR UNIT 77121/EPIC 


♦ ZHANE 


?5 


NEW ► 


1 


WE AIN'T GOIN' OUT LIKE THAT (Ml IT) r« RUFFHOUSE 77306rCOLUMeiA 




♦ CYPRESS HILL 


2S 


31 


23 


10 


FREAKIT !M) (TI (X) EASTWEST 95.98i.AG 




♦ DAS EFX 


27 


23 


35 


7 


l-IGHT (ALRIGHT) IMKTtGEE STREET INDEPENDENT 440 5B3.ISLAND 




♦ DOUG E. FRESH 


28 


3; 


42 


4 


RUNAWAY LOVE (MMTmx) fxit ;m 




JOHNNY 0 


23 


14 


15 


7 


KEEP YA HEAD UP :mi rn (xi interscope 95972;ag 




♦ 2PAC 


(30) 


46 


34 


6 


BETCHA'LL NEVER FIND r; i D 6^e',l,RCA 




♦ CHANTAY SAVAGE 


31 


33 


17 


16 


ALL THAT SHE WANTS imi m tx arista 12616 




♦ ACE OF BASE 


32 


18 


21 


6 


1 LOVE MUSIC (FROM "CARUTO'S WAV*) CD 00 EPIC 77285 




♦ ROZALLA 


33 


25 


28 


7 


ALL 1 WANT m IX) imago 25033 ♦ CAPTAIN HOLLYWOOD PROJECT 


34 


24 


33 


14 


GANGSTA LEAN imi capitol 'jSOJ^, 




♦ DRS 


35 


19 


23 


3 


BIG TIME SENSUALITY n i luktra 66244 




♦ BJORK 


1.36 


48 


44 


9 


GO WEST (fi (XI EMI 5<M»*.TRG 




♦ PET SHOP BOYS 


(37) 


47 




2 


BOMB IT) INTERSCOPE 9223&AG 




AKINYELE 


(38) 


49 


36 


11 


I'LL BE LOVING YOU iui (Ti viPtR ioozmetropoutan 




COLLAGE 


39 


36 


38 


4 


YOUR LOVE KEEPS WORKING ON ME in wca 54/85 




♦ JODY WAT LEY 


40 


44 




9 


COUNTY UNE (M) m ui) TOMMY 80* 577 




♦ COOL 10 


41 


2; 


39 


4 


GIVE MYSELF TO YOU (T| m TRIBAL AMER-CA 58085.1 R S 




THE DAOU 


42 


32 


45 


20 


DREAMLOVER (Mi iti ixj Columbia 77D79 




♦ MARIAH CAREY 


43 


50 


30 


4 


REALLY DOE n< phwrfty 53843 




♦ ICE CUBE 


44 


38 


24 


7 


GOODY GOODY (M) iT) feveR'Chaos 7M5?.C0L'jmbia 




♦ LISETTE MELENDEZ 


® 


RE-ENTRY 


9 


METHOD MAN !M) Hi lOud 6253CWtCA 




♦ WU-TANG CLAN 


46 


22 


41 


4 


JUST KEEP ME MOVING li;»-SRt 4 1 1 9 f, "WARNER BROS 




♦ K.D. LANG 


© 


RE-ENTRY 


7 


WHAT IS LOVE/RUNAWAY LOVE m eastwest 9598,/ag 




♦ EN VOGUE 


48 


■1? 


47 


3 


SOUND BOY KILLING imi (Ti ixj VP 5280 




MEGA BANTON 


45 


28 


20 


28 


WHAT IS LOVE imi m ix: arista i 2574 




♦ HADDAWAY 


<D 


RE-ENTRY 


5 


REAL MUTHAPHUCKKIN' G*S tD RUTHLESS 5508/RELATlVTTY 




♦ EAZY-E 



(~) Titles with the greateM sates or club play increases trus week ♦ VnJeociip availability. Catalog numoef is for cassette maxi-stngie, or vmyt ma«i-singie if cassette is unavailable On sales chart: (M) Cassette maxi-SMigle availaMity (T) Vinyl max. -single availability (X) CD 
ma 1 1- single availability. © 1994, Billboard/BPI Communications. 




ZYX THE HONE FOR REAL ARTISTS, 
REAL MUSIC & REAL HITS '94 



"WILL YOU LOVE HE IN THE MORNING" 

ZYX PROUDLY PRESENTS THE STEVE "SILK" HURLEY MIXES 

ON THE FUST NEW PRODUCT FROM K,C. IN YEARS! 

70 S DISCO SENSIBILITIES COUPLED WITH TODAYS 

TECHNOLOGY, THIS BEST REPRESENTS WHERE WE ARE IN W 



itx ;i7» n II' 
zyx 1 1 ra-s/x" ci 



"SHINE ON" BY HUGH K. 

' BULLETIN6 UP THE HTTMAKERS MIX SHUW 

RADIO AIRPLAY CHART! (ON OVER 50 STATIONS) 

' JUST ENTERED THE S.I.N. CLUB PYRAMID ! 

' THE HOT SHOT DEBUT ON THE CLUB CHART IN BILLBOARD 

' PROGRAM & MUSIC DIRECTORS THIS IS ON YOUR DESK NOW! 

ZYX 7tSM.II 
ZYX 70SM-S 



ZYX - MUSIC DISTRIBUTION LTD. 



72 Otis Street-West Babylon 
New York 11704 



Phone:516-253-0800 
Fax: 516-253-0128 
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Curb Says 'Howdy' To Retailers 

Label Sends Act To Market With 6-Cut Set 



■ BY EDWARD MORRIS 

NASHVILLE — After carving niches 
for Boy Howdy on radio and video, 
Curb Records now aims to break the 
four-man, Los Angeles-based band at 
retail by offering its music on a spe- 
cially priced six-cut album. 

The album, which is named for the 
group's current single and music video, 
"She'd Give Anything," will be released 
Jan. 11. The CD format will carry a 
suggested retail price of $9.98, the cas- 
sette $6.98. 

Dennis Hannon, Curb's VP of mar- 
keting and sales, says the move to 
fewer songs and a lower price is in re- 
sponse to market realities. 

"There are certain artists who are 
absolute album -sellers," he says, "and 
we've got a couple of them on this label, 
like Hal Ketchum and Sawyer Brown. 
But when it comes to developing artists, 
I don't know that anybody buys them 
for the 10 or 11 songs on the album. 
They're probably buying them for the 
one or two or— God bless us, if we're 
lucky, three — singles on the album." 

Curb began releasing singles from 
Boy Howdy in early 1992 with "Our 
Love Was Meant To Be." In July of the 
same year, the label rolled out the act's 
first album, "Welcome To 
Howdywood," which caused hardly a 
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ripple at retail. 

But with the release of the single "A 
Cowboy's Born With A Broken Heart" 
in the spring of 1993, Boy Howdy finally 
had a radio hit The song went to No. 
12 and was followed immediately by the 
poignant "She'd Give Anything." The 
video version soon worked its way into 
heavy rotation at Country Music Tele- 
vision, and the song has climbed to a 
bulleted No. 13 spot on the Hot Coun- 
try Singles & Tracks chart. 

The six-song collection — which also 
includes "A Cowboy's Bora With A Bro- 
ken Heart" and four new selections — is 
packaged like a regular cassette or CD 
album. 

But, Hannon stresses, "We have 
gone to every length that we feel com- 
fortable with to make sure the customer 
realizes that there are six songs on the 



Arista's BlackHawk Rises 
Through Ranks At Radio 



I BY PETER CRONIN 



NASHVILLE — With the number of 
new artiste on the rise and playlists as 
tight as they've ever been, it's tough 
for a new band to get played on country 
radio. But with strong material, a lot of 
hard work, and a well-planned strategy 
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on its side, Arista's BlackHawk has 
managed to break through. 

As individual songwriters and musi- 
cians. Henry Paul, Dave Robbins, and 
Van Stephenson are no newcomers to 
the country music business. Back in 
the 70s, Paul was a key member of 
seminal southern rockers the Outlaws, 
and Hobbins and Stephenson are well- 
established Nashville songwriters 
whose credits include hit records by 
country artists like Dan Seals, Eddy 
Arnold, and Restless Heart, as well as 
pop stars like Eric Clapton. With all 
that experience under their collective 
belts, and with the blessing and back- 
ing of Arista/Nashville president Tim 
DuBois, BlackHawk 's members chose 
to take their time refining and tweak- 



album. The type on the back of the tray 
card is large and denotes quite clearly 
| the number of songs]. And on the front 
[of the album] — rather than going with 
a sticker— we actually engraved on the 
artwork the wording "Specially Priced.' 

"The worst thing that we could do 
would be to turn somebody on to mu- 
sic — but specifically to Boy Howdy — 
and have them disappointed because 
they received six songs when they 
thought there were 10." 

Hannon says he has worked on the 
abbreviated-album concept for the past 
several months and consulted retailers 
and rackjobbers throughout 

(Continued on page 26) 



ing the harmony-laden country sound 
that marks the group's eponymous de- 
but album. Working closely with Du- 
Bois and his label team over the past 
two years, the band has chosen its mo- 
ment and swooped down on country ra- 
dio with a well-planned marketing and 
promotional attack. 

"We've already taken these guys to 
100 or more radio stations," says 
Arista national director of promotion 
Bobby Kraig. "Van and Dave, in combi- 
nation with Tim DuBois, wrote 'Bluest 
Eyes In Texas' and 'Big Dreams In A 
Small Town' for Restless Heart, and 
it's real interesting for radio people to 
meet the guys that wrote those songs." 

Indeed, while BlackHawk has been 
working toward its debut for the past 
couple of years, the band's roots really 
go back to those days in the early "80s 
when Robbins, Stephenson, and Du- 
Bois were part of a group of struggling 
songwriters at Nashville's House Of 
Gold Music Publishing. 

"Actually, the inspiration for Rest- 
less Heart, which was basically a band 
I put together, came from a body of 
songs that Van, Dave, and myself, 
along with Jeff Silbar and Sam Lorber, 
were writing that some people de- 
scribed as 'too pop to get cut country 
and too country' to get cut pop,' " says 
DuBois. "Out of the frustration of hav- 
ing this body of songs, [I got the ideal 
to put Restless Heart together." 

After seeing that band's country/pop 
blend race to the top of the charts, Du- 
Bois went on to fine-tune his musical 
(Continued on fxif/e 26) 




Swingers. Asleep At The Wheel's Ray Benson laughs it up at a party in Dallas, 
during which the band debuted its tnbute album to western swing king Bob Wills. 
That's Wills smiling from the picture in the background. 



Voices From Past Can Revitalize Radio 

Why Not Pair Oldies With Similarly Themed Hits? 
Wi 



Nashville 

Scale 



INNING PAIRS: Forget "being fair." Forget about 
giving a break to those who have made the country music 
business what it is today. And by all means, forget any no- 
tion of nourishing the art that nourishes the music busi- 
ness. Radio, for the most part, is concerned with none of 
these things — and it's naive to proceed on the hope that 
it's ever going to be otherwise. Radio simply wants lots of 
listeners and the ad dollars that flow from the documenta- 
tion of their existence. But the sameness of sound that per- 
vades country radio could very well whittle the number of 
listeners down, or make them listen less often. 

In some ways, country music has never sounded better. 
On the whole, the voices, production, and songs are all bet- 
ter than they were a dozen or two dozen years ago. Those 
who remember the Golden Age of country music (that is, 
the period when they first discovered it) will always recall 
it as a time that was seamless, with great songs magnifi- 
cently performed. But the 
fact is, there has always 
been an abundance of dreck 
and contrivance in country 
music. But there's less now 
than before. 

Still, even good voices 
that sound interchangeable 
can get boiing after a while. 
So it would be in radio's 
best interest to spice up its 
playlists — not because it's 
moral or socially responsi- 
ble, but because it's sensi- 
ble. One way to do this would be to capitalize on the coun- 
try listener's attention to lyrics — the stories they spin and 
the pictures they project Within three minutes, a listener 
can become emotionally involved with a song, enough so 
that he or she might relish a bit more of the same. Why 
not, then, resurrect some of the great or good songs from 
years ago and pair them thematically with current hits — 
sort of back-to-back moods? 

For instance, it would surely sound fresher and be more 
emotionally involving to pair Wynonna's "Is It Over Yet" 
with Tammy Wynette's 'Til I Can Make It On My Own" 
than it would be to shatter its exquisite sadness by bump- 
ing it against, let's say. Brooks & Dunn's "Rock My World 
(Little Country Girl)." (Naturally, most listeners would be 
ready to hear something more sprightly after two such 
weepers in a row. Only bluegrass fans are hardy enough 
to endure hours of unrelieved lyrical anguish.) 

The current list of country hits suggests such thematic 
couplings as Clay Walker's "Live Until I Die" and Gene 
Autry's "Don't Fence Me In"; Doug Supernaw's "I Don't 
Call Him Daddy" and Merle Haggard's "Holding Things 
Together"; Boy Howdy's "She'd Give Anything" and Crys- 
tal Gayle's "Too Many Lovers"; George Strait's "I'd Like 
To Have That One Back" and Mickey Gil ley's "1 Over- 
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looked An Orchid"; Billy Dean's "We Just Disagree" and 
Earl Thomas Conley's "After The Love Slips Away"; 
Aaron Tippin's "Call Of The Wild" and Hank Williams 
Jr.'s "Born To Boogie"; Collin Raye's "That's My Story" 
and Nat Stuckey's "Don't Pay The Ransom"; Garth 
Brooks' "American Honky Tonk Bar Association" and 
Buck Owens' "Sam's Place"; Tracy Lawrence's "My Sec- 
ond Home" and David FrizzeH's "I'm Gonna Hire A Wino 
To Decorate Our Home"; Alan Jackson's "Mercury 
Blues" and Dan Seals V "My Old Yellow Car"; and Travis 
Tritt's "Worth Every Mile" and George Jones' "Walk 
Through This World With Me." 

You could even match Trisha Yearwood's 'The Song 
Remembers When" with Olivia Newton-John's "Please, 
Mister, Please." But that would be carrying a good thing 
too far. Much too far. 

MaKING THE Rounds: 
The Americana Television 
Network is set to launch its 
around-the-clock schedule 
of entertainment and life- 
style programming Satur- 
day (15). WTCI-TV Denver 
will provide the network 
with uplink services. And 
the National Academy of 
Cable Programming has 
nominated Americana's 
"Reno's Old Time Music 
Festival" for best music se- 
ries . . . The restored Ryman Auditorium, long the home 
of the Grand Ole Opry. will re-open in June with the stag- 
ing of the two-act musical play, "Always . . . Patsy Cline." 
The show will run Thursdays through Sundays from June 
9-Oct 29 . . . Starstruck Entertainment, the conglomerate 
owned by Keha McEntire and her manager/husband Nar- 
vel Blackstock, will begin construction Feb. 1 of a 24,000- 
square-foot office building on Music Row. The building, 
which will be located on the .87-acre tract beside the old 
RCA Building on Music Square West, will house Star- 
struck's personal management music publishing, public- 
ity, transportation, and business management companies. 
It Is scheduled to be completed by early 1995 . . . Danny 
Murphy and Suzanne Pellegrini have joined Country' 
Club Enterprizes as director of national promotion and di- 
rector of marketing, respectively. 

MaRK YOUR CALENDAR: TNN will air the one-hour 
special "Great Moments In Bluegrass" Feb. 23 at 8 pm. 
and midnight Eastern time. Filmed at last year's World 
Of Bluegrass festival in Owensboro, Ky., the special shows 
performances by the Nashville Bluegrass Band, Tim 
O'Brien, Doc Watson, California, Del McCoury, Ralph 
Stanley, and others. 
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Country 



ARTISTS & MUSIC 




by Lynn Shults 

It HAS BEEN 25 YEARS since a female artist's debut release topped 
Billboard's Hot Country Singles & Tracks chart for three consecutive 
weeks. "Wild One" by Faith Hill is the first to do so since "Harper Valley 
P.T.A." by Jeannie C. Riley exploded onto the scene in August 1968, 
launching Riley and entrepreneur Shelby Singleton's Plantation Records 
label into orbit. Legend has it that Singleton and Riley recorded the song 
one night, mastered and pressed records the next day, mailed them to radio 
stations the next, and within the next two weeks the record exploded into 
a national country and pop hit. At the time all this was happening, I was 
working at Starday-King Records as assistant national sales manager for 
Col. Jim Wilson, and I can tell you that the legend ain't that far from being 
the truth. It is amazing how fast a hit record could spread across America 
in those days. 



We 



E ARE IN AN AGE of pre-selling campaigns, particularly on debut 
releases. Such campaigns have been used successfully to launch the careers 
of the likes of Billy Ray Cyrus and Sammy Kershaw. Some labels have 
developed creative and solid marketing campaigns for their entire rosters, 
such as MCA's adventuresome "What It Is" program — arguably 1993's 
most dazzling marketing plan. But the Faith Hill campaign conducted by 
Warner Bros, must be singled out for its excellence. It has been evolving 
over the past 12 months and is nowhere close to reaching its end. 

The MOST ACTIVE TRACK on the singles chart is "Tryin' To Get Over 
You" (63-50) by Vince Gill, followed by "No Doubt About It" (41-35) by 
Neal McCoy; "Life #9" (72-54) by Martina McBride; "I Want To Be 
Loved Like That" (7-5) by Shenandoah: "They Asked About You" (30-30) 
by Reba McEntire; "T.L.C.A.S.A.P." (28-27) by Alabama; "I've Got It 
Made" (26-25) bv John Anderson; "She Never Cried" (47-40) by Confeder- 
ate Railroad; "State Of Mind" (9-8) by Clint Black; and "Hey Cinderella" 
(22-20) by Suzy Bogguss. If the Billboard Hot Country Singles & Tracks 
chart appears somewhat odd thus week, it is. Radio has now returned to 
its normal programming, following the seasonal adjustments it makes for 
specialized Christmas and New Year's programming. Therefore, BDS de- 
tections show marked increases for almost all tracks on the chart. For that 
reason, a track had to have a minimum gain of 150 detections to earn a 
bullet on this week's chart. Further illustrating the transition the singles 
chart is going through, there are eight backward bullets. 

AlBUM SALES FALL DRAMATICALLY, signalling that the holiday 
boom is over. "Common Thread: The Songs Of The Eagles" keeps its hold 
on No. 1. "In Pieces" (2-2) by Garth Brooks closed the gap to within 5,000 
units this week. Both albums experienced unit declines of almost 50% from 
the previous week's sales. Reba McEntire's "Greatest Hits Volume Two" 
(3-3) joins "Common Thread" and "In Pieces" as the only albums on Bill- 
board's Top Country Albums chart with retail sales of more than 100,000 
units for the week. The Greatest Gainer for the week is "Under This Old 
Hat" (72-65) by Chris LeDoux. "Under The Kudzu" (61-53) by Shenan- 
doah is the winner of this week's Pacesetter award. 



Sponsors Lined Up For Tin Pan South 



NASHVILLE— American Airlines, lo- 
cally based J.C. Bradford & Co., and 
the Tennessee Chiropractic Assn. have 
agreed to underwrite the 1994 edition 
of Tin Pan South, a six-day festival that 
celebrates songwriters. Organized by 
the Nashville Songwriters Assn. Inter- 
national, this year's event will be held 
here April 13-18. 

The sponsoring organizations were 
introduced to the festival's concept and 
aims during a "guitar pull" Dec. 8 at 
Tennessee Governor Ned MeWher- 
ter's residence. McWherter and the 
NSAI hosted the party. It featured 
performances by songwriters Richard 
Leigh ("Don't It Make My Brown Eyes 



Blue," "Somewhere In My Broken 
Heart"), Alex Harvey ("Somebody 
New," "Delta Dawn"), Pat Alger ('The 
Thunder Rolls," "Small Town Saturday 
Night"), and Sonny Curtis ("Love Is 
All Around," "I'm No Stranger To The 
Rain"). According to the NSAI, about 
70 company representatives attended 
the orientation and preview. 

American Airlines' contribution Ls in 
the &n.OOO range, while gifts from J.C. 
Bradford and the TCA were $5,000 and 
$2,500, respectively. 

Sponsorship money will be used to 
cover such expenses as transixortation 
and lodging for invited songwriter/ 
singers, and for staging the "Legend- 



ary Songwriters Acoustic Concert" at 
the Tennessee Performing Arts Cen- 
ter, which concludes the festival. 

Tin Pan South, which was launched 
last year, will commence with a celeb- 
rity golf tournament Throughout the 
week, songwriters will perform at 11 of 
Nashville's top showcase clubs. In 
1993, Tin Pan South had only two 
nights of showcases involving six clubs. 

Graham Woohvine, festival coordi- 
nator for the NSAI, estimates that as 
many as 500 songwriters will partici- 
pate in the festival. Those who wish to 
take part in the event may contact her 
at the NSAI's Nashville office. 

EDWARD MORRIS 



CURB SAYS 'HOWDY' TO RETAILERS 

Continued from -page 2^) 

"(Curb distributor] CEMA had tried 
variable pricing several times through 
Liberty," he says. "The only problem 
that I saw with it was that the pricing 
wasn't really variable because, at some 
point, whatever the introductory price 
was, the price was then raised to what- 
ever the list price was. 

"What I wanted to do was come up 
with a way we could not only introduce 
a new artist at a lower price, but also 
find a way that we could maintain that 
price. Once you start changing prices, 
it just drives the distribution chain 
within retail and rack totally crazy. We 
looked at it from not only a marketing 
standpoint but also from an operational 
standpoint," 

In addition to offering the new pack- 
age at a lower wholesale price, Harmon 
explains. Curb is offering retailers "a 
substantial discount [of 12^ for CDs 
and 6<& for cassettes] that we're guar- 
anteeing until the end of June." For the 
same period, retailers will not be 
charged for returns. 

Although the concept is being tested 
with Boy Howdy, Hannon says the label 
is holding it open for other acts who are 
not already documented album-sellers. 

"I'm not trying to tag this (with a 
special marketing namel in any way," 
Hannon explains, "because I don't want 
to limit it to developing artists. I believe 
that in order to grow our business, we 
need variable pricing. But I think that 
pricing has to be variable and not intro- 
ductory — and then, as soon as we get a 
sniff of success, we raise the price. I 



have no problem bringing out frontline 
product at $15.98 or $16.98, but I also 
don't have problems bringing out any 
new release at a lower shelf price ami 
being able to justify that with fewer se- 
lections." 

Fewer songs don't equal less label 
backing, Hannon emphasizes. "We in- 
tend to promote and market this album 



as aggressively as any other new re- 
lease — whether it has six songs or 10 
songs. The concept is to give the con- 
sumer the hits they've heard on radio." 

And, he concludes, retailers have 
Curb's promise that "this record will 
never be increased in price, no matter 
what kind of success we have with it" 



ARISTA'S BLACKHAWK RISES AT RADIO 



Continued fmnt /W/f 

matchmaking abilities, introducing Kix 
Brooks to Ronnie Dunn and assem- 
bling, at Arista, one of Nashville's most 
impressive rosters. The members of 
BlackHawk didn't actually have to be 
introduced to each other by DuBois 
(they were already friends and had 
written songs together), but they have 
benefited directly from the label head's 
keen marketing sense and his knack 
for putting people together in interest- 
ing and successful combinations. Du- 
Bois was looking at Paul as a solo artist 
when Stephenson and Bobbins told 
him they were considering making the 
move from writers to writer/artists, 
and DuBois found himself officiating 
another musical marriage. 

"Tim would come over to Dave's 
house, where we wrote, and hear the 
vocal blend and check out the integrity 
of the materia] that was being written," 
says Paul. "What he was doing for us 
was putting up parameters, like guard- 
rails to keep us on the road. Although 



there are things about this record that 
are lefl-of-center for Nashville, there is 
an accessibility to it which enables us 
to get on the radio." 

So far, all the planning seems to have 
paid off. "Goodbye Says It All," the 
band's first single, is bulleted at No. 37 
on the Hot Country Singles & Tracks 
chart, and the song's video is in regular 
rotation on both CMT and TNN. The 
group's debut album hits stores Feb. 1. 

The role of recording artist is still 
relatively new to Robbing and Stephen- 
son, but, having survived a bumpy ride 
on the 70s rock'n'roll road, Paul finds 
Nashville's pace and professionalism 
refreshing. 

'We're having a good time without a 
lot of the pain and the problems," says 
Paul. "My mission in life as a musician 
and a songwriter has been to create a 
country-rock sound and try to be on 
the cutting edge. The only thing that's 
different now Ls that I'm singing and 
writing with guys that are better." 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publisher - Licensing Org ) Sheet Music D.st 

29 ALMOST GOODBYE {Irving, BMI/PRS, B Ml/ Don St hi it;. 

ASCAP/Hayes StreeL ASCAP) CPP 
» AMERICAN HONKY-TONK BAR ASSOCIATION (EMI 

April, ASCAP/The Old Ptolesso* s, ASCAP) WBM 
66 ANGELS AMONG US (Beckaroo BMl/Gaodrra- Walker 

■Ml 

6 THE BOYS t ME iT'ivelm Zoo, ASCAP/Begmner 
ASCAP) WBM 

II THE CALL OF THE WILD (Acurt Rose. BMI/Songs 01 
PoiyGram BMl/Bantry Bay BMl! HL/CPP 

45 CONFESSIN- MT LOVE (August Mud. BMI/lonplxdt 
riV j. i Over Town B Ml/Tree BMI/Nea Wotf BMI) Hiy 
WBM 

73 CRYIN' TIME (Sort) Tree. BMI/Beac haven, ASCAP/ 

larest ASCAP) HL 
it DESPERADO ICass County ASCAP/Rod Cloud, ASCAP! 

ST THE DEVIL COMES BACK TO GEORGIA (Catan Fever. 
BMI} WBM 

It DRIVIN AND CRYIN' (deal Cumberland BMl/Dtanond 
Strath, BMI/Patewiek BMi/Untted Enlerla>nment. BMI) 
4 FAST AS YOU (Coal Dust West. BMl'WanBr-Tam^arre 
B vi: WBV 

S! FOR YOUR LOVE (Son* BMVErffel Tower, SMI) HL 
IT GOODBYE SAYS IT AIL IBMG, ASCAP/Little Beagle. 

ASCAP/f.w Bar-B, ASCAP/Bobby Fischer. ASCAP/ 

Haute On hit. ASCAP) HL 



26 



50 G000 GIRLS GO TO HEAVEN (Of Music, ASCAP/Sony 
Cross Keys. ASCAP) 

31 HE THINKS HE'LL KEEP HER (EMl April, ASCAP/ 
GBtarealjob, ASCAP/Dtm Schlitz, ASCAP/Almo, ASCAP) 
HL 

20 HEY CINDERELLA (Famous, SMI/Loyal Dutchess. BMI/ 
Warner- Tamerlane. BMl/Patnck toseoh BMI/Mana 
Belle, BMl/Augjst W nd BMllongiVide BMI) Hl.'MBU 

24 HIGH TECH REDNECK i MCA. ASCAP/Sod For 1 Sunt 
CAPAC/Brother Bart. BMI'Coburn, BMI) HL 

E9 I CAN'T REACH HER ANYMORE IRay Stevens BMI/ 
Gtartd Avenue ASCAP) 

51 I CAN'T TELL Y0I WHY (Jeddrah, ASCAP/Cass County, 
ASCAP/Rrd Cloud. ASCAP) WBM 

IT I'D LIKE TO HAVE THAT ONE BACK (Music Corp Of 

America BMI/Hidden Harbor. BMI/Dabi lu, BMI/Kabe 

Walker, BMI/0-Tei SMI) HL 
II I DON'T CALL HIM DADDY [English town ASCAP) 
4G IF IT WASN'T FOR HER I WOULDN'T HAVE TON (Songs 

01 PoiyGram BMI) HL 
22 I JUST WANTED YOU TO KNOW (Warner-Tamertaoe, 

ASCAP/Patnck Joseph BMIftony Cross Ken ASCAP/ 

Miss Dot. ASCAP) HL/WBM 
55 I'M HOLDING MY OWN (Pootie Bear ASCAP/Bug, 

ASCAP) 

7 I NEVER KNEW LOVE (Sony Cross Keys, ASCAP/ 

Wonderland BMI.'Will Robinson;*, BMI) HL 
7 IS IT OVER VET (Noc)urnal Ecfcpse. BMI) HI 



I I SWEAR (Morgan Active, ASCAP/fcek Hall, ASCAP) 
15 I'VE GOT IT MADE liming B Ml/ Hard scratch BMt) 
5 I WANT TO BE LOVED LIKE THAT (Sony Tree BMI/ 
Warner- Tamer. are. BMIl Ht 
11 JOHN DEERE GREEN (FMI Kick wood BMI/lmde 

Manr*. BMI) WBM 
(3 IUST ENOUGH ROPE (New Haven, BMI/Tcm Coins, 
BMI) CPP 

49 KISS ME IN THE CAR (Great Cumberland. BMI/Diflmond 

Struck, BMI/Kieiuig Bird, BMI) CPP 
54 LIFE *B (Songs Ot Po f Gram BMI/Seven Angels. BMI) 
15 A LITTLE LESS TALK AND A LOT MORE ACTION 

[Sneddhoute. ASCAP/Polygram, ASCAP/MiBhoose. BMI/ 

Songs 01 PolyGram, BMI) HL 
3 LIVE UNTIL I DIE (Linda Cobb BMI/Us Four. BMVLori 

layne, BMI) 

43 MERCURT BLJES (B-Flat BMi-'liad-Lon. SMI/Bug. 
BMI) 

71 M0HA LISA ON CRUISE CONTROL (Corey Rock. ASCAP/ 
Large Giant, ASCAP/thnge* A Ollie. SMI/Sony Tret BMI/ 
All Over Ton, BMI/New Moll, BMIl 

72 MY LOVE (Square West. ASCAP/Howtm' Hits, ASCAP/ 
Edge 0 Woods. ASCAP/Taguchi, ASCAP) 

41 MT SECOND HOME (Mike Dunn ASCAP/Golcen Reed, 
ASCAP.'Sani Tree, BMIl HL/WBM 

35 NO DOUBT ABOUT IT (Al Over Town BMI/Sony Tree. 

BMI/New Wolf BMt/love Th s Town. ASCAP) WBM/Hl 
39 NO MORE CRYIN' (Songs Of Paly&jm. BMI/Songs 01 

McRide, BMI/ Warner- Tamerlane. B Ml/Hell maymen, 

BMI! WBM/HL 
75 NOT 

42 QUEEN OF MY DOUBLE WIDE TRAILER ([Ml 
Blackwood. BMI/lmde Manor. BMI) WBM 

33 RECKLESS (W6 ASCAP/left Stevens. BMI/Warner- 



Tamerlane BMi/Fiymg Dutchman BMI) WBM 
21 ROCK MY WORLD (LITTLE C0UNTRT GIRU (Sneaky 

Moon. BMCAugust Wtnd BMI/Lonplude. BMI/Steve 

Q Brie- BMI) WBM 
32 SAWMILL ROAD (Sony Tree. BMI/Sony Cross Keys 

ASCAP/Music Corp 01 America BMI/Dan Truman. BMI) 

HL 

13 SHE'D GIVE ANYTHING IFatren Curbs. BMi.'M ke Curb 
BMI/Atguit W-nd BMi/Abe-ta s Paw. BVI.'Longilude 
BMI/Curbsongs, ASCAP/FarrenuH. ASCAP/Full Keel. 
ASCAPl WBM 

53 SHE LOVES TO HEAR ME ROCK (Coburn. BMI) 

40 SHE NEVER CRIED (Tom Collins BMl/Toung World 

BMIi'Songs 01 PoiyGram. BMI) HL 
34 SHE USED TO BE MINE (Sony Tree. BMI/Deefrelc 

Oc.it BUI) HI 

68 SILVER THREADS AND GOLDEN NEEDLES (Tno. BMI/ 
Foil Knw, BMVBmnwMd. BMI) HL 

14 SOMEBODY NEW tEns>gn BMiyFamous, ASCAP) HL/ 
CPP 

47 SOMEPLACE FAR AWAT (CAREFUL WHAT YOU'RE 

DREAMING) iForeihadow. BMI) 
CI SOMETHING'S GONNA CHANGE HER HIND (6MG 

ASCAP/Judy ludy Jidy. ASCAP/Sony Tree, BMI) HL 
19 THE SONG REMEMBERS WHEN (Ca-eers-8MG. BMI' 

Hugh Preslwood BMI) HI 
23 SOON Will Pammys, ASCAP'Wood Newlon, ASCAP/ 

HimownseHs. ASCAP/AMR ASCAP/Sierta Home 

ASCAPl 

E2 STANDI HG OUTSIDE THE FIRE iCi.tmon ASCAP/ 
Flu dills ASCAP/Msjor Bob. ASCAP/Ho Fences. ASCAP) 
CPP 

I STATE OF MIND I Wordy. ASCAPl 
52 TAKE IT EAST (Swallow Turn. ASCAP/Sun City, ASCAPl 



WBM 

67 TEQUILA SUNRISE ICass County. ASCAP/Red Cloud. 
ASCAP) WBM 

26 THAT'S MY STORY (Songs 01 PoiyGram. BMI.- Lee Roy 
ParneA, BMI/Milinouse. BHI/Ashwords, BMI) HL 

3D THET ASKED ABOUT V0U IStarstruck Angel. BML'Bill 
And Km Nash. BMI/So Hot BHVYoung World. BMIl 

27 T.L.C ASAP (Jamba. ASCAP/Diue Stars. ASCAP/ 
Josh-Nick. ASCAP) HL 

50 TRYIN' TO GET OVER YOU (Benelit. BMI) 

74 WE DON'T HAVE TO DO THIS [BMG Songs ASCAP/Gary 

Burr. ASCAP/MCA. ASCAP) 
11 WE IUST DISAGREE (EMI Blackwood. BMVBruiser. 

BAN) HL 

36 WERE YOU REALLY UVIN' (Gum Island Enterprises 
BMI) 

64 WHAT A CRYING SHAME (Sony Tree. B Ml/Raul Mi o 
BMUSongs Of PotyGrim, BMI/Seven Angets. BMI I 

59 WHATEVER IT TAKES (AcuH-Rose, BMI/Soiry Cross 

Keys, ASCAP) HL 
70 WHERE WAS I (Sony Tree. BMI/ MCA. ASCAP/Gary Burr. 

ASCAP) 

44 WHT DON'T THAT TELEPHONE RING IBMG Songs. 
ASCAP/Careers-BMG, 6 Ml) HL 
1 WILD ONE (WB AS CAP/ Danel The Dag ASCAP/Warner- 
TamevlaiW. BMVPat Bunch. BMI/Heynsorg, BMI) WBM, 1 
HL 

65 WIN0 IN THE WIRE (Ghost Writers In Disguise ASCAP/ 
TDW. ASCAP/Trouble Clef, BMI/DCW. BAH) 

41 WORTH EVERT MILE (Sony Tree. BHl/Post Dak BMt) 
HL 

16 YOU WILL (EMI Blackwood. BMI/ Egypt Hollo* BMI/My 
Choy. BMI/Wrth Any Luck. 6 HI) WBM 
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TITLE 

PRODUCES [SONGWRITER) 


ARTIST 

LABEL 1 NUMBER/DISTRIBUTING LABEL 


1 


1 


1 


14 


* * * NO. 1 

WILD ONE 3««.«no.i 

S.HCNWICKS iP.B'JNCh..! *V|t.W,RAM8£AlJX> 


# * * 

♦ FAITH HILL 

IC) (V) WARNER BROS 184,; 


CD 


2 


5 


13 


I NEVER KNEW LOVE 

J.STROUD U BOONE ,W ROBNSONl 


♦ DOUG STONE 

IC] VJ EPIC 77??S 


CD 


3 


7 


l; 


LIVE UNTIL I DIE 

J STROUD K.WAZ.KER; 


♦ CLAY WALKER 

IO(V> GIANT 18332 


4 


4 


2 


18 


FAST AS YOU 

P ANDERSON (DYOAKAMI 


♦ DWIGHT YOAKAM 

IC IVj HEPH'aE jH?.lI,WARMER BR05 


CD 


7 


9 


i; 


I WANT TO BE LOVED LIKE THAT 

O.COOK .'P BARNHAftT.S HOGiN.B LABOUNTY) 


SHENANDOAH 

<C) IV] RCA 62636 


CD 


5 


4 


14 


THE BOYSS^ME ^ er u mcanall 


♦ SAWYER^BROWN 


CD 


i 


8 


12 


IS IT OVER YET 


WYNONNA 

IV) CURB 54754i'MCA 


CD 


9 


12 


9 


STATE OF M'ND^ 


♦ CLINTJILACK 


CD 


11 


13 


5 


1 SWEAR 

L . H6. 'i _:H ■, * : ; ; M» { - ■_, _-"■■[_-- 


♦ JOHN MICHAEL MONTGOMERY 

iO IY) ATLANTIC B72SS 


10 


10 


6 


14 


THE SONG REMEMBERS WHEN 

G FUNDUS IH PRESTVVOODI 


♦ TRTSHA YEARWOOD 

ICl (V) MCA 54731 


® 


12 


14 


10 


JOHN DEERE GREEN 

. $LATE,tt MC-NTGOMtW* tOVWAl 


JOE DIFFIE 

(C) (V) EPIC "235 


12 


8 


3 


16 


1 DON'T CALL HIM OADDY 

R LAND'S IR. NIELSEN) 


♦ DOUG SUPERNAW 

FVI BNA 6263S 


© 


14 


lb 


n 


SHE D GIVE ANYTHING 

C.FARREN O.STEELE.C FARREN.V MELAMEOi 


♦ BOY HOWDY 

CURB PROWO DI-IGLL 


14 


13 


10 


13 


SOMEBODY NEW 

J SCAIFE.J.COTTON (A HARVEY. M.CURTISl 


BILLY RAY CYRUS 

lO (V) MERCURY 862 754 


© 


15 


17 


10 


A LITTLE LESS TALK AND A LOT MORE ACTION 

N.LARKIN.H 5HEDO (K. HI NTQN. J. STEWART) 


♦ TOBY KEITH 

(C) (VI MERCURY 862 262 


3D 


16 


16 


9 


YOUWILL^ M A. KENNEDY R SHARP 


♦ PATTY LOVELESS 

(C) IV) ERIC 77271 


Cffi 


20 


20 


7 


I'D LIKE TO HAVE THAT ONE BACK 


GEORGE STRAIT 

IC) (V) MCA S4 767 


ii 


17 


18 


13 


THE CALL OF THE WILD 

S' HENnRK-*S '.A T L ^ P 1 *J H -'M'. '<: ■; P H:F'i- r, 'i 


♦ AARON TIPPIN 

(CI IV) RCA 62657 


i) 


18 


21 


10 


WE JUST DISAGREE 

J BOAFi» f! r>F"AS r J KPUlTifpV, 


♦ BILLY DEAN 

SBK ALBUM CUT/LIBERTY 


© 


22 


23 


7 ' 


HE^CINDERELLA^^^ u berg g harrison 


♦ SUZY BOGGUSS 




21 


24 


$ 


ROCK MY WORLD (LITTLE COUNTRY GIRL) 

DCOOK.S HENOP.ICXS IB LABCAJNTY.S O BRIELN) 


♦ BROOKS & DUNN 

ICl (V) ARISTA )-2636 


© 


23 


28 


6 


1 JUST WANTED YOU TO KNOW 

M. WRIGHT (G HARRISON. TMENSY) 


MARK CHESNUTT 

(C)CV)MCAM)6B 


23 


19 


11 


15 


SOON 

j CRUTCHFIFlD IC KEl LY.B REGAN! 


♦ TANYA TUCKER 

(V) LIBERTY 1 75W 


© 


24 


26 


10 


HIGH TECH REDNECK 

B. CANNON. N WILSON (S. HI LLZ. TURNER) 


♦ GEORGE JONES 

IVI MCA 547A9 


© 


26 


35 


6 


I'VE GOT IT MADE 

J STROUD. J. ANDERSON [M. BARNES ) 


JOHN ANDERSON 

:'>■) 62 709 


© 


21 


37 


6 


THAT'S MY STORY 

P WORLEY J H06BS L SLAV IL H PARNELLT HASELDCN) 


♦ COLLIN RAYE 

IL-J \Ul IVJ triL. 


© 


28 


38 


5 


T.LC. A.S.A.P. 

J LEO.L.M. 1 Fir ABAhAI [( 1 BAKEK.r MYERS) 


ALABAMA 

(V) RCA 62 7 ] 2 


® 


25 


29 


10 


DRIVIN' AND CRYIN' 

S HENDRICKS fR GlL.CS.S BLAKEJ 


♦ STEVE WARINER 

(V) ARISTA 1 .2609 


© 


32 


3D 


20 


ALMOST GOODBYE^ 


♦ MARK CHESNUTT 


© 


30 


39 


5 


THEY ASKED ABOUT YOU^ f ^ 


REBA MCENTlRE 


© 


29 


44 


5 


HE THINKS HE'LL KEEP HER 

J JEN*. NT.S.M C CARPENTER , w c C-APPENTER.D 5CHL TD 


♦ MARY CHAPIN CARPENTER 

(V) COLUMBIA 77316 


® 


31 


36 


g 


SAWMILL ROAD 

M POWFU T.DUOOIS IS HOGIN.J MC8RIDE 0 IHiJman: 


DIAMOND RIO 

IVI ARISTA 126)0 


® 


35 


34 


19 


RECKLESS 

J lFO,L-M.I EE.AL AftAMA 1 J. STEVENS, M CLARtV' 


ALABAMA 

ICJ (V) RCA 62636 


® 


42 


43 


20 


SHE USED TO BE MINE 

D.COOK 3 HENDRICKS n DUNN! 


BROOKS & DUNN 

IVI ARISTA 12602 


© 


41 


51 


5 


NO DOUBT ABOUT IT 

B BECKETT u.S.SHEHRlLL.S SESKIN> 


♦ NEAL MCCOY 

XI ■'/: ATLANTIC 87287 


® 


33 


41 


10 


WERE YOU REALLY LI VINT 

r.l phelps, o phelps ir lphelps.d phedpsj 


♦ BROTHER PHELPS 

ICl (V) ASYLUM 6*S98 


® 


34 


46 


9 


GOODBYE SAYS IT ALL 

M BRIGHT T DUBOIS [J MAC RAE.C. BLACK. B TISCHERI 


♦ BLACKHAWK 

(C) (VI ARISTA l 2568 


® 


39 


33 


19 


AMERICAN HONKY-TONK BAR ASSOCIATION 

A. REYNOLDS (B. KENNEDY, J, RUSHING) 


GARTH BROOKS 

IV) LIBERTY 17639 


HOT COUNTRY 


i 


I 




2 


GOD BLESSED TEXAS 

J STRCUD.C D1NAPC-.I.0 GRAU (P.HOtVELL B.SEALSI 


♦ LITTLE TEXAS 
WARNED BROS 


2 


2 


1 


4 


MY BABY LOVES ME 

- srvr.si "v f ■■•[■.'.- v -: ,r, Pfirfr- 


♦ MARTINA MCBRIDE 
RCA 


3 


1 


5 


16 


CHATTAHOOCHEE 

. ■ u :,.m ■. - .i", i ,,<■: i-ivn 


♦ ALAN JACKSON 


l 


3 




2 


EASY COME. EASY GO 

■■ rWO'A'N.r, SI H Alt (A (1ARM K ,1 i ON 


GEORGE STRAIT 
MCA 


5 


5 


2 


8 


WHATS IT TO YOU 

. MHi 'i. I: :i wkiviI .R 1 n-rHAi i 


♦ CLAY WALKER 

i IAN1 


6 


4 


3 


5 


ONE MORE LAST CHANCE 

' BROWN IV GIU.G.NICHC'LSOM 


♦ VINCE GILL 
MCA 


7 


10 


? 


11 


HOLDIN HEAVEN 

T.BROWN IB.KENNER.I M^HJGHi 


♦ TRACY BYRD 
MCA 


« 


9 


4 


4 


THAT WAS A RIVER 

G.FUNDIS.J.HC-SBE: !S.lONGACHt_,R.L;,lE.aI 


♦ COLLIN RAYE 

EPIC 


9 






1 


DOES HE LOVE YOU 

' BRU'A'VH MCENTlRE IS.KNOX.B STRHCH; 


♦ RtBA MCENTlRE WITH LINDA DAVIS 

MCA 


10 


8 


6 


3 


NO TIME TO KILL 

J.ST RCUD.C. BLACK (C. BLACK.H. N1CHOLA5 1 


CLINT BLACK 
RCA 


11 


, 


10 


4 


AIN'T GOING DOWN [TIL THE SUN COMES UP) 

■'■ '■l.i'. ::_'."' - ■'. 


GARTH BROOKS 

JBIKI I 


1! 


: 


:-, 


9 


HE AIN'T WORTH MISSING 

N.LARKIN 1 ■ SHEDC ITIEITH: 


MERCURY 


13 


6 




2 


ON THE ROAD 


♦ LEE ROY PARNFLL 
ARISTA 



SINGLES 
&TRACKS 



COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE 129 COUNTRY 
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS 
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 



THIS 


LAST 
WEEK 


2 WKS 
AGO 


z 

ii 

5 0 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

LABEL & NUMBERtHSTRIBUTING LABEL 




38 


47 


8 


NO MORE CRYIN' 

J.LEO (T.MCBRIOE J.LEO) 


♦ MCBRIDE & THE RIDE 

ICl v MCAM761 


40" 


47 


50 


6 


SHE NEVER CRIED 

H BECKE.T 7 . iVLLLEF C RAL: 


CONFEDERATE RAILROAD 

(Cl fV) ATLANTIC 1 


41 


44 


31 


20 


uv Qrrnwn unur 

PYl T OtLiUnLf MUlYlL 

J STROUOir LAWKtNCt.K Hi P.NELSONI 


♦ IKALT LAWKtlNUt 

(C) (V) ATLANTIC 87313 


42 


36 


27 


20 


QUEEN OF MY DOUBLE WIDE TRAILER 

B CANfYWf N *I1«jN (D.LINOC) 


♦ SAMMY KERSHAW 

. 1 MERCURY 862 600 




45 


45 


18 


MERCURY BLUES 

K.STEGALL IR GEDDW5 K C DOJGLASl 


♦ ALAN JACKSON 

ivi ARISTA 1-2607 


44 


40 


43 


12 


WHY DON'T THAT TELEPHONE RING 

K STEGALl i: L/j ii*'. k -ELLARDI 


♦ TRACY BYRD 

tC\W MCA 5A735 




49 


52 


9 


CONFESSIN' MY LOVE 


♦ SHAWN CAMP 

■iC.i'v: REPRISE WAWNER BROS. 






53 


8 


IF IT WASNT FOR HER 1 WOULDN'T HAVE YOU 

J STRIXID.J CAR. TON U.L*A-LA:f T NNEHi 


♦ DARON NORWOOD 

(C) 1 V GIANT lS.Wh 


47 


37 


26 


15 


SOMEPLACE FAR AWAY (CAREFUL WHAT YOU'RE DREAMING) HAL KETCHUM 

A REYNOlKJ WX7NE.Y m KtTCHUUl CURB ALBUM CUT 


48 


43 


32 


12 


WORTH EVERY MILE 

g.&pcwn r.Tfi r 


♦ TRAVIS TRITT 
WARNER BROS. ALBUM CUT 


49 


46 


22 


17 


KISS ME IN THE CAR 

C.HOWARD ICWAiEHS.J BE"!HY| 


♦ JOHN BLRRY 

(V) UBERTY 17518 




63 




2 


TRYIN' TO GET OVER YOU 

T.BROWN (V.GILL) 


♦ VINCE GILL 

IC) (V> MCA 54706 


51 


54 


54 


12 


1 CAN'T TELL YOU WHY 

T BRCWN ■ l .SCHMIT I !-.•!• ■ : i»- - 


UIMpC (111 | 

virile ui Li- 
GIANT ALBUM CUT 




59 


63 


12 


TAKE IT EASY 

J.STROUD U BHOWNE.G FHE> 1 


TRAVIS TRITT 

GIANT ALBUM CUT 


3-3 


57 


w 


6 


SHE LOVES TO HEAR ME ROCK 

K STEGALL 1/ Ti.HNI -'.T Mr'.c:": 


♦ TURNER NICHOLS 

(VI BNA 62708 




72 




2 


LIFE #9 

P . WO R LEY. E. SEAV.M .MCBRIDE (KC3TAS.T PERE7I 


♦ MARTINA MCBRIDE 

(C) (V) RCA 62697 




7j 




2 


I'M HOLDING MY OWN 

S HENDRICKS (T A RATA) 


♦ LEE ROY PARNELL 

IC) IV) ARISTA 1-8739 


56 


60 


65 


12 


DESPERADO 

J.STROUD 1 D KNUT.G f REY'i 


CLINT BLACK 

GIANT ALBUM CUT 


57 


62 


68 


4 


THE DEVIL COMES BACK TO GEORGIA 

M '.'■ CC'INiJ'f .L. BW-'WN j £ NORWAfl [C.DAHlElS) 


♦ MARK O'CONNOR 

IV) WARNER BROS. 18342 


58 


65 


66 


4 


FOR YOUR LOVE 

J.60WEN i.CffUICHflELDU.aY) 


♦ CHRIS LEDOUX 

iVi LIBERTY 17714 


59 


66 


69 


5 


WHATEVER IT TAKES 

B.BECKETT IK.CHESNFY - H- i; y. K WILLIAMS) 


♦ KENNY CHESNEY 

. CAPH CORN 1B32J 


60 


68 


72 


3 


GOOD GIRLS GO TO HEAVEN 

C BROCKS, J BOWES ER.FAGEN.K.WILLIAMSI 


♦ CHARLIE FLOYD 

ICl IVI LIBERTY 7901? 


61 


67 


61 


18 


SOMETHING'S GONNA CHANGE HER MIND 

D COOK ;M COLLIE. D COOK) 


MARK COLLIE 
iv wr.A 


62 


69 


73 


5 


STANDING OUTSIDE THE FIRE 

A- REYNOLDS IJ YATES.G BROOKS) 


GARTH BROOKS 
LIBERTY ALBUM OUT 


O 


70 


67 


18 


JUST ENOUGH ROPE 

H.lCKiNCiHAM -■ ■ *ltV,S DEANl 


♦ RICK TREVINO 

. iV CQL-dMBlA 77:59 


84 


75 


75 


3 


WHAT A CRYING SHAME 

D.COOK h MALO v:STAi: 


♦ THE MAVERICKS 

IC) MCA 54748 


65 


74 


71 


4 


WIND IN THE WIRE 

:: G L J : .1'. 1. WILKIE.S MACCOL LALL 


♦ RANDY TRAVIS 
<W WARNER BROS. 18274 


66 


51 


60 


4 


ANGELS AMONG US 

, , ."1 .[ M 1 ft Al A HAL' A ifl -d ■'HH'-,D GOOOMANl 


ALABAMA 

|C) IV) RCA 62643 


67 


73 


70 


12 , 


TEQUILA SUNRISE 

r " : [r>«:i (DMENLEY.r. rs-i •. 


ALAN JACKSON 

GIANT ALBUM CUT 


® 


RE-ENTRY 


2 


SILVER THREADS AND GOLDEN NEEDLES 

S BUCKINGHAM. D PART ON (J. RHODES. D.REYNOLDS) 


♦ D- PARTON, L. LYNN. T. WYNETTE 

KM IViCOM.iMHIA 7TiHA 


dD 


NEWr> 


1 


* * * Hot Shot Debut * * * 

1 CANT REACH HER ANYMORE SAMMY KERSHAW 


® 


NEW ► 1 1 


WHERE WAS 1 

S.BUCKINGHAM (H.STINSON.G.BURH) 


♦ RICKY VAN SHELTON 

IC) IV) COLUMBIA 77334 


® 


NEVtf> | 1 


MONA LISA ON CRUISE CONTROL 

J JJROi;!! '■■ .1:- ID K"-f4Hifv- M»Mi;; ? SHtw.L: 


♦ DENNIS ROBBINS 

IC; 'V GIANT 1B29J 


®| NEW|v 


J_ 


MY LOVE 

J S1ROUD.C CMHAPOLI 0 GRAU (P -town L R SrA. S T ftARNE^ 1 


UTTLE TEXAS 

r 11 v: WARNER BROS 18295 


® 


RE-ENTRY 


6 


CRYIN* TIME 

R LANDIS ;b (JWf_NS; 


LORRIE MORGAN 

(VI TOX 62707, , BNA 


® 


NEttr> 


1 


WE DON'T HAVE TO DO THIS 

J .CRUTCH FIELD iG BURR V SMAWj 


TANYA TUCKER 

L BERIl ALBUM 


® 


NEWiV 


1 


NOT 

BELLAMY BROTHERS. E.fiEAY iD.BELLAWVi 


♦ THE BELLAMY BROTHERS 

BELLAMY BROTHERS ALBUM CUT/INTERSOUND 



C_J Records showing an increase m detections over the previous week, regardless of chart movement. Airpowef awarded to those records 
which attain 2500 detections tor the first time. ♦ Videoctip availability. Catalog number rs for cassette single, or vinyl if cassette rs unavailable. 
(C) Cassette single availability. (D) CD single availability. <M) Cassette maxi-single avatlabilrty. (T) Vinyl maxi-single availabtliry. (V) Vinyl single 
availability. (X) CD maxi-single availability. £ 1994, Bitlboard/BPI Communications. 



RECURRENTS 



14 


21 


i9 


15 


IT SURE IS MONDAY 

M.WRIGHT [D.LLNDFJ 


♦ l/AHK CHLSNUI1 
MCA 


15 


18 


17 


10 


A THOUSAND MILE5 FROM NOWHERE 

P. ANDERSON ID.TOAKAMI 


♦ DWIGHT YOAKAM 
REPRISE 


16 


19 


13 


9 


THANK GOD FOR VOU 

M MIILER M MCANAIH (M MILLtR M MCANALLV! 


♦ SAWYER BROWN 

CURB 


17 


11 


9 


5 


HALF ENOUGH 

R i ANI'l 1 , "ti WAirilMS P MTiSON] 


♦ LORRIE MORGAN 


n 


16 


14 


13 


CANT BREAK IT TO MY HEART 

l >!H :K 1 I A/.«fir:F 1 C J«r.: '.VI 


♦ TRACY LAWRFNCF 

ATLANTIC 


15 


22 


18 


26 


SHOULD'VE BEEN A COWBOY 


♦ TOBY KEITH 
MERCURY 


20 


23 


24 


16 


WE LL BURN THAT BRIDGE 

[ -if : . '.. ■ ■ I .'nr. :j [:o:i.. 


BROOKS & DUNN 

AKIS.TA 


21 


14 


12 


6 


PROP ME UP BESIDE THE JUKEBOX (IF 1 DIE) 


♦ JOE DIFFIE 

EPIC 


21 


24 


22 


17 


MONEY IN THE BANK 

J S1ROUD.J /INPFRSCN iJ JARRASD R ^IPtFRO.M SAN DC RSI 


♦ JOHN ANDERSON 
BNA 


23 


15 


11 


4 


JUST LIKE THE WEATHER 

1 BOWtN.SHOGCUSSISBOGGUSS.DCRIDEl?; 


SUZY BOGGUSS 

LIBERTY 


24 


25 


21 


22 


BLAME IT ON YOUR HEART 

F. GORDv JR tH HOWARD^OSTAS) 


♦ PATTY LOVELESS 
EPIC 


25 






23 


1 LOVE THE WAY YOU LOVE ME 

n iornscn :v -.ui.: ' : ai.'h: 


♦ JOHN MICHAEL MONTGOMFRY 
ATI ANTIC 



♦ Videoclip av 
dropped below 



ailabtlity. 
the top 



Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have 
20. Commercial availability is not indicated on the recurrent chart. 
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H 

II 


nt 

Ul 


Latin Tracks. 








WKS. ON 
CHART 


COMPILED FROM NATIONAL LATIN 
RADIO AIRPLAY REPORTS. 


THIS 
WEEK 


. < 

5i 


* 3 

CM 't 


ARTIST 

LABtU'DISTRIBuriNG LABEL 


TITLE 


1 


1 


1 


16 


★ * ★ NO. 1 * * * 

THE BARRIO BOYZZ ♦ CERCA DE Tl 

SBIVEMI LATIN 5 M Ho 1 


2 


3 


3 


15 


LAS TRIPLETS 

EMI LATIN 


♦ ALGO MAS QUE AMOR 


3 


2 


2 


13 


LOS FANTASMAS DEL CARIBE POR UNA LAGRIMA 

RODVIN 


CD 


g 


10 


7 


YURI 

:>r:NT LATtN^ONV 


♦ DETRAS DE Ml VENTANA 


5 


t 


6 


ID 


JERRY RIVERA 

SCNV TFCPICAL'SONY 


♦ QUE HAY DE MALO 


CD 


10 


11 


1 


ANA GABRIEL 

L-.;:Sr LATIN.50NT 


♦ LUNA 


7 


4 


7 


8 


LOS TEMERARIOS 


UNA TARDE FUE 


S 


7 


8 


13 


LOURDES ROBLES 

SONY LATIN'SDNY 


DONDE SE HA IDO TU AMOR 


9 


5 


5 


12 


PIMPINELA 

POLYGHAM LAI'TOPGli 


EL AMOR NO SE PUEDE OLVIDAR 


(D 


11 


14 


6 


LUIS MIGUEL 

WEA LATINA 


SUAVE 


ii 


g 


4 


11 


BRONCO 

FONOVISA 


DOS MUJERES UN CAMINO 


12 




24 


5 


FRANCO OE VITA 

SONY 1 AT' N.SONY 


CALIDO Y FRIO 


13 


14 


20 


! 


ROCIO DURCAL 

ARIOLA&WG 


DESAIRES 


14 


13 


13 


7 


PANDORA 

f Mr LATIN 


CUANDO QUIERAS DEJAME 


15 


16 


16 


7 


VICENTE FERNANDEZ 

SONY DISCOSSONY 


TE ME VAS AL DIABLO 


16 


20 


18 


9 


FAMA 

SONY 1' M^SLlN* 


LLORANOO 


17 


12 


9 


18 


GLORIA ESTEFAN ♦ CON LOS ANOS QUE ME QUEDAN 


3D 


21 


33 


5 


LOS BUKIS 

FONOVISA 


TU INGRATITUD 


19 


19 


15 


14 


LA MAFIA 

SONY [I iCOi'iCT- 


GRACIAS 


20 


24 


31 


7 


CRISTIAN 

MEIOOY/TONOVISA 


ES MEJORASI 


21 


23 


25 


7 


VICTOR MANUELLE 

SL1NY 1 -:.!HI'> U ' C /JNY 


♦ r.!T CARA EL CONSENTIMIENTO 


© 


37 


36 


4 


* * * Power Track* * * 

EROS RAMAZZOTTI OTRA COMO TU 

ARTSTA/BMC 


23 


17 


12 


17 


ALVARO TORRES 

EM l~- 


♦ QUE LASTIMA 


© 


32 


35 


4 


OLGA TANON 

WEA LATINA 


MUCHACHO MALO 


(S) 


36 


39 


4 


GILBERTO SANTA ROSA 

SONY THOfNCAUSONY 


BUSCAME 


26 


18 


17 


8 


MARCOS LLUNAS 

POLYGHAM LATINO/PCO 


♦ RECONQUISTARTE 


27 


31 


30 


5 


ALEJANDRO FERNANDEZ 

SONY DISCOS'SONY 


ACABE POR LLORAR 


21 


29 


28 


9 


LUCERO 

MELODV/FONOVISA 


EL NUMERO UNO 


CD 


NEW ► 


1 


* * * Hot Shot Debut * * * 

LOS FUGITIVOS LA LOCA 

ROOVEN 


30 


33 


27 


6 


PAULINA RUBIO 

EMI LATIN 


NIEVA NIEVA 


31 


28 


21 


16 


SELENA 

fMi LATIN 


♦ LA LLAMADA 


32 


34 




2 


LOS DINNOS 

SONY D iCOSS-V 


SI TE VAS 


33 


35 


23 


10 


BAN DA MACHOS 

1 ONOVISA 


LOS MACHOS TAMBIEN LLORAN 


34 


?? 


26 


10 


EDDIE SANTIAGO 

EMI LATIN 


JAMAS 


© 


NEWI* 


1 


INDUSTRIA DEL AMOR 

UMCCvrCNOV'SA 


ROSAS ROJAS 


© 


NEW ► 


1 


LOS HERMANOS ROSARIO 

KAR-NBMG 


EL DESDICHADO 


37 


25 


22 


23 


CRISTIAN 

MFIOOY.'TONOVISA 


♦ NUNCA VOY A OLVIDARTE 


© 


NEW ► 


1 


KARINA 

m:;Lvy!n 


NUNCA TE OLVIDARE 


39 


38 


37 


11 


BANDA SUPERBANDIDO 

ANDREATONOYISA 


COSAS 


40 


26 


29 


6 


DYANGO 

POLYGRAM LATINtVPGO 


REY DE CORAZONES 



Artists & Music 



O Records with the greatest airplay gams this week. ♦ Victeoclip availability. <£> 1994, Billboard/BPI 
Cornrnunica lions. 



mm.- 




Selection oo 
Of Latin v 
Music! ▼ 



8963 CARROL WAY • SUITE "C" • SAN DIEGO • CALIFORNIA 92121 



• Knowiedgaable Latin Service Rep& 

• Best Prices Guaranteed 

• Catalogs and Ffyers 

• 100% Returns* ( on recommended products) TOLL FREE 



PHONE 
FAX 



(619) 695-8863 
(619) 695-3768 
1-800 -74- LATIN 



Emilio Estefan, Sony Said To Be Planning 
New Label Showcasing Sounds Of Miami 



fcSTEFAN + SONY TO WED?: A ru- 
mor has been swirling about for some 
time now that Emilio Estefan and 
Sony Music Entertainment are on the 
verge of forming a joint venture. 

No deal has been signed officially, 
but Estefan confirms he has been in 
meetings with Sony officials about 
forming a new label to be funded by 
Sony and operated by Estefan, who 
now manages his superstar wife Gloria 
and superstar-in-waiting Jon Secada. 

Estefan envisions the proposed la- 
bel, which would be based in his home- 
town of Miami, as doing for South Flor- 
ida what Motown did for Detroit — that 
is, put the region permanently on the 
international musical map. 

"We would like," he says, "to pro- 
mote all kinds of acts: Latin, R&B, pop, 
maybe a Latin/R&B hybrid." The deal 
could be inked as early as the end of 
this week. Estefan, incidentally, is 
putting together the soundtrack for 
Sylvester Stallone's upcoming film, 
"The .Specialist" 



U 



BC WELL REMEMBERED: If I 
had included a ''best boxed set" cate- 
gory in my critic's choice list last year, 
it undoubtedly would have gone to 
"UBC 50 Anos," a wonderful two-CD 
retrospective of classics authored by 
songwriters who constitute the Brazi- 
lian performing rights society Uniao 
Brasileira De Compositores (UBC). 

A promotional release compiled by 
upstart independent Natasha Records, 
"UBC 50 Anos" boasts 37 sparkling 
standards showcasing Brazil's broad 
musical landscape, ranging from Car- 
men Miranda's 1930s Camaval smash 
"Querido Adao" to Paralamas' late- 
1980s, socially perspicacious narrative 
"Alagados." Best of all, unlike the vast 
majority of Latin/Brazilian compendi- 
ums, this package contains informative 
liner notes, not only about the history 
of the UBC but also about the songs 
and their composers and performers. 

Natasha is mulling the possibility of 
releasing the UBC set commercially 
under a different title if the label can 
secure licensing agreements for all the 
songs. Here's hoping the label strikes 
paydirt. because "UBC 50 Anos" is one 
of the best multi-artist collections of 
Brazilian music ever assembled. 

VlNA DEL MAR UPDATE: Meren- 
guero supreme Wilfrido Vargas has 
been added to the Vina del Mar lineup, 
with Italian balladeer Ricardo Coc- 
ciante and Spanish troubadour Ale- 
jandro Sanz being selected as judges. 
Also due to perform at the song festival 
is underrated Mexican singer/song- 
writer Hemaldo Zuritga and Chilean 
musician/arranger Horacio Saavedra, 
who will conduct the festival orchestra. 

In addition, songs from 11 countries, 
including Indonesia, Australia, the 
U.S., Spain, and Italy, have been cho- 
sen for the competition. Among the 
other Latino countries represented are 
Argentina, Uruguay, Peru, Mexico, 
Brazil, Portugal, and Chile. 

Five folkloric songs from Chile also 
have been chosen by festival committee 
members Vicente Gaponov, Maria 
Luisa Sousa, Scottie Scott, Patricio 
Esquivel, Francisco Sazo, Rodrigo 
Torres, and Osvaldo Cadiz. The 35th 
edition of Vina is set to take place Feb. 







Notes 



by John Lannert 

16-21 at Vina del Mar, Chile. 

AlJVRM BATTLES Chicago Piracy: 
The U.S. Marshal, Chicago police, and 
investigators from the Assn. of Latin 
American Record Manufacturers 
(ALARM) seized several thousand 
counterfeit Latin music cassettes dur- 
ing a raid Dec. 13 in Chicago. 

Several tape duplicators, APEX ma- 
chines, and blank-cassette loaders also 
were seized during the raid, which tar- 
geted eight retail stores, one print 
shop, one distributor, and one manufac- 
turer of counterfeit cassettes. 

Two arrests were made during the 
seizures, with a warrant being issued 
for an additional arrest. The Issuance of 
the federal seizure orders came as the 
result of a seven-month investigation 
conducted by ALARM and the Chicago 
police department. 

ALARM director Bud Richardson 
said in a statement "The Chicago sei- 
zures tie into counterfeit-factory raids 
[on which] ALARM has assisted Cali- 
fornia authorities [in recent] months, in 
Fresno, Lodi, and Baldwin Park." 

KuBANEY'S NEW YEAR SALE: 
Kubaney has shipped 50,000 unit* of 



Pochy Y Su Cocoband's new "Mas Co- 
coband Que Nunca." The shipment 
tally is rather lofty for a small label. 
Kubaney also has released its 10th edi- 
tion of "Los Merengazos Del Aho," plus 
a self-titled compilation from venerable 
Dominican group Felix Del Rosario Y 
Sus Magos Del Ritmo. In addition, 
new product is out from Victor Wail 
("El Baile Del Buey Cansado") and 
Fernando Echavarrla ("Alto Con- 
traste"). 

CliART NOTES: Though the Barrio 
Boyzz's "Cerca De Ti" (EMI Latin) 
rules the Hot Latin Tracks roost for a 
fifth consecutive week, the song is 
starting to crater, which could open the 
door for Las Triplets' "Algo Mas Que 
Amor" (EMI Latin), now lodged in the 
top five for more than a month. Yuri's 
ascending "Detras De Mi Ventana" 
(Sony Latin) sports an outside shot at 
No. 1 for next week. 

Moving up fast: Ana Gabriel's Sony 
Latin entry "Luna" (10-6), Eros Ra- 
mazzotti's Arista single "Otra Como 
Tu" (37-22), and Gilberto Santa 
Rosa's endearing Sony Tropical num- 
ber "Buscame" (36-25). New on the 
chart: Venezuelan ballad stylist Kar- 
ina, whose axe-driven ballad "Nunca 
Te Ohidare" is a highlight of her muy 
smart Rodven album "Esta Es Mi 
Vida." 

Curious stat of the week: Pimpi- 
nela's debut PoIyGram Latino single, 
"El Amor No Se Puede Oh/idar," is the 
first-ever top 10 Hot Latin Tracks hit 
for the veteran brother/sister duo. 



Sanaa— 

Qp(?' DE IA DISTRIBUIDORA MAi 



GRANDE EN ELMUNDO 




TOLL FREE:BD0-329-7664 

OR 305-62 1 -0070 / FAX 62 1 -0465 
• ASXKHtMAemA 

SSIfl DISCOS C0MPACT0S. VIDE0LASER, CASSETTES, 



ACCES0RI0S, VIDEOS Y MUCH0 MAS! , 



; SIQ ANOS.VNI1V1 V3M • i3J)OW FDflW "? N3AQO^ 




• Invenlario Completo de • Complete Inventory 
Musica Latina: ol Latin Music: 

CD • Cassettes • 12" CD • Cassettes • 12 
Video Musicales Music Videos 

• Personal Bilingiie para • Knowledgeable 
Atender Sus Ordenes Sales Reps 

• Completamente • Fully Computerized 
Computarizado 

Local: 305 262 7711. Ask lor Gloria 
or Call Toll Free: 1 800 780 7712 
Fax: 305 261-6143 
WE ARE A SERVICE ORIENTED COMPANY 
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Bilboard-Oassical 50 

Compfted from a national wmpto of ratal Mora and nek aeiee reporti ooaectad. cornpaed. and prtMOM by 1 II 


Ear 


3 i' 


i 

£ £ 


A.RTIST 

ULWL A NUMBER (SUGGESTTD UST PAKE OR EQUIVALENT) TITLE 


® 


15 


7 


* * * Greatest gainer/no. 1 * * * 

VARIOUS in'EHSOLWO120«<149S.'24.9Bi1 week at No. 1 PIANO MASTERPIECES 


2 


3 


173 


CARR/DOM/PAV A LONDON 430*33 (1098 EQ 1 5 9E> IN CONCERT 


3 


4 


8 


BERLIN SVM. (WOHLERT) IAS£ plight ,»,«« MJS.9B) NUTCRACKER 


4 


5 


7 


NYC BALLET (ZINMAN) nonlsuch 79J94 c 1 0 98/ 1 6 9SI THE NUTCRACKER 
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VARIOUS ARTISTS RCA 60645 (5.98/9.98) TCHAIKOVSKY-GREATEST HITS 


45 
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2 
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ANONYMOUS 4 harmonia munch 907080 (13 96/18 00) AN ENGLISH LADY MASS 
VARIOUS ARTISTS OG 439149 (5 96 EQ/IO 9B> MAD ABOUT GUITARS 
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by Is Horowitz 

GoiNG ON RECORD: Sony Classical moves into the 
New Year in high gear, its recording pace undiminished. 
Except for early music and a sprinkling of rarities, how- 
ever, titles to be cut during January and February travel 
comfortably through the core repertoire. 

Appropriately enough, its 1994 recording program 
opened with a documentation of the Vienna Philharmonic's 
traditional New Year's concert, conducted this time by 
Lorin Maazel. Michel Glotz produced the live program 
of mostly Strauss waltzes, polkas, and assorted bon-bons. 

Also scheduled early in January was a recording of 
Strauss' (Richard this time) Horn Concerto No. 2 with 
Norbert Hauptmann as soloist, backed by the Berlin Phil- 
harmonic under Zubin Mehta. It will be coupled with 
Strauss' "Ein Heldenleben," taped live in mid-1992. Jan- 
uary sessions will also find Mehta and the Berlin cutting 
a batch of Liszt symphonic poems, including the rarely 
heard "Hunnenschlaeht." David Mutt ley is producer of 
both session groups. 

Inked in by Sony for February are Moscow sessions fea- 
turing young violinist Julian Rachlin as soloist in the 
Tchaikovsky and Prokofiev (No. 2) concertos, with Vladi- 
mir Fedoseyev fronting the Moscow Radio Symphony Or- 
chestra. The ubiquitous Mottley will produce the live con- 
cert recording. 

In a quick turnaround, Mottley flies to Amsterdam to 
supervise sessions with Carlo Maria Giulini and the 
Royal Concertgebouw Orchestra. Scheduled are several 
Ravel and Debussy titles, with the latter's "La Mer" the 
major work. They will appear on disc with Ravel's "Ma 



Mere 1'Oye," previously released. 

At about the same time, Sony will be taping a live concert 
with the Berlin Symphony under Claudio Abbado. Pro- 
grammed are the Tchaikovsky Symphony No. 5, and Mous- 
sorgsky's "Songs And Dances Of Death" with Anatoly Kot- 
cherga as bass soloist Michael Haas will produce. 

On the chamber music side, Sony's studio agenda for the 
period includes a recording of the Brahms Piano Quintet. 
An all-star group performs: Emanual Ax, Isaac Stern, 
Cho-Liang Lin, Jaime Larado, and Yo-Yo Ma. Steven 
Epstein is producer. Add another Brahms work, the Clari- 
net O^iintet, to be performed by Charles Neidich and the 
Juilliard String Quartet, with Wolf Erichson as pro- 
ducer. And Stern, with Yefim Bronfman at the piano, con- 
tinues his survey of the Mozart violin sonatas. Epstein is 
the producer. 

New LABEL: Koch International has begun releasing 
Berlin Classics, a Line of recordings drawn from the giant 
catalog of the former Deutsche Schallplatten of East Ger- 
many, acquired last April by the Edel Co. of Hamburg. The 
catalog, much of it long unavailable in the U.S. and Canada, 
holds some 2,000 vintage and more recent titles. About 250 
have already been remastered for CD by Edel. 

Among artists represented in early releases are conduc- 
tors Kurt Masur, Rudolf Kempe, and Franz Kon- 
witschny; tenor Peter Schrcier, and trumpet player Lud- 
wig Guttler. Some of Guttler's recordings have been 
available in this market on the Capriccio label. 

Some 15-18 catalog titles a month will be released here, 
says Jeanne McCafferty, Edel America VP based in North 
Hollywood, Calif. She says newly recorded titles will begin 
to appear next spring. 

LlVE MUSIC: Artistn-Ln- Radio, a project of the Concert 
Artists Guild to place young artists as performing staffers 
on radio, has added more stations to its string. KKGO Los 
Angeles and WTMI Miami will now participate, joining 
WQXR New York, which helped launch the program last 
year. 



O Albums with the greatest sales gams this week. • Recording Industry Aun. of America (RIAA) 
certification lor sales of 500,000 units. A RIAA certification lor sales of 1 million units. Greatest Gainer 
shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. EQ indicates 
equivalent prices for labels that do not issue list prices. © 1 994 Billboard/BPI Communications and 
SoundScan. Inc. 




by Jeff Levenson 

In THE 18 YEARS SINCE Pat Metheny first burst 
upon the jazz scene (his debut was "Bright Size Life," the 
label ECM), he has recorded an enormous amount of mu- 
sic — 18 albums or so as a leader, not counting the film 
scores, soundtracks, theater pieces, and collaborative ef- 
forts that dot his resume. He seems to be always working, 
either in the studio or on the road. 

Clearly, what sets him apart from the other musicians 
of his generation (he is almost 40) is his alchemist's in- 
stinct for discovering and transforming musical forms. 
How many musicians would dare investigate the musical 
commonalities linking Ornette Coleman, Astor Piaz- 
zola, and Milton Nascimento? (Of course, connecting 
threads run throughout, though few contemporary play- 
ers would endeavor to weave their own magic out of such 
seemingly disparate sensibilities.) 

In that respect, Metheny is rare — at once populist and 
experimental. 

To add to his current stats (he's got two albums on the 
Contemporary chart), Metheny's coming to bat as a pro- 
ducer on behalf of a singer named Noa; she's a star in 
her native Israel, but is less known here. Her eponymous 
debut, soon to be issued on Geffen, will underscore the 
guitarist's talent for recognizing talent 

"I heard something very unique in her," he said by tel- 
ephone recently. "I'd been told about her by Gil Dor, a 
student of mine who went to Israel. Then, [drummer] Bob 
Moses heard her and couldn't stop singing her praises. 
Finally, she came to New York, and we played together. 



She sounded like an original, though I did hear some 
Dolly Parton or Barbra Streisand in her. We decided to 
go into the studio before the pop guys could scoop her up." 

What Metheny was able to capture (with help from co- 
producer Steve Rodby ) is the sound of innocence. Noa's 
voice is a breeze — delicate, pure, lilting. She's not a jazz 
singer in the strictest sense of the term, but she possesses 
a jazz-inspired immediacy that both taps and lifts the 
spirit. Her point of view is a perfect match for that of Met- 
heny's — precisely why the guitarist can now add a formi- 
dable production credit to his long list of acheivements. 

"Noa has something special to say," he offers. "My con- 
tribution, really, was very simple. I just helped her say 
it" 

StANDARD(S) ISSUE: Sheena Easton can now add 
her name to the long list of pop vocalists who are con- 
vinced that covering jazz standards will instantly legiti- 
mize them as jazz singers (alas, Toni Tennille, we re- 
member . . .). "No Strings," her latest from MCA, 
produced by Patrice It us hen, includes the tunes "Body 
And Soul," 'The Nearness Of You," "How Deep Is The 
Ocean," and "Moody's Mood For Love." Will this be the 
record that puts Easton over the top as a jazz chanteuse? 
I'm afraid not. 

On THE ROAD: Amidst all the controversial spin con- 
trol and press attention (at-tensiw i ?) with which Jazz At 
Lincoln Center has had to contend, the institution's cele- 
brated/maligned orchestra is about to embark on its sec- 
ond national tour Jan. 21 through Feb. 26, covering 30 ci- 
ties. Gone from the 19-piece band (now directed by 
Marcus Roberts) are Marcus Belgrave, Roland Hanna, 
Norris Turney, Britt Woodman, and Jerry Dodgion; 
new to the aggregate, among others, are Joshua Redman 
and Jesse Davis. (Keep your ears open for trumpeters Ni- 
cholas Payton and Marcus Printemp; they are the new 
guys to hear.) 
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Rob Halford Sues EMI Over Pub Contract 

Says New Group's Music Exempt From Old Agreement 



■ BY TRUDI MILLER ROSENBLUM 



NEW YORK — Rob Halford, former 
lead singer of Judas Priest, has sued 
EMI April Music (a division of EMI 
Music), claiming that EMI's publish- 
ing contract with Judas Priest should 
not apply to Halford's music with his 
current band, Fight 

The lawsuit was filed Dec. 20 in 
U.S. District Court, Southern District 
of New York, by Halford, his publish- 
ing company Ebonytree Ltd., and 
Phoenix Music Ltd., which serves as 
the publishing company for his cur- 
rent material. 

According to the suit, 1982 and 
1986 agreements between Halford's 
publishing company and CBS Songs 
gave CBS Songs publishing rights to 
Halford-penned songs on eight Judas 
Priest albums. Only sue albums (all 
released by Columbia) were produced 
under the agreement, the last being 
the 1990 release "Painkiller." EMI 
now holds the publishing rights to 
the Halford material following its 
purchase of SBK's publishing inter- 
ests (which included CBS Songs) in 
1989. 

Halford left Judas Priest Sept 7, 
1992. The remaining members of the 
band still are signed to Columbia, but 
have not hired a new lead vocalist or 
recorded an album, and it is not clear 
whether they will continue to use the 



name Judas Priest. A Columbia 
spokeswoman said they are still 
signed under that name, but Hal- 
ford's attorney, Paul LiCalsi of Gold, 
Farrell & Marks, says the band was a 
legal partnership that has been dis- 
solved, and that the remaining mem- 
bers cannot use the name without 
Halford's consent 

The dispute arises from the word- 
ing of the publishing agreement, 
which states that if Halford makes 
any records independently of the 
band during the term of the agree- 
ment, CBS Songs gets the publishing 
rights to all Halford-penned songs on 
those records. 

According to the lawsuit, EMI Mu- 
sic claims that since only six Judas 
Priest albums were delivered, the 
agreement is still in effect, and EMI 
is entitled to the publishing rights for 
"War Of Words," the current Epic al- 
bum by Fight 

The lawsuit disputes this, arguing 
that according to the terms of the 
publishing agreement, if the band 
has not released an album in three 
years, has broken up, and no longer 
records under the name Judas Priest, 
the agreement is terminated. Since 
Halford has left the band and it is un- 
clear if the remaining members will 
make further recordings, the publish- 
ing agreement should be considered 
terminated, the lawsuit says. The suit 



asks for a judgment declaring the 
parties' rights and obligations. 

"The contract was conceived to be 
of very finite duration, until the 
eighth Judas Priest album. Now Ju- 
das Priest doesn't exist anymore and 
potentially there will never be an 
eighth album," says LiCalsi. "[Hal- 
ford] is in this limbo state where po- 
tentially the duration of this publish- 
ing contract could go on forever. The 
days of slavery are over, and there 
should be an end to the term of the 
contract" He adds, "There have been 
attempts to work this out with EMI, 
but they have been ignored. Halford 
had no choice but to try to get the 
court to clarify the terms of the 
agreement" 

"Our point of view is that the band 
hasn't broken up," says EMI Music 
Publishing chairman Martin Bandier, 
noting that the other members are, 
still together. "Whatever songs he's 
written belong to us, and we value 
him as one of our artists. He's been 
one of our artists for many years. 
We're kind of disappointed that he 
left the group, since he was the lead 
singer, but the fact that he's decided 
to leave doesn't exonerate him from 
living up to his agreement with us." 



NSAI LETTERS 

(Continued from pafjr S) 

petition is to free co-writers from the 
contractual demand that they reduce 
their rates. "Of course, we think that 
the singer/songwriter shouldn't be 
laboring under that [condition], ei- 
ther. But that is a contractual thing 
that comes with the signing of a rec- 
ord deal. However, we think that for 
the songwriter, that is an unfair prac- 
tice." 

NSAI "has not sought alliances [in 
this effort] from any other songwrit- 
er group," Rogers says. 

Liberty Records, a division of EMI, 
banished its controlled composition 
requirement several months back, ac- 
cording to Rogers, but subsequently 
reinstated it. Executives at Liberty 
were unavailable for comment at 
press time. 

The letters to Sony and Matsushita 
were written in Japanese and signed 
by all the professional songwriters 
on NSAI's board of directors. 

Those signing the petition were 
Richard Leigh, Wayland Holyfield, 
Harlan Howard, Becky Foster, 
Layng Martine Jr., Peter McCann, 
Lisa Palas, Kenny O'Dell, J. Fred 
Knoblock, Allen Reynolds, Pat Alger, 
Jim Rushing, Beth Neilsen Chapman, 
Allen Shamblin, and Sonny Curtis. 

NSAI has alerted the heads of 
Nashville labels that the campaign is 
under way. 

Rogers declines to specify if her 
group has a follow-up plan should its 
petitions fail. "We're going to see 
what happens," she says. "I'm hop- 
ing that there's going to be some kind 
of response, one way or the other. 
But past this, I'm not sure." 

While the push for change is ema- 
nating from Nashville's country mu- 
sic community, Rogers stresses that 
the aim is to free all songwriters 
from the controlled composition 
handicap. 
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EAST RIVER DRIVE 


6 


S 


15 


SPYRO GYRA grp 97 1 4 


DREAMS BEYOND CONTROL 


7 


£ 


27 


GEORGE BENSON warner Bros 26685 


LOVE REMEMBERS 


! 


3 


5 


VARIOUS ARTISTS GRP 9728 

G 


P CHRISTMAS COLLECTION VOL. Ill 


CD 


15 


6 


MARCUS MILLER PRA60201 


THE SUN DON'T UE 


10 


RE-ENTRY 


HOLLY COLE TRIO Manhattan 81 iwcapitoi 

' V, - :r...'-.,F IN FJFD 


© 


20 


7 


RONNY JORDAN 4Th a bwav 4»4060islano 


THE QUIET REVOLUTION 


12 


9 


23 


PATMETHENY gefte~24601 


THE ROAD TO YOU 


© 


13 


23 


GEORGE HOWARD grp 9724 


WHEN SUMMER COMES 


® 


14 


9 


JAZZ AT THE MOVIES BAND 

■: '■ • V!,. A MAN AND A WOMAN SAK AT THE MOVIES 


© 


19 


37 


THE JAZZMASTERS FEATURING PAUL HARDCASTLE 

2021 THF JAZZMASTERS 


It 


11 


15 


BELA FLECK AND THE FLECKTONES 

WARNER BROS 45328 THREE FLEW OVER THE CUCKOO'S NEST 


17 


15 


37 


LEE RITENOUR grp 9697 


WES BOUND 


11 


17 


33 


MICHAEL FRANKS reprise 45227 


DRAGONFLY SUMMER 


19 


12 


55 


DAVID SANBORN • elektra61272 


UPFRONT 


20 


lb 


25 


THE RIPPINGTONS rs 


N ; . 


© 


RE-Uin 


LARRY CORYELL rii ■-.-(., 


FALLEN ANGEL 


22 


21 


42 


PATMETHENY geffen 24468- 


SECRET STORY 


© 


RE-ENTRY 


WARREN HILL RCA6632I 


DEVOTION 


24 


24 


33 


MILES DAVIS warner Bros 26938* 


DOO BOP 


25 


22 


31 


NAJEE EMI 9940QERG 


JUST AN ILLUSION 



C~~) Albums with the greatest sales gains this wee* # Recording Industry Assn. Of America (RIAA) certification 
tar sales ot 500.000 units A RIAA certification tor sales of 1 million units with each additional million 
indicated by a numberal following the symbol. All albums available on cassette and CD. 'Asterisk indicates vinyl 
available. © 1994, Billboard/BPI Communications, and Sound Scan, Inc. 
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Success Rains Down On Samuel Bayer 

'Teen Spirit 9 Director Builds Diverse Resume 



■ BY DEBORAH RUSSELL 

LOS ANGELES — Two years have 
passed since an unassuming video 
named "Smells Like Teen Spirit" cata- 
pulted a grunge band called Nirvana 
into the MTV generation's collective 
consciousness. 

The clip, reeled on a $30,000 budget, 
marked the directorial debut of Samuel 
Bayer, a former production assistant 
and art school graduate who was more 
surprised than anyone that the video 
received any airplay at all. 

And just as Nirvana's career ex- 
ploded soon after the band's major-la- 
bel debut, Bayer's own career blasted 
off into a nonstop directorial frenzy 
that already has resulted in some 50 
videos and a number of longforms. 

"I shoot my own stuff, and in my 
first year a lot of my work looked very 
dark, like the Nirvana video," says 
Bayer, who has since diversified his 
technique to create such colorful clips 
as Blind Melon's "No Rain" and Rush's 
"Stick It Out," as well as such cine- 
matic works as Melissa Etheridge's 
"Come To My Window" and Pat Bena- 
tar's "Somebody's Baby." 

His long list of credits includes vid- 
eos for John Lee Hooker, Ozssy 
Osbourne, Fishbone, the Jesus & Mary 
Chain, and Iron Maiden, among othere. 
Throughout his career, he has tended 
to work with the same crew, which he 
credits with much of his success. 

"I had a real bad-boy reputation 
when I started out, and people were 
scared to work with me," says Bayer. 
"I'm tenacious and stubborn. I'm a con- 
trol freak, and you pay a price for 
that" 

Bayer, who holds a bachelor of fine 
arte degree in (vainting, says he treats 
each video as an "art project." His di- 
recting influences are steeped in the 
German expressionistic films of the 
'30s, and he cites such directors as 
Stanley Kubrick and Martin Scorsese 
as his primary sources of inspiration. 

A recent thrill, he notes, was direct- 
ing actress Juliette Lewis in the dra- 
matic Etheridge shoot Lewie portrays 
a broken-hearted woman locked in a 
cell after attempting suicide. Actual di- 



alog breaks into the music as Lewis' 
manic rantings meld with stark per- 
formance vignettes by Etheridge. 

"That shoot was totally intense," 
says Bayer. "[Lewis} is an amazing ac- 
tress, and it was so exciting to work 
with someone like her. We treated half 
of the day like a movie, working off a 
script. I felt like a real director." 

An entertaining medium like music 
video, Bayer says, "can be important," 
alluding to Benatar's heart-WTenching 
video "Somebody's Baby." The clip fea- 
tures homeless people, mental pa- 
tients, AIDS victims, and child prosti- 
tutes who relate their dreams and 
aspirations through captions as Bena- 
tar and her band [)erform the song in 
a stark black-and-white setting. 

"It was a very emotional experi- 
ence," says Bayer, who admits he was 
disappointed by the lack of commercial 
exposure the difficult video received. 
"We really tried to reach these people. 
The song Is about a world that treats 
you as though you're less than human, 
and Pat is the type of artist who has 
the integrity to pull this off." 

Such serious subject matter is a far 
cry from Bayer's vivid and uplifting 



"No Rain" video. "That job was the 
perfect video at the right time," says 
the director, who used the opportunity 
to rebel against the music video indus- 
try's post-Nirvana perception of him. 
"Everybody wanted this dark look, and 
I decided to make a colorful, pretty 
video. It's my happiest video, and un- 
fortunately it's the only one I have." 

Bayer's latest quest is to develop his 
career in the commercial arena, and 
last yew he signed with the Venice, Ca- 
1 if. /New York-hased company HSI 
Productions to pursue that goal. In ad- 
dition, he is pitching a film project, and 
he's writing a movie that he describes 
as a "cross between Wayne's World' 
and 'River's Edge,' " 

Bayer says he feels "really lucky" 
that his reality as a director differs 
radically from his pre-Nirvana days as 
a production assistant At that time, his. 
10-minute spec reel was an artsy col- 
lage of black-and-white images backed 
by jazz and blues music. "I think the 
only reason I got 'Smells Like Teen 
Spirit* was because my reel was so 
bad," he says. "They probably thought 
this is so horrible we can make a really 
horrible video with this guy.' " 



PRODUCT/ON NOTES 



LOS ANGELES 

• Asymmetrical Productions di- 
rector John Went worth shot 
Front 242's Epic video "Animal." 
Joel DeLoach produced. 

• One World Productions' Bob 
Kubilos directed Fem 2 Fern in 
"Obsession." Kim Haun directed 
photography; Eric Deutsch produ- 
ced. In addition, One World's Laur- 
ice Bell is the eye behind Will 
Downing's new Mercury clips "Do 
You Still Love Me" and "Love's A 
Place To Be." Arturo Smith di- 
rected photography; Steve WilHs 
produced. 

NEW YORK 

• Propaganda Films director 
Stephane Sednaoui is the eye be- 



Clips And Makers. Kristin Hersh and Michael Stipe (holding hands) met in Athens. 
Ga.. to shoot a clip for "Your Ghost," the lead single from "Hips And Makers," 
Hersh's debut solo set for Sire/Reprise. Katherine Dieckmann, center, directed. 



hind Bjork's Elektra video "Big 
Time Sensuality." 

• The A&R Group's David Do- 
bkin directed Intelligent Hood- 
lum's latest clip "Return To The 
Life" for A&M. Nina Dluhy produ- 
ced. In addition, 
A&R Group director Bronwen 
Hughes reeled Big Head Todd & 
the Monsters' new Warner Bros, 
clip "It's Alright" with producer 
Jessica Cooper. 

• DNA director Kevin Bray 
reeled Shara Nelson's Chrysalis 
U.K. video "Uptight" with producer 
Mike Alfieri. Joe DcSalvo directed 
photography. 

OTHER CITIES 

• DNA director Piers Plowden 

is the eye behind Alan Jackson's 
new Arista outing, "Who Says You 
Can't Have It All." Pat Darrin di- 
rected photography; Rhonda Hop- 
kins produced. 

• Propaganda's Greg Gold di- 
rected Aretha Franklin's Arista 
video "Pride" on location in Chi- 
cago. 

• Mark O'Connor's new Warner 
Bros, video "The Devil Comes Back 
To Georgia" features appearances 
by Charlie Daniels, Johnny Cash, 
Marty Stuart, and Travis Tritt. 
Gustavo Garzon of Planet Pictures 
directed the shoot on location in 
Nashville, Birmingham, Ala., and 
Branson. Mo. Tom Calabrese pro- 
duced. 

• Modivation Films director 
Modi recently reeled footage of a 
Smashing Pumpkins concert in 
Atlanta. The footage, produced by 
Merrill Ward, will be used in a 
forthcoming longform from Virgin. 



Anglo Acts Dominate 
Playlist At MTV Latino 



TILLING THE PIPELINE: MTV 
Latino, which launched Oct, 1, plays 
more like its Anglo counterpart than 
we originally would have expected, 
with a playlist dominated by such 
English-speaking rock acts as Blind 
Melon, Bryan Adams, Aerosmith, 
Bon Jnvi. Meat Loaf, U2, and the 
like. About 20% of the programming 
mix includes clips by such Latin acts 
as EMI's La Portuaria and Leon 
Gieco, as well as Sony's Ratones 
Paranoicos and Franco Dc Vita, 
but the majority of videos could just 
as well show up on the standard MTV 
playlist 

Bruno DelGranado, MTV La- 
tino's director of talent 
and artist relations, ex- 
plains: "A tot of the major ^^^m 
Latin artists haven't re- 
leased albums since our 
launch date," he says. "We 
have a number of older 
Latin videos in recurrent 
rotation, but they don't ap- 
pear on the playlist." 

A major problem in the 
Latin music community is 
a lack of focus on video 
production, with low- 
budget clips of substand- 
ard quality dominating the 
mix, DelGranado says. 
"We have very high stand- 
ards, just like MTV U.S.," 
he notes. 

When I ,atin label execu- 
tives complain that MTV 
Latino air time — which 
could be filled by the genre's top-sell- 
ing artists — actually is consumed by 
Anglo rock groups, DelGranado 
points to country music's biggest star 
to defend his programming strategy. 

"Just because an act sells a lot of 
records doesn't mean it fits our musi- 
cal format," he says. "Garth Brooks 
may sell millions of records, but he 
doesn't get played on MTV." 

But, says DelGranado, things are 
looking up. A number of Spanish art- 
ists who do fit the network's format, 
including Argentina's Gustavo Cer- 
ati and Spain's Mecano and Kosario, 
have releases set for early "94. 

"Some bands are beginning to ask 
us for our opinion in terms of video 
production," he says. "We'd rather 
have a label spend $50,000 on one clip 
than $5,000 apiece on 10 clips." 

In an ideal w 7 orld, MTV Latino 
w r ould program 40^-50^ Latin clips 
with the rest of the programming rel- 
egated to Anglo artists he notes. 

Dead BEAT: Tom Petty's new 

MCA video "Mary Jane's Last 
Dance," starring bankrupt actress 
Kim Basinger as a corpse who's 
caught Petty*! fancy, has to be one of 
the most revolting pieces of tape 
we've seen lately. Maybe director 
Keir McFarlane of Palomar Pictures 
was going for the camp factor, but we 
couldn't get behind the "Weekend At 
Tom's" concept. And how intriguing 
that Basinger, who passed on the 
part of a living — albeit limbless — 
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by Deborah 
Russell 



"Boxing Helena," would partake in 
this necrophiliac rock fantasy. 
Bkeechl 

We PREFER INSTEAD to ap- 
plaud the efforts of the folks at the in- 
dependent label Night Vision Pro- 
ductions, based in S. Windsor, Conn. 
The clip, "Don't Make Me Choose," 
by the Voices Of Reason, axamines 
the issue of homelessness with a 
unique twist: Group members actu- 
ally are homeless. 

Singer/songwriter/therapists Lor- 
rie Wesoly and Shayna Matlin, who 
also are the principals of Night Vi- 
sion, wrote the song early last year to 
help force state legislators 
to focus on the personal is- 
sues of homelessness in 
Connecticut. After per- 
forming the tune for resi- 
dents of a YWCA shelter in 
Hartford, the duo realized 
the track's impact would be 
enhanced by the subjects' 
own participation. 

Since then, the Voices Of 
Reason choir has per- 
formed "Don't Make Me 
Choose" at numerous ben- 
efits, seminars, and politi- 
cal rallies. Wesoly and 
Matlin recorded the track 
with about 60 homeless 
singers and have pnxluced 
a video in conjunction with 
Central Connecticut State 
University. Beverly Mit- 
zel shot and edited the 
footage, which includes a minidocu- 
mentary tracking the lives of the 
homeless participants. 

"Our goal was to give a human face 
to homeless people," says Wesoly. 

The poignant, 17-minute video 
opens with vignettes of people des- 
cribing their descent into homeless- 
ness, segues into the actual music 
video, and closes with the same peo- 
ple detailing their hopes, dreams, and 
some tangible success stories. 

"This piece is a call to action," says 
Matlin. "These are people who have 
had an unfortunate thing happen to 
them, and we need to understand 
that they have value." 

More on the pro-social 

Tip: PolyGram Video teams with the 
Red Hot Organization to raise AIDS 
awareness via the Feb. 22 release of 
the 65-minute video "No Alterna- 
tive," featuring live performances by 
Smashing Pumpkins, Goo Goo 
Dolls, Buffalo Tom, the Breeders, 
and Suede. Also included are short 
films try Jim McKay & Michael 
Stipe, Matt Mahurin, and Tamra 
Davis . . . "Rock Out The Earth," 
produced by Orlando, Fla. -based 
Amxm International, is an hourlong 
magazine/music video show with 
theme-oriented segments showcasing 
environmental/global issues . . . Con- 
grats to MTV Networks chairman/ 
CEO Tom Frcston, who will receive 
the 1994 Humanitarian Award from 
the T.J. Martell Foundation for Leu- 



character in the controversial film kemia. Cancer, and AIDS research. 
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FOR WEEK ENDING JAN. 2, 1994 



Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

* * NEW ADDS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD 



Black tnle fljinmenl Television 

14 hour* djilv 
1899 9th Street Nt. 
Washington, DC 20018 

1 Domino. G«H0 Jam 

2 Mint Condition. U S«nd Me Swingm' 

3 Term Campbell. Can We Talk 

4 Snoop Dour Oogg. What's My- 
5Zhane.HeyMr, D.J 

6 Earth. Wind t Fire. Spend The. 

7 Freddie Jackson, Make Love Easy 

8 M*ze/ Frank ie Beverly, The Mom 

9 Jade, Don't Walk Away 

10 Whit y Houston, I Will Always 

1 1 Silk, Freak Me 

12 Natifhly By Nature. Hip Hop. 

13 Janet Jackson, That's The Way... 

14 Mary J. Slige . You Don't Have To .. 
15Xscjpe,JustKickin It 

16 Bebrlace, Never Keeping Secrets 

17 Hi-Five. Never Should've Let You Go 

1 8 Jody Wailey. Your Love Keeps.. 

19 Brum Mc Knight. After The Love 

20 Bobby Brown, Something In. . 

2 1 Dr. Ore, Nuthtn' But A "G" Thang 

22 SWV, Right Here/Human Nature 

23 Color Me Badd. Time And Chance 

24 Ralph Tresvant Who's The Mack 

25 Ce Ce Peniston, I'm In The Mood 

26 Diana Ross, The Best Years Of. . 

27 Salt-M-Pepa/En Vogue. Whatta M 

28 Jade, I Want'cha Baby 

29 Cypress Hill. I Am t Go«n Out. . 

30 Jeru The Damaut. Come Clean 

* * NEW ADOS * * 



Continuous programming 
2806 0 pry I and Or., 
Nashville, TN 37214 

1 Owigfri Yoakam, Fast As You 

2 Faith HriL Wild One 

3 Sawyer Brown, The Boys And Me 

4 Aaron Tippin, The Call 01 The Wild 

5 Doug Stone. I Never Knew Love 

6 Toby Keith, A Little Less Talk 

7 Boy Howdy. She'd Give Anything 

8 Clav Walker. Live Until I Die 

9 Suzy Bogguss, Hey Cinderella 

10 Clint Black. State Of Mind 

1 1 John Michael Montgomery, I Swear 

12 Cartene Carter, I Love You.. A 

1 3 Brother Phelps. Were You Really 

1 4 Ricky Van Shetion. Where Was I 

15 Gibson Miller Band. Stone Cold. 

16 Thsha Yearwood, The Song 

17 Neal McCoy. No Doubt About It* 

18 Mark O'Connor. The Devi*... t 



1 9 Vlnce Gill. Tryin' To Get Over... < 

20 Martina McBrtde, Life *9t 

2 1 Emmylou Harris, Thanks To You • 

22 Shaver With Brother Phelps, Live . 
2 3 Doug Super nam. I Don't Call Him... 

24 Mary^hapin Carpenter, He...* 

25 Chris LeDoux. For Your Low 

26 Le« Roy ParneN, I'm Holding. . 

27 Evangeline. Let's Go Spend Your 

28 George Jones. High Tech Redneck 

29 Travis Trrtt, Worth Every Mile 

30 Tracy Bvrd, Why Don't That... 

3 1 Brooks 4 Dunn, Rock My World 

32 Steve Warmer, Drivin' And Cryin' 

33 Shelby lynnt, Tetl Me I'm Crazy 

34 The Mavericks, What A Crying... 

35 Ronnie Milsap, I'm Playing For You 

36 Ricky Lynn Gregg, Three Nickels... 

37 Shawn Camp. Conlessin' My Love 

38 Blackhawk. Goodbye Says it All 

39 Billy Dean, We Just Disagree 

40 Daron Norwood, if It Wasn't. . 

41 McBnde 4 The Ride. No More... 

42 Turner Nichols, She Loves To... 

43 Collin Rare, That's My Story 

44 Becky Williams, The Trouble. 

45 Dennis Robbins, Mona Lisa On 

46 Randy Travis. Wind In The Wire 

47 Bellamy Brothers, Hot 

48 Jlmmie Dale Gilmore. I'm So... 

49 Lome Morgan, My Favorite Things 

50 Tim McGraw. Indian Outlaw 

• Indicate* Hot Shot* 

* * NEW ADDS * * 



K 

Continuous programming 
1515 Broadway. NY. NY 10036 

1 Guns N' Roses, Estranged 

2 Aerosmith, Amazing 

3 Cher/Beans ft Butt-Head. I Got 

4 Tom Petty/Haartbreahers, Mary 

5 Stone Temple Pilots, Creep 

6 Gin Blossoms, Found Out About... 

7 The Breeders, Cannonball 

8 u 2. Stay 

9 Snoop Doggy Dogg, What's My. 

10 Adams/Stewart /Sting, All For 

1 1 Tom Braxton. Breathe Again 

12 Salt N Papa, Shoop 

13 Nirvana, All Apologies 

14 US 3. Cantaloop* 

15 Mar. ah Carey, Hero 

1 6 Bryan Adams, Please Forgive Me 

1 7 MelaHica. Fade To Black 

18 John Meilencamp. When Jesus 

1 9 Janet Jackson, Again 

20 Danzig, Mother' 

21 Blind Melon, Tones Of Home 

22 Deep Forest, Sweet Lullaby* 

23 Rage Against Machine, Freedom* 

24 Dig. Believe* 

25 Salt N Pepa/En Vogue, Whatta M 

26 Nirvana, Ail Apologies" 

27 Blind Melon, No Rain 



28 Joan Jett/Bleckhearts. I Love... 

29 Dr. Ore, Nuthin' But A "G" Thang 

30 Cypress Hill, insane In The Brain 

31 Meat loaf, I'd Do Anything For Love 

32 10.000 Maniacs, Because The.. 

33 Onyx, Slam 

34 Red Hot Chili Peppers, Soul ... 

35 Nirvana. Heart-Shaped Box 

36 Soul Asylum. Runaway Train 

37 Aerosmith, Livin' On The Edge 

38 Rod Stewart, Having A Party 

39 Candlebo*. You 

40 Domino. Getto Jam 

41 Pearl Jam, Animal 

42 Arrested Development, Mr, Wendal 

43 Ugly Kid Joe. Cat's In The Cradle 

44 Janet Jackson, Thai's The Way... 

45 Janet Jackson, II 

46 Smashing Pumpkins, Today 

47 Cypress Hill. I Ain't Gom' Out 

48 Kate Bush. Rubberband Girl 

49 Stone Temple Pilots, Plush 

50 Spin Doctors, Two Princes 

** Indicates MTV Exclusive 
* Indicate* Bun Bin 

* * NEW ADDS * * 

Saft-HRepa/EnVogue, Whatta Man 
Meatloaf. Rock And Ron Dreams... 
Del Leppard, Miss You in A Heartbeat 
Phil Collins, Everyday 
Counting Crows, Mr Jones 
Elton John/RuPaul. Don't Go.. 
Xscape. Understanding 
Ce Ce Peniston, Im In The Mood 
Joshua Kadison, Jessie 
Dinosaur Jr.. Out There 
Cracker, Low 
Cry Of Love, Bad Thing 



OTNN 

THE NASHVILLE NETWORI. 

The Heon of Couniry 



30 hours weekly 
2806 Opryland Dr.. 
Nashville. TN 37214 

1 Sawyer Brown, The Boys And Me 

2 Trisha Yearwood, The Song 

3 Faith Hill, Wild One 

4 Doug Supemaw, I Don't Call... 

5 Steve Wanner, Dnvm' And Cryin' 

6 Owight Yoakam. Fast As You 

7 Aaron Tippin, The Call Of The Wild 

8 Doug Stone. I Never Knew Love 

9 Toby Keith. A Little Less Talk 

1 0 Boy Howdy, She'd Give Anything 

1 1 George Jones, High Tech Redneck 

1 2 Brother Phelps. Were You Really 

13 Suzy Bogguss, Hey Cinderella 

14 Clint Black, Slate Of Mind 

1 5 Collin Raye. That's My Story 

16 Mark O'Connor. The Devil Comes. 

1 7 Carlene Carter, I Love You... 

18 Chris LeDoux, For Your Love 

19 Parton, Wynette. Lyme, Silver T 

20 Travis Tritt Worth Every Mile 

21 Brooks ft Dunn, Rock My World 



22 Little Texas, God Blessed Texas 

23 Billy Ray Cyrus, When I'm Gone 

24 Billy Dean, We Jusl Disagree 

25 John Michael Morrtgomery, I $*ejr 

26 Neal McCoy, No Doubt About It 

27 Shaver/Brother Phelps, Live ... 

28 Vince Gill. Tryin' To Get Over You 

29 Martina McBride, Lite #9 

30 Emmylou Harris, Thanks To You 

# SY NEW ADOS * * 



VHI 



Continuous programming 
1515Broadway, NY. NY 10036 

1 Mariah Carey, Hero 

2 Janet Jackson, Again 

3 Michael Bolton, Said l loved... 

4 Adams/Stewart/Sting, All For L 

5 Kenny G, Sentimental 

6 Billy Joel. All About Soul 

7 Jimmv Cliff. I Can See Clearly Now 

8 Bryan Adams, Please Forgive Me 

9 Donald Fagen, Snowbound 

1 0 Frank Sinatra/Bono. I've Got... 

1 1 Elton John ft Ktkl Dee, True Love 

1 2 Toni Braxton, Breathe Again 

1 3 Rod Stewart. Having A Party 

14 Joshua Kadi son, Jessie 

15 Celine Dion. The Power Ot Love 

16 Deryl Hal, Stop loving Me... 

17 Steve Winwood. Higher Love 

18 k. d. lang. Just Keep Me Moving 

19 Tom Petty. Mary...» 

20 Meat Loaf. I'd Oo Anything For Love 

21 Rod Stewart. This Old Heart 01. 

22 Madonna. Vogue 

23 Chris Isaak. Wicked Game 

24 Janet Jackson, Love Will Never 

25 En Vogue, My Lovin* 

26 Ace Of Base, All That She Wants 

27 Tevin Campbell, Can We Talk 

28 Paul Simon. You Can Call Me Al 

29 Elton John, Simple Life 

30 UB40, Higher Ground 

ft Indicate* Five Star Video 

* * NEW ADDS * * 

Bruce Springsteen, Streets Of. . 
Linda Ronstadt, Heartbeats. 
Richard Marx, Now And Forever 
MeaHoal, Rock And Roll Dreams . 



THE CLIP LIST, 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING JAN 8, 1994. 



BOS 



Continuous programming 

12000 Biscayne Blvd. Miami. FL 33181 

AMERICA'S NO. 1 VIDEO 

Salt-N-Pepe, Whatta Man 

BOX TOPS 

2 Pac, Keep Ya Head Up 

A Tribe Called Quest, Award Tour 

Brown /Houston, Something In... 

Bebyf ace. Never Keeping Secrets 

Bio hazard/ On yi, Judgment Night 

Blood And Crips, Steady Dippm' 

Blood And Crips, Piru Love 

Cher. I Got You Babe 

Oe La Soul, Ego Tnppin* 

Domino. Ghetto Jam 

Dirty Rotlen Scoundrels. Gangsta Lean 

Eazy-E. Real Compton City G's 

Hi-Five, Never Should . . 

Ice Cube, Really Doe 

Intro, Come Inside 

Jodeci, Cry For You 

K7. Zunga Zeng 

Luke. The Hop 

Mariah Carey, Hero 

Masts Ace. Inc.. Born To Roll 

MC Ren, Same 01' 

Meat Loal. I'd Do Anything For Love 

NKT06, Dirty Oawg 

Patra, Think (About It) 

Queen Latitah, U.N.I.T.Y. 

R. Kelly, Sex Me 

Salt-N-Pepa. Shoop 

Shaoutlle O'Neal. Skill; 

Snoop Doggy Dogg. What's My Name 

Spice 1, The Show 

Tevin Campbell. Can We Talk 

Toni Braxton, Breathe Again 

Too Short. Money In The Ghetto 

Wu-Tang Clan. Da Mystery Of.. 

ADOS 

Chantey Savage, Betcha'll Never Find 
Joan Jett, 1 Love Rock ft Roll 
Meat Loaf, Rock ft Roll Dreams . . . 



Continuous programming 
1111 Lincoln Rd 
Miami Beach, FL 33139 

Meat Loaf, I'd Do Anything For love 

La Portuaria, Sefva 

Culture Beat. Mr. Vain 

Guns N' Roses. Estranged 

Radiohead, Creep 

Bryan Adams, Please Forgive Me 

Bon Jovt, l Beheve 

Pel Shop Boys. Go West 

Ratone Paranoicot, Vicio 

Leon Gieco. Los Saliens De Charty 




TELEVISION 



Five hours weekly 
223 225 Washington St 
Newark. NJ 07102 

Tom Petty. Mary Jane's Last Dance 
A-N.G.. London Bridge 
Rage Against The Machine, Freedom 
Mavis Staples, Blood Is Thicker . . 
The Wonder Stuff, Full 01 lift 
Porno For Pyros, A Little Sadness 
Juliana Hatfield Three. For The Birds 
Urge Overkill. Positive Bleeding 
To Be Continued. One On One 
Brork, Big Time Sensuality 
Shas, Yours 

Frank Smatra/Bono, I've Got You 

The Blue Hearts, Hangin' Noose 

Tashan, Love Is Forever 

TIC. Sleigh Ride 

J. Spencer, Thtnkm' About You 

Sheryf Crow, Leaving Las Vegas 

Type 0 Negative, Christian Woman 

Woopdpecker, HiHbily Song 

Main Source, />>-,.■; ■in. Nw! 



Q3K93IK91 

Continuous programming 

1 1 500 91h St N, St Petersburg, FL 

33716 

Bryan Adams, Please Forgive Me 

Mansh Carey, Hero 

Jimmy Cliff. I Can See Clearly Now 

Phil Collins, Everyday 

Billy Joel. All About Soul 

On mar bebert. Snakecharmer 

Anne Murray, Make Love To Me 

Parton. Lynn, Wynette, Silver. . 

Ace Of Base. All That She Wants 

Tony Bennett, Steppin' Out 

Candy Duller, Pick Up The Pieces 

Alan Jackson. Mercury Blues 

Elton John, True Love 

Joshua Kadi son. Jessie 

Frank Sinatra/Bono. I've Got You 

Dwight Yoakam, Fast As You 

10,000 Maniacs. Because The Night 

Jackson Browne, I'm Alive 

Mary Chapin Carpenter, He Thinks . 

Dave Koz, You Make Me Smile 

Linda Ronstadt. Heartbeats. 

Rod Stewart, Having A Party 

Clay Walker, Live Until I Die 

Trisha Yearwood, The Song ... 

Five l ,' 2-hour shows weekly 
Signal Hill Dr. Wall, PA 15148 

Geoff Moore, Evolution . . . Redefined 

White Heart, Heaven Of My Heart 

Steve Taylor, Bannerman 

Wayne Watson. Walk In The Dark 

DC Talk. Jesus Is Just Alright 

Petre, Just Reach Out 

Mark Heard, Treasures . 

The Winana, Payday 

The Prayer Chain, Like I Was 

Dakoda Motor Co.. Grey Clouds 

Midnight Oil, Outbreak Of Love 

First Call Freedom 

Two Hearts, Miracle 

Bryan Duncan, iW?n ' C r"~ -i 



DeGermo And Key. God Good Devil ... 
Mr. Mister. The Border 
Ptul Keaggy. I Will Be There 
Soul Asylum. Runaway Train 

WW OR 

One hour weekly 

2 1 6 W 0 n ,o. Chicago. IL 606 1 0 

The Shamen. Coming On 

Thrill Kill Knit Blue Buddah 

Teenage Fanclub, Hang On 

Smashing Pumpkins, Today 

Gin Blossoms. Found Out About You 

Lemonheads, Into Your Arms 

Concrete Blonde Heal It Up 

Poguea, Tuesday Morning 

Machines Of Living Grace. Butterfly 

Rage Against The Machine, Freedom 

Big Hat. Stories 

Certain Distant Suns, Bitter 

KM- DM Drug Agamst War 



AMERICANA 



Michael Martin Murphey, Big Iron 
Kirk Whelum. Love (s A Losing Game 
Jeff Allen. You Can't Take It With You 
J. Spencer. Thmkln' About You 
The Tallys, God Is With Us 
Tracy Byrd, Why Oon't The.,. 
Evangeline. Let's Go Spend . 
Michael Johnathon. Walden 
John Michael Montgomery, I Swear 
John Lauderdale, Maybe 
Frank Sinatra/Bono, I've Got You . . 
David Michael Starr, It's Later . . . 
Ottmar Liebert, Snakecharmer 
Dan Seals, Everything That Glitters 
Mary Chapin Carpenter, He Thinks . . 
T ravelin' Light Makin' Whoopee 
Susie Luchsingar, I Don't . . . 
Rachel Rachel, I Will Stand By You 
Randy Travis. Wind In The Wire 
Dale Daniels, You Gave Her Your Name 



Aleaialine 



ZOVK: WORLD MUSIC HV THE 
WEST INDIES 

By Jmelyne Guilbault, xvith 
Gage Averitl, Edouard Benoit, 

Gregory Rubens 
(University of Chicago Press, 
$24.95) 

In necessary synch with a trend to- 
ward the inclusion of compact discs 
with ethnomusicological books, this in- 
vigorating reference w ork and compan- 
ion CD of the Antilles' sexy zonk dance 
sound will lift readers out of their easy 
chairs and their complacency about the 
nonreggae aspects of Caribbean pop. 

The massively popular Kassav, a 
group made up of natives of Martinique 
and Guadeloupe who currently live in 
Paris, are generally credited with 
breaking zouk in the West Indies. The 
band's name is creole for cassava, the 
Afro-Caribbean flour staple, and the 
music it plays takes its name from Mar- 
tinique's creole term for a party. To 
grasp the marriage of both, imagine an 
uninhibited jump-up wherein people 
get acquainted by means of suggestive 
tempos and a powdery body rub. 

In the '70s future Kassav bassist/ 
composer Pierre-Edouard Decimus 
took note of the ethnic pride and na- 
tionalist upsurges within and between 
the two French Antilles islands of Mar- 
tinique and Guadeloupe. The hippest 
club music of the time was a bubbly 
groove, propelled by horns and guitars 
and heavily influenced by Haiti's "mini- 
jazz," which quickly became known as 
cadence. Decimis, w ho was then in Gua- 
deloupe's preeminent Les Vikings 
band, further modernized these ele- 
ments with programmed disco rhythms 
and harsh electric guitar riffs, while re- 
viving the traditional gwo ka drums of 
Guadeloupe's Diaspora-rooted past. 

Only a music whose psychic axis is 
the libidinous Paris nightlife could so 
successfully merge elements urbane 
and instic, Pan-African and Pan-Euro- 
pean. The peasant proprieties and 
naughty creole sense of high society 
that once characterized the biguine- 
steeped dance halls of Guadeloupe be- 
came blurred in the mid-'60s as moth- 
el's stopped chaperoning teen-age girls 
to balls. Since then, the hot-spirited 
Antilles as a whole has never looked 
back. 

What is captured via the crazy inclu- 
siveness of modern zouk Is a richly so- 
phisticated blend of Ughtning in a bot- 



tle: astringent strains of salsa, soca, 
Afro-Cuban soloing, the makossa throb 
of Cameroon, festive Parisian disco- 
funk, plus loads of flirtatious serendip- 
ity. Connoisseurs can now choose from 
such sub-genres as frenetic zouk-6efo?f 
(concrete ), flowing zouk -love, and frivo- 
lous zouk-pop, all of them drenched 
with a glowing potion of creole bra- 
vado. 

Author/editor Guilbault, an associate 
professor of music at the University of 
Ottawa, spent more than four years re- 
searching and compiling this meticu- 
lous but tenderly understanding analy- 
sis, and it's a landmark achievement. 

JOCELYNE GUILBAULT 




The hybrid ethos of the Antilles has 
become a strong cultural identity at 
home and on the Champs-Elysees, and 
if leftist ideologues and bystanding mu- 
sic critics regret that zouk can't pull 
away from the French aspects of its 
pedigree, then superstar acts Like Kas- 
sav, Sakiyo, Gazolinn, and singers 
Francky Vincent, Tanya St. Val, 
former Miss Guadeloupe .loelle Ursull, 
and Kassav vocalist Jocelyne Beroard 
retort that such silly carpers can't ac- 
cept historical realities. 

Meantime, listening only once to the 
addictive undulations of Bernard's "Sa 
Ki Ta La" or Eric Vigal's "Pa Fe Mwen 
La Perm" is like two lovers promising 
never to touch in the moonlight. As- 
suming they could hold back, why 
would they bother to try? 

TCMOTHY WHITE 




Kassav gathered at the 1989 release of its album "Majestick Zouk.' 
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Wembley To Run Tokyo Venue 

Ambitious Facility To Host Music, TV, More 



Collins Set Is Germany's 
Fastest-Selling Album Ever 



■ BY WOLFGANG SPAHR 



HAMBURG— Phil Collins" al- 
bum "Both Sides" has become 
the fastest-selling album in Ger- 
many since sales figures have 
been tracked, claims WEA Mu- 
sic, the British star's label here. 

"Both Sides" sold more than 
one million copies in three weeks 
after its release, and at the end of 
1993 had topped the country's al- 
bum charts for the four vital pre- 
Christmas shopping weeks. 

Gerd Gebhardt, Warner Music 
Germany managing director, 
says, "Never before has an act 
sold so many copies in such a 
short time. This album is the fas- 
test-selling album in the history 



■ BY GLENN SMITH 



TAIPEI— Taiwan's Rock Records & 
Tapes has signed an agreement with 
S,vnco Culture Coi*p. to acquire the lat- 
ter's holdings of recorded songs and 
copyrights. 

The significance of the deal lies in 
the fact that Synco's music is the well- 
spring of Taiwan's current mainstream 
Mandarin pop and many of its songs 
remain classics. 

According to local press reports, the 
deal canned a price tag of $1.2 million 
though company spokesmen would not 
comment on the amount. It is not 
known whether any multinational la- 
bels considered a bid though several of 
them want to bolster their local reper- 
toire presence. 



of the German record market." 

WEA has marketing plans for 
the album through the end of 
1994. One of the campaign's high- 
lights has been an l,800-sq.-ft. 
megaposter appearing in major 
German cities to promote the al- 
bum, a technique that could help 
to break another record, says 
Gebhardt. "There's a great possi- 
bility that WEA will get an entry 
in the Guinness Book of Records 
for the biggest advertising poster 
ever seen for a pop artist." 

After the campaign is over, 
segments of the giant posters will 
be auctioned off to support Col- 
lins' aim of benefiting the home- 
less. 

(Continued gjj gggg .iS) 



"I believe this is the last big batch 
of songs that can be bought in the 
Taiwan market at a flat fee," says 
Sunny C.K. Lin, VP in charge of Rock's 
publishing arm. Music Stone. "The 
purchase has increased our current 
ownership of roughly one thousand ti- 
tles by about a third." 

Although the task of inventorying 
the holdings of Synco is not yet com- 
plete, Lin says then arc approximately 
200 catalog albums and music rights to 
at least 800 songs, as well as a handful 
of recently signed artists on contract. 

Established in 197fi, Synco became 
Taiwan's first youth-oriented record 
company when it began conducting tal- 
ent searches on the Island's campuses 
via its Golden Melody Contests. It 
(Continued on pvai 



■ BY STEVE McCLURE 



TOKYO — Wembley Leisure, a 
subsidiary of British sports and en- 
tertainment group Wembley PLC, 
has announced plans to open a 
35,500-sq.-ft. multipurpose enter- 
tainment complex called the Venue 
in Tokyo this spring. 

The Venue will be located in the 
former MZA concert hall complex 
and will include facilities for live 
performances, fashion shows, and 
corporate functions, as well as TV 
and recording studios, bars, and a 
restaurant. The facility will be op- 
erated by Wembley subsidiary 
The Venue Co. Ltd. ' 

"The Venue Tokyo marks the 
first [stage] in a major Asia Pacific 
plan to introduce high-profile, me- 
dium-size event spaces," Wembley 
Leisure said in a statement re- 
leased here last month. 

MUSIC EVENTS. TV STUDIOS 

"Our ultimate aim is the creation 
of an internationally recognized 
entertainment facility in Japan," 
said Simon Rees, president of the 
Venue Co., during a press confer- 
ence held to announce the project. 
Appearing at the press conference 



was British group Duran Duran, 
who performed a two-song acous- 
tic set. 

"The Venue Tokyo will cooper- 
ate with Japanese and interna- 
tional television networks in host- 
ing regular music events and will 
also promote strong working rela- 

Venue Tokyo marks 
the first stage in an 
Asia Pacific plan. 9 

tionships with Japanese record 
companies, promoters, agents, and 
corporate sponsors," the press 
statement said. 

Specifically, the Venue's backers 
plan to use TV program AX- 
WAVE, for which Wembley Japan 
acts as a "special adviser," as an 
outlet for programs recorded at 
the new facility. Wembley also 
plans to use the Venue as a base 
for a radio show and a magazine, 
although details concerning these 
projects have yet to be announced. 

Coordinating development of 
the Venue will be Chris Holmes, 
Wembley Japan's GM for new 



business development. 

The former MZA site to be occu- 
pied by the Venue is beside Tokyo 
Bay, near the eastern end of the 
newly constructed Rainbow- 
Bridge spanning the bay. Wemb- 
ley is counting on the bridge and 
an eventual monorail link to bring 
customers to the Venue from other 
parts of Tokyo. 

Wembley has been operating in 
Japan since 1988 through subsidi- 
ary Wembley Japan Ltd., a joint 
venture with major trading house 
Nissho Iwai. Wembley is best 
known in Japan for helping the 
popular Juliana's disco with sales 
promotion and advertising. 

The announcement of the Venue 
follows a similar move by Tokyo- 
based independent dance label 
Avex Trax (see related story, page 
35). which recently unveiled plans 
to develop a restaurant/disco com- 
plex in the Roppongi entertain- 
ment district. Industry observers 
say both projects are calculated 
risks in Japan's current recession, 
the Venue project in particular, 
since its success depends on its 
ability to lure people away from 
the center of Tokyo and its attend- 
ant nightlife. 




More, More, More! 4 Non Blondes held the top of the Swiss album charts for 
12 weeks in a row. while the single "What's Up" was No. 1 for 15 consecutive 
weeks. On their one and only Swiss date at Zurich's Volkshaus, Warner Music 
Switzerland and distributor Musikvertrieb presented the band members with a 
double-platinum award for sales of 100,000 for "Bigger, Better, Faster, More!" 
Among those seen here with the band are Warner Music Switzerland managing 
director Claude Nobs and Jack Dimenstam, president of Musikvertrieb. 



Taiwan's Rock Label 
Acquires Synco Holdings 



Radio, Rights Plug Holes In Dutch Industry 



Producers Lay Claim To Fees 



I BY WILLEM HOOS 



AMSTERDAM — Dutch record producers have formed a 
pressure group to get a share of the money they claim is 
due to them from the neighboring rights legislation. 

The Netherlands is one of the last European countries to 
enact legislation giving lights to performers and producers, 
including the right to remuneration for performances. The 
law took effect July 1. 1993. 

Top producers Hans van Hamers and Tom Peters are the 
initiators of the GONG group, a Dutch acronym for Assn. 
of Inde|)endent Dutch Sound Pi-oducei-s. Other promiment 
Dutch pnxlucers to join GONG include Peter de Wijn, Peter 
Koelewijn. Ben Liebrand, brothers Rob and Ferdi Holland, 
Jochem Fluitsma, Eric van Tijn. and Henk Temming. 

Amsterdam entertainment lawyer Paul van der Kraft is 
coordinator and spokesman for GONG. He and the members 
of GONG's board have approached SENA, the organization 
that divides the sums collected from neighboring rights in 
the Netherlands. It is expected that tens of millions of Dutch 
guilders will be divided among GONG's members annually. 

SENA's managing director, Hans van Berkel, says he is 
"highly amazed, to put it mildly" by GONG's activities. "In 
recent years, the D>utch piwlucers have shown no interest 
at all in the various aspects of the neighlx>ring rights legisla- 
tion. Now that it's time to divide the money, they are. all of 
a sudden, interested, and want their share." 

SENA had intended to divide the neighboring rights 
money on a 50-5() Itasis between the performing artists and 
the record companies involved in the production of sound 
carriers. 

Now that GONG has presented itself as a third party, 
SENA has a problem. Van der Kraft hopes that a solution 
will be found before the spiing. Van Berkel also predicts that 
a settlement will be reached within a few months. "The diffi- 
culty, however, is that neighboring rights legislation doesn't 
consider the independent record producer as a participating 
party." Van Berkel says. "You could say that an indejR'ndent 
record pi*oducer is a continuation of a record company." 



Commercial Stations To Launch 



I BY CHRIS FULLER 



AMSTERDAM — Holland's music industry is gearing up for 
the launch of the first-ever countrywide commercial terres- 
trial radio frequencies, due to be allocated Jan. 21 by the 
government. The new channels, which will have access to the 
same mass audience long monopolized by Dutch public 
broadcasters, are seen as a source of revenue to the Dutch 
industry, an important promotional tool, and a stimulant to 
the advertising market. 

Some 27 applicants are in contention for two FM "bun- 
dles" of regional channels — which together, effectively form 
national networks — plus at least one AM frequency. Hope- 
fids include six privately owned, Dutch-based outlets cur- 
rently on the air but limited to cable or regional distribution. 

Paul Solleveld, deputy managing director at IFPI affiliate 
NVPI, notes, "Needless to say, we hope the frequencies go 
to strong music formats. It's a great opportunity for com- 
meiical radio to get on terms with the public, and also stim- 
ulate the advertising market." Radio's share of total adver- 
tising in Holland traditionally has been very low, hovering 
between fflt and '&k of the country's ad spend. 

Solleveld's enthusiasm is bolstered by recently introduced 
copyright legislation obliging commercial radio stations to 
pay full neighboring lights fees. This new income source — 
WQfth up to $11 million in the first year — follows a disap- 
jwint ing drop of principal sound •carrier sales and a spiraling 
problem of parallel snports and counterfeits. The new mon- 
ies will be collected by SENA, a body representing the rec- 
ord industry, artists, and producers' unions. 

Among contenders are the U.K.'s classic FM. the Radio 
Caroline Partnership, and the Gibraltar-based Eurojazz, 
while Dutch newspaper publishers De Telegraff and We- 
gener and French media conglomerate Hachette are among 
consortia seeking to establish news and talk stations. 

The stakes are high. Holland's current commercial play- 
ers—among them the Radio 10 group, Happy RTL, Radio 
638, and Rupert Murdoch-owned Sky Radio — command 25*# 

(Corltni urii hi- jHtfji .j'i) 
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U.K. Black Music Awards Gain Industry's Respect In 2nd Year 



■ BY KWAKU 



LONDON— Mica Paris, Dina Carroll, 
M-People, Jamiroquai, D-Influence, 
Apache Indian, and Shaggy were some 
of the winners at the second Black Mu- 
sic Awards (BMA) held at the Hippo- 
drome club here in December. The 
BMA is the first awards ceremony ded- 
icated to honoring black British music 
artists. 



Compared to the skepticism shown 
at last year's awards, there was much 
more industry support this year. BBC 
Radio One, television, and cable broad- 
casters covered the event. Most of the 
winners were on hand to pick up their 
plaques, and they were joined by celeb- 
rities from the world of entertainment 
and sports. Those present included Sy- 
bil, Kym Mazelle, Maxi Priest, world 
boxing champion Chris Eubank, boxer 



Frank Bruno, former Olympic javelin 
champion Tessa Saunderson, and "Bri- 
tain's answer to Oprah Winfrey," TV 
presenter Chrystal Rose. 

Shaggy, winner of the best interna- 
tional newcomer award for reggae, 
sang a medley of his hits, "Oh Caro- 
lina," "Big Up," and "Nice And 
Lovely." Paris, named best female 
R&B singer, said "Rubbish!" to those 
who think Britain doesn't have black 



music talent. 

'What can I say? I'm chuffed (de- 
lighted)," said a rather hesitant Jay 
Kay of Jamiroquai upon picking up the 
best R&B newcomer plaque. "Sort it 
out," he added, admonishing those rec- 
ord companies not giving enough sup- 
port to black artists. 

Pauline Henry performed a lively 
version of "Heaven," her hit with the 
band Chimes, after picking up the best 



R&B video award for "Too Many Peo- 
ple," her debut solo hit. The members 
of D-Influence, not expecting to win 
the best dance group award, took ages 
to get through the audience to receive 
their plaque. 

Other winners included A&M artist 
Carroll (female dance singer), Island 
artist Don-e (male R&B singer), de- 
Constmction/RCA artists M -People 
(R&B group), Go Disca/PolyGram art- 
ist Gabrielle (R&B newcomer), ffrr/ 
London Records' General Levy (male 
reggae singer), Island artist Apache 
Indian's "Boom Shak-a-lak" (reggae 
video), and 10-year-old Shamyka John- 
son (female reggae newcomer). 

"We've got a multitude of black Brit- 
ish talent and the record companies are 
making money out of them, but they're 
not getting the recognition," said Mark 
Anthony, a young black community 
worker in London's notorious inner- 
city area and the instigator of the 
BMAs. Disappointed that, except for 
Seal, he saw no other black winner at 
last year's Brit Awards, he vowed to do 
something about it. Despite having no 
music industry connections, he was 
able to organize the first BMA last 
year. 

1993 Sales Up For 
German Publishers 

■ BY WOLFGANG SPAHR 



HAMBURG— After a fiat year in 
1992, the 450 music publishing com- 
panies that are members of the Ger- 
man Music Publishers' Assn. re- 
ported a gratifying increase in 
business in 1993. 

Sales volume for the previous year 
was about $323 million, of which $94 
million came from sheet music alone. 

The figures were reported by Dr. 
Hans-Henning Wittgen, managing di- 
rector of the association in Bonn. The 
organization is still collecting its fig- 
ures, but a double-digit increase in 
sales is expected to take 1993's total 
over the $350 million mark. 

The positive trend in sales in the 
music publishing business is a result 
of the growing demand for music. 
'There is an increase in private radio 
and television broadcasting stations 
attempting to project their image 
through their music programs," Witt- 
gen said. "In addition to the all-pre- 
vailing pop music programs, these 
stations are also broadcasting more 
and more serious music. And this is 
only one aspect of the positive trend 
in the music publishing business." 

The dangers to the business posed 
by the illegal photocopying and dupli- 
cation of copyrighted sheet music 
have not yet been warded off, despite 
the prohibition of photocopying, Witt- 
gen says. "Modern photocopying 
technology is fostering the increase in 
the number of pirated copies," he 
adds. "One serious consequence to be 
reckoned with is that publishing 
houses will be compelled to narrow 
the range of their repertoire, to the 
detriment of the consumer." 

Figures used in this story are at 
conversion rates of $1 = DM 1.70. 




to coincide with our annual "brits around the world" special, 
Billboard directs its attention to the remarkable Cliff Richard, 
this salute will provide a look back and a look forward 
at Cliff Richard's extraordinary career. 

ISSUE DATE: FEBRUARY 12 
AD CLOSE: JANUARY 18 

Join Billboard in celebrating this tremendous talent! 
Pat Rod Jennings: 44-71-323-6686 



34 



BILLBOARD JANUARY 15. 1994 



International 



Sony Music Publishing Looks To Give N.Z. Songwriters A Break 



I BY GRAHAM REID 



NEW ZEALAND — With a rapidly ex- 
panding roster of artists, the publish- 
ing division of Sony Music Entertain- 
ment Ltd. in New Zealand has 
emerged in the past 18 months as the 
largest domestic publisher in the coun- 
try. 

'This music business is multi-fac- 
eted these days," says Paul Ellis, 
A&R manager and general manager of 
the publishing division. "It's not just 
about making records and playing 
gigs." 

A former rock journalist and man- 
ager of such artists as Shona 



Laing and Fan Club, Ellis has ex- 
tended Sony's interests into the local 
publishing area with the support of 
Sony New Zealand managing director 
Michael Glading. The domestic pub- 
lishing division was set up two years 
ago by Glading with then-Sony em- 
ployee Mike Chunn, a former member 
of Split Enz and now general manager 
at the Australasia Performing Rights 
Assn. 

In recent months, representatives of 
APRA and the Australasian Mechani- 
cal Copyright Owners Society 
(AMCOS) have spoken at seminars 
around the country, educating musi- 
cians about publishing issues. 



Ellis was formerly a consultant for 
Australian-based publishers Wamer- 
Chappell and "knew there were tal- 
ented songwriters here not getting the 
breaks. So we saw the opportunity of 
putting them through Sony, and hope- 
fully giving them the opportunity of 
some success." 

The list of signees to Sony's publish- 
ing division is growing steadily. It in- 
cludes the Straw People, a local studio 
duo that has produced Moana & the 
Moa Hunters and the jazz-influenced 
Greg Johnson Set; singer/songwriter 
Andrew Fagan; Graeme Downes of the 
Verlaines; Guy Wishart; and a young 
rock band, the Holy Toledos, whose de- 



but album for Sony, "Blood," will be re- 
leased next year in a half-dozen terri- 
tories, including Canada and the U.S. 

"Domestically, it has been a building 
process," says Ellis, "and the Verlaines 
is one of our crowning jewels this 
year." 

Downes and the Verlaines appear on 
the current "No Alternative" collection 
from Arista/BMG and another artist on 



that album, Barbara Manning, covers a 
Verlaines song. The band has had a 
credible track record with college radio 
in the US. 

But the biggest coup for Sony and its 
writers has been an exclusive deal to 
supply music for the New Zealand tele- 
vision soap opera "Shortland Street," 
which airs five nights a week in prime 

(Continued on ]nujt' .IS) 



Dance Labels In Germany, 
Japan Prepare For Future 



EMI Hosts International Media Event BMG ' S ^ Move 



Top artists from a variety of EMI labels 
took part in the second international 
media junket hosted by U.K.-based EMI 
Music International. The six-day promo 
tour began in Atlanta, with interviews 
and concerts by Blind Melon and Lenny 
Kravitz. and went to Chicago for 
Richard Marx interviews and a preview 
of his upcoming album. A Garth Brooks 
press conference and concert, and a 
playback of the new Frank Sinatra 
album hosted by producer Phil Ramone 
followed. The junket drew 25 
journalists, from Australia, Argentina, 
Brazil, Japan, Mexico. New Zealand, 
Taiwan, and Venezuela. Shown, from 
left, are Scott Greer, manager of 
international artist development, Capitol 
Records; Vivian Gueler, international 
product manager, Virgin Records 
America; Kravitz; Virginia Irving, 
marketing manager, international. EMI 
Music; and Mario Ruiz, VP of marketing, 
international, EMI Music. 




I BY DOMINIC PRIDE 



Producer Phil Ramone, left, is 
interviewed by Yaz Noya, a free-lance 
journalist from Japan. 



Garth Brooks socializes with 
Taiwanese journalists. Shown, from 
left, are Mark Ryan of ICRT Radio: An- 
Tin Lai of BCC Radio; Brooks; Caroline 
Chia, marketing manager of EMI 
Taiwan; Pang-I Pu of the newspaper 
Ming Sheng Bo; and Mark Cheng of 
the newspaper Liberty Times. 





Michael Horrocks of Australia's Video 
Smash Hits, right, jokes around with 
Blind Melon lead vocalist Shannon 
Hoon. 



Richard Marx mingles with journalists from Argentina. Shown in back row, from 
left, are Sergio Marche of Channel 1 1 TV; Leonardo Fernandez of Rock & Pop 
FM; Alejandro Cacciola of FM Hit Radio; Juan Simoneili, marketing director for 
EMI Odeon Argentina; Javier Febre of the newspaper Clarin; and Juan Alberto 
Badia of Channel 1 1 TV. In front, from left, are Marx and Carolina Glucksman of 
FM 100. 



LONDON — BMG has bought out the 
stake held by two of the three founders 
of Logic Records, the Frankfurt-based 
dance label that produced Snap! and 
broke Dr. Alban internationally. 

Producers Luca Anzilotti and Mi- 
chael Muenzing have sold their stake to 
BMG Ariola Munich, which already 
held a majority stake in the label, argu- 
ably the most successful of Germany's 
major-label dance imprints. BMG now 
owns an estimated 90% of the label, al- 
though neither Logic nor BMG was 
willing to confirm that 

The move leaves Matthias Martin- 
sohn as sole managing director of the 
company. At last year's PopKomm fes- 
tival, Martinsohn announced his inten- 
tion to take Logic onto an international 
footing, planning offices in the TJ.S. and 
Japan to add to its London offices, 
which opened in 1991. Those plans still 
stand, says Martinsohn, but the com- 
pany will look to the Japanese market 
only after the end of its deal with li- 
cense partner Future Music. 

A statement from Muenzing and 
Anzilotti said: "Due to the successes of 
the past few years, Logic has grown 
considerably. The consequences were 
increased administrative and financial 
tasks, which impeded our creative 
work." 

Martinsohn says the split is an "am- 
icable separation," and says he will 
continue to run the famous Omen club 
in Fi^kfurt with Muenzing and DJ/ 
producer Sven Vaeth. 

The Snap! name and catalog will 
move with Muenzing and Anzilotti to a 
new creative venture linked to BMG 
Ariola. 

"In any case, we had to survive with- 
out Snap!" says Martinsohn, who cites 
Dance 2 Trance as one of many other 
acts with which they are working. 
Logic also played a part in building 
Haddawav as an artist 



Avex Trax Diversifies 

■ BY STEVE McCLURE 

TOKYO— Tokyo-based independent 
dance label Avex Trax is expanding to 
ensure its long-term future after Ja- 
pan's current techno dance boom ends. 

The Avex group already includes 
publishing, computer system design, 
and concert promotion operations. Its 
expansion plans include a disco/restau- 
rant complex, a recording studio, and 
an "underground" record label, group 
chairman Tom Yoda said at a press 
conference here Dec. 15. 

Two new group companies, Velfarre 
Corp. and Cutting Edge Inc., will over- 
see the group's restaurant/disco and 
underground label operations, respec- 
tively. "Avex's seven group companies 
form an integrated multimedia produc- 
tion group whose synergetic efforts 
will yield cultural software and infra- 
structure," the company said in a state- 
ment. Since its establishment in 1988, 
Avex's annual sales have risen from 
100 million yen ($780,000) to 7.3 billion 
yen {$67.5 million) in the year ending 
August 1993. The company specializes 
in licensing foreign dance tracks — 
about 500 annually — but recently has 
begun to develop domestic dance-ori- 
ented acts such as TRF and m.aA.T. 

One of Avex's biggest success stories 
is its series of techno-oriented compila- 
tions marketed under a tie-in with 
Tokyo's popular Juliana's disco. Sales 
of each title in the series average 
200,000 units. 

Following the success of Avex Rave 
*93, a free dance marathon held at the 
Tokyo Dome Aug. 7, Avex decided to 
go into the disco business on its own. 
"Only a relatively few people go to dis- 
cos in Japan," says Yoda. "The indus- 
try hasn't done enough to attract more " 
customers. One reason is the lack of an 
entertainment infrastructure that is 
both well-located and has an attractive 
environment" 

(Continued on pnqc jgj 



NETHERLANDS TO GET COMMERCIAL RADIO 



(Continued ftvm page S3) 

of the total market 

EMI Music Holland promotions co- 
oixlinator Reinhold van Gerrisheim fa- 
vors Happy RTL — an offshoot of RTL- 
4 TV — and Radio 538 over the rest of 
the Dutch field "because they play far 
more new records... It's a very exciting 
development because the stations will 
be reaching people in their cars and on 



their mobile stereos. 

Meanwhile, a local lobbying group 
for Dutch-produced product the Cona- 
mus Foundation (funded partly by 
Dutch rights body BUMA/STEMRA), 
is backing two outsiders. Radio North- 
sea International and Holland FM, be- 
cause of their high domestic content 
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8 


WHY DO FOOLS FALL IN LOVE THEORY SONY 


29 


14 


YOUR LOVE DIANA ROSS EM 


32 


NEW 


SPIN DOCTORS POCKET FULL OF KRYPTONITE 

EPIC 

BEE GEES SIZE ISNT EVERYTHING polydor 

FRANK SINATRA DUETS catteoe 

PRINCE THE HITS I paoieypauk 

CROWDEO HOUSE TOGETHER ALONE capteoe 

MICHAEL CRAWFORD A TOUCH OF MUSIC IN THE 

NIGHT TasTAjt 


1 


NEW 


ANDY LAU FALLING IN LOVE warner musk ft new 




7 
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PLEASE FORGIVE ME BRYAN ADAMS aim 
BREATHE AGAIN TON! BRAXTON FjMG 


30 


27 


LONG TRAIN RUNNIN' (SURE IS PURE REMIX) 

THE DOOBIE BROTHERS wmmr 


33 
34 
35 
36 
37 


23 
18 
33 
NEW 
16 


2 


NEW 


MELODY 

LEON LAI CHATEAU DE REVE toi-gram 




6 

2 
1 


LEMON U2 island 

ALBUMS 

BRYAN ADAMS SO FAR SO GOOD asm 
JOHN McDERMOTT DANNY BOY emi 


31 
32 
33 


25 
31 
NEW 


1 WILL ALWAYS LOVE YOU WHITNEY HOUSTON 

ARISTA 

1 AIN'T GOIN- OUT LIKE THAT CYPRESS HILL 

MM IJMM 

TOWER OF STRENGTH THE MISSION vertgo 


3 

4 

5 


NEW 

NEW 

2 


VIVIAN CHOW GREATEST HIT & NEW SONGS 
POLYGRAM 

SAMMI CHENG REVENGE capital artists 
JACKY CHEUNG WAIT FOR U UNTIL MY 
HEARTACHE polygram 
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FRANK SINATRA DUETS EMi 


34 


NEW 


MY HOUSE TERRORVISION total, vegas 


39 


NEW 


GO WEST ACES S KINGS - THE BEST OF . 
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5 


JACKY CHEUNG BLESSING polygram 




7 
4 
NEW 


THE ROLLING STONES JUMP BACK '71 "93 virgin 
CROWDED HOUSE TOGETHER ALONE emi 
TOM PETTY/HEARTBREAKERS GREATEST , . MCA 


35 
36 
37 


30 
34 
40 


RUNAWAY TRAIN SOUL ASYLUM CtXuuBiA 
BIG TIME SENSUALITY BJORK 0>*E Iittu INDIAN 
GOT TO GET IT CULTURE BEAT epic 


39 
40 


NEW 
NEW 


CMRYSALLS 

U2 ZCOROPA islano 

THE BEATLES 1967 1970 pariophonc 


7 
8 
9 


4 

6 
1 


AARON KWOK MERRY CHRISTMAS capital artists 
CHARLIE VEUNG FEELING OF LOVE EMI 
ANOY HUI NEVER FALL IN LOVE LIKE THIS 
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MEAT LOAF BAT OUT OF HELL II virgin 


38 


NEW 


TIME OF OUR LIVES ALISON LIMERICK arista 












BEFORE capital artists 




10 


MICHAEL JACKSON DANGEROUS Sony 


39 


NEW 


WHOOMP! (THERE IT IS) TAG TEAM CLUB TOOLS 








10 




LINDA WONG LOVE IS MY WHOLE LIFE IS NOT 


9 


NEW 


MARIAH CAREY MUSIC BOX Sony 


40 


35 


Y.M.C.A. "93 REMIX VILLAGE PEOPLE 












ENOUGH POLYGRAM 


10 
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GUNS N' ROSES THE SPAGHETTI . GEEEEN 
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HITS OF THE WORLD 



EUROCHART HOT 100 VS^ 
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NEW 
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NEW 
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NEW 
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NEW 
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NEW 
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16 


17 


NEW 
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19 


NEW 


20 
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SINGLES 

I'D DO ANYTHING FOR LOVE (BUT I WON'T DO 

THAT) MEAT LOAF mWOIn 

PLEASE FORGIVE ME BRYAN ADAMS AIM 

THE SIGN ACE OF BASE mega 

TRUE LOVE ELTON JOHN & KIKI DEE RDCKf ! 

GO WEST PET SHOP BOYS paslophonf 

BASE TAKE THAT bca 

CRYIN' AEROSMITH geffen 

CAPELLA U GOT 2 LET THE MUSIC imfrnal dance 

MR SLOBBY MR BL06BY destiny 

LIVING ON MY OWN FREDDIE MERCURY 

PARIOPHONE 

STAY/I'VE GOT YOU UNDER MY SKIN U2/FRANK 
SINATRA & BONO suvw 
MAXIMUM OVERDRIVE 2 UNLIMITED htte 
RUNAWAY TRAIN SOUL ASYLUM columbu 
GOT TO GET IT CULTURE BEAT mnce poo. 
THE RIVER OF DREAMS BILLY JOEL Columbia 
BOOM! SHAKE THE ROOM JAZZY JEFF & FRESH 
PRINCE JM 

FOR WHOM THE BELL TOLLS BEE GEES K*«Mf< 
TWIST ft SHOUT CHAKA DEMUS & PLIERS mango 
WILD WORLD MR BIG COCONUT 
I MISS YOU HADDAWAY COCONUT 



BRYAN ADAMS SO FAR, SO GOOD mm 

PHIL COLLINS BOTH SIDES wngin 

GUNS N' ROSES THE SPAGHETTI INCIDENT? 

GEFFEN 

MEAT LOAF BAT OUT OF HELL II virqn 

ELTON JOHN DUETS DOCKET 

FRANK SINATRA DUETS cM-mx 

PET SHOP BOYS VERY parlopmowe 

TAKE THAT EVERYTHING CHANGES «CA 

DIE PRINZEN ALLES NUR GEKLAUT hansa 

MARIAH CAREY MUSIC BOX cqlumbji 

MICHAEL BOLTON THE ONE THING Columbia 

THE BEATLES 1962-1966 apfu 

4 NON BLONDES BIGGER, BETTER. FASTER. 

MORE! INTERSCOPt 

DOMINGO. ROSS. CARRERAS CHRISTMAS IN 
VIENNA MM 

BILLY JOEL RIVER OF DREAMS Columbia 
THE BEATLES 1967-1970 apple 
ROLLING STONES JUMP BACK '71 -'93 virgin 
UB40 PROMISES AND LIES oep international 
DIANA ROSS ONE WOMAN - THE ULTIMATE 
COLLECTION el* 

LISA STANSFIELD SO NATURAL arista 



SWEDEN < GLF1 12/24/93 



LAST 
WEEK 

NEW 



SINGLES 

ALL FOR LOVE ADAMS/STEWART/STING a&m 

PLEASE FORGIVE ME BRYAN ADAMS AIM 

I'D DO ANYTHING FOR LOVE (BUT I WONT DO 

THAT) MEAT LOAF virgin 

IN COMMAND ROB N' RAZ ulegrau 

THE SIGN ACE OF BASE mica 

VART TOG DEN SOTA LILA FLICKAN JUST 0 

rtLlGRAM 

TOMTEN E' FULL RONNY & RAGGE aipma 

CRYIN' AEROSMITH geffen 

TRUST ME PANDORA paaoooa 

COME ON AND DO IT PANDORA pandora 

ALBUMS 

BRYAN ADAMS SO FAR SO GOOD aam 
MAGNUS UGGLA ALLA FAR PASAR coiuweiA 
CHRISTER SJOGREN ANDUGA SANGER VOL 2 
NMG 

GUNS N' ROSES THE SPAGHETTI INCIOENT* 
GCFFIN 

ACE OF BASE HAPPY NATION U.S. VERSION mega 
REBECKA TOMQVIST A NIGHT LIKE THIS em. 
PHIL COLLINS BOTH SIDES we» 
BJORK DEBUT mothcr 
JUST D TRE AMIGOS telegram 
MARIAH CAREY MUSIC BOX COllimfm 



BELGIUM (IFPI BelgiurrVSABAM) 12/17/93 
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6 
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7 
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8 


8 


9 


9 


10 


NEW 



SINGLES 

I'D DO ANYTHING FOR LOVE (BUT I WONT DO 

THAT) MEAT LOAF virgin 

PLEASE FORGIVE ME BRYAN ADAMS AIM 

I'LL ALWAYS BE THERE ROCH VOISINE RCA 

ZEVEN REGENBOGEN DANA WINNER A.isf krfm 

FORMIDABELE KERSTMIS XAVIER DE BAERE fmi 

N HEEL KLEIN VUUR PAUL SEVERS telstar 

U GOT 2 LET THE MUSIC CAPELLA rlobuhu 

NA NA NA CO CULTURE amc 

STAY/I'VE GOT YOU UNDER MY SKIN U2/FRANK 

SINATRA & BONO isl*M> 

HELEMAAL ALLEEN ISABELLE A inoisc 



BRYAN ADAMS SO FAR SO GOOD a*m 
DOMINGO ROSS CARRERAS CHRISTMAS IN 
VIENNA sohv 

GUNS N' ROSES THE SPAGHETTI INCIDENT? 
GEFFEN 

THE ROLLING STONES JUMP BACK '71 '93 MHN 
DANA WINNER REGENBOGEN ASSEKREM 
PHIL COLLINS BOTH SIDES wiainternaikjkal 
AOAMO COMME TOUJOURS M 
HELMUT LOTTI MEMORIES rca 
MEAT LOAF BAT OUT OF HELL II vine* 
ROCH VOISINE I'LL ALWAYS BE THERE RCA 



IRELAND ,IFP1 lreland ' 12/30/93 



SINGLES 

BASE TAKE THAT ka 

irS ALRIGHT EAST 17 ionoon 

STAY (FARAWAY. SO CLOSE) U2 Slano 

DAUGHTER PEARL JAM epic 

THE PERFECT YEAR DINA CARROLL u.w 

I'D DO ANYTHING FOR LOVE (BUT I WONT DO 

THAT) MEAT LOAF v.-rgin 

PLEASE FORGIVE ME BRYAN ADAMS asm 

FOR WHOM THE BELL TOLLS BEE GEES poeydor 

TRUE LOVE ELTON JOHN & KIKI DEE ROCUtT 

TWIST AND SHOUT CHAKA DEMUS & PLIERS 

MANGO 

ALBUMS 

BRYAN ADAMS SO FAR SO GOOD um 
CHRISTY MOORE KING PUCK Columbia 
BETTE MIDLER EXPERIENCE THE DIVINE A flan lie 
east wtst 

DINA CARROLL SO CLOSE aam 

VARIOUS NOW THAT'S WHAT I CALL MUSIC' 26 

EM UVi RGJ N.'POL VGRAM 

GARTH BROOKS IN PIECES liberty 

F1NBAR RIGHT A TRIBUTE TO JOHN McCORMlCK 

COLUMBIA 

VARIOUS BEST OF DANCE 93 telstar 
DIANA ROSS ONE WOMAN - THE ULTIMATE 
COLLECTION cmi 

MICHAEL BOLTON THE ONE THING Columbia 



FINLAND (Seura/IFPI Finland! 12/22/93 



SINGLES 

MAXIMUM OVERDRIVE 2 UNLIMITED flttE/ 
finnlevy 

THE SIGN ACE OF BASE mega 

U GOT 2 LET THE MUSIC CAPPELLA k-tel 

I MISS YOU HADDAWAY coconut 

FINAL COUNTDOWN TFL N.1U 

LET THIS FEELING SIMONE ANGEL aam 

TEXAS COWBOYS GRID construction 

WELCOME TO THE PLEASURE DOME FRANKIE 

GOES TO HOLLYWOOO zttavarner 

PLEASE FORGIVE ME BRYAN ADAMS a&m 

(BABY) SA OOT MUN POP NEON 2 Columbia 

ALBUMS 

BRYAN ADAMS SO FAR SO GOOD aam 
GUNS N' ROSES THE SPAGHETTI INCIDENT? 
GEFFEN 

ERI ESITTAJIA HITTIBUUMI 2 fjmi 

NEUA RUUSUA P0P-USK0NT0 EMJ 

ERI ESITTAJIA TECHNO £ DANCE V k-tei 

LENINGRAD COWBOYS S. THE ALEXANDROV RED 

ARMY ENSEMBLE TOTAL BALALAIKA SHOW 

HELSINKI CONCERT PiuTONtuM/JOHANNA 

PET SHOP BOYS VERY EM 

D.J. BOBO DANCE WITH ME rtch control 

ERI ESITTAJIA SARKYNYT SYDAN finnlevy 

PHIL COLLINS BOTH SIDES wea 



PORTUGAL (Portugal/AFP) 12/29/93 
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NEW 
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NEW 
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ALBUMS 

VARIOUS ARTISTS NO. 1 COLUMBIA 
BRYAN ADAMS SO FAR SO GOOD A4M 
VITORINO AS MAIS BONITAS EM' 
LUISREPRESAS REPRESAS EM 
VARIOUS TOP STAR 93-94 vioiSCO 
MICHAEL BOLTON THE ONE THING Columbia 
ON DA CHOC ELE E D REI Columbia 
FRANK SINATRA DUETS Capitol 
VARIOUS LOVE CLASSICS 2 cmi 
VARIOUS HIT PARADE CDLrmn 



ARGENTINA <cap.i.f.> 12/24/93 
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NEW 
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VARIOUS LO MEJOfl DE LA 100 fmi 

XUXA TOCOS SUS EXITOS owe 

GUNS N' ROSES THE SPAGHETTI INCIOENT' 

GEFFEN 

paul McCartney paul is live em> 

r i car do montaner exitos y algo mas smg 

CARLITOS JIMENEZ BUSCAVIDA polygram 
LUIG MIGUEL ARIES warnfr 
VARIOUS HORIZONTE III SONY 
SANDRO CONGUSTOAMUJER Sony 
VARIOUS POWERPLAY polygram 



MUSIC PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

SOUTH AFRICA: Dan Tshanda is the 28-year-old producer primarily responsible for the 
success of Mpantsula Jive (Global Pulse, Jan. 8), the township dance rhythm that has be- 
come South Africa's hottest pop sound of the '90s. Tshanda's success story began in 1986 
when his first band, the Flying Sounds, was signed by Gallo, renamed itself Splash and 
released an album called "Peacock." It went double platinum (100,000 copies) and a string 
of similar hits ensued. As well as guiding his own group, Tshanda also made a solo star 
out of Splash's backing vocalist, Patricia Majalisa, who quickly became a darling of the 
township fans. With the 1989 release of Splash's album "Tshokotshoko," the first to be 
wholly produced by Tshanda, his career went into overdrive. He produced a stunning de- 
but for the Dalom Kids, three women who had also been backing vocalists for Splash. 
Titled "Mbalembale" (Gallo), it sold 300,000 copies, making it one of the 10 best-selling 
South African albums of all time. The latest addition to Tshanda's stable has, again, emer- 
ged from the Splash line-up. It is Matshikos, a group that includes two key members of 
Splash, moonlighting from their day jobs. Having achieved massive sales with albums by 
acts that are little more than permutations of his own band, Tshanda's commercial acumen 
is plain to see. But he also harbors serious artistic aspirations as a producer. Last year, 
he took part in the Real World Recording Week hosted in England by Peter Gabriel, and 
his ultimate ambition is to hone a new Soweto pop that will be accessible to the world. 

ARTHUR GOLDSTUCK 



FRANCE: A cross between Harry Connick Jr. and the French big band singers of the im- 
mediate post-war period, singer/songwriter Dany Brillant has reinvented the music of 
the swing era and reached thousands of young fans who were previously more familiar 
with the sounds of techno. Brillant says his inspiration comes not only 
from jazz artists of the 1930s, such as Cab Calloway, Jimmie Lunce- 
ford, and Fletcher Henderson, but also from veteran French singer- 
songwriter Charles Trenet, who "introduced swing rhythms into the 
French 'chanson' and paved the way for rock'n'roll." Brillant's debut al- 
bum, "C'est Ca Qui Est Bon" (That's What's Good), has sold more than 
250,000 copies and is still on the chart, while sales of his single "Suzette" 
have passed the 150,000 mark. For his second album, "C'est Toi" (It's 
You), Brillant performs in a big band setting. It was recorded in the Stu- 
dio de a Grande Armeein Paris with a 40-piece orchestra. Warner chief Philippe Laco 
first saw Brillant's "left field" potential in 1991, when the artist was virtually unknown. 
According to Laco, "The success of Brillant shows that the French public will respond to 
artists whose work is outside the current trends when the repertoire and performance are 
of a high quality." 

PHILLIPE CROCQ 

GERMANY: Award-winning five-piece indie band Arts & Decay has embraced an intriguing 
variety of musical traditions in its eight-year history. The group's debut album, "Trail Of 
Tears," released in 1988, was rooted in the psychedelic tradition and included the cult an- 
them "Mescal." That was followed in 1989 hy "Stone Talk," an album 
that forged a powerful alliance between Gothic rock and techno, and 
yielded the underground disco smash "Hit Squad." Then on "Razor- 
blade," (1991) the techno sounds were abandoned and elements of folk 
and blues introduced instead. Now comes "Shadowjesus" (Focus/BSC), 
a concept album boasting 19 songs that trace the development of the 
human mind from the energetic innocence of the newborn child to the 
ultimate exhaustion of death. A heady combination of progressive, Got- 
hic, and folk-rock influences, the album has won praise from critics and 
was listed on the Rough Trade top 10 and Zillo indie sales charts. The 
striking sleeve artwork, depicting a naked old man covered by naked babies arranged in 
the shape of a cross, won MAX magazine's award for best cover of 1993. The current single 
is a rerecorded version of "Mescal." After six full-scale tours and numerous festival appear- 
ances in this country, Arts & Decay is scheduled to undertake a 10-date, club tour of the 
U.S., kicking off in Boston, March 3. 

ELLIE WEINERT 

SPAIN/CANARY ISLANDS: Folklore music is alive and well in Spain, and if you doubt it ask 
Argentine 1978 World Cup soccer hero Jorge Valdano. He is one of the performers on 
"Canario," the 38th album by Los Sabandenos, the 25-year-old, 27-piece group from 
Spain's Canary Islands off the coast of West Africa. (Valdano is now coach of the top Ca- 
nary Islands soccer team, Tenerife.) Also featured on the album, which sold 50,000 copies 
within 15 days of its release, is Canary Islands-born Alfredo Kraus, Spain's third tenor 
(after Placido Domingo and Jose Carreras). According to those involved, it is the group's 
essentially amateur status that has made Los Sabandenos such a lively and long-lasting 
affair. All the performers have day jobs, and among the five original members still with 
the group is Elfidio Alonso, mayor of La Laguna, the second largest town in Tenerife. 
After the first of two sold-out concerts in Madrid, the band was given a special award by 
Spain's performing rights society, SGAE, for its services to Spanish music. The award was 
presented by Teddy Bautisia, VP of SGAE and himself a "canario.** 

HOWELL LLEWELLYN 
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Select Rules Quebec's Francophone Scene 

Roch Voisine's Success Spearheads Label's Expansion 




If They Move, They're Real! Richard Branson may have made it into London's 
famous waxworks exhibition, Madame Tussaud's, but some of these execs will 
have to wait a little longer. A definitely-for-reat IFPI board chairman David Fine, 
far right, welcomed international label executives to a pre-Chhstmas party there, 
featuring IFPI's in-house band. Shown, from left, are Warner Music Europe 
president Manfred Zumkeller; Ken Cooper, Warner Music executive VP, finance; 
attorney Richard Slowe; PolyGram CFO Jan Cook; and Fine. 




Sony Music Europe president Paul 
Russell, left, gets in the Christmas spirit 
with IFPI's David Fine. 



signed the winners with flat-fee con- 
tracts and produced their albums. 
Synco's recordings, relying on the elec- 
tronics expertise of its parent Shinlee 
Corp. (the local branch of Sony), 
marked a great leap in local production 
quality. 

Synco's music sparked the 
"syauyuan minge," or campus rock, 
movement among students. Prior to 
1976, the Taiwan music industry was 
characterized by low-quality record- 
ings featuring lyrics, melodies, and 
rhythms of limited relevance to youth 
who preferred Western music. 

Rock Record & Tapes' top execu- 
tives — CEO Sam Duann, Jonathan 
Lee, head of the Mandarin pop division 
as well as a recording artist himself, 
and Sunny Lin, head of international 
repertoire — all began their music ca- 
reers during the "syauyuan minge" 
movement. Rock intends to reissue 
these newly acquired Mandarin clas- 
sics in digitally remastered form as 
new releases, either as originally rec- 
orded or in new compilations. 

"For us, [the purchase] was not just 
a matter of price or other standard 
business considerations,** says Lin. 
"We have a deep feeling for this music 
because we were in the front lines 
[back in 1976] . . . We are thinking of 



time and also is shown in the ILK. 

"It wasn't a popular thing [to obtain 
such exclusivity]," says Ellis, "but it 
was done on a business performance 
level and not to cut people out. It's 
business and done for the benefit of our 
writers and I can't apologize for that. 
Unfortunately, that [criticism] shows 
the naivete of New Zeaknders; it's tun- 
nel vision here. 

"But I can say to Andrew Fagan, 
'Sign to Sony Music and we'll not only 
look after your back catalog and new 




IFPI legal adviser Funkazi Koroye- 
Crooks, center, and soccer player 
husband Garth Crooks, right, share a 
morsel with David Fine. 



bringing back the Golden Melody 
Awards, and it might even be possible 
to have a second campus rock move- 
ment." 

Nostalgia aside, this move is seen by 
local industry observers as consistent 
with Rock's course in the *90s. Unlike 
many other local record companies. 
Rock has warded off the advances of 
international licensors such as EMI, 
BMG, and Pony Canyon, which are be- 
lieved to have been interested in joint 
ventures to get a foothold in the Man- 
darin pop scene. Instead, Rock is at- 
tempting to position itself as a wholly 
owned Taiwanese music company with 
a strong leadership role in pan-Chinese 
markets. 

By the mid-'SOs, Synco had fallen be- 
hind the rest of the Taiwan music in- 
dustry and was overtaken by the 
higher quality and greater relevance of 
recordings by current giants UFO and 
Rock, both of which were launched in 
the early '80s. Synco is thought to have 
lost money throughout the latter part 
of that decade. 

The Synco name has been retained 
by local corporate parent Shinlee in 
case it decides to venture again into the 
music industry during the next two 
years. 



album, but as pocket money, I can get 
your music on "Shortland Street." You 
will be assured of an income and as a 
writer, you should have that assurance, 
and here's one vehicle.' 

"It also means that I can stand up at 
MIDEM in Cannes and introduce 
these songwriters into the interna- 
tional forum," says Ellis. "This busi- 
ness is about getting your music before 
as many people as possible and hoping 
that timing and luck are on your side." 



■ BY LARRY LeBLANC 



TORONTO— While foreign-con- 
trolled multinationals control Can- 
ada's domestic sales, Select Distri- 
bution of Quebec, handling an 
estimated 60% of the province's 
French product, dominates Que- 
bec's primarily francophone domes- 
tic music scene. 

Owned by Archambault Musique, 
Montreal-based Select distributes 
50 Quebec-based labels, including 
such high-profile companies as Au- 
diogram, Star, les productions Guy 
Cloutier, and Double, and has a do- 
mestic catalog of 600 titles. Among 
the major Quebec acts distributed 
by Select are Roch Voisine, France 
d'Amour, Julie Masse, Vilain 
Pingouin, Bruno Pelletier, Andre 
Gagnon, Francine Raymond, Dan 
Bigras, Richard Seguin, Marie Car- 
men, Daniel Belanger, Michel Ri- 
vard, and Alain Caron et le Band. 

"The success of Select is a combi- 
nation of a having better knowledge 
of the marketplace, and working in 
a very detailed and aggressive fash- 
ion," says Aomar Dahman, GM. 
"That has paid off very well over the 
years. In 1993, a lot of titles did very 
well. It's very difficult to name 
everyone, but we have to talk about 
albums by Roch Voisine, Andre 
Gagnon, Vilain Pinqouin, Julie 
Masse, Daniel Belanger, Stef 
Carse, and Marie Carmen." 

Spearheaded principally by "I'll 
Always Be There," the long-awaited 
debut English album by New 
Brunswick-born heartthrob Voi- 
sine, and including English releases 
by such Quebec acts as Gough Van 
Go, Shelter, Bourbon Gaultier, Gin- 
ger Snaps, and Too Many Cooks, as 
well as Gagnon's instrumental 
"Noel" album, Select expanded its 
Quebec-based operation across the 
country last fall. 

While sales so far have been dis- 
appointing overall for the initial na- 
tional releases, Voisine's album on 
Star Records (BMG outside North 
America) has, according to Select 
marketing director Mario Lefebvre, 
sold 300,000 units nationally since 
its November release. 

Discussing the expansion, which 
comes at a time when Quebec labels 
are promoting themselves aggres- 
sively outside the province, Dah- 
man says, "Our move was prompted 
by many of our labels wanting to 
make inroads in the rest of the 



(Continued fmm page J5) 

Yoda says the Velfarre disco com- 
plex won't impair Avex's good relations 
with existing discos, including Ju- 
liana's, which has become famous (or 
infamous) for the number of young fe- 
male customers who wear revealing, 
body-conscious clothes and dance on a 
"tachidai" elevated platform. 

In contrast to Juliana's, which is in 
a relatively inconvenient location, 
Avex's Velfarre complex will be smack 
in the middle of Roppongi. Tokyo's 
nightlife hub. 

The idea, the company says, is to 



country. Some of these people had 
worked with Select for years and 
didn't want to go elsewhere. They 
wanted the opportunity of expand- 
ing their own businesses in the rest 
of the country, but weren't neces- 
sarily interested in working with 
the multinationals. At the same 
time, we were noticing there was a 
lot more demand for Quebec prod- 
uct, both French and English, 
throughout Canada. 

"We've been a national distribu- 
tion company for the past 10 years, 
but in the last year we've tried to in- 
crease our profile across the coun- 
try," adds Dahman. "We've been 
selling to [rack] people like Rob- 
lans, Handleman, Total Sound, and 
Saturn for years, but now we've got 
an office in Toronto handling sales 
and promotion, and we now have 
sales reps in Vancouver, Calgary, 
Winnipeg, and in the Atlantic prov- 
inces." 

The roots of Archambault Mu- 
sique lie deep in Quebec musical 
history. The company was estab- 
lished as a sheet music store on Ste. 
Catherine Street in Montreal in 
1896 by Edmond Archambault. Bell 
pianos were added to the store's 
merchandise around 1900, and dur- 
ing World War I the company be- 
came agent for several Canadian 
and American piano and organ 
firms, including Pratte, Lesage, and 
Baldwin. It briefly sold Archam- 
bault pianos. 

Today Select's parent company 
has five retail stores in Quebec, 
including the flagship outlet at the 
corner of Ste. Catherine and Berri 
(just blocks from the original store), 
which still sells musical instruments 
and sheet music. 

Select actually began as a label in 
1959, recording top Quebec stars 
like Jean-Pierre Ferland, Renee 
Claude, and Robert Charlebois be- 
fore becoming inactive in the early 
1970s. Select's predecessor was the 
budget label Alouette, established 
in 1952. 

The Select name was reactivated 
in 1983 when Rosaire Archambault 
took over the reins of the parent 
company from his father, Rosaire 
Sr., who had run it since 1944, and 
decided to operate it solely as a dis- 
tributor of Quebec music. 

"Rosaire didn't want us to have a 
conflict of interest with the label we 
distribute," says Dahman, explain- 
ing why the Select label itself disap- 



build an overall entertainment facility 
on a par with similar operations in 
world centers such as New York and 
London. The Velfarre complex is to 
open in December 1994. 

The opening date of Avex's record- 
ing studio will be announced sometime 
in January; the studio will be located in 
Tokyo's Aoyama district It will be op- 
erated by existing group company 
Prime Direction, which is headed by 
Max Matsuura, whose trend -spotting 
ability is seen by many observers as 
crucial to Avex's success. 



peared. "He didn't want us to be in 
a situation where we'd be bidding 
for the same acts our labels were 
going after." 

While Select has a strong domes- 
tic catalog, its international catalog 
is equally strong. The firm distrib- 
utes 1,200 international titles, most 
of which are from France. 

"Through the 50 labels that we 
have, we distribute a lot of product 
from France," says Dahman. "We 
have some of France's biggest su- 
perstars, like Julien Clerc, Liane 
Foley, and Jean Ferrat, recording 
for labels we distribute. Also, all the 
Virgin France stuff is with us." 

With the exception of distribut- 
ing a few classical and jazz lines 
from France, Select has steered 
clear of distributing European 
product. 

"Multinationals releasing or im- 
porting a lot of product in Europe 
have had an effect on the importa- 
tion we can do," explains Dahman. 
"If a multinational imports product, 
they will usually sell it to a handful 
of key record stores across the 
country and see what kind of buzz 
they can get going before releasing 
it domestically. Stores here can also 
go through a sub-distributor in 
France without having to go 
through a distribution company 
here." 

"We also don't do too much ex- 
porting," he adds. "Only for the la- 
bels which don't have deals in Eur- 
ope. We don't have an arrangement 
or territorial agreement for these 
people for outside markets. They're 
free to make their own deals." 



MAPLE BRIEFS 



The FOUNDATION To Assist Can- 
adian Talent on Records will sponsor 
two Juno Awards, Best New Solo Art- 
ist and Best New Group, to be pres- 
ented during the 1994 ceremony March 
20 in Toronto. 

LlVE ENTERTAINMENT of Can- 
ada Inc. will open a production of the 
musical "Show Boat" at New York's 
Gershwin Theatre Oct 2, 1994. A Tor- 
onto production has been playing to full 
houses since it opened Oct. 17, 1993. 



PHIL COLLINS 

(Continued from preceding page) 

German radio stations are re- 
porting high airplay for the first 
single from the album, "Both Sides 
Of The Story." Media Control air- 
play stats revealed more than 300 
plays on German pop stations in 
just one week. 

Comments Matthias Damm, 
head of music at Radio Hamburg: 
"Collins is the most popular artist 
at Radio Hamburg, as is the case 
with all the other stations through- 
out Germany. The album is No 1. 
It's simply because Phil Collins is 
synonymous with hits." 



TAIWAN'S ROCK ACQUIRES SYNCO HOLDINGS 

(Continued from page Sd) 



SONY HOPES TO BOOST N.Z. SONGWRITERS 

(Continued fry ni page 35) 



AVEX TRAX SEES FUTURE IN DISCO 
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Audio, Video, Games Ride Title Wave 

Twin Cities Chain Grows With New Outlets 



■ BY CATHERINE APPLEFELD 

If the wave of the future is one-stop 
entertainment shopping, then Twin 
Cities retail chain Title Wave is ahead 
of its time. The 13-store outfit carries 
video for sale and rent, music, laser- 

n discs, computer 
games, and an as- 
sortment of acces- 
sories. 
"Lots of neon" 
is how Title Wave 
president/CEO 
Lew Kennedy de- 
scribes a typical 
Kennedy store, the first of 

which he opened 
in late 1986 after leaving the Whereh- 
ouse Entertainment chain. The outlets 
measure about 11,000 square feet and 
contain wide center aisles separating 
the audio- and video-related product. 

Video has the biggest share of store 
sales, garnering about 50%, with mu- 
sic racking up 42% and accessories 
contributing the remaining 8%, ac- 
cording to Kennedy. Because it con- 
centrates heavily on both video and 
music, Title Wave competes with 
"both the Blockbusters and Musi- 
clands of the world," according to 
Kennedy. 

To attract customers, the chain ad- 
vertises on radio and television, as 
well as in print campaigns. It also 
sends out eight 10-page circulars 
about five times a year, and hosts sev- 
eral in-stores each year. 

The chain stocks all genres of video, 
from theatrical titles to longform mu- 
sic, children's, and adult product. New 



releases and adult product rent for $3 
for one night, children's videos rent 
for $1 for three nights, and catalog 
product rents for $2 for three nights. 
Title Wave annually runs several holi- 
day-related video promotions, such as 
the exercise-video discount currently 
in play through January and a Fa- 
ther's Day promotion during which 
the chain drops prices on historical ti- 
tles and war movies. 

In the music arena, Title Wave 
stocks a full line of product. Its best- 
selling genres are pop and rock, with 
country running close behind, Ken- 
nedy says. One thing that makes the 
chain stand out from the pack is the 
fact that in several of its stores, classi- 
cal music is housed in a separate room 
with its own sound system and sales 
staff. "When we came to the market, 
nobody was putting classical music in 
separate rooms," he says. "We just 
saw the niche." 

In addition to what Kennedy terms 
"competitive pricing," Title Wave runs 
two ongoing music promotions. The 
"No-Risk Disc" program, the chain's 
developing-artist promotion, features 
about two titles every six weeks that 
are discounted and advertised heavily 
in the store. The "B-Side" program is 
similar, and focuses on metal music. 

Aside from its video and music 
product. Title Wave also carries a 
wide assortment of accessories, from 
blank audio- and videotape to portable 
carrying cases, to equipment needed 
for hooking up stereos and televisions. 
The chain also stocks a variety of T- 
shirts, which have their own section in 
each store. "We have everything," 




Title Wave, which went public in 1993, used funds raised by the public offering 
to open new stores like the one pictured above, which opened in Brooklyn Park, 
Minn., in November. 



says Kennedy of the T-shirt selection. 
"Ren & Stimpy, Beavis And Butt- 
head, Batman, Metallica. Sometimes 
the shirts have absolutely nothing to 
do with our business." 

Another lucrative area for the com- 
pany has been computer games, which 
Title Wave is marketing aggressively. 
Five of the chain's newer outlets fea- 
ture terminals where customers can 
play computer games at no cost; Ken- 
nedy says that although Title Wave 
currently does not stock CD-ROM or 
other interactive products, it may do 
so in the future. 

Several stores now boast Intouch i- 
stations, which, according to Kennedy, 
have been so well received that he 
hopes to have them installed in all out- 
lets by February. Listening stations 
also were installed recently in the 
newer Title Wave stores, some of 
which have 40 stations where custom- 
(Contiuued on page £1) 




Calling All Angels. Larry Coryell stopped by one of the Musicland Group's New 
York stores to plug his most recent album, "Fallen Angel." Pictured above, from 
left, are Musicland district manager Jim Kuether, CTI president David Bean, 
Musicland store artist Gary Mathias. CTI VP of sales and marketing David 
Grossman, and Coryell. 



Anti-Theft Tags A Source Of Frustration 

Industry Awaits Next Move In NAHM's EAS Initiative 



I BY PAUL VERNA 



NEW YORK— No matter what hap- 
pens in the U.S. music retail indus- 
try's tireless quest to protect prere- 
corded music and video product with 
universal anti-theft tags, 1998 will be 
remembered as the year of the issue's 
ups and downs. 

Early in the year, the National 
Assn. of Recording Merchandisers 
took a giant step on the way to 
industrywide source-tagging by rec- 
ommending Deerfield Beach, Fla.- 
based Sensormatic Electronics 
Corp.'s acousto-magnetic technology 
as the standard system for electronic 
article surveillance (EAS). 

NARM's decision was applauded 
by the majority of the industry — es- 
pecially the retail community — but 
also was criticized immediately by 
those whose interests it did not serve, 
primarily Sensormatic rival Check- 
point Systems Inc. of Thorofare, N.J., 
which specializes in radio-frequency 
systems. 

Checkpoint embarked on an ag- 



gressive campaign to convince the six 
major music companies — whose rati- 
fication of the NARM decision was 
required for the source-tagging pro- 
gram to proceed — that acousto-mag- 
netic technology was detrimental to 
some types of audiotapes, including 
those used for most cassette singles 
and a sizable number of albums on 
The Billboard 200. 

Influential artist manager Ron 
Stone — whose clients include Nir- 
vana and Bonnie Raitt — supported 
Checkpoint's cause by writing to the 
heads of all the major U.S. labels and 
urging them to veto the NARM pro- 
posal. 

The extent to which Checkpoint 
and Stone's campaign influenced the 
labels is an open question, but five of 
the six majors eventually rejected 
acousto-magnetics on the same 
grounds on which Checkpoint con- 
demned it, and even raised further 
concerns regarding the on-line appli- 
cation of the tags and their potential 
to be hidden within the product (two 
of NARM's criteria). 



The labels — under the aegis of the 
Recording Industry Assn. Of Amer- 
ica — left it up to NARM to either 
change its source-tagging criteria or 
recommend a different technology. 

At press time, the NARM EAS 
subcommittee had made a recommen- 
dation to the NARM board on how to 
proceed with the program, sources 
say, but the board will not officially 
address the matter until its next 
meeting, scheduled for mid-January 
in New York. There is widespread 
speculation that NARM will change 
the criteria so that, instead of being 
applicable to all formats, source-tag- 
ging initially will be used only on 
CDs. 

Without commenting specifically 
on the association's planned course of 
action, NARM executive VP Pam 
Horovitz says, "Do I assert the right 
of the association to change the crite- 
ria as required? Of course I do." 

She adds that the criteria for 
source-tagging have been changed 
several times during NARM's eight- 
(Cott tinned on page £1) 
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Harlem Reggae Outlet Is 'Small But Strong' 

Selection, Owner's Enthusiasm Bring Customers Back 



■ BY TRUDI MILLER ROSENBLUM 

NEW YORK — "Talawah" is a 
Rastafari word meaning "small 
but strong." With its- extensive 
reggae selection, Talawah Rec- 
ords is trying to live up to that 
name. 

The store, located in Harlem at 
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123rd St. and Seventh Avenue 
(also known as Adam Clayton 
Powell Jr. Boulevard) specializes 
in all kinds of reggae: mainstream 
acts like Ziggy Marley and Third 
World; international star Jimmy 
Cliff; New York artists Sluggy 
Ranks, Mikey Jarrett, and 
Shaggy; cultural Rasta music from 
Burning Spear, Fred Locks, and 
Meditations; and up-and-coming 
artists like Lady Saw, as well as 



the most popular dancehall artists 
and imports from England. Cur- 
rently, the biggest sellers are 
Bounty Killer, Shabba Ranks, 
Buju Banton, Beres Hammond, 
and Garnett Silk. Talawah also 
carries some calypso, soca, and 
R&B releases. 

KNOWLEDGE OF GENRE 

Aside from the selection, the 
store's biggest selling point may 
be owner Michael Watson's exten- 
sive knowledge of reggae. Watson 
is in the store full time to answer 
customers' questions and to offer 
impromptu history lessons on the 
evolution of reggae. Aside from 
Watson, the store employs one 
full-time staffer and one part-time 
employee. 

Along with 250 vinyl album ti- 
tles, numerous 12-inch and 7-inch 
singles, CDs, and cassettes, 
Talawah offers reggae-themed 
clothing, buttons, pins, earrings, 
African jewelry, sweatshirts, 
sashes, incense, room spray, blank 
audio- and videotapes, and other 
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Talawah Records in Harlem offers customers a comprehensive selection of 
reggae music and related accessories. 




Talawah Records is on Adam Clayton 
Powell Jr. Boulevard, just two blocks 
from 125th Street, the main shopping 
street in Harlem. 



accessories. The store is open 
Monday-Saturday, 10:30 a.m. -9 
p.m. 

SINGLES MORE POPULAR 

Singles are more popular than 
albums because customers buy 
them to play at parties and often 
want the instrumental B-sides not 
available on albums, says Watson, 
who gets his product from VP Rec- 
ords in Jamaica, Queens, and from 
Super Power in Brooklyn. Singles 
sell for $5.25, vinyl albums and 
cassettes for $9.20, domestic CDs 
for $14.99-$15.99, and import CDs 
for $16.99. 

The Jamaica-born, 33-year-old 
Watson opened Talawah in March 
1992. Prior to that, he was a cab 
driver in New Jersey. But reggae 
was his first love. "I grew up with 
reggae music in Jamaica," he says. 
"I've always been able to listen to 
a reggae record and trace the mu- 
sic back to its origins, see how it's 
been modernized and changed 
over the years. I loved reggae, so 
1 thought that's what I should be 
doing for a living." He opened the 
store with a loan from the father of 
his girlfriend, Sister Orly. 

Talawah sells about 100 singles 
and 40 albums per week. Annual 
sales are under $100,000. 

COMPETITION NO PROBLEM 

Competition is not a problem be- 
cause of Talawah's niche, Watson 
says, noting that his is the only 
reggae specialty store in a 10- 
block radius. "There's a record 
store across the street, but it's all 
American music, with only maybe 
one aisle of reggae," he says. 

The movie "Cool Runnings" has 
exposed more people to reggae, 
Watson says. "The music is defi- 
nitely growing. Reggae was 
played at Bill Clinton's inaugura- 
tion. Reggae acts are appearing on 
MTV and on the 'Arsenio Hall' 
show. Many dance clubs now have 
a special floor for reggae. Some of 
the bigger acts, like Beres Ham- 
mond and Buju Banton, are start- 
ing to play big places." Rather 
than diversify into other musical 
genres to boost the store's reve- 
nue, Watson says, "As reggae mu- 
sic grows, I hope to grow with it. 
It's a very strong force. Every 
year it gets stronger, and I hope to 
ride that wave." 



News From The Rumor Mill; 
Theories On Alliance's Moves 



RETAIL 
TRACK 

by Ed Christman 



URYSTAL BALL: Look for things 
to rock and roll in the retail/whole- 
sale sector in the first quarter of 
1994. Here's a heaping bowl of ru- 
mors du jour and predictions for re- 
tail, one-stops, and indie distribution 
to clear the cobwebs for those just 
getting back to work after the holi- 
days. 

Sources indicate that at least one 
major chain soon will come up for 
sale. Also, look for a small portfolio 
of stores to change hands between 
two major chains sometime in the 
near future. In addition, Track hears 
that National Record Mart has been 
approaching small and mid-sized 
chains, looking to buy them out 

In the one-stop sector, Alliance 
Entertainment 
Corp., which 
most recently 
agreed to buy 
Abbey Road, 
has been caus- 
ing all sorts of 
upheaval, but 
while Track ex- 
peets further 

consolidation in that community, the 
New York-based company likely 
won't be gobbling up too many more 
one-stops (more on Alliance below). 

It's approaching the time of the 
year in the music business known as 
the witching hour — i.e., when ac- 
counts have to ante up and pay for 
the purchases made during the fall 
programs. Already the manufac- 
turer's credit community has identi- 
fied three retail accounts that, it 
fears, will stumble, but the creditors 
are holding their collective breath 
and hoping there won't be any sur- 
prises in the one-stop community or 
elsewhere in the retail account base. 

Although Track doesn't expect Al- 
liance to make any more acquisitions 
in the one-stop community, look for 
it to be active in the independent dis- 
tribution sector, a business where 
the company's credibility is ques- 
tioned despite the fact that its three 
indie distribution subsidiaries — 
Denver-based Encore, Miami-based 
Bassin, and Bethel, Conn. -based Ti- 
tus Oaks Distribution — generate 
nearly $60 million in annual sales 
combined. 

Alliance likely will make one more 
play for INDI, the Secaucus, N.J.- 
based national distribution company. 
Already Alliance has had two go- 
arounds with INDI, with its most re- 
cent offer said to be in the range of 
$22 million. Apparently, that wasn't 
rich enough for the investment 
group that owns INDI, which is 
probably hoping that Alliance will 
sweeten the pot this time around. 

But if they don't have a meeting of 
the minds, Alliance definitely will 
chase some other deal(s) in the inde- 
pendent distribution sector. Sources 
indicate that Alliance would prefer to 
buy a national distribution company, 
but if that doesn't work out, it would 
create its own, buying regionals to 
fill in the holes. 

Also in the indie sector, Oak 
Grove, 111. -based M.S. Distributing 




has been working to put together its 
national distribution company, and 
sources say it has been talking to an 
East Coast-based wholesaler to com- 
plete its presence nationwide. If that 
doesn't work out, it likely will open 
its own warehouse somewhere on the 
East Coast. 

BeLATED Reaction: When Alli- 
ance finally gets done putting to- 
gether a national distribution com- 
pany, don't expect it to start buying 
up one-stops again, although some 
one-stop executives seem to be 
counting on it 

One executive recently reacted to 
the $35 million Alliance paid for Ab- 
bey by saying, "Good, that [price] 
means my com- 
pany is more 
valuable." But 
Track thinks 
such a response 
is naive. Once 
Alliance 
streamlines its 
"""^^^ various opera- 

tions and puts 
together a game plan for managing 
its business, look for the company to 
start beating other one-stops over 
the head instead of buying any more 
of them. 

A far more realistic approach to 
Alliance's acquisition of Abbey Road 
was voiced by Barney Cohen, owner 
of Valley Distributors, based in 
Woodland, Calif. He says, "Talk 
about wake-up calls, this is a wake- 
up call. It made me think through 
some issues. It makes it clear that I 
will have to do a good job of defining 
how I want to operate, what custom- 
ers I can serve, and making sure I 
do a damn good job of taking care of 
business." 

On the positive side, he thinks it 
may allow his company access to ac- 
counts in which it hadn't had a foot- 
hold previously. Since customers 
generally use about three one-stops 
and tend to rank them in order of 
preference, he says, those that use 
more than one of the Alliance whole- 
salers may be shopping for another 
one-stop. 

On THE MOVE: Dave Roy, Trans 
World Music Corp. buyer, is heading 
to North Canton, Ohio, to join Came- 
lot Music's merchandising depart- 
ment . . . Bill Pierce, formerly direc- 
tor of national accounts with Uni 
Distribution, has landed with 
Elmsford, N.Y.-based MMO Group, 
a karaoke software manufacturer. 
Pierce, who is working out of Min- 
neapolis, will be director of national 
accounts . . . Ina Luber, who many 
readers of Track know from her pre- 
vious employment with the National 
Assn. of Recording Merchandisers 
and Video Software Dealers Assn., 
has joined Howard Fischer Associ- 
ates Executive Search Consultants 
in the company's Philadelphia office. 
Luber says the company currently 
services a broad range of industries 
and is looking to break into the en- 
tertainment business. 
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Travel Songs 



Ik YOU'RE "THE HAPPY 

Wanderer" "Driving into ihe 
Clouds." or riding the 
"Chattanooga Choo-Choo" 
bumming "The Trolley 
Song," a great selection of 
road songs is the perfect 
accompaniment to make the 
miles go by faster. 



Walt Disney Records has a 
new album of fun travel 
songs that is just the ticket 
for your traveling customers. 
From the classic "She'll Be 
Coming Round the Mountain" 
to the chart-topper Take Me 
Home Countrv Roads." this 
album is 15 fun songs about 
moving and "Groovin." 
"Even Chickens on Vacation" 
and "The Little Old Lady 
from Pasadena" can "Ease 
On Down the Road" singing 
along with "The Arkansas 
Traveler." Whether your 
customers plan to soar "Up. 
Up, and Away" or wait 
"Down by the Station" for 
the train. Travel Songs is the 
way lo go. 



Get your sales humming to a 
"Brand New Key" with 
Disney's Travel Songs. 
"Come On Let's Go"! 
Contact your Walt Disney 
Records representative for 
more information on Travel 
Songs. 




Records 
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ANTI-THEFT TAGS A SOURCE OF FRUSTRATION 



(Continued from page 39) 

year quest to implement the pro- 
gram. 

"Changing the criteria over the 
years as an intelligent response to the 
needs of the membership and the in- 
dustry is the only appropriate way to 
proceed with an analysis of source- 
tagging," she says. 

The notion that the criteria might 
be "downgraded," as Checkpoint 
chairman A.E. Wolf wTOte in a recent 
Billboard Commentary', chafes at the 
heart of NARM's efforts, according 
to Horovitz. 

"Choosing to use the word down- 
grade is surprising, in view of the fact 
that the criteria have changed over 
the years," she says. "Was it down- 
grading the criteria to not have a 20- 
foot opening and only have 6 feet, to 
make entry of other technologies pos- 
sible? Was it downgrading the crite- 
ria to have a mandatory deactivation 
requirement? Was it downgrading 
the criteria to require cross-licens- 
ing? 

'Those have all been changes to the 
criteria that were the result of analy- 
sis by the committee in an effort to re- 
spond to changes in the technologies, 
changes in the retail environment, 
changes in the needs of the retail 
community to their own loss-preven- 
tion programs and priorities." 

Turning around and recommend- 
ing a different technology would be a 
potentially embarrassing maneuver, 
observers say, because NARM spent 
years developing a test for the vari- 
ous security technologies and se- 
lected acousto-magnetics based on 
the results of that test. For NARM to 
endorse Checkpoint's or any other 
company's system would amount to a 
repudiation of its own efforts, say 
sources. 

Some observers allege there was a 
political motivation on NARM's part 
for choosing Sensormatic, given that 
many of the large and powerful retail 
chains represented on the NARM 
board use Sensormatic security sys- 
tems. However, these rumors have 
not been substantiated. Further- 
more, Horovitz and others have noted 
in the past that even stores that em- 



ploy Sensormatic systems would have 
to substantially upgrade their equip- 
ment to accommodate the proposed 
source-tagging program, effectively 
investing as much as chains that use 
other EAS systems or none at all. 

Source-tagging, in retail jargon, 
means embedding an anti-theft tag in 
a hidden location on a product at the 
point of manufacturing, making the 
product more difficult to steal than 
merchandise bearing a visible tag 
that can be removed easily by a 
would-be shoplifter. 

Because source-tagging relies on a 
universal system, it has not been ef- 
fective in most retail industries given 
the variety of sizes and shapes of 
products sold in most stores and the 
incompatibility of the anti-theft tech- 
nologies. 

Conversely, the record-retail in- 
dustry, because of the relative uni- 
formity of its product and the limited 
number of suppliers, is seen as a via- 
ble venue for source-tagging- 

Even if NARM and RIAA can't 
agree on a source- tagging system and 
the project is scrapped, the record in- 
dustry will have come closer than any 
other retail sector to implementing a 
universal anti-theft program. 

Reflecting on the year's events in 
the area of source-tagging, Horovitz 
says, "While it's been a frustrating 
year for most of the membership be- 
cause the need for source-tagging is 
so great, any year in which you con- 
tinue to learn more about source-tag- 
ging has got to be characterized as a 
productive year. If you go back to the 
events of the first quarter, we did, fi- 
nally, after seven years, reach agree- 
ment with the retail community to 
recommend a technology. We've 
known all along that the process was 
intended to be a dialog, and input 
from the manufacturing community is 
critical to making all the pieces of the 
puzzle fit" 

The final shape of that puzzle — or 
at least its next permutation — proba- 
bly will be revealed after the NARM 
board's Jan. 20 meeting in New York. 
Until then, says Horovitz, "stay 
tuned." 
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ers can sample five CDs. 

Growth has been steady for Title 
Wave, and last March the company 
went public with an initial offering of 
1,250,000 shares of stock at $4,125 
apiece. "We felt that we needed to 
raise some money, and the least ex- 
pensive way to do it was to go public," 
says Kennedy, who says Title Wave 
added four new stores during the past 
year. 

Thanks to those stores, the chain 
expects to close out its fiscal year with 
about $22 million in sales, up from last 
year's $16.6 million and a long way 
from the $4.7 million it generated in 
1988. 

While the new stores have helped 
boost the chain's revenue considera- 
bly, they also have affected overall fi- 
nancial performance, resulting in the 
chain's stock trading at depressed lev- 
els. Title Wave shares ended 1993 at 
$1.87. 

Kennedy says the stock price is due 
to growing pains. "We opened a lot of 



stores for us, and that diluted earn- 
ings. We haven't performed up to our 
level of expectations, nut we think that 
1994 will be a much stronger year for 
us." 

One distribution executive agrees. 
"As an operator, they are doing just 
fine; their business is up with us con- 
siderably," he says. 'They are just go- 
ing through some growing pains, and 
all of a sudden, as a public company, 
they are in a fishbowi." 

Looking ahead, Kennedy plans to 
open a 20,000-square-foot outlet in St 
Paul and expand three existing stores 
to similar dimensions. 

Title Wave employs about 500 staff- 
ers. Kennedy's management team 
consists of executive VP/CFO Dennis 
Allingham, who came aboard in June 
from Krelitz Industries, as well as Ted 
Singer, VP in charge of music; Rich 
Gartmann, VP in charge of video; Lon- 
nie Strong, director of store opera- 
tions; and Pam Schabel, director of 
human resources. 
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NARM Orchestrates Classical Activities 

Committee Publishes Guide, Pushes For Proclamation 



■ BY TRUDI MILLER ROSENBLUM 

NEW YORK— The Classical Music 
Committee of the National Assn. Of 
Recording Merchandisers is on a roll. 
The committee recently completed a 
classical music guide designed to help 
retailers merchandise classical product 
and is now working on its next project: 
uniting various music organizations to 
get President Clinton to declare Sep- 
tember 1994 "Classical Music Month." 

The looseleaf-bound "NARM Guide 
To Classical Music" offers both back- 
ground information (a brief history of 
each classical period, a list of major 
composers and their works, descrip- 
tions of musical instruments) and nuts- 
and-bolts advice (suggested "core" 
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works for a basic classical section in a 
retail store; advice on attracting classi- 
cal customers; lists of resources and 
reference material; addresses and 
phone numbers of classical music la- 
bels, wholesalers, and radio stations; 
and a list of classical pieces that have 
been used in popular movies, cartoons, 
and TV commercials). 

All NARM Regular Member com- 
panies and classical music suppliers 
are entitled to one free copy of the 
guide. Additional copies may be pur- 
chased from NARM at $19.95 each for 
NARM members or $39.95 for non- 
members. 

The Classical Music Committee, 
chaired by Jim Rose of Rose Records, 
also hosted a Classical Music Summit 
Meeting in October in New York, at- 
tended by representatives of the Re- 
cording Industry Assn. Of America, 
the Music Educators National Confer- 
ence, the National Music Publishers 
Assn., Chamber Music America, the 
American Symphony Orchestra 
League, the Concert Music Broad- 
casters Assn., and National Public Ra- 
dio. 

Attendees discussed the aging core 
of classical music lovers and the need 
to broaden the genre's audience. The 
group also agreed to launch a cam- 
paign to have President Clinton de- 
clare September 1994 "Classical Music 
Month." NARM previously had con- 
vinced Rep. Sidney Yates (D-Ill.) to in- 
troduce that resolution, which now 
needs a sponsor in the Senate. The or- 
ganizations that attended the meeting 
are urging their members to write to 
their members of congress asking for 
support for the resolution. 

A summit subcommittee then met in 



New York Nov. 23 to decide on specific 
summit group objectives for "Classical 
Music Month." "We're working on both 
short-term objectives — what I call 
'jump-start' activities — and long-range 
projects," says Mickey Granberg, 
NARM director of government rela- 
tions and public affairs. "We're talking 
to a New York group called Young Au- 
diences to develop prototype pro- 
grams, which would be supported by 
record companies and the retail com- 
munity. We're planning a meeting of 
PR people from classical record com- 
panies to discuss how to tap into their 
companies* PR efforts and expand 
them into an industry effort One of our 
first concerns will be developing a logo 
and slogan, to use in merchandising 
and for other things, which will give it 
a unifying theme. 

"John Sparks of the American Sym- 
phony Orchestra League talked about 
tying Classical Music Month in with 
the opening of symphony seasons 
around the country. NARAS is work- 
ing with the Music Educators National 
Conference to develop music curricu- 
lums in schools. Murray Horowitz of 
National Public Radio had recommen- 
dations for both public radio and com- 
mercial radio. We also want to tie in 
with existing programs — we don't nec- 
essarily want to reinvent the wheel, but 
to add another level of expertise and in- 
volvement" 

The next meeting is scheduled for 
Feb. 1 and will include all the groups 
from the original meeting, plus addi- 
tional organizations that have ex- 
pressed interest or been recommended 
to the summit 



Music Retailers' Holiday 
Sales Up 8.9%, Survey Says 



I BY DON JEFFREY 



NEW YORK— Holiday sales for the 
nation's music retailers rose 8.9% 
over 1992, a new survey indicates. 

Macey Lipman Marketing, a Los 
Angeles-based firm, polled more than 
200 retailers (chains and independ- 
ents), rackjobbers, and one-stops by 
telephone Dec. 27 and queried them 
about their business between 
Thanksgiving and Christmas. 

According to the poll, 69% of re- 
spondents said their holiday business 
was up over last year, while 22% said 
it had declined. 

The survey also shows that credit 
card sales were up an average of 18% 
from the year before. 

The principal concern of many re- 
tailers, according to the survey, was 
the pricing policies of mass mer- 
chants, many of which were selling hit 
CDs as loss leaders at or below cost 
Secondary worries included competi- 
tion from other music stores and the 
economy. 

The poll shows that 25% of re- 
tailers said pilferage had increased 
since the elimination of longbox pack- 
aging on CDs. But 36% said theft had 



declined. 

To shore up profit margins, 42% of 
the retailers expanded their inventor- 
ies to include such merchandise as T- 
shirts and other clothing, computer 
software, and video games. 

The survey shows that CDs have 
continued to grow as the dominant 
music format For those polled, an av- 
erage 62% of sales came from com- 
pact discs, 12.2% higher than last 
year. Cassettes accounted for 30%. 

Cassette single sales, meanwhile, 
were higher, said 42% of those polled, 
who credited such aggressive market- 
ing policies as price breaks and stra- 
tegic positioning. 

The top-selling boxed set during 
the holiday period was Metallica's 
"Live Sh*t Binge & Purge" (Elektra), 
which lists at $95.98. 

In another survey result, 43% of re- 
tailers said they were offering inter- 
active customer-assistance devices 
such as listening posts. 

Finally, retailers were asked, 
which TV shows or channels most af- 
fect music sales? MTV was judged 
most effective by far. In second place 
was David Letterman's show. "Satur- 
day Night Live" came in third. 
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Catching Up On Indie Releases; An Impure Take On The Blues 



Record rundown: we find 

ourselves in that mid-winter period 
when the record industry (indies in- 
cluded) is still shaking itself out of 
its Christmas-induced coma. So, 
with the phones quiet and little in- 
trigue in the wind, it's the perfect 
time of year for DI to catch up on 
the burgeoning stacks of independ- 
ent releases that collected on the 
desk in December. 

Those who found that the 10-CD 
Led Zeppelin box wasn't enough to 
slake their thirst for the mighty 
metal band's heavyosity will ap- 
plaud the arrival of "The Song Re- 
tains The Name II," a second Zep 
tribute anthology on West Lebanon, 
N.H.'s Safe House Records. Like its 
1988 predecessor, this collection 
finds a diverse group of bands salut- 
ing/trashing Jimmy Page and com- 
pany with covers of varying degrees 
of fidelity. Our favorites include the 
Bad Livers' bluegrass rendition of 
"Dancing Days," Michael Hall's 
folk retread of "Trampled Under- 
foot," and 7 Seconds' relatively de- 
vout "Misty Mountain Hop." 

Another sequel comes courtesy of 
Montclair, N.J.'s Fruit Of The Tune, 
which has pulled up to the pump 
with "Rig Rock Truck Stop," a sec- 
ond compilation of tracks previously 
issued as singles by Jeremy Tep- 
per's sparkling neo-honky-tonk la- 
bel, Diesel Only Records. You'll find 
more deft, more-than-slightly 
tongue-in-cheek numbers by such 
Diesel Only standbys as the World 
Famous Blue Jays, Courtney & 
Western, and the Blue Chieftains, 
as well as zany entries by Will 
Rigby, Killbilly, and Mojo Nixon 
(who's a busy gent — ol' Moj' also 



drops by on the Zeppelin tribute 
mentioned above). 

Archaeologists of Boston punk 
rock will cheer the return of Willie 
Alexander, the high priest of Bean- 
town's late-'70s scene. "Willie Alex- 
ander's Persistence Of Memory Or- 
chestra," on Cambridge, Mass.'s 
Accurate/Distortion label, finds 
"Loco" fronting a jazzy little quar- 
tet; Alexander's breathy, elastic 
singing and offbeat writing are as 
effective as ever. 

"Wheel Of Fortune," on Chicago's 
Flying Fish, unites two pathfinding 
English folk performers: John Ren* 
bourn, who blazed trails as the gui- 
tarist of Pentangle, and Robin Wil- 
liamson of Incredible String Band 
fame. These 1993 live recordings 
from Chicago, St. Louis, and Madi- 
son, Wis., featuring Renbourn on 
guitar and Williamson on Celtic 
harp in a set of traditional airs, ex- 
ude warmth and technical brilliance. 

Ben Vaughn, whose Ben 
Vaughn Combo cut some nifty 
roots-rock albums during the '80s, 
returns with a treat for fans of 
earthy music on Hoboken, N.J.'s 
Bar/None Records. "Mono U.S.A.," 
recorded in ace monophonic sound 
with Vaughn playing all the instru- 
ments, covers a dandy collection of 
tunes by such worthies as Charlie 
Rich, Billy Joe Royal, Link Wray, 
Bobby Fuller, Jack Scott, Dion, 
the Ventures, and the legendary 
Ersell Hickey. This one rocks the 
house, people. 

Tara Key of New York band 
Antietam weighs in with her first 
solo album, "Bourbon County," on 
New York's Homestead Records. 
She delivers a strong batch of highly 



melodic original compositions, and 
gets excellent backing from, among 
others, members of Eleventh 
Dream Day and Yo La Tengo and 
her husband/producer/bandmate, 
Tim Harris. 

From the reissue pile: Archival 
maven Bob Irwin's Sundazed Rec- 
ords, which recently turned out 




by Chris Morris 



first-rate Kingsmen and Mitch 
Ryder releases, has busted loose 
with a dandy pair of Shirelles pack- 
ages. "Baby It's You" contains the 
girl group's titular smash, plus an- 
other big hit, "Soldier Boy"; "The 
Shirelles & King Curtis Give A 
Twist Party" is a boppin' session 
that pairs the ladies with sax mon- 
ster Curtis "King Curtis" Ousley. 
Both albums were first issued by 
Scepter in 1962. 

Voxx Records, the Burbank, Ca- 
lif.-based power- pop/garage subsid- 
iary of Bomp Records, has delivered 
a winning comp of thoroughly aber- 
rant psychedelia, "Beyond The Cal- 
ico Wall." Produced by Erik Lind- 
gren, this nutted-out collection of 20 
awe-inspiring, usually hilarious 
numbers by such obscure units as 
Rasputin & the Mad Monks, the 
Flower Power, Demons Of Nega- 
tivity, the Waterproof Tinkertoy, 



and Bhagavad Gita offers a defini- 
tive delineation of the havoc that 
LSD wreaked upon a musical gener- 
ation. 

New York's Razor & Tie Records, 
which has released a pretty snazzy 
Bobby Womack greatest-hits al- 
bum, has returned to print two of 
the R&B star's better-known rec- 
ords: "The Poet," his 1981 top 30 en- 
try for Beverly Glen Records, and 
its 1984 sequel "The Poet II," which 
featured duet partner Patti La- 
Belle. Both contain excellent latter- 
day soul from an underrated mas- 
ter. 

FlAG WAVING: "There is little 
benefit to the blues in taking a pur- 
ist approach," Louie Lista says on 
a track from his New Alliance album 
"To Sleep With The Lights On," and 
his work admirably backs that senti- 
ment. 

The record — the first full-length 
album by the singer/harmonica wiz- 
ard who powered Los Angeles' 
Sheiks Of Shake through the '70s 
and "80s — is a unique combination of 
traditional blues music and spoken- 
word performances. Lista expres- 
sively reads passages about blues- 
man Robert Johnson from Greil 
Marcus' classic 1975 book "Mystery 
Train"; essays bits of Shakespeare 
and Mark Twain; and offers his own 
distinctive reflections on Muddy 
Waters and the Los Angeles public 
transportation system. He's also 
heard blowing the blues with long- 
time partner David Crittendon and 
in live flight with his old group, the 
Outer City All Stars. 

Lista is steeped in the blues — he 
played with such luminaries as J.B. 



Hutto and Fred McDowell during 
the heyday of the L.A. blues-folk 
club the Ash Grove — but he didn't 
want to take an up-the-middle tack 
on his album. 

"I've always been interested in 
that nonstandard approach to roots 
music," Lista says. "The idea was 
sort of an 'Alice In Wonderland' 
kind of thing — [to put togetherl a 
surrealistic variety of things. A lot 
of people doing roots music don't 
seem to be interested in more than 
one approach, and that doesn't in- 
terest me." 

Lista's spoken-word work stems 
in part from his long-term relation- 
ships with such friends as poet/mu- 
sician Michael C. Ford and fellow 
New Alliance artist Linda Alber- 
tano. Lista recalls, "People said, 
'You have a good voice, don't you 
want to do some word stuff?' " 

Lista sees a connection between 
his decidedly offbeat combination of 
musical and nonmusical perform- 
ances and the work of blues artists 
like Waters and Howlin' Wolf. 
"They were not following a formula 
in order to stay cool. They were be- 
ing themselves. I felt that they were 
giving you something that's 
uniquely personal . . . Most of the 
guys my age were imitating Paul 
Butterfield." 

Lista can be caught live in L.A. at 
the Fairfax district club Nova Ex- 
press, where he performs every 
Tuesday with a band that includes 
Mike and Chris Barrere, brothers 
of Little Feat guitarist Paul Bar- 
rere. Beginning Jan. 25, he'll be 
reading every other week at the 
Masquers Cafe in L.A. 
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► CROWDED HOUSE 
Together Alone 

PRODUCER: Youth 
Capitol 27048 

Still looking for a hit single to help 
duplicate the success of its 1986 debut 
album, Down Under unit regroups 
slightly, takes on a new producer after 
three albums with Mitchell Froom, and 
dishes up a platter of typically well- 
crafted pop songs. Sparing but 
intelligent use of unusual 
instrumentation and stirring presence of 
the Te Waka Huia Cultural Group Choir 
adds life, as does addition of new member 
Mark Hart. Among the many sterling 
numbers (most penned by Neil Finn) are 
"Kare Kare," "Nails In My Feet/* 
"Locked Out," "Distant Sun," and 
impressive title set-closer. Top 40s and 
modern rockers alike should sample from 
this feast 

RAMONES 
Acid Elton 

PRODUCER Scott Haekwrth 
Radioactive 109 13 

Gabba-gabba goofballs' concept — an 
album's worth of '60s cover tunes — is a 
terrific one, considering Da Bruddas' 
knowledge of rock history, but so-so 
execution scuttles the affair. Dim 
production and some numbers that just 
don't mesh with the quartet's patented 
buzzsaw sound make for spotty listening 
overall. Still, there are some killers here, 
most notably versions of Love's "7 And 7 
Is" (a Ramones readymade if there ever 
was one), the Who's "Substitute" (with 
Pete Townshend guesting on vocals), and 
the Seeds' "Can't Seem To Make You 
Mine." Modern rockers can pick and 
choose prime cuts. 

MURDER INC. 

PRODUCERS: Murder Inc. 
FuturM 11031 

Band looks great on paper: Demi-super 
lineup includes Revolting Cocks' Chris 
Connelly on vocals and Pigface maestro 
Martin Adkins on skins, plus assorted 
refugees from Killing Joke and Prong, 
and Ministry's Paul Barker and Foetus- 
man Jim Thirwell contribute mixes. But 
the music is a not terribly comfortable 
mix of industrial music and hard rock 
that will be either too soft or not tough 
enough for listeners' tastes. "Mania," 
"Red Black," and "Hole In The Wall" 
sound best for modern rock ears. 

it VOICE Of THE HOMELESS 

PRODUCER: Rca Neilson £ Wayne Nehon 
MAG 100293 

Compilation of music written and 
performed by San Diego-area homeless 
artists (with assistance from Little River 
Band's Nelson and MAG chief Neilson) 
stands on its own as a worthwhile 
collection of songs, notwithstanding the 
special nature of the project While many 
of the tunes address the plight of the 
homeless in direct and sometimes 
heavyhanded ways, the songs that steer 
clear of the subject are even more 
eloquent emphasizing the artists' 
musical gifts rather than their personal 
calamities. Among the most lucid cuts in 
both categories are "Eye Of The Storm," 
"Catman Jim," "They Don't Make Love 
Like They Used To," "Modern Day Miss 
Kitty," and anthem "Voice Of The 
Homeless." Contact: MAG Records 
VOH. P.O. Box 421144, San Diego. Calif. 
92142. 

JOHN HAMMOND 
Trouble No More 

PRODUCERS J J, Cat* & Mike Kapous 
Poirrtbianh 82572 

Bluesman Hammond would have made 
Papa proud with his latest a roots blues 
affair that includes contributions from 
such veterans as Cale, Charles Brown, 



SPOTLIGHT 




ZZTOP 
Antenna 

PRODUCERS: Bill Ham & Billy Gibbons 
RCA 66 317 

Texas trio's first album after landing 
a lucrative contract with its new label 
is a largely successful attempt to 
hearken back to its bare-boned, pre- 
"EHminator" rock'n'roll formula. 
Relative lack of electronic 
enhancement restores the bar-rooted 
guts to the Top sound; driven by 
Frank Beard's crunch and Dusty 
Hill's thump, singer/guitarist Billy 
Gibbons has room to wail on numbers 
like leadoff track "Pincushion," 
"Antenna Head," and molten (pro- 
condom!) blues "Cover Your Rig." 
Heritage-skewed album rockers will 
find this one goes down as easy as a 
cold Lone Star. 



Little Charlie & the Nightcats, and Roy 
Rogers. Standout cuts include the Jimmy 
Reed vehicle "HI Change My Style," Cliff 
Carlisle's country gem "That Nasty 
Swing" (played intimately with two 
acoustic guitars and yodeled a la Jimmie 
Rodgers), Charles Brown's "Trouble 
Blues" (featuring Brown prominently on 
piano), and "Fool's Paradise," the 
evergreen popularized by Amos Milburn. 
Liner notes by preeminent R&B 
producer Jerry Wexler. 

DOG'S LIFE 

Queenie Gob A Pinworm 

PRODUCERS Mit Fambra & Dog's Lie 
Poplttt POP 1 

Rochester, N.Y., quartet rocks 
convincingly on self-released debut CD, 
showing off its fluency of various early- 
'S0s musical idioms, from ska to post- 
punk to jangly alternative rock. College- 
rock enthusiasts will find the brew 
especially potable, particularly after 
sampling such cuts as opener "UFO" 
(with its echoes of the Specials and the 
B-52's), "Call-L'-Kitten," the twisted 
"Pool Gone Green," and power pop 
numbers "Sloppy Kisses," "Water," and 
"My Motorcycle." While the group's 
sound betrays dated influences, its 
material is solid and performed with 
considerable vigor. Contact: 716-271- 
2308. 

THE LEGENDARY SY KLOPPS BLUES BAND 
Walter E|o 

PRODUCERS: David Denny & Bobby Scott. Donni* Vie & 
Chip Znuff 

Guitar Recordings 9714 99302 

Except for the identity of the mysterious 
Mr. Klopps, everything about this record 
is out in the open: guitarists like Denny, 
Scott, Neil Schon, and Kee Marcello join 
Prairie Prince, Gregg Rolie, Ross Valory, 
Norton Buffalo, and Enuff Znuff 
brethren Vie and Znuff for fiery 
renditions of rock and blues standbys 
and a few originals. Among the most 
noteworthy selections are Steve Miller/ 
Boz Scaggs' "Going To Mexico," ZZ- 
Top's "Jesus Just Left Chicago," Booker 
T, Jones/William Bell's "Bom Under A 
Bad Sign," Vie/Znuff s "Round And 
Round," and signature tune "My Name 



Is Sy Klopps." Pundits determined to 
suss out Klopps* identity should be 
warned that sources insist he's not a well- 
known figure. 




WALLACE RONEY 
Crunchin' 

PRODUCER Don SiCWer 
Mum 5518 

Trumpeter's latest effort, listenable as it 
is, won't get anybody to quit dropping the 
Miles Davis comparisons, especially since 
"Woody* N You" and "Swing Spring," 
essayed here, are right out of the late 
giant's book. But that's idle bitching in 
the face of Honey's continuing tonal 
supremacy and improvisatory excellence, 
and it's hard to kvetch about a quintet 
that includes pianist Geri Allen and 
altoist Antonio Hart. Leader's growing 
rep should ensure immediate interest at 
jazz stations. 

BERNIE WORRELL 
The Other Side 

PRODUCERS. B*ll Laswell & Bern* Worrell 
CMP 65 

On a set that carves a channel between 
funk and jazz, vet keyboardist Worrell 
gets support from a strong cast that 
includes Material-ist Laswell, organist 
Amina Claudine Myers, guitarist 
Buckethead, and rap godfather Umar 
Bin Hassan. Most satisfying tracks are 
moody jazz-oriented horn excursions like 
"Witness For The Defense" and "Moon 
Over Brixton"; much of the rest of the set 
is unfortunately heavy on simplistic, 
directionless riffing. Jazz outlets have the 
best shot here. 



WORLD MUSIC 



► GEOFFREY ORYEHA 
Beat The Border 

PRODUCER Daw) Bottrill 
Raatworid/CarobrM 2333 

Like many successful world music albums, 
Ugandan artist Oryema's second salvo 
achieves a harmonious marriage between 
traditional and Western influences. This 
record further benefits from the 
appearance of such prodigious talents as 
Bob Ezrin, Brian Eno, Richard Evans, and 
Manu Katche. The musical highlights are 
the contrapuntal vocal workout "Kel 
Kweyo," the sorrowful "Market Day," and 
the frenetic and comical "Lajok." The 
presence of label maestro Peter Gabriel 
resonates throughout the recording, 
particularly on "The River," "Hard 
Labour," and "Nomad." 



DON RENO ft RED SMILEY AND THE 
TENNESSEE CUT-UPS 
1951-1959 

PRODUCERS: Various 
King 7001 

This four-CD box set is another prize 
from the legendary label whose vaults 
contain some of the world's finest 
bluegrass. Few practitioners of that 
genre could match the drive and 
versatility of Reno and Smiley and the 
dazzling gidemen they assembled. 
Included here are the classics "I'm 
Using My Bible For A Roadman," 
"Maybe You Will Change Your Mind," 
"I Know You're Married,'* "Don't Let 
Your Sweet Love Die," and "I Wouldn't 
Change You If I Could." As with the 
recent King/Starday Stanley Brothers 
box, the Reno & Smiley collection is 
made doubly valuable by the inclusion 
of a fascinating booklet of historical 
data and photos. This is more than a 



SPOTLIGHT 




JOOECI 

Diary Of A Mad Band 

PRODUCERS: DeVante Swing, Mr DaNin 
MCA/Uptown 10915 

Harmony-oriented new jack swingers 
leap back in with sophomore 
successor to double-platinum debut 
Emphasis is again on melody and 
playful eroticism; initial lift-off is 
being supplied by single "Cry For 
You," already a top five R&B and top 
20 pop entry. "What About Us," 
"Ride & Slide," and "Won't Waste 
You" are immediate standouts on a 
highly consistent set. Top 30 blow-up 
on The Billboard 200 indicates that 
fans were lying in wait for this one; 
expect continued chart health 
through the new year's early months. 



MATERIAL 
Hallucination Engine 

PRODUCER: Bill L»w«ll 
Mm 314 518351 

Laswell's multitudinous collective sounds 
more eclectic than ever, perhaps the 
result of an ever-expanding roBter that 
now includes sax star Wayne 
Shorter, prophet of doom William S. 
Burroughs, vocalists Liu Sola and Fahim 
Dandan, guitarist Nicky Skopelitis, P- 
Funksters Bernie Worrell and Bootsy 
Collins, dub master Sly Dunbar, 
violinists Shankar and Simon Shaheen, 
and labia players Trilok Gurtu and Zakir 
Hussain. Highlights of a genre-defying 
album include opener "Black Light" 
(featuring Snorter's restrained melodic 
musings), a warped reworking of 
Weather Report's "Cucumber Slumber," 
and Burroughs' typically venomous 
"Words Of Advice." A transcendent 
project that should interest world music, 
new age, and contemporary jazz 
enthusiasts. 



great collection— it's a public service. 

THE MOO N GLOWS 

Blue VetweVThe Ultimate Collection 

REISSUE PRODUCER: Andy McKa* 
MCA Clwu 9345 

Historian Jay Warner calls the 
Moonglows "an American vocal 
legend," and the quartet (augmented 
on many of its recordings by guitarist 
Billy Johnson) indeed waxed many 
seminal doo-wop tunes in the '50s for 
Chicago's Chess. Fronted by Bobby 
Lester and (in the late going) Harvey 
Fuqua, the Moonglows cut one of the 
all-time greats in the 1964 smash 
"Sincerely"; that durable, oft -covered 
hit is complemented on this wonderful 
two-CD, -M -track retrospective by such 
winners as "Please Send Me Someone 
To Love," "Blue Velvet," and a host of 
other supreme smoothies. Sheer 
delight for devotees of classic R&B. 



LATIN 



► REY RUIZ 
Mi Media Mitad 

PRODUCER: Tommy VManny 
Sony Tropical/Sony 469 626 

Solid sophomore set from one of best of 
new crop of salseros showcases Ruiz's 
mellifluous yet muscular baritone, which 
glides effortlessly over a batch of 
embraceable, romantic testimonials. 
Well-crafted, midtempo title track 
should fly high at radio, along with 
peppier entries "Porque Te Vas," "Luna 
Negra," "Si Te Preguntan," and "Quien 
Lo Diria." 

SANDY JORGE Y LA BAN DA SALVAJE 
Muevete 

PRODUCER: Sandy Jorge 
JM77I 

Melodic, feel-good merengue album from 
veteran singer/songwriter offers a 
welcome respite from current overflow of 
power merengue releases. Strongest 
single choices are "Amor Eterno," a 
pleasant, slow-shuffling cover of Juan 
Gabriel's evergreen, plus a pair of likable, 
hip-swaying entries: title cut and 
"Quien?" Album's lone blemish is 
announcement of band name at 
beginning of every song — a tiresome, 
outdated practice revered by too many 
merengue acts. 



COUNTRY 



if THE DRY BRANCH FIRE SQUAD 
Just For The Record 

PRODUCER: Km Irwin 
Rounder 0306 

From flashy, high-voltage bluegrass to 
trudge-along. Carter Family folk style to 
stark a cappella renderings, the Fire 
Squad covers all the old-timey bases 
here. Suzanne Thomas, who came to fame 
as a member of the Hot Mud Family, is 
a particular delight. Best cuts: "I've 
Lived A Lot In My Time," "Midnight On 
The Stormy Deep," "Church By The 
Road," "Unwed Fathers." 




★ SIXPENCE NONE THE RICHER 
The Fatherless And The Widow 

PROOUCER Arniand John Petn 
R E X. Popu« 7901427736 

Austin duo of 17-year-old vocalist Leigh 
Bingham and multi-instrumentalist (and 
college student) Matt Slocum is a 
revelation. The music is more aggressive 
than the Cowboy Junkies' but not as 
poppy as the Sundays' — though producer 
Petri (Goo Goo Dolls. 10,000 Maniacs) 
never lets the proceedings get precious. 
The challenging, often oblique lyrics 
make "The Fatherless And The Widow" 
accessible to any alternative format 



CLASSICAL 



SCHOENBERG: PIANO CONCERTO 
LISZT: PIANO CONCERTOS, N0S. 1 ft 2 
Emanuel Ai, Piano, The Philharmonia. Salonen 
Sony CumkaJ SK 53289 

An interesting program that joins the 
demanding {for most listeners) 12-tone 
Schoenberg with the familiar Liszt 
virtuoso showpieces. Ax, whose pianistic 
horizons seem increasingly boundless, 
comes out a winner all around. His 
readings are absorbing and, where 
required, technically fluid and 
impressive. With little apparent concern 
for consumer preference, he leads off 
with the Schoenberg and closes with the 
big crowd- pleaser, Liszt's First — which 
all but belies its nickname with what is 
likely the most inhibited triangle on the 
disc. 



VITAL REISSUES 



SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard 200 chart potential. VITAL REISSUES: Rereleased albums ol special artistic, archival, and commercial interest, and outstanding 
collections ol works by one or more artist. PICKS (►) i New releases predicted to hit the top half of the chart in the corresponding format CRITIC'S CHOICES ( * ) : New releases, regardless of chart potential, highly recommended because of their musical 
merit. MUSIC TO MY EARS (JQ ) i New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available m the U.S. are eligible. Send review copies 
to Paul Verna. Billboard. 1515 Broadway. New York, N.Y. 10036. and Chris Moms. Billboard. 5055 Wilshtre Blvd., Los Angeles. Calif. 90036. Send country albums to Edward Morris, Billboard. 49 Music Square W , Nashville. Tenn. 37203. 
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POP 



► BEE GEES For Whom The Bell Tolls i.i 

PRODUCERS Barry Gibb. Maurice Git*. Robin Gibo 
WRITERS: B Gtbb, M &bo. R Gibb 
PUBLISHERS: not listed 
PoJydor 1120 [c/o PLGI (cassette single) 

Already a soaring smash in the U.K., this 
brilliant single from the Gibb brothers' 
"Size Isn't Everything" album is 
arguably the finest tune they've written 
and recorded in 15 years, a no-nonsense 
romantic ballad that parts the 
darkest clouds and lets the blue burst 
through. Top 40 hasn't had a single 
this poetically uplifting in ages, and 
album rock formats should seize on the 
original five-minute version, which 
features an acoustic guitar-framed 
arrangement that rivals Soul Asylum. 
Better than a comeback, the Bee Gees 
have simply got the best new song on the 
airwaves. 

► TONY TONI TONE (Lay Your Head On My) 

PiklW (3 32) 

PRODUCERS: Tony Toni Tone 

WRITERS: T Christian. 0 Wiggins, R Wigpns 

PUBLISHER: not listed 

WWirj/Mercury 1123 <c/o PoiyGraml (cassette single) 
Follow-up to the certified gold 
'"Anniversary" is a swaying pop/R&B 
love song that solidifies act's fine 
reputation for crafting deliciously retro 
material and bringing it home with 
engaging vocals that exhibit above- 
average range and style. An easy bet for 
instant acceptance at both pop and urban 
radio formats. Be sure to catch the act as 
it treks across the States opening for 
Janet Jackson. 

PHIL COLLINS Everyday u 66) 

PRODUCER: PTM Collins 
WRITER: P Collms 

PUBLISHERS: Philip Cotljns LMJHrt & RurvWB, ASCAP 
Atlantic 5300 (cassette single) 

Already making friends at AC radio, 
second single from Collins' "Both Sides" 
set is a familiar pop ballad, rife with 
lyru-s and musical passages that have 
resided in past hits. Far easier to peg for 
top 40 play than his disappointing 
previous single, "Everybody" should 
meet with a more welcoming response on 
all levels. 

ir CHRIS ISAAK Dark Moon (2 30> 

PRODUCER: Erik Jacoosen 
WRITER N Miller 
PUBLISHER Jam*. BMI 

Reprise 18263 tao Warner Bros ) (cassette single) 

Virtually flawless tune from the 
soundtrack to "A Perfect World" places 
Isaak's haunting, emotional vocal in front 
of an echoed, strumming musical 
backdrop. Spare retropop arrangement 
may initially strain against current top 40 
parameters, though the song and vocal 
performance are so stirring and 
satisfying that it could become a left-of- 
center smash, a la Isaak's pop 
breakthrough, "Wicked Game." 

A LENNY KRAVITZ Heaven Help (3 10) 

PRODUCER: Lenny Kravitz 
WRITERS. G. DeVeaui, T. Britten 
PUBLISHERS: Bahama Rhythm/WB' Mya«e. ASCAP 
Virgin 14105 (c/o Cema) (cassette single) 

A quiet moment from Kravitz's rightfully 
acclaimed "Are You Gonna Go My Way." 
Simple piano/drum ballad places much 
emphasis on his expressive vocals and the 
song's gorgeous melody. A sure bet for 
album rock play, this deserves to be a 
massive hit at top 40. It would add a nice 
touch of class to any playlist. 

BACK 2 BACK Michael (412) 
PRODUCERS J Ellis. G Mrtehei. R Berry 
WRITERS R Berry, J AJsop, J Alsop 
PUBLISHER: Mad Money. ASCAP 
Mad Money 1001 (CO single) 

The much -beleaguered Michael Jackson 
gets a boost of confidence and admiration 
from 10-year-old identical twin brothers 
James and Jeremy Alsop. Pop ballad, 
which was co-penned by the duo, 
could cause sugar overload with lyrics 
like, "We believe in you/We will stand by 



you until the end." Weird, if not 
somewhat exploitative. Contact: 212-371- 
0798. 

SCORPIONS Under The Same Sun (4 25) 

PRODUCERS: Bruce Fairbairn. Scorpions 
WRITERS: Hudson. Meme. Fairbairn 
PUBLISHER: not listed 

Mercury 1 1 10 Ic/o PolyGram) (cassette singlel 

Pop-geared entry from venerable -metal 
band's "Face The Heat" opus is the 
kind of booming rock ballad that its 
fans have come to love, and radio 
hungrily indulges in. Klaus Meine 
delivers a nicely measured vocal that 
never falls into the trap of melodrama, 
giving weight to the song's somewhat 
cloying, "all for one" lyrical tone. Peaking 
with a flurry of chunky, anthemic guitar 
chords and an agile solo, this one wilt 
sound best cranked to 10 on your favorite 
car radio. 



R & B 



SCHOOLLY D Another Sign (3 55) 

PRODUCERS: Schoolly D. Mil«e Tyter 

WRITER: J B. Weaver Jr. 

PUBLISHERS: Schoolly D/Zomoa Songs, BMI 

Ruflhouts/Columbia 77265 (c'o Sony) (cassette single) 

Preview into Schoolly's new "Welcome 
To America" album traces the roots of a 
troubled family tree. Mr. D doesn't rap so 
much as he coherently chats and 
reminisces with a tone that is, by turns, 
pensive and beleaguered — but never 
bitter. Lazy funk beats and piercing 
guitar lines give the track an evocative 
vibe that is worthy of vintage Curtis 
Mayfield. Essential. 

ELAINE MONK Something For Nothing [no timing 
listed) 

PRODUCERS: Paul Hopkins. Gerry Reed 
WRITERS: E Monk. P. Hopkins, G. Reed 
PUBLISHERS: HCM. BMI; Makers Go :vf Ct , ASCAP 
Black Sanrjs 7001 (cassette single) 

Monk has a sweet and stylish voice that 
befits the song's sultry funk context. A 
danceahle shuffle beat clicks extremely 
well with a fluid recurring sax solo and 
jazzy keyboard fills. A nice one for 
mature listeners to urban radio. Contact: 
212-714-S077. 

JOHN BUTLER Wondering (no timing irsted) 
PRODUCERS; Slavey Cooper. AJvin B. 
WRITER: not listed 
PUBLISHER: not listed 
CBC 001 (cassette single] 

Barring the cloying spoken intro, gospel- 
tinged R&B ballad has a wistful, earnest 
quality that could find approval among 
adult urban radio listeners. Butler has a 
raw, untrained voice that exudes 
pleasing, unhridled soul. Thin production 
values may limit track's commercial 
reach, though it does hint at Butler's 
potential in a larger setting. Contact: 703- 
750-1370. 



NEW & 
NOTEWORTHY 

RICCA Any Love (4i07> 

PRODUCERS: Timothy "TK" Otpnie, the Ghost 
Brothers 

WRITERS: R A Hooks. G.D. Williams. C V. Hooks 

PUBLISHERS: Sony Songs/Ghost Brothers, BMI; 

Sony Tunes/Go Lett, ASCAP 

REMIXERS: Spyderman, DawKt Atkinson, OJ Black, 

fresh Gordon, KnadejB 

Epic 77216 (cA> Sony) (cassette single) 

Photogenic female trio can pout with 
the beat of 'em, as it proves on this oh - 
so-slinky funk/hip-hop ditty. Though 
it's cast in a trendy, youthful mold, 
track has a pleasing retro-soul 
undercurrent that wisely broadens 
appeal to also reach more mature 
audiences. Odds are that this single, 
armed with restrained harmonies and 
playful rapping, will initially grow 
from crossover and urban radio 
sectors. Its rightful place at top 40 
will likely be taken shortly thereafter. 



COUNTRY 



GIBSON MILLER BAND Stone Cold Country (? 54| 

PR00UCER: Doug Johnson 

WRITERS: 0 Gibson, B. Miller 

PUBLISHERS: Nocturnal Eclipse/Union County/ 

BrahmSorgs/Careers-BMG 

Epic 77355 (cft> Sony] (7-inch single) 

Rumor has it that this roc kin' country outfit 
will be toning down its rock side to 
accommodate country radio on its next 
album. The band is taking its first album out 
with a bang, though, rocking the jukebox 
with this slice of liard-driving honky-tonk. 

SHAVER LM Forever (2:49) 
r»ROOUC£R R S. Field 
WRITERS: Shaver. Shaver 
PUBLISHER not listed 
PrauWZoo 63231 (7-inch single) 

With some cool vocal assistance from 
Brother Phelps, this is a little bit of hillbilly 
heaven from legendary songwriter Billy Joe 
Shaver. In a perfect world, this song sure 
would sound good on the radio. But, as Billy 
Joe knows very well, this ain't no perfect 
world. 

HIGHWAY 101 Who's Gonna Love Vou J 3 I 

PRODUCERS: Chuck Howard, Cactus Moser. Curte Stone 
WRITERS: C Stone, M Berg 

PUBLISHERS Warner Tamertanelorimar/Bee Corp . BMI 
Liberty 79016 (c'o Cema) (CD promo) 

The band sounds like it's trying to reinvent 
itself into a late-*70s pop outfit an this 
curious track. With its soft-rock piano sound 
and laid-back vocal, this ballad reaches the 
fade before it ever lifts off. 

MARK O'CONNOR The Devil Comes Back To Georgia 

(4:09) 

PRODUCERS: Mark O'Connor. Gregg Brown. Jim Ed Norman 

WRITER: not listed 

PUBLISHER not Lrstod 

Warner Bros. 18342 (7mch saigte) 

This one sounds a whole lot like the 
hackneyed original. Despite a long list of 
guest stars (or more likely because of it), 
you are going to wish the devil had stayed 
where he was. 



DANCE 



if MR RAG 00 Take Me (b 03) 

PRODUCErTDJ ETX 
WRITER R H. Recinos 

PUBLISHERS: New York House/Knstine Vee, BMI 
REMIXER: DJ EFX 

Groove On 1 <c/o Sinrtty Rhythm) (12-inch single) 

Enduring indie Strictly Khythm ushers in a 
new subsidiary with another in a long line 
of exemplary productions by San 
Francisco's super-hot DJ EFX. A melange 
of ear-catching keyboard effects and female 
vocal loops are the juice that feeds a disco- 
inspired house groove. A hit in the making. 
For added pleasure, check out the equally 
strong "Make Me Feel" on the flipside. 
Contact: 212-246-0026. 

I TO I The Right Time <5 36) 

PRODUCER James T Affano 
WRITERS: EW Aft.E.SmirJt 
PUBLISHER MCA. ASCAP 
REMIXER Ralph* Dee 

Nert PlalwulonoWffrr 120014 (oo PLGM12 inch single) 
Festive disco/house twirler pushes all the 
right buttons with its rollicking beats, sax 
samples, and chipper female vocals. Won't 
change the world, nor the face of clubland, 
but single is good fun and a blast for peak- 
hour revelry. Props to remixer Ralphie Dee 
for a job well done — particularly on the 
"Correct Moment" reconstruction. 

PUSSY T0URETTE French Bitch (4 26) 

PRODUCERS P. Tourette, Bono L Fmopler 

WRITER: P Touretle 

PUBLISHER Shhwoman. ASCAP 

REMIXERS DJ Did. Ty»w Stone. Mark V.. Man: Paley 

Feather Boa 01 (12 inch vngte) 

Mainstay on the San Francisco drag circuit 
aims to follow in the commercial footsteps of 
RuPaul with a saucy tribai'disco anthem 
that weaves clever lyrics around an ear- 
grabbing hook and kinetic beats. Flurry of 
astute remixes by the fab Third Floor 
Productions posse adds strength to track's 
odds for a national breakthrough. Contact; 
584 Castro Street, Suite 260, San Francisco, 
Calif. 94114. 



L0NNIE GORDON Do You Want It (no timing listed) 
PRODUCER: not listed 
WRITER: not Irsted 
PUBLISHER: not listed 

REMIXERS David Morales. Smack Productions 
SBK'ERG Ml 18 (CM Cema) ■ ■ .' ..■>■ single) 

Gordon earns a couple more diva stripes on 
this delicious pop/house invitation to 
romance. Her fine, forceful vocal is perfectly 
matched by hearty grooves and infectious 
synth passages provided by the magical 
mixing hands of David Morales and New 
Jersey's Smack Production clique. With its 
future at club level relatively secure, t'would 
be nice to see some promotional energy 
placed behind a tight pop radio edit. 

DAPHNE WVn You Love Someone ib 06) 

PRODUCERS Peter Daou, Danny Tenaglia 

WRITER not Irsted 

PUBLISHER: ml listed 

REMIXERS: Peter Daou, Danny Tenaglia 

Man 321112-mch single) 

Enigmatic newcomer coos with dreamy 
abandon on a pretty deep-house journey. 
The song has a memorable melody that is 
embellished with smart, jazz -spiced 
keyboards and a thick, spine-crawling 
bassline. Nicely structured jam that feeds 
the brain as well as the body. Contact: 212- 
366-0950. 



aeross-the-board smash it should be. 

COWBOY JUNKIES Anniversary Song 13 10) 

PR0OUCER Michael Timmons 
WRITER: M. limmofts 
PUBLISHER Pazjunh, SOCAN 
RCA 62745 Ic/o BMG) Icassette single) 

Second single from "Pale Sun, Crescent 
Moon" is a surprisingly lively jam that 
features singer Margo Timmons at her 
most effective. Spiraling wah-wah guitars 
and a toe-tapping drum pattern make this 
a formidable radio contender, and it should 
do wonders in raising the band out of its 
sleepy AC image. Give it a fair listen. 

COMPULSIVES Tragic Innocence ino timing iisteoi 

PROOUCERS Cannanato. Voung 
WRITERS: Compulsives 
PUBLISHER notlrsud 
Republican 01 (CD cutl 

Midwestern rockers show great promise 
on this crisply produced acoustic rocker. 
Stirring lyrics and a worldly lead vocal by 
Jonny Jingo render cut a natural for 
placement on playlists that include acts 
like Soul Asylum and the Lemon heads. 
One of i:s solid jams on the bands 
noteworthy "Songs For The Numb" 
album. Contact: 414-273-1931. 



P> AARON NEVILLE I Owe You One (4 29) 

PRODUCER Steve Lindsey 
WRITERS 1. Lmd, W WaUman, P, Gladston 
PUBLISHERS. EMI-Virgin.Be MystiqueyMoon A SUfV 
Longitude. BMI. PotyGram intemational.'Kajzoom. ASCAP 
ASM 81 50 lev PGD) (cassette single) 

Why not put out another single from 
Neville's long-legged, hit-filled "Grand 
Tour" collection? He flexes that reliable, 
familiar voice amid a softly percussive 
arrangement that climbs to a fleshy, 
ke>fooard-heavy climax. A lovely, romantic 
interlude that will add warmth and charm to 
any AC playlist it graces. 

if MICHAEL McDONALD Hey tot (3:50) 
PRODUCERS: Russ Titeiman. Michael McDonald 
WRITERS C. King, G. Goffm 
PUBLISHERS: Screen GemyEMI. BMI 
REMIXER: Jimmy Brauwer 
Reprise 18322 Ic/o Warner Bros. ) (cassette single! 

McDonald lends his distinctive, rich pipes-ti^ 

- it-golden page from the Carole Kmrj^Ger ry ■ 

(ioffin sivigbook of pop classics. Glistening 
prxKluction updates the tune with a laid-back 
shuffle rhythm base and thick, pillowy 
keyboards that render the single a perfect 
fit for adult formats. Could breathe new life 
into McDonald's underrated "Blink Of An 
Eye" collection. 



JULIANNE I Feel (2:30) 
PRODUCER: Shad D'Shea 
WRITER: D Carmody 
PUBLISHER NutfieW. ASCAP 
NutfWd 1001 (CD single) 

Rock ingenue oozes with a cute, winking 
charm on this sparse midtempo chugger. 
Her alto range is undercut with slight rasp 
that sits comfortably at the center of live 
band instrumentation. Fine for either 
album rock or pop outlets. Also worth a 
whirl ls the sweet, countrified ballad 
"Without You." Contact: 603-132-2457. 



single! ^ 



ROCK TRACKS 



► BIOHAZARD & ONYX Judgment Night (4 s51 

PRODUCER: Chyskillz 
WRITER: not Irsted 
PUBLISHER: rut luted 

IrrmortaVtpK Soundtrax 3579 loo Sony) (CD sing*) 
Title track to one of the more inspired film 
soundtracks of last year has a wickedly 
catchy gang chant as a chorus, as well as 
primal-scream rapping that will kick a 
heaping dose of anarchistic life into nearly 
any party. Deserving instant multiformat 
radio attention, cathartic jam will initially 
build its audience out of renegade album 
rock and alternative stations, not to mention 
fist-clenched rap enthusiasts. 

•k CRASH TEST DUMMIES Mmm Mmm Mmm 

(353) 

PRODUCERS: Jerry Harrison. Crash Test Dummies 
WRITER: B Roberts 

PUBLISHERS: PotyGram imemetional/Door Number Two, 
ASCAP: Dummies Productions, SOCAN 
Anste 2654 (c/o BMG) (CO promo) 

Both alternative and album rock 
programmers are finally beginning to 
catch a clue regarding this shimmering 
acoustic/rock jewel now that it is a smash 
in the band's native Canada. Lifted from 
the equally potent "God Shuffled His 
Feet" album, the single marries a world- 
wise vocal with a textured arrangement 
that is chock full of aural goodies. Given 
justice (and promotional tender loving 
care), this one will soon blossom into the 



THE YOUNG BUCKS I'm Pultin' Girls ino timing listed) 
PRODUCERS: DJ Fate, Oil Richey 
WRITERS: K Gamble, L Hurt. E. AHaro. C. Richey, R. 
Padilla 

PUBLISHERS: Warwr Tamerlane^ijac^MI-Biactnwod/ 
Dime Sack/Lingo Lcmga'Bong Water, BMI 
Thump 1062 (cassette single) 

Nicking a classic soul riff here and there, 
this young male quartet swaggers with 
Romeo-like confidence on this appealing 
pop/hip-hop ditty. Easy-going groove and 
nimble guitar licks give the track an 
accessible tone that crossover and urban 
radio could have fun with. Give it a shot. 
Contact: 909-595-2144. 

RAW BREED Open Season aw) 

PRODUCER: The Incredible Shok-O-ne 

WRITERS: Alexander The Great. M. Rippin', N. Swift 

PUBLISHER: notlrsud 

Nuff NuftContmuum 13305 (cassette single) 

Act's latest single features a cool guest 
appearance by Grandmaster Melle Mel, 
which should help draw some attention to 
this otherwise by-the-numbers effort. 
Hardcore beats are also a plus, though act 
sure has shown a whole lot more lyrical 
inspiration in the past 

F.O.S Big Black Boots IM7] 

PROOUCERS: F 0 S , Shoot Man Productions 

WRITER: not listed 

PUBLISHER AACI Songs, ASCAP 

Scott! Bras. 75382 Ic/o BMG) (cassette single) 

Energetic, funk-fortified throwdown does 
not have much going on rhyme-wise, 
though gang-style chorus chants and lip- 
smacking guitar samples make this a 
worthy radio contender. 

YOUNG SOLDI ERZ Alligator (3:48) 

PROOUCERS. Ronnn Phillip*, j. Stank 
WRITERS: Keystone. Brg Wy. Li'l Streteh 
PUBLISHER Spirt Marlorvfoe Five, BMI, Stank, ASCAP 
Dangerous/Pump 606 (c/o Warlock) (cassette single) 

After several spins, you may still be 
wondering how an alligator can be the 
lyrical centerpiece for track about the 
various ways that boyz get the girlies to 
woo-woo-woo. Silly track slinks along at an 
easy, inoffensive pace, and should actually 
have little trouble winning fans among the 
crotch-grabbin' set. Contact: 818-905-9250. 



PICKS (■>) i New releases with the greatest chart potential. CRITIC'S CHOICE (*) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 
developing acts worthy of attention. Cassette, vinyl or CO singles equally appropriate for more than one format are reviewed m the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 
copies to Larry Flick. Billboard. 1515 Broadway. New York, N.Y. 10036. Country singles should be sent to Billboard. 49 Music Square W.. Nashville, Tenn. 37203. 
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Firm's 'Star Trek' Games Span Generations 



■ BY CHRIS McGOWAN 

LOS ANGELES — In terms of mass- 
market success, Spectrum HoloByte 
hopes to "make it so" in 1994 with four 
different versions of a video game 
based on the television series "Star 
Trek: The Next Generation." After two 
years of development and production, 
the Alameda, Calif-based company will 
bow Nintendo, Sega, and PC CD-ROM 
editions in early spring. And a 3DO ti- 
tle due later this year will offer what 
Spectrum HoloByte chairman Gilman 
Louie calls "selective interactivity" and 
possibly "our first real peek into what 
interactive TV could be." 

"These are the crown jewels of Para- 
mount, and we considered this an op- 
portunity to create a real defining 
property," says Louie. "Our hope is 
that we will be breaking brand-new 
ground." Since signing the deal, Para- 
mount has become an investor in Spec- 
trum HoloByte and also has formed its 




THE 7TH GUEST 
Virgin Games 

(Macintosh and MPC 
CD-ROM, $99.99) 

Henry A. Stauf, an eccentric toy 
magnate in the '30s, had a rather 
disturbing secret in his past. He also 
possessed a 22-room mansion and 
one night threw a small party there 
for six carefully selected people, 
plus a mystery guest. It is the 
player's job to ascertain the identity 
of that "seventh guest" and also to 
discover just what strange events 
transpired that fateful night. 

The game unfolds with a story- 
book-like opening segment that sets 
the stage for the odd goings-on to 
come. Then a beckoning skeleton- 
hand icon leads you through the 
house. Some "virtual touring" is in 
store, where you can navigate at will 
through a richly depicted environ- 



own Paramount Interactive division. 

Louie adds, "This is a marketplace 
that requires lots of innovation, and the 
way to have innovation is to work with 
a number of partners. There's no rea- 
son why Paramount and companies like 
ourselves can't create new kinds of en- 
tertainment together." 

The various game platforms "have 
very different audiences," Louie notes, 
"with Sega and Nintendo mainly 
geared toward a younger audience, and 
PC players much older, typically 25-35. 
It's early to say with 3DO, but it also 
appears to have a large number of 
older players. 

"So our game needed to be pres- 
ented differently in each platform. For 
Nintendo and Sega, it's very much an 
action-adventure game, where you can 
pilot the Enterprise and beam down 
into a scrolling world that is very famil- 
iar to people who play video games." 
The S-NES version will be available in 
March and will carry a retail tag be- 



RELEASES 



ment — much as in other CD-ROMs 
such as "The Journeyman Project" 
and "Spaceship Warlock." In this 
case it's a haunted house with many 
rooms and hallways to explore, all 
rendered with photo-realistic detail. 

Along the way, icons such as chat- 
tering false teeth and a floating evil 
eye indicate that a supernatural 
event is about to occur or that there 
is one of Stauf s puzzles to solve. If 
a ghostly drama mask materializes, 
then you can witness a particular 
dramatic scene, with the roles 
played by live actors and actresses. 
Bit by bit you uncover the truth 
about Stauf, his unusual house, and 
that fateful party. 

The high-quality sound, music, visu- 
als, and script work together to create 
an eerily entrancing and thoroughly 
engaging game. "The 7th Guest" is an- 
other good reason to invest in a multi- 
media system. Chris McGOWan 




A scene from the Spectrum HoloByte 
3DO version of "Star Trek: The Next 
Generation," which is due later this year. 
Nintendo. Sega, and PC CD-ROM 
editions will be out in early spring. 

tween $5O-$70. The Nintendo, PC, and 
3DO editions are being published by 
Spectrum HoloByte, while Sega will 
market the game version for its format. 

The PC "Next Generation" CD- 
ROM for personal computers using 
MS-DOS is due "around April and will 
cost approximately $80-100," Louie 



says. The MS-DOS and 3DO editions 
are "more like simulation games, with 
more attention toward detail and real- 
ism." 

Traditional eel animation, matte 
paintings, 3D graphics tools, and high- 
quality audio were employed for the 
PC and 3DO versions. Patrick Stewart 
is one of the "Star Trek" actors who 
has recorded dialog for the project. 
"It's a dramatic presentation with a 
unique look, a gorgeous product," says 
Louie. 

The 3DO "Next Generation" will go 
a step farther than the PC CD-ROM 
by using "synthetic actors that are 
completely computer-controlled, with 
the actors' faces texture-mapped onto 
3D heads and the reactions all done in 
3D graphics," says Louie. 

He says the 3DO game will "be like 
watching TV. There are no menus and 
no prompts. You just look at the game, 
and if you put down the controller the 
game will play itself. Or you can pick 
(Continued on page 5J,) 



Commodore Joins 32-Bit Fray 

Expandable Amiga Boasts Low List 



LOS ANGELES— The CD-ROM 
format wars will heat up further at 
the end of February, when Commo- 
dore rolls out its new Amiga CD32 
console in North America, with 85 
software titles available at launch. 

The 32-bit CD-based machine 
plays Amiga CD-ROM software and 
will retail for $399, which is substan- 
tially lower than the $699 debut 
price of the Panasonic 3DO player. 
In addition, a $250 MPEG-1 full-mo- 
tion video cartridge will be available 
for the Amiga CD32 and will enable 
the console to play movies and music 
videos released in the new 5-inch 
Video CD format 

In addition, the system will play 
standard audio CDs, CD+Graphics 
discs, and CD + MIDI titles. Commo- 
dore plans to add Photo CD capabil- 
ity to the player. And the Amiga 
CD32 can accept add-ons such as a 
computer keyboard and mouse, and 
a virtual reality headset and glove. It 




Gremlin's "Zool" is one of several 
Amiga CD32 game titles designed 
specifically for the new platform. 
Others have been converted from 
other formats. 



can be upgraded to function as a ca- 
ble TV interface or a multimedia 
computer. 

"We challenge anyone to show us 
a better multimedia player at a bet- 
ter price," says Lew Eggebrecht, VP 
(Continued ov jxige 5\) 



Bookstores To 
Test Software 

BOOKSTORE TEST: Apple Computer, 
Voyager Co., Time Warner Interactive 
Group, CMC (Creative Multimedia 
Corp.), Discis Knowledge Research, 
and Macmillan New Media have joined 
forces to test-market interactive enter- 
tainment software in select bookstores 
in the U.S., U.K., and Canada. Test 
stores will receive a complement of 
equipment and services from Apple 
and the five publishers. Voyager will 
provide personnel to train store staff. 

"This project marks the beginning of 
what we hope will be a long involve- 
ment with retailers of all kinds who sell 
interactive entertainment software," 
says Paul Wollston of Apple's New Me- 
dia Division. The market test will run 
at least through mid-1994. 

Among booksellers already "on-line" 
are Barnes & Noble, Shakespeare & 
Company, and Tower Books (New 
York), The Tattered Cover (Denver), 
Brentano's (L.A.'s Century City), 
Crown Books (Encino, Calif.), Coles 
Bookstore (Toronto), and Wendell 
Holmes Bookstore (London). 

MPt MULTIMEDIA is launching two new- 
CD-ROM titles this month that cap- 
ture some distinctive American pop 
culture. Each disc lists for $29.98 and 
is compatible with either Macintosh or 
Windows-based systems. 

"The Honeymooners' Funniest Mo- 
ments" includes 48 excerpts from 70 
"lost episodes" of the '50s series, ac- 
companied by contextual information 
and other extras. 

"Hullabaloo Vol. h Television's Clas- 
sic Rock N' Roll Program" features the 
episode that aired Nov. 29, 1965, as 
well as tracks from other episodes. 
MPI Multimedia is a division of the 
MPI Media Group. 

COMPATIBILITY: Compton's NewMedia 
and Xiphias also have several new ti- 
tles. Compton's "Executive's Factoma- 
tic," "King James Bible," and "The 
Doctors Book Of Home Remedies" can 
be played on MS-DOS-based personal 
computers or on the portable Sony 
Multimedia CD player (MMCD). And 
"Kathy Smith's Fat Burning System" 
from Xiphias can be read by CD-ROM 
drives hooked up to Macs or Windows- 
based PCs. 



(Advertisement) 



If it's multimedia, it's Compton's! 

Compton's NewMedia's dedication to the music industry started in 1992 with our music CD-ROM titles. Jazz: 
A Multimedia History and The Grammy Awards: A 34 Year Retrospect. Now we are adding three new Multimedia 
Record titles to compliment our growing music category. These new CD-ROMs are Billie Holiday: A Multimedia 
Record, Count Basic: A Multimedia Record, and Louis Armstrong: A Multimedia Record. We also distribute two 
multimedia music history guides: The Viking Opera Guide and An Introduction to Classical Music. 

You've never seen music Wa,ch for more news about ,he la,est music 



titles from Compton's NewMedia. 
C all 800/862-2206 for a brochure and informatio n. 

- . . , • - > ■ - ' 2320 Camino Vida Roble • Carlsbad • CA • 92009 

multimedia music *m— Aa******^ mim-isoa • 619/929-2511 <fax> 

■ ■ " • 1 '.,-![.-■. \.''~ Mi 1 Li. he 



until you've experienced Q ^JgSS 
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By Seth Goldstein 



IfOl'RTROOM MUSCLE: Baker 
& Taylor Video won round two of 
its legal battle with Star Video 
when the Allegheny County Court 
in Pittsburgh denied Star's motion 
to set aside a preliminary injunction 
that prevented three former B&T 
telemarketing reps from pitching 
old customers (BUlU>ard, Jan. 8). 

Barring an out-of-court settle- 
ment, which he considers unlikely, 
BAT'S Frank Wolhert wants a 
trial and damages. No amount has 

been specified, but the branch lost 

"significant" business, Wolhert 
says. "We were wronged." Star 
Video wasn't available for comment. 

B&T picked up some accounts in 
the wake of Altec's failure, but Wol- 
Itcrt still finds customers less inter- 
ested in the panoply of distributor 
services than in the lowest price. If 
anything, stores IK more inclined 
loan ever to withhold orders until 

the last minute while shopping for 
the best deal. Wolbert says that 
while volume is decent, "profitabil- 
ity's a nightmare." 

MovING ON: BOl Pearrautt, Co 
lumhia TriStar's marketing VP, re- 
portedly is set to join Compton's 
NevvMedia, a major player in CD- 
ROM. Compton's won't comment 
but acknowledges it is recruiting a 
marketing VP fnmi the video and 
music industries. 

The studio probably will go out- 
side to fill Perraull's job, having 
transferred potential successors to 
help in the launch of Sony Wonder, 
which could lead to another dejKir- 
ture when home video senior VP 
Kand Hleimeister's contract ex- 
pires in July. Bleimeister had been 
hired to run nont heat rival program* 
ming, Sony Wonder's niison d'etre. 

Elsewhere. Don (iold. sales VP 
of Strand Home Video until it was 
absorbed by Video Treasures, will 
rim Vidmark's newly organized 
sell-thmugh division. 



H 



lOORAY FOR HOLLYWOOD: 
He need t«> think otherwise, but now 
Best Film & Video president Roy 
Winnick is on the side of the stu- 
dios in their battles with VSDA 
over fast-food and cassette promo- 
tions. The turning point for Win- 
nick was the video trade's poor re- 
sponse to his (199 "X-Men" offer, 
made to counter Pizza Hut. 

Despite calls for support from 

'I '(mi iixtfll Oil }H\IJf 't.it 



TV Exposure Is Key For Animated Vids 

Marketing Plans Take Broadcast Into Account 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— While some re- 
tailers may shun television movies re- 
leased to \ideo, exposure on the tube is 
an essential ingredient to make dealers 
warm up to many animated programs 
debuting on video. 

TV is so essential that MCA/Univer- 
sal Home Video even purchased air- 
time to debut 'The Little Engine That 
Could" last year. The company pur- 
chased half-hour blocks and syndicated 
the show in various markets. 

"It's hard to explain to senior man- 
agement that television is good for 
kids' product and not so good for some 
movies," says Andrew Kairey, senior 
VP of sales and marketing at MCA/ 
Universal. 

Purchasing the television time for 
'The Little Engine That Could" paid 
off, says Kairey, who notes that sales 
exceeded goals by 50% at year's end. 

Most suppliers acquire video rights 
to existing animated series or release 
old ones that have l>een revived by ca- 
ble networks, particularly Nickelodeon 
or MTV. 

"The TV show makes it go," says 
Roy Winnick, president of Best Film & 
Video. "Our sales were OK on the *X- 
Men,' but once it was on TV they be- 
came a hot item." 

LIVE Home Video will be counting 
on both the old and new appeal of 
"Speed Racer" to pro[)ei the 1966 se- 
ries to the level of success enjoyed by 
"X-Men" and "Mighty Morphin Power 
Rangers." 



Previously distributed by now-de- 
funct VidAmerica, LIVE has licensed 
the rights to all 52 oiiginal episodes, as 
well as "Speed Racer: The Movie" and 
new episodes, which air on MTV. 

David Bishop, LIVE president, says 
the product should appeal to kids who 
have just discovered the new series 
and adults who grew up watching the 
old "Speed Racer." 

"We were initially drawn to the 
product because of all the activity 
around the new series," he says. "But 
while the new series appeals to kids 
ages 2-11, our research showed that 
the old series appeals to adults up to 
age 34." 

LIVE has put the promotion effort 
into maximum oveixlrive, offering a $6 
rebate tie-in, an on -j Kick premium, and 
a national "decoder" consumer contest. 

Consumers get the rebate with the 
purchase of "Speed Racer: The Movie," 
an SO-minute taj)e priced at $19.1)8 that 
pulls into stores Feb. lb\ and any one 
of three Accolade video games. The 
games include Sega's "Speed Racer: 
The Challenge of Racer X," "Bubsy: 
Claws Encounters Of The Furred 
Kind," and "Hardball III." 

"Some of the titles from the old se- 
ries have been released before," says 
Bishop, "but the movie has never been 
available on video and the series has 
never been promoted in this fashion 
before." 

The feature will be packaged with a 
flip-top digital watch, valued at §15. 
The watch has a decoder, which is used 
to solve the secret message on the 




"Ambulance" Chasers. Columbia TriStar's Eric Kolsch. left, and Epic Home Vtdeo's 
Jeff Fink, third from left, congratulate Mike Evans and Trisha Steele of distributor 
Ingram Entertainment's Hayward, Calif., branch on winning the "Ambulance'' display 
contest. The Ingram unit pocketed S1 .000, and Steele got herself an all-expense trip 
for two to New York, where she could observe ambulances in their natural habitat. 
Epic's title shipped 55,000 cassettes. 



video. 

Kids who reveal the message can 
mail it in to become part of the "Speed 
Racer Pit Crew*" New members will be 
entered into a sweepstakes drawing, 
and a likeness of the winner will be in- 
cluded in a new episode of the series. 

The title also will lx* cress-promoted 
with "Speed Racer" merchandise, 
including Mach V models, Racer X cof- 
fee mugs, and T-shirts. A catalog will 
be inserted in the cassette. 

Four old episodes, never before on 
cassette, are due in stores Feb. 16. pri- 
ced at $12.98. Titles include, "The 
Great Plan," "The Secret Engine," 
"Kace Against Time," and "The Fas- 
test Car On Earth." Each has a run- 
ning time of 60 minutes and is packed 
with a collector's card. 

Most of the TV advertising for 
"Speed Racer" will be on MTV, which 
airs the old episodes 1 1 times a week, 
Bishop says. 

In-store retail support includes four 
different floor and counter displays 
holding as many as 56' units. 

Other TV-related product includes 
Best's "Biker Mice From Mars," a new 
(ConfiifHcii on jwfje 50) 



IVN, CIC Team, 
Put Travel Tapes 
In Int'l Outlets 

■ BY SETH GOLDSTEIN 

NEW YORK— Internationa] Video 
Network finally is living up to its 
name. The company, based in San 
Ramon, Calif., for eight years has 
brought foreign-travel tapes to 
armchair vacationers in the U.S. 

Now, by virtue of a hte-1988 deal 
with CIC Video International, IVN 
will have its line in 1 1 major Euro- 
pean territories for buyers who 
want to broaden their horizons. 
CIC, a joint venture of Paramount 
Pictures and Universal Pictures, 
started catering to viewers' wan- 
derlust with 20 of IVN's 90 "Video 
Visit" releases. Later it plans to add 
selections from the Fodor's and 
Reader's Digest catalogs to the mix. 

IVN retains its exclusive rights 
to distribute in the U.K., which has 
provided a big chunk of the 10% of 
corporate revenues derived from 
overseas markets. But IVN presi- 
(Conthnial on gfljpg u.t) 



SALESWOMEN 
OF THE YEAR. 




Let this best-selling trio lead the way into '94: 
Celebrity Centerfolds Jessica Hahn and Dian Parkinson 
and Playmate of the Year Anna Nicole Smith. 
They'll sell, sell, sell for you all year long. What better 
way to enjoy a happy and prosperous New Year? 

C 1994 Playboy All Rights Itaerved. 
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Billboard. 



VSDA, Game Manufacturers 
Meeting On Ratings System 

G 



SHELF P| 
TALK O 

by Eileen Fltzpatrlck 



AME RATINGS POW-WOW: 
Game manufacturers and Video Soft- 
ware Dealers Assn. president Dawn 
Wiener were to get together Jan. 8 
at the Consumer Electronics Show in 
Las Vegas to outline plans for a video 
game ratings system. 

The rush to institute a ratings sys- 
tem follows a Congressional commit- 
tee mandate accelerated by the gov- 
ernment's recent obsession with 
regulating violence in entertainment. 
A Senate committee ordered manu- 
facturers and retailers to pull to- 
gether a ratings code, or Congress 
would do it for 
them (Bill- 
board, Dec. 18). 

The purpose 
of the CES 
meeting will be 
to decide who 
will sit on the 
committee and 
what procedure 
will be used to rate video games, says 
VSDA spokesperson Bob Finlayson. 
"We're not going to have the actual 
code, but there's process to follow be- 
fore that happens." Companies ex- 
pected to attend include Sega, Ac- 
claim, Capcom, 3DO, and Atari, as 
well as the Software Publishers Assn. 

COMPUTER LOWDOWN: Man- 
hattan-based RKO Warner Video is 
starting off the new year with a new 
line of computer software for sale at 
rock-bottom prices. 

The 13-store chain will conduct a 
three-month test on about 50 titles in 
two New York stores and another in 
Hackensack, N J. The $5-$10 titles 
include games, education, and busi- 
ness applications. 

"A lot of vendors have approached 
us about carrying computer softwaiv, 
but the pricing and packaging were 
all wrong," said outgoing COO Law- 
rence Keives. He left RKO Dec. 31 
after completing the company's 18- 
month financial restructuring plan. 

The vendor that finally sold RKO 
fin the product is Values Software, a 
2-year-old company based in Deer- 
field Beach, Fla. 

Values Softwan.' began pitching its 
computer product to video stores last 
fall, and other tests are set to start 
at J&R Music World and some Block- 
buster franchisees. 

The software package also is avail- 
able from Ingram Entertainment and 
through the Video Alliance Group, a 
retail buying group based in 
Scottsdale, Ariz. 

SuPER CLUB UPDATE: Among 
Blockbuster's top priorities in "94 is 
the conversion of all the Super Club 
stores, says Gerald Weber, senior 
VP of store operations. 

The first outlet to change into a 
Blockbuster Video will be Atlanta's 
Rhythm & Views, with the remodel 
scheduled to begin this month. 

Super Club Music stores will begin 
changing to Blockbuster Music 
stores in February. Weber adds. 

Buying functions now located in 
Dallas (servicing Sound Warehouse 



and Music Plus) and Atlanta (servic- 
ing Super Club) will be relocated to 
Blockbuster's Fort Lauderdale, Fla., 
base by mid-year. 

There is no word on when Music 
Plus and Sound Warehouse outlets 
purchased in late 1992 will finally 
carry the Blockbuster logo. 

Native American videos: 

The Turner Network Television 
movie "Geronimo" will be the first of 
a string of Turner movies featuring 
Native Americans to hit video stores 
this year. 

The made- 
for-cable title, 
not to be con- 
fused with the 
Columbia Pic- 
tures movie, 
will be in stores 

Feb. 23. It car- 

^ " r j es no BU g. 

gested price, 
but dealers can save 35^ on the pur- 
chase of a two-pack. 

'"Geronimo" also will carry a public 
service announcement for the Smith- 
sonian Institution's planned National 
Museum Of The American Indian. 
The Smithsonian currently is raising 
funds to build the museum, and a por- 
tion of cassette sales will go toward 
the effort 

TNT has six features on the sub- 
ject lined up for this year, including 
"The Broken Chain," about the Iro- 
quois nation; "Lakota Woman," about 
the siege at Wounded Knee, directed 
by Jane Fonda (aka Mrs. Ted Tur- 
ner); and the three-part, six-hour 
documentary "The Native Ameri- 
cans." A coffee-table book of the 
same name from Turner Publishing 
is in its third printing. 

Courting sales: Court tv is 

packaging its coverage of trials into 
hourlong cassettes available from 
Time Life Video. The fu-st two $19.99 
tapes are "Accused Of Rape: The 
Trial Of William Kennedy Smith" and 
"Til Death Do Us Part," the case 
involving a New Hampshire school 
administrator charged with conspir- 
ing with her teen-age lover to kill her 
husband. 

TLV is in the midst of a three-way 
test of telemarketing, mail, and TV to 
determine the beat mix of direct-re- 
sponse strategies. Initial results have 
been good, says TLV's Dan Markim, 
although "it's clearly very early" to 
predict success. Retail distribution 
may follow, as it did for Turner 
Broadcasting's Trials Of Life," de- 
pending on the TLV numbers. 

TLV usually knows the identity of 
the releases in a continuity series. 
Here. Markim notes, "we obviously 
don't know what the next hot trials 
are. The fun twist Is that we have op- 
tions to rush-release the hottest." 
Two on tap are California vs. the 
Menendez brothers, on trial for patri- 
cide, and the child "div orce" of Gre- 
gory K. 

This column W08 ptvparetl with as- 
sistance from Seth Goldstein. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 








THIS WEEK 


LAST WEEK 


WKS ON CI 


TITLE 


Copyright Owner, 
Manufacturer, Catalog Number 


Principal 
Performers 


Year of 
Release 


I 


ii 

Sfts 

«3 








* * 


* NO. 1 * * * 










1 


1 


14 


ALADDIN 


Walt Disney Home Video 1662 


Animated 




G 


2499 


2 


2 


6 


FREE WILLY 


Warner Bros. Inc. 

Warner Home Video 18000 


Jason James Richter 


1993 


PG 


2496 


3 


3 


8 


PLAYBOY CELEBRITY CENTERFOLD: 
DIAN PARKINSON 


Playboy Home Video 
Uni DiSt Corp. PBV0739 


Dian Parkinson 


1993 


Nit 


19 95 


4 


5 


8 


THE MUPPET CHRISTMAS CAROL 


Walt Disney Home Video 1729 


Michael Caine 
The Muppets 


1992 


G 


;. 


s 


6 


5 


THE BODYGUARD 


Warner Bros. Inc. 

Warner Mnrru* \i\Fier< 1 7^Q1 


Kevin Costner 
Whitney Houston 


1992 


II 


199) 


6 


> 


20 


HOMEWARD BOUND: THE 

IKITRFniRI F nilRNFY 


Walt Disney Home Video 1801 


Michael J. Fox 


1993 


G 


22.99 


7 


4 


9 


DENNIS THE MENACE 


Warnei Bros. Inc. 

Warner Home Video 17000 


Mason Gamble 
Walter Matthau 


1993 


PG 


24.96 


8 


10 


8 


MIRACLE ON 34TH STREET 


FoxVideo 1072 


Maureen O'Hara 
John Payne 


1947 


NR 


9 98 


9 


12 


23 


HOME ALONE 2 


FoxVkjeo 1989 


Macaulay Culkin 
Joe Peso 


1992 


PG 


2498 


10 


14 


186 


PINOCCHIO* 


Watt Disney Home Video 239 


Animated 


1940 


1 


24 99 


11 


7 


7 


PLAYBOY 1994 VIDEO PLAYMATE 
CALENDAR 


Playboy Home Video 
Uni DiSt. Op. PBV0744 


Various Artists 


1993 


NR 


19.95 


12 


15 


34 


HOW THE GRINCH STOLE 
CHRISTMAS! 


MGM/UA Home Video M201011 


Animated 


1966 


NR 


1195 


13 


11 


62 


BEAUTY AND THE BEAST 


Walt Disney Home Video 1325 


Animated 


1991 


G 


2499 


14 


13 


10 


REN & STIMPY: HAVE YOURSELF A 
STINKY LITTLE CHRISTMAS 


Nickelodeon 

Sony Wonder LV49209 


Animated 


1993 


NR 


1498 


15 


16 


28 


RUDOLPH THE RED NOSED 
REINDEER 


Family Home Entertainment 27309 


Animated 


1989 


NR 


1298 


16 


9 


9 


TOM AND JERRY-THE MOVIE 


Family Home Entertainment 27416 


Animated 


1993 


G 


2498 


17 


17 


17 


REN It STIMPY: THE CLASSICS ; 


Nickelodeon 

Sony Wonder LV49200 


Animated 


1993 


NR 


1498 


18 


HE ESTRT 


ITS A WONDERFUL LIFE: 45TH 
ANNIVERSARY EDITION 


Republic Pictures Home Video 20623 


James Stewart 
Donna Reed 


1946 


NR 


1998 


19 


29 


16 


THE LAST OF THE MOHICANS 


FoxVideo 1986 


Daniel Day-Lewis 
Madeleine Stowe 


1992 


R 


2498 


20 


25 


5 


MICHAEL JACKSON: DANGEROUS- 
THE SHORT FILMS 


Epic Music Video 19V49164 


Michael Jackson 


1993 


NR 


1998 


21 


21 


2 


DEPECHE MODE: DEVOTIONAL 


Warner Reprise Video 3-38346 


Depeche Mode 


1993 


Ml 


1998 


22 


18 


40 


COUNTRY LINE DANCING 


Quality Video. Inc. 60053 


Diane Homer 


1992 


NR 


999 


23 


31 


4 


MARIAH CAREY 


Columbia Music Video 19V49179 


Mariah Carey 


1993 


NR 


1998 


24 


21 


17 


AN AFFAIR TO REMEMBER 


FoxVideo 1240 


Gary Grant 
Dfjzjltu'i Ker 


1957 


NR 


14.98 


25 


19 


14 


ONCE UPON A FOREST 


FoxVideo 8501 


Animated 


1993 


G 


24.98 


26 


RE-ENTRY 


BEETHOVEN 


Universal City Studios 
MCA/Universal Home Video 81222 


Charles Grodin 
Bonnie Hunt 


1991 


PG-13 


1998 


27 


23 


60 


AMADEUS* 


Lumiere Pictures 

Republic Pictures Home Video 5805 


Tom Hulce 

F. Murray Abraham 


19W 


PG 


29 95 


28 


ZZ 


7 


HIGHLANDER 


Republic Pictures Home Video 5892 


Christopher Lambert 
Sean Connery 


19S6 


R 


14.98 


29 


20 


20 


PLAYBOY: WET & WILD V 


Playboy Home Video 
Urn Dist. Corp. PBV0740 


Various Artists 


1993 


NR 


19.98 


30 


24 


7 


PLAYBOY: HOW TO REAWAKEN 
YOUR SEXUAL POWERS 


Playboy Home Video 
Uni DiSt. Corp. PBV0746 


Various Artists 


1993 


NR 


29 95 


31 


33 


i 


A CHRISTMAS STORY 


MGM/UA Home Video 104599 


Darren McGavin 
Peter Billing* 


1984 


PG 


1 - r ' L " 


32 


37 


33 


STAR TREK VI: THE UNDISCOVERED 
COUNTRY 


Paramount Pictures 
Paramount Home Video 32301 


William Shatner 
Leonard Nimoy 


1991 


PG 


1495 


33 


RE-ENTRY 


REN J. STIMPY: THE STINKIEST 
STORIES 0 


Nickelodeon 

Sony Wonder LV49202 


Animated 


1993 


NR 


1498 


34 


26 


42 


PLAYBOY CELEBRITY CENTERFOLD: 
JESSICA HAHN 


Playboy Home Video 
Uni Dist. Corp. PBV0729 


Jessica Hahn 


1993 


MR 


1995 


35 


RE-ENTRY 


PLAYBOY: EROTIC FANTASIES III 


Playboy Home Video 
Uni Dist. Corp. PBV0735 


Various Artists 


1993 


Nil 


1995 


36 


32 


84 


FANTASIA 


Walt Disney Home Video 1 132 


Animated 


I94D 


G 


2499 


37 


REENTRY 


101 DALMATIANS 


Walt Disney Home Video 1263 


Animated 


1961 


G 


2499 


38 


RE-ENTRY 


MCLINTOCK! 


GoodTirnes Home Video 
MPI Home Video 6022 


John Wayne 
Maureen O'Hara 


1963 


NR 


1998 


39 


39 


6 


THE YEAR WITHOUT SANTA 


Family Home Entertainment 8000 


Animated 


1991 


NR 


1298 


40 


RE-ENTRY 


REN 8, STIMPY THE STUPIDEST 
STORIES 


Nickelodeon 

Sony Wonder LV49201 


Animated 


1993 


NR 


1498 



• RIAAgoW cert (or sales of 50.000 units or $1 million in sales at suggested retail. ARIAA platinum cert tor sales of 100,000 units or $2 million m sales at 
suggested retail, #lTA gold certification try a minimum of 125.000 units or a dollar volume of $9 million at retail lor theatrically released programs, or of at least 25.000 
units and SI million at suggested retail for nan theatrical titles, O ITA platinum certification for a minimum sale of 250.000 units or a dollar volume of SI 8 million 
at retail lot theatrically released programs, and of at least, 50.000 units and $2 million at suggested retail for nontheatrical titles © 1994. BiHboard/BPI Communications 
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Stories as seen on 



SH1H1MG TIMB 




THOMAS 



1 AMES COES BUZZ BUZZ 
& OTHER THOMAS STORIES 




Cat. No. ST 1210 
Street date: Feb. 23, 1994 



Britt Allcioft's Thomas The Tank Engine and Friends " was voted by the Licensing 
Industry Merchandiser's Association as the number one license in 1993. With a million 
dollar advertising campaign and lots of exciting new activity in store, sales are 
guaranteed to increase in 1994. 



Consumer advertising reaching over 50 million 
women in the 25-49 age group 









RES | 



March 


®mm Child PARENTING RHtlHS 


1 April 


Parenting 


TV 

GUIflF 


/amilylife ChjM 


| May 


/amilylife CllM RENTING IMmS 



A brand new 
eye-catching 36 
unit pre-pack. 

Cat: ST 1231 



Video Treasures 
500 Kirts Blvd., Troy. 
Michigan 48084 



I (TkMul U IM lUalu Ttmi HUM l> • intaad •< guilt, ru.ll, I 
lltt Mto.lt hoaui U • ttafcajit •( TV Irin Uto.ll ban 111 

Bfatx&Mttl am %;VtH of Stent! Tiw- ~. lac. 
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DISCOGRAPHY TODAY 




The greatet/ disc of till... 

Laserdisc is still the state ot the art in delivering the 
video image. Billboard's annual Laserdisc Spotlight 
will bring you the state-of-tbe-laser message, reporting 
on the significant trends and developments within 
both manufacturing and retail sectors. Also included 
will be a special edition on "director cuts", market 
riepbrtS from Japan and the l ] K, and a feature on laser- 
oriented Karaoke. 

If you are involved in the laserdisc industry, this is 
your chance to advertise vour message to Billboard's 
over 200,000 readers worldwide! 



LASER 

DISC 

SPOTLIGHT 

ISSUE DATE: FEBRUARY 26 
AD CLOSE: FEBRUARY I 



DIM ( IVI l< '( l\\ ! k l II llll I H< I A R D S 

laserdisc: spotlight 

NY: 212-536-5004 
Ken Ktirp, Snrm Herkowitz 
LA: 213-525-2300 
Jodie LeVitits, Robin Vriedman 
UK & Europe: 44-71-323-6686 
Pat Rod-Jennings, Christine Chinetti 



Home Video 



VIDEO PEOPLE 




Jules Abramson, formerly Academy Entertainment sales VP, joins New York- 
based Central Park Media as senior director of sales and marketing. 

Len Levy resigns as president of 21st Century Home Video. He plans to re-estab- 
lish Len Levy & Associates, basetl in Los Angeles, as a consultancy to video and 
related industries. 

Nina Stern, longtime PR consultant to 
Paramount Home Video, moves in- 
house as publicity VP. Her employees, 
Ann Schwarz and Natalie Anderson, 

named staff publicists. 

Jerry' Smallwood. formerly sales VP 
for Coliseum Video, named sales direc- 
tor of A-Pix Entertainment, a division 
stern smallwood of I InapLx Entertainment 

Linwood "Chip" Lacy advanced to president of Ingram Industries from chair- 
man/CEO of subsidiary Ingram Micro, where he will be replaced mid-year by 
Sam Inman, formerly of IBM. CEO Branson Ingram named Ingram Industries 
chairman. 

Cynthia Huth advanced to VP of administration, Worldvision Home Video. She 
had been director of sales administration. 

David Ingram named to the new post of VT of major accounts for special markets 
at Ingram Entertainment 

Law renre Kiev es resigns as chief operating officer of RKO Warner Video to join 
Universal Access Network, based in New York. 

Gari Ann Douglas promoted to VP of finance, Paramount Home Video. 

Andrew Chapin advanced to VP of administration and Carmen LaRosa to VP 
of video/audio sales, Cabin Fever Entertainment. Susan Steele joins as contract 
administrator. 

Marcelle Abraham promoted to public relations director, Buena Vista Home 
Video. She will be responsible for acquired lines. Jere Hausfater advanced to ac- 
quisitions and business affairs senior VP for BVHV, Buena Vista Pictures Distri- 
bution, and Buena Vista International. 

Howard Kropf, formerly of West Coast Vkleo Duplication and Custom Duplica- 
tion, named VP of Los Angeles-based duplicator Matrix Video. Teresa Petri joins 

as new business development VP. 

Janet Rolle appointed marketing director, HBO Video. 

Mary Ann Fialkowski promoted to VP of marketing and business development. 
Rank Video Services America. 



TV EXPOSURE IS KEY FOR ANIMATED VIDS 

(Continued from ggffg £?) 

Marvel cartoon show rated the top an- 
imated program in syndication. The 
first cassette, containing three epi- 
sodes, shipped 150,000 units last 
month. 

Meanwhile, Best has shipped more 
than 1 million combined units of three 
"X-Men" titles, Winnick says. About 
half of the total resulted from Best's 
(199 special, timed to compete against 
Man-el Comics' late-1993 Pizza Hut 
promotion {Billboard, Nov. fi). 

PolyGram Video, whose "X-Men" 
got a 3 million- to 4 million-unit boost 
from Pizza Hut, also has seen a sharp 
increase in sales of its five episodes of 
"Mighty Morphin Power Rangers," a 
top-rated cartoon and a toy store 
smash over Christmas. 

"We shipped about 780,000 units in 
a week and a half," says Bill Sondheim, 
senior VP of sales and marketing. "And 
we only figured on selling a total of 
150,000 units for all five tapes." 

To date, Sondheim estimates he has 
moved about 1.5 million units. The 
company has yet to schedule new 
"Power Ranger" video releases for this 



"The combination of the cartoon 
show and the toy added a lot of sales 
momentum for the 'Power Rang- 
ers,' " says Vicky Mehring, product 
manager and game buyer at Tower 
Video. "It's similar to what happened 
with the 'Teenage Mutant Ninja 
Turtles.' " 

But there is a downside to TV ex- 
posure when suppliers like LIVE at- 
tempt to market cartoons to adults. 

"When 'Rocky & Bullwinkle' first 
came out on video, sales were great," 
says Mehring. "But after the shows 
starting running on Nickleodeon, 
sales decreased." 

Layne Roschenwimmer, sell- 
through buyer at Minneapolis-based 
Title Wave Video, says TV exposure 
will help rather than hinder "Speed 
Racer" demand. 

"A title like 'Speed Racer' needs a 
crossover audience to be a hit," he 
says, "and any time something is on 
television, people will record it. With- 
out the awareness, it's hard to sell. In 
[the case of] 'Speed Racer,' I don't 
think television will affect its overall 
desirability." 



50 



BILLBOARD JANUARY 15. 1994 



Home Video 



Expectations High For Columbia/TriStar's In The Line Of Fire' 



UOLUMBIA TRISTAR takes aim at 
six-figure unit sales with "In The Line 
Of Fire" (widescreen, $34.95), which is 
due Feb. 9 and could be the first of sev- 
eral 200,000-unit laserdisc titles in 
1994. Clint Eastwood and John Malko- 
vich star in the Wolfgang Petersen 
thriller, which pulled in over $100 mil- 
lion at the box office. 

Woody Allen's "Manhattan Murder 
Mystery" (wide, $34.95) is due March 
9. Also bowing on disc in the next two 
months are Jason Priestly in "Calen- 
dar Girl," Dennis Hopper in "Red Rock 
West,"and Bruce Willis in "Striking 
Distance" ($34.95 each), along with 
Kenneth Branagh's latest adaptation of 
the bard — "Much Ado About Nothing," 
with Denzel Washington, Emma 
Thompson, and Michael Keaton — and 
Regis Wargnier's acclaimed "Indo- 
chine," with Catherine Deneuve (wide, 
$39.95). 

McA/UNIVERSAL bows the 1976 
high school tale "Dazed And Confused" 
and Michael Fox in "For Love Or 
Money" (both wide, $34.98), the sci-fi 
"Monolith" ($34.98), and James Cag- 
ney in "Man Of A Thousand Faces" 
(wide, $39.98), the film biography of si- 
lent-movie star Lon Chaney, March 2. 
The wrapping also is coming off "The 
Mummy Collection Boxed Set" (four 
films, extras, $99.98), which includes 
well-preserved specimens of "The 
Mummy's Hand" (1940), 'The 
Mummy's Tomb" (1942), "The 
Mummy's Ghost" (1944), and "The 
Mummy's Curse" (1944). "Family Dog: 
Complete Series" ($89.98) includes all 
10 episodes of the animated show exec- 




Ay Chris McGowan 

utive-produced by Steven Spielberg' 
and Tim Burton. 

MCA/Universal has an exceedingly 
strong laserdisc lineup set for 1994. 
Look for these releases on disc in the 
coming months: "Beethoven's 2nd," 
"In The Name Of The Father," "Car- 
lito's Way," "Schindler's List," and 
"Jurassic Park." Industry analysts 
predict that the latter film will be a 
300.000-unit title on laserdisc. 



W 



ARNER is launching "That 



Bitor Thm rwwc mf 
Dijribtf EnUrUimiHnl 
•with ~ 

LASERS 



UNLIMITED, INC. 

Whoi««te attribution of 

Lasor Video Discs. CD-I, CD's. CD-V, 
CD-ROM, Videos, Accessories, etc. 
plus CD-I and CD-ROM Hardware 

• Competitive Pricing! 

• Family Owned & Operated! 

• Outstanding Service! 

• Excellent Filial 

2943 Beach Drive 
Merrick, NY 11566 • USA 

Tel/Fax:51 6-3784942 



BASSIN DISTRIBUTORS IS YOUR 



The Largest 
Laser Disc 
Selection 
Bar None! 

W« con hit your 
sptdderoV needs! 
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TblSTRI 



ssin 

ISTRIBUTORS 




Music Videos 
Exercise 
Kid's Stuff 
Movies & 
Much More! 

15959 N.W. 15 kn. 
Mian, Hondo 33169 

Coll for a free 
catalog, ask for Dwight 



TOLL FREE: BOO 329-766-1 • I AX 305-620-22 16 



Wide selection 



~7\ 




Night," with C. Thomas Howell and Ju- 
liette Lewis (wide, $34.98), Feb. 9, and 
Mel Gibson's "The Man Without A 
Face" (wide, $34.98), Feb. 16. Warner 
Reprise was set to bow Depeche 
Mode's "Songs Of Faith And Devotion: 
Live" (90 mins., $34.98), which has ad- 
ditional footage not included in the 
VHS edition. 

Mgm/ua continues to release classic 
films in special editions and boxed sets 
that attract movie buffs to the laser 
format. Two of its best efforts ap- 
peared near the end of last year "The 
Wi2ard Of Oz: The Ultimate Oz" (1939, 
CAV, extras, $99.98), which has been 



riding high on the charts, and "The 
Connery Collection Volume II" (three 
films, wide, $99.98), which showcases 
Sean Connery — everyone's favorite 
James Bond — in "Thunderball," "You 
Only Live Twice," and "Diamonds Are 
Forever," and reveals the entire wide 
Panavision image you never saw on the 
VHS version. Sean's set has also been 
doing stellar retail business. 

ImAGE debuts 'The Program" (wide, 
$39.99) on disc Jan. 26. "Strictly Ball- 
room," Steven King's "Needful 
Things," and the perverse "Boxing He- 
lena" with Julian Sands and Sherilyn 
Fenn ($39.99 apiece) follow in late Fe- 



bruary. Paramount has Peter Bogdan- 
ovich's Nashville story "The Thing 
Called Love" (wide or pan-scan, 
$34.95), which stars the late River 
Phoenix and appears Feb. 23. Just out 
is "The Firm" (wide or pan-scan, 
$39.95), with Tom Cruise, which could 
be another six-figure title this year. 

XeLDEC has launched an array of 
superb classical titles, with four of 
them priced at $35 or below. "My 
World Of Opera" ($29.97) features Kiri 
Te Kanawa, Jose Carreras, Placido 
Domingo, and Barbara Bonney. 'Tcha- 
ikovsky's Women/Fate" ($44.97) pairs 
(Continued on page 5&) 
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Top Laserdisc Sales. 


THIS WEEK 


2 WKS. AGO 


WKS ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

T!TLE Copyright Owner, Principal 
Manufacturer. Catalog Number Performers 


5-S 

£i 


Rating 


is 


1 


1 


7 


CLIFFHANGER Columbia TriStar Home Video 52236 Sylvester Stallone 

Jonn l ilngo* 


1993 


■ 


— 

34 95 


2 


3 


93 


TERMINATOR 2: JUDGMENT DAY- Carotco Home Video A Schwarzenegger 
SPECIAL EDITION Pioneer LDCA. Inc. 82997 Linda Hamilton 


1991 


It 


49 95 


3 


2 


7 


FREE WILLY J*™" *™JJ£_, , Jason James Richter 
Warner Home video 18000 


1993 


PG 


3998 


4 


6 


IS 


STAR WARS TRILOGY: THE FoxVideo Mark Hamill 
DEFINITIVE COLLECTION Image Entertainment 0693-84 Harrison Ford 


1993 


PC 


24998 


5 


5 


13 


BEAUTY AND THE BEAST Walt Disney Home Video Mmmt 


1991 


G 


29 99 


6 


S 


44 


THE WIZARD OF OZ: THE ULTIMATE MGM/UA Home Video Judy Garland 
OZ O Pioneer/Image Ent. 103990 Ray Bolger 


1939 


G 


99 98 


7 


NEW ► 


DRAGON: THE BRUCE LEE STORY 1^™?°' C ' ty , S u Ud ' OS „H aim Jason Scott Lee 
MCA/Universal Home Video 41673 


1993 


PG 13 


39 98 


8 


NEW ► 


SLEEPLESS IN SEATTLE Columbia TriStar Home Video 52416 M 0 ^Ry a " n te 


1993 


PC 


34 95 


9 


7 


11 


iwnrrrwT nnnpncAi Paramount Pictures Robert Redford 
INDECENT PROPOSAL pK)neer LDCfl ^ 32453 [>mi Mooff 


1993 


It 


39 95 


10 


4 


7 


| V EB Paramount Pictures Sharon Stone 

Pioneer LDCA. Inc. 32722 William Baldwin 


1993 


R 


34 95 


11 


NEW ► 


TUB EIDM Paramount Pictures _ 
THEFIRM Pioneer LDCA, Inc 32523 om Cruise 


1993 


R 


39 95 


12 


NEW ► 


RISING SUN FoxVideo Sean Connery 
Image Entertainment 8520 Wesley Snipes 


1993 


R 


3998 


13 


9 


9 


POSSE PolyGram Video 4400881153 s",.™"'" 


1993 


R 


3498 


14 


13 


19 


A FEW GOOD MEN Columbia TriStar Home Video 27896 j om ™J 

Jack Nicholson 


1992 


R 


3995 


15 


10 


7 


THE MUPPET CHRISTMAS CAROL Wa " O'sneyHome Video Michael Came 
Image Entertainment 1729 The Muppets 


1992 


G 


29 99 


16 


16 


25 


l inforp ivfn Warner Bros. Inc. Clint Eastwood 
u u Warner Home Video 12531 Gene Hackman 


1992 


It 


39 98 


17 


11 


9 


rtiridijic tup uFMJtrr Warner Bros. Inc. Mason Gamble 
utNivib mt MtNALt Warner Home Video 17000 Walter Matthau 


1993 


PG 


39 98 


18 


12 


7 


MIRACLE ON 34TH STREET ^Entertainment 8505-80 J^'C^ 


1947 


Mt 


1498 


19 


NEW ► 


_ . VF Warner Bros. Inc. Kevin Kline 

Warner Home Video 12962 Sigourney Weaver 


1993 


PG-13 


3498 


20 


20 


5 


MICKEY MOUSE: THE BLACK & Wart Oisney Home Video . 

WHITE YEARS Image Entertainment 1997 nnimareo 


1993 


Mt 


124.99 


21 


15 


5 


AN AFFAIR TO REMEMBER ^Entertainment 1240-80 %Z£L 


1957 


Mt 


24 98 


22 


21 


5 


a r*MOiCTUAC CTftDv MGM/UA Home Video Oarren McGavin 
•.(.MKISIMASaiUK! Pioneer/Image Ent. ML104599 Peter B.llingsley 


1984 


PG 


34 98 


23 


19 


15 


GROUNDHOG DAY Columbia TnStar Home Video 52296 ^'l"".'!" 1 ^ „ 

Andie MacDowell 


1993 


PG 


34 95 


24 


It 


7 


thf eaijm nr FoxVideo James Earl Jones 

Image Entertainment 8500 Mike Vitar 


1993 


PG 


3998 


25 


24 


27 


ddau CTnirro'C riDAri II A Columbia TnSta' Home Video Gary Oldman 

bimifcK a ukalula The Voyager Company CC 1 335L Anthony Hopkins 


1992 


R 


12495 



♦ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at suggested retail frx theatrically released programs, 
or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. olTA platinum certification for a minimum sale of 250,000 
units or a dollar volume of S18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. £ 1994. Billboard/BPI Communications. 
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"Sweet Home Chicago," 
MCA Music Video, 64 
minutes, $19.95. 

Elegantly recounted vignettes 
and misty-eyed music make up 
the heart and soul of this video 
ode to that great American 
institution, the blues, 
specifically MCA subsidiary 
Chess Records. Historic 
footage and interviews with 
such luminaries as James 
Cotton, Buddy Guy, John Lee 
Hooker, and Koko Taylor 
trace the legacy of the musical 
expression and its most 
prominent mouthpieces as it 
developed and flourished in 
the back-alley clubs of 




Chicago. Additionally, label 
execs Phil and Marshall Chess 
shed light on the blues' path to 
commercial success, including 
the widespread interest in the 
art form that occurred when 
white rock artists such as the 
Rolling Stones and Eric 
Clapton incorporated blues 
stylings into their music. Of 
course, the music speaks for 
itself, and there's plenty of it 
here via archival and 
contemporary footage of the 
masters at work. 



CHILDREN'S 



"The Adventures Of Raggedy 
Ann & Andy: The Ransom Of 
Sunny Bunny Adventure," 
CBS Video, approximately 30 
minutes, $9.98. 
Longtime lovable favorite 
Raggedy Ann gets a makeover 
and an exciting new adventure 
in her first appearance on 
home video. Stuffed pals 
Raggedy Andy, Camel, 
Raggedy Dog, and others lend 
a hand to help the leading lady 
in her quest to wrest Sunny 
Bunny away from a bumbling 
doll-napper named Cracklen. 
But when Cracklen sets his 
sights on stealing away 
another Raggedy friend, the 
fearless crew finds itself in 
double trouble. Story is filled 
with small life lessons and 
plenty of action to hold young 
viewers' attention. CBS Video 
is simultaneously releasing 
three other "Raggedy Ann" 
videos, each marked by vivid 
animation and brightly 
colored packaging. 

"Read To Me: Volume 1," 
Telematrix (317-872-88(11), 30 
minutes, $24.95. 
Interactive video "book" 
featuring five fun little stories 
enables children to read along 
with the narrator as the words 
of each simply told tale appear 
on the screen. Accompanying 
visuals feature a brightly 
drawn cast of characters, and 
narration ts slow and steady. 



One slight complaint is that 
words don't remain on screen 
long enough for those just 
beginning to read. Aside from 
helping kids learn to read, the 
stories also provide an 
introduction to skills such as 
rhyming, counting numbers, 
and basic sentence 
construction. Although it isn't 
quite as warm and cozy as 
curling up with a book, 
watching "Read To Me" is a 
fine substitute for young 
learners and is a good pick for 
parents to watch along with 
their kids. Telematrix plans 
additional volumes for first- 
quarter 1994. 



HEALTH FITNESS 



"Tracy Scoggins: Mind Your 
Body," Capital Cities/ABC 
Video (203-968-9100), 
approximately 65 minutes, 
$19.98. 

Add television actress 
Scoggins to that ever- 
expanding list of celebs with 
exercise secrets to share. This 
first original production from 
ABC Video features Scoggins' 
personal high-energy fat- 
burning workout and 
sculpting session, 
choreographed by Shape 
magazine fitness editor Judy 
Gantz. As the title might 
suggest, equal emphasis is 
placed on the mental 
motivation needed to stick to 
an exercise routine. To 
encourage active participation, 
some fancy camera work 
transports the viewer to 
several stimulating 




environments, including a 
rock-climbing expedition, a 
cycle race, and a beach 
volleyball game. These video 
"windows" are kind of a 
double-edged sword — they're 
interesting but also a bit 
distracting. 

"Yoga Todav," Yellow Cat 
Productions (202-543-2221 >. 
60 minutes, $29.95. 
This documentary recounting 
the various influences of the 
first 100 years of yoga in the 
U.S. will appeal to a wide 
range of viewers, from yoga 
instructors to physicians to 
practitioners who want to 
learn more about the 
movement Filmed last May at 
the Unity In Yoga Conference 
in Pennsylvania, "Yoga 
Today" features all of the 
above gathered in a natural 
environment to talk about 
yoga, engage in yoga, and 
experiment with different 
types of yoga. Interviews with 
a host of instructors and 



practitioners, physicians, 
psychiatrists, and others who 
have something to say about 
the exercises touch on yoga's 
influence on both physical and 
psychological health, sexual 
activity, religion, and the way 
people interact with the 
material world. Engaging and 
informative. 

"The Wave: Workout For 
Body And Soul," Raven 
Recording (800-76-RAVEN), 
60 minutes, $24.95. 

Experimental dance, theater, 
and philosophy pundit 
Gabrielle Roth has taken the 
phrase "marching to the beat 
of his or her own drummer" to 
heart Thirty years in the 
making, the exercises Roth 
calls "moving meditation" 
ideally provide a means for 
participants to access their 
inner rhythms and reach their 
own nirvana via a swirl of 
movements that at times 
embrace chaos and individual 
order. The Wave, as the dance 
has come to be known, is 
portrayed here via scenes of a 
group of dancers doing their 
thing backed by a descriptive 
narration from Roth. Music is 
heavy in percussion, and 
camera moves include a 
liberal dose of slow-motion 
shots and the use of 
chiaroscuro. A refreshing way 
to work out body and mind. A 
complementary audio version 
is available for those who 
want to feel the noise sans 
visuals. 

"Chair Dancing," Chair 
Dancing International Inc. 
(800-551-4FUN), 60 minutes, 
$19.95. 

No special clothing or shoes 
necessary to partake in the 
exercises here. Participants 
need only a straight-back 
chair and two paper plates to 
achieve many of the benefits of 
aerobic exercise without 
leaving their seats. What are 
the plates for, you ask? They 
serve the dual purposes of 
mini hand-held weights as well 
as tambourines that help 
exercisers keep the hrnt 
during the second round of 
routines. The program, led by 
a dance instructor who 
discovered the joys of chair 
dancing after she injured her 
ankle, can be adapted to three 
fitness levels, each of which is 
demonstrated simultaneous) v 




on screen. "Chair Dancing" is 
another workout well-suited to 
older folks or those with 
confining physical conditions. 
Companion audiocassettes 



also are available. 



EDUCATIONAL 



"Transcending The Limits: 
The Near-Death 
Experience," Seattle 1ANDS 
Productions/Video Resource 
Center (800-898-2420). 105 
minutes, $29.95. 
The Pacific Northwest 
Conference On Near-Death 
Experience gathered many of 
the leading researchers in the 
field, as well as people from all 
walks of life who wanted to 
share their stories of time and 
space on "the other side." This 
video, filmed at the confab for 
the Seattle chapter of the 
International Assn. for Near- 
Death Studies, condenses into 
nearly two hours the several 
days of lectures and 
workshops. Included are basic 
explanations of the most 
common shared experiences, 
spiritual impact, and various 
ways these events have 
affected people's lives, 
although viewers also can 
glean information about 
related subjects such as the 
role of modern medicine, 
premonitions of death, and the 
responsibilities — if any — of 
those who have come close to 
death and returned to society. 



A 



Video Previews is a weekly look at new tides at sell-through prices. 
Send review copies to Catherine Applefeld, 2238-B Cathedral Ave. , 
NW, Washington, D.C. 20008. 



Growing interest in the 
subject matter and the 
video's wide angle add up to a 
winning project. Due to the 
density of information, video 
is best suited to the 
educational sector, and may be 
better digested in partial 
viewings. 



INSTRUCTIONAL 



"Strike Out: Ron I^eFebvre's 
'Perfect Pitch': Baseball," 
Raetec Manufacturing Inc. 
(800-966-0250), 41 minutes, 
$29.95. 

Pitching coach Ron LeFebvre 
runs clinics in such faraway 
locales as Russia, Japan, and 
Holland, but those interested 
in learning his technique for 
themselves, or to pass along to 
their children or students, 
need travel no further than 
their living room to catch the 
action. Best suited to the 
parent/coach crowd, video 
features LeFebvre describing 
and demonstrating his most 
effective means of teaching 
youngsters to put their entire 
bodies behind a pitch to avoid 
injury and boost consistency 
in their pitching. While it is 
indeed informative, 
LeFebvre 's "Perfect Pitch" 
seems to gravitate toward the 
monotone. Production values 
are as straightforward as the 
information presented. A 
Softball counterpart also is 
available from Raetec. 



Top Music Videos 


THIS WEEK 


LAST WEEK 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STONE AND RACK SALES 
REPORTS COLLECTED, COMPILED, AND PROVCCD BY |^g||gj 

TITLE. Copyright Ownsr . PrinciOAl 
Manufacturer, Catalog Number Performers 
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I? 

|i 
S3 


1 


1 
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* * NO. 1 * * 

LIVE SHIT: BINGE & PURGE 

E feMf ■ E rrttxtBtr»fTW«t 5 1 9 4 


u 


«9*3 


2 


2 


37 


COMEDY VIDEO CLASSICS A' _ — 

Curt,VWwl77703 TOYS*** 


IF 


16 M 


3 


3 


13 


OUR FIRST VIDEO A 2 Mary-Kate & 
Zoom Express BMG Kidz 30039-3 AjWey Often 


SI 


1ZM 


4 


6 


6 


DANGEROUS: THE SHORT FILMS MkrwH Jackson 
Epst Music Video 19V49164 JWBOn 


If 


15 JI 


5 


4 


5 


MAR 1 A H CAREY Marian Cany 
Cotumbii Musk. Video 1 9V49 1 79 1 


u 


1991 




s 


10 


LIVIN*. COVIN', & ROCKJN* THAT JUKEBOX ^ Jackson 
t*m»1*OH4%iK.*m*HmViaio 15725-3 


If 


U9I 


7 


7 


12 


GREATEST HITS • MrFnfir - 
MCAMu*«v,*oi0932 RrtJ.McEnt.re 


LF 


1991 


8 


| 


81 


THIS IS GARTH BROOKS A 8 r . BmJi . 
Ll>ert,,^ video 4003fJ Garth Brooks 


LF 


il 3i 


9 


14 


47 


1 STILL BELIEVE IN YOU A rm 

MCA Muwc VO« 10*79 AnceMi 


SF 


9 98 


10 


12 


7 


VULGAR VIDEO Pantera 
A*VWOn MwutrmiM 503*1 5- 3 


IF 


IUI 


11 


16 


12 


NAOMI A VYYNONNA-THE FAREWELL TOUR T . , 

MP1 Mom* VvJvO MP6350 The juctds 


LF 


IMS 


12 


13 


13 


VISUALIZE MLtppard 

PolyCr«rri Vitkw 4400865073 —Hi™'- 


IF 


i»» 


13 


17 


11 


THE VIDEO COLLECTION Bill* R»Cm» 

Pot-Gram Vsdao 44O0B77B93 ' ^ W 


SF 


14.95 


14 


24 


7 


A ROMANTIC CHRISTMAS A , 

GTS Records Video Treesures 3001 


LF 


I9.SS 


15 


9 


10 


NEIL DIAMOND: CHRISTMAS SPECIAL w 

Co.l*t**.Ml«V«*o 19V-49171 Ne " DWrW,d 


LF 


19 5! 


16 


22 


4 


DEVOTIONAL Depeche rVa*. 
Warner Reprise Video 3-38346 ^ 


IF 


LS9D 


17 


27 


9 


ROADKUL n^. 


LF 


15 98 


18 


11 


97 


THIS IS MICHAEL BOLTON A M,rh»»i toiton 

CoiurrtaMuKV«to,9V-49159 


LF 


I99S 


19 


21 


70 


REBA IN CONCERT* ia>f>— i- 
mcaml^ v^ 1038O rtabaMcEntw 


11 


MM 


20 


RE-ENTRY 


GREATEST VIDEO HITS: VOL 2 Bf0wn 

Curt, Video 777043 


LF 


19 9S 


21 


23 


23 


KONFIDENTIAL • „. 

PolyGrem Vnteo 4400876033 


LF 


1195 


22 


31 


59 


J^^V-i-o 440085955-3 


IF 


IMS 


CO 


RE-ENTRY 


CALL OF THE WILD . M 

BMG Video 663 1 1 -3 WTIppto. 


SF 


S9S 




15 


40 


THE PREMIERE COLLECTION ENCORE • . . . 

PofyGr.rv, Video 4400861 533 ^ 


LF 


i9 s; 


L3 


18 


(1 


BEYOND THE MIND'S EYE A 2 . u 

M«nw i™g« Inc. BMG V«*o 72333800.8-3 


LF 


1998 




28 


103 


G.rtn Brooks 

Capitol Vkim 4O023 


IF 


MJS 


CI 


35 


49 


FOR MY BROKEN HEART A 2 o^. •ui^.c-.i— 
MCA Muwc Video 105ZB Rtb* McEntk. 


SF 


S9S 


98 
LO 


20 


16 


THE HITS COLLECTION • FVirsee 
Werner RepriM Video 3-3837 1 


LI 


19 98 


29 


RE-ENTRY 


ALMOST GOODBYE M . rhDeniltt 
MCAMu^vid«i0B5O Mark Chesntrtt 


SF 


Ml 


30 


RE-ENTRY 


SHOW The Cure 
EMrtrt EMertttnrnent 40181 


IF 


1)98 


M 


RE-ENTRY 


THE SONG REMEMBERS WHEN ... Vufim . 
MCAMusicVWeo 10844 '"^^^ 


LF 


19 98 




» 


s 


SHADES OF GREY &| . M 

ColLm*^ Muwc Video 1 9V49 1 84 1 


IF 


1598 


33 


RE-ENTRY 


SI 9.98 HOME VID CLIFF'EM ALU A Metaiiica 
EWttra DMertanrwi 40106-3 


LF 


IMS 


34 


RE-ENTRY 


THEIR FINAL CONCERT A ~ . M . 
MF1 Heme Video 6» I inejuoos 


LF 


L9 98 


35 


29 


71 


UNPLUGGED A Prtr r ,__„ 
W-^R^V*o3-38311 EfXCtSOtOn 


IF 


19 98 


36 


34 


17 


LIFE PROMISE PRIDE LOVE e. 

Epic pAusk Video 19V49172 


U 


19 98 


37 


30 


31 


UVEA LOUD • rwfv>v*.™. 

Epk Muwc VMM Z9V 49^1 0121 0 * b0Wm * 


LF 


Bit 


38 


RE-ENTRY 


NUMB U2 

HIM VirtM PMJHRSI Vktoo .4O0881S33 


SF 


J9S 


39 


RE-ENTRY 


ABBA GOLD: GREATEST HITS 

PMjGlMn VMM ..00855*93 


LF 


1995 


40 


32 


56 


A YEAR AND A HALF IN THE LIFE OF 
METALLICA A EktKtrv Entwtwimnt 40148 


LF 


J4 9! 



0 RIAA goM cert lor sales erf 25,000 units tor video slnftes; • RiAA *otd 
LF vidc-05. A RIAA platinum cert, tor sales of 50.000 units for video singles; 
100,000 units lor SF or LF videos; 0 RIAA gold cert for 25.000 units for ' 
1991; ♦ RIAA ptobnum cert, for 50.000 units tor SF or LF videos certified 
SF Short-form. VS Video tingle. ® 1994, Billboard /BPI Comrrionicetwrtt. 



cart tor sales of 50,000 units for SF Or 

A RIAA platinum oart. tor sales of 
Sf or LF vsdeos certified prior to April 1 , 
pnor to April 1. 1991. LF long-form. 
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IVN, CIC TEAM 



(Continued from page £7) 

(lent James Conner, who racked up 
sales of $10 million in 1993, thinks CIC 
has the ciout to double that percentage 
during the next three to four years. 

Conner isn't worried about his prod- 
uct Mag lost in a welter of CIC theat- 
rical titles that by definition dominate 
its release schedule. His reason? CIC 
already has a sizable financial invest- 
ment to protect: the several hundred 
thousand dollars spent on repackaging 
most cassettes to tetter appeal to Eur- 
opean tastes and sensibilities. The fees 
are "significant," Conner says. 

Despite cultural homogenization. 
there remain differences. IVN, for ex- 
ample, has a children's travel series 
called "Video Field Trips"; it will re- 
quire a new title because Conner has 
found that Europeans don't compre- 
hend "field trips." 

Conner does see one common 
thread: the u.se of television to show- 
case releases. "We're absolutely com- 
mitted" to TV exposure, he says. 
"There's no question about it." 

The medium helps in a couple of 
ways. IVN sells programs to cable net- 
works like the Discovery and Disney 
channels, and tries where possible to 
tag the shows with H00 numbers pro- 
moting cassette sales. The Discovery 
Channel forbids the practice, Conner 
notes regretfully. 

Ketail, in any event, remains a slen- 
der reed on which to build a business. 
"If we had to rely on domestic home 
video sales, it would be very difficult to 
maintain a living," he acknowledges. 

IVN has moved some 2 million units 
over the years, 70% of them the "Video 
Visits" and "Reader's Digest" releases. 
Prices have stabilized at a $24.95 sug- 
gested list, too high for the mass mer- 
chants. Several, including Wal-Mart 
and Kmart, sampled the line but 
shipped l>ack GM of the 30,000 cas- 
settes delivered. 

Conner, unwilling to suirender "an 
important market," created a slimmed- 
down, 30-minute travel tape in a card- 
board sleeve for $9.95 that has "worked 
like a charm." Currently there are 35 
titles under the Rand McNally name, 
with another 10 due in 1994. 



PICTURE THIS 

(Continued from page $7) 

VSD.Vs Don Rosenberg and Dawn 
Wiener, members and their distribu- 
tors generally paid no attention. "Wait 
'til the next time some one objects to 
a premium," Winnick vows. "I'll stand 
up and say, 'Do it again.* " Winnick ac- 
knowledges that wholesalers had full 
plates before Best's deal was an- 
nounced in October, but says they 
could have done something. "All they 
did was reinforce the studios' position." 

STARTUP: Al Cattabiani, once 
president of L.A.-based Pacific Arts, 
has formed Wellspring Media in New- 
York. His focus: health and wellness, 
emphasizing the physical and spiritual 
aspects "steadily creeping into the 
mainstream." Wellspring, leasing 
space from strategic investor Business 
Research Publications, should have its 
first two video releases out in the sec- 
ond quarter. "It's the area I know 
best," says Cattabiani, who expects to 
try other media as well. The cassette, 
aimed at affluent markets, will be in 
the $20-$25 range. 



Four of Kathv Smith's Best 
Selling Videos 



Available exclusively 
through A^Vision (WEA):| 



Instant Workout -50452 - 3 /$ 1 9.9.5/ 

Body Basics -50453 -3 /$ 14.95 

Ultimate Video Workout - 50454-3 /gl 1.95 

Tone Up - 50455-3 /$ 14.95 

ALSO LOOK FOR: 

Secrets of a Great Body. Lower Body-50456-3 /*19.9S 

/ 

Secrets of a Great Body. Upper Body-50457-3 /$19.<>5 

March to Fitness-50517-3 /S 14.95 

Great Buns & Thighs Step Workout 

Ultimate Stomach & Thighs 

Weight Loss W orkout - 50442 

Ami ... \\ ;ih li for other upr 
Body-Vision™ lilies, exrliwr 
ilistrihuted by AJ'Vision. 




■I* 
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COMMODORE TO LAUNCH 32-BIT CONSOLE 

(Continued fmm page -jfi) 



of engineering for Commodore Inter- 
national. 

Commodore, which debuted the sys- 
tem in the U.K. in October, hopes the 
varied functionality, wide initial soft- 
ware selection, and low price of the 
Amiga CD32 will help it compete suc- 
cessfully with the 3DO, Sega Genesis 
CDX, Philips CD-I, and Atari Jaguar 
"set-top" systems, all of which also 
hook up directly to the television. 
Other set-top players include the 
Turbo Duo, Tandy VIS, and Pioneer 
LaserActive units. 

The Amiga's leading CD-based 
competitors generally have higher 
prices for the same computer power. 
The CD-I player is 16-bit, with the 
Magnavox unit listing for $399 and the 
Philips brand for $499, as of press 
time. The 3DO machine is 32-bit, and 
Pansonic's model had a $699 tag at its 



LASER SCANS 

(Continued from page 51) 

two films by Christopher Nupen and 
includes Vladimir Ashkenazy, Pinchas 
Zukerman, and Jacqueline du Pre. 

"Bach: Christmas Oratorio" ($44.97) 
has Karl-Friedrich Beringer conduct- 
ing the Windsbacher Boys' Choir. In 
"Wagner Das Rheingold" ($59.97) and 
"Wagner Die Walkure" ($99.97), Dan- 
iel Barenboim leads the Bayreuth Fes- 
tival Chorus and Orchestra. The piano 
artistry of Mieczyslaw Horszowski is 
showcased in "Live At Carnegie Hall" 
($34.97), a laserdisc exclusive. 

Pianist Andras Schiff is featured in 
"Bach: Goldberg Variations" ($34.97), 
while Nikolaus Harnoneourt conducts 
the Chamber Orchestra of Europe in 
"Mozart Symphonies: 39-41" ($34.97). 

LuMIVISION has augmented its Ja- 
panese animation catalog with "Robo- 
tech II: The Sentinels" (CLV/CAV, 
$39.95), which includes follow-up epi- 
sodes to the original "Robotech" series. 
"Felix!" (CAV, $39.95) features 60 min- 
utes of "Felix The Cat" cartoons from 
1919-1930, when the agile feline en- 
joyed his greatest global popularity. 



debut. And the new Sega Genesis 
CDX is 16-bit and lists for $395. In an- 
other category is the Atari Jaguar, a 
64-bit cartridge-based player that re- 
tails for $249 and has a $200 add-on 
CD-ROM drive. 

The terms "16-bit" or "32-bit" gener- 
ally refer to the amount of information 
that the system's microprocessor can 
handle at any one moment in time, and 
to how much information can move on 
the "data bus" between the microproc- 
essor and the system's memory at one 
moment To put it simply, more bits 
mean faster game action and better vis- 
uals. The term "16-bit" is also applied 
to sound, and all five competing set-top 
formats currently offer 16-bit CD 
stereo sound. 

A number of Amiga CD32 game ti- 
tles have been "ported over," or con- 
verted, from CDTV and various video 
game formats. But several have been 
designed specifically for the new plat- 
form, including Gremlin's "Zool," 
Sachs Entertainment's "Defender Of 
The Crown II," Falirsoft's "Oscar," 
Psygnosis' "Microcosm," and Piatt - 
soft's "Amiga CD Football." 

CHRIS McCOWAN 



STAR TREK' GAMES 

(Continued from page £6) 

up the controller and influence the 
game at any time." 

Louie adds, "The average couch po- 
tato will understand this. And the rate 
of interactivity goes down as the user 
gets older, traditionally. So if the game 
is for the mass market, it has to have 
a feel like TV, but also feel like Nin- 
tendo for the 12-year-old. We call it se- 
lective interactivity. 

"We hope this could be the first of 
a new form of entertainment. And if it's 
anywhere close to being successful, we 
think youll see games like this really 
open up the marketplace." 

Spectrum HoloByte also is studying 
the possibility of releasing the "Next 
Generation" video game in the Atari 
Jaguar cartridge and Macintosh CD- 
ROM formats. 
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WIIKLY M O V 1 I OROSSIS 


THIS 
WEEK 


PICTURE/ (STVOIO) 


WEEKEND 
GROSS (S) 


NO. OF 
SCRNS 
PtR SCRH 
MOW 


WKS 
IN 
REL 


TOTAL 
GROSS 
TO DATE 
(I) 


1 


Mrs. Doubtfire 
(20th Century Fox) 


16,346.568 


2,325 
7,031 


5 


122,483,936 


2 


The Pelican Brief 
(Warner Bros.) 


13,129.302 


2,008 
6,533 


2 


61.056,465 


3 


Tombstone 
(Buena Vista) 


8,720,255 


1,955 
4,460 


1 


23.165,418 


4 


Sister Act 2 
(Buena Vista) 


8.234,480 


2,106 
:l9to 


3 


41,170.483 


5 


Beethoven's 2nd 
(Universal) 


7.567,360 


2.04B 
3,695 


2 


31,869.710 


6 


Grumpy Old Men 
(Warner Bros) 


7.488,527 


1.244 

6.020 


1 


16.959.927 


7 


Wayne's World 2 
(Paramount) 


4,012.807 


2.240 
1.791 


3 


40.147.699 


8 


The Piano 
(Miramax) 


2,369.154 


523 
4.530 


7 


17.169.365 


9 


Geronimo 
(Columbia) 


2,010,680 


1.636 
1.229 


3 


15,091.078 


10 


Ghost in the Machine 
(20th Century Fox) 


1.854,431 


1.031 
1,799 




2,624,808 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS, 






THISWEEr 


LAST WEEI 


WKS. ON C 


TITLE 


Copyright Owner, 
Manufacturer, Catalog Number 


Principal 

PerfOfTTWS 


li 
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1 


1 


6 


CL1FFHANGER 


Columbia TriStar Home Video 52233 


Sylvester Stallone 
John Uttigow 


1993 


R 


2 


3 


4 


□ ,«iur. e| |U 


roxviueo OD^U 


Sean Connery 
Wesley Snipes 


1993 


R 


3 


2 


7 




Paramount Pictures 
Paramount Home Video 32722 


Sharon Stone 
William Baldwin 


1993 


R 


4 


6 


2 


SLEEPLESS IN SEATTLE 


Columbia TriStar Home Video 524 1 3 


Tom Hanks 
Meg Ryan 


1993 


PG 


5 


4 


5 


MADE IN AMERICA 


Warner Bros. Inc. 

Warner Home Video 12652 


Whoop, Goldberg 
Ted Danson 


1993 


PG-13 


6 


NEW ► 


THE FIRM 


Paramount Pictures 
Paramount Home Video 32523 


Tom Cruise 


1993 


R 


7 


5 


7 


FREE WILLY 


Warner Bros. Inc. 

Warner Home Video 18000 


Jason James Richter 


1993 


PC 


8 


7 


11 


INDECENT PROPOSAL 


Paramount Pictures 
Paramount Home Video 32453 


Robert Redford 
Demi Moore 


1993 


B 


9 


a 


2 


DRAGON: THE BRUCE LEE STORY 


Universal City Studios 
MCA/Universal Home Video 81480 


Jason Scott Lee 


1993 


PC-13 


10 


u 


2 


GUILTY AS SIN 


Touchstone Pictures 
Touchstone Home Video 2009 


Rebecca DeMornay 
Don Johnson 


1993 


R 


11 


9 


9 


utrims int MrnM.r 


Warner Bros. Inc. 

Warner Home Video 1 7000 


Mason Gamble 
Waiter Matthau 


1993 


PG 


12 


10 


S 


1 IFF WITH MIKPV 
Lire nun minci 


Touchstone Pictures 
Touchstone Home Video 2010 


Michael J. Fox 


1993 


PG-13 


13 


12 


9 




PolyGram Video 4400881 1 53 


Mario Van Peebles 
Steven Baldwin 


1993 


H 


14 


NEYr> 


DAVE 


Warner Bros. Inc. 

Warner Home Video 12962 


Kevin Kline 
Sigourney Weaver 


1993 


PC-13 


15 


13 


10 


THE SANDLOT 


FoxVideo 8500 


James Earl Jones 
Mike Vitar 


1993 


PG 


16 


14 


9 


BORN YESTERDAY 


Hollywood Pictures 
Hollywood Home Video 1 744 


Melarne Griffith 
John Goodman 


1993 


PG 


17 


18 


2 


SUPER MARIO BROS. 


Hollywood Pictures 
Hollywood Home Video 2008 


Bob Hoskins 
John Leguizamo 


1993 


PG 


18 


15 


18 


GROUNDHOG DAY 


Columbia TnStar Home Video 52293-5 


B ii Murray 

And h MacDowe l 


1993 


PG 


19 


16 


22 


SCENT OF A WOMAN* 


Universal City Studios 
MCA/Universal Home Video 81283 


Al Pacino 
Chns O'Donnell 


1992 


« 


20 


17 


10 


THREE OF HEARTS 


New Line Home Video 

Columbia TnStar Home Video 76043 


William Baldwin 
Kelly Lynch 


1993 


R 


21 


21 


7 


tuccucyn at dcduicc ii 
WttKLNU AT DCKNIt 5 II 


New Line Home Video 

Columbia TnStar Home Video 53663 


Andrew McCarthy 
Jonathan Silverman 


1993 


1} 


22 


22 


20 


FALLING DOWN 


Warner Bros. Inc. 

Warner Home Video 12648 


Michael Douglas 






23 


19 


18 


POINT Or NO RETURN 


Warner Bros. Inc. 

Warner Home Video 12819 


Bridget Fonda 
Gabriel Byrne 






24 


20 


6 


1 n^T IN vnNKFR^ 


Columbia TnStar Home Video 53663 


Richard Dreyfuss 
Mercedes Reuhi 






25 


23 


5 


THE ADVENTURES OF HUCK FINN 


Walt Disney Home Video 1896 


Elijah Wood 
Courtney Vance 


1993 


PG 


26 


26 


8 


THE MUPPET CHRISTMAS CAROL 


Walt Disney Home Video 1729 


Michael Caine 
The Muppets 


1992 


G 


27 


25 


10 


COP AND A HALF 


Universal City Studios 
MCA/Universal Home Video 81432 


Burt Reynolds 
Norman 0. Golden III 


1993 


fc 


28 


NEW ► 


BODIES. REST & MOTION 


New Line Home Video 

Columbia TriStar Home Video 52223 


Eric Sv.lv 
Bridget Fonda 


1993 


Pi 


29 


24 


4 


AMERICAN HEART 


Live Home Video 69044 


Jeff Bridges 
Edward Fudong 


1993 


R 


30 


28 


9 


THE DARK HALF 


Orion Pictures 

Onon Home Video 10225 


Timothy Hutton 
Amy Madigan 


1993 


R 


31 


30 


17 




Touchstone Pictures 
Touchstone Home Video 1 596 


Ethan Hawke 
Vincent Spano 


1993 


R 


32 


NEW ► 


nni i^r nr rilllK 


Live Home Video 69040 


Kathleen Turner 
Tommy Lee Jones 


]^qj 


3 G- 1 i 


33 


31 


25 


thf RnnvniiaRn 


Warner Bros, Inc. 

Warner Home Video 12591 


Kevin Costner 
Whitney Houston 


1992 


R 


34 


34 


13 


ALADDIN 


Walt Disney Home Video 1662 


Animated 


1992 


g 


35 


27 


15 


NATIONAL LAMPOON'S LOADED 
WEAPON 1 


New Line Home Video 

Columbia TriStar Home Video 52363 


Emilio Estevez 
Samuel L, Jackson 


1993 


PG 13 


36 


NEW ► 


INDECENT BEHAVIOR 


Atlantic Group Films 

A'Vision Entertainment 50458-3 


Shannon Tweed 


1993 


'IR 


37 


40 


12 


THE NIGHT WE NEVER MET 


Miramax Films 
HBO Video 


Matthew Brodenck 
Annabella Sciorra 


1993 


1 


38 


38 


10 


A FAR OFF PLACE 


Amblm Entertainment 

Walt Disney Home Video 1795 


Reese Witherspoon 
Ethan Randall 


1993 


PG 


39 


32 


4 


SPLITTING HEIRS 


Universal City Studios 

MCA.' Universal Home Video 81494 


John Cteese 
Rick Moranis 


1993 


PG-13 


40 


36 


15 


FIRE IN THE SKY 


Paramount Pictures 
Paramount Home Video 32827 


O.B. Sweeney 
James Gamer 


1993 


PG 13 



♦ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of 
at least 25.000 units and $1 million at suggested retail for nontheatrical titles. olTA platinum certification for a minimum sale of 250.000 units 
or a dollar volume of $18 million at retail for theatrically released programs, and of at least. 50,000 units and $2 million at suggested retail 
for nontheatrical titles. O 1994, Billboard/BPI Communications. 
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CALENDAR 



A meekly lifting of trude show.*, con- 
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad- 
way. New York, N. Y. 100.16. 

JANUARY 

Ian. II, "Indie Labels: How They're Staying 
Lean And Green In A Volatile Economy," panel 
discussion presented by the California Copyright 
Conference, The Sportsmen's Lodge, Studio City, 
Calif. 818-848-6783. 

Jan 13-16. 21st Annual International Assn. 
of Jazz Educators Conference, Sheraton. Boston 
913-776-8744. 

Jan. 14-16. The Local Music Store Seminar 
ft Showcase. Bardo Roseo, Arlington, Va Nick 
Kady. 703-641-8995 

Jan. 15-18. MIUA '94, international multime- 
dia convention, presented by MIDEM. Palais des 
Festivals, Cannes. Diana Butler, 212-689-4220. 

Jan 19. Rock And Roll Hall Of Fame Induc- 
tion Ceremony, Waldorf-Astoria. New York. 

Jan 19-21. Billboard Dance Music Summit, 
Pan Pacific Hotel, San Francisco Melissa Su- 
batch. 212-536-5018. 

Jan. 21-24. National Assn. of Music Mer- 
chants Convention, Anaheim Convention Center, 
Anaheim. Calif 619-438-8001. 

Jan 24. "Independent Labels In The 1990s: 
An Alternate Route To The Top," panel discus- 
sion presented by the New York charter of NARAS, 
Merkin Hall. New York. 212-245-5440. 

Jan 25. Deadline for entries for the 1994 
Billie Awards. Maureen Ryan. 212-536-5002. 

Jan 25. "Copyrights And Trademarks— How 
To Protect Your Creative Work," seminar pres- 
ented by Entertainment lawyer Wallace Collins, the 
Learning Anna. New York. 212-570-6500. 

Jan 27, Los Angeles Chapter of NARAS 
luncheon, featuring discussion of authorship vs. 
artists nghts with film composers Danny Elfman 
and Jerry Goldsmith. Hotel Sofitel/Ma Maison. Los 
Angeles 818-843-8253. 

Jan 28-30. "Digital Sampling: A Comprehen- 
sive Seminar For Musicians," presented by the 
Music Technology Division of Berklee College of 
Music. Boston. Lynette Hladky. 617-266-1400 
x408 

Jan. 29. "Agenda '94," regional meeting of the 
Atlanta chapter of the Women In Music Business 
Assn.. Decatur Holiday Inn. Decatur, Ga. 404-294- 
4229. 

Jan 29-Feb. 1, 51st Annual National Reli- 



gious Broadcasters Convention, Sheraton Wash- 
ington, Washington. D.C. 703-330-7000 

Jan. 30-Feb 3. MIDEM Convention, including 
International Retailer and Manufacturers Con- 
ference on Ian 31 and New Technologies, Mu- 
sic and the Music Industry conference on Feb 
1. Palais des Festivals, Cannes. 212-689-4220. 

FEBRUARY 

Feb 2. International Managers Forum Meet- 
ing, ASCAP Building. New York. Barry Bergman. 
718-332-8500. 

Feb 3, "The Electronic Superhighway: How 
To Get From The On-Ramp To The Fast Lane." 
presented by IRTS, Time-Life Building, New York 
Lyvann Oum, 212-867-6650. 

Feb. 3-6. Performance Magazine's Summit 
Conference, Hotel Sofitel/Ma Maison. Los 
Angeles. Shelly Watkins, 817-338-9444. 

Feb. 7. 21st Annual American Music Awards 
Show, Shrine Auditorium, Los Angeles. 213-655- 
5960 

Feb 9-13. Urban Network Power-Jam. Los 

Angeles Airport Marriott. Los Angeles. 818-843- 
5800 

Feb 14. BRIT Awards, Alexandra Palace. Lon- 
don. 011-44-71-287-4422. 

Feb. 17. American Latin Music Assn. (ALMA) 
Third Annual Membership Meeting, Los Angeles 
Airport Marriott. Los Angeles. Olga Cardona. 212- 
957-7945. 

Feb 17-19. Gavin Seminar, Weslm St. Francis 
Hotel. San Francisco 415-495-1990. 

Feb. 26-March 1. Audio Engineering Society 
Convention. RAI Conference And Exhibition Cen- 
ter. Amsterdam 212-661-8528 

Feb. 27, MusKares "Person Of The Year" 
Tribute Dinner, honoring Gloria Estefan. pres 
ented by the NARAS Foundation. Waldorf-Astoria. 
New York. 310-392-3777 x203. 

MARCH 

March 1, Grammy Awards, Radio City Music 
Hall, New York. 212-245-5440. 

March 1-5. Winter Music Conference, fon 
tainebleau Hilton Resort And Spa, Miami Beach. 
Fla. 305-563-4444. 

March 2. R&B Foundation Pioneer Awards, 
Roseland, New York. 202-357-1654. 

March 2. American Jewish Committee Music- 
Video Division Distinguished Service Award 
Presentation, honoring Rachelle Friedman of 
J&R Music World. Plaza Hotel. New York. Lenny 
Myron. 212-751-4000. x338 



GOOD WORKS 



Big show, big charity aid: 

Barhra Streisand's two concert ap- 
pearances New Year's weekend to 
bow the MGM Grand Garden in Law 
Vegas will do good work to the tune 
of $3,500,000. The funds have been as- 
signed to Streisand -favored agencies, 
in addition to her fundraising efforts 
through the Lincy Foundation, es- 
tablished by Kirk Kirkorian. Gain- 
ing grants are organizations dealing 
with AIDS, the promotion of Jewish./ 
Arab efforts, improved racial rela- 
tions between the Jewish and Afri- 



FOR THE RECORD 

The correct name of the Prong 
album mentioned in a story in the 
Jan. 8 issue is "Cleansing." 



can-Ameriean communities, pro- 
grams improving parent/child 
relations, and legal defense funds fur 
the rights of women, children, Afri- 
can-Americans, and gays. For more 
info, contact Guttman Associates at 
310-246-46700. 

FlOOD RELIEF: Operation USA. 
the international relief and develop- 
ment agency, and country superstar 
Clint Black report $72,000 in grants 
to six Missouri nonprofit agencies for 
their flood-recovery programs. Oper- 
ation Heartland, a special project of 
Operation USA, is funding commu- 
nity-based programs in flood-ravaged 
areas of the Midwest. Tax-deductible 
donations from the public can be 
made by calling toll-free, 800-678- 
7255, or by mailing them to Operation 
Heartland, 8320 Melrose Ave., Suite 
200. Los Angeles, Calif. 90069. For 
more info, call 310-201-8826. 



March 2-5 Country Radio Seminar. Opryland 
Hotel and Convention Center. Nashville. 615-327- 
4487 

March 4-6. International Live Music Confer- 
ence. Regent Hotel. London. Primary Talent, fax 
011-44-71-359-9000. 

March 9-13. 24th Annual ITA Seminar, "The 
Digital Millennium: Planning For Changes In 
Technology, Economics, and Marketing." 
Loew s Ventana Canyon Resort Hotel. Tucson. Ariz. 
212-643-0620. 

March 10. 1994 Billie Awards. The Puck 
Building. New York. Maureen Ryan. 212-536- 
5002. 

March 15. Eighth Annual Soul Train Music 

Awards, Shrine Auditorium. Los Angeles 310- 
858-8232 

March 16-20. Eighth Annual South By South- 
west Music And Media Conference, Austin Con- 
vention Center and the Hyatt Regency Hotel. Aus- 
tin, Texas. 512-467-7979. 

March 19-22, 36th Annual NARM Convention. 
San Francisco Marnoft, San Francisco 609-596- 
2221 




Food, Folks & Fun. Chuck Mangione is congratulated after headlining at the 
Friday night program of FJuttestock '93. a fundraiser for the Make-A-Wish 
Foundation. The night's festivities also included a gourmet meal. More than 500 
people paid $100 each to attend the dinner and concert. Saturday's program 
featured children's act Craig & Company. The event, in its second year, was held 
at the FJuttes resort in Tempe, Ariz. Shown, from left, are Robert Moberg. the 
F3utt.es: Mangione: Rebecca Reeves, Rebecca Reeves Public Relations; and 
Charles T. Johnson, president/CEO. Select Artists Associates, which produced 
and promoted the event. 



LIFELINES 



BIRTHS 

Girl, Rebecca Lynn, to Skip and An- 
gel Ewing, Dec. 14 in Nashville. He 
is a singer/songwriter whose hits in- 
clude "Coast Of Colorado" and "Gos- 
pel According To Luke." He also 
penned No. 1 country hits "If I Didn't 
Have You" for Randy Travis and 
"Love, Me" for Collin Raye. 

Girl, Dylan Page, to Laurence and 
Ronna Rudolph, Dec. 17 in New 
York. He is a partner in the entertain- 
ment law firm of Rudolph & Beer. 

Boy, Calvin Cole-John, to Gerald and 
Edna Chew Alston, Dec. 20 in Jersey 
City, N.J. He is a Grammy-winning 
recording artist with Scotti Bros. 
Records. She is an actress. 

MARRIAGES 

David Fulkerson to Linda Owen, 

Dec. 23 in Austin, Texas. He is a mu- 
sician. She is media relations coordi- 
nator for South By Southwest. 

DEATHS 

Herman Harper, 54, Dec. 17, in 
Nashville, of a cerebral aneurysm. At 
the time of his death. Harper was a 
member of the Carol Lee Singers, a 
backup group for performers on the 
Grand Ole Opry. Harper, who had 
worked in this capacity at the Opry 
for the past 20 years, was an early 
member of the Oak Ridge Boys. Alter 
leaving that act in 1968) Harper went 
into gospel booking with Don Light. 
He also sang on records and commer- 
cials and composed gospel music. He 
is survived by his wife, three sons, 
and eight grandchildren. 

Bob Shepard, 76, of a heart attack, 
Dec. 17 in New York. Shepard was a 
radio and TV announcer from the '40s 
through the '60s. He began in 1941 as 
staff announcer for NBC Radio affili- 
ates in Scranton and Wilkes- Barre. 
Pa., then moved to New York as staff 
announcer for WOR. A year later, he 
began free-lancing as a radio an- 
nouncer. He was MC for band leaders 
Sammy Kaye, Xavier Cugat, and 



Horace Heidt, as well as an an- 
nouncer for the NBC radio show "Mr. 
District Attorney." He was also an- 
nouncer for many TV shows. He is 
survived by his wife Suzanne; his 
brother Dick, a former radio person- 
ality on WNEW and WABC New 
York; his daughter Carolee, Sony 
Music VP of advertising/creative 
services; his son Jonathan; and two 
grandchildren. 

Patrick "Dirtsman" Thompson, 28, 

of a gunshot wound, Dec. 21 in Dela 
Vega City, Spanish Town, Jamaica. 
Authorities are still investigating the 
circumstances of the shooting. 
Thompson was a DJ/songwriter 
whose Jamaican hits included "Thank 
You," "Borrow Man," "Hot Dis Year," 
"Bam," "Boast And Wine," and 
"Graduation." He was close to com- 
pleting his first album for RCA Rec- 
ords, which was due out in April. He 
is survived by his parents; two broth- 
ers, Tyrone (a veteran DJ under the 
stage name Papa San) and Ruel (a 
keyboardist whose stage name is 
Maurice); two sisters, Jezreel and 
Angela; his girlfriend, who is preg- 
nant; and five children. 

Howard King, 48, of a heart attack, 
Dec. 25 in Los Angeles. King was a 
trial lawyer who, in his 25-year ca- 
reer, represented such stars as Stevie 
Wonder, Tom Waits, Janet .Jackson, 
and Axl Rose. He also handled legal 
matters for Warner Bros. Records, 
Capitol Records. Walt Disney Pic- 
tures, and Paramount Pictures Corp. 
Most recently, he was a senior part- 
ner at Katten Muchin Zavis & Weitz- 
man, handling cases for Guns N' Ro- 
ses manager Doug Goldstein, the 
Isley Brothers, and Tina Sinatra. He 
is survived by his wife, Leslie; their 
three sons, Tyler, Gregory, and Alex- 
ander; and his sister. Vita. Donations 
may be made to the On Your Feet 
Foundation, the Crossroads School 
for Ails and Sciences, or the Center 
For Early Education. 

Mack David, 81, of a heart attack. 



Dec. 30 in Rancho Mirage, Calif. A 
composer and lyricist, David wrote 
some 1,000 songs and received eight 
Academy Award nominations, includ- 
ing one for songs he wrote with 
Sammy Fain for Walt Disney's "Cin- 
derella." Among his hit songs were 
"My Own True Love (Tara's 
Theme)," a lyric he wrote to the Max 
Steiner theme for "Gone With The 
Wind" 15 years after the film was re- 
leased, "La Vie en Rose," "Cherry 
Pink And Apple Blossom White," 
"Born To Be Blue" and "I Don't Care 
If The Sun Don't Shine." Besides 
Fain and Steiner. his other writing 
partners included Henry Mancini, 
Jerry Livingston, Alex Kramer, Joan 
Whitney. Count Basie, Burt Bachar- 
ach, and Ernest Gold. David, a mem- 
ber of ASCAP since 1934 and also of 
the Songwriters Hall of Fame, was 
also the author of lyrics for many TV 
themes, including "77 Sunset Strip." 
"Hawaiian Eye," and "Surfside 6." He 
is survived by his wife, Bea; his 
brother, lyricist and former ASCAP 
president Hal David; a son, John; a 
daughter, Rosemary; and two grand- 
children. 

Irving "Swifty" Lazar, 86. of kidney 
failure, Dec. 30 in Beverly Hills, Calif. 
Lazar was the agent for many enter- 
tainment celebrities, including Noel 
Coward, Ira Gershwin, Moss Hart, 
Alan Jay Lerner, Frederick Loewe, 
Cole Porter, and Richard Rodgers. 
He began his career as an attorney in 
Manhattan, representing show busi- 
ness clients. Five years later, he 
joined the fledgling Music Corp. of 
America as an agent, where he 
booked bands including Tommy Dor- 
sey's and Gene Krupa's. During 
World War II, he met writer Moss 
Hart, and after the war began acquir- 
ing his celebrity clientele. His wife, 
Mav, died last January at the age of 
60. 

Send information to Lifelines, c/o 
Billboard, 1515 Broadway, nth 
Floor, New York, N.Y. 10036 within 
six weeks of the event 
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Pro Audio 



Belz Updates Sounds Of Memphis At Kiva Studios 



I BY PETER CRONIN 



MEMPHIS— He was the first offi- 
cial occupant, but if Sam the Sham 
stopped by Memphis' Kiva Record- 
ing Studios today, he wouldn't rec- 
ognize the place. The studio origi- 
nally was built by the singer with 
help from his label, MGM Records, 
in 1969, in the wake of such chart 
successes as "Wooly Bully" and "Lil' 
Red Riding Hood." Back then it was 
known as "Sounds Of Memphis" and 
was tied to the record label of the 
same name. It's gone through a few- 
owners since those bygone days, 
including legendary Stax instru- 
mentalists the Bar-Kays, but cur- 
rent studio manager/in-house engi- 
neer Gary Harwood says that when 
Gary Belz bought the facility in late 
1986, he "took it back to the concrete 
walls all the way around, and com- 
pletely redid it." 

Belz dubbed the place Kiva (a 
Hopi Indian word meaning "cultural 
meeting place") and has been updat- 
ing the studio continually ever since. 
Today, with an impressive collection 
of tube microphones and a wealth of 
vintage and state-of-the-art gear, 
Kiva is one of the premier recording 
facilities in the South, attracting 
both national and international cli- 
ents. 

"A great market for Memphis is 
the European market," says Belz. 
"They hold Memphis on a pedestal 
because of its musical heritage much 
more than Americans do." 

Sony International recording art- 
ists Los Relbeldes recently made 
the trip from Spain to Kiva to record 
their latest project, and French reg- 
gae/rock act Tonton David recently 
was in with producer Glen Rosen- 
stein and engineer Rob Feaster. 
The Paris-based band was working 
with the Memphis Horns in Kiva's 
Studio B, recording an upcoming re- 
lease for Virgin affiliate Delabel 
Records. 

Studio B, with its Mitsubishi Wes- 
tar console (with added Neve Flying 
Faders), is primarily a mixing and 
overdubbing room and has been 



used extensively on the many synth- 
based, R&B-type projects that come 
through the studio. But Kiva's real 
centerpiece is Studio A, with its SSL 
4056 G Series console with total re- 
call and automation, and a 16-chan- 
nel API console that has been modi- 
fied so that it's automated to the 
SSL. 

"As far as we know, we are the 
only ones to have put SSL automa- 
tion on an alien console," says Belz. 
"We did it in-house with our own 
technical department. It was such a 
brilliant job, I wish we could market 
the process," 

Studio A's control room was re- 
vamped in 1989 by Tom Hidley. Un- 
der the watchful eye of the legend- 
ary studio designer, the control 
room underwent a complete rede- 
sign. With its Kinishota monitoring 
system, the room is tuned way down 
to 24 hz. 

"That control room is absolutely 
colorless," says Belz. "The benefits 
of working in this 'Hidley environ- 
ment' are that you can listen to the 
main monitors all day long and your 
ears won't be fatigued. And you can 
track, overdub, and mix on large 
monitors, so your end product 
doesn't sound like it was done on the 
small, near-field speakers that so 
many people are using. Also, with 
the tape machines, amplifiers, and 
computers in their own equipment 
room, the control room is as quiet as 
any in the world." 

Right outside studio A's control 
room window is the formidable, 
1400-square-foot tracking space 
with 23-foot ceilings that has be- 
come a favorite with local producers 
like Jim Dickinson for its massive 
drum sound. Adjoining that space 
are three iso booths, one of which 
was specially designed as a guitar 
booth by former Eagle and Kiva 
regular Joe Walsh and was used ex- 
tensively by Stevie Ray Vaughan on 
his last studio project, "In Step," 
which was recorded at Kiva. 

"Our niche has been that we're 
not in L.A. and we're not in New 
York," says Hanvood. "A lot of pro- 



newsline... 

"LOS ANGELES FACILITIES need to talk to one another." So says newly 
elected SPARS president Howard Schwartz of the goal established by the 
society's planned Los Angeles chapter. The West Coast group, modeled on 
the New York chapter, debuts Thursday (13) with an informal cocktail 
party that anyone involved in the recording industry, whether a SPARS 
member or not, is invited to attend. 

"This meeting will hopefully solidify SPARS' commitment to California 
and the Los Angeles/Hollywood community," adds Schwartz. "We are look- 
ing forward to a large turnout and an aggressive posture that will benefit 
all current and future members of SPARS." 

More details are available via SPAItS at 800-771-7727. 

DOLBY LABORATORIES has promoted three managers to VP positions as 
part of a reorganization aimed at providing more responsive customer serv- 
ice to key markets. 

The new VPs are Bill Mead, now VP of film marketing; David Gray, VP 
of Hollywood film production; and Michael Di Cosimo, VP, East Coast Divi- 



ducers tend to bring their projects 
here, not necessarily to be isolated, 
but to be away from those major 
centers." 

For that big-city feel you'll have 
to visit Kiva West, the sister studio 
that Belz opened in the L.A. suburb 
of Encino in 1990. Belz, along with 
Allen Sides of L.A.'s Ocean Way 
Studios, also has begun construction 
of a new facility in an abandoned 
church on Nashville's Music Row. 
But while Kiva the business is grow- 
ing, the "delta vibe" around the orig- 
inal Memphis studio keeps the focus 
there squarely and totally on the 
music and the groove. 

"Except for a phones person, 
there's no administration here, be- 
cause all of that is handled out of 
L.A.," says Harwood. "When clients 
come here, I always tell them that 
the rules are, 'If you see it, grab it, 
it's yours. You run the place.' And 
they do." 

Belz has been spending much of 
his time in L.A. these days, busy 
with the launch of a new blues label 
and planning the openings of BB's 
Blues Bar showcase clubs in Boston, 
New Orleans, Los Angeles, New 
York, London, and Paris. While he's 
excited about all the international 
business that Kiva has attracted, 
Belz feels that Memphis hasn't got- 



ten its due as a music center. His lat- 
est move to correct that situation is 
a production and publishing com- 
pany, now in the planning stages, 
that will be run by Memphis native 
Isaac Hayes. 

"The primary reason we built Kiva 
originally was to establish some 



means for the local and regional art- 
ists and songwriters to have an op- 
portunity to do something as a ca- 
reer," says Belz. "I want to affect the 
Memphis business community more 
than just bring in some group from 
L.A. or Kansas City or wherever. 
That's what Memphis deserves." 




Fender Bender. Eliot Berk, left, president of Berklee College of Music in Boston, 
celebrates the opening of the Fender Room with Bill Schultz. president of Fender 
Musical Instruments. 



EUR0S0UNDS 



A column by Zenon Schoepe on the 
European professional audio indus- 
try. 



U.K. 



Adv 



)VISION STUDIOS in Brighton 
has closed. The studio was one of the 
oldest names in the London scene, but 
moved to the south coast from its cen- 
tral London site some three years ago. 
At its peak, it also boasted three mobile 
trucks, one of which was equipped with 
a Lexicon Opus digital audio worksta- 
tion. 

PaUL SAMUELSON'S Sam Ther- 
apy studio in London has closed, and 
has been emptied of its contents. Sa- 
muelson blames ongoing landlord 
problems and a prerecessionary rate of 
15 pounds per square foot for his 
Optifile 3D automated 56-channel DDA 
AMR24-equipped studio. 

He believes he will be able to bounce 
back. "I think 1 could be setting up a 
new studio — bigger and better — with 
other facilities, and it will be called Es- 
sential Therapy," he says. 

The LAST TWO YEARS have seen 
TOA PA and pro audio equipment in- 
stalled at 25 major football stadiums in 
the U.K., including Hampden Park, 
Glasgow, Manchester United, Sheffield 
Wednesday, and Glasgow Rangers. 

RoCK OPERA "The Iron 
Man" — with music and lyrics by Pete 
Townshend — has opened at London's 
Young Vic theater with 16 Meyer 
Sound UPM-1 Ultraseries loudspeak- 



ers and a cluster of four Meyer UPA- 
ICs, in a system designed by Auto- 
graph Sound Recording's Bobby Ait- 
ken. 

So UN DC RAFT HAS CREATED a 
Soundcraft Broadcast division. Adrian 
Curtis, as head of broadcast, will su- 
pervise new and existing product de- 
velopment and international sales. Jon 
Ridel is head of U.K. sales, while the 
service department is headed by Mar- 
tin it Lit I nil . 

In-EAR MONITORING SYSTEMS 
from Garwood Communications have 
recently been bought by artists includ- 
ing Take That, Lenny Kravitz, De- 
borah Harry, and UB40. 

SWITZERLAND 

Ifpi Switzerland has succeeded in in- 
tercepting and destroying 264,410 pi- 
rate CD copies of Elvis Presley's 
"Movie Hits 1." The case is thought to 
have involved the largest-ever number 
of pirate CDs of one title. 

NORWAY 

Twenty-five pairs of Spendor 

LS3/5a monitors will be used by NRK 
for its coverage of the Winter Olympics 
in Lillehammer, Norway, in February, 
as part of a Sony Broadcast Interna- 
tional Systems installation. More than 
50 Chromatec in-picture audio level 
meters also have been ordered for the 
project from Michael Stevens & Part- 
ners, London. NRK and Canadian CTV 
will, between them, use a total of 11 



Sony Super Motion systems for the 
fast-action events. 



FRANCE 



Rax 



IDIO FRANCE has taken deliv- 
ery of 30 Akai DD1000 magneto-opti- 
cal disc recorder/editors with DL600 
broadcast remotes for its local radio 
stations. Meanwhile, Akai has an- 
nounced that it will soon be adding 
MIDI machine control, MTC capabil- 
ity, and a SCSI-B protocol for its 
four-track, stand-alone DR4d hard- 
disc recorder/editor. 

THE NETHERLANDS 

DaR HAS NOTCHED a number of 
new broadcast and postproduction 
customers for its hard-disc-based sys- 
tems. UVT studio in Bulgaria and 
public broadcaster NHK in Japan 
each have taken delivery of eight- 
channel SoundStation Sigmas. In 
Spain, the Madrid-based Sintonia has 
bought two SoundStation Delta 8 sys- 
tems. 

Dutch facility Valkieser Group of 
Hilversum is opening a DAR Sabre 
dubbing studio for voice recording 
and editing for its CD-I and cartoon 
projects, with music/effects, dubbing, 
and mixing being performed in a 16- 
channel SoundStation Sigma suite. 
Other companies opting for Sabre in- 
clude the Swiss Army Film Service in 
Berne, Switzerland, and one of 
India's largest postproduction com- 
panies, Western Outdoor Advertising 
in Bombay. 

(Continued on next page) 
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Mobile Fidelity Makes New GAINs In Audiophile Vinyl Market 



(Continued front jnige 6) 
side of its remastering facility. The 
resulting technological enhancements 
are part of what Mobile Fidelity is 
calling the Greater Ambient Informa- 
tion Network (GAIN) System. 

"GAIN is a network of improve- 
ments starting with the tape machine, 
running all the way through to a re- 
structured and redesigned head am- 
plifier for the vinyl cutting system," 
says Mobile president Herb Belkin. 
"These components are connected to- 
gether, removing as many impedi- 
ments as we can along the way." 

Along with Pass, Mobile also hired 
digital wizard Mike Moffat, founder 
of Theta Digital Corp., to improve the 
CD remastering side of its label's 
sound lab. 

"The thing that everybody seeks in 
audio is realism," says Belkin. "Real- 
ism is not only the reproduction of the 
note, but the life around it. That is 
what the GAIN System is supposed 
to do, no matter which line you pur- 
sue, analog or digital. Obviously, lie- 
cause the technologies are different, 
we have taken different approaches 
on each side. In each chain, we ad- 
dressed each component with that re- 
sult in mind — taking the latest tech- 
nology, in many cases without regard 
to cost, to make that ambient experi- 
ence." 



Pass adds, "There are aspects to vi- 
nyl, in terms of what it offers the me- 
dium, that are not adequately repre- 
sented in the digital format. I know I 
share that feeling with a lot of peo- 
ple." 

Mobile Fidelity's first vinyl/GAIN 
System-enhanced release is Muddy 
Waters' 1963 Chess Records classic 
"Folk Singer," which features Willie 
Dixon, Buddy Guy, and Otis Spann, 
among others. The release is to be un- 
veiled at the Winter Consumer Elec- 
tronics Show in Las Vegas Jan. 6-9. It 
also is available on gold Ultradisc CD. 
Subsequent releases will include ti- 
tles by Pink Floyd, the Manhattan 
Transfer, and Emerson, Lake & 
Palmer. 

Though a list price for the records 
hasn't been set, Belkin expects they 
will retail for approximately $18.99. 

'The idea of a Chess recording be- 
ing considered audiophile didn't make 
any sense, but I had heard this album 
referred to in that light more than 
once," says Mobile Fidelity VP/head 
of product development Michael 
Grantham of the Waters album. "I 
bought the commercial pressing and, 
from hearing that, knew it was well- 
recorded. When we found the first- 
generation masters at MCA in the 
Chess vault, I was quite pleased. 
We've stepped that up and made it 



EURO SOUNDS 

(Continued from preceding page) 
GERMANY 

Sony multitrack dash has 

scored new sales in Germany, Nor- 
way, France, the Netherlands, and 
the U.K. The latest 3324S customers 
include Studio Babelsberg, near Ber- 
lin; Cologne broadcaster WDR, which 
has ordered a second, primarily for 
outside broadcast use; and producer 
Sylvester Levay, who has bought a 
version with AES/EBU IOs and time- 
code options for his own facility near 
Munich. Koch Records in Munich has 
bought a 3348. Major Studios in Oslo 
has bought a PCM-3324S. as has 
postproduction outfit Image Re- 
source and rental company 44.1 in 



France, Arti Sound and Sunrise Stu- 
dios in the Netherlands, and London 
facility DB Postproduction. 

WaNDEL & GOLTERMANN has 
shelved its Vision digitally controlled 
analog console as part of cost-cutting 
measures. The desk, which was pre- 
miered officially at AES Berlin, was 
never delivered, and about 40 em- 
ployees on the project have been let 
go. The console had its technical roots 
within former East Germany, and 
was adopted by W&G as part of a new 
drive into pro audio. It may yet resur- 
face at least in part, according to 
sources close to the company. 




really great. You can really hear the 
room, the chairs creaking, and spit on 
the microphone. It's almost spooky." 

Mobile Fidelity also made improve- 
ments in the composition of the rec- 
ords themselves. New Mobile vinyl 
releases will be 200 grams. 

"Most records are 120 grams, and 
most audiophile records are 160 
grams," notes Joe Bermudez, Mobile 
director of development. "With the 
exception of our UHQR releases, 
which were $50 records, our previous 
records were 180 grams. Two hun- 
dred grams gives even more depth 
for the pressing to be cut into deeper, 
and gives us that big sonic boom." 

With vinyl counterparts to major- 

Billboard. 



artist releases such as Pearl Jam and 
Bruce Springsteen selling briskly, 
Mobile Fidelity is hoping its re-entry 
will generate strong consumer re- 
sponse. 

"The audience for this product is 
great enough that they will seek it 
out," says Mobile VP of sales Jim 
Benz. "We get calls every day from 
people wanting us to do this." 

Pass notes that "there are people 
out there who are approaching vinyl 
with this kind of quality, but none of 
them have the savvy to price it and 
distribute it in a fashion that is really 
happening. That is probably the most 
unusual thing about Mobile in this 
arena. They are rereleasing record- 



ings that tend to be popular. They are 
not making obscure recordings. In 
that regard, Mobile is a crossover 
phenomenon because they are com- 
mitted to creating the very best 
sound with titles that are already 
classic." 

The vinyl discs will be marketed 
through high-end audio equipment 
retailers and selected independent 
record retailers, according to Belkin. 
"Since we haven't been in this market 
in 3 l /t years, and since we are selling 
this somewhat differently, I don't 
know how many we'll sell," he adds. 
"I expect that we will sell a minimum 
of 10,000, but there are people who 
say that I'm way low." 



STUDIO ACTION 

m 

PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING JAN.8, 1994) 



Byrne-ing Down The House. Luaka Bop recording artist David Byrne was in New 
York's Clinton Recording recently, working on his new solo set with producer Arto 
Lindsay and engineer/co-producer Susan Rogers. The project was recorded 
through the classic Neve 8078 console onto the Studer A800 24-track. Pictured 
in control room B. from left, are Rogers. Byrne, and Lindsay. 



CATEGORY 


HOT 100 


R&B 


COUNTRY 


RAP 


DANCE-SALES 


TITLE 
Artist/ 
Producer 
(Label) 


HERO 

Mariah Carey/ 
W. Afanasieff 
M. Carey 
(Columbia) 


CAN WE TALK 
Tevin Campbell/ 
Babyface 
D. Simmons 
(Qwest) 


WILD ONE 
Faith Hill/ 
S. Hendricks 
(Warner Bros.) 


WHAT'S MY 
NAME 

Snoop Doggy 
Dog/ 
Dr. Dre 
(Death Row) 


GETT0 JAM 
Domino/ 
Domino, DJ 
Battlecat 
(Outburst) 


RECORDING 

STUDIO(S) 

Engineer(s) 


RIGHT TRACK 
(New York) 
Dana Jon 
Chappelle 


D0PPLER/ 
0CEANWAY 
(Atlanfa.GA/ 
Los Angeles) 
Jim Zumpano/ 
Donneil Sullivan 


WOODLAND 
(Nashville) 
John Kelton 


VILLAGE 
RECORDER 
(Los Angeles) 
Barry Goldberg 


SKIP SAYL0RS 
(Los Angeles) 
Louie Teran 


RECORDING 
CONSOLE(S) 


SSL 4064 


SSL 4000E/ 
Neve 8078 


Neve 8068 


SSL4000E 
G Computer 


API 


MULTITRACK/ 

2-TRACK 

RECORDER(S) 

(Noise Reduction) 


Sony 3348 


Otari MTR-90II/ 
ATR 124 


Mitsubishi X-850 


Studer A800 


Studer A800 


STUDIO 
MONITOR(S) 


Tannoy 


Augsperger/ 
Custom Oceanway 


Westlake 


J8L with TAD 
Yamaha NS10 


Yamaha NS10 


MASTER TAPE 


Ampex 467 


3M 996 


Ampex 467 


Ampex 499 


Ampex 499 


MIXD0WN 
STU0I0(S) 
Engineer(s) 


RIGHT TRACK 
(New York) 
Mick Guzauski 


LARRABEE 
(Los Angeles) 
Dave Way 


THE CASTLE 
(Franklin, TN) 
Scott Hendricks 


LARRABEE WEST 

(Los Angeles) 
Chris Taylor 
Barry Golberg 


SKIP SAYL0RS 
(Los Angeles) 
Sean Freehill 


CONSOLE(S) 


SSL 4080 


SSL 4000G 


SSL 400OG 


SSL 4068E 


API 


MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Noise Reduction) 


Sony 3348 


Sluder A827 


Sony 3348 


Studer A800 


Studer A800 


STUDIO 
MONITOR(S) 


Genelec 


Augsperger 
TAD 


UREI 813A 
B&W 


Augsperger 
Custom 
Yamaha NS10 


Yamaha NS10 


MASTER TAPE 


3M 996 


Ampex 499 


Ampex 467 


Ampex 499 


Ampex 499 


MASTERING 

(ALBUM) 

Engineer 


GAT F WAY 
Bob Ludwig 


BERNIE 
GRUNDMAN 
Bernie Grundman 


GE0RGET0W 
MASTERS 
Denny Purcell 


BERNIE 
GRUNDMAN 
Bernie Grundman 


CAPITOL 
MASTERING 
Wally T. 


PRIMARY CO 
REPLICATOR 
(ALBUM) 


Sony 

Manufacturing 


WEA 

Manufacturing 


WEA 

Manufacturing 


WEA 

Manufacturing 


Sony 

Manufacuring 


PRIMARY TAPE 

DUPLICATOR 

(ALBUM) 


Sony 

Manufacturing 


WEA 

Manufacturing 


WEA 

Manufacturing 


WEA 

Manufacturing 


Sony 

Manufacturing 
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CALL TOLL FREE 
1-800-223-7524 

Regular Classified: £4.85 per word, minimum order: S98.00 

DISPLAY CLASSIFIED: 
r - I INSERTION $136.00 PER 

1- - 3 INSERTIONS 125.00 PER 

I" - 13 INSERTIONS 119.00 PER 

1' • 26 INSERTIONS 111.00 PER 

V - 52 INSERTIONS 92.00 PER 

REVERSE ADVERTISEMENT: $17.50 
POSITION WANTED: $65.00 PER COLUMN INCH 
BOX NUMBER: S 1 7 50. BROADCAST. 'MEDIA $60.00 PER INCH 



Billboard Classified Action Mart 

Call Jell Serrette NY State • 212/536-5174 • Outside NY State • toll free 800/223-7524 
Billboard Classified • 1515 Broadway • New York, NY 10036 
"REAL ESTATE TO THE STARS" 
For Real Estate information call Laura Rivchun 
1 (800) 223-7524 - In NY (212) 536-5173 • NY OFFICE FAX # (212) 536-5055 
800 223-7524 - For Classified Advertising Only 



FAX YOUR AD 

212-536-5055 

Real Estate To The Stars 
$65.00 per inch 



SERVICES 



SERVICES 



FOR SALE 



COMPACT DISCS • 99C EACH 



(Bulk from yaw 1630 mentor and lob-el pwtrrvt) mmjmum 1000 

Complete CD and Cassette Packages Available 

1-800-874-4174 

CAU. FOR A QUOTE 
DigiltJ Maturing Syihm • Digital Audio Dupocaaion • Computar Graphic! 

NATIONAL TAPE CORPORATION 

1110-48th Avenue North 
Nashville. TN 37209 



PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 



CUSTOM AUDO-WC0 CASSETTE HANKS 
lMtl-12«MRi 

Ampex & BASF Mastering Tape 
DATs Reels & Boxes 
Splicing & Leader Tope 
Norelco & Pofy Cassette Boxes 

■ Color Cassette Labels & J-Cards 
TDK Endless Cassettes 

C-0 Cassette Shells / f jr"' , *''" , » 
BASF & Magnetic Media f 
Aixho Tope Poncokes Mg^A 
Dupticaling Equipmenl ■L^**^ 
- On Cassette Printing 

■ Printed Labels & J-Cards 



m but mm ■ siumo mmwrn m 
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NRS FEATURES ^JSS,,^ 

A FULL LINE Of 4B^0> 

bbasf mi a 

STUDIO PRODUCTS \%m W 




Ffta BASF T-SHIRT 

vrfth every S50 purchase of Studio Mastering Products 



CALL FOR OUR 
FREE CATALOG 



764 StiAverwBrooHvrv New York 11232 • KIDC 
ultew York Tefcaphone: (716)349-8273 ^ICgrfJ|l\»a? 

24 Hour Fac C7W) M9-8275 



TOLL FREE 1-800-538-2336 



amoricon pro digital Inc. 

CD & CASSETTE 
PRODUCTION 



P.O. 101 sso 
HOOSIVllTOWN. HI. 



Tal:!3IS) 7M-0O14 
F«.:(31 5) 769-C3<2 



1-800-APD-DISC 



COMPACT DISCS 
CASSETTES 
RECORDS 



COMPLETE ONE STOP II 



500 CASSETTES $ 599 
500 COMPACT DISCS $1890 
1000 each CASS and CD $2999 

FROM YOUR 1630 > FOUR COLOR FILM 



MAJOR LABEL QUALITY 





COMBINATION' SPECIAL t! 

500 TAPKS AND 500 CD'S 
CCWlfK BftM OMOvPACKAGf 

Ciethe<iilpicW»ffce ~> $2,355 



-438-6403 




500 CD PROMO - $1,380 

3 - WEEK DELIVERY! 

Everything included - Pre-Mastering, 
2 Color CD Label w Typesetting, 
Jewel Case & Shrink-Wrap 



50012" Vinyl -$995 

Complete 12" Single Package 

Direct Metal Mastering, Test, label 
Layout & PrlntMfl, Plastic Sleeve, 
Die Cut Jacket ft Shrink Wrap 



Call For Our I 

EUROPADISKLTD. 

75 Vartck Street, New York, NY 10013 
» (212)226-4401 FAX (212) 966-0456 



5 CD CD CD's - Si CD 3 3 I 



(From your 1630): Glassmaster • Free Layout S Design 
S Color Label Printing ■ Protective Vinyl Sleeve 

• ' • Convertible to our 1 Color CD Package anytime (from your Camera-Ready Art): 
1 Color 3 Page Booklet and Traycard, Jewelbox and Shnnkivrop 
{including Composite IMegsl add $399.00 
7 Color Rear Cards including Typesetting add S100.00 



\ Rain bo 1738 eerie|f? Svm ■ Smi r ~- m °- u 90404 1 

Retords k tiaattts (iH) 829-03S5 ■ (310) 829-3476 • to Bill Bljjgl 



s 

Si 
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MASTERING 
aaaaaaaaaaaaaaaaaaaa. REPLICATION 

PRINTING <— i — — — aaaa. 

TOTAL PACKAGING 
GRAPHIC DESIGN STUDIO — - 
— — POSTERS 
PERSONALIZED EXPERT SERVICE 



COMPLETE CD AND CASSETTE 



"For Those Who Hear 
The Difference" 

212 - 333 - 5950 



330 WEST SflTH $T NEW YORK. N.Y. 10019 



RECORD PROMOTION 



EXPERIENCE! EXCELLENCE! 
25 * YEARS! 

Working Ail Leading National Charts. 
One Of The Foremost 
Names m Musk Promotion" 
RCI Records Inc., 1-900-737-9752 

4721 Trousdale Dr., Nashville. TN 37220 
615-833-2052 » FAX 615-833-2101 



ail Disc 

>l;iiiiif;n iiii iim: 

• CD. Cassette • Video Duplication 
• Full Graphics 



CALL FOR OUR BROCHURE 

1-800-737-7624 



PROFESSIONAL DEMOS AND 
MASTERS made. Nashville Sound. 
Immediate response. Songs plugged. 
|im Reeves Recording 
P.O. Box 1022 
Madison. TN 37116-1022 
615-860-2747 
800-792-1072 



D2 ENTERTAINMENT 



HIGH QUALITY. LOW PRICE. FAST TURNAROUND 

From 1630. 2 Color Imprint 
$1009-1.000 CDs (bulk) 
$14991.000 CDs (jewel box/shrink wrap) 
$19 59-1.000 CDs (complete package) 



Tel: 818 288-2123 
Fan: 818 288-7382 



FOR COMPLETE CASSETTE, 
CO., RECORD MANUFACTURING 
& PACKAGING SERVICES CALL: 



QSQJ (800) 859-8401 



DIGITAL 
MOBILE RECORDING 

DA88 DAT 
We record everything from bands to 
voiceovers. Anytime/Anywhere. 
A.K.A. PRO 516-767-3870 




BLANK "TAPE t ACCESSORIES 

WWwt SflKtka Aavwkml 

Call For Frao Catalog, 

(800) 355-4400 
I AJ0OSr/Y77f/iL £ 

HI wtim Kin wtwu. rt IIW _-. 



FOR SALE 



Emzmran am— 

.Jewel Boxes • CI) Misters • Security 

r.u (-,.,; : ■ Plastic & I'aper Sleeves 

Folding Longboxes • Divider Cards 

■"i r MJji.'mj.?jir.Mi.'Hi 

The Shrinkrrwsler Packaging NvMem 

Retail k-tcl •JMink*rup r ,n ! ! Doca tl)V Vadein 
vstltcv. LP'v ftmlci* A rrnwr S29H.9* tomplele 

The CD Sealer 

SIDf I API V".' SHIP STAPIIVi' Seal t I> 
vli^is .-.-.inK A elfkieniK S229.9S t 




1ERFQHMAIMCE 

'distributors 



Bu* ihr.'i i And uvrf While other people are 
railing their p*ite», v*r are iU«hinft our*. Ma- 
ior label CD's, caitetlet and LP's as low a* 50r. 
Your choice from the moil eilemive listing* 
available. For free catalog call (609) 890 6000. 
MX: 16091 890 0247 or write 
SCORPIO MUSIC. INC. 

P.O. Boa A 
trrnlon. M 08691 002Q 



.1,. - Moav. M*l«l ■ »vnl ■ Jail ■ - ■!>• 

Campus Records ? 

Wholeulc Dntribuior nf 

n 16**) SMtr Bead 
LMk-JvSYIIlH) 

(518) 7834696 
(51 8) 783-6753 FAX 
For a Unique Blend of Independent and 
Major Label Clostouu and Oversiocki % 



2832 SPRING GROVE SVE -CINCIMHATI. OH 4S225 



THE RECORD EXCHANGE 

The Record Exchange, Inc., wants 
to sell used CD longboxes, style 
#150, for 20* each. For more 
information call: 

(910) 632-1990 
Ask for Scott Sattenfield 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes and CD'S 

TARGET MUSIC DISTRIBUTORS 
792S NW 66 th ST., DEPT J 

i , MIAMI, FL 33166 

only I PKorw: (305)591-2188 
Fax: (305)591-7210 



FIXTURES 



FACTORY DIRECT 

> CD JEWELBOX STORAGE 
CABINETS. In Slock Now. No 
Wailing Choice of colors. 2 Sizes 

2 drawer,-570 capacity $234 

3 drawer. 855 Capacity. . $289 



Prices INCLUDE locks Textured 
steel construction 



j CD JEWELBOX SHELF, 2-TIER. 

Gndwall Slatwaii. Pegboard 8 
facings capacity 64 25' long, 
double tier Black, while, grey 
Adjustable dividers "'Flip-thru" 
browsing Use for CD-ROM too 



Architectural Merchandising Floor 
Plans at no cost or obligation. 



• JEWELBOX OR LONG BOX 
COMPACT DISC DISPLAYERS 

• AUDIO CASSETTE DISPLAYERS 

• LASER DISC DISPLAYERS 

e VIDEO CASSETTE DISPLAYERS 
a ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 



Stocked in Chicago, Bait i more, 
Los Angeles and London, England 
Free 100 Page Color Catalog 



1-800-433-3543 

Ask for Kirk Wiseman 
Fax: 213-624-9022 



TALENT 



NATIONWIDE TALENT SEARCH 



SEEKING: . BANDS • ARTISTS 

* ACTS * SONGWRITERS 



* Al type, of original musk amidsrad. 

* FI£E Promotion & exposure rf you qualify. 

* flm b o rarttr-touKta^ 

Send o await of your must wfti norm, 
adcf ess, phone L bed trnt to urtod to: 

R0DELL RECORDS 

P.O. Boi milt • Hotywml. U 90093 



WANTED TO BUY 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



r 500 Cassettes - $715 

comniet- with COLOR J-Canl & Nopelco Box! 

Everything Included - Tesl, Typesetting 
& Layout. Full Color J-Card. 
, Norelco Box & Shrink-Wrap i»»Mn.) 



500 CasSingles - $660 

Cempieti v. :n FULL COLOR O SIbe u e 
EwylWai ttichrieil - Test, Typesetting 
& layout, Full Color 0- Sleeve 
& Shnnft-Wrea (it n mm.) 



58 



BILLBOARD JANUARY 15. 1994 



HELP WANTED 



HELP WANTED 



HELP WANTED 



COMPUTERS 



A Alliance 

Entertainment Corp. 



National Accounts Manager 
Marketing Director 
Head Buyer 
Urban Marketing Manager 
National Urban Radio Promotion 



. bdssin 

Vdistkibutors 



NATIONAL ACCOUNTS MANAGER 

Maintain and develop business with national music accounts for the Alliance 
Entertainment Company, parent company to CD One Stop, Bassin Distributors, 
Encore Distributors, Hard Core Marketing and Titus Oaks Distribution. Work with 
sales personnel from each of the Alliance one stop and distribution companies. 

The choice candidate will be a powerful communicator, have solid sales 
management experience, and preferably established relationships with current 
players in the national retail marketplace. 



HEAD BUYER 

Lead a buying staff of 10 in all purchasing functions for CD One Stop, NARM's 
One Stop of the Year for two years running. Oversee the purchasing of compact 
disc, cassette and accessory product for one of the nation's largest music 
distributors, servicing over 3000 retailers nationwide. 

Previous purchasing management experience in retail, one stop, or distribution 
environment essential. Candidates must have strong leadership abilities, excep- 
tional organizational and negotiating skills, and computer experience. 



MARKETING DIRECTOR 

Direct all activities and projects from inception to completion for Hard Core 
Marketing, a rapidly expanding music marketing company with a reputation for 
innovative artist development campaigns -Work closely with major and indepen- 
dent labels and a growing, in-house staff of 20 in creating, selling and implement- 
ing national marketing campaigns and promotions. 

Candidate must be an experienced player with excellent team leadership and 
organizational skills, have the ability to recognize marketing opportunities, and the 
instinct to develop creative marketing solutions. Outstanding communication, 
presentation and negotiation skills essential. Must have solid marketing manage- 
ment experience, preferably in the music industry. 



URBAN MARKETING MANAGER 

Coordinate all urban Hard Core Marketing functions, working with an in-house 
marketing team of 5 reps. Communicate marketing programs and promotions to 
record labels and key urban retailers from coast to coast. 

Applicants must be in-tune with urban music, retailers and labels. Successful 
candidates will have previous management experience, outstanding verbal and 
written communication skills, marketing experience, and a creative mind. 

NATIONAL URBAN RADIO PROMOTION 

Big league player, big opportunity. Develop and administer national urban radio 
promotion team for Hard Core Marketing, Candidates must be aggressive, creative 
self-starters with established radio relationships. 

Our Companies offer outstanding salary and benefits pack- 
ages, plus future growth potential that Is second to none. 



Send resume with 

salary history in confidence to: 



Alliance Entertainment 
Human Resources Dept. 
13 F.J. Clarke Cirde 
Bethel, CT 06801 
Fax 203-798-8852 



RECORD COMPANY 

BLUEGR ASS/COUNTRY RECORD 
LABEL seeks experienced sales 
professional. Send resume to: 
P.O. Box 39439 
Los Angeles, CA 90039 
or Fan 
2 13-«69-1470 



SOMETHING TERRIBLE HAPPENS 
WHEN YOU DON'T ADVERTISE . . . 



CALL BILLBOARD CLASSIflED 
1-MM-223-7S24 (OUT Of STATE! 
212-536-5174 



EXECUTIVE SECRETARY 

Major music publishing company seeks 
bright, efficient, self-motivated 
executive secretary for CEO and COO. 
Specific responsibilities include phone, 
correspondence, travel coordination and 
overseeing all major office 
responsibilities. Qualified applicants will 
have a minimum of three to five years 
secretarial experience, excellent 
communication and organizational skills, 
must be able to prioritize and handle 
multiple tasks, type 65-75 WPM. take 
shorthand /fast notes and be proficient 
in either WP for Windows or Word for 
Windows, Lotus or Excel. Excellent 
benefits ond competitive salary. Please 
send resume in confidence to: 
Music Entertainment Group, 
445 Park Ave, 2nd Floor, 
New York, NY 10022 or 
FAX to 212 / 751-5095 



BILLBOARD MAGAZINE IS 
SEEKING AN ASSISTANT TO THE 
ASSOCIATE PUBLISHER AND THE 
DIRECTOR OF MARKETING. MUST 
BE ORGANIZED AND EXTREMELY 
DETAIL ORIENTED. DUTIES 
INCLUDE: PHONES. FAXING. 
FILING ETC. MUST HAVE 
COMPUTER KNOWLEDGE AND BE 
ABLE TO JUGGLE MANY 
PROJECTS AT ONCE. SALARY 
LOW TO MID 20'S 
E.O.E. 

SEND COVER LETTER A RESUME TO 
BIUBOARD MAGAZINE 
1515 BROADWAY - 14TH 
NY, NY 10036 ATTN: DfPT M| 
NO PHONf CALLS!!! 



CHIEF OPERATING OFFICER 

Largest Asian video, music, 
computer software retailer is 
seeking aggressive, experienced 
and highly motivated Chief 
Operating Officer to expand 
company throughout Asia. 
High salary, generous benefits 
and equity participation. Hong 
Kong based position, send 
resume to: 

Attn: Mr. Carrie Roman. 
Director 
Suite 808 
New Kowloon Plaza 
38 Tai Kofc Tsui Road 
Kowloon, Hong Kong 



NATIONAL 
ACCOUNT 
MANAGER 

National manufacturer of 
audio/video tapes and 
computer software seeks 
seasoned National Account 
Manager to sell major retail 
accounts. Excellent base + 
commission and benefits 
package for aggressive 
executive with proven sales 
track record. Must be willing 
to relocate to southeast. Please 
mail resume and verifiable 
references to: 

Box 8120 
Billboard Magazine 
1515 Broadway 
New York, NY 10036 



BILLBOARD CLASSIFIED 
1-800-223-7524 
212-536-5174 
|eff Serrette 



PRODUCTION MANAGER 
CHILDREN'S AUDIO 
PRODUCT 

Responsible for all elements of the 
production and information of each 
project, including production 
schedules and timelines. Co- 
ordinate with the producer and 
oversees studio work. Will establish 
systems for, and be responsible for 
approval process/sign-offs with 
outside clients and other 
departments. Reviews and 
recommends on all relevant 
material submitted. 
Skills Needed: Experience with 
Children's Audio product preferred, 
previous studio experience, strong 
organizational skills, good in- 
terpersonal/communication skills, 
deadline oriented. Send resume to: 
Box #8124 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 
or Fax 
(310)441-6564 



PROGRAMS WANTED 



Producers and Suppliers 

The Acquisitions Group for 
Time-Life Video 
is seeking programming 
in the following genres 

NATURE • HISTORY • HEALTH 

• PARENTING • HOW-TO 

• FAMILY • CHILDREN'S 

• SCIENCE & TECHNOLOGY 

• DOCUMENTARY 

• MILITARY HISTORY 

• SELF-IMPROVEMENT 

• RELATIONSHIPS 
Send proposals and product to: 

Wendy White 
Time-Life Video 
777 Duke Street 
Alexandria. VA 22314 



PROFESSIONAL 
SERVICES 



MUSICIANS. AUTISTS, PRODUCERS 
ETC. INTERNATIONALLY 
RECOGNIZED MUSIC BUSINESS 
CONSULTANT PATRICIA DEMARAY 
AND NEW YORK DISC JOCKEY KEN 

WEBB WILL SHOP YOUR MUSIC 
PACKAGES AT THE "MIDEM MUSIC 
SHOW" IN CANNES, FRANCE CALL 
ASAP - 916-&21-217S. 



EQUIPMENT 



CASSETTE TAPE DUPLICATORS 

We Buy & Sell 



CD Replicating Equipment 

•Proven & Tested Equipment 
•Financing •Product Support 



AUTOMATED MANUFACTUHIQ 
EQUIPMENT, INC. 

(215) 935-9065 



YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT1 

Call or tax today to see why YSL is undeni- 
ably the leader in computer systems for 
music ana video retailers and wholesalers 
We built 20+ years of music and video in- 
dusiry experienc* into our computer systems 
to help make your business more profitable. 

rouNG lYSIWS LWTrtO Hww (404) 449-0338 
fax (404) 140-9723 
Australia: (08) 338 2477 

6185 Buforo htwy S» C-tCC, WOfCfOM. Ga 300 M 



MUSICWARE the 
POSifive Choice 



Complete POS and Inventory 
Control Systems for the Record 
Retailer. 
Available In user selectlble 

English or Spanish. 
Compatbie with all major databases. 
SoundSean reporting. Electronic Ordering. 



NC 27812 
<eie; us-ssu 
Fax<SI0)U3-1fiOO 



Suomm. EngtorKj 
POiaOJY 

(0243) 775a 10 
F«x (0243) 778327 



Computers & Mara . . . 
POS • Inventory • MiiugirMRt Systam for: 
Music Stares - Distributors - Mail Order 

Quick Point-of-Sale ■ Customer History 
Inventory Tracking - Bar Coda Printing 
Multiple Vendor - Purchase Orders 
Single Station - Muiti Usar and Multi Site - 
Call Now & Save! Phoat: 303-934-0933 
' FREE CONSULTATION * 



Computerized Inventory Management 
torRecoM Stores 

800-942-3008 

Voice 203-265-3440 Fax 203-269-3930 



TAPES 




PtOFI.«IOVM AUDIO AND VIDEO DIPUCaTIOS SITriJIS 
CUSTOM AUDIO AND VtDCO CASSETTE SUNK t MP* - 114 MEN 

ampex amd MBf uMaaasttMt 

■JBI a BOXES i AMTEX AND BASF WH 
TC*. VIDEO AND ENDLESS LOOP CASSETTES 
AMPEX • • •'• . 

NORELOO AND SOFT POLT CASSETTE BOXES 

- jewel k>xu cot J* cassette labels 

AND J CARDS fPRTNTTNC AVAILABLE) SPLXH 
LEADER AND AUDIO HOLD DOWN TAPE 

c-a Cassette shells - on cassette punt 

SASP AND MAO MEDIA AUDIO PANCAKES 
SONV AND TELEX DUPLICATING EQUIPMENT 
-NOW AVAILABLE FROM BASF— 

DCCS, FLOPPY DISCS AND MOD - MWUTAIU OPI1CAL DISCS 
Jl HCXJR TURNAROUND IN MOST CASES W KV CALL Tl U!J-TL52 U 

iu tit-a»4sat call for free catalog, new low ppjces 

NTH AN*«VW1A»Y SPECIAL 

TOLL FREE 1-800-221-6578 

MASTER CARD VISA DISCOVER AND AMEIUCN EXPRESS a _- -T 




ACCESSORIES 



PRO SING Karaoke 

ilog : World's largest 
selection All Brandsol equipment, 
CD*G. LD's Vocal Eliminators. 
Players. Speakers. Mies 
CSP P.O.BOX 1 106 
Bridgeview IL 60455 
1-80O-8O0-846G 
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Wm Biloxi's WWXX Gets All Mixed Up 

Rock/Country Combo Creates New Format 



Bee-U-T-Ful. Imago recording artist John Waite is congratulated by the WEZB 
(B97) New Orleans bee mascot for helping to raise $45,000 tor a local children's 
charity through a benefit concert. 



■ BY CARRIE BORZILLO 

LOS ANGELES— Here's a simple 
equation for an innovative new for- 
mat Take the No. 1 and No. 2 sta- 
tions in the market and combine the 
formats into one. That's exactly what 
Biloxi, Miss., residents Debra and Bill 
Sanford, and Edward "The Rever- 
end" Powell did with their station, 
WWXX. 

The format is a 50-50 mix of classic 
rock and hot country. The owner is 
Debra Sanford, a first-time business 
owner and mother of five. 

WWXX, a 6,000-watt station with a 
strategically placed antenna on High- 
way 90 in the middle of the Gulf 
Coast on top of the Gulf Towers 
building, is not only Sanford's first 
business, it's also her first radio gig. 

"It's something I've always want- 



Smaller-Market Stations Use Consultants, Too 

Study Shows A C, Country Do Most Market Research 



■ BY PHYLLIS STARK 

NEW YORK-Use of radio research 
and programming consultants most 
often is associated with stations in 
the top 100 markets, but according to 
a new study, 53% of music stations in 
Arbitron markets 100 through 200 re- 
search their music, and 73% use the 
services of a programming consul- 
tant 

Most stations in those markets also 
research their format mechanics, pre- 
sentation, and personalities, and 
many use database marketing, ac- 
cording to the "Second Hundred Mar- 
kets Study" conducted by the St. 
Louis-based Pinpoint Companies and 
released by Philadelphia-based J.R. 
Russ Programming & Research. 

The study polled 859 stations in the 
following formats: top 40, AC, coun- 
try, album rock, and oldies. No urban 
stations responded to the survey. 
There also was an "other" category 
used in the survey to encompass the 
remaining formats, including classi- 
cal and adult standards. 

While an average of 53% of sur- 
veyed stations research their music, 

Stem Difficulties 
Start FCC's Year 

■ BY BILL HOLLAND 

WASHINGTON, D.C.— Three new 
complaints of indecent programming 
on Infinity Broadcasting's syndicated 
Howard Stern morning show being 
reviewed by the FCC in the first days 
of 1994 have raised the stakes again 
in the standoff between the commis- 
sion and Infinity. 

The new complaints are in addition 
to those awaiting action by the com- 
mission; the former complaints have 
asked the commission to turn down 
several pending sales of major-mar- 
(Continued on page 63) 



in some formats the figure is much 
higher. Broken down by format, 80% 
of ACs do music research, as do 66%' 
of top 40s, 60% of country stations, 
50% of oldies stations, 42% of album 
rockers, and 25% of others. 

An average of 65% of responding 
stations research their format me- 
chanics and presentation, but individ- 
ual format numbers once again are 
higher. They are 100% of both AC and 
oldies stations, 80% of country sta- 
tions, 66%- of top 40s, 28% of album 
rockers, and 50%' of others. 

Percentages of stations that re- 
search their personalities are 100% of 
ACs, 66% of top 40s, 60% of country 
stations, 42% of album rockers, and 
50% of oldies stations, for an average 
of 53%. 

The survey also asked two ques- 
tions about consultants, including 
one asking which services stations in 
the second hundred markets use con- 
sultants for. Seventy-three percent of 
the respondents cited programming, 
26% said engineering, 19% said sales, 
11% said promotions/marketing, and 
19% don't use consultants. In the AC 
and oldies categories, 100% of re- 
sponding stations said they use pro- 
gramming consultants. 

Asked how much they pay their 
consultants each month, the average 
answer was $1,00042,000. Of those 
respondents who use consultants, 
38% cited that figure, 19% said $500- 
$1,000, 11% said up to $500, 11% said 
$2,000 or more, and 19% said they do 
not pay their consultants. 

Asked how much time they would 
spend on market research prior to a 
format change, the most common an- 
swer among surveyed stations was 90 
days or more. That figure was cited by 
30% of the respondents. Other choices 
were 30-60 days (23%), 60-90 days 
(19%), none (15%), and 0-30 days (11%). 

Breaking the responses down by 
format, top 40 tends to move the 
fastest, while AC, country, and old- 
ies are slowest. Top 40 respondents 
were divided into two selections: 60- 



90 days (66%) and none (33%). AC re- 
spondents were divided among the 
40%' who chose 90-plus days and the 
20% in each of the following catego- 
ries: 0-30 days, 3O*0 days, and 60-90 
davs. Country respondents picked 
90-plus days (60%), 30-60 days (20%), 
and none (20%). Album rock respon- 
dents said 30-60 days (42%). 90-plus 
days (28%), 60-90 days (14%), and 
none (14%j. Oldies respondents opt- 
ed for 60-90 days (50%) and 90-plus 
days (50%). Stations in the "other" 
category were divided among 0-30 
days (50%), 30-60 days (25%), and 
none (25%). 

Asked how much money they 
would spend on market research for 
a format change, 42%- of the re- 
sponding stations said $10,000 or 
more, 19% said $2,000-$5,000, 11% 
said less than $2,000, another 11% 
said $5,000-$10,000, and 15% said 
none. Broken down by format, AC 
and country stations cited the high- 
est average figures. 

Asked how much they spend on 
research annually, AC and country 
stations once again cited the highest 
figures. In overall numbers, 42% of 
survey respondents said $10,000 or 
more, 23% said $2,000-$5,000, 15% 
said none, 11% said up to $2,000, and 
7% said $5,000-$10,000. 

In the second hundred markets, 
57% of stations use some database 
marketing, and adult-oriented for- 
mats surveyed tend to use that mar- 
keting form the most. One hundred 
percent of oldies stations, 80% of 
both AC and country stations, 33% 
of top 40s, 28% of album rockers, 
and 50% of others use database 
marketing. 

Twenty-six percent of the survey 
respondents were album rock sta- 
tions, 20% were country stations, 
19% were AC stations, 15% fell into 
the "other" category, and 12% were 
top 40s. Religious, foreign lan- 
guage, and satellite-programmed 
stations were excluded from the 
survey. 



ed to do," she says. "Bill and I both 
really love music and we wanted to 
be in the industry so we decided to 
make a go at it I didn't know it would 
be this tough, though." 
Sanford says the idea for the for- 




mat came from Powell, a club DJ who 
found that people really liked the 
way he mixed country music and 
rock at Michael's, a popular local 
country nightspot. 

WWXX, which covers the Gulf 
Coast from Alabama to Louisiana, is 
probably the only station that can 
comfortably play both the Eagles 
originals and cuts from "Common 
Thread: The Songs Of The Eagles," 
an album featuring current country 
stars covering Eagles hits. 

At WWXX, two country songs are 
played next to two classic rock songs 
throughout the day. The station oper- 
ates half live and half automated. 

Here's how a recent afternoon 
hour sounds: Joe Diffie, "John Deere 
Green"; Doug Stone, "I Never Knew 
Love"; Bonnie Raitt, "Something To 
Talk About"; Brewer & Shipley, 
"One Toke Over The Line"; Garth 
Brooks, "American Honky Tonk Bar 
Association"; Mark Chesnutt, "I Just 
Wanted You To Know"; the Police, 
"Every Breath You Take"; John Mel- 
lencamp, "Small Town"; Suzy Bog- 
guss, "Hey Cinderella"; Clint Black, 
"Desperado"; Janis Joplin, "Me & 
Bobby McGee"; Rare Earth, "I Just 
Want To Celebrate"; Rick Trevino, 
"Just Enough Rope"; Collin Raye, 
"That's My Story"; Creedenee Clear- 
water Revival, "Up Around The 
Bend"; and BTO, "Taking Care Of 
Business." 

Debra Sanford programs the coun- 
try songs while her husband, Bill, 
programs the classic rock. Powell 
also has his hand in the programming 
and oversees all of the jocks. Debra's 
method of choosing songs is looking 
through Billboard's Hot Country Sin- 
gles chart and weeding out the 
"twangy and slower-sounding 
songs" from the top half of the chart. 

On the rock end. Bill says he looks 
for good '70s and '80s songs that 
aren't too hard and that are some- 
what danceable. Some of his more 
surprising choices heard on WWXX 
are Bon Jovi's "You Give Love A Bad 
Name," Poison's "Your Mamma 
Don't Dance," Guns N' Roses' "Pa- 
tience," and Kiss' "Rock And Roll All 
Nite." 

"We started out doing top 40 coun- 
try for nine to 10 months but we felt 
like we were drowning and doing 
what others were doing," says Bill. 
"So we hired Powell and he told us 
about how the crowd at Michael's 
loves classic rock and country be- 
cause you can dance to both. It all 
sounds the same, basically. This mar- 
ket is pretty much made up of red- 
necks or classic rock freaks." 

"New country really sounds like 
rock now," adds Debra. "We try to 



keep it pretty much middle of the 
road, without playing heavy rock 
songs or real twangy kinds of coun- 
try songs. It seems to be going over 
big with some businesses because it 
keeps the employees happy." 

Since Biloxi has 17 stations, includ- 
ing four other country outlets and a 
few rock outlets, the Sanfords posi- 
tion WWXX as a station for listeners 
who don't want to flip from country 
to rock all day. 

Based on the station's contest win- 
ners list, Debra says an equal 
amount of females and males, rang- 
ing in age from 19-50, listen to 
WWXX. 

As a way to promote the station, 
WWXX airs Good Sports' syndicated 
show, "The Kenny Stabler Show," 
which broadcasts live from the Casi- 
no Bell in Biloxi on Monday nights. 
Powell also hosts dance nights at Mi- 
chael's on Wednesdays, Fridays, and 
Saturdays, bringing in 800-1,000 peo- 
ple. 

Since WWXX has been doing the 
classic rock/country mix for only six 
months, the Sanfords say it is too 
soon to see real ratings results. How- 
ever, Bill hopes to reach No. 4 or No. 
5 in the market 

"The response we've had so far has 
been incredible," he says. "Our 
phones are jammed and all the calls 
have been positive. Advertisers like 
it, too." 

Powell, who serves as PD/OM/ 
morning man, says he started spin- 
ning hip-hop music with country mu- 
sic at Michael's, where people would 
be line-dancing to Tag Team's 
"Whoomp! There It Is." Then he ex- 
perimented with classic rock music 
and found dancers two-stepping to 
Eric Clapton's "Layla." 

"I think we've taken the younger 
(Continued on page 63) 




It's A Small World. Jonathan 
Brandis. a star of television's 
"SeaQuest," stops by KPLS Anaheim, 
Calif., an affiliate of Children's Satellite 
Network's "Radio AAHS" format, to 
schmooze 9-year-old jock Ashley 
McCormick. McCormick is one of five 
new hosts who won on-air jobs at the 
station. 
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Sam McGuire 

WGRL Indianapolis 




IT'S NOT EXACTLY a worst-to-first story, but coun- 
try WGRL (the Bear) Indianapolis, which signed on in 
July, debuted in its first Arbitron book in 11th place 12- 
plus, and has been climbing ever since. 

In what has become a classic duopoly move, WGRL 
signed on against sister station and market-leading 
country powerhouse WFMS, which dipped 16.2-15.1 in 
the summer book, in which WGRL debuted with a 2.9. 
In the first two trends of the fall book (due out Jan. 13), 
WGRL reached the low three shares. 

PD Sam McGuire insists WGRL's success hasn't 
come at the expense of WFMS, but rather album 
rocker WFBQ, which dipped 12.0-11.0 in the book. "I 
really think that's where our numbers are coming 
from," he says. "[Listeners are] tired of the same stuff." 

McGuire says the two country stations are carefully 
positioned in different directions, even though WGRL's 
slogan, "new hit country," and WFMS' positioner, "to- 
day's hot country and all your country favorites," would 
seem to suggest otherwise. 

The two stations do share about 50% of their records, 
but WGRL is 80% current/recurrent intensive, 
McGuire says. 

Here's a recent afternoon hour: Hal Ketchum, 
"Mama Knows The Highway"; Shawn Camp, "Confes- 
sin' My Love"; Aaron Tippin, "The Call Of the Wild"; 
McBride & the Ride, "No More Cryin 1 "; Trisha Year- 
wood, "The Song Remembers When"; Joe Diffie, 
"Honky Tonk Attitude" (club mix); Blackhawk, "Good- 
bye Says It All"; Vince Gill, "Pocket Full Of Gold"; 
Faith Hill, "Wild One"; Mark Chesnutt, "I Just Wanted 
You To Know"; Garth Brooks, "American Honky-Tonk 
Bar Association"; John Michael Montgomery, "Line On 
Love"; Collin Raye, "That's My Story"; Lorrie Morgan, 
"Except For Monday"; Toby Keith, "A Little Less Talk 
And A Lot More Action"; and Wynonna Judd, "A Little 
Bit Of Love." 

One musical difference between the two stations is 
that WGRL plays a lot of dance mixes and also an al- 
bum cut, known as a "Bear track," once an hour. 

Another difference between the stations is their re- 
spective target audiences. "We were designed to go for 
the younger, 18-34 primary audience and 12-18 second- 
ary audience," says McGuire. "WFMS is going after the 
older demo, the solid, traditional country listener." 

The result is that the Bear is a more fun-sounding 
station, according to McGuire, who says "every day is 
a Friday to the Bear." WGRL positioners include, "the 
real party animal is the Bear." 

"New hit country," the Bear's slogan, "says every- 
thing that the Bear is all about," McGuire says. "New 



country is very fast-paced, uptempo, tongue-in-cheek, 
poke-fun-at-ourselves country radio. We really have 
fun with the Bear and the Bear name ... I think [the 
name is] half the reason for the success we're having, 
because of recall and the fact that we don't take our- 
selves too seriously. 

"It's fun radio, radio the way radio should be," 
McGuire adds. "We're bringing back personality radio." 

In addition to his PD duties, McGuire also hosts the 
1-3 p.m. shift on the station as "Gentle Ben." The rest 
of the "Bear force" includes morning team Mark 
"Smokey" Roberts, T.J. Bandit, and traffic reporter 
Winnie Wilson, who was recruited at an open-station 
casting call that attracted 3,000 entries; midday host 
Jennifer Baird; p.m. driver Teddy Bear-it; night jock 
Kodi; and overnighter Grizzly Adams. 

The Bear has been marketed since the summer with 
newspaper ads, billboards covering 70% of the market, 
and a television campaign, which currently includes lis- 
tener testimonials taped at a station event 

Pro motion ally, the station runs a weekly Friday- 
night dance party, which is broadcast live for five hours 
from a local club, and also gives away license plate cov- 
ers at fast-food restaurants. 

During the summer, the station sponsored a massive 
line dance at the state fairgrounds that attracted ap- 
proximately 1,000 people. For 1994, the station will dis- 
tribute a "honey and hunks calendar" featuring photos 
of listeners who auditioned at club nights. 

McGuire got his start in radio in 1981 at country/AC 
combo KALM/KAMS Thayer, Mo., while attending col- 
lege. After graduating in 1986, he moved to Waco, 
Texas, to become MD/night jock at country KNFO. In 
1989 he was upped to PD there. He moved to country 
KNUE Tyler, Texas, as PD in 1991, then joined the 
Bear just after its sign-on last July. 

The station's phenomenal growth rate was a surprise 
to McGuire. "The Bear has really grown faster than I 
expected it to go," he says. "I was looking to make the 
mark in about 6-9 months ... so it's way ahead of the 
expectations." 

With so much early ratings success, McGuire is set- 
ting his sights high for the future. "I don't think it 
would be unreasonable to shoot for about a 4.5 12-plus, 
[to be] No. 9 or No. 8 in the market," he says. 

As for the station's initial success, McGuire says, 
"Even though there was another country giant in the 
market, we've gone on to prove you can have two sta- 
tions doing two different kinds of country and it really 
does work." 

PHYLLIS STARK 
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r wueus at No 1 
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® 


22 


21 


6 


***AlRPOWER*** 
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RRi THEft 
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16 


ARE YOU GONNA GO MY WAY 

ARE rail GONNA GEE VI* WAV 
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8 


HEY JEALOUSY 

NEW M'SERAFJU EXPERIENCE 
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70s Oldies Stations Test Promo Waters 



Recurrent* are titles which have appeared on the Album Rock Tracks chart lew 20 weeks and have dropped below 
the top 20. 



LOS ANGELES— Now that one of 
1993's hottest new formats, 1970s- 
based oldies, has been established in at 
least seven markets, promotion and 
marketing executives are trying to fig- 
ure out just exactly what works promo- 
tionally for the format 

It seems that many of the stations in 
the format — CBS Radio's four "Ar- 
row" stations, KCBS-FM Los Angeles, 
KRRW Dallas, WARW Washington, 
D.C., and KKRW Houston, as well as 
WBUX Philadelphia, KCBQ-FM San 
Diego, and WCOF Tampa, Fla.— are 
taking an approach that falls some- 
where between those of rock stations 
and AC stations. They are more ag- 
gressive than AC, but not as promo 
tionally active as rock or top 40. For in- 
stance, KKRW promotion director Jon 
Volmar likens his station's promo- 
tional activities to those of album rock 
stations, with music-intensive contests 
such as concert ticket giveaways. 

Volmar says that KKRW is still in its 
introductory phase and will send out a 
direct-mail piece this quarter. "This is 
a format that really needs to be ex- 
plained, so we're sending out a cassette 
mailer, so people can sample the sta- 
tion, and response cards to build a da- 
tabase," says Volmar. 

Sports, concert tickets, and trip 
giveaways are popular with the sta- 
tion's audience, according to Volmar, 
who is working on a series of Super 
Bowl and Pro Bowl promotions and a 
summer concert series. 

"Our focus groups show that [listen- 
ers] don't care about contests and pro- 
motions that much; they listen for the 
music," says Volmar. "So, when we do 
promotions we have to make it appeal- 
ing to those who aren't going to partic- 
ipate, as well as to those who are." 

Since this format is extremely mu- 
sic-intensive, and the music is largely 
from older acts that are no longer re- 
cording, music giveaways are a tough 
one. 

WBUX overcame that obstacle with 
its "Applebacksville Jam" last Labor 
Day. PD Kevin Moore says the thea- 
ter-of-the-mind concert went over big 
with listeners who thought that the 
staged Osmonds, Partridge Family, 
and Chicago reunions were real. In 
fact, the station simply played album 
tracks on the air while jocks did play- 
by-plays to simulate a real concert. 

1994 did see a resurgence of real re- 
unions, special package tours of popu- 
lar 70s groups, and boxed sets, which 
are popular contest prizes on these out- 
lets and often are exclusively given 
away there. 

For example, not many other sta- 
tions in town would care to give away 
tickets to concerts by the Sweet and 
the Village People, as WBUX did. The 
Philadelphia outlet also gave away tick- 
ets to the popular movie "Dazed And 
Confused." 

"It's easy to tie in with things like 
that when you're the only ballgame in 
town," adds Moore. 

Another natural tie-in is with the 
clubs that host disco or 70s nights. 
WBUX midday jock Scott Lowe will 
begin hosting a 70s dance night at a lo- 
cal club in January. 

WARW Washington promotion man- 
ager Jimmy Lynn says making the 
switch from AC/jazz to rock'n'roll old- 
ies late last year "opened a lot of doors 
promotionally." 

'This format is pretty much split be- 




by Carrie Borzillo 

l ween males and females equally — not 
like classic rock, which skews more to- 
ward men," says Lynn. "But the for- 
mat is so new we don't even know what 
exactly the market will be." 

Lynn says sports are also big with 
his listeners. "The Baltimore Orioles 
loved the format change, and called 
right away to do a promotion with us 
for the fall," says Lynn. "That's the 
type of promotion we could have never 
done before." 

The "Arrow" nickname used by the 
four CBS stations is another thing to 
tie into, says Lynn. He's currently 
working on doing a giveaway with Ar- 



row vans. 

KCBQ San Diego promotion director 
Kim Leeds says the format allows for 
more "fun" tie-ins and appeals to a 
much broader audience. 

"The format triggers lots of memor- 
ies and brings people back to a fun, 
wacky time in their lives. So we have 
fun giving away things like "Abba 
Gold" CDs," she says. 

KCBQ is heavy on trip giveaways 
and fun games in morning drive, such 
as "Wack A Snack," in which a jock 
throws a piece of food against the wall 
and listeners have to guess what it is 
from the sound. 

But as far as giveaways of compila- 
tion albums and boxed sets, Leeds be- 
lieves that listeners have most of the 
music in their libraries already. 

IDEA MILL: READY FOR RADIO 

Calvert DeForeat, who has become 
a popular feature on David Letter- 

(Continued on next page) 
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(Continued from page 60) 

ket stations to Infinity. 

The allegations of indecent pro- 
gramming, received this month and 
last November, are under review and 
will be fowarded to the commission's 
mass media bureau, which will decide 
whether they too warrant penalties. 

An FCC source says two of the 
complaints come from long-time 
Stem complainant Al Wescott in Las 
Vegas, while the other comes from a 
mid-Atlantic listener who has "cho- 
sen to adopt a pseudonym." 

Further commission penalties 
against Infinity could include fines, 
rejection of several pending station 
deals, and even challenges to its li- 
censes to operate one or more of the 
stations it already owns, which have 
a cumulative annual revenue of $205 
million. 



and intensified exposure for cer- 
tain acts. But they caution that the 
splintering is not without pitfalls. 

TOP 40 METHODS 

The most significant develop- 
ment in modern rock radio in the 
past year and a half has been the 
use of top 40 rotation mechanics at 
new modern rock stations. Heri- 
tage modern rock stations, like 
WFNX Boston and KTCL Denver, 
historically spin their most popular 
songs 15-25 times a week. At the 
newer top 40-flavored modern rock 
stations, such as WNNX (99X) At- 
lanta, WAQZ Cincinnati, and 
WKQX (Q101) Chicago, those 
songs are spun 30, 40, even 50 times 
a week. Like top 40, that means 
more concentrated exposure for 
artists, but also much tighter play- 
lists. 

"We look at [Q101] as a hit-based 
radio station," explains PD Bill 
Gamble, who was with the station 
when it flipped from hot AC to mod- 
ern rock in the summer of 1992. The 
station rotates songs much faster 
because "when people turn on the 
radio, they want to hear their fa- 
vorite songs," Gamble says. If peo- 
ple want to catch the Gin Blossoms, 
Depeche Mode, the Lemonheads, 
and the Connells, he says, "this is 
the station they want to punch up." 

Rick Michaels, PD at WENZ (the 
End) Cleveland, echoes Gamble. 
"We play the hits," he says, sum- 
ming up the philosophy of the 18- 
month-old top 40/modern rock 
WENZ. 

Like a top 40 playlist, WKQX's 
playlist is researched heavily. The 
station's in-house research staff is 
the largest in Chicago, according to 
Gamble. 

Over the years, modern rockers 
have opted for an eclectic approach 
and adventurous adds instead of 
the tight playlists and weekly audi- 
torium testing of top 40 radio. Now, 
with the number of modern rock 
stations on the rise, "those well- 
funded, top 40-leaning stations 
with something to prove [ratings- 
wise] are doing much more in the 
way of research," says Max Tol- 
koff, former PD at WFNX Boston, 
who operates his own independent 
promotion company, Mutant Pro- 



Although none of the commission- 
ers have seen the new complaints, the 
new allegations underscore a com- 
mission decision in late December to 
delay approval of three Infinity deals 



WASHINGTON 
ROUNDUP 



to purchase three radio stations until 
the current complaint actions take 
place. 

The new complaints are against 
programming on WXRK (K-Rock) 
New York, WYSP Philadelphia, and 
WJFK Washington, D.C. Also cited 
are other non-Infinity outlets that si- 
mulcast the Stem programs, such as 



motions. 

From a label perspective, the top 
40/modern rock type of hyper rota- 
tion means songs become familiar 
to listeners faster. For instance, lo- 
cal sales of Crash Test Dummies 
shot up when WNNX added the 
band in heavy rotation, reports Eric 
Levin, owner of Atlanta's Criminal 
Records. 

The drawback is that like top 40, 
the new modern rock stations tend 
to embrace songs, not acts. This 
short-term outlook hinders careers 
in the long run, says Todd Bisson, 
Columbia's national director of al- 
ternative promotion. He notes that 
newer outlets are less likely than 
heritage modern rock stations to 
play follow-up singles — the ones 
that can cement new fans' loyalty. 

Not that these new modem rock 
stations do not champion bands. 
Gamble lists the Counting Crows, 
Dead Can Dance, Beck, and US3 as 
acts his station has embraced 
quickly. And he insists the choos- 
ing of WKQX's music is not a cold, 
by-the-numbers affair. But Alex 
Cosper, PD at top 40/modern rock 
KWOD Sacramento, Calif., admits 
his station's music is dramatically 
different than that of a heritage 
modern rock station, such as KITS 
(Live 105) San Francisco. "Live 
105's much more cutting-edge than 
we are," he says. 

Meanwhile, as some modern 
rockers adopt top 40 programming 
methods, top 40s have been attract- 
ed by the sales punch displayed by 
certain acts associated with mod- 
ern rock. Stations such as WHTZ 
(Z100) New York and KRBE Hous- 
ton have begun mixing in the Cran- 
berries and Smashing Pumpkins 
with Mariah Carey and Bryan Ad- 
ams (Billboard, Nov. 6, 1993). For 
labels, these modern-leaning top 
40s offer exposure to mainstream 
listeners who don't even tune in 
modem rock stations. 

LABELS SOUND THE ALARM 

The fourth format splinter, clas- 
sic modern rock, consists of sta- 
tions that are new to the format 
and lean heavily on library cuts. 
This approach has alarmed some la- 
bel executives who have always 
cursed mainstream classic rock for 



KFBI Las Vegas. 

The earlier complaints of indecent 
and racist programming on Infinity 
stations, filed by Americans for Re- 
sponsible Television and the D.C.- 
based African American Business 
Assn., are included in petitions to the 
FCC to refuse approval of deals to 
sell Beasley Broadcast Group's 
KRTH Los Angeles and Cook Inlet 
Radio Partners' WPGC-AM-FM 
Washington, D.C, to Infinity. 

Late last month, commissioner 
James Quello announced that he and 
the other two sitting commissioners, 
Ervin Duggan and Andrew Barrett, 
favored delaying the Infinity pur- 
chases until the FCC finishes an in- 
vestigation of several other unre- 
solved complaints. 

New FCC chairman Reed Hundt 



doing nothing to help break new 
acts. 

But these new modern rock pro- 
grammers say early '80s MTV fa- 
vorites such as Haircut One Hun- 
dred, Adam Ant, and Duran Duran 
draw rave reviews from listeners. 
And, together with other gold li- 
brary picks, they make up close to 
half of the music on any given day. 
"That's scary," says Columbia's 
Bisson. 

Scary but successful. Bill Jacobs, 
a consultant for Jacobs Media and 
a promoter of the company's mod- 
ern rock format, "The Edge," says 
those old songs research extremely 
well with teens and 25-34-year-old 
listeners. "We're not done with the 
'80s," says Jacobs. (The 10-year-old 
acts test better than Talking 
Heads, Elvis Costello, the Pretend- 
ers, and other mature alternative 
favorites that Jacobs says were 
eventually overplayed by album 
rock radio.) 

One of the clearest examples of a 
modern rocker that has enjoyed 
ratings success by spinning 
healthy doses of early '80s gold 
(along with plenty of new releases) 
is Jacobs' client station KEDG Las 
Vegas. It enjoyed a 3.5-5.6 jump in 
Arbitron's summer, 12-plus ratings. 

Heritage modern rock stations 
also mine their gold libraries, but 
because those stations have been on 
the air longer, their idea of an oldie 
evolves over the years and is likely 
to be more current than a 1982 or 
1983 offering. 



With David Letterman" (where he 
previously went by the name Larry 
"Bud" Melman), 
is now looking to 
radio to expose 
his talents. The 
DeForest promo- 
tion package in- 
cludes pre-event 
phone interviews, 
on-air appear- 
□•foaest amvs, television 
and print cover- 
age, personal appearances, and 



has removed himself from the contro- 
versy because Latham & Watkins, his 
old law firm, had represented Beas- 
ley. 

The decision to delay approval of 
Infinity's planned purchases — deals 
amounting to $170 million — until 
complaints about the Stem show are 
resolved could be costly for the belea- 
guered but profitable broadcast 
group. At the very least, Infinity will 
have to pay more for KRTH Los An- 
geles because a slowdown in sale ap- 
proval means that a contract signed 
last year which pegs the 1994 station 
price to annualized cash flow has tak- 
en effect 

OWNERSHIP IMPACT REPORT DUE 

The FCC says its report on the im- 
pact of revised and expanded owner- 
ship limits will be published this 
spring. 

The report, delayed due to pressing 
commission cable reform deadlines, 
should be completed by the end of 
March, although FCC officials are 
wary of announcing a specific dead- 
line. 

Minority and public interest groups 
already have filed their opposition to 
new rules that will allow incremental 
increases in the number of stations a 
broadcast group can own nationally 
from 18 AMs and 18 FMs to 20 AMs 
and 20 FMs. 

Larry Irving, former House Tele- 
communications Subcommittee coun- 
sel and new director of the Clinton 
administration's National Telecom- 
munications and Information Admin- 
istration, also has said he is con- 
cerned that the jump, scheduled for 
September, might make it more diffi- 
cult for minorities and other small 
broadcasters to compete in owner- 
ship stakes. 



BILOXI S WWXX 

(Continued from page 60) 

listeners away from the country sta- 
tions and the rock stations," says 
Powell. "Now the country stations 
have been forced to play older coun- 
try and the rock station is sounding 
more like a top 40 station now." 

Powell, with 17 years of radio expe- 
rience including stints at crosstown 
stations WQID and WZKX (Power 
108), is the only one of the three with 
a radio background. 

Adds Bill: "I don't think this is a 
flash in the pan. I know with the re- 
sponse we've gotten that we've found 
a niche and we're here to stay." 



autograph signings. He is available 
through Hackensack, N.J. -based 
Big Look Management 

A truly tasteless (but amusing) 
Christmas promotion came from 
KSOL (Wild 107) San Francisco 
morning man Mancow Muller, who 
hosted "Mancow's Reindeer Meat 
Taco Fest," featuring venison tacos 
as the main dish. 

PROMAX International launches 
an international version of its week- 
ly PromoFax this year. 




j-WAVE 
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WKBQ Jocks Return To Work After Racial Slur; 
Dees Offers Refund To Repulsed Stern Viewers 



newsline... 

DICK RAKOVAN, GM at WWRC/WGAY Washington, D.C., exits and has not 
been replaced. 

RON KEMPFF becomes GM of WGY-AM-FM Albany, N.Y. Previously, he was 
GM of WSPD/WLQR Toledo, Ohio. 

KATHY KRAUS LAWRENCE, a sales executive at KEDJ/KZRX Phoenix, is upped 
to GM for KEDJ/KZRX and KNNS. She replaces Sandy Gamblin. 

MARC MCCOY has been upped from OM to interim GM at KTAR/KKLT Phoe- 
nix, replacing former GM Jim Taszarek. 

BOB BOLINGER, GM of KOGO/KKLQ San Diego, has decided to exit the sta- 
tions despite being asked to retain his position under new owners Par Broad- 
casting. Par president Steve Jacobs takes over. 

ELLEN WILLIAMS has been upped from business manager to the new position 
of VP/station manager at XHRM San Diego. 

DAN WACHS has been named GM of WOCL Orlando, Kb., replacing Gary 
Eabes, who exits. Wachs previously owned and operated WKLX Rochester, 
N.Y., and WOMP-AM-FM Wheeling, W. Va. 

STATION SALES: WJJZ Philadelphia from Malrite to Pyramid Broadcasting, 
owner of crosstown WYXR, for an undisclosed price; KMPC Los Angeles from 
Gene Autry to Capital Cities/ABC, owner of crosstown KABC/KLOS, for an 
undisclosed price (no format change has been announced yet at the all-sports 
station); WLAC-AM-FM Nashville from Fairmont Communications to Key- 
market Communications for an undisclosed price; WGNA-AM-FM Albany, 
N.Y., from Barnstable Broadcasting to Liberty Broadcasting for an undis- 
closed price; WHIT/WWQM Madison, Wis., from Madison Communication 
Properties to Enterprise Media Partners, for $5,625 million; WMXW Bing- 
hamton, N.Y., from Mix Radio Inc. to Enterprise for $325 million; WKYD/ 
WWSF Andalusia, Ala., from MetroCities Communications to Riggs Radio 
Corp., for $650,000; WQTL Lima, Ohio, from M.M. Group receiver Robert 
Maccini to Marion Radio Company, for $225,000. 

SALE CLOSINGS: WYSY suburban Chicago from Beasley Broadcast Group to 
Cox Enterprises, owner of crosstown WCKG (WYSY flips to 70s-based oldies 
as Star 107.9); WFBL Syracuse, N.Y., from Wilks-Schwartz Broadcasting to 
Crawford Broadcasting; WWBB Providence, R.I., and WHYN-AM-FM 
Springfield, Mass., from Wilks-Schwartz to Radio Equity Partners. 

MARILYN FRANZ0NE has been elected corporate controller of Price Communi- 
cations. She previously was controller of an interior design firm. 



You MIGHT EXPECT something 
like this to happen in Bizarre World, 
but not in St Louis. 

Former WKBQ jocks Steve Shan- 
non and D.C. Chymes, who were 
fired last year and then sued by the 
station for $50,000 in lost revenues af- 
ter they used the word "nigger" on 
the air to describe a listener, have 
been rehired for their old shift at the 
station. 

After leaving WKBQ under pres- 
sure from the NAACP, the jocks 
turned up at KAZY Denver, but that 
job lasted just two weeks before com- 
munity groups there, responding to 
the WKBQ incident, pressured sta- 
tion management to let them go. 

St. Louis NAACP branch presi- 
dent Charles Mischeaux told the 
Post-Dispatch he has been assured 
the jocks will do no racial humor. He 
also says the jocks have learned their 
lesson. "We're not going to follow 
these guys around and say they can't 
work anyplace anymore," he says. 

Meanwhile, WKBQ and sister 
country station WKKX will swap 
their respective 106.5 and 104.1 dial 
positions Jan. 20. Sister AM KASP, 
which currently simulcasts WKBQ, 
will flip to country, simulcasting 
WKKX. 

In other news, KIIS Los Angeles 
morning man Rick Dees lived up to 
his nice-guy reputation (and capital- 
ized on an attention-grabbing stunt) 
when he reimbursed 500 unsatisfied 
Howard Stern pay-per-view patrons 
the $40 they shelled out for Stern's 
New Year's Eve special, "The Miss 
Howard Stern Pageant," which was 
described even by Stern fans as taste- 
less and stupid. 

KIIS fielded approximately 2,000 
phone calls from listeners looking for 
refunds. Dees plans to repeat the of- 
fer on his syndicated countdown show 
"Rick Dees' Weekly Top 40," airing 
the weekend of Jan. 15-16. 

Major Networks has acquired talk 
network Daynet, which will be re- 
named Major Talk. Daynet president 
Michael Castello will become presi- 
dent of Major Talk. Also, Major Net- 
works VP/programming John 
Edwards will handle PD duties at the 
network's modern rock format "The 
Exxit" 

Combined local and national radio 
revenue for the month of November 
was up 10% over the same month in 
1992, according to the Radio Adver- 
tising Bureau. Local revenue was up 
9%, while national climbed 14%. For 
the period of January through No- 
vember 1993, combined revenue was 
up 9% over the same period the previ- 
ous year, fueled by a 9% local revenue 
gain and an 8% national revenue gain. 

PROGRAMMING: WYAI GOES JAZZ 

Anxious to begin programming its 
soon-to-be-approved Atlanta pur- 
chase, Cox Enterprises has entered a 
local marketing agreement with 
WYAI. renamed it WHTK, and be- 
gun programming jazz on the former 
country outlet. Marc Morgan, GM at 
Cox's crosstown WSB-AM-FM, says 
the company has applied for the 
WJZA calls.' Meanwhile, WSB-FM 
PD Phil LoCascio and Fleetwood 



Grouver of Cox's WFLC Miami are 
programming the jazz station. Mor- 
gan insists local speculation that Cox 
will take WHTK to an all-talk format 
is unfounded. 

AC KTID-AM-FM San Francisco 
will change formats this spring. The 
AM will pick up Mt. Wilson FM 
Broadcasters' forthcoming syndi- 
cated adult standards format, Digital 
Pop Standards Network. The FM will 
become classical. 

WDAE Tampa, Fla., flips from a si- 
mulcast of AC WUSA to country as 




by Phyllis Stark 
with Eric Boehlert 
& Carrie Borzillo 



"Country Gold Froggy 1250." PD Joe 
Montione says the music includes a 
mix ranging from '60s and '70s coun- 
try hits to currents. WUSA MD 
Johnny Williams adds APD duties 
at WDAE. The lineup includes all 
former WUSA employees, who have 
been re-christened with names like 
I.B. Green, Jimmy Hoppa, and Da- 
vey Croakett. 

KHKS Dallas acting PD Sean 
Phillips finally is named PD. He re- 
places J J. McKay . . . Voice talent 
Mark Driscoll has been named VP/ 
OM at WAQQ Charlotte, N.C., where 
he will work with new PD Michael 
Donovan and VP/GM Jack Daniel. 

Cargill Communications, parent of 
the National Alternative Network, 
will roll out a syndicated, 24-hour 
modern rock network in April on its 
newly acquired WTCX Minneapolis 
and another area FM station that it 
is in the process of buying. Cargill 
also plans to simulcast the adult 
standards format of its KLBB Min- 
neapolis on crosstown KBCW, which 
has been dark since Dec. 1. 

Bryan Jester has been upped from 
marketing/production director to PD 
at WRZR Columbus, Ohio. OM Matt 
Humphries retains those duties . . . 
Beginning April 4, KMOX St. Louis 
picks up the syndicated Rush Lim- 
baugh midday show now heard on 
crosstown WIBV. Current midday 
host Nan Wyatt moves into investi- 
gative reporting and feature develop- 
ment at the station. 

Michael Luczak is out as PD at 
WMMS Cleveland. The station, 
which is in the process of being sold, 
is relying on consultant Pollack Me- 
dia . . . Following its sale to Zebra 
Broadcasting, WJMO-FM Cleveland 
has applied for the new calls WZJM. 

KRXQ Sacramento, Calif., APD 
Pat Martin Is upped to PD, replacing 
Judy McNutt. Sister KSEG GM 
Tom Shurr adds GM duties at 
KRXQ, replacing Mike John. 
KSEG's Jeff McMurray also is in- 
volved in the programming at KRXQ 



. . . Following its change from adult 
standards to N/T, KRZN Denver 
changes calls to h li.lv 

In the wake of the recently an- 
nounced Albany Broadcasting du- 
opoly of WROW-AM-FM and 
WPTR/WFLY Albany, N.Y. (Bill- 
board, Jan. 8), WROW-FM flips calls 
to WYJB and remains soft AC, re- 
ports new PD Buzz Brindle. 
WROW-FM's new morning man is 
Chuck Taylor from WSSV Glens 
Falls, N.Y. Taylor replaces Bill 
Shallcross. Joe Meyers moves up 
from nights to middays. Joe Condon, 
a WROW vet takes over former PD 
Jim Gagliardi's afternoon slot while 
Amy Applegate from WFLY now 
hosts nights. P/T jock Sarah Presson 
is the new overnight jock, replacing 
Bill Baran. Meanwhile, WROW-AM 
has switched from simulcasting the 
FM to simulcasting N/T WPTR. 
Brindle says the plan is to move 
WPTR's N/T operation over to 
WROW-AM permanently and possi- 
bly turn WPTR into an all-talk sta- 
tion. 

WKIX and WYLT Raleigh, N.C., 
swap call letters and change formats. 
WKLX, once an adult standards outlet 
on the AM dial, is now on FM as "Kix 
96.1 Hot Country Hits," replacing the 
former AC format WYLT. The 
WYLT calls are now on the AM side, 
and the format is soft AC "Lite 85." 
Dave Anthony, last PD at WQKL 
Ann Arbor, Mich., arrives as WKIX's 
new PD. 

Raleigh programmers Bill Cahill 
of WDCG (G105) and Brian Illis of 
WZZU exit following the sale of the 
stations to Prism Radio Partners. 
They have not been replaced . . . 
WWSH Scranton, Pa, changes calls 
to WZMT. 

KSVE/KINT El Paso, Texas, PD 
Caesar Asmis exits. KINT morning 
host Grace Vasquez is interim PD of 
KINT, and KSVE midday host Luie 
Sereseres is interim PD of KSVE. 

Jarad Broadcasting president 
Ron Morey says the modern rock 
sounds of WDRE Long Island, N.Y., 
which are already simulcast on two 
other outlets, "are likely to pop up in 
several places in the next few 
months." One likely candidate is 
Albuquerque, N.M., where Jarad is 
rumored to be closing on a station. 

WATV Birmingham, Ala., flips 
from locally-programmed urban AC 
to ABC/Satellite Music Networks' 
"Urban Gold" format. PD Ron Jan- 
uary remains, but several jocks are 
out . . . KGGO-AM Des Moines, Iowa, 
changes calls to KDMI and flips from 
a simulcast of album rock KGGO-FM 
to religious. The KDMI calls previ- 
ously belonged to KGGO's sister sta- 
tion, now known as KHKI, which is 
off the air but will return with a new 
format 

Following the sale of CHQM-AM 
Vancouver, British Columbia, from 
CHUM Group to James Ho, the sta- 
tion flips from easy listening to eth- 
nic. The station's license calls for it to 
program to "at least seven ethnocul- 
tural groups, including aboriginal 
Canadians, in a minimum of seven dif- 
ferent languages" during the first 
year. That figure is to increase to 12 



groups and languages the second 
year. 

WJLB Detroit APD/production di- 
rector Ross Holland exits for the PD 
job at WDZZ Flint, Mich. ... 
WT WTKS Orlando, Fla., Ls now pro- 
gramming modern rock on weekends. 

WZBQ Tuscaloosa, Ala., flips from 
top 40 to oldies. PD Ralph Wimmer 
is out. 

PEOPLE: GATES EXITS KFI 

KFI Los Angeles night talker and 
former LA. police chief Daryl Gates 
exits. Comedienne Stephanie Miller, 
who formerly hosted mornings on 
WQHT (Hot 97) New York, will take 
over . . . KABC Los Angeles after- 
noon sidekick Dianne Dixon leaves 
her partner, Peter Tilden, to concen- 
trate on her writing career. KFI 
morning jock Tracey Miller steps in. 

Warren Duffy, who programmed 
KMET Los Angeles in the late '60s and 
early 70s, joins KKLA Los Angeles for 
afternoons . . . Former WBUF Buffalo, 
N.Y., midday hast Mike Manion joins 
WPAT New York for that shift, replac- 
ing Jay Victor. 

Larry "Doc" Elliott moves from 
mornings at WJZZ Detroit to the same 
spot at WHUR Washington, D.C. He 
replaces Ken Johnson, now PD at 
WILD Boston . . . KDWB Minneapolis 
afternoon jock Bobby Wilde exits and 
can be reached at 612-949-3056. 



Morning man Jack Elliott moves 
from KOQL Oklahoma City to that 
shift at crosstown KYIS, replacing 
Cliff Davis . . . Bob Garrity has re- 
tired after 27 years with ABC Radio 
and ABC News. He was morning as- 
signment editor. 

KWNR Las Vegas swing jock Bruce 
Daniels joins KHM Tucson, Ariz., for 
nights, replacing Dr. Joe Davis, who 
exits . . . WUSN (US99) Chicago week- 
ender Dave Riel joins the KZ Country 
Network for afternoons, replacing 
Dean Johnson, who moves to middays. 
Former midday host Dave Andrews 
remains as MD. 

KPLZ Seattle music coordinator 
Mike Tierney becomes acting MD . . . 
KGMZ (Z107.9) Honolulu night host 
Chris "Kalan" Chang (Billboard, 
Nov. 27, 1993) also is liandling MD du- 
ties at the station. 

Tom Thornsberry joins WFMS 
Indianapolis for P/T. He was previ- 
ously with WU£Y Evansville, Ind. . . . 
Brandon Scott moves from weekends 
at KKMG Colorado Springs, Colo., to 
those duties at crosstown KSPZ. 

Jeff Collins joins WBUX Philadel- 
phia for weekends. He previously was 
with Temple University station WRTI 
. . . Former WHTG-FM Monmouth, 
N.J., jock Chuck Pearce Ls looking to 
get back into radio, preferably in the 
album alternative format He can be 
reached at 612-772-2888. 
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RETAILERS RETHINK SALES POLICIES AS 6ANGSTA RAP GROWS 

(Continued from page 1) 



Women and other groups have 
staged protests at stores run by 
Cartaret, NJ.-based Nobody Beats 
The Wiz and Minneapolis-based the 
Musicland Group (see story, page 
5). Moreover, President Clinton and 
other members of his administra- 
tion have been calling for members 
of the entertainment community to 
exercise restraint in the use of vio- 
lent and potentially offensive im- 
agery in their productions. 

In general, retailers resent their 
stores being made a battlefield for 
the issue, and privately say organi- 
zations that have a problem with ex- 
plicit lyrics should take their beef di- 
rectly to labels. But since the issue 
won't go away so easily, chains 
have been forced to take a stand, 
and the policies they have imple- 
mented are as varied as the opinions 
voiced by those who argue over the 
issue. 

Although no major chains have 
responded directly to the current anti- 
gangsta rap movement, most main- 
tain flexible lyrics-related policies that 
they can cite in an attempt to appease 



6AN6STA RAP PROTESTERS 

(Continued from page 5) 

At the demonstration. Tucker, 
Gregory, Gregory's activist son Yo- 
hance Maqubela, and Bishop Thorpe 
of the Solid Rock Full Gospel Baptist 
Church in Northeast Washington 
were arrested when they attempted 
to block the Goody store entrance. All 
were later released on bond. 

According to the demonstration's 
leaders, contact was made by tele- 
phone during the protest with Music- 
land officials in Minneapolis. Marilyn 
Merry, president of the D.C. chapter 
of the CLUW, said the group had 
been promised during the call that 
Musicland officials would "discuss 
the issue of gangsta rap in depth 
within 48 hours." 

But Marcia Appel, VP of communi- 
cations for Musicland, says, "We are 
under no knowledge of the call, nor 
of having made that agreement As 
far as I know, all we have received is 
a letter faxed to us by them." She de- 
clines to reveal the content of the let- 



LOS ANGELES— MCA Inc. has 
tossed its hat in the interactive ring 
with the formation of Universal In- 
teractive Studios. At the same time, 
MCA/Universal Home Video has 
announced it will begin releasing 
noninteractive programs on Video 
CD. 

Universal Interactive's primary 
focus will be software development 
for the 3D0 system, in which MCA 
has a limited investment, as well as 
CD-ROM titles. Its first title, ex- 
pected this quarter, will be the CD- 
ROM game "Jurassic Park." 

Skip Paul, executive VP of MCA 
Inc., will oversee the new division; 
Robert Biniaz, senior VP of busi- 
ness development at MCA Music 
And Entertainment, has been 
named COO. 

At the video division, MCA/TJni- 
versal will release three volumes of 
"Woody Woodpecker And Friends" 
on Video CD for the 3DO system. 



both rumps; other merchants have 
chosen silence. One retailer says he 
expects the issue to be a big topic at 
the National Assn. of Recording Mer- 
chandisers annual convention in 
March in San Francisco. 

In Albany, N.Y., Paul Cardinal, 
general counsel of the nearly 700- 
unit Trans World Music Corp., says, 
"We don't want to become an arbi- 
ter of what's appropriate to sell, but 
we do abide by local restrictions and 
laws. The crux of the whole issue is 
obscenity, and the Supreme Court 
has mandated that obscenity is gov- 
erned by local community stan- 
dards." 

Consequently, in some communi- 
ties, the chain requires customers to 
be IT years old to purchase certain 
music titles. "Unlike the labels, we 
are local businessmen, so we have 
to be sensitive to the community as 
well," he says. 

Since the music industry's volun- 
tary stickering is quite broad, Trans 
World has come up with a list of ti- 
tles that cannot be sold to minors in 
50 of its stores with strict policies; in 



ter. 

Appel says, "As a company, we are 
concerned that the First Amendment 
rights of freedom of speech and ex- 
pression, including the expression of 
this protest, be protected in our soci- 
ety." 

However, she adds, "While there 
are many recordings that we may not 
like, our company doesn't want to set 
itself up as censors to decide what 
the public will or will not have the 
freedom to buy." 

Tucker and the NPCBW also an- 
nounced that as a result of the 
group's prior protest, Nobody Beats 
The Wiz president Lawrence Jemal 
responded within a day that he would 
meet with the group to discuss the 
gangsta rap issue in depth. 

NPCBW officials said they had 
hoped for a larger turnout for the lat- 
est protest, but a last-minute decision 
to stage the protest following a snow 
and sleet storm limited attendance. 



Each disc will contain four car- 
toons and will carry a $12.98 price 
tag. Street date is Feb. 16. 

The Woody Woodpecker titles 
feature full-frame, full-motion vid- 
eo and can be viewed on the 3DO 
system without additional hard- 
ware attachments. 

Biniaz says Universal Interactive 
will hire a team of in-house game 
developers and will draw upon all 
divisions for program ideas. 

Upcoming programs may include 
several CD-ROM titles featuring 
MCA recording artists. The titles 
will be handled by Uni Distribution. 

MCA is the fifth major studio to 
announce the formation of an inter- 
active division. Other studios with 
start-up interactive divisions in- 
clude Paramount Pictures, Warner 
Bros., Sony Pictures Entertain- 
ment, and Walt Disney Pictures. 

EILEEN riTZPATRICK 



some of the stores, the titles are 
kept behind the counter. In those 
stores, the chain is inclined to card 
people who are obviously under 
age, says Cardinal. 

On the other hand, he adds that 
the chain does not want to boycott 
any artist and wants all "music to 
be available to adults wherever." 

For video, Trans World restricts 
on a chain-wide basis the sale of R- 
rated titles to minors and does not 
carry X-rated titles. 

Like Trans World, 364-unit Came- 
lot Music in North Canton, Ohio, 
also tries to be a good citizen by im- 
plementing individual-store policies 
to reflect community standards, ac- 
cording to Joe Bressi, senior VP. 
But he declines to be more specific, 
saying the chain does not have a for- 
mal policy on gangsta rap. 

Similarly, Dave Roger, CEO at 
Rose Records, says the 49-unit Pala- 
tine, Ill.-based chain has no stan- 
dard policy, although it has ad- 
dressed concerns of certain citizen 
groups. "We don't necessarily place 
all product in all stores, and we use 
some guidance at the retail level 
when selling to children," he states. 
"We don't sell explicit-lyric product 
to 8-year-olds; but we don't ask for 
[proof of age] at the store, either." 

'HOW FAR DO YOU 607' 

In Boston at 21-unit Lechmere, 
Dave Curtis, the marketing general 
manager for music and video, says 
his chain doesn't self-censor. 



or to September." 

Wiener wouldn't elaborate further, 
but VSDA reportedly is negotiating 
to get Rosenberg out of his contract 
before the September deadline. 

It's not clear whether Rosenberg 
will attend the upcoming VSDA Re- 
gional Leaders Conference, sched- 
uled for Jan. 23-25 in San Francisco, 
and it's also unlikely he will attend 
VSDA's video game summit, sched- 
uled for April 10-11 in Chicago. 

According to Wiener, VSDA "has 
narrowed" down its choices for 
Ward's replacement. "Donna told us 
she would be there if we need her," 
Wiener says. However, VSDA has 
not assigned any convention tasks to 
Ward thus far. Most of the day-to- 
day convention activities have fallen 
to Cheryl Lawson, Ward's adminis- 
trative assistant, still working out of 
VSDA's New Jersey offices. 

Rick Karpel, VP of legal affairs 
and communications, also will be 
drafted to work the convention if nec- 
essary, Wiener says. Karpel current- 
ly is spearheading the video games 
summit in Chicago. 

"It's not as bad as it sounds," she 
says. "Ken and Cheryl are highly ca- 
pable people, and we're not going to 
let the convention planning drop." 
Dorrance's co-chairman is fellow 
board member and Trans World Mu- 
sic Corp. executive Steve Porto. 

But prominent VSDA members 
are not convinced that convention 
plans are running smoothly. 

"At this point, with Don gone, I 
think it will be difficult to put on the 
convention," says a former board 
member who asked not to be identi- 
fied. "Since last year VSDA has ter- 
minated a lot of people and upset a 
lot of lives." 

Replacing Rosenberg is a high pri- 
ority and an executive search com- 



"That's what the [parental adviso- 
ry] sticker is about ... so at this 
point we have no plans to limit the 
kind of product we sell." 

In Milford, Mass., Ivan Lipton, 
president of the 143-unit Strawber- 
ries chain, says, "We try to be as 
sensitive as we can to the communi- 
ty, but it is a tough question about 
how far you go to monitor the situa- 
tion. We have told our stores not to 
sell explicit stuff to people under 18, 
unless accompanied by a parent, but 
we don't generally ask for IDs with 
each transaction." 

Jeff Abrams, merchandise man- 
ager at 151-unit Best Buy in Minne- 
apolis, says the chain generally does 
not have a policy against selling 
stickered product. "It's not a matter 
of do we carry it or not. We want to 
carry it because there are custom- 
ers that want to buy it; but we have 
a large family customer base and 
we don't want to upset it." 

As a result, the chain has identi- 
fied about 10-15 titles on which it 
puts its own sticker saying that cus- 
tomers must be 18 to purchase and 
that ID will be checked. Also, the 
chain has a few restricted titles it 
does not carry at all, either because 
the artwork or the song titles are of- 
fensive to the buyer. For example, 
Best Buy recently passed on the al- 
bum from Pig Vomit, formerly the 
house band for the Howard Stern 
radio show. 

Randy Davidson, president of 
Nashville-based Sound Shop, says 



mittee is in place to begin the process. 
Members of the search committee in- 
clude Wiener, association VP Gary 
Ross, treasurer Tom Warren, and 
board members Ron Castell and 
Steve Bems. Salary range for the job 
is $120,0004140,000. 

What has slowed convention plan- 
ning is VSDA's failure to secure of- 
fice space in Los Angeles to complete 
its move from New Jersey, an- 
nounced almost a year ago. Interim 
space is tight, West Coast employees 
have to share phones and computers, 
and many continue to work out of 



on this." 

The first battle will be fought over 
a provision in the North American 
Free Trade Agreement, which took 
effect Jan. 1, restoring copyrights to 
Canadian and Mexican properties. 
According to article 1705.7, NAFTA 
requires the U.S. to protect movies 
made in both countries that have 
passed into PD. 

Recognizing potential legal has- 
sles, NAFTA says the rule applies "to 
the extent it is consistent with the 
Constitution of the United States, 
and is subject to budgetary consider- 
ations." PD distributors have a one- 
year grace period while producers re- 
claim titles, including movies made 
by the Mexican comedian Cantiflas 
that one source notes are "extraordi- 
narily popular in the Southwest" 

The Fairness In Copyright Coali- 
tion, which includes GoodTimes 
Home Video, a key source of PD fea- 
tures, argues that the provision was 
"unsound legislation, and its constitu- 
tionality is questionable." Luce con- 



the labels have been "pretty good" 
about stickering potentially offen- 
sive product He says his chain does 
not sell such product to anyone un- 
der 18. "We have had this policy for 
many years," he says, adding, "and 
we do card." 

ON A SLIPPERY SLOPE 

At the other extreme, Howard 
Appelbaum, executive VP at 37-unit 
Kemp Mill Music, says, "We do not 
limit the sale of any prerecorded 
product to anybody." But he adds 
there have been one or two excep- 
tions, when Kemp Mill complied 
with police requests to not sell spe- 
cific titles to customers under 18. 

"As a retailer we can't put our- 
selves in the position as to what is 
acceptable or not," he states: "That 
is an impossible position for us to be 
in. If you start an ID policy, do you 
do it for gangsta rap? And if you do, 
then do you do it for drug-oriented 
lyrics? Where would you stop? It's 
the slippery slope argument" 

The record labels have taken a 
major step toward alerting parents 
as to what their children are listen- 
ing to by having an advisory sticker 
on certain product, he adds. "If 
someone has a problem with offen- 
sive lyrics, they should target the 
record company, the artists, and, in 
my mind, the parents of children lis- 
tening to this stuff," he says. 
"Those parents need to take a more 
active role in what their kids are lis- 
tening to." 



their homes. 

The six remaining New Jersey 
staffers are equally afflicted, sources 
say. 

Wiener expects to land a Los Ange- 
les office this month, providing space 
for newly hired controller Richard 
Nissenbaum and eight other employ- 
ees still needed to bring the staff to 
full strength. 

Separately, VSDA opted not to re- 
new the contract of consultant Kevin 
Wolcott, who handled marketing 
chores, now the responsibility of PR 
director Bob Finlayson. 



skiers it a foot in the door that will 
eventually open to encompass domes- 
tic releases. 

To PD stalwarts, the door was first 
pushed ajar by Congressional revi- 
sions that automatically renewed 
properties on the verge of losing 
copyright; previously, owners had to 
file for extensions. "It's ownership 
above everything," says Luce, who 
says he believes "the piecemeal 
things done over the past four or five 
years" are aimed at controlling movie 
availability. 

Copyright Office Policy and Plan- 
ning Adviser Eric Schwartz main- 
tains that the PD sector is "overly 
protective" of its domain. More stud- 
ies must be done before legislation 
can be introduced "way down the 
road," he says. Given the other issues 
facing Congress, "this is pretty much 
back-burner stuff." 

However, Schwartz notes that this 
hasn't stopped people from "specu- 
lating and throwing out things to 
raise objections" in the meantime. 



MCA Enters Interactive Market 

Also Plans Its 1st Video CD Efforts 



VSDA'S GROWING PAINS C00LD AFFECT JULY MEET 

(Continued from page 6) 



IS END NEAR FOR FILMS IN PUSLIC DOMAIN? 

(Continued from page 6) 
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36th Annual Grammy Awards Final Nominations 



RECORD OF THE YEAR 

A Whole New World (Aladdin's Theme). Peabo 
Bryson 8 Regina Belle, Columbia & Walt 
Disney. Producer: Walter Afanasieff; I Will 
Always Love You Whitney Houston, Arista. 
Producer: David Foster; The River Of Dreams, 
Billy Joel, Columbia. Producer: Dan Kortchmar 
8 Joe Nicolo; If I Ever Lose My Faith In You, 
Sting, ASM. Producers: Hugh Padgham 8 
Sting; Harvest Moon, Neil Young, Reprise. 
Producers: Neil Young & Ben Keith. 
ALBUM OF THE YEAR 
Kamakiriad. Donald Fagen, Reprise. Album 
Producer: Walter Becker; The Bodyguard, 
Original Soundtrack Album, Whitney Houston, 
Arista. Album Producers: David Foster, Narada 
Michael Walden, LA. Reid, Babyface, Whitney 
Houston S BeBe Winans; River Of Dreams, 
Billy Joel, Columbia. Album Producers: Dan 
Kortchmar, Billy Joel & Joe Nicolo; Automatic 
For The People, R.E.M., Warner Bros. Album 
Producers: Scott Litt 8 REM, Ten 
Summoner's Tales, Sting, A&M. Album 
Producers: Hugh Padgham 8 Sting. 
SONS Of THE YEAR 

Harvest Moon, Neil Young, songwriter; I'd Do 
Anything For Love (But I Won't Do That), Jim 
Steinman, songwriter; If I Ever Lose My Faith 
In You, Sting, songwriter; The River Of 
Dreams, Billy Joel, songwriter; A Whole New 
World (Aladdin's Theme), Alan Menken 8 Tim 
Rice, songwriters. 
BEST NEW ARTIST 

Belly, Sire/Reprise; Blind Melon, Capitol; Toni 
Braxton, La Face; Digable Planets, Pendulum/ 
Elektra; SWV (Sisters With Voices), RCA 
POP 

BEST POP VOCAL PERFORMANCE. FEMALE 

Dreamkwer (Single), Mariah Carey, Columbia; 
I Don't Know Why (Single), Shawn Colvin, 
Columbia; I Will Always Love You (Single), 
Whitney Houston, Arista; Miss Chatelaine 
(Single), k.d. lang, Sire/Warner Bros.; I Don't 
Wanna Fight (Single), Tina Turner, Virgin. 
BEST POP VOCAL PERFORMANCE, MALE 
The Crying Game (Single), Boy Ceorge, SBK; 
The River Of Dreams (Single), Billy Joel, 
Columbia; Don't Take Away My Heaven 
(Single), Aaron Neville, ASM; Have I Told You 
Lately (Single), Rod Stewart, Warner Bros.; If 
I Ever Lose My Faith In You (Single), Sting, 
A&M. 

BEST POP PERFORMANCE BY A DUO OR 
GROUP WITH VOCAL 

A Whole New World (Aladdin's Theme) 

(Single), Peabo Bryson 8 Regina Belle, 
Columbia 8 Walt Disney; When I Fall In Love 
(Track Irom "Sleepless In Seattle" 
Soundtrack), Celine Dion & Clive Griflin, Epic 
Soundtrai; Man On The Moon (Single), REM. 
Warner Bros.; The Music Of The Night (Track 
from "Back To Broadway"), Barbra Streisand 
8 Michael Crawford, Columbia; Love Is (Track 
from "Beverly Hills, 90210, The Soundtrack"), 
Vanessa Williams 8 Brian McKnight, Giant. 
BEST TRADITIONAL POP VOCAL 
PfJWMMNCE 

Steppin' Out (Album), Tony Bennett, 
Columbia; Do You Miss New York? (Album), 
Rosemary Clooney, Concord Jazz; A Touch Of 
Music In The Night (Album), Michael 
Crawford, Atlantic; Love Songs (Album), Diane 
Schuur, GRP; Back To Broadway (Album), 
Barbra Streisand, Columbia. 
BEST POP INSTRUMENTAL PERFORMANCE 
Got To Be There (Single), George Benson, 
Warner Bros.; Forever In Love (Single), Kenny 
G, Arista; Beauty And The Beast (Track From 
"Beauty And The Beast— Galway At The 
Movies"), (The Galway Pops Orchestra) James 
Galway, RCA Victor; Barcelona Mona (Single), 
Bruce Hornsby 8 Branford Marsalis, RCA; The 
Phantom Of The Opera (Track from 
"Symphonic Lloyd Webber"), (The London 
Syumphony Orchestra) Anthony Inglis, 
conductor, RCA Victor. 

ROCK 

BEST ROCK VOCAL PERFORMANCE. SOLO 

Steam (Single), Peter Gabriel, Geffen; An You 
Gonna Go My Way (Track from "Are You 
Gonna Go My Way"), Lenny Kravitz, Virgin; I'd 
Do Anything For Love (But I Won't Do That) 



(Single), Meat Loaf, MCA; Demolition Man 
(Single), Sting, ASM; All Along The 
Watchtower (Track from "Bob Dylan, The 30th 
Anniversary Concert Celebration"), Neil 
Young, Columbia. 

BEST ROCK PERFORMANCE BY A DUO OR 
GROUP WITH VOCAL 

Uvin' On The Edge (Single), Aerosmith, 
Geffen; No Rain (Single), Blind Melon, Capitol; 
My Back Pages (Track From "Bob Dylan, The 
30th Anniversary Concert Celebration"), Bob 
Dylan, Roger McGuinn, Tom Petty, Neil Young, 
Eric Clapton & George Harrison, Columbia; 
Runaway Train (Single), Soul Asylum, 
Columbia; Two Princes (Single), Spin Doctors, 
Epic/Associated. 

BEST HARD ROCK PERFORMANCE WITH 

VOCAL 

Highway To Hell (Single), AC/DC, Atco; Leave 
It Alone (Single), Living Colour, Sony Music; 
Calling To You (Track from "Fate 01 
Nations"), Robert Plant, Es Paranza/Atlantic; 
Cherub Rock (Track from "Siamese Dream"), 
Smashing Pumpkins, Virgin; Plush (Track from 
"Core"), Stone Temple Pilots, Atlantic. 
BEST METAL PERFORMANCE WITH VOCAL 
Fear Of The Dark (Track from "A Real Live 
One"), Iron Maiden, Capitol; Angry Again 
(Track from "Last Action Hero Soundtrack"), 
Megadeth, Columbia; I Don't Want To Change 
The World (Track from "Live 8 Loud"), Ozzy 
Osbourne, Epic Associated; Institutionalized 
(Track from "Still Cyco After All These 
Years"), Suicidal Tendencies, Epic; Thunder 
Kiss '65 (Single), White Zombie, Geffen. 
BEST ROCK INSTRUMENTAL 
PERFORMANCE 

Boogie Man (Track Irom "Get A Grip"), 
Aerosmith, Geffen; Hi-Heel Sneakers (Track 
from "Frankie's House Soundtrack"), Jeff 
Beck 8 Jed Leiber, Epic Soundlrax; Speed Of 
Light (Track from "Super Mario Bros. 
Soundtrack"), Joe Satriani, Capitol; Purple 
Haze (Track from "220 Volt Live"), Tangerine 
Dream, Miramar; Sofa (Track from "Zappa's 
Universe," Conducted and Arranged by Joel 
Thome), Zappa's Universe Rock Group 
Featuring Steve Vai, Verve. 
BEST ROCK SONG 

Are You Gonna Go My Way, Lenny Kravitz 8 
Craig Ross, songwriters; Cryin', Steven Tyler, 
Joe Perry 8 Taylor Rhodes, songwriters; I'd Do 
Anything For Love (But I Won't Do That), Jim 
Steinman, songwriter; Livin' On The Edge, 
Steven Tyler, Joe Perry 8 Mark Hudson, 
songwriters; Runaway Train, David Pirner, 
songwriter. 

ALTERNATIVE MUSIC 
BEST ALTERNATIVE MUSIC ALBUM 

Star, Belly, Sire/Reprise; In Utero, Nirvana, 
Gelfen; Automatic For The People, R E M., 
Warner Bros.; Siamese Dream, Smashing 
Pumpkins, Virgin; Zooropa, U2, Island. 
mmm 

BEST RftB VOCAL PERFORMANCE. 
FEMALE 

Another Sad Love Song (Single), Toni 
Braxton, La Face; Someday We'll All Be Free 
(Track from "Malcolm X Soundtrack"), Aretha 
Franklin, Qwest/Reprise; I'm Every Woman 
(Single), Whitney Houston, Arista; That's The 
Way Love Goes (Single). Janet Jackson, 
Virgin; All Right Now (Single), Patti LaBelle, 
MCA. 

BEST MB VOCAL PERFORMANCE. MALE 

For The Cool In You (Single), Babyface, Epic; 
Can We Talk (Single), Tevin Campbell, Qwest/ 
Warner Bros.; A Song For You (Single), Ray 
Charles, Warner Bros.; Voodoo (Single), Teddy 
Pendergrass, Elektra Entertainment; How Deep 
Is Your Love (Single), Luther Vandross, Epic/ 
LV. 

BEST MB PERFORMANCE BT A DUO OR 
6R0UP WITH VOCAL 

Let It Snow (Single), Boyz II Men, Motown; 
Sunday Morning (Track from "Millennium"), 
Earth, Wind 8 Fire, Reprise; Give It Up, Turn 
It Loose (Track from "Funky Divas"), En 
Vogue, EastWest Records America; No 
Ordinary Love (Single), Sade, Epic; 
Anniversary (Single), Tony Toni Tone, Wing/ 
Mercury. 



BEST MB SONG 

Anniversary, Raphael Wiggins 8 Carl Wheeler, 
songwriters; Can We Talk, Babyface & Daryl 
Simmons, songwriters; Heaven Knows. Luther 
Vandross 8 Reed Vertelney, songwriters; Little 
Miracles (Happen Every Day), Luther Vandross 
8 Marcus Miller, songwriters; That's The Way 
Love Goes, Janel Jackson. James Harris III 8 
Terry Lewis, songwriters. 

MP 

BEST MP SOLO PERFORMANCE 

Let Me Ride (Single), Dr. Ore, Interscope/ 
Death Row; Stand By Your Man (Single), LI 
Cool J, Del Jam/Columbia; Ruffneck (Single), 
MC Lyte, First Priority/Atlantic; Ditty 
(Single), Paperboy, Next Plateau; Just Da 
Pimpin' In Me (Track from "Seattle ... The 
Dark Side"), Sir Mix-A-Lot, American 1 
Recordings/Rhyme Cartel. 
REST MP PEBFORMANCE BY A DUO OR 
GROUP 

Revolution (Single), Arrested Development, 
Chrysalis; Insane In The Brain (Single), 
Cypress Hill, Rulfhouse/Columbia; Rebirth Of 
Slick (Cool Like Dat) (Single), Digable 
Planets, Pendulum/Elektra; Nuthin' But A "G" 
Thang (Single), Dr. Dre 8 Snoop, Interscope/ 
Death Row; Hip Hop Hooray (Single), Naughty 
By Nature, Tommy Boy. 

NEW AGE 
BEST NEW AGE ALBUM 
Banba, Clannad, Atlantic; The Hours Between 
Night + Day; Ottmar Liebert 8 Luna Negra. 
Epic; 220 Volt Live, Tangerine Dream, 
Miramar; Spanish Angel, Paul Winter Consort, 
American Gramaphone; In My Time, Yanni, 
Private Music. 

JAZZ 

BEST CONTEMPORARY JAZZ 
PERFORMANCE (INSTRUMENTAL) 

Paint The World (Album), Chick Corea Elektric 
Band II, GRP; Between The Sheets (Album), 
Fourplay, Warner Bros.; The Road To You 
(Album), Pat Metheny Group, Geffen; Another 
World (Album), John Patitucci, GRP: Uke A 
River (Album), Yellowjackets, GRP. 
BEST JAZZ VOCAL PERFORMANCE 
Now And Then (Album), Ernestine Anderson, 
Qwest/Reprise; Take A Look (Album), Natalie 
Cole, Elektra Entertainment; Light Out Of 
Darkness (Album), Shirley Horn, Verve; The 
Pink Panther Theme (Track from "Son 01 The 
Pink Panther Soundtrack"), Bobby McFerrin, 
RCA; Swing That Music (Album), Bobby Short 
(with the Alden-Barrett Quintet), Telarc. 
BEST JAZZ INSTRUMENTAL SOLO 
The More I See You (Track Irom "Legends"), 
Benny Carter, Musicmasters; Brasil (Aquarela 
Do Brasil) (Track from "Kicking Cans"), 
Herbie Hancock (Dori Caymmi), Qwest/Warner 
Bros.; Miles Ahead (Track from "So Near, So 
Far (Musings For Miles)"), loe Henderson, 
GRP; 4 On 6 (Track from "Wes Bound"), Lee 
Ritenour, GRP; Nostalgico (Track Irom 
"American Jazz Philharmonic"), Phil Woods 
(American Jazz Philharmonic), GRP. 
BEST JAZZ INSTRUMENTAL 
PERFORMANCE, INDIVIDUAL OR GROUP 
Sambao, Kenny Barron, Verve; So Near, So 
Far (Musings For Miles), Joe Henderson, 
Verve; Dancing In The Dark, The Fred Hersch 
Trio, Chesky; Joshua Redman, Joshua Redman, 
Warner Bros.; Wes Bound, Lee Ritenour, GRP. 
BEST LARGE JAZZ ENSEMBLE 
PERFORMANCE 

Miles And Quincy Live At Montreux (Album), 
Miles Davis 8 Quincy Jones, Warner Bros.; 
Dave Grusin Presents GRP All-Star Big Band 
Live (Album), GRP All-Star Big Band, Tom 
Scott, GRP; Little Man, Big Band (Album), 
Jimmy Heath, Verve; Our 25th Year (Album), 
Rob McConnell 8 The Boss Brass, Concord 
Jazz; Spirit Of The Black Territory Bands 
(Album), Johnny Otis And His Orchestra, 
Arhoolie. 

COUNTRY 

BEST COUNTRY VOCAL PERFORMANCE. 
FEMALE 

Passionate Kisses (Single), Mary-Chapin 
Carpenter, Columbia; High Powered Love 
(Track Irom "Cowgirl's Prayer"), Emmylou 
Harris, Asylum; Soon (Track from "Soon"), 



Tanya Tucker, Liberty; Only Love (Single), 

Wynonna, Curb/MCA; Walkaway Joe (Single), 

Trisha Yearwood, MCA. 

BEST COUNTRY VOCAL PERFORMANCE, 

MALE 

Ain't Going Down (Til The Sun Conies Up) 

(Track from "In Pieces"), Garth Brooks, 
Liberty; Chattahoochee (Single), Alan Jackson, 
Arista; I Don't Need Your Rockin' Chair (Track 
from "Walls Can Fall"), George Jones, MCA; 
The Grand Tour (Track from "The Grand 
Tour"), Aaron Neville, A8M; Ain't That Lonely 
Vet (Single), Dwigfit Yoakam, Reprise. 
BEST COUNTRY PERFORMANCE BY A DUO 
OR 6R0UP WITH VOCAL 
Hard Workin' Man (Single), Brooks & Dunn, 
Arista; Trashy Women (Track from 
"Confederate Railroad"), Confederate 
Railroad, Atlantic; In A Week Or Two (Single), 
Diamond Rio, Arista; God Blessed Texas 
(Single), Little Texas, Warner Bros.; All These 
Years (Single), Sawyer Brown, Curb. 
BEST COUNTRY VOCAL COLLABORATION 
A Bad Goodbye (Single), Clint Black 8 
Wynonna, RCA Records/Nashville; Does He 
Love You (Single), Reba McEntire 8 Linda 
Davis, MCA; The Heart Won't Ue (Single), 
Reba McEntire 8 Vince Gill, MCA; Romeo 
(Single), Dolly Parton, Tanya Tucker, Billy Ray 
Cyrus, Kathy Mattea, Pam Tillis 8 Mary- 
Chapin Carpenter, Columbia; Miner's Prayer 
(Track from "Saturday Night 8 Sunday 
Morning"), Ralph Stanley 8 Dwight Yoakam, 
Freeland. 

BEST COUNTRY INSTRUMENTAL 
PERFORMANCE 

Red Wing (Single), Asleep At The Wheel, 
Liberty; Jingle Bells (Track from "Christmas 
In Branson, MO, USA"), Roy Clark, Laserlight 
Digital; The Ballad Of Jed Clampett (Track 
from "String Wizards II"), John McEuen, 
Vanguard; Gold Rush (Track from "Heroes"), 
Mark O'Connor with Byron Berline, Warner 
Bros.; Fiddlln' Around (Track Irom "Heroes"), 
Mark O'Connor with Johnny Gimble, Warner 
Bros. 

BEST BLUEGMSS ALBUM 

Stuart Duncan, Stuart Duncan, Rounder; Blue 
Diamond, The Johnson Mountain Boys, 
Rounder; Waitin' For The Hard Times To Go, 
The Nashville Bluegrass Band, Sugar Hill; 
Tony Rice Plays And Sings Bluegrass, Tony 
Rice, Rounder; Saturday Night (8 Sunday 
Morning), Ralph Stanley, Freeland. 
BEST COUNTRY SONG 
Ain't That Lonely Yet, Kostas 8 James House, 
songwriters; Chattahoochee, Alan Jackson 8 
Jim McBride, songwriters; Does He Love You, 
Sandy Knox 8 Billy Stretch, songwriters; The 
Hard Way, Mary-Chapin Carpenter, songwriter; 
Passionate Kisses, lucinda Williams, 
songwriter. 

GOSPEL 
BEST ROCK GOSPEL ALBUM 

Free At Last, DC Talk, Forefront; Heal.lt.Up.. 
DeGarmo 8 Key, Benson Music Group; Pullin' 
No Punches, DOC Star Song; Crimson And 
Blue, Phil Keaggy, Myrrh (Word Inc.); 
Evolution, Geolf Moore 8 The Distance, 
Forefront. 

BEST POP CONTEMPORARY 60SPEL 
ALBUM 

Soul, Margaret Becker, Sparrow; The Live 
Adventure. Steven Curtis Chapman, Sparrow; 
Hope, Michael English, Warner Alliance; Le 
Voyage, Sandi Patti, Word; A Beautiful Place, 
Wayne Watson, Dayspring/Word. 
BEST SOUTHERN GOSPEL, COUNTRY 
GOSPEL OR BLUEGRASS GOSPEL ALBUM 
Walk On, Bruce Carroll, Word; Worship His 
Glory, The Cathedrals, Canaan/Word; Southern 
Classics, Gaither Vocal Band, Benson Music 
Group; Good News, Kathy Mattea, Mercury; 
Sunday Morning, Ralph Stanley, Freeland. 
BEST TRADITIONAL SOUL GOSPEL ALBUM 
Stand Still, Shirley Caesar, Word (Word 
Record 8 Music); live In Memphis, The 
Canton Spirituals, Blackberry Records; In Good 
Health, The Dixie Hummingbirds, AIR; Deep 
River, The Five Blind Boys Of Alabama 
Featuring Clarence Fountain, Elektra 
Nonesuch (American Explorer Series); Better 



Days Ahead, Dorothy Norwood, Malaco; He 

Keeps On Blessing Me, Albertina Walker, 

Benson Music Group. 

BEST CONTEMPORARY SOUL GOSPEL 

ALBUM 

Angle 8 Debbie, Angie 8 Debbie, Capitol; 
Something On The Inside, Vanessa Bell 
Armstrong, Jive; Start All Over, Helen Baylor, 
Word; Uve, The Richard Smallwood Singers, 
Sparrow; All Out, The Winans, Warner 
Alliance. 

BEST 60SPEL ALBUM BY A CHOIR OR 
CHORUS 

Live ... We Come Rejoicing, Brooklyn 
Tabernacle Choir, Choir Director: Carol 
Cymbala, Warner Alliance; Rev. Milton 
Brunson Presents Tyrone Block 8 The Christ 
Tabernacle Combined Choirs, Rev. Milton 
Brunson, Tyrone Block 8 The Christ 
Tabernacle Combined Choirs, Choir Director: 
Tyrone Block, Word; All The Bases, O'Landa 
Draper 8 The Associates Choir, Choir Director: 
O'Landa Draper, Word; If You Love Me, Edwin 
Hawkins Music 8 Arts Seminar Choir, Choir 
Director: Edwin Hawkins, Fixit Records; Amen! 
A Gospel Celebration, Erich Kunzel and the 
Cincinnati Pops with Jennifer Hoiliday, 
Maureen McGovern, Lou Rawls, Choir Director: 
Erich Kunzel, Telarc. 

LATIN 

BEST LATIN POP ALBUM 

Imaginame, Maria Conchita Alonso, Sony 
Latin; Brindo A La Vida, Al Bolero, A IT, Vikki 
Carr, Sony Latin; Latin Street '92, Jose 
Feliciano, Capitol/EMI Latin; Aries, Luis 
Miguel, WEA Latina; Algo Mas Que Amor, Las 
Triplets, EMI Latin. 
BEST TROPICAL LATIN ALBUM 
Hecho En Puerto Rico, Willie Colon, Sony 
Tropical; Azucar Negra, Celia Cruz, RMM/ 
Sony; First Class International, El Gran Combo 
de Puerto Rico, Combo Records; Oilema. Luis 
Enrique, Sony Tropical; Mi Tierra, Gloria 
Estefan, Epic; Areito, Juan Luis Guerra Y 4.40, 
Karen/BMG. 

BEST MEXICAN/AMERICAN ALBUM 

Lastima Que Seas Ajena, Vicente Fernandez, 
Sony Discos; Corazon De Piedra, Santiago 
Jimenez Jr., Watermelon; Que Paso?, Little 
Joe, Tejano Discos; La Garra De .... Los 
Tigres Del Norte. Fonovisa Inc.; Live, Selena, 
Capitol/EMI Latin. 

BEST TRADITIONAL BLUES ALBUM 

Collins Mix (The Best Of), Albert Collins, 
Pointblank/Charisma; Boom Boom, John Lee 
Hooker, Pointblank/Charisma; Blues Summit, 
B.B. King, MCA; Dancing The Blues, Taj 
Mahal, Private Music; The Alligator Records 
20th Anniversary Tour, Various Artists, 
including Koko Taylor, Lonnie Brooks, Elvin 
Bishop, Katie Webster, and Lf Ed, Alligator. 
BEST CONTEMPORARY BLUES ALBUM 
Mystic Mile, Robben Ford 8 The Blue Line, 
Stretch Records Inc.; Feels Like Rain, Buddy 
Guy, Silvertone; Wake Up Call, John Mayall, 
Silvertone; Muddy Water Blues, A Tribute To 
Muddy Waters, Paul Rodgers, Victory Music; 
"Hey, Where's Your Brother?", Johnny Winter, 
Pointblank/Charisma. 

FOLK 

BEST TRADITIONAL FOLK ALBUM 

The Celtic Harp, The Chieltains, RCA Victor; 
Melody, Rhythm 8 Harmony, Le Mystere Des 
Voix Bulgares, Mesa; Friend Of Mine , Bill 
Morrissey 8 Greg Brown, Philo; Ancestral 
Voices, R. Carlos Nakai 8 William Eaton (with 
the Black Lodge Singers), Canyon Records 
Productions; Trade Of Time, Steve Riley 8 The 
Mamou Playboys, Rounder; Our Town, Jody 
Stecher 8 Kate Brislin, Rounder. 
BEST CONTEMPORARY FOLK ALBUM 
La Danse De La Vie, Beausoleil, Rhino/ 
Forward; Fat City, Shawn Colvin, Columbia; 
Good As I Been To You, Bob Dylan, Columbia; 
Spinning Around The Sun, Jimmie Dale 
Gilmore, Elektra Entertainment; Other Voices/ 
Other Rooms, Nanci Griffith, Elektra; Breaking 
Silence, Janis Ian, Morgan Creek. 

REGGAE 
BEST REGGAE ALBUM 
Mystical Truth. Black Uhuru, Mesa; The World 
(Continued on next page) 
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Should Know, Burning Spear, Heartbeat; Bad 
Boys. Inner Circle, Big Beat/Atlantic; Joy And 
Bluet, Ziggy Martey and the Melody Makers, 
Virgin; ft Real, Maii Priest, Charisma. 

WORLD MUSIC 
Bin WORLD MUSIC ALBUM 
Heat, Dint S Dreams, Johnny Clegg & Savuka, 
Capitol; A Meeting By The River, Ry Cooder & 
V M. Bhatt, Water Lily Acoustics; Deep Forest, 
Deep Forest, Album Producer: Dan Lacksman, 
Epic; A World Out Of Time, Vol. 2, Henry 
Kaiser S David Undley, Shanachie; From 
Bulgaria With Love, Le Mystere Des Voii 
Bulgares, Album Producers: Ulrich Balss S 
Vladimir Ivanofl, Mesa. 

POLKA 
BEST POLKA ALBUM 
A New Batch 01 Polkas, Eddie Blazonczyk's 
Versatones, Bel-Aire; Most Requested Hits, 
Lenny Gomulka & The Chicago Push, WRS; 
Accordionally Yours, Walter Ostanek And His 
Band, WRS; Polka Music Fan, Polka Family 
Band, Polka Family; Saturday Night Polka, 
Jimmy Sturr And His Orchestra, Starr Record 
Co. 

CHILDREN'S 
BEST MUSICAL ALBUM FOR CHILDREN 

Aladdin, Original Motion Picture Soundtrack 
(Album), (Various) Alan Menken & Tim Rice, 
Walt Disney Records; Barney's Favorites, 
Volume 1 (Album), (Barney & Friends) Bob 
Singleton. SBK Records; The Muppet 
Christmas Carol, Original Motion Picture 
Soundtrack (Album), (The Muppets) Paul 
Williams, Chris Caswell & Robert Kraft, Jim 
Henson Records; Peter, Paul A Mommy, Too 
(Album), Peter, Paul & Mary, Peter Yarrow & 
John McClure, Warner Bros.; Tim Burton's The 
Nightmare Before Christmas, Original Motion 
Picture Soundtrack (Album), (Various), Danny 
Elfman, Walt Disney. 

COMEDY 
BEST COMEDY ALBUM 
Jatnrnin' In New York (Album), George Carlin, 
Eardrum/Atlantic; Lake Wobegon U.SA 
(Album), Garrison Keillor, Highbridge; Leslie 
Nielsen The Naked Truth (Leslie Nielsen A 
David Fisher) (Album), Leslie Nielsen, Simon 
& Schuster Audioworks; A Marriage Made In 
Heaven Or Too Tired For An Affair (Erma 
Bombeck) (Album), Erma Bombeck, Harper 
Audio; You're Good Enough, You're Smart 
Enough, and Doggone It, People Like You! 
(Album), Al Franken, Bantam Doubleday Dell 
Audio Publ. 

SPOKEN-DOCUMENT ANY 
BEST SPOKEN WORD OR NONMUSICAL 
ALBUM 

Bound For Glory (Woody Guthrie) (Album), 
Arlo Guthrie, Audio Literature; Howard's End 
(E M. Forster) (Album), Emma Thompson, 
Penguin-Highbridge; Miles: The Autobiography 
(Miles Davis with Quint/ Troupe) (Album), 
LeVar Burton, Audio Literature; Mr. A Mrs. 
Bridge (Evan S. Conned) (Album), Paul 
Newman A Joanne Woodward, Dove Audio; On 
The Pulse Of Morning (Album), Maya Angelou, 
Random House Audio Book. 

MUSICAL SHOW 
BEST MUSICAL SHOW ALBUM 
Bemstein: On The Town (Album), (Various 
Artists; Michael Tilson Thomas, Conrj.) Arend 
Prohmann, Album Producer (Leonard 
Bernstein, Composer; Betty Comden A Adolph 
Green, Lyricist), Deutsche Grammophon; 
Joseph And The Amazing Technicolor 



Oreamcoat (Album), (Michael Damian A Cast) 
Andrew Lloyd Webber A Nigel Wright, Album 
Producer (Andrew Lloyd Webber, Composer, 
Tim Rice, Lyricist), Polydor; Kiss Of The 
Spider Woman (Album), (Original Cast 
Recording) Martin Levari, Album Producer 
(John Kander, Composer, Fred Ebb, Lyricist), 
RCA Victor; Sondheim: A Celebration At 
Carnegie Hall (Album), (Various) Jay David 
Saks, Album Producer (Stephen Sondheim, 
Composer and Lyricist), RCA Victor; The 
Who's Tommy, Original Cast Recording 
(Album), (Original Cast) George Martin, Album 
Producer (Pete Townshend, Composer and 
Lyricist), RCA Victor. 

COMPOSING 
BEST INSTRUMENTAL COMPOSITION 
Autumn (Track from "Trio Brubeck"), Dave 
Brubeck, Composer (Dave Brubeck, Chris 
Brubeck A Dan Brubeck), Musicmasters; Bill 
Evans (Track from "Fictionary"), Lyle Mays, 
Composer (Lyle Mays), Geffen; Blue Miles 
(Track (rom "Paint The World"), Chick Corea, 
Composer (Chick Corea Elektric Band II). GRP 
Records; Forever In Love (Single), Kenny G, 
Composer (Kenny G), Arista; Half Life of 
Absolution (Track trom "The Road To You"), 
Pat Metheny A Lyle Mays, Composers (Pat 
Metheny Group), Geffen. 
BEST INSTRUMENTAL COMPOSITION 
WRITTEN FOR A MOTION PICTURE OR 
FOR TELEVISION 

The Age Of Innocence (Album), Elmer 
Bernstein, Composer (Elmer Bernstein), Epic 
Soundtrax; Aladdin (Album), Alan Menken, 
Composer (Various), Walt Disney Records; The 
Firm (Album), Dave Grusin, Composer (Dave 
Grusin), MCA/GRP; Jurassic Park (Album), 
John Williams, Composer (John Williams), 
MCA; A River Runs Through It (Album), Mark 
Isham, Composer (Mark Isham), Milan. 
BEST SONG WRITTEN SPECIFICALLY FOR 
A MOTION PICTURE OR FOR TELEVISION 
Friend Like Me (From Aladdin), Alan Menken 
A Howard Ashman, Songwriters (Robin 
Williams), Wall Disney Records; I Don't Wanna 
Fight (From What's Love Got To Do With It), 
Steve DuBerry, Lulu A Billy Lawrie, 
Songwriters (Tina Turner), Virgin; I Have 
Nothing (From The Bodyguard), David Foster 
A Linda Thompson, Songwriters (Whitney 
Houston), Arista; Run To You (From The 
Bodyguard), Allan Rich A Jud Friedman, 
Songwriters (Whitney Houston), Arista; A 
Whole New World (Aladdin's Theme) (From 
Aladdin), Alan Menken A Tim Rice, 
Songwriters (Peabo Bryson A Regina Belle), 
Columbia A Walt Disney. 

MUSIC VIDEO 
BEST MUSIC VIDEO, SHORTFORM 
Human Behavior, Bjork, Michel Gondry. Video 
Director; Georges Bermann, Video Producer, 
Elektra; Steam, Peter Gabriel, Stephen R. 
Johnson, Video Director; Prudence Fenton, 
Video Producer. Gelfen; Beautiful Girl, INXS, 
Mark Pellington, Video Director; Victoria 
Strange, Video Producer, Geffen; Everybody 
Hurts, R.E.M., Jake Scott, Video Director; Jane 
Guterman, Video Producer, Warner Bros.; 
Runaway Train, Soul Asylum, Tony Kaye, 
Video Director; Roger Hunt, Video Producer, 
Columbia. 

BEST MUSIC VIDEO. LON8F0RM 

Canadian Brass: Home Movies, Canadian 
Brass, Niv Fichman, Video Director and 
Producer, Dhombus Media; Miles A Quincy 
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Live At Montreui, Miles Davis A Quincy Jones, 
Gavin Taylor, Rudi Dolezal A Hannes 
Rossacher, Video Directors; Jim Beach A 
Louise Velazquez, Video Producers, Reprise; 
Rocky Work), Daniel Lanois, Philip King, Video 
Director A Producer, Warner Reprise Video; 
Ten Summoner's Tales, Sting, Doug Nichol, 
Video Director; Julie fong, Video Producer, 
ASM; Three Phase, Tangerine Dream, Michael 
Boydstun, Video Director; Miramar. 



BEST ARRANGEMENT ON AN 
INSTRUMENTAL 

Mood Indigo (Track from "Homage To Duke"), 
(Dave Grusin) Dave Grusin, Arranger, GRP; 
Oleo (Track from "Dave Grusin Presents GRP 
All-Star Big Band Live!"), (GRP All-Star Big 
Band) Michael Abene, Arranger, GRP; Buleria 
(Track from "Jazzpana - The Mendoza/Mardin 
Project"), (Vince Mendoza A Aril Mardin) 
Vince Mendoza, Arranger, Atlantic Jazz; Suite 
Fraternidad (1st and 2nd Movements) (Track 
from "Jazzpana - The Mendoza/Mardin 
Project"), (Vince Mendoza A Aril Mardin) Aril 
Mardin, Arranger, Atlantic Jazz; Dizzy 
Gillespie Fireworks (Track trom "Jazz Meets 
The Symphony"), (Lalo Schifrin), Lalo 
Schifrin, Arranger, Atlantic Jazz. 
BEST INSTRUMENTAL ARRANGEMENT 
ACCOMPANYING VOCAL(S) 
When I Fall In Love (Track from Sleepless In 
Seattle Soundtrack), (Celine Dion A Clive 
Griffin) Jeremy Lubbock, Arranger, Epic 
Soundtrax; I Have Nothing (Single), (Whitney 
Houston) David Foster A Jeremy Lubbock, 
Arrangers, Arista; Santa's Comin' To Town 
(Track from "The Night Before Christmas"), 
(The Sounds 01 Blackness) Gary Hines, 
Arranger, Perspective; Luck Be A Lady (Track 
from "Back To Broadway"), (Barbra 
Streisand) Johnny Mandel A David Foster, 
Arrangers, Columbia. 

ENGINEERING 
BEST ENGINEERED ALBUM 
(NONCLASSICAL) 

janet. (Album), (Janet Jackson) Steve Hodge 
A Dave Rideau, Engineers, Virgin; Lam Toro 
(Album), (Baaba Maal) Cesar Sogbe A Joe 
Galdo, Engineers, Mango; Rage Against The 
Machine (Album), (Rage Against The 
Machine) Andy Wallace, Stan Katayama A G.G. 
Garth, Engineers, Epic Associated; Wes Bound 
(Album), (Lee Ritenour) Don Murray, 
Engineer, GRP; Ten Summoner's Tales 
(Album), (Sting) Hugh Padgham, Engineer, 
AAM. 

PRODUCER (NONCLASSICAL) 
PRODUCER OF THE YEAR (NON- 
CLASSICAL J 

Walter Afanasieff, Tony Brown, Bruce 
Fairbaim, David Foster, Jimmy Jam A Terry 
Lewis, Hugh Padgham. 

ALBUM PACKAGE 
BEST ALBUM PACKAGE 
The Complete Billie Holiday On Verve 1945- 
1999, (Billie Holiday) David Lau, Art Director, 
Verve; Live A Loud, (Ozzy Osbourne) David 
Coleman, Art Director, Epic Associated; Shine 
On, (Pink Floyd) Storm Thorgerson A 
Stylorouge, Art Directors, Columbia; 
Automatic For The People, (2nd Set), (R.E.M.) 
Tom Recchion, Michael Stipe, Jefl Gold A Jim 
Ladwig, Art Directors, Reprise; 14 Songs. 
(Paul Westerberg), Kim Champagne A Jeff 
Gold, Art Directors, Sire/Reprise. 

ALBUM NOTES 
BEST ALBUM NOTES 
The Complete Billie Holiday On Verve 1 945 - 
1959, (Billie Holiday) Buck Clayton, Phil 
Schaap A Joel E. Siegel, Album Notes Writers, 
Verve; King Of The Blues, (B.B. King) Colin 
Escott, Album Notes Writer, MCA; The 
Complete Riverside Recordings, (Wes 
Montgomery) Orrin Keepnews A Jim Ferguson, 
Album Notes Writers, Riverside; Elvis From 
Nashville To Memphis, The Essential GO'S 
Masters I. (Elvis Presley) Peter Guralnick, 
Album Notes Writer, RCA; Sounds Of The 
South, A Musical Journey From The Georgia 
Sea Islands To The Mississippi Delta Recorded 
In the Field By Alan Lomax, (Various) Alan 
Lomax A Robert Palmer, Album Notes Writers, 
Atlantic. 



HISTORICAL 
BEST HISTORICAL ALBUM 

Noel Coward: The Master's Voice, His HMV 
Recordings 1921-1953, (Noel Coward) 
Sheridan Morley, Compilation Producer, Angel; 
Bing— His Legendary Years 1931-1957, (Bing 
Crosby) Andy McKaie A Steven Lasker, 
Compilation Producers, MCA; The Complete 
Billie Holiday On Verve 1945-1959, (Billie 
Holiday) Michael Lang A Phil Schaap, 



Compilation Producers, Verve; Frank Sinatra, 
The Columbia Years 1943-1952, The Complete 
Recordings, (Frank Sinatra) Didier C. Deutsch, 
Compilation Producer, Columbia; The Monterey 
International Pop Festival, (Various) Stephen 
K. Peeples A Geoff Cans, Compilation 
Producers, Rhino. 

Complete Grammy nominations in the classical 
field will appear in next week's Billboard. 
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THANE : : /i .. UNIT 


37 


33 


7 


DAUGHTER 

PtAPl JAM - 


a 


33 


21 


ANOTHER SAD LOVE SONG 

TONI BRAJtTON AHiSTAi 


39 


35 


11 


JUST KICKIN* fT 

ESCAPE r -r DEF " : v « 


40 


40 


19 


HEY JEALOUSY 

OX BLOSSOMS (AAM) 



THIS WEEK] 


B 

s 
3 


S 

| 


Tm U/llnftkM-Crtssirir 

TI7L£ 

ARTIST (LABELV DISTRIBUTING LABEL) 


1 


1 


13 


* * NO. 1 * * 

SHOOT 

SAIF-N PEPA (NEXT PLATEAU: FMaMMftl 


2 


2 


12 


HERO 

MAFrtAHCAREY ' ' 'i V' ~ 


3 


3 


14 


CAN WE TALK 

TEVil, CAMPBELL . WARNERS 


4 


5 


11 


UNDERSTANDING 

XSCAPEi SO DEF v — 




4 


12 


KEEP YA HEAD UP 

2WC0NTER5COPE) 




7 


18 


BREATHE AGAIN 

TON BRAXTON (LAEACE . ARISTA) 


j 


6 


17 


JUST KICKIN' IT 

< SCAPE (SO SO rJCr.'COEUMPAA) 


g 


8 


13 


GANGSTA LEAN 

ORS (CAPITOL) 


9 


10 


7 


GETTO JAM 

OOMNO (OUTBURST RAL CHAOS) 


10 


12 


13 


NEVER KEEPING SECRETS 

bab»iace(EP»C) 




9 


24 


AGAIN 

JANET JACKSON ' N 




13 


11 


WHAT'S MY NAME? 

SNOOP OOGGTDOGG ■ W( p.* 


13 


11 


18 


HEY MR. DJ. 

ZHANE (FLAVOR UMT fcPlT) 


14 


14 


15 


AU THAT SHE WANTS 

ACE OE BASE (ARISTA) 


15 


18 


7 


CRY FOR YOU 

JGOECI ( JPTOWN/MCA) 


16 


19 


4 


SO MUCH IN LOVE 
A.140NE *' »••■• 


17 


16 


7 


U.NJ.T.Y. 

, . ! ! '( LATIFAH (MOTOWN) 


18 


15 


11 


SLOW * EASY 

ZAW A ROGER (REPRISE) 


19 


39 


2 


GROOVE THANG 

THANE VOTOWN) 


20 

21 


20 


S 


GOODY GOODY 

11SETTE MELEROEZ i'E VEP RAL CHAOS) 


23 23 


DREAMLOVER 

MARIAH CAREY (COL UMBIA) 


22 


21 


14 


NEVER SHOULD'VE LET YOU GO 

HI FIVE 


23 


25 


2 


I'M IN THE MOOD 

CECE -'. 1 A*'.' 


24 


27 


5 


(LAY YOUR HEAD ON MY) PILLOW 
TONY '■ '■ ■"■'.( i (.'1 '■< 


25 


77 


10 


■XL BE LOVING YOU 

COLLAGE ■ W HOKHl-f, 


26 


24 


4 


TEW CAMPBELL ((/WIST/WARFCR BROS ) 


22 


37 


26 


IF 

JANET JACKSON 


28 


29 


4 


AWARD TOUR 

A TRIBE CALLED 'i',' 


29 


30 


3 


CHOOSE 

COLOR ME HAOO (CHANT) 


30 


34 


15 


COME BABY COME 

K7 (TOMMY BOY) 


3] 


26 


8 


I'O DO ANYTHING FOR LOVE 

MEAT LOAF (MCA) 


32 


35 


3 


BUMP N' GRIND 

R. KELLY (JIVE) 


33 


3! 


10 


SEX ME (PARTS IAD) 

R. KELLY ( JIVF) 


34 


37 


3 


YOUHE ALWAYS ON MY MIND 

SWVIRCAI 


35 


Hn*l> 


STAY 

ETERNAL (EMI LRGl 


36 


31 


i 


CANTALOOP ((LIP FANTASIA) 

.'■...Nidi NCI' (AOrOH 


37 


36 


10 


MR VAIN 

CULTURE BEAT (SSO MUSIC) 


38 




18 


ANNIVERSARY 

TONYT TOM! FOND (WING MERCURY) 


39 


31 


c 


YOURS 

SHAI (GASC4 WE ALLEY/MCA) 


40 




2 


SARD 1 LOVED YOU ... BUT 1 LIED 

MKSLAEL BOLTON ' 



O Records showing an incraasa in detections ov«r the previews week, regardless of Chart movement A 
record which has b«*n on either chart for mora than 20 weeks will not receive a bullet, even it it registers an 
Incraasa in defect kx» H two records are tied in number of plays, the record being played on more stations 
is placed first. Records below the top 20 are removed from the charts after 26 weeks. 
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Biiiboad H OT 100 SI NGLES 

FOR WEEK ENDING JAN. 15, 1994 ■ M M ■ ^0 M ■ IMMWt 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES 
COLLECTED, COMPILED, AND PROVIDED BY soundScan 

■ ■■■■II 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


z 

O.- 

ril 


TITLE ARTIST 

f-ffcolof-f lur.y/.-rt-; UBEl&NUMSEWTHSTRIBUTINGLABEl 


THIS 
WEEK 


LAST 
WEEK 


tn 

1° 

CM < 


z 

tl 


TITLE ARTIST 

PRODUCER [SONGWRITER) LABEL *. I.F.Mr F- F ■ > BUTING LABEL 


1 


1 


1 


13 


* * * No. 1 * * * 

HERO a m«.i ♦ MARIAH CAREY 

W AFAFAASlEFF M CAREY IM.CAREY.W.AFANASIEFFT (CI (V) (X) COLUMBIA 77224 




50) 


51 


45 


15 


HIGHER GROUND ♦ UB40 

UB40 (UB40) C i i : Fl' VHfOIN I 0iO ' 




51 


49 


44 


15 


WILD WORLD ♦ MR. BIG 

K ELSON IC. STEVENS) -FO' ATLANTIC B OJOF) 


(2! 


2 


4 


8 


ALL FOR LOVE ♦ BRYAN ADAMS/ROD STEWART/STING 

CTHOMAS.B AOAIA5 D.NICHOLAS (B ADAMS.R J LANGE.M-KAMEN) Id (Dl IV) AIM 04 76 




(52) 


53 


54 


6 


MISS YOU IN A HEARTBEAT ^ ♦ DEF LEPPARD 


3 


3 


3 


18 


ALL THAT SHE WANTS* ♦ ACE OF BASE 

r M.I...H! a.' F! i." .I'll. <C) (Ml FT) (JO ARISTA 1-2614 


53 


42 


42 


10 


REAL MUTHAPHUCKKIN G'S ♦ LAZY -E 

RHYTHM 0 1 i' * . ; '■■'<"' i* A !">KF s ».BG, KNOCC OUT I't-'Y" 1-1.1 D-! 'J ! L i)'"i -1 -;('.;(■" [ . ATI >■ 


4 


4 


2 


13 


AGAIN A ♦ JANET JACKSON 

J JAM. T. LEWIS J JACKSON (J JACKSONJ HARRIS II T.LEWIS) IC) (VI VIRGIN 36404 


54 


52 


5? 


19 


TWO STEPS BEHIND (FROM 'LAST ACTION HERO*) ♦ DEF LEPPARD 

.V'JOD ; ( r [ '• L , :j_.LN L . .10 1 ' -'■■J !. L W' t'L_L IJ.EUJOn) i.C) CtXUV(!slA '. ,h 


CD 


6 


6 


14 


BREATHE AGAIN • ♦ TONI BRAXTON 

LA FftlD.BABYFACF.O SIMMONS i BABYFACE) IC) (M)IX) LAEACE 2-4054/ARKTA 


® 


74 


66 


3 


* * * Power Pick/ Airplay * * * 

SO MUCH IN LOVE ALL-4-ONE 

G.ST CJL-- ' S-BR (N • STREIGJS Wl(LIAMS) (C) ATLANTIC 8727 1 


« 


5 


7 


14 


GANGSTA LEAN A ♦ DRS 

C JACKSON (C JACKSON, E.J. TURN ER.T. CARTER) 1C1 IM) (II CAPITOL 44958 


7 


10 


9 


11 


SAID 1 LOVED YOU. ..BUT 1 LIED • ♦ MICHAEL BOLTON 

R J LANGE.M BOLTON IM BOITON.RJ LANGC) IC) (DUV) COLUMBIA 77260 


CI) 


62 


62 


4 


LIFE (EVERYBODY NEEDS SOMEBODY TO LOVEI ♦ HADDAWAY 

HALLIGAN.TCflELLO (1) l! HALFIGAN.,- TORELLO) (C) IM) (T) IX) AMSTA l*2t*46 


8 


7 


11 


34 


WHOOMP! (THERE IT IS)A ♦ TAG TEAM 

TAG TEAM FT AG TEAM) IC) (M) ID GO LIFE 7«X»l)B£LLMAftK 


© 


59 


55 


6 


GOODY GOODY ♦ LISETTE MELENDEZ 

KENOU r ■ D- l, (C)(M)(T)FEVER/RAL 77157)CHAOS 


58 


65 


— 


2 


YOU'RE ALWAYS ON MY MIND ♦ Swv 

BA.MORGAN.B A UOROAN.R ftiLMOIvO L OOC 1 RCA 62738 


9 


11 


13 


14 


CAN WE TALK • ♦ TEVIN CAMPBELL 

BABYFACE.D SIMMONS IBABYFACE.O.SIMMONS) IC) ID) (V) QWEST ]934&/WARF*EH BROS 


(59) 


63 


81 


3 


I'MINTHEMOOO OCE CE PENISTON 

SOU ' " -. f - A- in T *, -. l A' Fl . BLEY , i. .OHO:. aARLIN O JFFAF.IER. (CI (Ml (T) MM 0460 


10 


s 


8 


7 


WHAT'S MY NAME? ♦ SNOOP DOGGY DOGG 

OR ORE (SNOOP) : : io Al-l F;:;/, yfi.'.Jj inlLfi^C^ 


60 


32 


43 


6 


LET IT SNOW ♦ BOYZ II MEN 

BOYZ II MEN . ~ ' ' ' ■' ■ '*V [C.I (D] MOTOWN 2218 


11 


13 


10 


15 


SHOOP • ♦ SALT-N-PEPA 

M SPARKS C, AM- » -•■ - ROBERTS TURNER) (C) FT) (XI NEXT PLATEAU.IONDON 867 J14)PLG 


61 


61 


61 


5 


STAY (FARAWAY. SO CLOSE!) ♦ U2 

' THE EDGE FCI IX) ISLAND 8S8 0767PLQ 


12 


12 


14 


12 


KEEP YA HEAD UP • ♦ 2PAC 

O J DARYL |T SHAKI.R.O.ANDERSON.R.TROUTMAN) ' '.' I ' ' I'lT^FF: ■ '■' 


82 


58 


59 


20 


COME INSIDE ♦ INTRO 

N.HODGE !* Gftf f NE T.WIMF.N HODGfl [CI (T) 00 ATLANTIC 67317 


13 


9 


5 


18 


I'D DO ANYTHING FOR LOVE (BUT 1 WONT DO THAT) A ♦ MEAT LOAF 

J.STEINMAN (J STEINMAN) (C) FVI MCA 54626 


83 


56 


58 


8 


I'LL BE LOVING YOU COLLAGE 

A.MARANO (A.MARANO) 1 1 1 VI-- ~- l r < '-/'V: ' ItL^^LITAN 


14 


14 


12 


13 


PLEASE FORGIVE ME ♦ BRYAN ADAMS 

R J LANGE.FJ.ADAMS (ADAMS. LANGE5 ICI IV) AAA! 0472 


(64) 


73 


73 


4 


WILL YOU BE THERE (IN THE MORNING) * HLAKT 

J PUHOELL D BARC*N (R J LANGE) * CAPITOL 1 53CVI 


■< 


17 


17 


8 


GETTO JAM • ♦ DOMINO 

DJ BATTLECAT (DOMINO.K GILLIAM) (CI IM) (T) IX) OUTBURST/RAL 7729tVCHAOS 


® 


85 




2 


★ ♦♦Power Pick/Sales^^^ 

WE AIN'T GOIN' OUT LIKE THAT 4> CYPRESS HILL 
D.J.MUGGS T-RAY (L FREESE.L MUGGERUO.F RAY) (Cl IM) (Tl (XI RUFTHOUSE 7 


® 


16 


16 


13 


LINGER ♦ THE CRANBERRIES 

S STREET IN HOGAN.O. ORIORDAN) (C) IX) ISLAND 862 BOO/PLG 


© 


19 


22 


8 


THE POWER OF LOVE ♦ CELINE DION 

D FOSTER (G MENOE.C.OEROUGEJ. RUSH. M.S. APPLEGATE) (C) (0) (V) 590 MUSIC 77230 


® 


76 


91 


3 


HAVING A PARTY ♦ ROD STEWART 

P LEONARO (S COOKL) WARNER 


u 


15 


15 


18 


JUST KICKIN' IT A OXSCAPE 

J.DUPRI U DUPRI.M.SEALS) (C) (Tl SO SO DEE 771 lftCOLUMFJIA 


87 


54 


50 


12 


BOTH SIDES OF THE STORY ♦ PHIL COLLINS 

P COUINS IP.COLLI'IS ATLANTIC 


GD 


20 


20 


11 


MR. VAIN ♦ CULTURE BEAT 

F FENSl Al IF,:- N '7- ""MANN.J SUPREME) IC) (TUX) 550 MUSK 77214 


(D 


75 


79 


4 


MARY JANE'S LAST DANCE ♦ TOM PETTY & THE HEARTBREAKERS 

R A'l.R]!. T.PETTY 17. CAM RE) Fl L (T. PETTY) . - - 


20 


18 


18 


8 


CRY FOR YOU ♦ JODECI 

O. SWING (D. SWING) (C) UPTOWN 54773/MCA 


© 


71 


69 


7 


CANNONBALL ♦ THE BREEDERS 

K OEAF.M RREEGARD (K jFA.. 00 4AD 66279*,tL£KTRA 


21 


22 


19 


11 


BECAUSE THE NIGHT ♦ 10,000 MANIACS 

P FOX (SMFTH.SPRINGSTEEN) C i FL: KTffa F, lOF'F. 


70 


55 


57 


10 


GOD BLESSED TEXAS ♦ LITTLE TEXAS 

: K i ] F -OWIll.BStAlS) -CHVI WARNER BROS. 18385 




23 


46 


4 


UNDERSTANDING ♦ XSCAPE 

J DUPRI.M SEAL IM.SEAL) (C) FVI SO SO DEE 77335fCOLUM61A 


© 


NEW> 


1 


GROOVE THANG ZHANE 

NAUGHTY BY NATURE INEUf '» 1 NAUGHTY 6Y k ^< r i-" f Ru'-l'TTi MIMS B»K)vVN) (C) MOTOWN 22?8 


23 


21 


21 


13 


NEVER KEEPING SECRETS ♦ BABYFACE 

BABYFACE.LAREIO.D SIMMFJNS (BABYFACE 1 (CI IV) EPIC 77264 


72 


67 


64 


10 


FREAKIT «>DASEFX 

C CMAHlTY O LYNCH IA WESION.W HINES C CMARIlY D LYNCH) (C) (M) (Tj .<; EASTWEST 96341 


24 


24 


23 


11 


1 CAN SEE CLEARLY NOW (FROM "COOL RUNNINGS") ♦ JIMMY CLIFF 

P HENTON (J.NASH) fO CHADS 77207 


73 


66 


63 


6 


YOURS SHAI 

C MARTIN i ' (C) GASOLINE ALLEY 54770MCA 


® 


25 


28 


8 


U.N.l.T.Y. ♦ QUEEN LATIFAH 

K.GEE.MUFF (D.OWENSJ.SAMPLE) IC! ([»(!) MOTOWN 7225 


74 


55 


67 


■ 


EVERYBODY HURTS ♦ R E M. 

S.UTT.R.E.M. (BERRY.BUCK.M'LLS.STlPEi 


21 


30 


30 


24 


DREAMLOVERA ♦ MARIAH CAREY 

M.CAHEY.D.HALLW Af ANASIEFF (M CAREY.D HALU IO (Dl (Ml (T| (V) (X) COLUMBIA 77080 


75 


60 


5G 


8 


TRUE LOVE ♦ ELTON JOHN & KIKI DEE 

N.M.WALOEN IC PORTER) ICI (V) MCA 54762 


76 


72 


72 


17 


LET ME RIDE ♦ DR. ORE 

OR ORE FDR DRE.SNOOPI C F:AT-l RO'A 57 1 24 iNTERSCOPf 


27 


26 


26 


20 


COME BABY COME • ♦ K7 

) GARDNER. K7 IK7.J GARDNER) (C) <M) ID (XI TOMMY BOY 7572 


77 


80 | 71 


10 


INTO YOUR ARMS 0 THE LEMONHEADS 

THCR088 BROTHERS, E DANDO (R. ST. CtAJRC) iOl A: ATLANTIC 87294 


21 


28 


29 


15 


DREAMS ♦ GABRIELLE 

R FERMIE (GABRIELLE) IC) (Fl GO-E»SCS/IONOON 857 141/PLG 


78 




4 


JOHN DEERE GREEN JOE DIFFIE 

J MAT! H MONTGOMERY 10 r.l . iCl (V) EPIC 77235 


21 


27 


24 


21 


WHAT IS LOVE • ♦ HADDAYVAY 

MALI jAN.'CFiE O 'F.1FFFL, O ' (C) (Ml IT) (X) ARISTA 1-2575 


69 


83 


79 


78 


65 


20 


HOPELESSLY ♦ RICK AST LEY 

1 ■ ' i R. ASTLEY n f 1 .. I i Y - 1; i ■ [ 1 (C) ftCA 6i2W7 


30 


36 


36 


7 


AMAZING W HLFAUSIVI 1 1 n 

B EAIRBAIRN (S TYl ER.R.SUPA) -"- OFFFFV1520A 


as 


86 


86 


17 


INDO SMOKE (FROM 'POETIC JUSTICE") ♦ MISTA GRIMM 




35 


35 


15 


JESSIE ♦ JOSHUA KADISON 

P.VAN HOOKE.R. ARGENT (J.KADISON) (C) SBK 50425CERG 


81 


79 


74 


6 


SENTIMENTAL ♦ KENNY G 

KENNY G (KENNY G.W.AFANASIEFFl iC ID) AR SFA 1 ;fc'.B 


32 


29 


27 


12 


SEX ME (PARTS l& II) • ♦ R. KELLY 

R.KELLY (R.KELLY) FCI FT) IX) JIVE 42161 


82 


70 


70 


6 


FAST AS YOU ♦ DWIGHT YOAKAM 

15 ANDERSON ID YOAKAM; . ' ; 1 ■'- i. 1 


33 


34 


34 


25 


CRYIN* ♦ AEROSMITH 

8 FAlRBAIRN IS FYLER.J P EHRY, F FIFVJDFS) (CUV) GEFFEN 19256 


83 


63 


77 


8 


GIVE IT UP ♦ THE GORMEN 


34 


33 


31 


14 


NEVER SHOULD'VE LET YOU GO (FROM "SISTER ACT 2") ♦ 

JOCK.MILLER (E.F.WMITEI (OJIVE42178 


i® 


92 


34 


5 


BETCHA LL NEVER FIND ♦ CHANTAY SAVAGE 

1' ..F. 1 - | (C) FT) I.D. 62652 RCA 


35 


31 


33 


12 


TIME AND CHANCE ♦ COLOR ME BADD 

DJKXIH M IDRF.'AN .01 OR \IF QAOC I.VOL'IAFFO lCi;0 Ml THY a; SIANT '. S3 05 


85! 


90 


55 


3 


YOU DON'T HAVE TO WORRY ♦ MARY J. BLIGE 

E TERRELL 'F GREENE, E.FERRELL1 ICI (T) UPTOWN 5A 7 0I MCA 


36 


38 


25 


21 


HEY MR. D.J. • ♦ 2HANT 

118THSTF»EETl»lWlJCTIOr*S(GIST.Prf»OWM,(MIS«.ZIHANE,aAHR,WARE,FiREY) IC) (T) FLAVOR UNIT 7712lrtPIC 


86 


77 


75 


11 


LOOKING FOR MR. DO RIGHT ♦ JADE 

A STFWART (A STrwART) ICl GIANT ', RA "t 9 


37 


37 


37 


13 


(1 KNOW 1 GOT) SKILLZ • ♦ SHAQUILLE O'NEAL 

DEF JEF.M WELLS (J FORTSON.S C7NEAL.M WELLS) (C) (7) IX) JIVE 42177 


w 


Ntr\ 


¥► 


1 


STAY ♦ ETERNAL 

N.LOWIS .M .FF'.E'. . I- -.-HO ..- o (Ml " , ' EMI 581 '. i FRO 


38 


39 


32 


11 


ALL ABOUT SOUL ♦ BILLY JOEL 

i m iRTI-WAR .Ft lOi IC) (Dl IV) COLUMBIA 77254 


.88) 


89 


97 


3 


FUNK DAT/WHY IS IT? ♦ SAGAT 

JC SLA.VM (S LLNONi iC) IM] (Tl DO MAX) 101 


39 


13 


JO 


25 


THE RIVER OF DREAMS ♦ BILLY JOEL 

BJCELI IC) (V) IX) COLUMBIA 77086 


89 


81 


87 


3 


1 NEVER KNEW LOVE ♦ DOUG STONE 


® 


44 


39 


9 


FOUND OUT ABOUT YOU ♦GIN BLOSSOMS 

J. HAMPTON. GIN BLOSSOMS <D. HOPKINSI IC) (V) AAM 0418 


80 


82 


82 


8 


THE SONG REMEMBERS WHEN ♦ TRISHA YEARWOOD 

G.FUNDtS H F'RF i'-' .: . MCA 54734 


41 


41 


41 


24 


SWEAT (A LA LA LA LA LONG) ♦ INNER CIRCLE 

1 LEW1S.T HARVEY.R LEWIS (I.LEWIS) <C) (Tl (V) BIG BEAT 9842SVATLANTIC 


81 


88 


80 


6 


REALLY DOE ♦ ICE CUBE 


42 


48 


51 


8 


CANTALOOP (FLIP FANTASIA) ♦ US3 

G WUKINSON.M. SIMPSON IMANCOCK.KELLY.W)LKINSON.SIMPSON) (CI IT) (V) (X) BLUE NDTT . c .fiA.- OAF FOl 


92 


98 


89 


4 


1 LOVE MUSIC (FROM "CARLITO'S WAr) ^ROZALLA 


43 


46 


49 




NO RAIN ♦ BUND MELON 

R RARASHAR.il r,ll MFlOl, iRHNO MELON) IV) (X) CAPFTOL 15994* 


(93) 


NEWP 


1 


(LAY YOUR HEAD ON MY) PILLOW 4> TONY! TONI! TONE! 

TONY' TONI 'TONE' 1 T CHRISTIAN D WIGGINS R WIGGINS i [O (VI WING 658 260j1«iERCUh , Y 


44 


47 


48 


26 


IF* ♦ JANET JACKSON 

JJAM.T.LEWISJ JACKSON (1 JACKSON J HARRIS HI. T.LEWIS) (CHFKV: IF VI-.MN 17F.7F, 


94 


iOO 


98 


5 


HERE COME THE LORDS . ♦ LORDS OF THE UNDERGROUND 

* DLF - ■.'. ■: KtLLY " .. " K HANSFOHO) (Q IM> IT) PENDULUM M06MPG 


45 


JS 


17 


12 


SLOW AND EASY 2APP & ROGER 

R.TROUFMAN (H 1ROUTMAN) (C) (D) REPRISE 18315 




97 


99 


4 


RUBBERBAND GIRL ♦ KATE BUSH 

H-flUSH IK.BUSHI r. ixi COLLIMSIA 77280 




64 


68 


3 


THE SIGN ♦ ACE OF BASE 

POP JOKER FJOKER) (C) ARISTA 1-2653 


96 


84 


84 


3 


ADDAMS FAMILY (WHOOMP!) TAG TEAM 

R.SALL iR.S".LL. : ■-■■--■■:■< :.. V MIZZY1 (C) ATLAS ci'..'. 138fPLC 


4) 


50 


53 


11 


AWARD TOUR ♦ A TRIBE CALLED QUEST 

A TRIBE CA1IFD QUEST I) DAVIS A MUHAMMAD. M.TAYLOR) IO (Tl (X) JIVE 42187 


97 


91 


92 


15 


WHAT'S IT TO YOU ♦ CLAY WALKER 

. str-duc ;■: /.SIG-I'.R.E-ORRAll: - GIANT isjw 


41 


40 


38 


ANNIVERSARY • ♦ TONY! TONI! TONE! 

" | TOMY'TONHTONEI lft. WIGGINS, C.WHETLCP.) K) IV) WING 899 M&MERCUfiY 


98 


93 


93 


7 


I'M LOOKING FOR THE ONE (TO BE WITH ME) ♦ JAZZY JEFF & FRESH PRINCE 

T RILEY '.' P LFY A.SM*'IV ',• T i 7 Rl ■ ■ Oi.Ti ■ i JIVE 42183 


99 


54 


76 


14 


AS LONG AS 1 CAN DREAM ♦ EXPOSE 

S.THOMPSON.M aARRiFHa (D.WAftRCN R Oft BISON J * (C) (V) (X) ARISTA 1-2600 


® 






1 


* * * i ;or Shot Debut * * * 

CHOOSE COLOR ME BADD 

J.JAM.I LEWIS U.HARRIS lll.T (EWIS.COLOR ME BADD) (C> ID) (X) GIANT 18720 




NEW ► 


100 


95 




2 


DUNKIE BUTT ♦ 12 GAUGE 

K, EVANS, D, MICH ER v ,O GHIG5 9>' (1 PINKNtT.R GOHi>ON) ICI (t) IX) STREET UFE 71373.300111 BROS. 



(~~) ReconK witti the greatest airpl^ and sales galm tnis week. +V>deix)<f> avaiUhlrty. 9 Reconiine Industfy Assn. 01 Arnetica IRIAA) certitttatlon tot sales of 500.000 units. A RIAA ci^catwn for sales of 1 million units, with wttitional million mokated by a numeral Mkwmt the symbol. Catalog nuntxer is for C W IttJ 
Mrgle 'AMr-ish n^icatet . catalog num ber B tof cassette maxi y/iglc; regulat casselte single unavailaBle. tCI Cassette single avaiiabi-iTy (0) CO vnglc ava'tab-My (Ml C^aette man singte availafjlin-y. {Tl Vinyl mjn single availaculity. IV) Vinyl smg-e avj-aaatMlir.. (X) CO ma^ single availability, c BIliaoafq'BPl COTmunications 
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by Kevin McCa.be 

ClOSE: Mariah Carey's "Hero" (Columbia) holds at No. 1 for a fourth 
week, slightly ahead of "All For Love" by Bryan Adams/Rod Stewart/ 
Sting (A&M) in points. "Hero" is still way ahead in airplay points, but 
"Love" has a strong lead in sales — it's No. 1, and is the only single to sell 
over 100,000 units in the week used for the chart. As expected, overall 
single sales during this post-holiday period were off dramatically, result- 
ing in only six buileted titles in the top 20. "All For Love," bulleted at 
No. 2 overall, has a good chance of going to No. 1 next week since it is 
gaining in monitored airplay, and is already a strong No. 1 in sales. 

The BIGGEST POINT-GAINER on the Hot 100 this week is "We Ain't 
Coin' Out Like That" by Cypress Hill (Ruffhouse/ Columbia), which also 
wins the Power Pick/Sales. 80$' of its points are from sales. The second- 
biggest point-gainer is "The Sign" by Ace Of Base (Arista), which leaps 
64-46 overall. It's No. 1 in airplay at KUTQ Salt Lake City, No. 2 at 
KRBE Houston, and No. 3 at B97 New Orleans. "So Much In Love" by 
AII-4-One (Atlantic) engineers a strong turnaround after its pickup by 
Atlantic Records from an indie label. It slipped backward last week, but 
wins the Power Pick/Airplay this week at No. 55. "So Much" leaps 60-44 
on the Hot 100 Airplay chart and debuts at No. 69 on the Hot 100 Singles 
Sales chart. It's No. 1 in airplay at Wild 107 (KSOL) San Francisco, No. 2 
at Hot 97.7 San Jose, Calif., and No. 4 at Power 102 El Paso, Texas. 

The BEST OF 1993: A number of enduring titles are bulleted on the 
Hot 100 Airplay chart this week, due to year-end programming at many 
of the stations on the monitored airplay panel. Among the biggest and 
best of last year: "Dreamlover" by Mariah Carey (Columbia) increases 
\7% in monitored airplay points and goes 12-10: "The River Of Dreams" 
by Billy Joel (Columbia) is up 9$ and moves 22-16; "If" by Janet Jack- 
son (Virgin) is up 13% and moves 33-31; and "Whoomp! (There It Is)" by 
Tag Team (Life/Bellmark), the biggest-selling single of 1993 (see listing 
on page 73), increases 20$ and is back up from 71^64. 

The HOT SHOT DEBUT is "Choose" by Color Me Badd (Giant), which 
enters at No. 49 with numerous top 10 airplay rankings already, includ- 
ing KHKS Dallas, WFLZ (Power 93) Tampa, Fla., and WGTZ Dayton, 
Ohio. "Love Thang" by Zhane (Motown) debuts at No. 71 with strong 
early airplay at several top 40/rhythm-crossover outlets. It's No. 3 at 
KBXX (The Box) Houston, No. 6 at KGGI Riverside, Calif., and No. 16 at 
Power 106 Los Angeles. "Stay" by London-based group Eternal (EMI/ 
ERG) enters at No. 87. It's breaking at WHYT Detroit (No. 6), WLUM 
(Hot 102) Milwaukee (No. 9), and 92Q Baltimore (No. 12). Two tracks al- 
ready on the airplay chart will battle for the highest debut in two weeks, 
when their commercial singles become available: "Everyday" by Phil 
Collins (Atlantic) and "Because Of Love" by Janet Jackson (Virgin). 
"Everyday" is up 44% in monitored airplay points and leaps 70-53 on the 
airplay chart. "Because Of Love" increases 30% in monitored airplay 
points and zooms 57-39 on the chart. 



RETAILERS STILL WAITING FOR MD, DCC TO CATCH ON 
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and sporadic shortages, consumer 
confusion, the need for DCC porta- 
bles^ — have been addressed through 
new product introductions and ag- 
gressive promotions. Further, the ca- 
veat that both formats were only 
months old at the time has ceased to 
be an issue. 

Still, music retailers contacted dur- 
ing the week following Christmas 
1993 drew pretty much the same con- 
clusion they did earlier in the year 
Neither new format is jingling bells 
at their cash registers. 

At least one chain, the 364-unit 
Camelot Music, dropped DCC last fall 
and just exited the MiniDisc field, ac- 
cording to Joe Bressi, senior VP for 
the chain. Other retailers say they 
are "sticking it out," in the words of 
one who would speak only off the re- 
cord. "The only reason we carry [the 
new formats] is because of political 
reasons," says the merchant. "But 
they just don't sell. It certainly is not 
a good business move to carry them." 

While describing sales of MD and 
DCC titles as "insignificant," Tower 
Records/Video president Russ Solo- 
mon adds, "We won't give up on [the 
new formats]. We'll hang in there — it 
doesn't take up a lot of space, and I 
think we owe it to the companies to 
support it." 

"Neither did very well," says 
Sandy Bean, VP of advertising for 
the 35-store Harmony House chain, 
based in Troy, Mich. "MiniDisc was 
zero, and DCC sold just a few." 
"Negligible" is how Don Rosenberg, 
president of the 15-store, Charlotte, 
N.C.-based Record Exchange of Roa- 
noke, describes sales of MD and 
DCC. David Lang, president of Com- 
pact Disc World, an eight-store web 
based in South Plainsfield, N.J., is 
more blunt "MD is dead, and DCC is 
equally dead," he says. "There is no 
interest from the consumer." 

SELLING THE SYSTEMS 

Emiel Fetrone, executive chairman 
of the DCC Group of America, a 
cross-industry coalition of hardware 
and software manufacturers, says 
any pronouncements based on first- 
year performance are premature. 
"This is not a hula-hoop," he says. 
"You have to have a long-term view 
of these things. We're talking about 
a new technology. Look at the CD — 
that took four years to take off." 

Paul Foschino, director of new 
technology for Sony, which intro- 
duced the MiniDisc, agrees. "Obvi- 
ously, all retailers would love to have 
sold tremendous amounts of this 
product," he says. "But we have to 
keep it in perspective. We did not put 
out millions [of units]. We did not say 
that we thought we would be able to 
replace the analog cassette over- 
night — that would be ridiculous." 

No sales figures are available for 
prerecorded titles in either format. 

Both formats received the benefit 
of some novel promotions in 1993, in- 
cluding attempts to take the message 
directly to consumers. Sony spon- 
sored a swing through college cam- 
puses, while a "DCC Music Express" 
tour bus rolled cross-country, stop- 
ping at retail stores to raise aware- 
ness and take the pulse of America. 

David Blaine, senior VP of PGD, 
hitched a ride to gauge for himself 
the response from the "man on the 
street" "People are still confused," 
he says. "But we're learning what 
works and what we need to fix." 
"Backward-compatibility," for one, 
didn't convey the message that DCC 
players will also play existing analog 



tapes. "We just need to say that more 
clearly," he adds. Ditto "digital 
sound," which works better as "CD- 
quality sound." 

Both new formats also are benefit- 
ing from generous dating policies. 
Terms vary from label to label. 
Sources say PGD has yet to bill ac- 
counts for any DCC product, while 
Sony has rolled over its six-month 
dating for initial orders and has only 
collected for reorders. 

Bob Sherwood, VP of sound tech- 
nology for Sony Software, says, 
"There has definitely been a sense of 
not putting pressure on people to pay 
for their total inventory' because they 
are not seeing the turns to justify it I 
think that's true of any new product 
There has been a sense that to hold 
position in a store, you simply have to 
do that sort of thing." 

At least two chains, Lechmere and 
Rose Records, are committed to the 
formats as long as there is no pay- 
ment pressure. "When the bills come 
due for the product we will evaluate 
it," says Rose CEO Dave Roger. 

labels outside the Sony and Philips 
families say they maintain their origi- 
nal commitments to the formats. A 
BMG source says the company con- 
tinues to support DCC, with 70-80 ti- 
tles in the format now on the street. 
BMG has not licensed any titles to 
Sonv for release on MiniDisc. 

Jim Fifield, president/CEO of EMI 
Music, says, "We're going to contin- 
ue to support the new digital formats 
in the interest of giving consumers 
the broadest possible choice." 

However, the EMI Records Group 
has scaled back its MD and DCC re- 
lease schedule. An EMI spokesper- 
son notes that the company's most 
recent U.S. MD release was Garth 
Brooks' "In Pieces," issued last Sep- 
tember. (Indeed, a number of retail- 
ers say certain labels haven't been is- 
suing superstar releases in the new 
formats in recent months.) 

Commenting on the MD and DCC 
pullouts by some retailers, one senior 
distribution executive says, "It seems 
to me retailers are pulling back just 
at a time when things may start to 
get a little more active. We've all giv- 
en them generous terms, but they 
don't see anything happening." 

HARDWARE HOPES 

Hardware dealers appear more op- 
timistic, at least as far as MiniDisc is 
concerned, and look on the pending 
introduction of the next generation of 
still-smaller MD portables (Billboard, 
Jan. 8) as a hopeful sign. They add 
that prices also must shrink — quickly 



and dramatically — for business to 
grow beyond the "early adopters." 

The smaller MD portables are due 
in the U.S. from Sony and Sharp this 
spring. Sony's playback-only unit will 
list for $550; its recording unit will be 
tagged at $750. Philips and Panasonic 
rolled out the first DCC portable 
units last fall with a $549 list price. 

One upbeat sign for both technolo- 
gies may be blank media, which hard- 
ware dealers say is selling — although 
MD seems to have the edge. 

"That's probably a key to the 
whole thing," says Phil Tudanger, 
marketing director for J&R Music 
World, which has a retail store in 
New York and a nationwide mail-or- 
der business. "In any month, we will 
sell 300-500 of the blank MDs, as com- 
pared with 20-30 [blank] DCCs. 
That's a significant number for MD." 

MiniDisc has continued to gain 
support among blank-media manu- 
facturers, with Fuji, Victor, BASF, 
and Maxell among those joining Sony 
and TDK as suppliers. 

At Magnolia Hi-Fi, a chain with 
seven locations in the Seattle and 
ft>rtland, Ore., areas, VP of purchas- 
ing David Kaplan says he typically 
sells 12-16 Sony MD portable record/ 
playback units a month. (Kaplan 
chose not to carry DCC.) "It's not a 
volume category for me yet, but it's 
just enough to make it worth my 
while," he says. 

A rollout dealer for the MD for- 
mat, Kaplan also participated in the 
launch of CD in 1983, and draws a fa- 
vorable first-year comparison. "I 
would guess I sold more MD [play- 
ers] the first year of MD than I sold 
CDs in the first year of CD," he says. 
But Kaplan echoes other dealers' 
concerns, adding, "I think they've 
gotten the buyers they are going to 
get at this price point" 

Kaplan would like to see a smaller 
MD portable and a bigger home 
unit — products Sony, Sharp, and oth- 
er manufacturers will deliver this 
spring. 

Adds J&R's Tudanger, "Once they 
get the size right and once that price 
comes down to an afforadable price, I 
think that's when we will really see a 
surge in the sales." 

J&R also carries DCC players, and 
will continue to do so, Tudanger says. 
"J&R likes to have pretty much ev- 
erything that is available," he notes. 

"We're in it and we're in it for the 
duration," says Tom Campbell, corpo- 
rate spokesman for Dow Stereo, a 
chain of eight stores in San Diego 
County, Calif. 



SEARS TO SPONSOR COLLINS* NORTH AMERICAN TOUR 

(Continued from page 8) 



peaking at No. 13 in November. 

Farrell says Collins' North Ameri- 
can tour begins May 17 in Mexico 
City. The itinerary has not been con- 
firmed entirely, he adds, but there 
will be about 55 dates in North Amer- 
ica, ending somewhere on the West 
Coast Aug. 12. 

Collins will stage his first 1994 con- 
cert April 1 in Copenhagen. After the 
American dates, he will resume the 
European leg of his tour in the fall, 
says Farrell. There will be about 60 
shows in Europe. This will be the per- 
former's first solo tour since 1990. He 
toured with Genesis in 1992. 

The Sears connection is for North 
America only. One detail the parties 
had not agreed upon at press time 
were possible appearances by Collins 



at Sears outlets during the tour. But 
a source says he will not be doing 
commercials for the department 
stores. This source also says that 
Sears' presence at Collins' concerts 
will be "very low key." 

It is common for merchandisers to 
sponsor national musical concert 
tours, but O'Rourke says this will be 
the first for Sears. The retailer car- 
ries music in about 100 of its stores. 

f^tti Conte, spokeswoman for At- 
lantic Records, Collins' North Ameri- 
can label, said at press time that the 
artist and his manager Tony Smith 
could not be reached for comment be- 
cause they were on vacation. 

Smith is said to have arranged the 
deal with Sears. 
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Hot 100 Airplay. 

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 
1 89 top 40 stattons are electronicalry monitored 24 hours a day. 7 days a week Songs ranked by gross 
impressions, computed by cross-referencing exact times of airplay with Arbrtron listener data This data 
is used in the Hot 1 00 Singles chart. 
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JON SCCAOA (SBK/EBGl 



t titles vi+ncn hew appeared on the Hoi 100 
■eeks and he** oropoed Mow the top 50. 



TTTU (hiUqte - Lxamng Org.) Sheet Music Out 
K ADOAMS FAMILY <WHC-OMP<) Ii Hfn, HiVi/p,,,:!- 
Sal. BMI/AJnrt SMI/Two C. BMI. -Unison, ASCAP) 
HL 

4 AGAIN (Slack Ice. BMl/TTyte Tyro. ASCAP) WBM 
31 ALL ABOUT SOUL ..IrtUKjliw ASCAP/EM, Apr: 

ASCAP) HI 

2 AU FOB LOVE (Almo, riSCAP /Work songs, 
ASCAP/Zomba, ASCAP/Sony Songs, BMI/K-Min, 
BMI/WonrJertand. BMI) HL/CPP 

3 ALL THAT SHE WANTS (Megasongs, BMI/BMG, 
ASCAP) HL 

» AMAZING I5wsg Song, ASCAP/CcJgBms-EM I, 

ASCAP/Super Supa, ASCAP) HL/WBM 
tt ANNIVERSAJrY (Pof>(t)fn Int'l, ASCAP/Tony Tom 

Tone. ASCAP/Rw. ASCAP) HL 
99 AS LONG AS I CAN DRUM (FbtMiongj, 

ASCAP AMMSongj. BMI) WBM 
47 AWARD TOUR (lomta, ASCAP/I»/ Merchant. 

ASCAP) CPF 

21 BECAUSE TH£ NIGHT (Bruce Springsteen. ASCAP) 
CPP 

S4 BETCHA1L NEVER FIND (Last Song. ASCAP/Ttwd 
Coast. ASCAP) 

67 BOTH SIDES Of THE STORY (Phil Cc*ni. PRS/HH & 
Run, PRS/HkWw Pun, BMI/Wa^-Tacrwlane. BMI) 
WBM 

5 BREATHE AGAIN (tot, BMI/Son, Songs, BMI) HL 

69 CANNONBALL (Penod) 

42 CANTALOOP (FLIP FANTASIA) (EMI Blackwood. 

BMI/US-3, BMI) 
9 CAN WE TALK (tat, BM!. 'Son* Songs. BMI/Boobie 
Loo, BMI^aroei-Tameflane, BMI) HL/WBM 

49 CHOOSE (Ftrtt Tyme, ASCAP/Me Good. ASCAP) 
27 COME BABY COME (Tee Girl, BMI/Blue Ink, 

BMI/Tlwd & Lei, BMI) 
62 COME INSIDE (Velle Int l. ASCAP/Ftaberrsna. 

ASCAP/MCA. ASCAP/Neu. Nitty & Cit>one, 

ASCAP/WB, ASCAP/Wike, ASCAP) WBM/HL 
20 CRY FOR YOU (EMI April, ASMP/DeSwing Mob. 

ASCAP) WBM 

33 CRYIN' (Swag Song, ASCAP/MCA. ASCAPAaytor 
Rhodes. ASCAP) HL 

2S DREAM LOVER (Rye Songs. BMI/Sony Songs, 
BMI/Stooe (am. ASCAP/T#B. ASCAP) HL/WBM 

2S DREAMS (Perlect/CP;, ASCAP/Zcmcd. BMI i CPP 
100 DUNKIE BUTT (AMI. BMI) 

74 EVERYBODY HURTS (Night Garden. BMI/Un«liappcll. 
BMI) HL 

83 FAST AS YOU ■Cos Dust West. BMI/Wainer 

Tamerlane, BMI . WBM 
40 FOUND OUT ABOUT YOU <WB. ASCAP/ East Jesus. 

ASCAP) WBM 

72 FREAK IT (Straight Out Da Sewer, ASCAP/Fit War, 
BMI/EMI AM. ASCAP/EMI Blattwood. BMI/Cellars 
To The Addict. ASCAP/Sewer Slang, BMI) WBM 

U FUNK OAT/WHY IS IT? (Estrogen, BMI/Sam Blah. 

Mr) 

6 GANGSTA LEAN (Rap & More, BMI) 

15 GETTO JAM (No Oowe. ASCAP/Cats On Tfw Prowl, 
ASCAP) 

83 GIVE IT UP (Caieers BMG, BMI/Rnyttim. 
BMl/Vermotti, 8MI/Two Pieters. BMI) 

70 GOD BLESSED TEXAS (Square West, ASCAP/HowkT 
Hrts, ASCAP) CPP 

57 GOOoy GOODY (Kendu. BMI/EMI Virgin. 
ASCAP/Duranmari, ASCAP) HL 

71 GROOVE THANG (Ninth Town. ASCAP/Baby Fingers. 
ASCAP/Mims. ASCAP/Shown Breree, ASCAP /Freddie 
Dee. BMI) 

% HAVING A PARTY (Abkco. BMI) WBM 
94 HERE COME THE LORDS (LOTUG, ASCAP/Marley 
Marl, ASCAP/EMI April, ASCAP/Ghetto Man. ASCAPi 
1 HERO (Sony Songs. BMI/Ttye. BMI/WB, 
ASCAP/Wallyworld. ASCAP) HL/WBM 

36 HEY MR- DJ. (Haughty. ASCAP/T-Boy, ASCAP/TUvor 
Unit. ASCAP/Almo, ASCAP /Irving, BMI/O/B/0 ItseK, 
ASCAP/Meoad, BMI) CPP 

50 HIGHER GROUND (Ferrrsun. 6M,/New Claims. BMII 
79 HOPELESSLY (BMG, ASCAP) HL 

24 I CAN SEE CLEARLY NOW (FROM COOL RUNNINGS) 

(Dovan, ASCAP) 
13 I'D DO ANYTHING FOR LOVE (BUT I WONT DO 

THAT) (Edward B. Marks, BMI) HL 
44 IF (Black k*, ASCAP/Flyla Tyme. ASCAP/Jobele, 

ASCAP/Stone Agate. BMI) WBM 

37 (I KNOW I GOT) SKILLZ (Word Life, ASCAP/Chrysalrs, 
ASCAP/Large : an- ASCAP/WB. ASCAP) CPP/WBM 

13 I'LL BE LOVING YOU (Play The Music, ASCAP/Viper 
7. ASCAP) 

92 I LOVE MUSK (Warner -Tamerlane, BMI) WBM 

59 I'M IN THE MOOD (EMI Virgin. ASCAP/Steven And 

Brenoon, ASCAP/Casactda, ASCAP) HL 
» I'M LOOKING FOR THE ONE (TO BE WITH ME) 

<f*ortiba. ASCAP/Jazry left & Fresh Prince, 

ASCAP/TJonnl. ASCAP) CPP 
M INDO SMOKE (Mista Grimm. BMI/Warren G., 

B Ml/New Justice. BMI/New CrjHjmbia, ASCAP) CPP 
B9 I NEVER KNEW LOVE (Sony Cross Keys. 

ASCAP/Wrxidefland, BMI/Will Robirrsongs, BMI) HL 
77 INTO YOUR ARMS (Polygram. BMI/Moo. BMI) HL 
31 JESSIE (Joshuasongs. BMl/Seymour Glass. BMI/EMI 

BiMwnjd. BMI) HL 
71 70HN OEERE GREEN (EMI Blackwood, BMI/tjnde 

Manor. BMI) WBM 

11 JUST MCKIN IT (So So Del, ASCAP/EMI April. 
ASCAP/Full Keel, BMI/Ground Corrtrol. BMI) WBM 

12 KEEP YA HEAD UP (Ghetto Gospel. BMi/lntersoape 
Pearl, BMI/YYjHner-Tjrnertine, BMI /Rubber Bund. 
BMI/Sap. BMI/Troutman. BMI) WBM 

93 (LAY YOUR HEAD ON MY) PILLOW (Polygram Int'l, 
ASCAP/Tony Toni Tone. ASCAP/Dango. ASCAP) 

CO LET IT SNOW (Cancelled Lunch, ASCAP/Pri, 

ASCAP/Squvt Shot, BMI) CPP/HL 
76 LET ME RIDE (Sony Tunes. ASCAP) 
56 LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) (A 

La Carte. BMI/EMI Bteckwrjrjd, BMI) WBM 

16 LINGER (Island. BMI/Pofygram Int'l, ASCAP) HL 
MS LOOKING FOR MR. DO RIGHT (Large Giant, 

ASCAP/Wokw, ASCAP/WB, ASCAP) WBM 
tt MANY JANE'S LAST DANCE (Gone Gator. ASCAP) HL 
52 MISS YOU IN A HEARTBEAT (Bludgeon Rrffoia. 

ASCAP/2ornba, ASCAP) CPP 
19 MR. VAN) ; f '" :in. ASCAP/Neue Wett Musiknrlag 

Gmbh. ASCAP/WB. ASCAP) WBM 
23 NEVER KEEPING SECRETS (Sony Songs, BMI/Ecaf, 

BMI/Epc. BMI/Sotar, BMI) HI 

34 NEVER SHOULDVE LET YOU GO (Zomba, 
ASCAP/4MW. ASCAP) CPP 



BiHbcxid. 



FOR WEEK ENDING JANUARY 15, 1994 



Hot 100 Singles Sales. 

Compiled from a national sample ol POS (point ot sale) rxMPPed retail stores and rack outlets which report 
number o1 units soM to SouridScan, Inc. This data rs used in the Hot 100 Singles chart. c 
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5 

3 
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TITLE 

ARTIST (LABEL/DISTRIBUTING LABEL) 




1 

I 


1 

H 


i 

1 


TITLE 

ARTIST (LABEL/ DISTRIBUTING LABEL) 


1 


i 


I 


* * NO. 1 * * 

ALL FOR LOVE 

ADAM5 SIEWAWl St-..,-, iAAVi ^nfcs M 1 


38 


a 


3 


WE AINT GOftf OUT LIKE THAT 

CYPRESS HILL (H'JFFHOUSE COLUMBIA) 


39 


40 


20 


SOUL TO SQUEEZE 

RED HOT CHAT PEPPERS isrit R BROS ) 


2 


3 


35 


WHOOMP! MHtRt IT IS) 

TAG TtAMOJfE BtLl MAHKJ 




40 


41 


17 


COME INSIDE 

«TRO(AT, AITJ/i 


3 


4 


13 


GANGSTA LEAN 

FJHS, V Dl 


4! 


46 


11 


AWARD TOUR 

A TRIBE CALLED '/JL'.i i.Ji .'T 


4 


5 


16 


ALL THAT SHE WANTS 

ACE Of BASE AtiSTAi 


12 


27 


1 


LET IT SNOW 

BOYZBMLMMOTOWM 


5 


7 


11 


HERO 

MARIAH CARET iiilL '.'u ■'■ 


43 


44 


29 


1 GET AROUND 
2PAC i IML PS.".. 'Pi t 


6 


1 


n 


AGAIN 

JANET JACKSON .VIWT.IN': 


44 


38 


5 


1 CAN SEE CLEARLY NOW 
JIMMY CLIFF i 


7 


6 


5 


WHATS MY NAME? 

SNOOP DOGGY OOGG (DEATH ROW) 


45 


39 


5 


JOHN DEERE GREEN 

JOE DIFFIE fEP*n 


8 


11 


10 


KEEP YA HEAD UP 

2PAC:"-!i. 


46 


43 


22 


SWEAT (A LA LA LA LA LONG) 

INNERORCIE PK BEAT/ATI ANTX') 


9 


9 


12 


BREATHE AGAIN 

TON! BRAXTON 11 *l ^ ; r.K '-.' A 


4 ; 


57 


5 


JESSIE 

JOSHUA KADISON i S. . is/, 


.10 


14 


7 


GETTO JAM 

LXJMINO i 


48 


45 


16 


LET ME RIDE 

W ORE H i '. i ■ ■ -// iv, iN! t ir.i:OPI 


11 


10 


10 


SAID 1 LOVE YOU ... BUT 1 UED 

Mii:HAt. tiui T:.)fi K D.UMyiA i 




« 


4? 


7 


FAST AS YOU 

DWK.HT YOAKAM , ,,'./.'■". 


12 


13 


6 


CRY FOR . ) 

lOIJtltl 


50 


49 


10 


FREAKIT 

DASEFX FASTYVESTT 


13 


12 


13 


CAN VIE TALK 

TEYW CAMPBELL '.'>.-M /WARNER t..-;.- 


51 


57 


10 


SLOW & EASY 

.'APP A ROGFR -l ■ 


14 


s 


18 


ITJ DO ANYTHING FOR LOVE 

MEAT LOAF (MCA) 




52 


53 


17 


TWO STEPS BEHIND 

DCF LEPPARD (COLUMBIA) 


15 


16 


12 


SEX ME (PARTS 1 & II) 

R KELLY (JIVE) 


53 


53 


4 


1 NEVER KNEW LOVE 

DOUG STONE (EPIC) 


16 


17 


10 


LINGER 

THE CJ*AN6ERH'ES 1 TjLAND.'F^.G) 




54 


54 


10 


THE SONG REMEMBERS WHEN 

TRISHA YEARWOOO (MCA) 


17 


21 


6 


THE POWER OF LOVE 

CELWE OION (5SO MUSO 


55 


61 


6 


REALLY DOE 

KTECUBE PTrOHlTY) 


18 


18 


18 


COME BABY COME 




56 


66 


32 


LATELY 

JODfCI ■/.-, ! 


19 


26 


2 


UNDERSTANDING 

XSCAPE "SOFJEF ■ ': A 


57 


60 


19 


EVERYBODY HURTS 

R.EM (WARNER BROS.) 


20 


19 


13 


(1 KNOW 1 GOT) SKILLZ 

SHAQLALLE ONEAL (JIVE) 




58 


56 


4 


AODAMS FAMILY (WHOOMP1) 

TAG TEAM (AILAS PLG) 


21 


20 


10 


TIME AND CHANCE 

UXOR '.' 1" H'.'.UM 




53 


62 


17 


WHATSIT TO YOU 

CLAY WALKER (GIANTl 


22 


IS 


17 


JUST KICKIN' IT 

XSCAPE is. SJ fjf F i , .! i JV. n 


60 


59 


12 


LOOKING FOR MR. DO RIGHT 


23 


22 


• 


U.NJ.T.V. 

LATIFAH ' 


61 


71 


11 


INDO SMOKE 

MSTA GRIMM i;f-Ti. SOUND TRAX.'EPIC) 


24 


24 


11 


NEVER KEEPING SECRETS 

BABYFACL 


a 


63 


17 


WILD WORLD 

MR BIG 'A '1 ANTIC) 


75 


25 


9 


MR. VAIN 

CULTURE BEAT |SSO MUSIC) 


a 


_ 


1 


YOU'RE ALWAYS ON MY MIND 

5WY (RCA) 


26 


78 


10 


REAL MUTHAPHUCKKIN G S 

EAZYE !RI.THL[t:, RT.ATIvlT. 




64 


65 


9 


FM REAL 

KRISKROSSi'/l Ms I 0U/M6IA) 


27 


31 


s 


AMAZING 

AEROSMIIH ll'.LFF EN) 


65 


51 


71 


HEY MR. DJ. 

2HANE , '..i 'I LTIIT i 


a 


23 


15 


SNOOP 

SALT N PEPA (NF i T PLA-t Asi 


66 


55 


23 


DREAMLOVER 

MARiAH -JI/l y ■ sl.iMRIXi 


29 


29 


23 


CRYIN' 

AtROSMITH (GEFFEN) 


67 


70 


3 


DUNKIE BUTT 

1 'i GAUGE "'': ■ ' LIFE/SCOTT! 


30 


30 


12 


NEVER SHOULDVE LET YOU GO 

HVFIVE s ■ 


68 


64 


29 


IF 

JANET JACKSON <V'«G Si 


31 


32 


8 


BECAUSE THE NIGHT 

in.OCC MANIACS ill l^ 'RXi 


69 




1 


SO MUCH IN LOVE 

ALL^ONE (ATLANTIC) 


32 


37 


5-1 


OAZZEY DUKS 

CYUKSI'W* FifiiMARY; 


70 


4T 


9 


PLEASE FORGIVE ME 

BRYAN ADAMSlAAMl 


33 


35 


8 


DREAMS 

GABRELLE (GOOSCS.Lf)NOON/FlG) 


71 


77 


5 


I'M LOOKING FOR THE ONE 

JAZZY JEFF /FRESH PMNCE ( JIVE ) 


34 


36 


18 


WHAT IS LOVE 

HAOTJAWAY IAJWSTA) 




72 


50 


26 


WILL YOU BE THERE 

MICHAEl JACKSON M : in 


35 


33 


16 


ANNIVERSARY 

TONY! TONF TONE! v.if. ; Ml -s 


73 




1 


YOU DONT HAVE TO WORRY 
MARY J BLASE UPTOWN '* Xi 


36 


34 


12 


GOD BLESSED TEXAS 

LITTLE TEXAS TAXUNt . 


74 


67 


4 


STAY (FARAWAY, SO CLOSE!) 

U2 US.XSO P-.Gp 


3) 


48 


4 


CANTALOOP (FLIP FANTASIA) 

UglH-UE I^TC C-APlTOL) 


75 


75 


2 


MISS YOU IN A HEARTBEAT 

DEE LEPPARO (Mf W.iiHY I 



(~) S>n$tti with the greatest sales gains. ® 1 994, Billboard v BPl Cornmunicaticins and So>jndScan. Inc. 



43 NO RAIN (Heavy Melon. ASCAP) WBM 
14 PLEASE FORGIVE ME (Worksones Lm.ted, 

ASCAP/Zomba, ASCAP) CPP 
17 THE POWER Of LOVE (EMI Son|s Musikverlaf. 

GEMA/'EM I Aptri. ASCAP) HL/WBM 
H REJU1Y DOE (Gangsta Boofie. ASCAP/WB, 

ASCAP/lawhouse, ASCAP) W8M 
S3 REAL MI/THAPHUCKKIPI G S (RirtMess Attack, 

ASCAP/HarrJ 2 Oppose, ASCAP) 
39 THE RIVER OF DREAMS {Irnpulsive, ASCAP/EMI April, 

ASCAP) HL 
95 RUBBER SAND GIRL (Kate Bush. BMI) 
7 SAID I LOVED TOU-BUT I LIED (Warner Chapoea. 

PRS/Mi, Bolton's, BMI/Warnei-Tarnerlirte. 

ASCAP/Zomba. ASCAP) CPP/WBM 
11 SENTIMENTAL iKewry G. BMI/Walvwrjrld, 

ASCAP/EMI Btickwcicd, BMI/Kuzu. BMI) HL 
32 SEX Wt (PARTS I & 111 ./iiirr,,, HMI/h «.dk- HMI' 

CPP 

11 SHOOP (UmcfHopell, BMI/Pla6d, BMI/lM. 

BMl/KaUtaka, BMI/Neit Plateau. ASCAP/S.T M . 

BMI) HL/WBM 
46 THE SKN iMegasongs, BMI/BMG, ASCAP) HL 
45 SLOW AND EASY (Troutman, BMI/Saja, BMI) 
U SO MUCH IN LOVE (Atexo, BMI) HL 
» THE SONG REMEMBERS WHEN (Careers-BMG, 

BMI/Hujh Prestwood, BMI) HL 
U STAY (FARAWAV. SO CLOSET) (Poryfram Intl. ASCAP) 
S? STAY <Kaptain K, ASCAP/TuTu, ASCAP/MCA. ASCAP) 
41 SWEAT (A LA LA LA LA LOW) (Mad House, BMI) 
35 TIME AMD CHANCE (Brittlesse, ASCAP/Me Good, 



ASCAP) 

75 TRUE LOVE (C^prx* & Co. ASCAP) HL 
54 TWO STEPS BEHIND (BUeeoti Ritlola, 

ASCAP/Zrjrnba. ASCAP) 
22 UNDERSTANDING (Full KeeL ASCAP/Aar Conlrol. 

ASCAP) WBM 
25 UJU.T.Y. (Queen Latnati, ASCAP/Four Kn>|tits. 

BMI/MtrsK Corp. 01 America, BMI) HI 
65 WE AINT COIN" OUT LIKE THAT (BMG, 

ASCAP/drpress Funky. ASCAP/T-Ray. 8MI/MCA. 

ASCAP/Soul Assasans. ASCAP) HL 
29 WHAT IS LOVE (A La Carte. BMI/EMI Blackwood. 

BMi) WfiM 

97 WHAT'S IT TO YOU (Strrwctavanotis, ASOLP/JKds. 

ASCAP/EMI Apr*. ASCAP) CPP/WBM 
10 WHAT'S MY NAME? iSuge, ASCAP) 
I WHOOMP! rTHERE IT IS) (Almrt, BMI) 
51 WILD WORLD (Saiala, ASCAP/Sorry Sonp. BMi) 
64 WILL YOU BE THERE (IN THE MORNING) (Zorntta, 

ASCAP) HL 

IS Y00 DONT HAVE TO WOWY (Wfl, ASCAP/Ness. 

Nitty & Capone. ASCAP/Frmk Nhtty. 

ASCAP/Frabensha. ASCAP) WBM 
51 YOU'RE ALWAYS ON MY MINO (Warner- Tamerlane, 

BMI/lntersop*. ASCAP/Bam Jams, BM|/T*k.nj Care 

01 Business, BMI/Niader, ASCAP) WBM 
73 YOURS (Musk Corp. Ot America, BMI/Gasobne Alley, 

BMI/Carneo Appearatxe By Ramses, ASCAP/MCA 

ASCAP/Ethyt, ASCAP) HL 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

1 AflFl " NUMBFRDISTR1BUT1NG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


PEAK 
POSITION 


TP 


3 


3 


6 


* * * No. 1 * * * 

SNOOP DOGGY DOGG D*ATtl R(7iY'11*ER^COPE 92279".Wj CO 9S/1598I DOGGY STYLE 


1 


2 


1 


1 


18 


MARIAH CAREY A ' Columbia 53205* (10.96 £0/16.98) MUSIC BOX 


1 


3 


2 


2 


11 


PEARL JAM EPIC 53)36* 0 0 98 ECV)69S] VS. 


: 


4 


; 


7 


33 


JANET JACKSON A s VIRGIN 67625 (10.96/16.96) JANET. 


: 


5 


4 


6 


7 


MICHAEL BOLTON Columbia 535611)098/1698) THE ONE THING 


3 


i 


6 


5 


16 


MEAT LOAF A • mca ]0699 (10.5W15.98i BAT OUT OF HELL 11: BACK INTO HELL 


1 


7 


11 


11 


8 


BRYAN ADAMS asm 0167 (10.96/16 98) SO FAR SO GOOD 


7 


CD 


27 


- 


2 


JODECI uptown 10915/MCA 110.9815.98) DIARY OF A MAD BAND 


8 


9 


13 


16 


7 


TOM PETTY & THE HEARTBREAKERS mca io813(io.98/17 98i GREATEST HITS 


8 


10 


17 


19 


37 


AEROSMITH A ' geffen 24455 1109S/16.M) GET A GRIP 


1 


11 


9 


8 


12 


VARIOUS ARTISTS A ■ COMMON THREAD: THE SONGS OF THE EAGLES 

GIANT 24631AVARNI R BROS (10 98716 981 


3 


12 


12 


1? 


18 


GARTH BROOKS A > liberty 80857 no 96716 96) IN PIECES 


: 


13 


16 


20 


25 


TONI BRAXTON A laface 26007/ARtsiA (9.98715 981 TONI BRAXTON 


la 


14 


8 


10 


6 


*™l?u™??° THE BEAVIS & BUTT-HEAD EXPERIENCE 


5 


15 


IS 


15 


14 


REBA MCENTIRE A ' mca 10906 00.98715 98) GREATEST HITS VOLUME TWO 


5 


16 


14 


18 


10 


10,000 MANIACS • elextra 61569 uoos/i 5.98) MTV UNPLUGGED 


13 


17 


22 


28 


23 


SMASHING PUMPKINSA virgin 88267 (g.96715.96) SIAMESE DREAM 


10 


11 


26 


14 


4 


ICE CUBE prjortiy 53876* (10.98716 981 LETHAL INJECTION 


5 


11 


21 


25 


15 


NIRVANAA OGC24607*/GEFFEN (10.98/16.98) IN UTERO 


1 


20 


5 


4 


9 


FRANK SINATRA A ' Capitol 8961) 01.98/) 7.96) DUETS 


2 


21 


25 


27 


27 


THE CRANBERRIES A EVERYBODY ELSE IS DOING IT, SO WHY CAN'T WE? 

ISLAND 514 156/PIG 1 10 9ft E071S ISiliH 


18 


22 


10 


9 


21 


BILLY JOEL A C.OI LMBIA 53003 (10 98 £0/16 96) RIVER OF DREAMS 


1 


23 


30 


31 


54 


STONE TEMPLE PILOTS A ' ailaniic 824|8/ag 19 98/15.98) EE CORE 


3 


24 


24 


22 


59 


SOUNDTRACK A arisia ismw* iio98/|596> Tl ir HODTGi l/'.R: 


1 


25 


31 


35 


12 


SALT-N-PEPA • NEXT PLATEAUaONDON828392*/PLG 00.98/15.98) VERY NECESSARY 


25 


26 


23 


21 


65 


Attfll, liml^fwis 981 A L0T AB0UT L ' VIN ' lAND A UT1LE ' B0UT L0VEI 


13 


27 


20 


17 


6 


GUNS N' ROSES GEFFEN 246)7*1)0.98/16 98) THE SPAGHETTI INCIDENT? 


4 


(28) 


37 


38 


6 


ACE OF BASE ARISTA 16740(9.98/15.98) THE SIGN 


28 


29 


34 


39 


107 


PEARL JAM A * EPIC 47657 (10.98 ECV16 96: QTJ TEN 


2 


30 


3? 


30 


26 


BLIND MELON A » Capitol %585 (9 .98/13 98) (Jg BLIND MELON 


3 


31 


28 


26 


28 


Ifll IMrtTDAPIf A 7 cEui*- cai iMti'DA* c -ncjir on- 1 1 f\ o,b civic obi ^ 1 FFPI IN ^FATTI F 
OUUPIL71 nnLn A t^l*. .'JUr*Ll HAA ;X5> T>**r t^H> 1 IU >e tUi lo Wi OLLtrLLvTO ■ 1^41 OLn 1 1 Ll 


: 


2? 


43 


42 


8 


R. KELLY 1IVE 41527 (10.98/15.98) 12 PLAY 


23 


33 


41 


47 


38 


GIN BLOSSOMS • aim 54039 (9.98/13 98) EE NEW MISERABLE EXPERIENCE 


32 


(H) 


47 


44 


11 


EAZY-E A ruthless 5S03*/RELATn/ir< (7 9601 981 IT'S ON (DR. DRE 187UM1 KILLA 


5 


(D 


48 


60 


18 


THE BREEDERS 4A061S08/aEKTRAI7.9S/11.98l 1 AST SPl ASH 


35 


3G 


39 


36 


14 


GEORGE STRAIT A mca 10907 no 96.15 961 EASY COME, EASY GO 


5 


37 


?9 


29 


32 


ROD STEWART A ' Warner BROS. 45269 (io.9a.T6.9Bi UNPLUGGED. . AND SEATED 


2 


00 


51 


58 


24 


CYPRESSHILLA RUFFH0USE53931'/C0LUMBIAI10.98EQ/15981 BLACK SUNDAY 


1 
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Billboard BEST-SELLING RECORDS OF 1993 



COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE AND RACK SALES RE- 
PORTS COLLECTED, COMPILED. AND 
PROVIDED BY 



SoundScan 
lllllll 



Million-Selling Albums 

TITLE — Artist — Label/Distributing Label Units Sold 

THE BODYGUARD —Soundtrack — Aristo 5,500,000 

JANET — Janet Jackson— Virgin 4,300.000 

VS.— Pearl Jom— Epic 3,800,000 

BREATHLESS Kenny G -Arista 3,800.000 

MUSIC BOX— Manah Carey— Columbia 3,300,000 

THE CHRONIC— Dr. Dre— Death Row/lnlerscope/Priority 2,900,000 

UNPLUGGED— Eric Clapton-Ouck/Repr.se/Warner Bros. 2,900,000 

IN PIECES— Garth Brooks— Liberty 2,800,000 

CORE— Stone Temple Pilots— Atlantic/AG 2,700.000 

BAT OUT OF HELL II: BACK INTO HELL — Meat Loaf — MCA 2,600,000 

RIVER OF DREAMS— Billy Joel— Columbia 2,600,000 

POCKET FULL OF KRYPTON ITE — Spin Doctors— Epic 2,500,000 

GET A GRIP — Aerosmith — Geffen 2,500,000 

DOGGY STYLE — Snoop Doggy Dogg— Death Row/lnterscope/AG 2,400,000 

TEN — Pearl Jam— Epic 2,300,000 

SLEEPLESS IN SEATTLE — Sou ndtrock— Epic Soundlrox/Epic 2,300,000 

UNPLUGGED ... AND SEATED — Rod Stewart— Worner Bros 2,200,000 

ITS ABOUT TIME— SWV— RCA 2, 1 00,000 

SOME GAVE ALL— Billy Roy Cyrus— Mercury 1 ,900,000 

A LOT ABOUT LIVIN' (AND A UTTLE 'BOUT LOVE) — Alan Jackson— Arista 1 ,900,000 

TEN SUMMONER'S TALES— Sling— ASM 1 ,900,000 

ZOOROPA-U2-lslond/PLG 1,800,000 

DUETS — Frank Sinatra— Copitol 1 ,800,000 

LOVE DELUXE — Sade — Epic 1,700,000 

TONI BRAXTON— Toni Braxton— loFoce/Aristo 1 ,700,000 

BLACK SUNDAY— Cypress Hill— Ruffhouse/Columbio 1 , 700,000 

BLIND MELON — Blind Melon— Copilol 1 ,700,000 

COMMON THREAD: THE SONGS OF THE EAGLES— Various Artists— Giant 1 ,600,000 

IN UTERO — Nirvana — DGC/Geffen 1 ,500,000 

IT'S YOUR CALL— Reba McEntire — MCA 1 ,500,000 

ARE YOU GONNA GO MY WAY?-Lenny Kravitz-Virgin 1 ,500,000 

THE ONE THING — Michoel Bolton— Columbia 1 ,500.000 

LOSE CONTROL— Silk— Keia/Eleldra 1 .500,000 

GRAVE DANCERS UNION-Soul Asylum— Columbia 1 .500,000 

ALADDIN — Soundtrack — Walt Disney 1,500,000 

IF I EVER FALL IN LOVE — Shai — Gasoline Alley/VMCA 1 ,400,000 

GREATEST HITS VOLUME TWO-Rebo McEntire-MCA 1 ,400,000 

THE CHASE— Garth Brooks-Liberty 1 ,300,000 

HARD WORKIN' MAN— Brooks & Dunn— Arista 1 ,300,000 

BACK TO BROADWAY — Barbra Streisand— Columbia 1 ,300,000 

SIAMESE DREAM— Smashing Pumpkins— Virgin 1 ,300,000 

DANGEROUS— Michoel Jockson— Epic 1,300,000 

1 2 INCHES OF SNOW — Snow — EastWest/AG 1 ,300,000 

PURE COUNTRY (SOUNDTRACK) — George Slrait-MCA 1 ,300,000 

JONSECADA Jon Secodo - SBK/ERG 1,300,000 

SO FAR SO GOOD— Bryan Adorns— A&M 1 ,200,000 
3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF ... —Arrested Development— Chrysolis/ERG 1 ,200,000 

METALLICA— Metollico— Elektro 1 ,200.000 

BIGGER, BETTER, FASTER, MORE! -4 Non Blondes— Interscope/AG 1 ,200,000 

DURAN DURAN— Duron Duron— Capitol 1 ,200.000 

EVERYBODY ELSE IS DOING IT, SO WHY CANT WE?-The Cranberries— Island/PLG 1 , 1 00,000 

I STILL BELIEVE IN YOU-Vince Gill— MCA 1,100,000 

AUTOMATIC FOR THE PEOPLE— R E M — Warner Bros. 1 ,000.000 

TIMELESS (THE CLASSICS) — Michoel Bolton — Columbia 1,000.000 

LIFE'S A DANCE John Michael Montgomery— Atlontic/AG 1,000,000 

1 9 NAUGHTY III— Naughty By Nature— Tommy Boy 1 ,000,000 

DIRT — Alice In Chains— Columbia 1 ,000,000 

THIS TIME Dwight Yookam-Reprise/Worner Bros. 1 ,000.000 

IT WONT BE THE LAST— Billy Ray Cyrus— Mercury 1 ,000,000 

BACDAFUCUP— Onyx— RAL/Choos/Columbio 1 ,000.000 

PROMISES AND LIES— UB40— Virgin 1 ,000,000 

TELL ME WHY — Wynonna — Curb/MCA 1,000,000 

THE BEAVIS & BUTT-HEAD EXPERIENCE — Beovis 8. outt-Head-Geffen 1 ,000,000 

BRAND NEW MAN— Brooks 4 Dunn-Arista 1 ,000.000 



Half-Million-Selling Singles 

TITLE— Artist— Label; Distributing Label Units Sold 

WHOOMP! (THERE IT IS)— Tag Team— Lile/Bellmork 2.800,000 

I'D DO ANYTHING FOR LOVE (BUT I WON'T DO THAT)— Meat Loaf — MCA 1 ,400,000 

I WILL ALWAYS LOVE YOU — Whitney Houston— Aristo 1 .400,000 

FREAK ME — Silk — Keia/Elektra 1 ,300,000 

INFORMER— Sno EostWest 1 ,300,000 

CANT HELP FALLING IN LOVE— UB40— Virgin 1 ,300.000 

NUTHIN' BUT A - G" THANG— Dr. Dre-Deolh Row/lnlerscopo/AG 1 ,300,000 

ALL THAT SHE WANTS — Ace Of Base— Arista 1 ,200,000 

DAZZEY DUKS— Duice— TMR/Bellmork 1 ,200,000 

GANGSTA LEAN— DRS — Copitol 1 , 1 00,000 

THAT'S THE WAY LOVE GOES — Jonet Jockson— Virgin 1 , 1 00,000 

KNOCKIN' DA BOOTS-HTown— Luke 1 , 1 00,000 

AGAIN— Janet Jockson— Virgin 1 ,000,000 

WHOOT, THERE IT IS— 95 South— Wrap/lchiban 1 ,000,000 

WEAK-SWV— RCA 1 ,000,000 

DREAMLOVER — Mariah Carey— Columbia 900,000 

DITTY — Paperboy — Next Plateau/ffrr/PLG 900,000 

SLAM— Onyx— JMJ/RAL/Choos 900,000 

LATELY— Jodeci — Uptown/MCA 900,000 

JUST KICKIN' IT — Xscape — So So Def/Columbia 900,000 

HERO— Mariah Carey— Columbia 800,000 

DRE DAY — Dr. Dre— Death Row/lnterscope/AG 800,000 

SHOOP— Salt-NPepo— Next Ploteou/London/PLG 800,000 

I'M GONNA BE (500 MILES) — The Procloimers— Chrysalis/ERG 800,000 

WHAT'S UP 4 Non Blondes— Interscope/AG 700,000 

HAVE I TOLD YOU LATELY — Rod Stewart— Worner Bros. 700,000 

HIP HOP HOORAY — Naughty By Nature— Tommy Boy 700,000 

I GET AROUND-2POC— Interscope/AG 700,000 

THREE LITTLE PIGS — Green Jelly— Zoo 700,000 

I'LL NEVER GET OVER YOU— Expose — Arista 600,000 

BOOM! SHAKE THE ROOM — Jozzy Jeff/Fresh Prince— Jive 600.000 

RUNAWAY TRAIN— Soul Asylum— Columbia 600,000 

SHOW ME LOVE — Robin S — Big Beot/Atloniic/AG 600,000 

BAD BOYS (THEME FROM "COPS")— Inner Circle— Big Beot/Allanlic/AG 600,000 

CRYIN'— Aerosmith— Geffen 600,000 

INSANE IN THE BRAIN Cypress Hill-Ruffhouse/Columbio 600,000 

DONT WALK AWAY — Jade — Gionl 600,000 

ALL FOR LOVE -Bryon Adorns/Rod Stewart/Sling— ASM 600,000 

A WHOLE NEW WORLD— Peobo Bryson/Regino Belle-Columb.o 600,000 

I'M SO INTO YOU— SWV— RCA 600,000 

IF— Janet Jackson— Virgin 600,000 

IT WAS A GOOD DAY— Ice Cube— Priority 600,000 

CAN WE TALK-Tevin Compbell-Owesl/Wotner Bros. 500,000 

ORDINARY WORLD— Duron Duron— Copitol 500,000 

ONE LAST CRY— Bnon McKnight— Mercury 500,000 

REBIRTH OF SUCK — Digoble Planets— Pendulum/Elektro 500,000 

WILL YOU BE THERE-Michoel Jockson— MJJ/Epic 500,000 

COMFORTER — Shai— Gasoline Alley/MCA 500,000 

CHECK YO SELF— Ice Cube Feotunng Dos EFX— Priority 500,000 

MR. WENDAL — Arrested Development— Chrysolis/ERG 500,000 

I GOT A MAN— Positive K-lslond/PLG 500,000 

ANOTHER SAD LOVE SONG— Toni Braxton— LoFoce/Aristo 500,000 

ALRIGHT— Kris Kross— Ruffhouse/Columbia 500,000 

HEY MR. DJ.-Zhone-Flovor Unit/Epic 500,000 

BREATHE AGAIN— Toni Braxton— LoFoce/Aristo 500,000 

RIGHT HERE/DOWNTOWN— SWV— RCA 500,000 

IF I HAD NO LOOT— Tony! Toni! Tone!— Wing/Mercury 500,000 

CAT'S IN THE CRADLE— Ugly Kid Joe— Stordog/Mercury 500,000 



SPECIAL LISTINGS RANK BEST SELLERS OF '93 

'Continued fmin (Htge 5) 

charts in time for usage by the record and radio industry during the year-end holiday period. This 
schedule will continue in 1994 so that the 1993 holiday sales included in these special charts will 
be used in Billboard's 1994 year-end charts. 

The album list contains all those albums that sold 1 million or more copies during 1993. The 
singles list contains all those singles that sold 500,000 or more units during 1993. Unit sales are 
rounded to the nearest 100,000. Conforming with standard Billboard policy, all singles and album 
configurations are counted equally — maxi-singles and multi-alhum sets are counted as individual 
units. 

For singles and albums released earlier than 1993, the sales totals do not include any sales from 
earlier years. Therefore, these tables reflect total sales to date for those records released in 1993, 
but onlv 1993 sales for earlier releases. 
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ENYAA'REFDISE287767WARNERBROS.I10W1698> SHEPHERD MOONS 


17 


169 


RE-ENTRY 


7 


SEPULTURA rwifv; a n 

ROADRUNNER 57458/FP»C (9.48 FQ/15.98] Lnftlra M ' U - 


3? 


124 


146 


153 


151 


ENIGMAA* CHARISMA B6224/VIRGIN (9.98/13 981 MCMXC A.D. 


6 


170 


118 


120 


28 


GLORIA ESTEFAN • epic 53807 (10.98 EO/15.98) Ml TIERRA 


27 


125 


13 


62 


14 


£ I 2££J£££!!!!££ — a touch of music in the night 

ATLANTIC 82S31/AG 110 W16 98I 


39 


171 


164 


150 


47 


COLLIN RAYE • epic 48983 (9.98 EU13.98) • IN THIS LIFE 


42 


120 


128 


136 


22 


KRIS KROSS • RUFFHOUSE 5727B*/COLUM8IA (10.98 £0/15.98) DA BOMB 


13 


<m> 






1 


* * * Hot Shot Debut * * * 

RALPH TRESVANT mca loaastio wis.98) IT'S GOIN' DOWN 


172 


(127J 


16S 


179 


97 


GUNS N' ROSES A' ghten 74420-110911:598, USE YOUR ILLUSION II 


1 


NEW> 


128 


177 


192 


8 


WU-TANG CLAN LOii0 6633«-/RCA(9.9a/l5v9il£NTER THE WU-TANG (36 CHAMBERS) 


41 


173 


173 


168 


55 


REBA MCENTIRE A * mca 10673 uo.9evi5.98) ITS YOUR CALL 


8 


12S 


149 


147 


21 


AARON TIPPIN • rca «,zi> (9 wis 981 CALL OF THE WILD 


53 


174 


166 


165 


55 


MARIAH CAREY A 7 Columbia wrw a .96 ewi9.98> MTV UNPLUGGED EP 


3 


130 


143 


161 


12 


SOUNDTRACK chaos 57553*/columbia(io 9a ELV169B) COOL RUNNINGS 


124 




175 


199 


196 


16 


PRINCE PAISLEY PAftK *M3r\fWARNER BROS. 112-98/17.98) THE HITS 2 


54 


131 


105 


128 


39 


THE JERKY BOYS select 61495-/AO no. wis 98) IE THE JERKY BOYS 


80 


.176 


RE E 


NTRY 


11 


^'"ijTwis^ 187 HE WROTE 


10 


132 


100 


82 


9 


™ £2. LYNN, TAMMY WYNETTE • ^ JQm 


42 


177 


131 


122 


9 


K.D. LANG EVEN COWGIRLS GET THE BLUES (SOUNDTRACK) 

• M .'.'i.iwvrfH'i'n BR05 (1096716 981 


82 


133 


163 


160 


36 


TOBY KEITH UERCURV 514421 1998CO/15 981 EE TOBY KEITH 


99 


171 


153 


156 


135 


TIME - L0VE AND TENDERNESS 


i 


(134) 


181 


182 


113 


NIRVANAA - DOC 24425-/GCFFEN (9 WI3 98) NEVERMIND 


1 


179 


142 


130 


6 


LINDA RONSTADT elektka 6is*s (ia.9ari5.9» WINTER LIGHT 


92 


135 


122 


124 


63 


R.E.M. A ' WARNER BROS. 451J8 110 W16.9B) AUTOMATIC FOR THE PEOPLE 


2 


ISO 


154 


172 


190 


VAN MORRISON A polydor 84 1970*/plg (9.9b eo/16.9B)THE BEST OF VAN MORRISON 


41 


136 


140 


133 


no 


MICHAEL JACKSON A' epic 45400* now Eo/is.96) DANGEROUS 


1 


CUD 


RE-ENTRY 


18 


BJORK DEBUT 


61 


137 


119 


107 


10 


JACKSON BROWNE eukttms:524 H09b/i6M| I'M ALIVE 


40 


(182) 


RE-ENTRY 


26 


BELLY 

5 RE,'REPRI jE ib'.STWkRUll .9 ^,'lf. 4M' 


59 


138 


126 


115 


85 


BILLY RAY CYRUS A' mercury 510635 110.98 eo/is.98) SOME GAVE ALL 


1 


183 


183 


174 


6 


SSHi ,9.98-15 9si EE THEY'RE ALL GONNA LAUGH AT YOU 


172 


139 


158 


134 


7 


HEART Capitol 99827 110.W15.98) DESIRE WALKS ON 


48 


1(4 


178 


164 


64 


LORRIE MORGAN A bna 66047 (9.98/15 981 WATCH ME 


65 


(140; 


171 


191 


3 


SHAI GASOLINE ALLEY 10945/MCA (10 98)15.96) RIGHT BACK AT CHA 


140 


185 


157 


158 


85 


JON SECADA A ' sbk 9884iERG (9 9ai5 981 EE JON SECADA 


15 


141 


.si 


139 


193 


GARTH BROOKS A ' uberty 90897 (9 98/13 .981 GARTH BROOKS 


13 


186 


1% 


19; 


44 


DURAN DURAN A capitoe 98876 19.w13.98i DURAN DURAN 


7 


(142; 


195 




5 


CRACKER virgin 39012 (9 98/13 98> EE KEROSENE HAT 


142 


(.40' , 


NEWlV 


1 


HADDAWAY arista 18743 19 W15 981 IE HADDAWAY 


187 


188 


54 


37 


8 


1?m"°.v ac^llti) AARON NEVILLE'S SOULFUL CHRISTMAS 


36 


(143 


RE-ENTRY 


51 


SHAI A ir 1 rwCR pS| 1 IM 1 Awe 

GA'>OLINE ALLEY tfffGVMU RJ 9VU 981 iHmi™*iii*#ifc 


6 


SB 


RE-ENTRY 


7 


um^bSS? noL> 9B> SOMETHING UP MY SLEEVE 


121 


(144 


198 




37 


ONYX A RAUCHAOS SJJ02.COLUVBIA (9.98 ELV15.9B) BACDAFUCUP 


17 


145 


168 


195 


42 


BIG HEAD TODD & THE MONSTERS ,. WFrri Y 

GlANT.'Rf PRISf ?448f»"WARNER BROS |9 98'15 98) Ijg oloILK oWttlLT 


118 


190 


RE-ENTRY 


64 


JACKYL • JACKYL 


76 


146 


145 


138 


21 


SAWYER BROWN curb ;/6zs :u »t, mi OUTSKIRTS OF TOWN 


81 


191 


121 | 118 


39 


YANNI • PRIVATE MUSIC 82106 (10.98/15.98) IN MY TIME 


24 


147 


139 


144 


121 


GARTH BROOKS A • liberty 9smo (10.98/15.98) ROPIN' THE WIND 


1 


® 


RE-ENTRY 


86 


tN VULi Ui FUNKY DIVA*; 


8 


141 


162 


177 


7 


QUEEN LATIFAH motown6370(9.wi3.98) BLACK REIGN 


95 


(193) 


RE-ENTRY 


36 


INTRO • ™* 

ATLANTIC B2463rAG (9 9R/I S 9fi'> 1^ 


65 


a® 


RE-EHTRY 


3 


!^.-GS«nDw.5.98, WHMS THE 411? REMIX ALBUM 


149 


194 


182 


169 


18 


THE REN & STIMPY SHOW sow wdnderjIpic 5740Q/EPtc (9.98 eo,13.98) YOU EEDIOT! 


156 


150 


90 


88 


21 


JAMES TAYLOR A COLUMBIA 47056 C18.98EQ/22 9BI LIVE 


20 


195 


175 


!84 


58 


SOUNDTRACK • morgan CRtER 20015 no.98/15 98) THE LAST OF THE MOHICANS 


42 


196 


161 


167 


9 


KATE BUSH coiumbia 53737 no 98 EQ1698) THE RED SHOES 


28 


051) 




8 


CANDLEBOX TANni FROX 

MAVERICKz-Si»t -IWl i-VVAHNtft BROS. (7 90/11.96) gg 


150 


REE 


NIRY 


® 


RE-ENTRY 


12 


EN VOGUE Rl imaway 1 nVF 

tASTWST 92296>'AG (8 98/12.98) nuiihiWT L<jwr_ 


ii 


152 


124 


132 


6 


V *™ U *Z™MK m .* f a,*M, M0RE F0R SLEEPLESS NIGHTS 


124 


198 


185 | 180 


117 


ALAN JACKSON A 2 arista seal 19.98,13.98) DON'T ROCK THET JUKfROX 


17 


153 


172 


170 


23 


DOUG SUPERNAW SNA 881 33- <9 wis 98) EE RED AND RIO GRANDE 


150 


(19?.; 


RE-ENTRY 


22 


™Kl0^i?9li5 9«> MTV PARTY TO GO VOLUME 4 


35 


154 


158 




2 


BOYZ II MEN COOLEYHIGHHARMONY (INTERNATIONAL EDITION) 

POLYGRAM LATINO 30231/PLG >9 WIS. 98) 


154 


(S3 


RE. ENTRY 


4 


AMERICAN 45286AVARNER BROS (7.98/11.981 THRALL-DEMONSWEATLIVE 


76 



TOP ALBUMS A Z (LISTED BY ARTISTS) 



AU» 156 
Ace Of Base 28 
Bryan Adams 7 
AertK/Tiftfi 10 
Alabama 1 1 1 
Alia In Chains 96 
Bacyiace 61 
Barney 51 

Beavis & Butl-Head 14 
Batty 182 

Big Head Todd & The Monsters 145 
Bjork 181 
Chnt Black 69 
Mary J. Blip- 149 
Blind Melon 30 
•;ii/-y HiiitM'.'. IS4 
Michael Bolton 5, 1 78 
Boyz II Men 72. 154. 157 
Tom Braxton 13 
The Breeder* 35 
Brooks 4Dum. 57.105 
Garth Brooks 12. 97. 141, 147, 155 
Jactaon Brown* 1 37 



Kate Bush 196 

levin Campbell 4 1 

Candtc box 151 

Marian Carey 2. 1 74 

Mary-Cnapin Carpenter 1 1 

Mark Cnesnutt 70 

Eric C-apton 88 

Phil Collins 44 

Color Me Badd 85 

Confederate Railroad 87 

Harry Connie*, Jr. 100 

Counting Crows 116 

Cracker 142 

The Cranbemes 21 

M^haeJ Crawford 125 

Cypress Hid 38 

Billy Ray Cyru» 81.138 

Danzig 200 

DasEFX 98 

Def Leopard 58 

Ne.1 Diamond 160 

JoeOifT* 94 

Celine Dion 43 

Domino 80 

Dr. Dre 50 



Eazy-E 34 
En Vogue 192, 197 
ErMgrna 124 
Enya 123 

GWria Eslefan 163,170 

Melissa Etherldge 109 

Kenny Q 40 

VinceGiU 64.121 

Gin Blossoms 33 

Guns N' Roses 27. 127, 164 

HaddoTway 187 

Heart 139 

Jimi Hendrnr 120 
Ice Cube 18 
Inner Circle 119 
Intro 193 
Janet Jackson 4 
Michael Jackson 136 
AJan Jackson 26. 165, 198 
Jackyl 190 

ja»y Jen & Fresh Prince 1 1 8 



The Jerky Boys [31 
Jodeci 8 
Billy Joel 22 
Eton John 46 
George Jones 162 

Toby Keith 133 
R Keny 3? 
Sammy Kershaw 102 
Lenny Kravitz 73 
Kris Kross 126 

k.d lang 177 

Tracy Lawrence 166 

The Lemon heads 99 

Little Texas 74 

Retia Mr Entire 15. 173 

MC Ren 117 

Meat Loaf 6 

John Mellencamp 89 

Metallic* 48. 106 

Bette Midler 158 

John Michael Montgomery 

Lome Morgan 184 

Van Morrison 1 80 



Onyt 144 

ORIGINAL LONDON CAST 

Phantom Of The Opera 

H'gnligMs 115 
Dolly Ration, Loretta Lynn, Tamrny 
Wynette 132 
Pearl Jam 3.29 
Pet Shop Boys 159 
Tom Petty & The Heart&reakefs 9 
Primus 167 
Prince 168,175 



REM, 135 

Rage Against The Machine 90 

Collin Raye 171 

The Ren & Stimpy Show 1 94 

Linda Ronstadt 179 

Rush 86 

Sade 112 

Sart N-Pepa 25 

Adam Sandler 183 

Sawyer Brown 146 

Jon Secada 185 



Sepuhura 1 69 
Shai 140. 143 
Shaqurile O'Neal 42 
Frank Sinatra 20 
Smashing Pumpkins 17 
Snoop Doggy Dogg 1 
Souf Asylum 62 
SOUNDTRACK 

Aladdin 79 

The Bodyguard 24 

Cool Runnings 130 

Free Willy 84 

Judgment Ntght 104 

The Last Of The Mohicans 1 95 

Sister Ad 2 Back In The Habit 83 

Sleepless In Seattle 31 

The Three Musketeers 101 

Wayne's World 2 78 
Spce I 176 
Sptn Doctors 92 
Rod Stewart 37 
Sling 93 
DougSlone 103 
Stone Temple Pilots 23 
George Ml 36,75 



Barbra Streisand 95 
DougSupemaw 153 
SWV 47 
Tag Team 56 
James Taylor 150 
10.000 Maniacs 16 
Aaron Tipptn 129 
Tony! Toni! Tone! 66 
Too Short 52 
Tool 67 

Ralph Tresvant 172 
A Tribe Called Quest 49 
Tanya Tucker 1 10 
U2 54 
UB40 65 
US3 108 
VARIOUS ARTISTS 

Common Thread: The Songs Ot The 

Eagles 11 

More Songs For Sleepless 
Nights 152 

MTV Party To Go Vokjme 3 161 
MTV Party To Go Volume 4 199 
^Alternative 114 
Stone Free: A Tribute To Jimi 



Hendrl* 53 
Gay Walker 60 
White Z<>md«e 45 
Wu-Tang Clan 128 
Wynonna 63 

•WeinJ Al* Yankow: 71 
Yanni 191 
Trtshe Yearwood 59 
Dwight Yoakam 55 

Zappg, Roger 107 



74 
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JUDGE DENIES PUBLISHER'S ROYALTY CLAIM ON RED, RED ROBIN' 

(Continued from page S) 



fere on the presumption that any per- 
formance of "Red Robin" continued 
to fall under the terms of the termi- 
nated agreement. 

The plaintiffs argued that to be 
deemed a "derivative work," a cover 
version of the original song must con- 
tain novel, original, and creative addi- 
tions that are capable of their own 
copyright protection. 

Bourne was unable to sustain its 
position, Judge Richard Owen held in 
an 11-page decision. He ruled that 
"there must be such things as unusu- 
al vocal treatment, additional lyrics 
of consequence, unusual altered har- 
monies, novel sequential uses of 
themes — something of substance 
added marking the piece to some ex- 
tent a new work with the old song 



er budgets because it's Sony, and 
they'll promote it. It's something 
we'll give a shot to in all the stores." 

Larry Cohen, music buyer for the 
upscale Borders Books chain, based 
in Ann Arbor, Mich, expects Infinity 
Digital to benefit from the cachet of 
the Sony name, despite Sony Classi- 
cal^ efforts to publicly distance itself 
from it. 

"Sony has so many things going 
for them as far as distribution, and 
they have a way of getting good posi- 
tioning," says Cohen. 

But retailers caution that the su- 
per-budget classical market is glut- 



sound like a Beatles' record, because 
at that point in time, they didn't even 
sound like the Beatles. They were 
raw, amphetamine- and beer-driven. 
They were an early version of a punk 
band. What they lacked in technique 
they made up for in enthusiasm and 
tremendous energy. So don't get a 
bunch of studio guys and go in and try 
to do "Beatlemania." Get some young 
guys who play with a lot of energy 
and go for the spirit of the thing'." 
Was calls the line-up a "dream 



Arizona Vid Group 
Sues Artec For 
Breach Of Contract 

Video Alliance, a 739-store buy- 
ing group based in Scottsdale, 
Ariz., has filed a $2 million breach- 
of-contract lawsuit against de- 
funct Artec Distributing. Al- 
though it isn't a defendant, Major 
Video Concepts is the target of 
the court action, filed in Chicago. 

Artec became Video Alliance's 
exclusive distributor via an agree- 
ment signed May 26, 1993. Major, 
which took over Artec's opera- 
tions in mid-November, is said to 
have ignored Alliance by selling 
directly to its members, such as Il- 
linois-based Video Venture. 

The suit alleges that Major, us- 
ing a confidential membership 
list, advised stores that Artec 
would not be delivering past, pre- 
sent, or future orders, causing the 
buying group "substantial da- 
mages." SETH GOLDSTEIN 



embedded in it, but from which the 
new has developed/' 

Owen noted that Bourne's chief 
contention — that the piano-and-voice 
version of "Red Robin" that the Ir- 
ving Berlin company made from 
Woods' lead sheet is a "derivative 
work," since "all Woods supplied it 
was the melody line and the 
words" — "is contrary to the ways of 
the trade." Owen didn't buy Bourne's 
argument that the Irving Berlin com- 
pany provided harmonies under the 
melody, noting that Woods' name is 
"not only on the piano-vocal score as 
its sole creator, but he doubtless 
played the song for Berlin when he 
brought it into the firm, and he cer- 
tainly had to have checked and ap- 
proved what Bourne put out on the 



ted with product 

"Right now, there's really a glut of 
it," says Tully. 'There was a glut a 
year ago." 

Furthermore, some retailers worry 
that the profusion of budget and su- 
per-budget product reinforces the 
perception that full-priced titles are 
too expensive. 

"It concerns me that people will 
see all these lines and say, 'Why 
should I spend anywhere from $8 to 
$15 for these recordings when I can 
get the "Jupiter" Symphony for $5 or 
less?' " says Bill Close, classical buy- 
er at 35-store, Detroit-based Harmo- 



band. The only person I knew before 
recording was Mike [Mills]," he says. 
"But they are all musicians that I ad- 
mired and whose records I listen to." 

The fact that the band members 
had never played together before 
gave the recordings a fresh energy, 
he adds. And, all the players have 
roots in the alternative scene, so they 
were compatible. 

Much like the Beatles' own early 
recording sessions, "Backbeat" was 
recorded live and quickly with mini- 
mal overdubs and production trick- 
ery. In fact, Was nixed the final 
mixes in favor of the rough takes for 
the album. 

"We cut 15 tracks in three days," 
Was says. "There was not a lot of at- 
tention paid to detail. We were going 
more for the feeling and the energy 
and to capture the moment 

"You can hear it on the record," 
Was says. "Everyone really got off 
on it We did everything in one or two 
takes once everybody got the vibe." 

"Money," the lead track from the 
album, will initially go to modern 
rock and college radio stations in 
New York and L.A. on Feb. 18, with 
other markets to follow. Virgin also 
has tentative plans to work the track 
at top 40. 

Cynthia Bryce, Virgin's VP of spe- 
cial projects, says the album has the 
potential to appeal to both formats. 

Modern rock XTRA (91X) San Die- 
go PD/MD Mike Halloran has yet to 
hear the soundtrack but is enthused 
about the idea of a crop of alternative 
rockers playing the Beatles' early 
repertoire. 

"We will definitely be open to play- 
ing it on a track-by-track basis," he 
says. "We play the Beatles anyway, 
and the early stuff was punk rock. 
They were punk, before punk was 



market for the public to buy his song 
. . . Accordingly, the very first piano 
and voice version that was sold could 
not possibly be a 'musical arrange- 
ment' making it a 'derivative work' of 
the lead sheet" 

Owen also rejected a Bourne claim 
that its 1981 piano-and-voice version, 
published by music print giant Hal 
Leonard Publishing, was a "deriva- 
tive work"; Owen declared that while 
it has a "bass line modestly tailored 
to fall better on the ears of the time 
. . . this, however, in no way qualifies 
it for 'derivative' status." 

In conclusion, Owen ruled that 
there is "no showing that ASCAP 
performance royalties so far during 
the 19-year extension are for pre-ter- 
minational Bourne-authorized deriva- 



ny House, which stocks classical in 
all its stores and has two classical- 
only outlets. 

While these retailers say the real 
victims of Sony's move are the com- 
peting budget suppliers, executives 
at Laserlight and Naxos downplay 
the potential impact of Infinity Digi- 
tal. 

Doug King, president of Cherry 
Hill, NX-based Naxos of America, 
says, "I think [Infinity Digital] will 
expand the market The market has a 
tremendous amount of room for 
growth." 

Mike Kelly, marketing manager at 



punk. They wore leather jackets and 
had their hair greased back." 

Indeed, Was says there is some 
similarity between the raw energy of 
the early Beatles and some of today's 
cutting-edge artists: "Sonic Youth 
wouldn't be playing what they play if 
there was no 'Good Golly Miss Molly.' 
It has the same DNA code. It was 
very' natural for these guys to play." 

Virgin is attempting to assemble 
the band for a videoclip for "Money" 
and a possible live performance in 
Hamburg, Bryce adds. "We're not 
sure we can get it together, because 
of the logistics of getting the differ- 
ent guys together who are on tour 
and in the studio with their regular 
bands, but we're hoping to pull it 
off." 

Other tracks on the album include 
"Long Tall Sally," "Bad Boy," "Twist 
And Shout," "Please Mr. Postman," 
"C'Mon Everybody," "Rock'n'Roll 
Music," "Slow Down," "Road Run- 
ner," "Carol," "Good Golly Miss Mol- 
ly," and "20 Flight Rock." 

In addition to the rock'n'roll sound- 
track, a second "Backbeat" album 
featuring original score music is set 
for a tentative April 5 release on Blue 
Note/Virgin. Says Bryce, "We will 
be working closely with our sister la- 
bel, Blue Note. Since Virgin is not a 
jazz label, we felt Blue Note would do 
a good job on this." 

Was says the score reflects the 
other mood of the film. "On one hand, 
we wanted to have the rock'n'roll 
thing, but on the other hand, we 
wanted the early '60s bebop sound to 
reflect the beatnik art scene." 

Featured players on the score al- 
bum include Was on bass, Terence 
B lan chard on trumpet, Eric Reed on 
piano, and Jimmie Wood on harmoni- 
ca. 



tive works. Nor are the Hal Leonard- 
printed scores 'derivative works,' let 
alone based on pre-termination 'deriv- 
ative works.' " 

Owen ordered ASCAP to pay its 
"accumulated performance royalties 
to the plaintiffs . . . and Bourne is to 
remit ... all income that it has re- 
ceived from any post-termination sale 
of printed scores by Hal Leonard." 

During the trial, the plaintiffs 
brought in record producer/compos- 
er Tom Shepard as an expert witness 
to judge the originality in the ar- 
rangements of a number of record- 
ings of the work. He found little to 
support Bourne's claim of derivative 
works. 

"Turning to the renditions of the 
arrangements offered in evidence by 



Santa Monica-based Delta Music Inc., 
Laserlight's parent, says, "I don't 
think it'll impact us, because in terms 
of Laserlight and the classical end of 
it, we have a good reputation in terms 
of what we offer for the price." 

Indeed, observers note that the re- 
cent entrance of EMI/Angel's En- 
core label into the budget arena did 
not significantly alter the playing 
field, supporting King's point that 
the market can still sustain growth. 



GRAMMY NOMINATIONS 

(Continued from page 8) 

the best female R&B vocal and best 
R&B song categories, for "That's 
The Way Love Goes." 

Also noteworthy is Aaron Neville's 
inclusion in the best male country vo- 
cal category for the song "The Grand 
Tour," which reached No. 38 on Bill- 
board's Hot Country Singles & 
Tracks chart. Other artists nominat- 
ed in that category are Garth Brooks, 
Alan Jackson, George Jones, and 
Dwight Yoakam. Vince Gill, winner 
of two Grammys last year, is nomi- 
nated only in the best country vocal 
collaboration category for "The 
Heart Won't Lie," with Reba McEn- 
tire. 

In another interesting twist, the se- 
lection committee opted to combine 
the best female rock vocal and best 
male rock vocal nominees into one 
category this year, the best rock solo 
vocal. However, no women are nomi- 
nated in the category , making it a de 
facto best male rock vocal award. 

Only recordings released between 
Oct 1, 1992, and Sept 30, 1993, are el- 
igible for nomination. The 36th annu- 
al Grammy Awards ceremony will be 
telecast live March 1 from Radio City 
Music Hall in New York. (A list of 
nominees appears on pages 66-67.) 



Bourne as derivative works, the 
court found that all failed the neces- 
sary tests, with one possible excep- 
tion," says Alvin Deutsch of the New 
York law firm of Deutsch Klagsbrun 
& Blasband, whose David Blasband 
and Fred Greenman represented the 
fourplaintiff members of the Woods 
family, who now are in business as 
Callicoon Music. "As to the exception 
[a recording of the song by Fred War- 
ing], which the court found might 'ar- 
guably' be called 'derivative,' Bourne 
had failed to carry the burden of 
proving any logging of that arrange- 
ment by ASCAP." 

'REALLY DIFFICULT PROBLEM' 

It is this failure of the process of 
monitoring performances that is 
raised by music industry attorney 
and former BMI president Ed 
Cramer. "I agree with the results, 
but I don't quite understand how [the 
judge] got there. The decision avoid- 
ed coming to grips with the really dif- 
ficult problem. At the present time, 
the performing rights organizations 
are not able to distinguish among 
various recordings by the same art- 
ist For example, there are about six 
recordings by Frank Sinatra of 'I've 
Got The World On A String.' Which 
are pre-termination and which are 
post-termination for purposes of de- 
termining whether derivative rights 
apply?" 

Robert Osterberg of the New York 
law firm of Abeles Clark Osterberg 
and Prager, representing Bourne, 
says that Bourne is likely to appeal 
the case. "The court's opinion," he 
says, "refers to the Supreme Court's 
decision in Mills vs. Snyder, but fails 
to follow the Supreme Court's inter- 
pretation of the derivative-work ex- 
ception. Under Mills, if the song was 
licensed for use in a derivative work 
prepared before termination, it mat- 
ters not whether the version of the 
song used in the derivative work is it- 
self a derivative work. Such a use is 
within the exception, and the royal- 
ties continue to go to the original pub- 
lisher after termination." 

Osterberg also says that Owen 
failed to address other issues about 
the operation of the derivative works 
exception that the U.S. Supreme 
Court itself did not address. "For ex- 
ample, when a pre-termination [re- 
cording] is licensed for use in a movie 
first made after termination, does the 
original publisher or the author's suc- 
cessors have the right to license the 
use and be paid royalties? When a ra- 
dio station plays a pre-termination 
[recording] after termination, does 
the original publisher or the author's 
successors have the right to receive 
the publisher's share of performance 
royalties? Bourne expects those 
questions to be answered by the ap- 
pellate court." 
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ALTERNATIVE SUPERGROUP GETS BACK 
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1093 HEATSEEKERS IMPACT ARTISTS 

(Continued from page 1) 



Following is a chronological listing of the Heatseekers Impact artists 
in 1993. 



Artists can be launched from the 
chart and given Heatseekers Impact 
status without hitting the No. 1 mark 
on the Heatseekers chart. 

In 1993, 15 of the 50 Heatseekers 
Impact artists reached No. 1 on the 
Heatseekers chart. On the flip side, 9 
of the 24 acts that reached No. 1 on 
Heatseakers didn't make it to the up- 
per echelons of the popular-format al- 
bum charts to qualify as Impact art- 
ists. 

Wherehouse new release buyer 
Bob Bell says that the large number 
of new artists breaking through in 
1993 was due to many labels working 
albums longer. 

"I've been noticing more and more 
that labels are really sticking with a 
project for a long time," Bell adds. 
"When I look at the charts and see 
the former Heatseekers artists, I no- 
tice that many of them took a long 
time to break. It's great that labels 
really will stick with a record they be- 
lieve in." 

Bell says the Heatseekers chart is 
a useful tool for a retailer. "In gener- 
al, we don't look at sales charts be- 
cause [the information] usually 
comes from us in the first place," he 
says. "But we do look at Heatseekers 
to see if we may have overlooked 
something and not given it the shot it 
deserves." 

Val Azzoli, executive VP/GM of At- 
lantic Records, says long-term artist 
development was indeed the reason 
for the Atlantic Group's tally of 13 
Heatseekers Impact artists in 1993. 

"We've really made a concerted ef- 
fort this year to break new acts and 
stick with an act more than ever be- 
fore," says Azzoli. "For us to be the 
'new' Atlantic, we have to do that. If 



KYUSS LANDS ON ITS FEET 

(Continued from page I) 

The ftilm Desert Calif-based hard 
rock group, which had developed a 
buzz with its full-fathom, bass-heavy 
sound, had finished a spring tour of 
Australia opening for Metallica. It 
had completed its fourth album, "Sky 
Valley," and was anticipating its Jan- 
uary release. It was about to move 
from its record company's subsidiary 
imprint to the main label. 

And then the bottom fell out On 
Nov. 11, Kyuss' label, Chameleon Re- 
cords, abruptly shut its doors (Bill- 
board, Nov. 27). 

"It was a pretty big shock," says 
Kyuss guitarist Josh Homme. "I 
kinda think that I knew it was going 
to happen someday, but that we 
could he the [label's] savior band . . . 
The morning before [the closure], I'd 
had great conversations with people 
at the label." 

But Kyuss' questions about its fu- 
ture and the fate of its album were 
short-lived: Elektra Records, Chame- 
leon's former joint-venture partner, 
has decided to pick up the band, and 
tentatively plans a March release for 
"Sky Valley." 

"It's an open horizon, and nothing 
sounds closed in," explains Masters 
Of Reality singer-guitarist Chris 
Goss, who produced "Sky Valley" 
and its 1992 Dali/Mute predecessor 
"Blues For The Red Sun." "[Lead 
singer] John [Garcia] said it best — 
'Black Sabbath was heavy, but it 
sounded indoors. Kyuss sounds like 
it's outdoors.' " 

Kyuss got its start in 1988 in Fklm 
Desert, the community just east of 
the resort town of Palm Springs. "It 
was just like a high school band, just 



you believe in an act enough to sign 
them, you have to stay with the pro- 
ject for a while. Many of [the Heat- 
seekers Impact artists] we've been 
working for a while, and still are." 

A variety of methods were used to 
launch Atlantic acts this year. Stone 
Temple Pilots hit the road immediate- 
ly; country acts John Michael Mont- 
gomery and Confederate Railroad 
concentrated on radio, then video, as 
did rap acts Intro and Inner Circle; 
and the Lemonheads benefited from 
touring and press focused on lead 
singer/pin-up Evan Dando. 

"For 4 Non Blondes, [Interscope] 
really stuck with ["What's Up"] and 
never let go of it," adds Azzoli. "Clan- 
nad was all marketing, with an em- 
phasis on television advertising. Pri- 
mus got no radio support but toured 
heavily. We're proud, because with 
each one there wasn't one main com- 
ponent It started with an emphasis 
on touring or radio, then we used oth- 
er methods." 

David Bither, senior VP/GM of 
Elektra, says that the label's four 
Heatseeker Impact artists were a re- 
flection of the reorganization of its 
marketing department and its focus on 
establishing the label further as an art- 
ist development company. 

"We definitely reoriented our 
thinking toward the new realities of 
the marketplace, and increased our 
marketing staff at the end of 1992," 
says Bither. 

Again, sticking with a record or an 
act was the key to Elektra's success. 
"Silk didn't really break until the sec- 
ond single, and after they did a lot of 
radio visits and road work," says 
Bither. "With Brand Nubian, I think 
all the work that went into the first 



playing around the desert, joking 
around," Homme says. 

The group honed its chops at "gen- 
erator parties," remote beer busts 
held in the middle of the desert. 
Homme says that playing in the de- 
sert "was the shaping factor. There's 
no clubs here, so you can only play 
for free. If people don't like you, 
they'll tell you. You can't suck." 

Originally known as Katzenjam- 
mer, the band changed its name to 
Sons Of Kyuss (after a character in 
the game Dungeons & Dragons); un- 
der that moniker, the group recorded 
an album that was released in 1989, 
when most of the group's members 
were still in their mid-teens, on their 
own Black Highway Music label. 

"We made 500 copies," Homme 
says. "I still have about 150 of them 
in the house here." 

In 1990, the quartet began playing 
the rock club circuit in Hollywood. "It 
was weird because there were still a 
lot of hair bands around," Homme 
says. "Actually, a lot of people hated 
us ... I think we got into fights like 
13 or 14 straight shows." 

"Whenever they'd play, fights 
would break out," says Goss, who be- 
came interested in the band after his 
wife Cynthia, who then worked at 
BMI, brought home a demo. "I think 
it was the low end that did it" 

BOTTOM-HEAVY SOUND 

Kyuss' bottom-heavy sound — cre- 
ated in large measure by Homme, 
who in live performance runs his axe 
through guitar and bass cabinets si- 
multaneously — occupied unexplored 
terrain somewhere between conven- 



SUk, "Low Control" (Keia/Elcktr.0 
Portrait. "Portrait" (Capitol) 
Jade, ".lade To The Max" (Giant/ Reprise) 
Soul Asylum, "Grave Dancers Union" (Co- 
lumbia) 

Stone Temple Pilots, "Core" (AUantic) 
Dream Theater, "Images & Words" 
I East West) 

Lemon heart*, "It's A Shame About Ray" 
(AUantic) 

SWV. "Iffi About Time" (RCA) 

John Michael Montgomery, "Life's A 
Dance" (Atlantic) 

Brand Nubian. "One For All" (Elektra) 

Phish, 'Rift" (Elektra) 

Confederate Railroad, "Confederate Rail- 
road" (Atlantic) 

l>enis l^eary, "No Cure For Cancer" (A&M) 

Jackyl, "Jackyl" (Geffen) 

Joey Lawrence, "Joey Lawrence" (Impact/ 
MCAl 

("lannad. "Anam" (Atlantic) 
Belly, "Star" (Sire/ Reprise) 
Green Jelly. "Cereal Killer Soundtrack" 
(Zoo) 

Ant Banks. "Sittin' On Sometbin' I'haf 
(Jive) 

Blues Traveler. Save Ha Soul" (A&Ml 

M-Town. "Fever For Da Flavor" (Lukel 

Intro. "Intro" (Atlantic) 

i Nun Blondes. "Bigger, Belter, Faster, 
More!" (Interscope) 

Primus, "Pork Soda" (Interscope) 

The Pharcvde, Bizarre Ride II The Phar- 
cyde" (Delicious Vinyl) 

Da YoungsU*. The Aftermath" (EastWest) 



record years before helped establish 
them as a real force in rap. Even 
without mainstream radio supporting 
it, it came out strong." 

Phish is another act that took 
years to build. "That was really a cul- 
mination of their incredible fan base 
and touring base and a real grass- 
roots approach," says Bither. "Then 
with Bjork, radio and MTV's support 
of the first single was incredible." 

Video also played a major role in 



tional metal and the music made by 
such then relatively unsung alterna- 
tive acts as Soundgarden. 

This style enlisted some enthusias- 
tic fans; among them was Chris "Hot 
Rod" Long, then a club promoter and 
a writer for the street-level publica- 
tion Hollywood Rocks (and, later, an 
A&R man for Chameleon). 

"I did tons of stuff on them," Long 
says. "I wrote about them every is- 
sue for two months." 

Label interest in Kyuss escalated 
in late 1990 and early '91; "It was an 
A&R fest at [the Hollywood club] Ra- 
ji's for Kyuss," Long recalls. 

Signed to Chameleon at the insis- 
tence of label president Bob Buziak, 
Kyuss released "Wretch," a mixture 
of previously recorded demos and 
new material, in 1991. The following 
year, it recorded its first full-blown 
professional studio album, "Blues 
For The Red Sun," with Goss. 

"Chris was a godsend," Homme 
says of Goss. "When we hit Chris, he 
knew exactly how we wanted to 
sound, and how to get it out of the 
board." 

The resulting album struck some 
chords at album radio. According to 
Steve Prue of Concrete Marketing, a 
metal/hard rock marketing firm 
based in New York, the album picked 
up airplay at such album rock outlets 
as KNAC Los Angeles, KISW Seat- 
tle, KIOZ San Diego, Calif., and 
WYSY Chicago. 

Bob Burt, metal director at 
WHMH Minneapolis, recalls, "It 
went three tracks deep with us. We 
still use it recurrent ... I think this 
band is going to be around for a 



M.C. Breed. "The New Breed" (Wrap/Ichi- 
ban) 

Tracy Byrd, "Tracy Byrd" (MCA) 
Stereo MCs, "Connected" (Gee Street/Is- 
land) 

95 South. Quad City Knock" (Wrap/kht- 
ban) 

Ihiice, "Dazzey Duks' - (TMR/Bellmark) 
5th Ward Boyr, "Ghetto Dope" (Rap-A-I/pt/ 
Priority 

Inner Circle, "Bad Boys" (Big Beat/Atlan- 
tic) 

Toby Keith. "Toby Keith" (Mercury) 

The Jazzmaslers with Paul llardcastle. 

The Jazzmaslcrs" (JVC) 
Radiohead, "Pablo Honey" (Capitol) 
The Proelalmers, "Sunshine On Leith" 
(Chrysalis) 

The Jerky Boys, *The Jerky Boys" (Select) 

Gin Blossoms. "New Miserable Experi- 
ence" (A&M) 

Blind Melon. "Blind Melon" (Capitol) 

Rage Ajrain.it The Machine, "Rage Against 
The Machine" (Epic) 

The Cranberries, "Everybody Klse Is Itning 
It, So Why Can't We" (Island) 

Smashing Pumpkins, "G«h" (Caroline) 

Bjork. "Debut" (Elektra) 

White Zombie, "La Sexorcisto: Devil Music 
Vol. 1" (GefTen) 

Tool, 'Undertow"* (Zoo) 

Poison Clan, "Rufftnwn Behavior" (Luke) 

Joe, "Evervthing" (Mercury) 

Clay Walker. "Clay Walker" (Giant) 

David Foster, "The Christmas Album" (In- 
terscope) 



the successes of a number of Heat- 
seekers Impact artists on other la- 
bels, including Zoo's Green Jelly, 
Capitol's Blind Melon and Portrait, 
and Geften's White Zombie. 

Several other acts found success 
the old-fashioned way — by touring. 
Those acts included Capitol's Radio- 
head, Interscope's Primus, Zoo's 
Tool, and Columbia's Rage Against 
The Machine. 

Alternative marketing vehicles also 



while. I was pretty sold on the 'Blues' 
album." 

'There was heavy airplay on the 
commercial block metal shows," Prue 
adds. "MTV's Headbanger's Ball also 
had a strong impact, with strong vid- 
eo rotation [of the clips "Green Ma- 
chine" and "Thong Song"] and sever- 
al interviews with [host] Ricki Racht- 
mann." 

The group also received positive 
press response, garnering, among 
other raves, a coveted "five-K" re- 
view in the British metal magazine 
Kerrang! and inclusion among Spin's 
"Top Ten Underrated Albums" of 
1992. 

HITTING THE ROAD 

Kyuss toured heavily behind 
"Blues," opening for Danzig, White 
Zombie, and Faith No More. But, as 
Burt notes, "I don't think there was a 
vibe on them until they picked up 
with Metallica in Australia." 

Homme says Metallica "had no 
idea who they wanted" to open nine 
dates Down Under in early 1993. But, 
he adds, "They had heard 'Blues,' and 
they were into it . . . [The tour] was 
quite an experience. Just being in 
Australia alone was amazing." 

"Blues For The Red Sun" ultimate- 
ly sold only 39,000 units. But Long, 
who followed the fortunes of the 
band closely as a Chameleon staffer, 
notes, "Kyuss is the band with the 
biggest awareness level for a group 
whose last record sold 40,000." 

Label executives had planned to 
bump Kyuss up from the Dali subsid- 
iary to Chameleon with the release of 
"Sky Valley," and sneak-previewed 



were used to propel artists off the 
Heatseekers chart Clannad, for in- 
stance, got a lot of mileage from the 
Volkswagen commercial featuring the 
track "Harrys Game." The song also 
was in the movie "Patriot Games." 

A&M's Denis Leary is another art- 
ist who benefited from a unique situ- 
ation. His Showtime special aired in 
February, and in March "No Cure 
For Cancer" jumped from No. 106 to 
No. 90 on The Billboard 200. 

Impact/MCA's Joey Lawrence and 
Big Beat/ Atlantic's Inner Circle both 
got boosts due largely to exposure on 
the hit television shows "Blossom" 
and "Cops," respectively. After the 
clip for Lawrence's "Nothin' My 
Love Can't Fix" debuted on "Blos- 
som," sales of his album almost tri- 
pled. He debuted on Heatseekers at 
No. 5 in March. 

XTRA-FM (91X> San Diego PD/MD 
Mike Halloran says he thinks this was 
a good year for breakthrough acts for 
a number of reasons. "Soul Asylum, 
for example, is a band that benefited 
from really growing up. They always 
wrote great songs, but I think now 
they understand how to write good ra- 
dio songs." 

Halloran also notes that fans' 
tastes are more diverse than ever. "It 
used to be that they would want to 
hear what's playing in the clubs. Now 
they call up and want to hear some of 
these radio hits that aren't in the 
clubs," adds Halloran. 

Wherehouse Entertainment's Bell 
adds, "Rap has been huge for us for 
a number of years. But lately we've 
really been seeing more alternative 
albums than ever before crossing 
over and becoming mainstream hits." 



the completed album for metal's mov- 
ers and shakers during Concrete's 
Foundations Forum convention in 
Burbank, Calif., last September. The 
release of the album was set for Jan- 
uary, as the group was searching for 
a drummer to replace departed origi- 
nal member Brant Bjork. 

Then disaster struck — Chameleon 
was folded. But Elektra senior VP of 
A&R Steve Ralbovsky's interest was 
piqued by the band, and he began 
polling musicians — including enthusi- 
astic members of Metallica and Nir- 
vana — and industry agents and man- 
agers about the group. 

Ralbovsky says, "By the time I got 
that info, and sat down and listened 
to the album, I said, 'Where the fuck 
have I been?' " 

After meeting with the band in 
mid-December in r^lrn Desert, Ral- 
bovsky was sold on bringing the band 
to Elektra 

Kyuss currently is seeking new 
management; after that element is 
firm, Ralbovsky says, the company 
will formulate a marketing plan to 
target multiple formats. 

"I think alternative and metal have 
to be approached simultaneously," he 
says. "I don't want the fans at metal 
radio to feel slighted, but there's also 
a similar free-spirited feel to Kyuss 
that some of the 'new hippie' bands 
have. And the guys in Kyuss are 
punk rock kids beneath it all." 

Kyuss' tough-to-pigeonhole sound, 
say Homme, "is our curse and our 
blessing. I don't know where we are 
yet, and I love that most of the time. 
Other times I go, *What the fuck— 
can't we get it right?' " 
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Manila, Irv Lichtman in New 
York, and Adam White in Lon- 
don. 



ASIAN ROYALTY AGREEMENT SEEMS NEAR 

(Continued from page 1) 

The issue has gained importance as 
the region's prerecorded music 
markets continue to grow at dy- 
namic, double-digit rates. 

The publishers are focusing their 
royalty hopes on Taiwan, Indonesia, 
and the Philippines, and to a lesser 
extent on South Korea. In Singapore, 
Malaysia, and Hong Kong, mechani- 
cal payments have been flowing to 
some publishers for several years, al- 
though not all are satisfied with 
these arrangements. 

The issue is politically sensitive. 
Senior executives on both sides are 
cautious about discussing the pro- 
posals, which would initially see di- 
rect payments from labels to pub- 
lishers, because the specifics are 
far from finalized. 

However, informed sources say a 
mechanical royalty rate of 2.5% of 



wholesale per album, rising to 5% 
after two years, has been agreed 
upon for Taiwan, the Philippines, 
and Indonesia. One major-label of- 
ficial in the region describes it 
slightly differently, saying the rate 
is 5% of 108% of wholesale, with a 
50% discount until Dec. 31, 1995. 
The new royalty is expected to ap- 
ply from Jan. 1, 1994, payable retro- 
actively when there is final agree- 
ment and when payment systems 
are in place. 

Les Bider, chairman/CEO of 
Warner/Chappell Music, says, 
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by Geoff May field 

GeTTING BACK TO NORMAL: The week that falls between Christmas 
and New Year's Day is one of the busiest shopping weeks in a music mer- 
chant's year, but the week that leads to the Christmas holiday will inevita- 
bly yield even higher numbers. This explains why an overwhelming major- 
ity of the titles on The Billboard 200 and our other SoundScan charts show 
lower sales tallies than they did in the previous week. Volume of sales on 
The Billboard 200 for this week's tracking period is almost double that of 
an average week, but the Christmas week's volume was almost triple an 
average week's take. 

ADDITION BY SUBTRACTION: The anticipated sales decline means 
that in most cases albums that move up on this week's chart sold fewer 
units than they did in the previous week, but they manage to achieve high- 
er rankings because their sales declines are smaller than the other titles 
'hat occupy that part of the chart. For example, Snoop Doggy Dogg, who 
had last week's No, 3 album, sees a 34% drop in sales, but, since the other 
titles in the top six experience sales declines that range from 44% to 51%, 
Dogg moves to the head of the pack to log his third week at No. 1. The drop 
in volume also means that titles that manage even modest increases make 
much larger chart strides than they would in most weeks. On a 4.57^ gain, 
Pacesetter winner US3 zips ahead 72 places, to No. 108, while a A% jump 
bumps Rage Against The Machine forward 57 spots, to No. 90. 

SlGNS OF THE TIME (OF YEAR): You don't need a master's degree in 
marketing to grasp the fact that sales on Christmas titles evaporate as 
soon as Christmas passes, and that's the case this week as eight seasonal 
titles disappear from The Billboard 200 . . . The end of the gift-shopping 
season also means that a number of big-name artists see drastic sales de- 
clines on this week's chart The other side of that coin — as proved most 
impressively by US3's aforementioned climb and the new peak scored at 
No. 28 by Arista rookie act Ace Of Base — is that it is easier for developing 
artists to make chart progress in January and February. 

DeTAIL^: Janet Jackson's "Janet" has been in the top 10 on The Bill- 
board 200 for all of its 33 chart weeks and has spent, all but six of those 
weeks in the top 10 on Top R&B Albums . . . There's a new catalog number 
on the Heatseekers chart for Bad Religion's "Recipe For Hate," reflecting 
that album's move from independent distribution to Atlantic (Billboard, 
Sept. 4, 1993). This is the same album that originally appeared on Epitaph 
under catalog number 86420. The chart performance reflects combined 
sales of both versions. 

SECOND TIME AROUND: Jodeci's first album, "Forever My Lady," 
peaked at No. 18 on The Billboard 200, and it took 24 weeks for it to reach 
that mark. Its new one, which won last week's Hot Shot Debut at No. 27, 
leaps into the top 10 in just its second week (No. 8). Broadcast Data Sys- 
tems reports that 74 R&B stations are playing the lead single "Cry For 
You." Although MCA won't take that track to pop radio until Jan. 18, 25 
BDS-monitored top 40 stations are already on it 

CoMING BACK: Radio activity and exposure from its featured role in 
"Wayne's World 2" seem to be factors motivating an Aerosmith resur- 
gence. The band was also an obvious presence on MTV's year-end count- 
down show, scoring two of the year's top 10 videos. Its latest album moves 
back into the top 10 (17-10) while "Pump" and "Permanent Vacation" both 
debut on Top r\>p Catalog Albums. Its "Deuces Are Wild" is the only debut 
entry on Album Rock Tracks; the band still owns two of that chart's top 10 
spots. 



"The issue here in collecting me- 
chanicals is the need to establish a 
beachhead toward the collection of 
all different sources of revenue 
that a publisher looks to for incre- 
mental profits. We'll soon be see- 
ing broadcast royalties, too. But 
it's hard to do this without collect- 
ing mechanicals first" 

In Bider's view, the multination- 
al publishers are also working on 
behalf of smaller independents. 
"They couldn't get it done on their 
own," he remarks. 

Paul Ewing, chairman of the 
Hong Kong Music Publishers' 
Assn. and VP/regional director for 
Warner Music International, 
stresses the need for local govern- 
ments to enact and enforce rele- 
vant copyright laws that would pro- 
vide for mechanical royalties. For 
years, without legislation in place, 
the record companies' ability to get 
royalty collection in place was vir- 
tually impossible, but that is begin- 
ning to change as some countries, 
like Taiwan, enact copyright laws. 

Ewing also points out that much 
of the majors' business in Asia is 
done through licensees. "You can 
only get licensees to pay if the leg- 
islation is in place. The [deal] will 
only work on a country-by-country 
basis." He adds that the rates will 
rise to 5% in the next year or two, 
"when piracy is brought down to a 
decent level." 

PolyGram Far East president 
Norman Cheng says that the big- 
gest obstacle to progress is "con- 
vincing the governments in most 
[Asian] countries of the value of 
mechanical royalties. I think that is 
happening because of our commit- 
ment to getting a working system 
in place." 

Peter Jamieson, Asia/Pacific re- 
gional director and senior VP at 
BMG International, suggests that 
arrangements are far from com- 
plete. "Nothing is final, nothing 
signed. Each country will proceed 
at a different pace, according to 
how things work in that country." 

'GREAT GROWTH MARKET 

BMG Music Publishing president 
Nick Firth is similarly cautious. 
However, he says, "I am very 
heartened by the development of 
laws governing intellectual proper- 
ty in the region, particularly the re- 
cent, much-delayed passage of a 
copyright act in Taiwan. Historical- 
ly, where there are laws, there will 
be payment of royalties. With rare 
exceptions, sales of international 
repertoire will be modest in these 
markets for the near term, but in 
the long term, it's a great growth 
market." 

EMI Music Publishing CFO Bri- 
an Bush comments, "With the ad- 
vent of copyright protection and 
enforcement, Southeast Asia will 
be a major expansion area for [usj. 
We currently have offices in Hong 
Kong, Malaysia, and Singapore, 
and will be expanding to collect in 
Taiwan, Indonesia, the Philippines, 
and South Korea early this year." 

Bush adds that EMI is "investing 
heavily" in royalty and copyright 
computer systems locally that use 
Chinese characters and allow for 
the multi-territory collections 
unique to the market. "We also 
look forward to China becoming a 
major repertoire source for the 
area, and establishing royalty col- 
lections in the near future. EMI 
will be appointing a regional pub- 



lishing representative based in 
Hong Kong early in the new year 
to coordinate our expansion in the 
area." 

FOCUS ON TAIWAN 

Taiwan appears to be receiving the 
most attention because it is one of 
the area's biggest markets, worth 
more than 3200 million at retail. 
Record companies there have long 
discussed the necessity for me- 
chanical payments, but are worried 
about implementation. "It is going 
to be a time-consuming process," 

You can only get 
licensees to pay 
if the legislation 
is in place 9 

says Matthew Allison, managing 
director of Sony Music's Taiwanese 
affiliate. 

As in most other Asian markets, 
there is in Taiwan no organized 
publishing industry or a suitable 
central agency for mechanical roy- 
alty collection and distribution. 
Each record company has to imple- 
ment its own accounting and data- 
base procedures for tracking own- 
ership, use, and payments, notes 
Allison. Direct payments from la- 
bels to sister publishers are a first 
step to a more comprehensive 
framework. 

However, one major record com- 
pany in Taiwan, PolyGram, has al- 
ready implemented a formal sys- 
tem for mechanical payments. Ac- 
cording to Yvette Tung, manager 
of PolyGram Music Publishing 
there, the company has been pay- 
ing these, at a rate of 6.25'# of 
wholesale, for almost two years. 
"PolyGram is willing to pay, and to 
pay the rightful owner," she says. 

PolyGram has had its share of 
problems, however. Tung says Tai- 
wanese copyright laws are unclear 
when it comes to specifying the le- 
gal details common to the music in- 
dustry elsewhere. Further, she 
says companies will find it difficult 
to provide "reliable financial state- 
ments," and she further alludes to 
tax problems. 

Executives at leading Taiwan in- 
dependent record and publishing 
companies suggest they are taking 
a wait-and-see approach. Joe Chen, 
regional manager for Rock Inter- 
national Music Publishing, notes 
that it is up to the majors to lead 
the way in handling the regional 
publishing rights which, he says, 
those firms intend to impose upon 
Asian markets. "Nothing is settled 
yet, because the rate is not set- 
tled," comments Chen. "But Rock 
will do whatever the five majors 
do." 

At UFO Records, the Taiwanese 
indie that became part of Warner 
Music Internationa] last July, VP 
Daniel Chen echoes that sentiment. 
"The thing that has stopped us in 
the past is that the rate has not 
been set. Also, there is no associa- 
tion or other organization to collect 
the royalties." 

In lieu of offering mechanical 
payments to local composers, com- 
panies such as Rock and UFO have 
long used a flat-fee system, rang- 
ing from $1,122-$1,870 ($30,000- 
$50,000 New Taiwanese) for use of 
lyrics and melodies. 



In other Asian markets, the ob- 
stacles to mechanical royalty sys- 
tems are more pronounced. For ex- 
ample, in Indonesia, where foreign 
firms are not allowed to operate in- 
dependently, payments have tradi- 
tionally fallen under the jurisdic- 
tion of Dutch society STEMRA (In- 
donesia is a former Dutch colony). 
The multinationals are said to be 
keen to move away from this ar- 
rangement 

In the Philippines, copyright reg- 
istration is not a requirement under 
local intellectual property laws. 
The majors feel it is easier to sim- 
ply make payments among them- 
selves than to try to change the 
system. "I don't expect smooth 
sailing this first year," says Rudy 
Ty, manager of BMG Internation- 
al's Philippines affiliate. "There 
surely will be some problems get- 
ting some small independents and 
some licensees to follow. Neverthe- 
less, it's a start" 

PolyGram's Cheng reiterates 
that point. "For the time being, 
[the proposals] just involve the 
five multinationals. But it is only a 
matter of time until the local com- 
panies and publishers are in- 
volved." 

Yet some local firms fear they 
are being ignored at the expense 
of their international competitors. 
Executives there say if mechani- 
cals don't reach the bottom rungs 
of the ladder, incentives to small 
publishers and songwriters will be 
lost. "It's about time that the guys 
who control the industry start to 
live up to their [royalty] responsi- 
bilities," comments a Hong Kong 
publisher. "But it would have been 
nice if they consulted us instead of 
doing it among themselves." 

David Loiterton, Hong Kong- 
based managing director of MMA 
Music Group Asia, says the majors 
have before them an ideal situa- 
tion to shape the system in a devel- 
oping industry. "More than any- 
thing, Asia needs long-term stimu- 
lus for the people who sustain the 
industry and create high levels of 
profitability. Making sure mechan- 
icals are paid to all publishers and 
songwriters is the best way to 
guarantee the future." 
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A glance ahead at Billboard Specials 

DANCE 

ISSUE DATE: JANUARY 22 
CLOSED 

PRE-MIDEM 

ISSUE DATE: JANUARY 29 
AD CLOSE: JANUARY 7 

CANADA 

ISSUE DATE: FEBRUARY 5 
AD CLOSE: JANUARY 1 1 

BRITS AROUND THE WORLD 

ISSUE DATE: FEBRUARY 12 
AD CLOSE: JANUARY 19 

CLIFF RICHARD TRIBUTE 

ISSUE DATE: FEBRUARY 12 
AD CLOSE: JANUARY 18 

CHILDREN'S ENTERTAINMENT 

ISSUE DATE: FEBRUARY 19 
AD CLOSE: JANUARY 25 

LASERDISC 

ISSUE DATE: FEBRUARY 26 
AD CLOSE: FEBRUARY 1 

COUNTRY RADIO SEMINAR 

ISSUE DATE: MARCH 5 
AD CLOSE: FEBRUARY 8 

PRO-TAPE 

ISSUE DATE: MARCH 12 
AD CLOSE: FEBRUARY 15 

THE BILLIE AWARDS 

ISSUE DATE: MARCH 12 
AD CLOSE: FEBRUARY 15 

ROBERTSON TAYLOR 16TH ANNIVERSARY 

ISSUE DATE: MARCH 19 
AD CLOSE: FEBRUARY 22 

BILLBOARD READERS TAKE ACTION AS A 
RESULT OF EDITORIAL CONTENT AND 
ADVERTISEMENTS IN SPECIALS: 
■ OVER 1/3 BUY PRODUCTS 
■ OVER 1/3 CITE ADVERTISING INFLUENCES 
BUSINESS DECISIONS 
■ OVER 1/2 MADE LONG-DISTANCE CALLS 



The Billboard Bulletin.... 



EDITED BY I B V MCHTMAN 



ITALY FOILS STING CD RANSOM 

Italian police arrested three men 
Dec. 27 after they tried to swap 
10,000 stolen copies of Sting's "Ten 
Summoner's Tales" for a $30,000 
ransom from Polydor Italy. The 
CDs were stolen in an armed rob- 
bery last year (Billboard, March 20). 
Arrests also have been made in 
Holland and the U.K. 

SECOND COUNTRY LABEL VIA MERCURY? 

A spokeswoman for Mercury Rec- 
ords' Nashville division confirms 
that top label officials have visited 
the division to discuss establishing 
a second country label. She adds, 
however, that discussions are still 
in the "speculative" stage. 

BRYAN ADAMS ON HO CHI HINH TRAIL 

Bryan Adams looks like he'll be the 
first top-name 
Western act to 
perform in newly 
opened Vietnam. 
The Canadian 
rocker is to play 
Jan. 16 in Ho Chi 
Minh City (for- 
merly Saigon). 
He'll be playing 
two shows at a 
It's part of a 28- 
performance trek to Indonesia, 
Australia, New Zealand, and Japan. 

JOHN. RuPAUL TO HOST BRITS 

Now that they've remade "Don't Go 
Breaking My Heart," Elton John 
and RuPaul will team up again to 
host the 1994 Brit Awards. Show 



SF 1 

ADAMS 

2,100-seat venue. 



takes place Feb. 14 at I/mdon's his- 
toric Alexandra Palace; telecast is 
the following night in the U.K. The 
'94 Brit nominees will be announced 
Jan. 10, with the Stereo MC's, 
Apache Indian, Dina Carroll, and 
Suede among the favorites. In inter- 
national categories, Bjiirk is a likely 
candidate. 

EPIC SETS STREET PROMO UNIT 

Epic Records is forming a new 
street promotion department that 
will place staff in New York and Los 
Angeles, with possible support reps 
in key markets across the country. 
OJ. Wedlaw is national director. 
Joining him is Rejina Brown, direc- 
tor, West Coast street promotions. 
A third person is slated for another 
New York post but has yet to be 
confirmed. 

NEW DEVELOPMENT UWT AT VH-1 

VH-1 has created a new post for pro- 
gram development, with Jay Mul- 
vaney named VP in that area. He 
comes to the music video network 
from its sister channel, Nickelode- 
on/Nick At Nite, where he was VP 
of program development. VH-1 
management created the new posi- 
tion to formalize and centralize the 
network's commitment to original 
programming, says Mulvaney. 
"VH-1 to me is undeveloped beach- 
front property," he says. Its first 
awards show is scheduled for June. 

GRA1NGE. HILL TO ARISTA U.K. 

Arista U.K. will be the new home 
for Nigel Grainge and Chris Hill, 



the team that ran the Chrysalis 
imprint Ensign until last summer. 
The A&R duo will be running an 
as-yet-unnamed imprint within 
Arista and working with manag- 
ing director Diana Graham on 
other projects. 

Simmons soodttwls extend vid ties 

Exercise guru Richard Simmons 

and GoodTimes have a deal in- 
cluding five titles now in develop- 
ment. Two of his releases, "Swea- 
tin' To The Oldies" and "Deal-A- 
Meal," have sold 5 million and 7 
million units, respectively. 

ONE STOP RECORD HOUSE SOLD 

One Stop Record House, which 
runs a one-stop and the 13-unit 
Peppermint chain based in Atlan- 
ta, has signed a letter of intent to 
be sold to K.W.C. Management, 
an investment group headed up 
by Al Carter, formerly vice chair- 
man of N.D.I. Video, a 23-unit 
Blockbuster franchisee ... In 
Chicago, Stirling Ventures/Rose 
Records is planning to close 11 
stores. 

COHEN HEADS MEM/UA HOME ENT. 

Richard Cohen, a former execu- 
tive VP at Disney's Buena Vista 
Home Video, has been named 
president of MGM/UA Home En- 
tertainment, the home video and 
electronic publishing arm of Met- 
ro-Goldwyn-Mayer Inc. The posi- 
tion is newly created. MGM has 
video distribution rights to more 
than 4,700 titles. 



'Dazzey' Dukes Out The Competition 




UUICE IS HERE TO STAY: "Dazzey Duks" moves up 
to No. 32 on the Hot 100 Singles Sales chart, logging its 
54th consecutive week. That's the longest run on any 
singles chart in history. "Fraulein" by Bobby Helms 
had a 52-week run on the country singles chart from 
March 1957 to March 1958. Eddy Arnold's "Bouquet Of 
Roses" racked up 54 weeks on the country chart be- 
tween May 1948 and May 1949, although it was an inter- 
rupted run. Thanks to Rob Durkee of "American Top 
40" for uncovering these amazing stats. 

There: tve whoomped it 

Again: A great number of Chart 
Beat readers have written about 
Tag Team's accomplishments over 
the past few weeks, but David 
Greene of Palo Alto, Calif., was 
the first to react to the group 
spending its 24th week in the top 
10 with "Whoomp! (There It Is)." 
That's more weeks in the top 10 
during one chart run than any 
other single in the rock era. Chubby Checker's "The 
Twist" spent a total of 25 weeks in the top 10, but dur- 
ing two different chart runs. In 1960, "The Twist" re- 
mained in the top 10 for 12 weeks, and at the end of 
1961 the single returned for another 13-week stay. 

"Whoomp" breaks the record for number of weeks 
in the top 10 set in 1956 by Elvis Presley with "Don't 
Be Cruel'V'Hound Dog," the two-sided smash that 
spent 21 weeks in the top 10. Tied for third place are 
"(We're Gonna) Rock Around The Clock" by Bill Ha- 
ley & His Comets and "End Of The Road" by Boyz II 
Men, both with 19 weeks in the top 10. Four singles 
racked up 18 weeks in the top 10: "Autumn Leaves" 
by Roger Williams, "Moments To Remember" by the 
Four Lads, "So Rare" by Jimmy Dorsey, and "Just 
Walking In The Rain" by Johnnie Ray. There are four 



by Fred Bronson 



singles with 17 weeks in the top 10 to their credit: "Lis- 
bon Antigua" by Nelson Riddle, "The Green Door" by 
Jim Lowe, "Love Is A Many-Splendored Thing" by 
the Four Aces, and "How Deep Is Your Love" by the 
Bee Gees. 

DRAW BACK YOUR BOW: This week's mail brought 
several comments from readers who appreciated last 
week's list of the most successful Sam Cooke remakes. 
Unfortunately, one title was inadvertently left out. The 
Spinners included "Cupid" in a 
medley with an original song, "I've 
jj0P**itlk Loved You For A Long Time." 

That single peaked at No. 4 and is 
" Mm tne most successful remake of a 

Cooke tune. Rod Stewart's "Hav- 
ing A Birty" continues its quest to 
-j/Bm j«'in the list of the 10 top Cooke re- 
^MA^^^^B makes bv bulleting up 10 places to 
No. 66. 



OHAKE IT UP BABY: The U.K. 
singles chart dates back to Nov. 14, 1952. The very first 
No. 1 single on that chart was "Here In My Heart" by 
AI Marti no. This week, a milestone is established as 
Great Britain experiences its 700th No. 1 single. The 
honor of being No. 700 falls to Chaka Demus & Pliers 
and an updating of "Twist And Shout" In the U.S., the 
most successful version of "Twist And Shout" is the 
Beatles' recording, which peaked at No. 2 in 1964. The 
Isley Brothers' cover of the song peaked at No. 17 in 
1962. In the U.K., the Isleys went to No. 42 in 1963, the 
same year that Brian Poole & the Tremeloes took the 
song to No. 4. This is the first time the song has reached 
No. 1 in either the U.S. or the U.K. Historical note: The 
original 1961 version of 'Twist And Shout" by the Top 
Notes failed to chart in either country. 
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These days, the noisier U2's music is the better they like it. But for the sound to stand out, 
the tape it's on has to be quiet. That's why Zooropa was duplicated on BASF Chrome Plus? 
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